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Abstract”

In an increasingly global business environment, managers must interact effectively
with people who have different values, behavioral norms, and ways of perceiving
reality. Many jobs now entail an international dimension, so the need to develop
intercultural competences has taken on a greater importance for more people in
business than ever before. Intercultural competence is the ability to recognize and
use cultural differences as a resource for learning and for generating effective
responses in specific contexts. We conceive of this as “negotiating reality.” The
approach draws on concepts from international management, sociology, cross-

cultural psychology, action science and conflict resolution.

Zusammenfassung

In einer zunehmend globalisierten Umwelt mussen Fuhrungskrafte immer haufiger
mit Menschen aus anderen Kulturen zusammenzuarbeiten, die unterschiedliche
Wertevorstellungen haben, verschiedene Verhaltensnormen pflegen und ihre jeweils
eigene Wahrnehmung der Realitat haben. Damit steigt der Bedarf an interkultureller
Kompetenz, der Fahigkeit, kulturelle Unterschiede als Lernressourcen zu erkennen
und fur die jeweilige Situation adaquate Losungen zu erarbeiten und einzusetzen.
Dieser Beitrag beschreibt einen innovativen Ansatz, den wir "negotiating reality"
nennen, der sich aus unterschiedlichen Theoriebereichen, u.a. dem internationalen
Management, der Soziologie, der interkulturellen Psychologie, und der
Konfliktforschung speist.

* The authors would like to thank Sigrid Quack, Kathrin Bohling and Camilla Krebsbach-Gnath for their
helpful comments on earlier versions of this paper






In an increasingly global business environment, managers must interact effectively
with people who have different values, behavioral norms, and ways of perceiving
reality. Many jobs now entail an international dimension, so the challenge of
communicating ideas and making decisions with people from different cultural
backgrounds is no longer limited to a relatively elite group of expatriate managers
who develop skills and knowledge by living abroad for years at a time (Adler, 2002;
Bartlett & Ghoshal, 1992; Berthoin Antal, 2000). The need to develop intercultural
competencies has taken on a greater importance for more people in business than
ever before (Gregersen, Morrison & Black, 1998). Another feature of the
intensification of intercultural interactions in recent years is their diversity. Many
managers have to be able to interact effectively with people from very varied
backgrounds, often for only short periods—a negotiation, a task force—and with little
or no time to acquire knowledge about the cultures that the others come from
(Berthoin Antal, 1995; Davison & Ward, 1999). Under these circumstances,
managers need to come equipped with intercultural competence more than with
knowledge about a culture that is foreign to them (Barham & Berthoin Antal, 1994;
Barham & Wills, 1992). They can then draw on their intercultural competence to
learn what they need to know about the culturally shaped expectations and norms of

their counterparts in each new situation.

The kind of intercultural competence required today is the ability to recognize and
use cultural differences as a resource for learning and for the design of effective
action in specific contexts. We share the assumption that the more people "differ, the
more they have to teach and learn from each other. To do so, of course, there must
be mutual respect and sufficient curiosity to overcome the frustrations" (Barnlund,
1998: 51) that often accompany intercultural encounters. The core elements of
intercultural competence therefore include an active awareness of oneself as a
complex cultural being and the effect of one’s own culture on thinking and action, an
ability to engage with others to explore tacit assumptions that underlie behavior and
goals, and an openness to testing out different ways of thinking and doing things.
These competencies enable people to discover differing views of reality, making it
more likely that they will create common understandings and generate collaborative

action. We conceive of these as the skills of "negotiating reality."



No single discipline suffices to capture the cognitive and behavioral dimensions of
the impact of culture on interactions, nor is there one body of theory that provides
guidance for developing approaches to dealing more effectively with the challenges
the dynamics of such interactions pose. Our approach to intercultural competence
draws on research and concepts from international management, sociology, cross-
cultural psychology, action science, and conflict resolution. We begin by discussing
definitions of culture and exploring the implications of conceiving of individuals as
complex cultural beings who draw on a repertoire of culturally shaped worldviews
and behavioral norms and practices when interacting with other people. Based on a
review of the dominant models for learning to deal with cultural differences, we then
describe our approach of "negotiating reality" and how it address the gaps left by

current conceptualizations.

Culture and the challenge of intercultural interactions

The role of culture in the world of business has been the subject of research for at
least thirty years, prompted particularly by the growth of multinational corporations
and the increase in international business interactions. Researchers have studied
how different national cultures influence organizational behavior and the interactions
of managers from different cultural backgrounds (e.g. Adler, 2002; Early & Erez,
1997; Hofstede, 1980, 1991; Laurent, 1983; Schneider & Barsoux, 1997;
Trompenaars & Hampden-Turner, 1997). This research has benefited from earlier
work on intercultural interactions outside the private sector, namely in the context of
organizations like the Peace Corps and the Foreign Service (e.g. Fisher, 1997;
Harrison & Hopkins, 1967). An additional stream of research on culture in business
emerged in the 1980s about corporate cultures and subcultures and their impact on
organizational perceptions, strategies and performance (e.g. Berthoin Antal, 1991;
Deal & Kennedy, 1982; Dierkes, Hahner & Berthoin Antal, 1997; Peters & Waterman,
1982; Schein, 1985). The literature in all these streams of research has drawn
heavily, implicitly or explicitly, on concepts of culture from anthropology, especially
the work of Florence Kluckhohn with Fred Strodtbeck (1961) and Clifford Geertz
(1973).



Understanding culture

One of the most commonly used and simple definitions of culture in the literature on
culture and business has been provided by Geert Hofstede, who conducted the first
major empirical multi-country study of culture’s consequences for management'. He
defines culture as "the collective programming of the mind which distinguishes the
members of one human group from another"? (Hofstede, 1980: 25). Edgar Schein
(1985, 1990) offers a more detailed and useful definition, based on several
anthropological schools. He summarizes culture as

"a pattern of basic assumptions--invented, discovered, or developed by

a given group as it learns to cope with its problems of external

adaptation and internal integration--that has worked well enough to be

considered valid and, therefore, to be taught to new members as the

correct way to perceive, think and feel in relation to those problems"

(Schein, 1985: 9).

This approach also assumes that culture is something relatively stable, deeply rooted
in fundamental values and assumptions about the world. According to a dominant
tradition in social anthropology (Kluckhohn & Strodtbeck, 1961), every culture seeks
to make sense of the world and of the role of humans in it by providing answers to

five* basic questions:

1. What is the character of human nature? For example, are humans "naturally"
good or do they tend to evil if not properly controlled?

2. What is the relationship of humans to the environment? For example, do
humans control the environment, do the forces of nature control them, or do

they seek harmony with their environment?

' Hofstede collected his data in 1968 and in 1972 in 72 national subsidiaries of IBM, receiving over
116,000 questionnaires with more than 100 standardized questions in each. His model has spawned
a great deal of research by academics around the world, despite the methodological and conceptual
flaws in his approach (see McSweeney, 2002).

2 It is not surprising that Hofstede employed a computer metaphor since his research was conducted
in IBM.

® Most of the literature on culture distinguishes between these five dimensions. However, Hofstede’s
first study used only four; he did not include the dimension of time; and other scholars have noted a
sixth dimension according to which cultures vary, namely the use of space (e.g. Hall & Hall, 1990; see
also Adler, 2002). Schein also applied five dimensions, four of which correspond to those used by
Kluckhohn & Strodtbeck, but he subsumed the dimensions of time and space into a dimension he
called “the nature of reality and truth” (1985: 86).
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3. What is the temporal focus of life? The first distinction made by
anthropologists in this category refers to the primary temporal focus (past,
present, or future) of a culture and the relationship between the three
timeframes (e.g. does the past determine the present, is the future the most
important frame to orient one’s existence?). A second cultural distinction
relating to time refers to the way people attend to activities at a point in time
(e.g. is it best to focus on one thing at a time, should one engage in several
things at once??)

4. What is the modality of human activity? For example, is the focus of human
action on "being," "doing", or "becoming" (e.g. achieving tasks, on the
development of the self, simply on spontaneity in living)?

5. What is the relationship of humans to other humans? For example, is greater

value placed on the individual than on the collectivity?

Each culture generates a constellation of answers to these questions, forming the
basic assumptions shared by members of the culture and thereby providing the moral
and cognitive underpinning for their worldview and behavior. A useful metaphor for
culture is an iceberg, whereby the assumptions about how the world works and the
role of individuals, upon which the culture is based, remain invisible. The deep
cultural assumptions shape the norms and values that the members of a culture
share, and these, too, are predominantly tacit so they are part of the iceberg below
the surface of the water (Berthoin Antal, 1987, 2002). Only a small part of culture is
visible, such as behavior, rituals, symbols, and written rules. These visible elements

are an expression of the underlying cultural assumptions, norms and values.

* Edward T. Hall distinguishes between monochronic and polychronic systems, and he believes that
“like oil and water, the two systems do not mix.” (1998: 60). Monochronic cultures treat time as linear,
easily dividable into segments, and almost tangible, “as something that can be ‘spent,’ ‘saved,’
‘wasted,” and ‘lost.” (1998: 60).
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Figure 1: Applying the Metaphor of Culture as Iceberg

Behavior
Spoken and Written Words
Artefacts, Symbols

Behavioral Norms

Values, Beliefs

BASIC ASSUMPTIONS

The dominant perspective the literature intercultural management conceives of
culture® as an overarching structure that shapes the way members of a group learn to
see and define things (Geertz, 1973). It provides the means through which people
within a community share and develop modes of thinking and behavior. Culture
defined in this way is created by groups and transmitted to individuals through
processes of socialization and maintained through the institutions embedded in the
culture. These institutions, in the form of explicit or implicit rules as well as models
and templates for behavior and interpretation, for example, “may negatively constrain
action, define opportunity, and facilitate patterns of interaction” (Clemens & Cook,
1999: 445). Culture contributes to individual and group identity because it "gives
people a sense of who they are, of belonging, of how they should behave and of
what they should not be doing" (Harris & Moran, 1991: 12).

This conception of culture is applicable to numerous levels and units, ranging from
nations, ethnic groups, professions, organizations, religions, and just about any other
type of group with relatively stable membership over time. Some cultural units cut
across others, while other cultural units are subsets of larger units. Regional cultures

(e.g. European) may cut across the boundaries of several national cultures, or they



may apply to regions within a country, like northern Germany as distinct from
southern Germany. Corporate cultures are shaped to a large extent by the national
and regional culture in which they operate, influencing the management style,
structures, and processes (Adler, 2002; Lee et al., 2000). In some multinational
corporations the organizational culture and the management style are dominated by
the values and behavioral norms of the country of origin; in other corporations the
subsidiaries establish their own cultures in consonance with the local culture; and in
yet others a mix of cultural influences is created (Davison & Ward, 1999; Schneider &
Barsoux, 1997).

Misunderstanding culture

Intercultural interactions represent challenges because individuals have to find ways
of communicating with people whose culturally shaped expectations and behaviors
may differ from their own. They do not necessarily share similar basic assumptions
about how the world works and what is appropriate behavior for individuals in the
system because their cultures have developed a different constellation of answers to
the five core questions identified by anthropologists. As a result, "people from
different countries see, interpret, and evaluate events differently, and consequently
act upon them differently" (Adler, 2002: 77). In terms of the iceberg metaphor of
culture: individuals do not see below the surface to understand what is underpinning
the worldview and expectations of a person from a different cultural background.
Intercultural misunderstandings and conflict occur when people interpret and judge
what they see "above the waterline" of another person’s iceberg, so to speak,
according to the submerged part of their own iceberg, their norms, values, and
assumptions (Berthoin Antal, 2002). The behavior of others may seem strange,

illogical, or outright "barbaric" (Barnlund, 1998: 39).

Cultural misunderstandings occur in interactions not only when difference is
observed and misinterpreted, but also when surface similarities (e.g. in language,

dress and etiquette) mask significant differences at the deeper, submerged levels. In

® As Swidler notes, however, “among sociologists and anthropologists, debate has raged for several
academic generations over defining the term ‘culture.” (1986: 273). See also Czarniawska, 2001.
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fact, the "assumption of similarity" is one of the greatest stumbling blocks to
intercultural communication (Barna, 1998: 173). Without clear markers of difference,
other people’s unanticipated behavior may appear especially inappropriate and
inexplicable. Cultural misunderstandings are often experienced as conflicts, and the
conflicts are seen as threats not only to goal achievement, but also to the sense of
self-respect, competence and identity of the people involved (Rothman, 1997;
Rothman & Friedman, 2001). As a result, intercultural situations are often framed as
problems that need to be solved in order to allow managers to avoid conflict and to
perform effectively (e.g. Early & Erez, 1997; Sebenius, 2002; Trompenaars &
Hampden-Turner, 1997).

Conceptualizing culture in terms of very general constructs at a national level
provides a powerful explanatory framework for making sense of intercultural
problems in management. Furthermore, it enables researchers to generate tools
(e.g. attitude questionnaires) for conducting empirical comparative studies of
management and organization (e.g. the GLOBE project, see House, Javidan,
Hanges & Dorfman, 2002). This research has played an important role in showing
that cultural differences exist and must be taken into account in management. As a
result of this research, managers cannot assume that successful management
practices and innovations developed in one country are universally appropriate and

effective.

There are, however, significant conceptual and practical drawbacks to an approach
that sees national culture as a distinct, overarching system for guiding behaviors.
First, it tends to classify individuals and groups in terms of a single culture (Hong,
Morris, Chiu & Benet-Martinez, 2000), failing to account for the fact that it is possible
for individuals or groups to be members of different cultures at the same time.
Second, the unitary perspective assigns a causal link between cultural values and
behavior that is too simple and deterministic. The next section addresses these two
drawbacks, laying the groundwork for grappling with the third drawback, namely: the
generality that makes this approach such a powerful descriptive and explanatory tool

exacts a price in terms of guiding action.



Researchers in the dominant tradition provide insights into another culture and they
conclude that managers should adapt to the cultural norms of their local partners in
order to be effective (e.g. Trompenaars & Hampden-Turner, 1997). This approach
treats the application of insight as relatively unproblematic. It skirts the issue of how
people can break out of their own cultural frameworks and expand the range of
interpretations and behaviors they can draw on in dealing with situations for which
their own cultural background has not adequately prepared them. As McSweeney
(2002) concluded after reviewing the drawbacks of the dominant approach on
national cultures, "we need to engage with and use theories of action which can cope
with change, power, variety, multiple influences—including the non-national—and the
complexity and situational variability of the individual subject" (113). The "negotiating
reality" approach discussed in a later section grapples with the drawbacks of the

dominant approach precisely in the spirit recommended by McSweeney.

Individuals as culturally complex beings

Once one is sensitive to culture as an important factor in human behavior, it becomes
clear that individuals can be amazingly culturally complex, or "cultural composites”
(Schneider & Barsoux, 1997: 176). Individuals are complex cultural beings because
they belong to several cultural entities (e.g. country, school, sports club, company)
over the course of a lifetime, and often at a single point in time. For example, a
particular person may be a member of the Sicilian culture, professionally trained in
the engineering culture, and working in the corporate culture of Fiat in Turin—or in
DaimlerChrysler in Stuttgart. Furthermore, that person will be a man or a woman,
and many if not all cultures contain beliefs that differentiate between the roles of men
and women in the system, assigning gender-specific behavioral norms and implying

different functions in structures and decision-making processes.

Each culture to which an individual belongs or has belonged influences the
individual’'s perception of reality and behavioral norms. As Hofstede points out, the
values embedded in the different cultures to which individuals belong simultaneously

"are not necessarily in harmony. In modern society they are often partly conflicting:



for example, religious values may conflict with generation values; gender values with

organizational practices" (Hofstede, 1991: 10).

The unpredictability of interactions between culturally complex
beings

The fact that individuals are complex cultural beings whose perceptions of and
responses to a situation are influenced by the various cultures to which they belong
has significant implications for intercultural interactions. For example, research on
international negotiations shows that "while national culture can tell you a lot about
the person sitting across the table from you, every individual represents a number of
cultures, each of which affect negotiation style" (Sebenius, 2002: 85). Studies of
bicultural individuals, for example, have shown that they switch from one cultural
frame to another, confounding attempts to predict how they will interpret particular
stimuli (Hong et al.,, 2000). "Conflicting mental programs within people make it

difficult to anticipate their behavior in a new situation" (Hofstede, 1991: 11).

Applying the concept of culture broadly beyond national culture to other units and
levels like professional and organizational cultures, there is even a logic to saying
that "an individual is in fact functioning somewhat ‘inter-culturally’ whenever he or she
communicates with another individual" (Singer, 1998: 103). Returning to the iceberg
metaphor, the implication is that individuals compose their own culturally-layered
icebergs over the course of a life-time, building up answers to the five key cultural
questions, and they tap into their repositories, largely unconsciously, to guide their
responses to situations that arise. An intercultural interaction, then, is not a matter of
sitting atop a "standardized" iceberg generated by a single culture and attempting to
decode the other person’s behavior by drawing on knowledge about a given culture’s
"standardized" iceberg. Achieving effective communication entails engaging with the

other to make sense of reality in a specific situation.

Of course, it is not only the fact that people belong to multiple cultures with often
inconsistent and conflicting worldviews and behavioral norms that leads to their
unpredictability. People are not simply culturally shaped beings: they also have

individual personalities. Furthermore, independent of culture, people may espouse



contradictory values in different situations or say one thing but do something very
different (Argyris & Schon, 1974, 1978).

Building repertoires and strategies of action

None of the bodies of theory relating to cultures has grappled satisfactorily with the
cultural complexity of individuals. Fortunately, however, recent studies in cross-
cultural psychology and, quite independently, in sociology as well, have generated
two constructs that are particularly useful for understanding how individuals draw on
different culturally shaped ways of seeing and dealing with situations: repertoires and

strategies of action.

Cross-cultural psychology, like other disciplines, has traditionally regarded the
influence of culture on cognition as continual and constant.
Cultural knowledge is conceptualized to be like a contact lens that
affects the individual’s perceptions of visual stimuli all of the time . . .
(leaving) little room for a second internalized culture within an
individual’'s psychology. In sum, the methods and assumptions of
cross-cultural psychology have not fostered the analysis of how

individuals incorporate more than one culture. (Hong et al., 2000: 709)

The dominant paradigms of cultural psychology, as well as sociology, treat the
influence of multiple cultures on an individual simply as a source of error variance.
However, some scholars propose a "dynamic constructivist approach" (Hong et al.,
2000), which lays the groundwork for understanding individuals as culturally complex
beings. This approach describes internalized culture as "a loose network of domain-
specific knowledge structures, such as categories and implicit theories" (Hong et al.,
2000: 710) rather than as an integrated and highly generalized structure. In other
words, this perspective views people as having a wide repertoire of theories for
interpreting reality. The fact that they possess a particular construct does not
necessarily mean that it is always at work. In practice, only a small portion of an
individual’s knowledge comes to the fore and guides interpretation. Individuals can
possess multiple, and even contradicting, theories, although only one theory can

guide cognition at any given moment.
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The conceptualization of culture as a source of repertoire from which people draw
when making sense of and responding to situations has emerged in sociological
thinking as well. Swidler (1986), critical of prevailing theories that tie behavior too
deterministically to cultural values and conceive of culture as "a unified system that
pushes action in a consistent direction" (277), suggests building on the work of
Hannerz (1969), who studied ghetto communities in the United States. She
proposes that culture should be seen as offering a "repertoire of capacities from
which varying strategies of action may be constructed" (284). Each culture provides
a limited set of resources "which people may use in varying configurations to solve
different kinds of problems " (Swidler, 1986: 273), rather than imposing a monolithic

set of norms for thinking and acting.

The concept of strategies of action constructed from a repertoire provided by culture
is useful in understanding individuals as culturally complex beings. They have at
their disposal a repertoire generated by the various cultures to which they belong.
The repertoire consists of multiple habits, practices, values and beliefs from which
people draw in responding to a situation, but the process of constructing a strategy of
action is not "a plan consciously devised to attain a goal" (Swidler, 1986: 277). In
fact, people are generally unaware of the process of drawing on their culturally
shaped repertoires when interacting with one another, which is precisely what
enables them to be culturally competent within their community. This competence
born of experience, however, often becomes a stumbling block in intercultural

interactions.

Discovering and overcoming constraints in repertoires

A noteworthy implication of the repertoire concept is that culture not only offers a
range of responses to its members, it also constrains the range of responses
available to an individual. To the extent that certain practices or ideas are either
unknown or considered unacceptable in a given culture, individuals are limited in
their ability to understand or respond to people with a different culturally shaped

repertoire. Herein lies the challenge of intercultural interactions.
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Individuals tend not to consider how their cultural backgrounds shape their repertoire
until the experience misunderstandings or their behavior does not generate the
response they would have expected within their usual cultural community (Adler,
2002). Cultural competence is in essence the ability to generate appropriate
strategies of action unconsciously, but intercultural competence is the ability to
explore one’s repertoire and actively construct an appropriate strategy. Intercultural
competence involves overcoming the constraints embedded in an individual's
culturally shaped repertoire, creating new responses, and thereby expanding the
repertoire of potential interpretations and behaviors available in future intercultural

interactions.

Overcoming constraints in repertoires entails reframing intercultural situations as
learning opportunities. To the extent that cultural misunderstandings and conflicts
are defined as problems to be avoided, the chance to learn is also avoided. A single
repertoire is likely to fall short of providing the best action strategy for making sense
of and responding to the unique circumstances of each intercultural interaction.
Under these conditions, the existence of different repertoires held by the individuals
engaged in an interaction means that a potentially richer, more varied store of
cultural wisdom is available for achieving goals and solving problems. The challenge
of intercultural interactions lies not so much in avoiding the clash of "cultural
icebergs" or even in resolving conflicts, but rather in skillfully tapping this richness. In
other words, the individuals involved in an interaction need to become aware of the
repertoires available to them through the cultures that have shaped them, and
experiment with ways of selecting, combining, and refining their repertoires to meet

the demands of a specific situation.

Prevailing strategies for developing intercultural

competence

A commonly used model differentiates six stages of learning to perceive and work

with cultural differences (Bennett, 1998).
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1. Denial of difference, primarily where people from one culture live in isolation
from others;

2. Defense, when people perceive cultural difference as a threat to their
worldview;

3. Minimization, when people "try to bury cultural differences within already-
familiar categories of physical and philosophical similarity" by accepting
superficial differences while maintaining the assumption that "deep down all
people are the same—just human." (Bennett, 1998: 27);

4. Acceptance, when people recognize the viability of different cultural norms;

5. Adaptation, when people know enough about different cultures to "intentionally
shift into a different cultural frame of reference" (Bennett, 1998: 28) and modify
their behavior to fit the norms of another culture;

6. Integration, the most advanced stage according to this model, when people
are capable of reconciling cultural differences and of forging a multicultural

identity®.

People in the first three stages—namely those who deny difference, fear that it
threatens them, or seek to minimize difference—tend to encounter difficulties and
misunderstandings in intercultural communication that they are unlikely to resolve or
learn from. The underlying stance common to the first three stages is ethnocentrism,
the sense that one’s own culture is better than others. The fourth stage, acceptance,
shifts away from ethnocentrism by recognizing that other cultures have equally valid
ways of seeing and doing things. However, it brings with it the risk of paralysis,
because simply accepting differences is not sufficient when joint decisions and

follow-up are required.

The model suggests that intercultural effectiveness is most likely to be achieved by
people in stages five and six, when they are capable of actively engaging with
cultural differences. Achieving the stage of integration requires extensive experience

in a culture over time, so it is relevant only for the relatively narrow group of skilled

6 According to Peter S. Adler (1998), “multiculturalism offers a potentially different sort of human
being” who “is always in a state of ‘becoming’ or ‘un-becoming’ something different from before while
yet mindful of the grounding in his or her primary cultural reality.” He explains that the multicultural
person “is not simply one who is sensitive to many different cultures. Rather, this person is always in
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expatriate managers (e.g. Osland, 1995), rather than for the growing group of people
whose responsibilities entail working with people from multiple cultures and for
shorter periods like negotiations and task forces (Barham & Berthoin Antal, 1994).
Most of the literature recommends the level of adaptation as the appropriate one for
the majority of managers to strive towards (e.g. Chaney & Martin, 2000; Early & Erez,
1997; Mead, 1998).

The limitations to the strategy of adaptation

There are, however, serious limitations and drawbacks to the adaptation strategy. It
essentially treats national culture as an overarching unitary phenomenon whose
influence on its members is quite deterministic, implying that the behavior to which
one should adapt is relatively predictable. It assumes that if people know enough
about different cultures they can "intentionally shift into a different cultural frame of
reference" (Bennett, 1998: 28) and modify their behavior to fit the norms of another
culture. Practical culture guides offer specific advice at a behavioral level for readers
who do not have the time or inclination to gain enough cultural knowledge to be able
to make the intentional shift between frames of reference (e.g. Chaney & Martin,
2000; Harris & Moran, 1991; Trompenaars & Hampden-Turner, 1997). The
recommendations found in such culture guides may suffice for adapting to the
greeting and eating rituals of a foreign culture, and they may provide guidance for
adjusting to the business meeting practices in various countries. However, they are
completely inadequate for dealing with the dynamics of interactions between
culturally complex beings who want to make and implement decisions in different
contexts (Osland & Bird, 2000).

Furthermore, the adaptation approach based on superficial knowledge about a
national culture promotes stereotypical thinking that may be off target in a specific
intercultural interaction (Adler, 2002; Schneider & Barsoux, 1997). Given the multiple
cultural units and personal aspects that contribute to shaping a person’s worldview

and behavior, it is dangerous and even insulting to adopt a particular orientation as a

the process of becoming a part of and apart from a given cultural context.” (236). Adler notes certain
risks multicultural people run, including the potential loss of the sense of authenticity (see: 238).
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means of adapting to the "typically Japanese" or "typically Spanish" behavior

expected of one’s counterpart.

Of greater ethical concern is the fact that the adaptation approach sometimes
amounts to a form of manipulation. This occurs when a person acts on the belief that
if one knows enough about how people from a different culture think and is willing to
adopt certain behaviors from that culture, one is more likely to succeed in getting the
others to acquiesce to one’s own plan. Superficial adaptation in this case masks an
underlying ethnocentric stance. It is an unreliable approach to intercultural
interactions because individuals rarely fit the mold attributed to a particular national
culture. It is an unfruitful approach because it does not generate a broader repertoire

on which to draw in developing a strategy of action in a future situation.

At a practical level, the success of a manager in international business is not
assessed by his or her ability to greet and eat politely according to the norms of a
different culture. This is not to say that culture-specific norms of polite behavior are
irrelevant. They should definitely be attended to because they facilitate interaction
and signify respect. The greater test of intercultural competence, however, lies in the
ability to clarify and learn from embarrassing moments and then to enable the
interaction to move forward. The success of a manager is judged by the outcomes of
interactions, in the form of the quality of ideas, decisions, or measures implemented.
It is therefore crucial that managers develop the ability to engage with people from
different cultural backgrounds to achieve an understanding of each other’s perception
of reality and assumptions about the best way forward as a basis for generating

those ideas, decisions, and actions.

What is called for, therefore, is a qualitatively different approach than one of
adaptation. Research comparing more successful international managers with their
less successful peers confirms the importance of treating each interaction as unique
(Ratiu, 1983). The more successful international managers recognized that they
cannot draw on a solution "that they can rely on in all situations. The approach to
such specific situations that they describe involves considerable observation and
listening, experimentation and risk taking--and above all, active involvement with

others." (Ratiu, 1983: 141) The approach of negotiating reality provides an actionable
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means to bringing the skills of observing, listening, and experimenting along with
those of reflecting, expressing and inquiring to bear on making intercultural
interactions effective and enabling them to generate a richer repertoire for action

strategies in future.

Expanding the repertoire: Negotiating reality

We have coined the term "negotiating reality" to name the process whereby
individuals generate an effective strategy of action in an intercultural interaction by
making themselves and each other aware of their culturally-shaped interpretations
and responses to a given situation and expanding their repertoire appropriately.
Negotiating reality involves having the ability to surface the tacit knowledge and
assumptions belonging to the parties involved and to bring this knowledge to bear in
the service of addressing a particular issue or problematic situation. In this process
individuals become aware of the contours and dynamics of their own "cultural
iceberg" and how their own backgrounds shape their perceptions, expectations and
behavior as complex cultural beings (Berthoin Antal, 2002). It also means engaging
with others to explore what lies under the surface of the visible tip of their cultural

iceberg.

The dominant literature on intercultural management has produced large
generalizations about national cultural groupings, and it has generated specific tips
on how to adapt to certain practices typical of those cultures, but little practical
guidance for how to make sense of and act effectively in each unique situation
encountered. For managers working internationally and dealing with people from
multiple cultures, the dominant literature implies that they will be effective in
intercultural interactions if they learn about the cultural practices, values and
assumptions held by all the various groups with whose members they need to deal.
Not only is this an impossible task, it is a dangerous strategy built on a simplistic view
of individuals as representatives of a single culture and a deterministic view of the

impact of cultural values on behavior.
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By contrast, negotiating reality is an approach for generating the necessary cultural
knowledge for a situation as it arises and from this knowledge, constructing an
effective action strategy. It is a strategy that is both less and more demanding than
the alternative strategies in the literature. It is less demanding in terms of knowledge
acquisition, because individuals do not have to arm themselves in advance with an
enormous store of knowledge about as many other cultures as possible in
preparation for the eventuality of meeting with people from those -cultures.
Negotiating reality is, however, more demanding of personal mastery, because
individuals must have an active awareness of how their own cultural backgrounds
influence their perceptions and behavior, an ability to engage with others to explore
assumptions, and an openness to trying out different ways of seeing and doing
things. Three beliefs underlie the concept of negotiating reality: (1) As human
beings, all people are of equal importance and worthy of equal respect. (2) As
cultural beings, people differ because they possess different repertoires of ways of
seeing and doing things. (3) The repertoire of no individual or group merits a priori

superiority or right to dominance.

Negotiating reality differs from the six-stage model described above. It does not
share the ethnocentrism of the first three phases and avoids the paralysis inherent in
the fourth stage of acceptance. Rather than assuming that people need to adapt to
other cultures by gaining knowledge of "the other", negotiating reality involves
reflecting first on the impact of one’s own cultural underpinnings. It does not ask
people to shed their cultural repertoire and adapt to another culture, but rather to
explore and test underlying assumptions as a basis for learning new ways of seeing
and doing things effectively with others people from different backgrounds.
Negotiating reality differs from the integration phase, which focuses on achieving the
reconciliation of cultural differences and the forging of a multicultural identity,
because the primary aim of negotiating reality is learning in a specific situation.
Negotiating reality provides an approach for dealing effectively with intercultural
interactions as unique constellations between culturally complex beings. By
participating in negotiating reality, individuals improve the quality of information

available to them for constructing their strategies of action in intercultural situations.

17



Fundamentally the process of negotiating reality involves the various parties asking:
(1) how they perceive the situation, (2) what they wish to achieve in that situation,
and (3) which action strategy they intend to employ to achieve their goals. When
individuals explore these three questions for themselves and gain insight into the
nature of the other person’s answers, they create the opportunity not only to
understand how their cultural repertoires are affecting their perceptions and behavior,
but also the opportunity to revise, expand and improve their definitions of the
situation, their goals and their strategies. By opening themselves to changing one or
all of these three elements the participating individuals become capable of significant,
or "double-loop," learning (Argyris & Schoén, 1978). Double-loop learning lays the
groundwork for expanding the repertoires of potential responses to situations

involving different constellations of culturally complex beings.

Cultural repertoires as "theories of action”

All cultural repertoires are historically shaped by the specific contexts within which
they proved effective for the members of the culture. Repertoires are essentially
composed of "actionable knowledge" and theories of action, which are core concepts
in action science (Argyris, Putnam & Smith, 1985: 36; Friedman, 2000):

Knowledge that is actionable, regardless of its content, contains causal

claims. It says, if you act in such and such a way, the following will

likely occur...(it) is produced in the form of if-then propositions that can

be stored in and retrieved from the actor's mind under conditions of

everyday life. (Argyris, 1993: 3).

When the context changes, the relevance of previously held actionable knowledge--
in other words culturally determined ways of viewing reality and solving problems--
can only be determined by making them explicit and testing them. Intercultural
situations often require the development of new actionable knowledge. "Action
science" (Argyris et al., 1985; Friedman, 2000) and the "theory of action approach"
(Argyris & Schon, 1974; Argyris, 1993) are very fruitful for becoming more effective in

intercultural interactions because they indicate a process for making culturally
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generated "if-then" assumptions explicit and adjusting perceptions and behavior to

the demands of the situation.

Exploring one’s theory of action does not come naturally. People find it difficult to
ask themselves questions about how they are perceiving a situation, what goals they
are seeking and which strategies they are pursuing, particularly in the midst of an
interaction. One reason for the difficulty is that asking such questions means
becoming aware of what one is thinking and doing. Unawareness, however, is
functional because it enables people to act quickly and effectively in a wide variety of
frequently faced situations (Argyris, 1982; Argyris & Schon, 1974). In intercultural
situations, however, unawareness becomes dysfunctional, locking people into their
usual theories of action even when they lead to misunderstandings and become
counterproductive. A critical skill in negotiating reality is knowing when and how to
interrupt one’s automatic functioning and to bring individual and aggregate theories of

action into awareness.

The situation as a reality image

Once individuals make themselves aware of their theories of action, the next step in
negotiating reality involves testing their perceptions and interpretations of the
situation against those of others. Doing so requires the ability to regard one’s
perception of the situation as a self-constructed "reality image", or mental model, that
can be critiqued and made an object of choice (Friedman & Lipshitz, 1992; Hong et
al., 2000; Senge, 1990). Reality images constructed by individuals are always
approximations of reality’. The key insight is that human beings do not have direct,

unmediated knowledge of their social (or physical) reality.

People construct their reality images from data they selectively perceive from an
infinite amount of external and internal stimuli. They then interpret the data, largely
unconsciously and very rapidly, through a series of culturally shaped inferences

(Schon, 1983, 1987). An individual’s repertoire of possible interpretations of data is

’ The issue of mental representation is a complex and hotly debated philosophical and psychological
issue. The approach described here sides with Dewey (1938) and Searle (1995), who assume that
there is an objective reality even if we cannot fully know what it is.
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constrained by existing culturally based knowledge structures (Adler, 2002; Hong et
al., 2000; Swidler, 1986). In intercultural situations people often make very different
choices in constructing their images of reality. Their cultural "frames" lead them to
select certain information and/or to prefer one interpretation over another one. The
result of different reality images on intercultural interactions can take the form of

misunderstandings, blockage and conflict.

In the process of negotiating reality, unexpected responses from other people offer
valuable cues that one’s own (or the other person’s) reality image may be mistaken,
incomplete, or misinterpreting something in an important way. A situation may be
experienced as paradoxical, puzzling, surprising, or annoying, all of which are
potentially useful triggers for re-examining how one has constructed the reality image
(see also Osland & Bird, 2000). The existence of different reality images signals the
need to test one’s own view of the situation. From the perspective of negotiating
reality, one’s reality images are hypotheses rather than facts. Treating images as
hypotheses means being open to testing them against the information available and
against alternative hypotheses. Hypothesis-testing is a key competence for
international managers (Lobel, 1990). Testing involves asking questions such as:
What led me to select those data? What might | have ignored or missed? What led
me to make those interpretations? How closely connected is my interpretation to the
directly observable data from which | constructed it? To what extent are alternative

hypotheses more closely connected to the data or more logical?

By asking these questions in an intercultural interaction the participants may discover
critical pieces of information or aspects of the situation that they had overlooked.
They may also realize that some of their inferences are quite tenuous or that the
other person’s make more sense in this particular situation. They may reveal
assumptions of which they were unaware and, if questioned, could change the
meaning of a situation. Finally, they might agree to seek additional data that could
disconfirm one, or both, interpretations. "Attention to hypothesis testing . . . enables
individuals to ‘try on’ styles of relating and to abandon those that do not bring about
the predicted result, i.e., to learn from mistakes" (Lobel, 1990: 43). This testing

process never guarantees that the parties will agree or arrive at the "correct"
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interpretation, but it can help determine that some reality images are more

reasonable than others (Weick, 1979).

Even when people agree on their understanding of a situation, their theories may still
lead them to employ very different action strategies to achieve their goals. Thus,
negotiating reality means critically inquiring into these strategies and exploring the
intended and unintended outcomes that are likely to result. A very valuable outcome
of critically inquiring into strategies and behaviors is that people discover gaps or
contradictions between their "espoused theories" (what they intended to say or do in
a situation) and their "theories-in-use" (theories inferred from actual behavior)
(Argyris & Schon, 1974). In doing so, they may discover that they were blind to their

actual strategies and to the negative consequences of their theories-in-use.

Intercultural interactions tend to involve two types of gaps: the gap between strategy
and outcome, and the gap between espoused theories and theories-in-use. The first
gap is relatively straightforward: strategies that are effective for achieving goals in
one context may have unintended effects in a different cultural context. The second
gap is more subtle: individuals often intend to pursue a strategy of open-minded
appreciation of cultural difference, but slip inadvertently into becoming judgmental
and seeking to impose their reality image on the other person. Only by taking inquiry
deeper can individuals discover what triggered them to deviate from their espoused
strategy and how they could become more effective in future interactions when faced

by similar triggers.

Combining advocacy with inquiry

The heart of negotiating reality is carrying out an action strategy that combines high
"advocacy" with high "inquiry" as a means of exploring and testing theories of action
and reality images collaboratively with the other person or people involved in the
intercultural interaction. Advocacy means clearly expressing and standing up for
what one thinks and desires. Inquiry means exploring and questioning both one’s

own reasoning and the reasoning of others. Inquiry often requires a conscious effort
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to suspend judgment, experience doubt, and accept a degree of uncertainty until a

new understanding is achieved (Dewey, 1938; Agryris & Schon, 1996).

The goal of combining advocacy with inquiry is discovering what makes the most
sense with the information available in the given circumstances. In an intercultural
interaction, this approach enables people to explore and understand each other’s
intentions and behaviors in light of their different cultural icebergs. When people
combine high advocacy with high inquiry, they state clearly what they think/want and
explain the reasoning behind their view. At the same time they strive to understand
the reasoning of others and invite others to question their own reasoning. This
strategy involves an openness to seeing the reason in other ways of thinking and to
discovering inconsistencies or gaps in one’s own reasoning. It is not a strategy of
cultural acceptance or of cultural adaptation, because it does not mean a willingness
to defer just for the sake of agreement. To the contrary, it requires that people
persist until they feel internally committed to the results. Effectively combining

advocacy and inquiry facilitates learning on all sides.

The advocacy-inquiry model encompasses four possible combinations of these two
behaviors: high advocacy/high inquiry; low advocacy/low inquiry; high advocacy/low
inquiry; low advocacy/high inquiry (see Figure 2). A high advocacy/low inquiry
means pressing one’s own point of view without exploring the perspectives of others.
It is based on a goal definition of seeking to win, and is probably the most common
form of interaction among business people, at least in Western countries, and a
behavior reinforced by many professional training programs (Argyris, 1993). In cases
where one partner has significantly greater power than the other, it may be possible
to impose one’s view by using the high advocacy/low inquiry strategy, but the
strategy is unlikely to produce learning or commitment and it does not allow the

actors to discover their own errors and expand their repertoire for future interactions.

The opposite strategy, high inquiry/low advocacy involves exploring what others think
but suspending or deferring one’s own judgment, and not sharing one’s view with
others. This strategy generates information and may even lead to insights, but it
means refraining from sharing one’s own ideas and perspectives even if they contain

knowledge that may be critically important to generating an effective outcome of the
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interaction. High inquiry/low advocacy limits the extent to which people in an
intercultural interaction can take advantage of their different cultural repertoires to

deal with a situation.

Figure 2: Combining Advocacy and Inquiry

High Advocacy - Low Inquiry | High Advocacy - High Inquiry

* Expresses strong opinions * Treats opinions like "hypotheses"
* Clear and unambiguous * Expresses clear opinions and
* Ignores or hides information that provides the reasoning behind them.
does not support one’s position * Invites questions into one’s own
* Does not listen or listens only to reasoning.
refute. » Asks questions and listens in order to
» Overpowers defensiveness understand the reasoning of others.

» Seeks data that might disconfirm
one’s own opinion.
* Appreciates defensiveness.

Low Advocacy-Low Inquiry | Low Advocacy - High Inquiry

* Asks leading questions. * Asks questions.

* Gives hints and double-messages. | Listens and tries to understand.

» Camouflages threatening * Refrains from judging or expressing
information. opinions.

* Ignores or hides information that  Attempts to avoid raising
does not support one’s position. defensiveness.

* Attempts to avoid raising
defensiveness.

A low advocacy/low inquiry strategy masks one’s views by asking leading or
rhetorical questions ("Don’t you think we should...?") or by conveying double
messages ("l agree with what you just said, but | think it misses the point..."). This
strategy often looks like high inquiry/low advocacy, but it is aimed at getting the point
across to the other person indirectly. It is not genuinely intended to gain an
understanding of another perspective. This strategy is frequently regarded as clever
because it seeks to achieve goals without upsetting people. It is particularly tempting
in intercultural situations because it is (mis-)conceived as a diplomatic approach to
working around cultural differences. The strategy often backfires, for people tend to
see through the manipulation sooner or later. Even more problematic is the fact that
the outcomes of the communication are ambiguous, distorted messages and a low
level of trust since people expect that others will not say what they mean or mean
what they say. It rarely generates learning in intercultural interactions because it
23



leaves issues vague and provides little opportunity for discovering errors or testing
different views against each other. Over time it also increases game playing and

decreases the ability to constructively engage and solve problems.

The most constructive combination is high advocacy/high inquiry, but it is also the
most difficult strategy for people to pursue. It entails expressing one's own
perspective and logic while also actively seeking to understand alternative views and
logics.  Paradoxically, people find it especially difficult to engage in high
advocacy/high inquiry in the very situations when they need to learn the most from
each other. Action science research has shown that the high advocacy/high inquiry
strategy is very rare when people find themselves in situations of conflict and
psychological threat (Argyris, 1982; Friedman, 2000; Rothman & Friedman, 2001).

Our own research shows that it is rare in intercultural interactions as well .8

In most people conflict and psychological threat trigger strategies that are either high
advocacy/low inquiry, high inquiry/low advocacy, or low on both behaviors. These

strategies are all triggered by defensiveness.

Appreciating defensiveness

Defensiveness is almost inevitable when conflict arises. It is a natural, often healthy
human response to challenge and threat. Intercultural interactions are sometimes
experienced as psychologically threatening because individuals find that their usually
successful strategies for interacting with others and achieving goals do not work.
These feelings are sometimes rooted in deeper concerns about identity, competence

or self-respect vis a vis representatives of a different culture.

Most people treat their own defensiveness and the defensiveness of others as a
problem, responding by attempting to overpower, avoid, or sneak around it. When
people employ defensive strategies against each other, they lose their ability to

negotiate reality. A high advocacy/high inquiry strategy, on the other hand,

® We collected data over four years in a German business school analyzing the strategies of German
and foreign students in their intercultural interactions during semesters abroad, internships in
international companies, and other settings.
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appreciates defensiveness. It views another person’s defensiveness as an
opportunity for learning rather than as a threat. After all, the other person might be
defensive for a good reason; perhaps she is right. When regarded in this way,
defensiveness serves as a stimulus to inquiry rather than as something to overcome
or avoid. Engaging defensiveness by combining advocacy with inquiry enables
people to discover their own errors and communicates to others that their point of

view is being taken seriously.

Why do people fall prey to the paradox of avoiding the high advocacy/high inquiry
strategy at the very times they most need it? Argyris and Schén were puzzled by the
by the rarity of high advocacy/high inquiry and the dominance of the other strategies
in situations involving psychological threat. In analyzing case studies they found that
the implicit goals or values underlying these strategies were maximizing unilateral
control, protection of self and others, and rationality (Argyris & Schon, 1974, 1978,
1996). Therefore, they theorized that people’s theories of action are guided by a
higher order theory-in-use for maximizing these values, which they called "Model I."
Model | inhibits learning under conditions of threat and accounts for much individual

and organizational ineffectiveness.

Argyris and Schon proposed an alternative set of values as more conducive to
learning than Model | values, namely: maximizing valid information, free and
informed choice, and internal commitment. They called these values and the
consequent behavioral strategies "Model 11" (Argyris & Schon, 1974, 1978, 1996).
Employing Model Il means consciously adopting and acting upon a set of values that
guide behavior toward inquiry, choice, and decisions based on sound reasoning and
the best information they can obtain. It means refraining from directly or indirectly
imposing one’s repertoire onto others while at the same time not allowing one’s self
to be coerced by others. Negotiating reality and high advocacy/high inquiry are

strategies to put these kinds of learning-oriented goals into practice.

Undoubtedly, using high advocacy/high inquiry in intercultural interactions requires a
conscious effort for most people in business, because it entails "unlearning"
(Hedberg, 1981) the behaviors explicitly or implicitly taught in many companies and

training programs. It is not easy to challenge one’s assumptions and to interrupt
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engrained patterns of response, even if one recognizes the value of new approaches.
Individuals need support in learning and unlearning, and this can be provided by
courses at business schools, corporate management development seminars, and
personal coaching, for example. Our experience in teaching a course in intercultural
management competences over four years showed us that, with support, business
students can make progress in testing new behaviors oriented to achieving the goals
of maximizing valid information, free and informed choice, and internal commitment
(Berthoin Antal & Friedman, forthcoming). Students, often skeptical and unsure
about the costs of trying out new behavior, frequently ask: Is it possible to negotiate
reality if the other side does not possess the same willingness to be open and the
same level of intercultural competence? Actually, we have found the strategy to be
surprisingly infectious, both in classroom settings and in the “real world”. When one
party in an interaction consistently acts according to a high advocacy/high inquiry
strategy, our experience has shown that others are likely to become more open to
surfacing and questioning their own reasoning. In this way, intercultural interactions
can become virtuous cycles in which trust, understanding, flexibility, and

experimentation increase over time.

Of course, there is always a risk that some people may take advantage of another
person’s openness, but this, too can be addressed directly in a high advocacy/high
inquiry mode by making the observations explicit and testing them with the others.
Taking the approach of negotiating reality cannot guarantee specific results, because
risks remain whenever people interact, no matter how culturally competent one or all
the partners are. The risk is low, however, considering the price to be paid for the
known, unproductive consequences of the alternative strategies (high advocacy/low

inquiry and low/low in both behaviors).

Goal inquiry and conflict in intercultural interactions

Negotiating reality in an intercultural interaction includes critically inquiring into
people’s interests, goals, and values. Goal inquiry asks participants to clearly
articulate, and question, what they want to achieve and why. It also helps them

discover gaps between their espoused goals and the goals that are implicit in their
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actual behavior. Most importantly, by treating goals as objects of inquiry, negotiating
reality enables people to articulate and question why they chose these goals and feel
so passionately about them. It helps gets at underlying values and issues of identity,
revealing sources of conflict as well as common needs and dilemmas. Goal inquiry
is sometimes essential for finding ways to move forward when people bring very
different cultural repertoires, or frames, to dealing with a problem (Schon & Rein,
1994).

Goal inquiry draws on what Rothman and Friedman (2001) have called "the identity
framing" of conflict, which emerged largely from attempts to deal with intractable
ethnic conflict (Rothman, 1992, 1997) and alternative approaches to the static power-
politics model of international diplomacy (Azar, 1990; Banks, 1984; Burton, 1990;
Fisher, 1996; Kelman, 1982). This point of view suggests that the most intractable
conflicts are really about the articulation and confrontation of individual and collective
identities (Rothman, 1997). These conflicts may be expressed and negotiated in
terms of competing resources or interests, but they really involve people's individual

and collective purposes, sense of meaning, and definitions of self.

According to the identity frame, conflicts are rooted in threats to or the frustration of
deep human needs such as dignity, recognition, safety, control, purpose, and efficacy
(Azar, 1990; Burton, 1990). Framing conflict in terms of identity suggests
interventions which lead parties "to clarify for themselves their needs and values,
what causes them dissatisfaction and satisfaction" (Bush & Folger, 1995: 82). From
this perspective, the desired outcome of conflict is not just a settlement, but also
growth, moral development, and fundamental changes in perceptions of truth or

reality.

Most approaches to conflict resolution and intercultural competence treat interests,
goals, and values as givens. The idea of making them objects of inquiry may sound
counterintuitive or naive. However, negotiating reality treats this component of the
cultural repertoire as a valuable resource. When exploring their own goals and those
of their counterparts, people often discover greater space for action than they had
previously perceived, and they sometimes formulate different goals as a result of the

interaction. For example, they may find that a conflict that had been labeled as a
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resource issue is in essence an identity issue and can only be effectively addressed

within that frame, or vice versa.

Conclusion

As organizations and management become more global, the need for intercultural
competence increases in importance among a broader range of business people.
Over the past twenty years the field of intercultural management has been dominated
by comprehensive, descriptive models of culture that provide a basis for
understanding and comparing different national cultural styles. Despite the fact that
these models cannot account for the complexity of culture nor guide action in
complex intercultural situations, the literature has predominantly recommended
strategies for adapting to cultural differences in order to achieve desired results in
intercultural interactions. Students and managers tend to try to prepare themselves
for international responsibilities by learning about the practices and peculiarities of
other cultures. Such strategies risk feeding stereotypical thinking and they are
limited to relatively superficial advice, rather than promoting the ability of individuals

to deal with the unique dynamics of specific intercultural interactions.

This paper presents an alternative approach to culture and intercultural competency.
Instead of directing energies towards learning about numerous other cultures, it
focuses attention inwardly to the individual’s own cultural background. It recognizes
individuals as culturally complex beings who build up repertoires of responses to
situations based on their multiple cultural backgrounds, encompassing national,
regional, organizational, professional and gender cultures among others. The link
between culture and the way people perceive, interpret and behave in situations is
not deterministic, because people draw selectively on their repertoires to construct
strategies of action to deal with different situations. The culturally shaped repertoire
of an individual reflects the knowledge that has proven effective in a given context
over time, and people usually draw on their repertoires unconsciously. However, a
particular repertoire may be ineffective, illogical or totally unacceptable in a different
context. The competence individuals require in intercultural situations is to become

aware of the repertoire and its underlying assumptions, to reconsider and to share
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that knowledge in such a way that they may understand the logic driving each others'

interpretations and behavior.

This approach to culture means that differences are not barriers to be overcome but
rather important opportunities for generating a wider range of ideas and possible
actions than would be available to any one party alone. When people with different
cultural repertoires face a problem together, actively mining the differences between
them expands the range of alternatives for understanding the situation and taking
effective action. From this perspective, intercultural competency means having the
ability to draw on the diverse cultural resources to create an effective response to the
specific situation.  Intercultural competency is particularly important in novel

situations where received cultural wisdom may no longer be appropriate.

The objective of this paper has been to make intercultural competence "actionable"
through the concept of "negotiating reality." This concept is based on the idea that
human behavior is guided by "theories of action" that usually function automatically
but can also be brought into awareness. Negotiating reality provides a framework for
making the tacit knowledge in cultural repertoires explicit. It guides a process of
reflecting on, redesigning, and testing cultural repertoires for acting effectively in
specific situations. It also provides ways of engaging conflict and using it

constructively to generate knowledge and commitment.

Negotiating reality enables people to actively and collaboratively understand and
influence the dynamics of cultural interactions. It also permits them to take into
account the complexity of culture without being overwhelmed by it. Negotiating
reality aims at creating intercultural competencies that not only facilitate
understanding and cooperation but also the continual testing, enriching, and
improving of cultural repertoires. The focus is not on coming to agreement,
adjusting, nor forging common identities, although these are possible outcomes.
Rather, negotiating reality is about learning and expanding individual repertoires in
order to become more effective in dealing with people as complex cultural beings in

the flow of unique situations they face in a constantly changing world.

29



References

Azar, Edward (1990): The Management of Protracted Social Conflict: Theory and
Cases. Aldershot, UK: Dartmouth.

Adler, Nancy J. (2002): International Dimensions of Organizational Behavior, 4th
edition. Cincinnati, OH: South-Western.

Adler, Peter S. (1998): "Beyond Cultural Identity: Reflections on Multiculturalism." In:
Milton J. Bennett (ed.): Basic Concepts of Intercultural Communication.
Selected Readings. Yarmouth, ME: Intercultural Press: 225-245.

Argyris, Chris (1982): Reasoning, learning and action. San Francisco: Jossey Bass.

Argyris, Chris (1993): Knowledge for action: A guide to overcoming barriers to
organizational change. San Francisco: Jossey-Bass

Argyris, Chris; Putnam, Robert & Smith, Diana (1985): Action science: concepts,
methods, and skills for research and intervention. San Francisco: Jossey-
Bass.

Argyris, Chris & Schon, Donald A. (1974): Theories in practice: Increasing
professional effectiveness. San Francisco: Jossey-Bass.

Argyris, Chris & Schon, Donald A. (1978): Organizational learning: A theory of action
perspective. Reading, MA: Addison Wesley.

Argyris, Chris & Schon, Donald A. (1996): Organizational learning Il: theory, method,
and practice. Reading, MA: Addison Wesley.

Banks, M. (ed.) (1984): Conflict in World Society: A New Perspective on
International Relations. Sussex, UK: Wheatsheaf Books.

Barham Kevin & Ariane Berthoin, Antal (1994): "Competences for the Pan-European
Manager." In: Paul Kirkbride (ed.) Human Resource Management in Europe.
Perspectives for the 1990s. London: Routledge: 222-241.

Barham, Kevin & Stefan Wills (1992): Management Across Frontiers. Berkhamsted:
Ashridge Management Research Group and Foundation for Management
Education.

Barna, LaRay M. (1998): "Stumbling Blocks in Intercultural Communication." In:

Milton J. Bennett (ed.) Basic Concepts of Intercultural Communication.
Selected Readings. Yarmouth, ME: Intercultural Press: 173-189.

30



Barnlund, Dean (1998): "Communication in a Global Village." In: Milton J. Bennett
(ed.): Basic Concepts of Intercultural Communication. Selected Readings.
Yarmouth, ME: Intercultural Press: 35-51.

Bartlett, Christopher & Ghoshal, Sumantra (1992): "What is a Global Manager?" In:
Harvard Business Review, Vol. 70. No. 5: 124-132.

Bennett, Milton J. (1998): "Intercultural Communication: A Current Perspective." In:
Milton J. Bennett (ed.): Basic Concepts of Intercultural Communication.
Selected Readings. Yarmouth, ME: Intercultural Press: 1-34.

Berthoin Antal, Ariane (1987): "Unternehmenskultur." In: D. Assig (Ed.): Mut gehért
dazu. Reinbeck: Rowohlt Taschenbuch Verlag: 168-175.

Berthoin Antal, Ariane (1991): "Organisationskultur: Wenn Management Sinn macht."
In: F. Loock (Ed.): Kulturmanagement. Wiesbaden: Gabler Verlag: 9-16.

Berthoin Antal, Ariane (1995): "The Challenge of Global Change." In: Robert Heller
(ed.) The Complete Guide to Modern Management Ill. Didcot UK:
Management Books 2000: 53-57.

Berthoin Antal, Ariane (2002): "What is Culture? Discussion Note." In: A. Berthoin
Antal (Ed.): Course Reader on Intercultural Management. Berlin: WZB and
Technical University Berlin.

Berthoin Antal, Ariane (2000): "Types of Knowledge Gained by Expatriate
Managers." In: Journal of General Management, 26/ 2: 32-51.

Berthoin Antal, Ariane & Friedman, Victor (forthcoming) "Learning to Negotiate
Reality: A Strategy for Teaching Intercultural Competencies." In: Journal of
International Business Education.

Burton, J. (ed.) (1990): Conflict: Human Needs Theory. New York: St. Martin’s Press.

Bush, R. and Folger, J. (1995): The Promise of Mediation: Responding to Conflict
Through Empowerment and Recognition. San Francisco: Jossey-Bass.

Chaney, Lillian H. & Martin, Jeanette S. (2000): Intercultural Business
Communication. 2" edition. Upper Saddle River, NJ: Prentice Hall.

Clemens, Elisabeth S. & Cook, James, M. (1999): “Politics and Institutionalism:
Explaining Durability and Change." In: Annual Review of Sociology, 25: 244-
66.

Czarniawska, Barbara (2001): "Anthropology and Organizational Learning." In: M.
Dierkes, A. Berthoin Antal, J. Child & I. Nonaka (Eds): Handbook of
Organizational Learning and Knowledge. Oxford: Oxford University Press:
582-597.

Davison, Sue Canney & Ward, Karen (1999): Leading International Teams. London:
McGraw Hill.

31



Deal, Terrence & Kennedy, Allan (1982): Corporate Cultures. The Rites and Rituals
of Corporate Life. Reading, MA: Addison-Wesley.

Dewey, John (1938): Logic: The Theory of Inquiry. New York: Holt, Rhinehart
and Winston.

Dierkes, Meinolf; Hahner, Katrin & Berthoin Antal, Ariane (1997): Das Unternehmen
und sein Umfeld. Wahrnehmungsprozesse und Unternehmenskultur am
Beispiel eines Chemiekonzerns. Frankfurt, New York: Campus Verlag.

Early, Christopher P. & Erez, Miriam (1997): The Transplanted Executive. Why You
Need to Understand How Workers in Other Countries See the World
Differently. New York: Oxford University Press.

Fisher, Roger (1996): Interactive Conflict Resolution. Syracuse, NY: Syracuse
University Press.

Fisher, Glen (1997): Mindsets. The Role of Culture and Perception in International
Relations (2nd edition). Yarmouth ME: Intercultural Press Inc.

Friedman, Victor J. & Lipshitz, Raanan (1992): "Shifting cognitive gears:
Overcoming obstacles on the road to Model 2." In: Journal of Applied
Behavioral Science, 28(1): 118-137.

Friedman, Victor J. (2000): "Action science: creating communities of inquiry in
communities of practice." In: H. Bradbury and P. Reason (eds.): The
handbook of action research. Thousand Oaks, CA: Sage: 159-170.

Geertz, Clifford (1973): The Interpretation of Cultures. New York: Basic Books.

Gregersen, Hal B.; Morrison, Allen J. & Black, Stewart J. (1998): "Developing
Leaders for the Global Frontier." In: Sloan Management Review. 40/1: 21-32.

Hall, Edward T. & Hall, Mildred Reed (1990): Understanding Cultural Differences.
Yarmouth, ME: Intercultural Press Inc.

Hall, Edward T. (1998): "The Power of Hidden Differences." In: Milton J. Bennett
(ed.): Basic Concepts of Intercultural Communication. Selected Readings.
Yarmouth, ME: Intercultural Press: 53-67.

Hannerz, Ulf (1969): Soulside: Inquiries into Ghetto Culture and Community. New
York: Columbia University Press.

Harris, Philip R. & Moran, Robert T. (1991): Managing Cultural Differences. 3rd
edition. Houston: Gulf Publishing.

Harrison, Roger & Hopkins, Richard L. (1967): "The design of cross-cultural training.

An alternative to the university model." In: Journal of Applied Behavioral
Science. 3/4: 431-460.

32



Hedberg, Bo (1981): "How organizations learn and unlearn." In: Nystrom, P. C,;
Starbuck, W. H. (ed.): Handbook of Organizational Design 1, New York
:Oxford University Press: 3-27.

Hofstede, Geert (1980): Culture’s Consequences. Beverly Hills: Sage.

Hofstede, Geert (1991): Cultures and Organizations. Software of the Mind.
Maidenhead: McGraw-Hill.

Hong, Ying-yi; Morris, Michael W.; Chiu, Chi-yue & Benet-Martinez, Veronica (2000):
"Multicultural Minds. A Dynamic Constructivist Approach to Culture and
Cognition." In: American Psychologist, 55/7: 709-720.

House, Robert; Javidan, Mansour; Hanges, Paul & Dorfman, Peter (2002):
"Understanding cultures and implicit leadership theories across the globe: an
introduction to project GLOBE." In: Journal of World Business. 37/1: 3-10.

Kelman, Herbert (1982): "Creating Conditions for Israeli—-Palestinian Negotiations."
In: Journal of Conflict Resolution, 26: 39—75.

Kluckhohn, Florence R. & Strodtbeck, Fred L. (1961): Variations in Value
Orientations. Evanston IL: Row, Petersen & Co.

Laurent, A. (1983): "The Cultural Diversity of Western Conceptions of Management."
In: International Studies of Management and Organization, 13/1-2: 75-96.

Lee, Jangho; Roehl, Thomas W.; Choe, Soonkyoo (2000): "What makes
management style similar and distinct across borders? Growth, experience
and culture in Korean and Japanese firms." In: Journal of International
Business Studies. 31/4: 631-652.

Lobel, Sharon A. (1990): "Global Leadership Competences: Managing to a Different
Drumbeat." In: Human Resource Management. 29/1: 39-47.

McSweeney, Brendan (2002): "Hofstede’s Model of National Cultural Differences and
their Consequences: A Triumph of Faith — A Failure of Analysis." In: Human
Relations, 55/1: 89-118.

Mead, Richard (1998): International Management. Cross-Cultural Dimensions. 2™
edition. Oxford: Blackwell Business.

Osland, Joyce Sautters (1995): The Adventure of Working Abroad. Hero Tales from
the Global Frontier. San Francisco: Jossey Bass.

Osland, Joyce Sautters & Bird, Allan (2000): “Beyond sophisticated stereotyping:
Cross-cultural sensemaking in context.” In: Academy of Management
Executive, 14/1: 1-12.

Peters, Thomas J. & Waterman, Robert H. (1982): In Search of Excellence. Lessons
from America’s Best-Run Companies. New York: Harper & Row.

33



Ratiu, Indrei (1983): "Thinking Internationally. A Comparison of How International
Executives Learn." In: International Studies of Management and Organization.
13/1-2: 139-150.

Rothman, Jay (1992): From Confrontation to Cooperation: Resolving Ethnic and
Regional Conflict. Newbury Park, CA: Sage.

Rothman, Jay (1997): Resolving Identity-based Conflict: in Nations, Organizations,
and Communities. San Francisco, CA: Jossey-Bass.

Rothman, Jay & Friedman, Victor J. (2001): "Conflict, identity, and organizational
learning." In: M. Dierkes, A. Berthoin-Antal, J. Child & I. Nonaka (Eds.):
Handbook of Organizational Learning and Knowledge. Oxford: Oxford
University Press: 582-597.

Schein, Edgar (1985): Organizational Culture and Leadership. San Francisco: Jossey
Bass.

Schein, Edgar (1990): "Organizational Culture." In: American Psychologist. 45/2:
109-119.

Schneider, Susan & Barsoux, Jean-Louis (1997): Managing Across Cultures Hemel
Hempstead: Prentice Hall.

Schon, Donald A. (1983): The reflective practitioner. NY: Basic Books.

Schon, Donald A. (1987): Educating the reflective practitioner. San Francisco:
Jossey-Bass

Schon, Donald A. & Rein, Martin (1994): Frame Reflection: Toward the Resolution of
Intractable Policy Controversies. New York: Basic Books.

Searle, John R. (1995): The Construction of Social Reality. New York: Free Press.

Sebenius, James (2002): "The hidden challenge of cross-border negotiations." In:
Harvard Business Review, 80/3: 77-85.

Senge, Peter (1990): The fifth discipline: The art and practice of the learning
organization. New York: Doubleday.

Singer, Marshall T. (1998): "Culture: A Perceptual Approach." In: Milton J. Bennett
(ed.): Basic Concepts of Intercultural Communication. Selected Readings.
Yarmouth, ME: Intercultural Press: 97-109.

Swidler, Ann (1986): "Culture in Action: Symbols and Strategies." In: American
Sociological Review, 51/2: 273-286.

Trompenaars, Fons & Hampden-Turner, Charles (1997): Riding the Waves of
Culture. 2™ edition. London: Nicholas Brealey Publishing.

34



Weick, Karl (1979): The social psychology of organizing, second edition,
Reading, Massachusetts: Addison-Wesley.

35



Veroffentlichungsreihe der Abteilung Organisation und Technikgenese
des Forschungsschwerpunktes Technik-Arbeit-Umwelt
Wissenschaftszentrum Berlin

11996

FS 11 96-101 REGINA BUHR UND BORIS BUCHHOLZ: Frauen, Manner und 100
Jahre Qwertzuiopl: Die Tastatur im Spannungsfeld zwischen
Technikherstellung, Anwendung und Geschlechterverhaltnis, 45 S.

FS 11 96-102 MEINOLF DIERKES: Sozialwissenschaftliche Forschung im Dienst
der gesellschaftlichen Praxis, 22 S.

FS 11 96-103* SABINE HELMERS/UTE HOFFMANN/JEANETTE HOFMANN: Netzkultur
und Netzwerkorganisation. Das Projekt "Interaktionsraum
Internet", 83 S.

FS Il 96-104* TROND BULAND UND HAKON FINNE, SABINE HELMERS, UTE

HOFFMANN, JEANETTE HOFMANN (Eds.): Management and Network
Technology. Proceedings from the COST A3 Workshop in
Trondheim, Norway, November 22-24, 1995, 184 S. (out of print)

FS Il 96-105* JORG MULLER: Virtuelle Korper - Aspekte sozialer Korperlichkeit im
Cyperspace, 30 S.

FS 11 96-106 BENEDICTE ZIMMERMANN: Die Vielfalt der Wirklichkeit und ihre
Reduktion in der Statistik. Die Diskussion uUber die Kategorie
"Arbeitslosigkeit" im Kaiserreich und ihr Nachhall im Rahmen der
Europaischen Einigung, 34 S.

FS 11 96-107 BENEDICTE ZIMMERMANN: Pluralité du réel et réduction statistique.
L'exemple du chémage sous le Kaiserreich et ses résonances
européennes, 30 S.

FS 11 96-108 WEERT CANZLER UND LUTZ MARz: Der Automobilpakt im 21. Jahr-
hundert, 23 S.

FS 11 96-109 LuTz MARz: Die Test-Maschine. Zur Fruh- und Vorgeschichte der
ChatterBots, 45 S.

* auch als elektronische Publikation verfugbar auf dem WWW-
Server der Projektgruppe Kulturraum Internet. URL:
http://duplox.wz-berlin.de/dokumente.html



11997

FS 11 97-101
FS 1197-102
FS 1197-103
FS 11 97-104*
FS 1197-105
FS I 97-106*
FS 11 97-107*
FS 11 97-108
FS 1197-109
FS 1197-110
FS 1197-111
FS 1197-112

HEINZ HAUTZINGER, ANDREAS KNIE UND MANFRED WERMUTH (Hrsg.):
Mobilitat und Verkehr besser verstehen. Dokumentation eines
interdisziplinaren Workshops am 5. und 6. Dezember 1996 in
Berlin, 47 S.

LuTtz MARZ: Die Leonidow-Kugel. Zur technischen Palfahigkeit
moderner Architektone.

Poesie der Vergangenheit. Ein Essay zum Anlauf der
"Masterplan"-Debatte, 107 S.

LuTz MARZ UND MEINOLF DIERKES: Schlechte Zeiten fur gutes
Gewissen? Zur Karriere, Krise und Zukunft
anwendungsorientierter Wirtschafts- und Technikethik, 54 S.

MARTIN RECKE: Identitat zu verkaufen. Probleme und
Entwicklungsoptionen des Internet Domain Name Service (DNS),
42 S.

ANDREAS KNIE UND OTTO BERTHOLD, MIKAEL HARD, TROND BULAND
UND HEIDI GJOEN, MICHEL QUERE, WOLFGANG STREICHER,
BERNHARD TRUFFER UND SLYVIA HARMS: Consumer User Patterns
of Electric Vehicles, 164 S.

UTE HOFFMANN: Panic Usenet. Netzkommunkation in (Un-)
Ordnung, 32 S.

UTE HOFFMANN: Not Without a Body? Bodily Functions in
Cyberspace, 41 S.

ANDREAS KNIE UND LUTZ MARZz: Die Stadtmaschine - Zu einer
Raumlast der organisierten Moderne, 29 S.

ECKEHARD FOzzy MoRITZ: Tokyo verkehrt. Einsichten und
Aussichten zum Verstandnis der Vergangenheit, Gegenwart und
Zukunft von "Mobilitat" im GroRraum Tokyo, 60 S.

ARIANE BERTHOIN ANTAL, MEINOLF DIERKES UND KATRIN HAHNER:
Business Perception of Contextual Changes: Sources and
Impediments to Organizational Learning, 30 S.

ARIANE BERTHOIN ANTAL: Fuhrungskrafteentwicklung: Neue
Lernformen und ihre Konsequenzen fir die Lehrkraftequalifikation,
26 S.

ARIANE BERTHOIN ANTAL: The Live Case: A Method for Stimulating
Individual, Group and Organizational Learning, 42 S.



FS 1197-113 ARIANE BERTHOIN ANTAL: Organizational Learning Processes in
Downsizing, 43 S.

FS1197-114 FRIEDRICH GLOCK: Zur Soziologie des Konstruierens, 100 S.
* auch als elektronische Publikation verfugbar auf dem WWW-

Server der Projektgruppe Kulturraum Internet. URL:
http://duplox.wz-berlin.de/dokumente.html

1998

FS 11 98-101 MEINOLF DIERKES UND LUTZ MARz. Lernkonventionen und Leitbilder.
Zum Organisationslernen in Krisen, 69 S.

FS 11 98-102 MEINOLF DIERKES UND LUTZ MARz. Wissensmanagement und
Zukunft. Orientierungsnéte, Erwartungsfallen und ,4D“-Strategie,
36 S.

FS 1198-103 MEINOLF DIERKES UND LUTZ MARz. Leitbildzentriertes
Organisationslernen und technischer Wandel, 43 S.

FS 11 98-104* TILMAN BAUMGARTEL. Reisen ohne Karte. Wie funktionieren
Suchmaschinen? 33 S.

FS Il 98-105* VALENTINA DJORDJEVIC. Von ,emily postnews” zu ,help manners®.
Netiquette im Internet, 49 S.

FS 11 98-106 GABRIELE ABELS. Engendering the Representational Democratic
Deficit in the European Union, 41 S.

FS 11 98-107 STEPHAN RAMMLER, GERHARD PRATORIUS UND KARLHEINZ W.
LEHRACH. Regionale Verkehrspolitik und Klimaschutz.
Landespolitische Interventionsmoglichkeiten zur Reduktion der
verkehrsbedingten CO2-Emissionen in Niedersachsen, 67 S.

FS 11 98-108 HENNING BREUER. Technische Innovation und Altern - Leitbilder
und Innovationsstile bei der Entwicklung neuer Informations- und
Kommunikationstechnologien flr eine alternde Menschheit, 79 S.

FS 11 98-109 ARIANE BERTHOIN ANTAL UND CAMILLA KREBSBACH-GNATH.
Consultants as Agents of Organizational Learning: The
Importance of Marginality, 36 S.

FS 11 98-110* TILMAN BAUMGARTEL. Das imaginare Museum. Zu einigen Motiven

der Netzkunst, 54 S.



FS 1198-111 MEINOLF DIERKES AND CLAUDIA VON GROTE (Eds.). Public Opinion
and Public Debates. Notes on two perspectives for examining
public understanding of science and technology, 69 S.

FS Il 98-112* SABINE HELMERS, UTE HOFFMANN UND JEANETTE HOFMANN.
Internet... The Final Frontier: Eine Ethnographie. Schlu3bericht
des Projekts "Interaktionsraum Internet. Netzkultur und
Netzwerkorganisation", 134 S.

* auch als elektronische Publikation verfugbar auf dem WWW-
Server der Projektgruppe Kulturraum Internet. URL:
http://duplox.wz-berlin.de/dokumente.html

1999

FS 11 99-101 EMILY UDLER. Israeli Business in Transition, 45 S.

FS 11 99-102 MARK B. BROWN. Policy, design, expertise, and citizenship:
Revising the California electric vehicle program, 49 S.

FS 1199-103 STEFAN BRATZEL. Umweltorientierter Verkehrspolitikwandel in
Stadten. Eine vergleichende Analyse der Innovationsbedingungen
von ,relativen Erfolgsfallen®, 74 S.

2000

FS 11 00-101* SABINE HELMERS, UTE HOFFMANN UND JEANETTE HOFMANN.
Internet... The Final Frontier: An Ethnographic Account. Exploring
the cultural space of the Net from the inside, 124 S.

FS 11 00-102 WEERT CANZLER UND SASSA FRANKE. Autofahren zwischen
Alltagsnutzung und Routinebruch. Bericht 1 der choice-Forschung,
26 S.

FS 11 00-103 MIKAEL HARD UND ANDREAS KNIE. Getting Out of the Vicious Traffic
Circle: Attempts at Restructuring the Cultural Ambience of the
Automobile Throughout the 20" Century, 20 S.

FS 11 00-104 ARIANE BERTHOIN ANTAL, ILSE STROO AND MIEKE WILLEMS. Drawing
on the Knowledge of Returned Expatriates for Organizational
Learning. Case Studies in German Multinational Companies. 47 S.

FS 11 00-105 ARIANE BERTHOIN ANTAL UND MEINOLF DIERKES. Organizational

Learning: Where Do We Stand? Where Do We Want to Go?, 33 S.



2001

FS 11 00-101 KATRIN BOHLING. Zur Bedeutung von ,boundary spanning units* fur
Organisationslernen in internationalen Organisationen, 34 S.

2002

FS 11 02-101 UTE HOFFMANN UND JEANETTE HOFMANN. Monkeys, Typewriters and
Networks. The Internet in the Light of the Theory of Accidental
Excellence, 24 S.

FS 11 02-102 UTE HOFFMANN. Themenparks re-made in Japan. Ein Reisebericht,
126 S.

FS 11 02-103 WEERT CANZLER UND SASSA FRANKE. Changing Course in Public
Transport: The Car as a Component of Competitive Services.
Choice-Research, Report No. 2, 58 S.

FS 11 02-104 WEERT CANZLER UND SASSA FRANKE. Mit cash car zum
intermodalen Verkehrsangebot. Bericht 3 der choice-Forschung,
67 S.

FS 11 02-105 ARIANE BERTHOIN ANTAL, MEINOLF DIERKES, KEITH MACMILLAN &
LuTz MARz. Corporate Social Reporting Revisited, 32 S.

FS I 02-106 MARTIN GEGNER. Die Wege des urbanen Verkehrs zur
Daseinsvorsorge, 63 S.

FS I1 02-107 MEINOLF DIERKES, LUTZ MARZ & ARIANE BERTHOIN ANTAL.
Sozialbilanzen. Konzeptioneller Kern und diskursive Karriere einer
zivilgesellschaftlichen Innovation, 18 S.

FS 11 02-108 CHRISTIANA WEBER UND BARBARA WEBER. Learning in and of
Corporate Venture Capital Organizations in Germany. Industry
structure, companies’ strategies, organizational learning
capabilities, 19 S.

FS 11 02-109 JEANETTE HOFMANN UNTER MITARBEIT VON JESSICA
SCHATTSCHNEIDER. Verfahren der Willensbildung und
Selbstverwaltung im Internet — Das Beispiel ICANN und die At-
Large-Membership, 155 S.

FS 1102-110 KATHRIN BOHLING. Learning from Environmental Actors about
Environ-mental Developments. The Case of International
Organizations, 40 S.



FS 11 02-111

FS 11 02-112
FS 11 02-113
FS 11 02-114
FS I1102-115

AsTRID KARL. Offentlicher Verkehr im kiinftigen Wettbewerb. Wie
ein inkonsequenter Ordnungsrahmen und Uberholte
Finanzierungsstrukturen attraktive 6ffentliche Angebote
verhindern, 60 S.

THOMAS SAUTER-SERVAES UND STEPHAN RAMMLER. Delaytainment
an Flughafen. Die Notwendigkeit eines Verspatungsservices und
erste Gestaltungsideen, 83 S.

ARIANE BERTHOIN ANTAL UND MEINOLF DIERKES.
Organisationslernen und Wissensmanagement: Uberlegungen zur
Entwicklung und zum Stand des Forschungsfeldes, 39 S.

ARIANE BERTHOIN ANTAL UND MEINOLF DIERKES. On the Importance
of Being Earnest about Business: Overcoming liberal arts
students’ misconceptions about leadership in corporate change
processes, 31 S.

DANIELA ZENONE. Das Automobil im italienischen Futurismus und
Faschismus. Seine asthetische und politische Bedeutung, 72 S.






Bei Ihren Bestellungen von WZB-Papers schicken Sie,
bitte, unbedingt einen an Sie adressierten Aufkleber
mit, sowie je Paper eine Briefmarke im Wert von Euro
0,51 oder einen "Coupon Réponse International” (fiir
Besteller aus dem Ausland).

Bestellschein

Please send a self-addressed label and postage
stamps in the amount of 0,51 Euro or a
"Coupon-Réponse International” (if you are
ordering from outside Germany) for each WZB-
Paper requested.

Order Form

Wissenschaftszentrum Berlin

fur Sozialforschung gGmbH
PRESSE- UND INFORMATIONSREFERAT
Reichpietschufer 50

D-10785 Berlin

Absender e Return Address:

Hiermit bestelle ich folgende(s)Discussion Paper(s)
® Please send me the following Discussion Paper(s)

Autor(en) / Kurztitel
e Author(s) / Title(s) in brief

Bestellnummer

e Order no.




