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Appendix 

 

Appendix 1 Code matrix with themes and categories mentioned in the respective interviews  
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Appendix 2 Analytical approach: From raw data over open codes to categories and themes. Non-exhaustive, exemplary presentation. Where appropriate subcategories were 

added to increase transparency. Presentation adapted from Shollo et al. (2022). 
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Appendix 3 Generative AI Chatbot Initiative 
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Appendix 4 Siemens AI communities in Microsoft Viva Engage. The company uses the platform to share knowledge across departments, collaborate and drive initiatives. The 

screenshot shows the Siemens OpenAI Community with over thirty-six thousand members, which contributes to the diffusion of Generative AI knowledge in the organization. 
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Appendix 5 Siemens AI communities in Microsoft Teams. To enable and promote collaboration between employees, many groups offer regular information meetings to share 

knowledge and report on the latest use cases. 
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June 2023               March 2024 

  

Appendix 6 Surveys on the use of Generative AI among Siemens employees. The surveys were conducted as part of workshops with Siemens employees from the commercial 

area in June 2023 (n=36) and March 2024 (n=30).  

   

   

  

  

                      

                       

                 

                            

        

                             

                 

   

   

   

   

                      

                       

                 

                            

        

                             

                 


