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ABSTRACT

Entrepreneurial mindset and motivation are essential for launching a successful business
venture. Recognising this, the study investigates how Entrepreneurial Development
Programmes (EDPs) offered by RUDSETIs (Rural Development and Self-employment
Training Institutes) influence trainees in developing this mindset and motivation.
Structured questionnaires were used to collect feedback from 386 unemployed trainees
from three different training centres as part of a comprehensive method involving 386
unemployed trainees from three different training centres. The study has used
quantitative research techniques such as the Chi-square test, Wilcoxon signed rank test,
and Kruskal Wallis test to analyse the data. The findings show that EDPs have a
significant positive impact on most trainees’ entrepreneurial mindset, motivation, and
subsequent follow-up quality. This, in turn, contributes to business success. However, a
subset of trainees are unaffected by these programmes. The study raises an alarm for
RUDSETIs, recommending that they increase their efforts for this specific group. Finally,
the paper suggests that RUDSETI policymakers rethink and possibly reframe their
current strategies. The goal should be to instill an entrepreneurial spirit, boost
motivation, and improve the quality of follow-up mechanisms in order to ensure that
every trainee, current or potential, benefits optimally.
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Introduction

Attaining entrepreneurial success in the contemporary economy is not solely contingent upon profi-
ciently managing relevant abilities, but also involves the development of efficient entrepreneurs whose
mindsets are congruent with the demands of entrepreneurship. Entrepreneurs must be motivated and
empowered through effective follow-up programs. The significance of entrepreneurial mindset, motiva-
tion, and follow-up cannot be overstated in the pursuit of business success. Understanding the current
influence of Entrepreneurship Development Programs (EDPs) on these crucial aspects is essential for the
enhancement of entrepreneurial success. In a previous study conducted by Ireland et al. (2003), the
authors highlighted the necessity for upcoming cohorts to possess a greater inclination towards entre-
preneurship. This entails placing significant emphasis on qualities such as creativity, innovation, and the
capacity to capitalize on opportunities. These findings align with the observations made by McGrath and
MacMillan (2000), who emphasize the criticality of adopting an entrepreneurial mindset that enables
individuals to promptly perceive, act, and mobilize resources, even in situations characterized by uncer-
tainty. Entrepreneurship development programs play a vital role in developing knowledge and skills,
shifting mindsets, motivating trainees to establish enterprises, and achieving business success. Recent
technological advancements have significantly impacted entrepreneurial capacity through the digitization
of entrepreneurship education, offering novel training opportunities and approaches (Téth-Pajor et al.,
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2023). Despite the increasing demand for Entrepreneurship Development Programs (EDPs) as a means of
fostering self-employment opportunities (Shettigar, 2012) through the dissemination of managerial infor-
mation, there has been a dearth of comprehensive investigations into their impact, particularly with
regard to trainees’ mindset, motivation, follow-up, and subsequent company performance (Pato & Teixeira,
2016). In recent decades, there has been a notable increase in scholarly interest surrounding the topic
of entrepreneurship development programs (Wadhwani et al., 2020). The impact of entrepreneurship
development programs on mindset, motivation, and follow-up has emerged as a prominent subject of
academic discourse in both developed and underdeveloped countries. This is due to their significant
contribution to the promotion of entrepreneurship development and economic well-being (Yi, 2020) pri-
marily through their influence on program participants.

Studies have reported that focusing on an entrepreneurial mindset can significantly contribute to the
study of entrepreneurship (Kirzner, 1997; McGrath & MacMillan, 2000). Earlier research has shown that
EDPs have positively affected the entrepreneurial mindset, motivation, follow-up, and entrepreneurial
planning among individuals (Westhead & Solesvik, 2016; Hu et al, 2018; Pan et al, 2018; Jena, 2020).
Nonetheless, the efficacy of entrepreneurship is still hindered by the constrained impact of Entrepreneurship
Development Programs (EDPs) in altering the entrepreneurial attitude, fostering trainee motivation, and
guaranteeing efficient post-training support (Dhliwayo & Van Vuuren, 2007). Additionally, research from
Nigeria suggests that entrepreneurship programs can significantly improve the livelihoods of young indi-
viduals (Adeyanju et al.,, 2023). Despite the necessity of altering trainees’ mindsets to facilitate entrepre-
neurial ventures, psychological aspects related to mindset management are often inadequately addressed
in new and micro enterprises (Bharti, 2014). Among the various factors contributing to the high rate of
Small and Medium Enterprises (SME) failure in South Africa, the entrepreneurial mindset is a significant
factor (Abedian & Jacobs, 2001; Willemse et al.,, 2016; Fatoki, 2010; Ehlers & Lazenby, 2004). Emphasizing
the transformation of trainees’ mindsets through the influence of EDPs is imperative (Hormiga et al., 2011).

In rural areas, many unemployed individuals aspire to work for established companies rather than starting
their own enterprises. In response to this issue, the Indian government has established strategies aimed at
mitigating the stress caused by unemployment and facilitating viable business opportunities for educated
individuals to pursue entrepreneurship. The significance of an entrepreneurial attitude in differentiating
between success and failure in entrepreneurship has been acknowledged by scholars (Moore et al,, 2021).
According to Jena, 2020), an entrepreneurial mindset is linked to profound cognitive phenomena that demon-
strate an exceptional dedication to entrepreneurial endeavors (Saptono et al,, 2020). According to previous
research conducted by Hu and Ye (2017; Handayati et al., 2020), it has been found that persons who have
undergone entrepreneurial training are more prone to undergo a transformation in their entrepreneurial atti-
tude, motivation, and exhibit a greater inclination towards initiating their own firms. The challenges entrepre-
neurs commonly face include a lack of motivation, a fixed mindset, and inadequate follow-up, emphasizing
the pivotal role of an entrepreneur’s mindset, motivation, and follow-up in shaping a successful enterprise.
Therefore, motivating entrepreneurs can inspire trainees to initiate and develop their own businesses.

Despite the acknowledged necessity for motivation, follow-up, and attitude adjustment, these facets
are frequently insufficiently addressed by educational development program (EDP) centers. Multiple stud-
ies have indicated that doing follow-up assessments has a crucial role in promoting the transfer of
knowledge (Salinger & Deming, 1982; Tyson & Ward, 2004; Yorks et al., 2007; Cromwell & Kolb, 2004;
Wexley & Baldwin, 1986). The success of a training program is contingent upon several factors, including
program design, trainee characteristics, and the work environment (Robinson & Robinson, 1989). However,
it is imperative to emphasize the importance of implementing targeted measures for follow-up training
in order to achieve desired outcomes. The efficiency of training transfer can be hindered and diminished
by many constraints and impediments in the post-training environment (Tannenbaum & Yukl, 1992).
Scholars have also highlighted the significance of follow-up programs in evaluating the implementation
of knowledge by individuals undergoing training (Holton et al., 2000; Rouiller & Goldstein, 1993; Tracey
et al, 1995). It has been observed that training institutes often overlook follow-up activities, and many
organizations lack confidence in their ability to execute them (Saks & Belcourt, 2006). Entrepreneurs
require more than just enterprise management-related knowledge; they also need motivation, effective
follow-up, and mindset transformation. This study focuses on the performance of EDPs in influencing
trainees’ motivation, follow-up, and mindset transformation, addressing a significant research gap.
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The aim of this research is to study the role of EDPs in influencing entrepreneurial mindset, motivat-
ing trainees, and maintaining quality in the follow-up of trainees of Rural Development and
Self-employment Training Institutes of select districts of Karnataka in India. This study is useful in design-
ing and developing a robust entrepreneurship training programme content and pedagogy to benefit
prospective trainees who are likely to take part in such programmes. EDP trainers and policymakers
seeking entrepreneurship development will be able use the findings and improve the quality of training
programmes. The findings, results and discussions presented in the study will enable Entrepreneurship
Development Institutes (EDIs) and policymakers engaged in entrepreneurship development to redesign
their training content and pedagogy. The overall assessments and measurements of items considered
under entrepreneurial mindset, motivation and follow-up assistance have emphasized the adoption of
relevant and suitable training interventions for EDPs which are suitable for emerging economies like
India. EDPs can use the results to assess, evaluate and consider skills and competencies and psycholog-
ical aspects involving mindset and motivation. This study contributes to an evolving body of literature
in entrepreneurship training and entrepreneurship development. The insights are meant to create an
understanding to the policy makers, practitioners, and other stakeholders on the need to promote entre-
preneurial mindset. A positive change in mindset, motivation and increase in the quality of follow up
will result in the manifestation of other related skills like innovativeness, creativity, business alertness and
risk taking required to enhance the level of business performance. The findings will challenge the train-
ing institutes and entrepreneurs to strategize and promote the entrepreneurial mindset, motivation and
increase quality in follow up program for better entrepreneurial performance. Thus, the study examines
the following research questions:

RQ1: What is the role of entrepreneurship development programs on changing the mindset of trainees?

RQ2: Do EDPs positively affect trainees’ motivation level?

RQ3: To what extent EDPs follow-up assistance helped trainees?

RQ4:Is there any difference among four types of EDPs with respect to extent of quality of follow-up programmes?

RQ5: Does the impact of entrepreneurship development programs on trainees’ mindset, motivation, and fol-
low-ups lead to an increased business success rate?

RQ6: Is there any difference among different types of EDPs with respect to rate of business success?

In the subsequent sections, an exposition of the theory and hypothesis will be presented, followed by
an elucidation of the research methodologies employed. Subsequently, the obtained results and ensuing
discussion will be provided, followed by an examination of the implications and limitations. Finally, con-
cluding remarks will be offered. The hypotheses have been rejected based on our study, as the data
indicate a positive correlation between EDPs and their influence on the alteration of mentality, motiva-
tion, and subsequent actions of trainees.

Review of literature

In recent decades, the domain of entrepreneurial capacity has shown notable progress and development.
A comprehensive bibliometric analysis of research conducted from 1979 to 2022 by Chhabra et al. (2023)
has shed light on the development, current state, and potential future directions in the field of entre-
preneurship training and development. Building upon this framework, this review further explores spe-
cific areas of interest, with a particular focus on the role of Entrepreneurship Development Programs
(EDPs) in shaping the entrepreneurial landscape.

Role of EDPs in changing entrepreneurial mindset

Many studies have reported the role of entrepreneurial education in influencing the mindset of learners
who are enrolled as students in educational institutions and academic universities (Papagiannis, 2018;
Jabeen et al,, 2017; Larsen, 2022; Mohapeloa, 2017). However, such studies have surveyed students of
academic institutions, and not trainees who have attended entrepreneurship development programmes
offered by Non-Governmental Organizations like RUDSETIs. The purpose with which EDPs are launched
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are different from the outcomes embarked upon by Entrepreneurship Education Programmes offered by
educational institutions. Therefore, a literature gap is observed in the investigation of the role played by
EDPs in examining change in entrepreneurial mindset. This study is an attempt to bridge such a gap in
literature.

Another study has reported findings purely on the development of entrepreneurial mindset. (Rizvi
et al., 2023) revealed that entrepreneurship is purely driven by mindset. A strong entrepreneurial mindset
is an engine that drives entrepreneurial activity. Hence, the researchers feel that ‘mindset’ is a core attri-
bute that drives entrepreneurial intent. Given this background, it is felt that EDPs are able to change
entrepreneurial mindset.

Entrepreneurial mindset refers to a particular state of mind that directs individuals toward entrepre-
neurial careers and outcomes. It entails a propensity for seeking technological opportunities (Shane,
2001), fostering innovation, and creating new value. Entrepreneurs with this mindset exhibit a willingness
to take calculated risks and embrace change and uncertainty. Such a mindset signifies a commitment to
entrepreneurial activities (Kuratko et al., 1997). The entrepreneurial mindset involves a confluence of risk
propensity, accomplishment orientation, and the impetus to build and structure enterprises in order to
accomplish entrepreneurial objectives (Bosman & Fernhaber, 2018). Moreover, an entrepreneurial mental-
ity is distinguished by an inclination towards imaginative and inventive thinking (Glinzel-Jensen et al,,
2017), which augments problem-solving capabilities and bolsters self-assurance in addressing novel
issues linked to business advancement (Chia & Liang, 2016). Existing body of literature has examined
many dimensions of the entrepreneurial mindset, such as knowledge, skills, abilities, innovative ideas,
experience sharing (Winkler et al., 2023), and attitudes towards entrepreneurship (Green et al., 2020;
Rodriguez & Lieber, 2020; Saptono et al., 2020). McLarty et al. (2023) highlighted the significance of pro-
cesses and outcomes that act as conditions to spur the development of entrepreneurial mindset. There
is a need to study these underlying conditions. Haynie et al. (2010) states that the foundation of entre-
preneurial mindset has a metacognitive nature and as a result of such a nature, entrepreneurs have to
formulate higher-order strategy to meet entrepreneurial ends. More literary efforts should be directed
towards understanding various factors that influence entrepreneurial mindset and its effect on various
outcomes (Daspit et al., 2023). Core attributes of entrepreneurial mindset can be identified when
behaviour is exhibited, whereas meta-cognitive attributes are hidden in an individual (Naumann, 2017).
The concept of entrepreneurial mindset should be investigated further using the survey of entrepreneurs
from various cultures. Morris and Tucker (2023) investigate the critical issue of poverty in society and
observe that mindset should be adaptable to poverty contexts. Another study (Nadelson et al., 2018)
found constrained knowledge of entrepreneurship, teaching elements of entrepreneurial mindset to be
barriers in fostering entrepreneurial thinking. Lynch and Corbett (2023) describe entrepreneurial mindset
as an elusive concept made of duality, one that is made of finding solutions and another implementing
those solutions. Entrepreneurial mindset is a goal-oriented process that constitutes dispositional beliefs
and opportunity beliefs resulting in entrepreneurial behaviour (Pidduck et al., 2023). Further, such beliefs
need to be integrated as implicit beliefs combined with explicit beliefs to bridge the gap between how
entrepreneurs think and act as individuals (Mai & Dickel, 2023).

These studies consistently find that the entrepreneurial mindset is closely linked to individual attitudes
and entrepreneurial actions. The entrepreneurial mindset is characterized by a dynamic outlook that
views uncertainty as an opportunity (Dhliwayo & Van Vuuren, 2007). It drives individuals to identify
opportunities, devise innovative solutions to challenges, and act on these opportunities with a positive
attitude (Senges, 2007). An entrepreneurial mindset fuels the pursuit of opportunities, promotes disci-
plined pursuit of the best opportunities, emphasizes execution, and harnesses the energy of all stake-
holders within a given domain (McGrath & MacMillan, 2000).

Studies have shown that possessing an entrepreneurial mindset is crucial for success in the entrepre-
neurial process. Individuals with a fixed mindset and low self-confidence tend to set low-performance
goals and respond helplessly when faced with challenges (Johnson, 2009). In contrast, successful busi-
ness leaders with a growth mindset are more adaptable to constant change, a necessary trait for build-
ing and maintaining successful enterprises (Dweck, 2006). Motivation, as a crucial psychological force,
directs an individual’s behavior, effort, and persistence in the face of setbacks (Dunnette & Hough, 1990).
Entrepreneurial motivation is essential for acquiring knowledge, skills, and abilities required for effective
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business implementation (Shane et al., 2003). Appropriate training programs enhance cognitive under-
standing, boost self-confidence, and foster motivation, facilitating the transfer and retention of learned
behaviors (Colquitt et al., 2000). Numerous researches have documented a beneficial correlation between
entrepreneurial digital platforms (EDPs) and the development of an entrepreneurial attitude (Birdi et al.,
1997; Pfeifer et al, 2016; Karyaningsih et al., 2020). Entrepreneurial training refers to an educational
endeavor that enriches one’s understanding, competencies, proficiencies, and individual attributes per-
taining to the field of entrepreneurship (Cui et al, 2019; Yuan & Wu, 2020; Hayward et al., 2006). The
aforementioned sources (Zupan et al., 2018; Morris & Tucker, 2023; Wardana et al., 2020) assert that it
confers individuals with the necessary knowledge and skills to recognize potential prospects and foster
a mindset conducive to entrepreneurship.

A summary of published articles reveals that large volume of literature in the area of entrepreneurship
highlight the effects of entrepreneurship education programs on entrepreneurial mindset. Entrepreneurship
literature has also covered several scholarly works in operationalizing the concept of entrepreneurial
mindset in detail. However, a research gap is observed in measuring the impact of EDPs on the mindset
of trainees. The framework of EDPs in India is built on economic aspects, social aspects, psychological
aspects, (Tang et al., 2023) change in mindset, leadership skills, development of human capital (Martin
et al,, 2013) and motivational aspects of trainees. Training institutes like RUDSETIs have launched EDPs
to act as a catalyst and bring about change and curb the menace of unemployment by promoting
self-employment among local youth. Thus, this research gap is hypothesized as:

HO1: There is no significant difference between the mindset of trainees towards EDPs offered and taking up
self-employment in the pre and post-training periods.

Role of EDPs in motivating trainees

Entrepreneurship Development Programs (EDPs) provide an additional stimulus for trainees to acquire knowl-
edge, skills, and the determination to put their ideas into action. Motivation is a fundamental psychological
force that guides a person’s behavior, effort, and persistence within an organization (Dunnette & Hough,
1990). It is a crucial element that enables entrepreneurs to develop the skills and abilities needed for entre-
preneurial endeavors (Shane et al., 2003). Motivation, stimulated by EDPs, is essential in creating an entre-
preneurial mindset that drives individuals to undertake entrepreneurial actions. The ‘Kakinada experiment,
for example, demonstrated the positive impact of appropriate training in motivating entrepreneurs
(McClelland & Winter, 1969). The experiment highlighted the significance of entrepreneurial training, now
known as EDP, in stimulating motivation and enhancing the skills of potential entrepreneurs (Khanna, 2001).
EDPs are instrumental in motivating individuals to become entrepreneurs, establish self-sustainable
enterprises, and contribute to global economic development (Anitha & Laxmisha, 2003; Yimamu, 2018;
Chakravarty, 1987; Masur et al., 2014; Meenakshi et al., 2013) According to Yimamu (2018), the presence
of motivational drive has the potential to cultivate an entrepreneurial attitude and influence
decision-making inside the routine operations of a business. Entrepreneurship development programs
are considered innovative approaches to instilling motivation (Chaudhari, 1999) and facilitating the devel-
opment of essential qualities such as self-esteem and self-confidence (Shah, 2013). While several studies
have explored the role of EDPs in motivating individuals to embark on entrepreneurial journeys, no
specific research has been conducted on the influence of RUDSETIs' EDPs on motivating trainees in select
districts of Karnataka, India. Thus, this study hypothesizes that EDPs significantly motivate trainees.

HO02: There is no significant association between EDPs ability to motivate and trainees commencing the
business.

Role of EDPs in follow-up of trainees

Effective follow-up is a critical component of training programs, aiding trainees in consolidating their
learning and providing continued support. Follow-up activities encompass behavioural components
such as soliciting feedback from trainees, evaluating their progress, and providing guidance to
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facilitate their subsequent actions (Broad & Newstrom, 1992; Tannenbaum & Yukl, 1992). Numerous
studies have continuously underscored the significance of follow-up activities in augmenting the
transfer of acquired knowledge (Salinger & Deming, 1982; Tyson & Ward, 2004; Yorks et al., 2007;
Brinkerhoff & Montesino, 1995). Several earlier literary classics have reported that trainers assume a
vital function during the post-training period through the provision of feedback, motivation, rein-
forcement, and opportunity for practice (Baldwin & Ford, 1988; Ford et al., 1992; Kraiger et al., 2004;
Tannenbaum & Yukl, 1992). Subsequent activities, such as the implementation of action plans, con-
tribute to the improvement of trainee self-efficacy by enabling them to predict the behaviors required
for successful execution. Consequently, this process enhances their confidence levels (Facteau
et al., 1995).

Despite the critical role that follow-up plays in training programs, many training centers struggle with
implementing effective follow-up activities (Saks & Belcourt, 2006). Properly devised follow-up activities
can enhance trainees’ cognitive understanding, build their self-confidence, and promote knowledge
retention (Colquitt et al., 2000). As a result, many studies have explored the link between EDPs and the
quality of follow-up programs (Pfeifer et al., 2016; Karyaningsih et al, 2020). However, research specifi-
cally examining the influence of EDPs of RUDSETIs on the follow-up aspects of trainees in select districts
of Karnataka, India, remains limited. Therefore, this study hypothesizes that there is a significant differ-
ence between the quality of follow-up provided by EDPs.

HO3: There is a significant difference among four types of EDPs with respect to the extent of the quality of
the follow-up program.

EDPs’ role in contributing to business success

The influence of entrepreneurial development programs (EDPs) on the success rate of entrepreneurs has
been extensively examined by a multitude of academics. These studies have focused on the ways in
which EDPs can alter attitudes, motivate participants, and offer comprehensive follow-up support, all of
which contribute to entrepreneurial success. The significance of possessing an entrepreneurial mindset
has been recognized as a pivotal determinant of achieving success in business (Dhliwayo & Van Vuuren,
2007). Businesses require creative and innovative thinking to adapt to rapidly changing environments,
and owners must unlearn traditional management principles (Morris & Kuratko, 2002; Faltin, 2007).
Entrepreneurs with an entrepreneurial mindset possess the adaptability needed to navigate uncertain
and dynamic business landscapes (Hitt, 2000). Such individuals possess broad knowledge and a diverse
skill set that enables them to create business value (Higham & Gerrard, 2005). The entrepreneurship
development programs focus on developing the entrepreneurial mindset and have been found to have
a positive impact on business performance (Njeru, 2012; Lackéus, 2016). Despite the increasing volume
of scholarly literature pertaining to entrepreneurial development programs (EDPs) and their impact on
business performance, there is a literary gap in investigating the extent to which these programs con-
tribute to business success by influencing mentality, motivation, and facilitating effective follow-up pro-
cedures. Hence, the present study posits a hypothesis suggesting a notable disparity among four distinct
types of Entrepreneurship Development Programmes in terms of their impact on the rate of business
success.

HO4: There is no significant difference among four types of EDPs with respect to rate of business success.

From the analysis of existing literature in the area of entrepreneurship training and development, it is
observed that there is lack of research that provide deep insights on the impact created by EDPs on
entrepreneurs’ mindset and motivation. Earlier studies have reported relevant findings such as the EDPs
ability to influence trainees’ innovative ability and creativity (Al-Dairi et al., 2012) in entrepreneurs, bolster
entrepreneurial intentions (Porfirio et al, 2022) contribute to capacity building (Téth-Pajor et al., 2023)
and trait based emotional intelligence (Zampetakis et al., 2009; Ghosh & Rajaram, 2015). However, these
evidences are insufficient to draw conclusions on the ability of EDPs to influence the level of business
performance. Similarly, more research is needed to investigate the ability of EDPs to motivate
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entrepreneurs. Earlier studies have revealed that EDPs are able to generate pull motivation (Martinez-Cafas
et al., 2023; Adeyanju et al, 2023), possess the ability to positively affect entrepreneurial intentions
(Adjimah & Perry, 2014; Kuckertz & Wagner, 2010), provide technical skills (Bose, 2013), nurture creative
transfer of entrepreneurship skills (Minja et al., 2023) play a role in enhancing entrepreneurship potential
(Cardenas-Gutiérrez et al., 2023) and enable knowledge sharing (Smirnov et al., 2023). Further, (Bose,
2013) has reported the inadequate nature of follow-up support process maintained by training institu-
tions which is essential to track progress of business. The study states that the follow-up sessions should
continue for 3-5years with a feature of appointing counsellors to track progress. Based on the evidence
available in literature, the present study examines the level of impact the EDPs are able to create in
changing the trainees’ mindset and the factors determining trainees’ motivation. Furthermore, we also
feel that the follow-up assistance process that should be followed by the organizers of the training pro-
gramme plays a crucial role in achieving effectiveness of EDPs.

Considering the findings analysed in entrepreneurship literature and the current landscape of entre-
preneurship development practices (Singh & Verma, 2015) in India, the aim of this study is to investigate
the effects of Entrepreneurship Development Programs (EDPs) on the mindset, motivation, and follow-up
of trainees. The subsequent sections will delve into the methods, results, discussion, implications, limita-
tions, and conclusions of this research. The hypotheses mentioned earlier will be tested and analysed to
provide a deeper understanding of the impact of EDPs on various aspects of entrepreneurship.

Research methods

The scope of our research is to assess the performance of EDPs of three RUDSETI (Rural Development
and Self-employment Training Institutes) centres namely Ujire, Dharwad and Bramhavar. These centers
are based in various districts of Karnataka State in India. The training was offered between 2017 to 2020.
Those trainees who have started business operations within six months after attending the training were
considered for the study. The survey was conducted in the year 2022 from July to December 2022 as
the researchers felt that all the trainees who have established their ventures (Herron & Sapienza, 1992)
needed at least two years to overcome initial teething problems. This was validated by a discussion with
EDP training instructors whom we met to run a pilot survey in April 2022.

Multistage sampling was used to select samples. For calculating the sample size of 386 among 10,550
trainees, the researcher went by Yamane’s criterion (Yamane, Taro 1967). Since the researcher is working
with a finite population and the population size is already known, Yamane’s criterion was appropriate as
a corrected sample size factor. We also concur with earlier researchers’ (Ogunlusi et al., 2018) study on
the use of the Yamane Taro method on finite and known population parameters. According to this
method, for a population size between 10,000 and 15,000, the required sample size (n) is 386 for Precision
(e) of £5% where the confidence level is 95 percent and P=0.5 (Israel, 1992).

Samples were selected out of trainees of four types of Entrepreneurship Development Programmes
offered by RUDSETI centers, namely; Agriculture, Product, Process, and General EDPs including both
men and women (Rahman et al.,, 2000; Sidhu & Kaur, 2006) 3006 trainees had enrolled for EDP in
Agriculture, 2,214 in Product EDP, 3,307 in Process EDP and General EDP were 2,023 totalling 10,550
trainees. The same numbers have been proportionately allocated to the sample size of 386 as
Agricultural EDP -110, Product EDP-81, Process EDP -121 and General EDP -74. The sample size of 386
trainees was allocated among three institutes for survey purposes in proportion to their total popula-
tion. 61.9% of the respondents belong to OBC, 10.9% belong to ST, 10.6% belong to Minority, 10.6%
belong to SC and 6% belong to General category. 60.4% are unmarried, 38.9% are married, 5% are
divorced, and 3% are widowers.

Out of the existing 27 centers of RUDSETI, three centers were chosen because they were involved in
entrepreneurial training for more than thirty years and are near the place of the researchers. The trainees
of three institutes have been considered as the universe for this study because the institutes have a large
number of trainees compared to other institutes and the researchers are familiar with the area. During
the study period, 10,550 trainees enrolled in these training centers with 3196 in Ujire center, 3,983 in
Dharwad, and 3,371 in Brahmavar. Unemployment among the local youth is a perennial problem in the
study area. To navigate this problem of unemployment, Rural Development and Self-Employment Training
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Institute (RUDSETI) was formed. Concerned by this tremendous waste of human resources in this region,
the researchers were keen to study the role of Entrepreneurship Development Centres (EDCs) in influenc-
ing the trainees to take up self-employment. This mismatch of potential (Thompson, 2004) with produc-
tive deployment has not only baffled the researchers but also planners and administrators. Thus, these
regions were selected as the location for the study.

The study has used experimental research design to test the effect of EDPs on change in mindset of
the trainees. The research has considered Wilcoxon signed-rank test as a good alternative to t-test to
measure whether the change in mindset of trainees before and after the EDP training is statistically
significant. Chi square (x?) was used as an appropriate test to ascertain whether EDP training is able to
motivate trainees to commence business. Since RUDSETI offers four different type of EDPs, the research
has used Kruskal Wallis test as a measure of comparing two or more independent samples drawn from
the same trainee population. Trainees are drawn from different EDP centres of Ujire, Dharwad and
Brahmavar locations.

Regarding data collection, a structured questionnaire was used as a suitable research instrument. The
questionnaire was designed with three sections. The first section included questions related to trainees’
background and demographic information, the academic status of trainees and trainees’ family back-
ground. The second section included questions related to the role of EDPs in changing mindsets, moti-
vating and quality of follow-up programs. The third part of the questionnaire is related to the opinion
of trainees regarding the rate of business success.

The key variables of performance aspects of EDPs related to change in mindset, motivating and extent
of quality in follow up and how they were measured in the study are detailed below.

For the purpose of the survey, the trainees were contacted two years after the completion of training
program and opinion related to ‘degree of change’ in mindset was collected. The researchers felt that the
trainees need such time to overcome teething problems and accelerate business operations. The aim of
the survey was to measure whether the participation in EDPs have been able to change the mindset of
trainees towards entrepreneurial success. Thus, change in mindset has been measure at three levels as
‘to a great extent, ‘some extent’ and ‘not at all’ The details of the measurement of ‘change in mindset’ is
provided in Table 1 with impact results before and after training. Wilcoxon signed-rank test was found
to be the appropriate test of statistical significance of data, as samples contained units of different loca-
tions and the mean value of such groups were not of research interest. The results are reported as
p>0.05, NS=no significant difference between the extent of change in mindset before training and
change in mindset after the training is recorded; p<0.05, SIG=significant difference. If the p<0.01,
HS =highly significant difference. Further, change in mindset is measured and recorded based on findings
derived after taking trainees opinion before and after the survey. The levels of measurement denoting
the change in mindset are ‘to a great extent’; ‘to some extent; ‘not at all’

The next construct considered for analysis is performance of EDPs in motivating trainees. The motiva-
tion aspect was tested to find out whether the EDPs’ role helped the trainees to set up the business and
apply the learnings to ensure the smooth conduct of the business. A similar study made by Tracy et al.

Table 1. Testing of hypothesis related to the change in the mindset of trainees towards EDPs and self-employment in
the pre and post-training period.

Opinion Agricultural Product Process General Total
about Extent
of Before After Before After Before After Before After Before After
requirement
o trainin?
and need for
self
employment  F % F % F % F % F % F % F % F % F % F %

Great extent 40 364 83 80 30 370 66 816 43 355 99 819 20 27.0 61 8292 133 345 315 815
some extent 24 218 14 127 25 309 10 122 50 413 10 82 10 135 6 759 109 282 39 102

not at all 46 418 8 73 26 321 5 62 28 231 12 99 44 595 7 949 144 373 32 83
Total 110 100 110 100 81 100 81 100 121 100 121 100 74 100 74 100 386 100 386 100
Wilcoxon  Z value 6.861 5.805 6.720 6.947 13.179
signed p value 0.000 0.000 0.000 0.000 0.000
rank HS HS HS HS HS

test

Source: Field Survey
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Table 2. Factors motivated to start self-employment.

EDPs
Agricultural Product Process General Total
Factor Items Count % Count % Count % Count % Count %
Factors motivated To support family 8 7.3% 6 7.4% 7 5.8% 5 6.8% 26 6.7%
for starting the  Encouragement by 8 7.3% 6 7.4% 7 5.8% 3 4.1% 24 6.2%
entrepreneurial friends
activity Motivating role of 92 83.6% 69 85.2% 106 87.6% 64 86.5% 331 85.8%
RUDSETIs EDP
programs
To gain social 2 1.8% 0 0% 1 8% 2 2.7% 5 1.3%
prestige
Success stories of 0 0% 0 0% 0 .0% 0 0% 0 0%
other
entrepreneurs
Availability of 0 0% 0 .0% 0 .0% 0 0% 0 0%
factors of
production
Total 110 100 % 81 100 % 121 100 % 74 100 % 386 100

Source: Field Survey

(1999) identified that, by comparing a sample of individual level of motivation, researchers were able to
determine the contributions of motivations (Carsrud & Brdnnback, 2011) on the decision to become an
entrepreneur. The key variables forming the constituents of the construct motivating trainees are shown
in Table 2. To test the hypothesis, a Chi-square test was applied. To measure the contribution of RUDSETI
motivational factors in starting the business, the Chi-square test was applied. For interpretation of results,
If the p-value is greater than 0.05, the term ‘NS’ denotes ‘'no significant association between motivational
factors and starting the businesses. Similarly, if the p-value is less than 0.05, the term ‘SIG' denotes a
significant association between motivational factors and starting a new business. Also, if the p-value is
less than 0.01, the term ‘HS’ denotes highly significant association between motivational factors and
starting the business.

To measure the extent to which follow-up assistance helped the entrepreneurs, seven questions were
framed. The key variables of follow-up of trainees measured in the study are depicted in Table 5. The
extent of help of follow up was measured on 5-point rating scale — low extent (1) - - - high extent (5).
To measure the extent, mean and standard deviation were calculated and interpretation was done as - if
mean value < 2 helped them very low extent, if mean value < 3 helped them low extent, if mean value
> 3 helped them to a high extent and if mean value > 4 helped them very high extent. To test the
differences if any among opinions of trainees of four types of EDPs related to the extent of help, Kruskal
Wallis test was applied. If the p-value is greater than 0.05, ‘NS’ denotes no significant difference between
different types of EDPs. If the p-value is less than 0.05, ‘SIG' denotes a significant difference between
EDPs. If the p-value is less than 0.01, ‘HS’ denotes highly significant difference between EDPs.

To measure the rate of business success of entrepreneurs, three questions were framed. The rate of
business success is measured by collecting opinions of trainees in terms of highly successful, successful
or unsuccessful. The key variables of follow-up of trainees measured in the study are depicted in Table
6. Differences related to the opinion given by respondents among four types of EDPs regarding the rate
of business success are tested by applying Chi-square test with the help of ‘p-value.

Results

The data was subjected to statistical analysis using several methods, including percentage analysis,
Chi-square tests, Kruskal-Wallis tests, and Wilcoxon signed-rank tests. Data analysis and interpretation
involved the utilization of both descriptive and inferential statistical methodologies. The frequencies and
percentages were used to summarize categorical variables, while the same approach was applied to
variables evaluated on rating scales. In order to facilitate a more comprehensive understanding, calcula-
tions were performed to determine the mean and standard deviations.

The Chi-square test was utilized to compare responses from respondents in different EDPs for cate-
gorical data. This test also assessed whether the observed results aligned with the expected values. To
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compare data on rating scales across various EDPs, the Kruskal-Wallis test was employed. A significance
level of 5% was applied in the analysis, which was conducted using SPSS software.

EDPs role in changing trainees’ mindset- pre and post training evaluation

Trainees may have high self-motivation to start a business and this may affect their decision in taking
up self-employment without any external interventions. Alternatively, trainees may also have reposed a
great deal of expectation on the ability of EDPs to change their mindsets towards taking up
self-employment. Therefore, it is important to study the extent to which EDPs are capable of changing
the mindset of trainees towards taking up self-employment. The below table depicts the perception of
trainees about the extent of the requirement of training and the need for self-employment before and
after attending it. The perception of the trainees on the extent to which EDPs are able to change their
mindset is provided in Table 4. This perception is proposed as a hypothesis as follows:

HO1: There is no significant difference between the mindset of trainees towards EDPs offered and taking up
self-employment in the pre and post-training periods

Perceived change in the mindset of trainees towards the need for training before and after training
is shown in Table 1. Change is measured in terms of change in opinion (as a percentage) of respondents
before and after receiving training stated as ‘to a great extent’; ‘to some extent; ‘not at all’ The study has
used Wilcoxon signed-rank test to measure such change. If the p-value is greater than 0.05, NS=no sig-
nificant difference between the mindset of trainees towards EDPs and the need for self-employment in
the pre and post-training periods. If the p-value is less than 0.05, SIG =significant difference between the
mindset of trainees towards EDPs and self-employment in the pre and post-training periods. If the
p-value is less than 0.01, HS=highly significant difference between the mindset of trainees towards EDPs
and the need for self-employment in the pre and post-training periods.

This section reports the results of trainees perceived quality of training offered by EDPs before and
after training. Before the training was offered, 35 percent of the trainees perceived that the training
would help to a ‘great extent, 28 percent perceived it would help to ‘some extent’ and 37 percent per-
ceived that it would not help at all. 81.5% of trainees have responded that after getting the training they
have perceived that training and self-employment were required to a great extent, 10.2% of trainees
have responded that after getting the training they have perceived that training and self-employment
were required to some extent and 8.3% trainees have responded that after getting the training they
have perceived that training was not at all required. The change in perception was observed in all agri-
cultural, product, process, and general EDPs.

Therefore, the change in the perception of respondents after attending training compared to before
attending training was highly significant among all EDPs with p=0.000<0.01. So, the hypothesis HO1:
There is no significant difference between the mindset of trainees towards EDPs offered and taking up
self-employment in the pre and post-training periods” is rejected.

Factors motivating the commencement of self-employment after attending EDPs

Table 2 below reveals the trainees’ opinions regarding the factors that motivated them to embark on
entrepreneurial activities. The primary objective behind this analysis, connected with Table 3, is to iden-
tify the motivating role of RUDSETIs’ EDPs.

Table 3. Testing of hypothesis related to the association between the motivational factors and starting the business
EDPs Chi-Square df p

Factors motivated for starting the Agricultural 202.582 3 .000, highly significant
entrepreneurial activity Product 98.000 2 .000, highly significant
Process 253.711 3 .000, highly significant

General 149.459 3 .000, highly significant

Total 762.580 3 .000, highly significant

Source: Field Survey
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This study investigates and analyses the factors that encourage entrepreneurs to initiate their busi-
nesses. The findings indicate that 86 percent of the respondents commenced entrepreneurial activities
due to the motivation provided by RUDSETIs’ entrepreneurship development programs. Furthermore, 7%
initiated their businesses due to the support of family members, 6% began their entrepreneurial journey
because of encouragement from friends, while the remaining 1% cited gaining social prestige as their
motivation. Surprisingly, success stories of other entrepreneurs and the availability of production factors
failed to significantly influence entrepreneurs in starting their businesses. The study has used the
chi-square test to analyse the correlation between the effectiveness of EDPs in motivating trainees and
their likelihood of starting firms. This analysis is presented in Table 3. The hypothesis offered to evaluate
this association is presented as:

HO2: There is no significant association between the ability of EDPs to motivate and the commencement of
businesses.

The motivational component of ‘Motivation of RUDSETI Entrepreneurship Development Program par-
ticipants’ shown a high level of significance in comparison to other motivational variables across various
types of Entrepreneurship Development Programs, including Agricultural (p=0.000, very significant),
Product (p=0.000, extremely significant), Process (p=0.000, highly significant), and General (p=0.000,
highly significant). Therefore, the hypothesis that posits ‘There is no statistically significant relationship
between the capacity of Entrepreneurship Development Programs (EDPs) to motivate and the success of
trainees in starting their own businesses’ is refuted. The test findings indicate a statistically significant
relationship between the motivational capacity of entrepreneurial development programs (EDPs) and the
initiation of firms by program participants.

EDPs’ ability to influence the level of trainees’ motivation in starting a business

The Table 4 illustrates the opinions of the respondents regarding the extent of motivation provided by the
training. An impressive 92% of respondents reported being highly motivated by the training, while the remain-
ing 8% indicated being moderately motivated. Notably, none of the respondents reported being not motivated
at all. The analysis of the test findings indicates that there is no statistically significant variation in the perspec-
tives of participants from four distinct types of EDPs concerning the level of motivation imparted by the train-
ing program. The p-value obtained from the analysis is 0.824, which is greater than the predetermined
significance level of 0.05. The present study employed the Chi-square test to examine and evaluate the
responses of participants in relation to categorical data across different types of EDPs.

Extent to which follow-up assistance helped trainees

To evaluate the efficacy of post-assistance support for entrepreneurs, a set of seven factors was
developed to correspond with the relevant inquiries. The variables were assessed using a 5-point
rating scale, with 1 representing a low extent and 5 representing a large extent. Mean and stan-
dard deviation calculations were performed on these variables. The process of interpretation was
conducted in the following manner: a) A mean value below 2 indicates a significantly low level of
support. b) A mean value below 3 indicates a low level of assistance. ¢) A mean value above 3
indicates a high level of assistance. d) A mean value above 4 indicates a significantly high level of

Table 4. EDPs ability to change mindset, motivation and follow-up assistance.

EDPs Test results
Agricultural Product Process General Total X2=40.92
df=3

Fre % Fre % Fre: % Fre: % Fre: %

d > g > d > g u g > p=0.824, NS
To some extent 10 9.1 7 8.6 10 83 4 5.4 31 8.0
To large extent 100 90.9 74 914 111 91.7 70 94.6 355 92.0
Not at all 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0
Total 110 100.0 81 100.0 121 100.0 74 100.0 386 100.0

Source: Field Survey
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Table 5. Extent to which follow-up assistance helped entrepreneurs.

KW test
Follow-up factors EDPs N Mean Std. Deviation Median value p-value
Guidance and Agricultural 110 3.37 1.50 3.00 4.831 185 NS
counseling for Product 81 3.41 1.51 3.00
preparing Process 121 3.03 143 3.00
applications for General 74 3.14 1.46 3.00
financial assistance  Total 386 3.23 1.47 3.00
Getting sanction of a  Agricultural 110 335 1.49 4.00 399 .940 NS
loan Product 81 3.38 1.57 4.00
Process 121 335 1.46 3.00
General 74 3.26 1.47 3.00
Total 386 3.34 1.49 3.50
Helping the selection  Agricultural 110 2.73 141 3.00 1.669 .644 NS
of business location Product 81 2.84 1.35 3.00
and securing it Process 121 2.96 1.52 3.00
General 74 293 1.56 3.00
Total 386 2.86 1.46 3.00
Completing Agricultural 110 3.09 1.42 3.00 4.227 238 NS
governmental Product 81 3.49 1.35 4.00
formalities Process 121 3.36 1.29 3.00
General 74 3.31 1.35 3.50
Total 386 3.30 136 3.00
Registration under Agricultural 110 3.09 142 3.00 4.227 238 NS
various statutes Product 81 3.49 1.35 4.00
Process 121 3.36 1.29 3.00
General 74 3.31 1.35 3.50
Total 386 3.30 1.36 3.00
Obtaining a license Agricultural 110 3.09 1.42 3.00 4.227 238 NS
Product 81 3.49 135 4.00
Process 121 336 1.29 3.00
General 74 3.31 1.35 3.50
Total 386 3.30 136 3.00
Increase in the Agricultural 110 3.09 142 3.00 4.227 238 NS
motivational level  Product 81 3.49 1.35 4.00
Process 121 3.36 1.29 3.00
General 74 3.31 1.35 3.50
Total 386 3.30 1.36 3.00
Total 386 3.30 136 3.00
Source: Field Survey
Table 6. Rate of business success.
EDPs
Agricultural Product Process General Total Test results
Count % Count % Count % Count % Count % X2=3.741
Rate of Highly 78 70.9% 59 72.8% 85 70.2% 55 74.3% 277 71.8% df=6
business successful p= 0712,
success  Successful 24 21.8% 18 22.2% 22 18.2% 13 17.6% 77 19.9% NS
Unsuccessful 8 7.3% 4 4.9% 14 11.6% 6 8.1% 32 8.3%
Total 110  100.0% 81 100.0% 121 100.0% 74 100.0% 386  100.0%

Source: Field Survey

assistance. The statistical significance of the dataset was assessed using the Kruskal-Wallis test, and
the findings are displayed in Table 5.

To explore differences among the EDPs concerning the extent of follow-up assistance, the Kruskal
Wallis test was applied. The interpretation of the findings can be summarized as follows: when the
p-value exceeds 0.05, it is denoted as ‘NS, indicating that there is no statistically significant distinction
observed among various categories of EDPs. A p-value that is lower than 0.05 is commonly denoted as
‘SIG, which signifies a statistically significant difference between the experimental data points (EDPs). A
p-value that is less than 0.01 is denoted as ‘HS; indicating a statistically significant difference, which sig-
nifies a substantial change between EDPs.

Entrepreneurship Development Programs (EDPs) offer a variety of support services and subsequent
assistance to aid trainees in the successful initiation of their firms. The findings of this study suggest that
the provision of guidance and counselling services for the purpose of preparing financial assistance
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applications had a considerable positive impact on the individuals surveyed. The data revealed a mean
score of 3.23 with a standard deviation of 1.47. In a similar vein, the provision of aid in securing loan
approvals was found to be exceedingly advantageous for the participants, as indicated by a mean value
of 3.34 and a standard deviation of 1.49. In addition, the respondents reported that support for the
process of finding and obtaining appropriate venues was moderately useful, as shown by a mean score
of 2.86 and a standard deviation of 1.46. Entrepreneurship Development Programs (EDPs) played a sig-
nificant role in facilitating trainees in completing administrative procedures associated with initiating a
firm, as indicated by a mean of 3.30 and a standard deviation of 1.36. Furthermore, the respondents
noted that receiving support in registering under different statutes and obtaining permits was found to
be greatly advantageous. The data collected indicated a mean score of 3.30 with a standard deviation of
1.36. The implementation of Employee Development Programs (EDPs) significantly contributed to a sub-
stantial increase in trainee motivation. This effect was measured using a mean value of 3.30 and a stan-
dard deviation of 1.36.

Consequently, the hypothesis ‘H03: Follow-up programs of EDPs do not significantly assist trainees’ is
rejected. Based on these findings, it can be concluded that the follow-up programs of EDPs significantly
contribute to the success of trainees.

Rate of business success

The study was conducted to gather the perspectives of trainees on the level of company success, spe-
cifically by examining the impact of Entrepreneurship Development Programs (EDPs) on trainees’ mind-
sets, motivation, and subsequent actions. This evaluation aimed to measure EDPs’ performance in
changing mindsets, motivating trainees, and facilitating the management of their entrepreneurial endeav-
ors. The rate of business success was categorized into three levels: ‘highly successful; ‘successful, and
‘unsuccessful.

A substantial majority of the respondents, specifically 72 percent, rated their businesses as highly
successful. Another 20 percent considered their businesses to be ‘successful, while 8 percent reported
that their businesses were unsuccessful. The findings shown in Table 6 suggest that there is no statisti-
cally significant variation in the perspectives of participants across the four categories of EDPs about the
level of business success. This conclusion is supported by a p-value of 0.712, which surpasses the prede-
termined significance level of 0.05.

Discussion

This study has presented a comprehensive analysis of the crucial role played by Entrepreneurship
Development Programs (EDPs) in inspiring and supporting trainees to initiate and maintain entrepreneur-
ial ventures by instigating changes in their mindsets, providing motivation, and offering effective
follow-up support. Beyond the delivery of enterprise management-related training, the transformation of
mindsets, motivation, and follow-up activities are essential for the success of entrepreneurial endeavors.
The study’s results affirm the indispensable role of EDPs in fostering mindset changes, motivation, and
effective follow-up, supported by the justification of hypotheses.

Earlier studies have highlighted the role played by entrepreneurship training programs in promoting
start-ups and innovation (Al-Dairi et al, 2012; Wadhwa et al., 2009). This study observes that 'hands-on
practice’ and result orientation are the key focus areas set forth by entrepreneurship training programmes.
It is felt that, understanding the entrepreneur’s beliefs and mind-set would help in expanding the ranks
of entrepreneurs. Another study (Looi & Maritz, 2021) has reported the challenges faced by EDPs in
changing the mindset of entrepreneurs from necessity driven mind-set to opportunity driven mind-set.
The present study corroborates the role played by EDPs in changing the mind-set of trainees intended
towards achieving favourable business outcomes. The results of hypothesis (HO1) in this study indicates
a positive influence of entrepreneurial development programs on trainees’ entrepreneurial mindsets.
Across all EDPs, a significant change in respondents’ mindsets is evident after participating in the train-
ing, compared to their pre-training mindset. A greater number of respondents expressed an increased
need for training provided by EDPs after receiving it, highlighting the role of RUDSETIs in influencing
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and amplifying trainees’ commitment towards entrepreneurship. The influence of EDPs in altering mind-
sets implies a high level of trainee interest in entrepreneurship. This finding aligns with previous litera-
ture, (Looi & Maritz, 2021; Wadhwa et al., 2009; Toth-Pajor et al., 2023) which underscores the significant
impact of EDPs in fostering mindset changes. This study concurs with previous research, which defines
entrepreneurship training as a structured program designed to equip trainees with the essential skills
and mindset to identify and establish new enterprises (Cope, 2005; Katz, 2007). Moreover, our findings
emphasize that EDPs’ role in mindset change is linked to entrepreneurial success. EDPs facilitate a better
understanding of factors affecting business outcomes, thereby leading to a mindset shift. Entrepreneurial
development programs encourage trainees to adopt a lifelong learning attitude and guide them towards
active engagement in their businesses. The study underscores that entrepreneurial development pro-
grams significantly influence trainees’ entrepreneurial mindset by providing them with knowledge of
entrepreneurship and guiding them toward a successful career choice. The findings presented in this
study are consistent with the research conducted by other scholars in entrepreneurship (Nowinski et al.,
2019; Saptono et al, 2020). These scholars have observed that programs aimed at fostering entrepre-
neurial development have the potential to significantly transform individuals’ entrepreneurial attitude. As
a result, individuals become better equipped to effectively handle and utilize precious assets and
resources in the pursuit of new business endeavors. Previous studies, identified that financial training
enhances entrepreneurs’ confidence, better preparing them for loan application processes (Bauer, 2011).
Entrepreneurship education and training have been shown to boost entrepreneurs’ confidence (Barnard
et al, 2018; Rauth Bhardwaj, 2014). According to Spinosa et al., 1997), modern business environments
require an entrepreneurial mindset that embraces modern attributes such as creativity, motivation, and
risk-taking, while unlearning traditional management principles to mitigate high failure rates (Morris &
Kuratko, 2002). Other classical studies in entrepreneurship literature (Robinson et al., 1991; Zampetakis
et al.,, 2009) reveal that creativity, empowerment (Veena & Mahadeva Murthy, 2015) alertness, proactivity,
personal characteristics (Sarri & Trihopoulou, 2005) achievement and self-esteem are factors that influ-
ence a change in mindset among entrepreneurs when exposed to EDP interventions.

In connection with the role of EDPs in changing mindsets, the study suggests that despite a positive
link between EDPs and trainee mindsets, additional efforts should be devoted to transform those train-
ees whose mindsets remain unchanged or only slightly altered. To achieve this end, an innovative train-
ing approach may involve the inclusion of a mentorship program where successful local businessmen
can mentor the trainees for a determined period. Such interaction with achievers is likely to boost trainee
morale and give positive results. The results indicate that a portion of trainees (10.2%) perceived training
and self-employment as only somewhat necessary after receiving training, while 8.3% of trainees felt that
training was not needed at all. These findings are consistent with previous studies (Neneh, 2012; Kuratko
et al, 2021), which suggest that a low entrepreneurial mindset is a deciding factor to high SME failure
rates in specific regions. The training program for entrepreneurship growth should aim to not only excite
individuals, but also instill a sense of confidence by transforming their mindsets (Dunlap, 2010). It is
necessary to ensure that trainees are cognizant of the fact that failure constitutes an inherent and ines-
capable component of the entrepreneurial trajectory. However, it is crucial to underscore that success
can indeed be achieved with unwavering commitment. Training centers may consider organizing camps
in rural areas to reach out to the local population.

Regarding HO2, the study finds that EDPs play a crucial role in entrepreneurial motivation (Shane,
2000). All EDPs at RUDSETIs have significantly motivated trainees to initiate their businesses compared
to other motivational factors. Studies have reported the positive effect of entrepreneurship development
program on the motivation level of women entrepreneurs (Banajee & Talukdar, 1997; Das, 2012; Islam &
Aktaruzzaman, 2001; Jyoti et al, 2011; Mehta & Mehta, 2011; Nagaraja et al,, 2014) leading to business
growth, size of the venture and business development (Abebe & Kegne, 2023; Du Rietz & Henrekson,
2000) Consistent with the findings of this study, our results reveal a strong association between motiva-
tional factors outlined by RUDSETI and the motivation generated in trainees to commence business. This
outcome underlines the positive influence of entrepreneurial development programs on trainees’ entre-
preneurial motivation, consistent with previous meta-analytical findings (Naumann, 2017). Other studies
(Adeyanju et al., 2023; Martinez-Canas et al., 2023; Yaqoot et al, 2017) described this positivity as pull
motivational factor which is the ability of EDPs to influence a change in the trainees’ motivational levels
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towards favourable business outcomes. These findings are further supported by earlier research (Bose,
2013) which indicates that EDPs act as a counsel and make trainees more assertive, build confidence,
motivate upgrading and decision making and change value orientation by encouraging opportunity
seeking entrepreneurial behaviour (Li et al, 2020). Another study (Cardenas-Gutiérrez et al., 2023) indi-
cates that EDPs bolster achievement motivation (Hansemark, 1998) among trainees by encouraging per-
severance, proactivity and goal achievement. Studies (Minja et al., 2023) emphasize that entrepreneurship
training instills confidence, increasing individuals’ intentions to start businesses, engage in innovation
(Nadelson et al,, 2018) and business prosperity. Previous studies have reported that EDPs can address
trainees need for professional achievements through the lens of social entrepreneurship using (Germak
& Robinson, 2014) social security, social relations, social learning (Fernando & Nishantha, 2019) and cog-
nitive interest and change entrepreneurial mindset (Jung & Lee, 2020).

This study revels that EDPs play a pivotal role in motivating trainees’ intent to commence business
when compared with other factors of motivation like influence of family, friends, success stories of
other entrepreneurs and gaining social prestige. Interestingly, EDPs can promote success stories of
local entrepreneurs and suggest ways of gaining social prestige in the training program as an inclusion
in the pedagogy (Smirnov et al., 2023) to encourage commencement of business. Furthermore, the
trainee participation constitution should be made more inclusive by maintaining diversity and includ-
ing trainees from the schedule castes (SC) and schedule tribes (ST). The SC/ST group of trainees pres-
ent a unique case with different type of mindset and levels of motivation. Our study presents a new
case for future researchers who can examine the relationship between trainee’s affiliation to caste and
entrepreneurial intent and EDPs role in measuring and addressing these mindset and motivational
dimensions.

It is also felt that the practical aspect of training should be enhanced by extending the training dura-
tion and incorporating field visits, mentorship programs, exhibitions, coaching, grooming, seminars, con-
ferences, and workshops. These strategies can help instill the spirit of entrepreneurship and foster
achievement motivation, ultimately contributing to the success of entrepreneurial ventures.

Regarding HO3, the study identifies that the quality of follow-up programs significantly contributed to
trainees’ success. These results are consistent with previous research findings, which emphasize that com-
prehensive follow-up assistance by EDPs results in higher trainee participation and a more positive per-
ception of training program effectiveness (Nagesh & Murthy, 2008; Veena, 2008). Many respondents in
this study reported attending follow-up meetings, with trainers visiting their enterprises after EDPs. The
results indicate that follow-up assistance significantly aided entrepreneurs.

Nonetheless, it is suggested that RUDSETIs should consider enhancing the quality of follow-up pro-
grams in certain areas. For instance, assistance in selecting and securing suitable locations at the time
of enterprise setup was rated below 3 on average. Additionally, the quality of follow-up programs was
not very high, with mean values below 4 in all aspects. These findings are in line with a previous study,
which cited inadequate follow-up support as a significant weakness of EDPs. Therefore, follow-up pro-
grams should be enriched and help in preparing detailed project reports for loan sanction, creating
marketing facilities at the taluk level, and organizing regular exhibitions. New strategies should be intro-
duced to raise awareness about government programs and schemes for rural entrepreneurs to promote
discussions and interactions (Dasgupta et al, 2006; Yuan et al., 2021) through various media channels.

Regarding HO04, the study reveals that trainees’ success rates are positively influenced by RUDSETIs’
training programs, which contribute to mindset changes, motivation, and follow-up quality. The findings
of this study are consistent with prior research that suggests that the cultivation of an entrepreneurial
mindset, along with motivation and ongoing support, has a substantial impact on the development of
trainees. Specifically, it boosts their capacities, decision-making skills, quality of life, self-assurance, and
leadership attributes. However, it is important for RUDSETIs to take additional measures to improve the
success rates (Nieuwenhuizen & Kroon, 2002) of trainees who remain unsuccessful or are not highly
successful.

EDPs have played a vital role in entrepreneurship development by transforming trainees’ mindsets,
providing motivation, and ensuring high-quality follow-up activities. This, in turn, leads to the enhance-
ment of trainees’ capabilities, decision-making, living standards, self-confidence, social interaction, and
leadership abilities, empowering them.
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Conclusion

This research was undertaken to examine the effects of Entrepreneurship Development Programmes
(EDPs) on the mindset, motivation, and follow-up of trainees. The evidence from the analysis provides
new perspectives on the influence of entrepreneurship development programs in India on trainees and
their capacity to bring about changes in mindset, motivation, and follow-up outcomes. The results indi-
cate that EDPs have a significant and positive impact on trainees’ mindset, motivation, and follow-up
abilities. Consequently, these factors contribute to an increased likelihood of achieving success in their
business endeavors.

This study has provided valuable insights on the effectiveness of Rural Development and
Self-Employment Training Institutes (RUDSETIs) in influencing attitude changes, encouraging individuals
in rural areas who underwent training, and ensuring the quality of follow-up activities. The study has
unveiled that entrepreneurship development programs are effective in reshaping mindsets, motivating
trainees, and ensuring high-quality follow-up. It further demonstrates the success of EDPs in achieving
the intended outcomes for trainees.

In addition to the acquisition of knowledge relevant to enterprise management, the transformation of
mindset, strong motivation, and effective follow-up are essential components. Rural individuals often face
obstacles such as limited education and poverty (Khan & Ali, 2014; Niranjan & Shivakumar, 2017) that
can demotivate them from pursuing entrepreneurship. Within this particular setting, the significance of
Rural Development and Self-Employment Training Institutes assumes utmost importance. The provision
of post-training assistance, motivation, and family counselling has the potential to exert a considerable
impact on fostering trainees’ active engagement in the economic advancement of the nation.

The success of trainees (Prem, 1995) in initiating and sustaining their entrepreneurial ventures is heav-
ily contingent on motivating factors, mindset alterations, the quality of follow-up programs, and the
overall environment. Training alone may not yield the desired outcomes without adequate motivation
and follow-up. By integrating motivation and follow-up components, RUDSETI training programs have
achieved their intended objectives, providing a platform for trainees to realize their hidden desires and
entrepreneurial passions. The RUDSETI awareness program, among other factors, has played a crucial role
in inspiring trainees to embark on their entrepreneurial journeys. The training programs have gained
considerable recognition among local entrepreneurs as a result of their substantial impact on trainees
throughout the years. In conjunction with demographic characteristics such as age, educational attain-
ment, marital status, and monthly household income, the inclusion of motivating elements, shifts in
thinking, and the implementation of follow-up programs are crucial in both instigating and maintaining
entrepreneurial pursuits. Undoubtedly, conducting an evaluation of the impact of entrepreneurship
development institutions in certain regions of Karnataka on trainees’ mindset, motivation, and follow-up
holds significant potential for fostering the growth of entrepreneurship.

This study has implications and contributions on the role of EDPs in altering mindset, motivation, and
ensuring the quality of follow-up. The findings pertaining to the impact (Martin, 2010) of entrepreneur-
ship development programs (EDPs) on attitude transformation, motivation, and the sustenance of
follow-up quality provide significant insights into the realm of Indian entrepreneurship development ini-
tiatives. These programs provide trainees with the necessary knowledge and practical expertise to effec-
tively begin and oversee the operations of new firms. Entrepreneurial development programs aim to
equip participants with the necessary tools and information to identify and exploit entrepreneurial pros-
pects within the market. These programs build an enhanced comprehension, proficiency, and drive to
fortify their entrepreneurial attitude, ultimately leading to successful entrepreneurial endeavors. The
study provides policymakers at RUDSETI with insights for framing new policies and programs to alter
trainees’ mindsets in innovative ways.

Nevertheless, it is imperative to acknowledge the presence of significant limitations within this study,
which in turn provides potential avenues for future research endeavors. Initially, the data were obtained
by the administration of surveys to a subset of trainees enrolled in the Ujire, Bramhavar, and Dharwad
RUDSETI training institutions located in Karnataka. It is important to note that the sample size used in
this study was quite small. Future research endeavors should aim to increase the scope by include other
training centers located throughout India. Furthermore, it is recommended to expand the sample size in
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order to enhance the generalizability of the findings. Furthermore, future research should investigate the
impact of government policies in the realm of training on mindset and motivation. Although this study
demonstrated a significant relationship between entrepreneurship development programs and changes
in mindset and motivation among rural trainees, it is essential to explore the additional factors that
significantly influence these changes.
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