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awareness and business work ethics in Islamic institutions

Nunung Ghoniyah , Farikha Amilahaq  and Sri Hartono

Faculty of Management, Universitas Islam Sultan Agung, Semarang, Jawa Tengah, Indonesia

ABSTRACT
This study aims to examine the connection between global goals (sustainability) and 
corporate goals for long-term survival (business sustainability), as well as the role of 
Islamic business and work ethics in achieving them. 325 responses from employees of 
Islamic institutions were selected to be examined using the partial least squares 
(PLS-SEM). The results confirmed that business sustainability could be achieved by 
implementing Islamic business and work ethics and increasing awareness of sustainable 
goals (Sustainability Awareness). The results explained that when a company is aware 
of further goals such as sustainability, it will effectively achieve its ability to survive in 
the long term, called business sustainability. The originality of this study is providing a 
clear relationship between sustainability and business sustainability (long-term business 
goals), while previous research only analyzed sustainability toward business short-term 
goals.

IMPACT STATEMENT
Sustainability goals in an institution or corporation can be seen from two perspectives. 
First is the corporation’s ability to conduct business in the long term, and the second 
is how an organization encompasses economic, social, and environment-focused 
investments in its business model and operations. There was much research that put 
business sustainability as the corporate performance concerning economic, social, and 
environmental impacts. However, although global sustainability goals are important, 
corporations still need to assurance their business in the long term. Thus, the authors 
believe that this global sustainability orientation will not disadvantage the corporation, 
as this study has proven. In other words, this study tries to present another perspective 
on the business sustainability of the firm based on stakeholder and sustainability 
theory. As the author is concerned with Islamic business and ethics, the study focuses 
on Islamic institutions.

1.  Introduction

The objective of this research is to prove the relationship between Corporate Sustainability Awareness 
(SA) and Business Sustainability Performance (BS) and how Islamic Business Ethics and Islamic Work 
Ethics can optimize the achievement of Sustainability Awareness and Business Sustainability. Specifically, 
Islamic Business Ethics (IBE) is supposed to moderate Islamic Work Ethics (IWE) towards both Sustainability 
Awareness and Business Sustainability.

According to the theory, sustainability is described as achieving the needs of the present-day deprived 
of compromising the ability of future generations (United Nations Brundtland Commission) (Chang et  al., 
2017; Younus et  al., 2012). The United Nations is attempting to occupy sustainability goals with 
Sustainability Development Goals SDGs) agenda in 2015, together with 194 countries in the world. There 
are 17 globals goals of SDGs that derived on 169 specific targets. The 17 goals could be grouped into 
five pillars, namely: People, Planet (environment), Prosperity (economy), Peace, and Partnership (Monteiro 
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et  al., 2024). The success of sustainability could be assessed due to 241 indicators of sustainable devel-
opment goals (Ghoniyah & Hartono, 2020, pp. 2–3). National governments around the world, both devel-
oped and developing countries, have demonstrated their commitment to supporting sustainable practices 
by following a sustainable development agenda that focuses on implementing national-level sustainabil-
ity initiatives through the Sustainable Development Goals (SDGs) Field (Ogundajo et  al., 2022, p. 2). All 
parties should pursue this goal, including government, individuals, and institutions (Ghoniyah & Hartono, 
2019, 2020).

Regarding sustainability goals in an institution or corporation, business sustainability can be defined 
from two perspectives. One interpretation might be related to a firm’s ability to conduct business in the 
long term (Bolton, 2015, p. 3). Another interpretation relates to how an organization encompasses 
human, social, and environment-focused investments in its business model and operations (Arianpoor & 
Salehi, 2021, p. 175; Bolton, 2015, p. 3; Gross-Gołacka et  al., 2020; Sisaye, 2021, p. 5), this interpretation 
is inline with global sustainability goals. It could be defined that business sustainability is a company’s 
ability to run for a long time by making economic, social, and environmental aspects of their basic prin-
ciples in running a business (Bolton, 2015, p. 3; Lashley, 2016).

Achieving sustainability must be pursued, among other things, by the institutions (Ghoniyah & 
Hartono, 2019, 2020). Accordingly, many studies have analyzed how companies carry out sustainability 
efforts every year. For example, the researcher (Lashley, 2016) researched leaders’ deep commitment 
toward sustainable business practices in the hospitality industry and concluded that the commitment to 
sustainability should be reflected in company foundations such as organizational mission, objectives, and 
goals. Marina and Imam Wahjono (2017) highlights business sustainability in hospitals means a business 
continuity that is sustained by eco-efficiency, socio-efficiency, eco-effectiveness, socio-effectiveness, suffi-
ciency, and ecological equity in the long-term. (Oudah et  al., 2018) had analyzed the efforts of family 
companies in the United Arab Emirates to achieve business sustainability, namely meeting current needs 
without compromising the next generation’s ability to meet theirs. (Ghoniyah & Hartono, 2019) specifi-
cally analyzed the contribution of Islamic Banking in Indonesia towards Product Domestic Bruto as part 
of SDGs economic indicator. (Al-Abbadi & Abu Rumman, 2023; Al-Faouri, 2023; Habib et  al., 2021; Latifah 
& Soewarno, 2023; Li et  al., 2020; Najib et  al., 2021) also analyzed the performance of sustainability in 
companies as the endogenous variable named Business Sustainability Performance or Corporate 
Sustainability Performance. This variable is commonly reflected in profits and economic performance, 
environmental performance, and social performance in the company.

On the other hand, other researchers reflected business sustainability based on the second definition 
delivered by (Bolton, 2015, p. 3), it is the firm’s ability to carry on business in the long term. For exam-
ple, (Srisathan et  al., 2020, p. 7) declared that organizational sustainability is the extent to which com-
panies can survive and thrive in the future with plans to minimize potential harm to their business and 
those around them. As well as (Sarmawa et  al., 2020) defined organizational sustainability as a 
multi-objective concept that is reflected through indicators such as Strategy related long-term eco-
nomic, environmental, and social aspects, maintaining corporate financial conditions for long-term, 
Customer growth and product innovation, human resources management, and establish organizational 
governance standards for stakeholders. Different points of view between (Sarmawa et al., 2020; Srisathan 
et  al., 2020) and (Al-Abbadi & Abu Rumman, 2023; Al-Faouri, 2023; Habib et  al., 2021; Lashley, 2016; 
Latifah & Soewarno, 2023; Li et  al., 2020; Marina & Imam Wahjono, 2017; Najib et  al., 2021; Oudah et  al., 
2018; Pedersen et al., 2018; Taha et al., 2023) that make indicators or reflections of Business Sustainability 
very different.

The two definitions of business sustainability should not contradict each other (Bolton, 2015). However, 
(Daddi et  al., 2019) highlighted the existence of a paradox theory in corporate sustainability, where the 
interests of the company’s profits and social and environmental impacts conflict with each other. Further 
researches by Pedersen et  al. (Pedersen et  al., 2018; Taha et  al., 2023) have repulsed, as they have ana-
lyzed that corporate sustainability as maintain and grow corporate economic, social and environmental 
capital base while actively contributing to sustainability in the political domain and affect corporate 
financial performance itself, which reflected by profitability value.

The following factors motivate us to investigate the relationship between Sustainability Awareness 
and Business sustainability through Islamic Work Ethics and Islamic Business Ethics;
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First, two definitions of business sustainability need to be separated clearly. (Al-Abbadi & Abu Rumman, 
2023; Al-Faouri, 2023; Habib et  al., 2021; Lashley, 2016; Latifah & Soewarno, 2023; Li et  al., 2020; Marina & 
Imam Wahjono, 2017; Najib et  al., 2021; Oudah et  al., 2018) reflecting business sustainability as economic, 
social, and environment performance of the corporation, while (Sarmawa et  al., 2020; Srisathan et  al., 2020) 
explicitly reflecting business sustainability as the firm’s ability to carry on business in the long term. The 
different points of view between (Sarmawa et  al., 2020; Srisathan et  al., 2020) and (Al-Abbadi & Abu 
Rumman, 2023; Al-Faouri, 2023; Habib et  al., 2021; Lashley, 2016; Latifah & Soewarno, 2023; Li et  al., 2020; 
Marina & Imam Wahjono, 2017; Najib et al., 2021; Oudah et al., 2018; Pedersen et al., 2018; Taha et al., 2023) 
making indicators or reflections of Business Sustainability very different. The two definitions of business 
sustainability should not contradict each other (Bolton, 2015) but could be seen as processes and goals 
(Ghoniyah & Amilahaq, 2020).

Secondly, previous researchers have not linked sustainability awareness with business sustainability 
performance. (Pedersen et  al., 2018; Taha et  al., 2023; Van Stekelenburg et  al., 2015) analyzes how cor-
porate sustainability affects financial performance. (Pedersen et  al., 2018; Taha et  al., 2023) have proved 
that if corporations are highly concerned with economic, social, and environmental issues, it could 
increase their profit (corporate financial performance). Notwithstanding, corporate profit is a short term 
impact. While the long term business goal is the ability to survive and sustain (business sustainability) 
(Bolton, 2015). In other words, there is gap between the sustainability goals and the interests of the 
company to maintain their business sustainability.

Thirdly, this research aspires to prove the relationship between Corporate Sustainability Awareness 
and Business Sustainability Performance and how Islamic Business and Work Ethics can optimize the 
achievement of Business Sustainability through quantitative research. In Indonesia, it is essential to 
address spiritual ethics (Islamic ethics) because the majority of Indonesians are Muslim. Islam is a com-
prehensive faith that regulates the bond between humans and God and the relationship between 
humans and each other. Thus, separating religious matters from world business is an irresponsible action 
(secularism) (Ghoniyah & Amilahaq, 2020). Islam exists as a guide in carrying out every action related to 
religion and worship, as well as actions related to humankind activities, i.e. labor, commercial, profes-
sional, and behaving regarding others and the surroundings (muamalah) (Abuznaid, 2009), as written on 
the Al Quran (Islam’s holy book). Islam regulates not only the goals of humans but also how they are 
achieved. Thus, business ethics standards must include the value of goodness as a sturdier control than 
just rudiments of legality and attitude (Abuznaid, 2009).

Principally, social and environmental responsibility is not only charged to the large manufacturing 
corporations but also by every entity in the world to protect the world’s sustainability. This is in line with 
the purposes why humans were created, it is to become caliphs or leaders/guardians on Earth (Qur’an 
Surah Al Baqarah 2:30). From an Islamic perspective, the purpose of human on the earth is to worship 
Allah and become a caliph on earth (Qur’an Surah Al Baqarah:30, and Qur’an Surah Ad Dzariyat:56). The 
purpose is not limited to the goal of personal welfare but also to the welfare of all mankind and nature 
(Ghoniyah & Amilahaq, 2020). Thus, the Islamic goals align with sustainability goals developed by many 
countries.

Consequently, the current paper seeks to contribute to the existing literature.
First, this study tries to produce a clear picture of the role of sustainability goals in a business, espe-

cially the relationship between sustainability goals and business sustainability. So that global sustainabil-
ity goals with the company’s goals to achieve business sustainability can be aligned without colliding 
with each other due to differences in interests.

Second, the study tries to change the business perspective of sustainability orientation not as a bur-
den for corporations but as the responsibility and accountability of every entity. Doing something that 
has no material impact does not mean destroying the corporate future; it is quite the opposite. In other 
words, this study empirically analyzes the relationship between sustainability awareness and business 
sustainability. This is the novelty of this paper because it has not been studied before based on the 
author’s literature observation.

Third, the previous qualitative research believed embracing good ethical and spiritual values would 
obtain long-term corporate sustainability (Suriyankietkaew & Kantamara, 2019). (Lashley, 2016) supported 
the qualitative analysis of ethics regarding sustainability, and (Ezenwakwelu, 2020; Kurnia et  al., 2020; 
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Marina & Imam Wahjono, 2017; Sarmawa et  al., 2020) demonstrated how business ethics could achieve 
business sustainability. The study analyzed how Islamic ethics of corporations and Islamic ethics belong-
ing to Muslim employees could affect sustainability awareness and business sustainability.

Fourth, this research involves the foundation of the Al Quran in designing the model concept as the 
advantage of the research. It is known that Islam, with the Quran as its book, is a role model for all 
people in the world. This means that this concept has the potential to be effectively applied in any part 
of the world. Principally, social and environmental responsibility is not only charged to the large manu-
facturing corporation but also by every entity in the world to protect the world’s sustainability. This is in 
line with the purpose why humans were created, which is to become caliphs or leaders/guardians on 
Earth (Qur’an Surah Al Baqarah 2:30). From an Islamic perspective, the purpose of human on earth is to 
worship Allah and become a caliph on earth (Qur’an Surah Al Baqarah:30, and Qur’an Surah Ad 
Dzariyat:56). The purpose is not limited to the goal of personal welfare but also to the welfare of all 
mankind and nature (Ghoniyah & Amilahaq, 2020). Thus, the Islamic goals are in line with sustainability 
goals developed by many countries.

The remaining part of the paper is organised into Sections 2–7. Section 2 focuses on background 
related to the urgency of the study; Section 3 provides the main theory referenced, section 4 is a liter-
ature review and hypotheses development, section 5 is research design, Section 6 is related to the result 
and the discussion of findings, and the least the conclusion located on Section 7.

2.  Background

When separating sustainability from business sustainability along a clear line, the question arises as to 
why companies should contribute to social goals and involve them deeply in the company’s mission and 
operations, as early capitalism theory emerged. As mentioned by Daddi et  al. (2019) about the paradox 
theory between sustainability orientation with corporate’s interest in gaining profit and survival. Therefore, 
a strong basic reason is needed to be oriented toward social goals while still trying to maintain business 
continuity.

The company was founded with the orientation of providing maximum profits to shareholders (share-
holder theory). As time goes by, Freeman highlights that companies have a responsibility to the interests 
and needs of various parties involved in or affected by company decisions and activities (Freeman et  al., 
2010). The emergence of stakeholder theory emphasizes that companies not only have responsibilities 
towards shareholders but also toward employees, customers, suppliers, society, and other groups who 
have an interest in or are affected by the company’s operations. This understanding brings a shift in 
focus from the traditional concept that only considers shareholders to a view that is more inclusive and 
oriented towards relationships with all stakeholders.

Sustainability is an essential global goal. As an entity, a company’s actions should regard sustainability 
goals, not just aiming to benefit themself. Still and all, corporations should also achieve long-term goals 
for themselves, namely long-term survival. Based on these two interests, two definitions of business sus-
tainability stated by (Bolton, 2015, p. 3) can be separated as process and objective/goals. Corporate 
sustainability that is reflected by the corporate performance related to economic, social, and environ-
mental issues could be named corporate sustainability awareness, while the ability of a corporation to 
survive in the long-term is named the Business Sustainability Performance (Ghoniyah & Amilahaq, 2020). 
Sustainability awareness as a process means global sustainability goals in corporation become one way 
to achieve a sustainable business. The question arises of whether a sustainability awareness could har-
monize with its Business Sustainability Performance empirically.

The empirical research between corporate sustainability awareness and business sustainability perfor-
mance has not been done before. (Pedersen et  al., 2018; Taha et  al., 2023; Van Stekelenburg et  al., 2015) 
analyzed how corporate sustainability affects financial performance. Meanwhile, other research on busi-
ness sustainability performance has not separated clearly between the business goals and corporate 
sustainability awareness (Li et  al., 2020; Lutfi et  al., 2022; Najib et  al., 2021). Therefore, this study intends 
to quantitatively examine the correlation between corporate sustainability awareness and business sus-
tainability performance.
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The study is also based on the recommendation of a previous researcher (Taha et  al., 2023, p. 13). 
They suggested conducting more research to outline and classify suitable corporate financial indicators 
and how they correlate to sustainability performance procedures (Taha et  al., 2023, p. 13). The use of 
company profit indicators together with company performance on social, environmental, and economic 
issues in previous studies has resulted in slightly ambiguous results.

The studies from developing countries still need to be made available (Taha et  al., 2023, p. 13). One 
of them is in Indonesia. Indonesia as the majority population is Muslim, made the research that involves 
Islamic guidance prominent. Moreover, Islam exists as a guide in carrying out every action related to 
religion and worship, as well as actions related to humankind activities i.e. labor, commercial, profes-
sional, and behaving regarding others and the surroundings (muamalah) (Abuznaid, 2009), as written 
on the Al Quran (Islam’s holy book). For example, Sharia principle of Islam that guides Muslim that must 
be expected in every trade, commerce, business, and financial transactions (Albassam & Ntim, 
2017, p. 183)

(Elamer et  al., 2020, p. 915) suggested that religion can be influential in business decisions and oper-
ations. Moreover, it is empirically proven that corporations that voluntarily embrace and incorporate 
Islamic values into business operations signal their intention to commit to good governance standards 
(Albassam & Ntim, 2017, p. 186). Thus, this research involves Islamic ethics toward the model.

Islamic business ethics can be said as a combination of business strategy with Islamic principles, while 
social awareness basically is not only based on existing social issues but also is one of the responsibilities 
of Muslims as Caliphs on earth. The second element is from the Islamic point of view, namely how 
should Muslims set their goals for life in this world, and place them in daily life, both everyday Muslims 
as people who work, and in establishing vision and mission as well as values that must be owned by 
companies that become their mandate.

Previous qualitative research believed that embracing good ethical and spiritual values would obtain 
long-term corporate sustainability (Suriyankietkaew & Kantamara, 2019). (Lashley, 2016) supported the 
qualitative analysis of ethics regarding sustainability, and (Marina & Imam Wahjono, 2017) demonstrated 
how business ethics could achieve business sustainability.

To sum up, the study tries to answer the disconnect relation between sustainability at the macro 
intensity and micro (organization) intensity by figuring out macro-level sustainability as sustainability 
awareness in an organization (Dhanda & Shrotryia, 2021, p. 480). The study is also a follow-up of in-depth 
qualitative research done by authors in Ghoniyah and Amilahaq (2020) that predicted the harmonized 
association between spiritual Business Ethics, Business Sustainability, and the Sustainability itself. This 
study proves the thought through empirical study.

3.  Theoretical literature

3.1.  Stakeholders theory

(Chang et  al., 2017) explains the four basic theories that give rise to the concept of sustainability in 
companies. They are the theory of Corporate Social Responsibility (CSR) in 1953, the stakeholder theory 
in 1984, the corporate sustainability theory (1987), and the green economy theory.

Initially, companies were considered simply as economic entities primarily responsible to shareholders 
and only focused on achieving profits for shareholders. However, with increasing complexity and post-war 
social change, social responsibility of corporations starts to be highlighted.  Companies have a moral 
responsibility to contribute to social welfare and maintain harmonious relations with society (Chang 
et  al., 2017). CSR theory in this period emphasized that companies must go beyond economic goals and 
must be aware of their impact on society. Moreover, economic, environmental, and social CSR which is 
strengthened by profitability will consistently increase company value (Supriyadi & Ghoniyah, 2022).

The stakeholder theory emerged in 1984 as a significant development after the era of CSR theory in 
the 1950s. This theory brings changes in the understanding of corporate responsibility by emphasizing 
the role of various stakeholders in company management. In the beginning, the company’s main focus 
was only on shareholders as owners and shareholders (and investors). However, stakeholder theory, 
which was first introduced by R. Edward Freeman in his book ‘Strategic Management: A Stakeholder 
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Approach’ (1984), changed this paradigm. Freeman highlights that companies have a responsibility to the 
interests and needs of various parties involved in or affected by company decisions and activities (Chang 
et  al., 2017). As mentioned by (Indriastuti & Chariri, 2021, pp. 4–5) that stakeholder is any group or indi-
vidual who can implement or be influenced by a company’s goals.

Stakeholder theory emphasizes that companies not only have responsibilities toward shareholders but 
also towards employees, customers, suppliers, society, and other groups who have an interest in or are 
affected by the company’s operations. This understanding brings a shift in focus from the traditional 
concept that only considers shareholders to a view that is more inclusive and oriented toward relation-
ships with all stakeholders (Chang et  al., 2017; Freeman et  al., 2010). General stakeholder theory focuses 
on moral and ethical arguments and aims to guide stakeholder-oriented managers to consider multiple 
stakeholders in their corporate strategy (Taha et  al., 2023, p. 3). The enterprise pays attention to all stake-
holders and carries out its activities to provide environmentally friendly and environmentally responsible 
products, especially including the disposal of production waste (Latifah & Soewarno, 2023, pp. 4–5). Thus, 
Stakeholder theory states that a company’s operational capability is to incorporate stakeholder interests 
in decision-making (Indriastuti & Chariri, 2021, pp. 4–5).

Stakeholder theory based on Islam remarks the absolute and relative right of ownership and restruc-
tures the stakeholders themselves (Jakupović, 2023). Allah SWT is the absolute owner of every entity in 
the world, while humans are the caretakers/Khalifah (relative right of ownership) (Qur’an Surah Al Baqarah 
2:30). Even though an entity or corporation is responsible to all stakeholder parties in the surroundings, 
the corporation also has a responsibility towards Allah SWT. In this stage, the Almighty has no interest 
in the corporation such as any other stakeholders. God does not receive any benefits or disadvantages 
from the corporate decision but could affect how the decision will be taken based on the Guidance Allah 
provided namely Al Quran. The intervention of Islamic rule (Al Quran) could be seen in the corporate 
foundation such as goals, mission, objective, and ethical values (Abuznaid, 2009). Thus, it is important to 
encourage the importance of ethical behavior in business (Abuznaid, 2009; Ghoniyah & Amilahaq, 2020; 
Jakupović, 2023).

3.2.  Sustainability theory

In 1987, the emergence of the Brundtland Commission’s ‘Our Common Future’ report, officially intro-
duced the concept of sustainable development and provided a more thorough definition of sustainabil-
ity, namely development that ‘meets the needs of current generations without compromising the ability 
of future generations to meet their needs Alone.’ Corporate sustainability theory emerged after stake-
holder theory adopted the principles of sustainable development in a business context. This emphasizes 
that companies must consider the interests of internal and external stakeholders, while ensuring that 
their business activities do not harm the environment and society. As issues such as climate change and 
concerns about limited natural resources emerge, stakeholders are starting to emphasize the need for a 
more sustainable economic model (Bolton, 2015; Chang et  al., 2017).

Principally, social and environmental responsibility is not only charged to the large manufacturing 
corporations but also by every entity in the world to protect the world’s sustainability. This is in line with 
the purpose humans were created, which is to become caliphs or leaders/guardians on Earth (Qur’an 
Surah Al Baqarah 2:30). From an Islamic perspective, the purpose of humans on earth is to worship Allah 
and become a caliph on earth (Qur’an Surah Al Baqarah:30, and Qur’an Surah Ad Dzariyat:56). The pur-
pose is not limited to the goal of personal welfare but also to the welfare of all mankind and nature 
(Ghoniyah & Amilahaq, 2020). Thus, the Islamic goals are in line with sustainability goals developed by 
many countries.

4.  Empirical literature review and hypotheses development

4.1.  Business sustainability

Business sustainability means sustainability at the organizational level that leads to a deep commitment 
to sustainable business practices and awareness related to human, social, and environment (Al-Abbadi 
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et  al., 2023, p. 3; Bolton, 2015). This pledge is decoded into organizational missions, objectives, and pur-
poses (Bolton, 2015; Gross-Gołacka et  al., 2020; Lashley, 2016). Sustainability matters should be contem-
plated in making company decisions. Those who put sustainability as the ultimate goal could be reflected 
by their activities and policies.

Business sustainability could also be expressed as its proficiency to persist in business over the long 
term (Asriati et  al., 2022, p. 5; Bolton, 2015, p. 3). Thus, even though maximizing profit is important, it is 
much better to have continuous profits in the future. This means that the firm’s purpose should be its 
ability to run the business continuously for long-term value creation (Arvidsson, 2022, p. 47; Bolton, 
2015; Freeman et  al., 2010). With long-term orientation, the company can guarantee a profit stream in 
the future (Perri & Teague, 2022). To survive in the long term, companies also need to ensure that 
resources and the surrounding environment are sustainable, namely by committing to running a busi-
ness (business operations) in accordance with the principles of sustainability (Lashley, 2016; Salehi & 
Arianpoor, 2021, p. 1449).

To reflect business continuity, measurement from one dimension or point of view is insufficient to 
deliver an inclusive illustration. Performance measurement must incorporate various measurement dimen-
sions i.e. growth and ability (Bhargava et  al., 1994). The belief in long-term business sustainability in an 
organization not only be reflected in the profit movement and the corporate growth but also in the 
support of the company’s people and goals for its involvement in socio-economic and environmental 
issues (Bhargava et  al., 1994; Brønn & Vidaver-Cohen, 2009). This research must encompass the compa-
ny’s impression according from the worker, related to their attachment to the corporate values (Brønn & 
Vidaver-Cohen, 2009; Freeman et  al., 2010; Lashley, 2016; Marina & Imam Wahjono, 2017).

4.2.  Sustainability (sustainability awareness)

The concern of sustainability was introduced in 1987 by the United Nations Brundtland Commission. 
They defined sustainability as the condition where one could achieve the needs of the present-day 
deprived of compromising the ability of future generations (United Nations Brundtland Commission) 
(Chang et  al., 2017; Younus et  al., 2012). The United Nations is attempt to occupy sustainability goals 
with Sustainability Development Goals SDGs) agenda. National governments around the world both 
developed and developing countries, have demonstrated their commitment to supporting sustainable 
practices by following a sustainable development agenda that focuses on implementing national-level 
sustainability initiatives through the Sustainable Development Goals (SDGs) (Ogundajo et  al., 2022, p. 2). 
This goal should be pursued by all parties, including government, individuals and institutions (Ghoniyah 
& Hartono, 2019, 2020).

Awareness of protecting the future has led to the concept of sustainability (Taha et  al., 2023, pp. 1–2). 
Awareness of sustainability refers to individuals’ and communities’ understanding of the importance of 
acting and living sustainably. They pay attention to the economic, social and environmental impacts of 
their actions. Awareness of sustainability motivates people to adopt behaviors, lifestyles and decisions 
that support sustainable development goals. In other words, awareness of sustainability is an important 
driver in creating positive change that supports the SDGs and ensures that we achieve the sustainable 
development goals.

Sustainability is fundamentally defined based on three factors: economic environmental and social 
(Taha et  al., 2023, pp. 1–2). Sustainability indicators generally use macro-level statistical data (Central 
Bureau of Statistics, 2016, 2018; Ghoniyah & Hartono, 2020). Meanwhile, this study uses perspectives of 
institutional orientations and their actions related to global sustainability issues (Dhanda & Shrotryia, 
2021). Previous research about sustainability in business has separated economic performance, social 
performance, environmental performance, regarding financial performance of corporate (Pedersen et  al., 
2018; Taha et  al., 2023). Corporate sustainability performance in those researches refers to corporate 
awareness and action in responding to sustainability issues. For example, (Pedersen et  al., 2018; Taha 
et  al., 2023) reflected sustainability orientation in corporation as Corporate sustainability performance 
using secondary data sources from corporate, while in this study using primary data that could reflect 
the action of organization. Therefore, sustainability indicators using primary data must be reversed to the 
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correct measurements (Fukuyama, 2018; Najib et  al., 2021; Pedersen et  al., 2021), or example, harmonize 
their economic purposes with upholding the environment and humanity matters (Abdelnaeim & 
El-Bassiouny, 2021, p. 1034). Thus in this research, we named sustainability in corporation as sustainability 
awareness.

4.3.  Islamic business ethics

Islamic Business Ethics emphasizes business practices that comply with the moral principles of Islamic 
Sharia law. These principles include fairness in transactions, prohibition of usury, economic sustainability, 
and corporate social responsibility (Marina & Imam Wahjono, 2017). Islamic principle is the proper ethics 
to attain business continuity and the sustainability, especially for corporations that put Islamic principles 
as the core of their value. Thus, Islamic principles must be applied to company and employee ethics 
(Abuznaid, 2009; Albassam & Ntim, 2017, p. 182; Elghuweel et  al., 2017).

According to behavioral theory, (Elghuweel et  al., 2017, pp. 191–193) conjectures that corporate 
engagement could be influenced by informal Islamic religious experiences, beliefs and values in a pre-
dominantly Islamic country. Consequently, trade, commerce, business and financial transactions are 
expected to reflect Islamic principles generally. (Albassam & Ntim, 2017, p. 183). Moreover, it is inadvis-
able to separate religious and worldly matters (secularism). This is because Islam is basically a guide to 
all acts of worship (Ibadah) and worldly matters such as partnership, build a business, working, or deal-
ing with other people/stakeholders and the environment (Mumallah) (Abuznaid, 2009).

4.4.  Islamic work ethics

Islamic work ethics are based on Islamic rules in the Al Quran and Hadith which a Muslim applies in 
carrying out his work (Ali & Al-Owaihan, 2008; Balkis Binti Mohd Yusof et  al., 2017; Romi et  al., 2020). 
Islamic work ethic incorporates Gods involvement in every action (Akhavan et  al., 2014; Asifudin, 2004). 
In the Islamic view, work is considered as a tool to improve life economically, socially and psychologically 
on the basis of belief in Allah SWT. Therefore, Islamic work ethics can be concluded as a set of values, 
principles and moral norms that underlie behavior and actions in the context of work or business, based 
on Islamic principles (Asifudin, 2004; Ghoniyah, 2010). What is done is seen as a commendable act 
(Asifudin, 2004; Ghoniyah, 2010).

The essence of Islamic work ethics comes from intentions rather than final results (Ali & Al-Kazemi, 
2007; Ali & Al-Owaihan, 2008; Kumar & Che Rose, 2010, 2012). Some practical examples of Islamic work 
ethics; honesty, transparency, fairness, quality and dedication, social responsibility, environmental respon-
sibility, work life balance, legal compliance (Asifudin, 2004; Ghoniyah, 2010).

4.5.  Hypotheses development

4.5.1.  The relationship between business sustainability and sustainability awareness
(Al-Abbadi et  al., 2023; Bolton, 2015) had defined business sustainability in two different perspectives, i.e. 
sustainability orientation regarding economic, social, environmental issues, and sustainability of the cor-
poration to run the business in the long term. (Taha et  al., 2023, p. 3) also agree that there is gaps 
related to the usage of the sustainability dimension on the performance of companies itself. Thus this 
study hypothesizes that sustainability is a process and goal (Ghoniyah & Amilahaq, 2020). Sustainability, 
as a conscious effort or action carried out by a company (sustainability awareness), can achieve the sus-
tainability of the company’s own business. (Pedersen et  al., 2018; Taha et  al., 2023) reflected sustainability 
orientation in the corporations as Corporate sustainability performance using secondary data sources 
from corporations, while this study used primary data that could reflect the organization’s action. Thus, 
we named it as sustainability awareness.

Previous research has proven that corporate sustainability performance could affect short term busi-
ness goals i.e. the profit (Pedersen et  al., 2018; Taha et  al., 2023). This study elaborates on the endoge-
nous variable becoming long-term business goals, i.e. business sustainability. The hypothesis is that 
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sustainability awareness could affect business sustainability (H1) (Ghoniyah & Hartono, 2020; Li et  al., 
2020; Lutfi et  al., 2022; Najib et  al., 2021; Pedersen et  al., 2018; Taha et  al., 2023).

4.5.2.  The relationship between Islamic work ethics and business sustainability
Muslims should act according to Islamic ethics, whether as individuals, social creatures, workers, or 
employers (Akhmadi et al., 2023, p. 3). A commendable act must have a value of worship toward God (الله 
تعالى و   ;through the purpose and the sincerity of intention (husnul fa’iliyyah) (Akhavan et al., 2014 (سبحانه 
Asifudin, 2004, p. 93; Ghoniyah, 2010). Thus, Islamic work ethics are not only reflected by the excellent 
effort to obtain business sustainability but also the intention to accomplish the pleasure of God (سبحانه  الله 
تعالى  also as the accountability of humans as caliphs on earth. Implementing Islamic work ethics could (و 
also achieve social and environmental benefits, for example, achieving sustainable development goals as 
the responsibility of all parties, individuals, and agencies (Akhmadi et al., 2023; Central Bureau of Statistics, 
2016; Guidara, 2022).

Previous research regarding Islamic work ethics has described the appliance in the corporation as an 
organizational approach to creating a sense of ownership of the company in workers. By having 
self-belonging in employees, the performance of employees would improve (Marina & Imam Wahjono, 
2017; Mohammad et  al., 2018). Employees’ dedication is a long-term asset that could uphold business 
continuity (Ghoniyah, 2010; Perri & Teague, 2022), especially if the employees apply an Islamic work 
ethic. Thus, the study hypothesizes that Islamic work ethics can have an impact on sustainability aware-
ness practice and business sustainability (H2).

4.5.3.  The relationship between Islamic business ethics and business sustainability
According to Islam, business activities do not solely increase material profits (Gymnastiar, 2006, p. 78). In 
Islam, profit or benefit must be seen from the final outcome and how to obtain and use them (Ghoniyah, 
2010). Companies are required not only to implement excellent business standards but also to be 
long-term oriented and contribute to social benefits (Akhmadi et  al., 2023, p. 4; Lashley, 2016), such as 
sustainable development goals (Ordonez-Ponce et  al., 2021, p. 1242). Business ethics standards must 
include the values of goodness as a sturdier control than just the elements of legality. For example, 
policies that meet both the standards and the ethics, which leads to both legal and good (halal and 
tayyib) (Abuznaid, 2009; Lashley, 2016; Marina & Imam Wahjono, 2017; Suriyankietkaew & Kantamara, 2019).

Islam regulates not only human goals but also how to achieve those goals (Ghoniyah, 2010). Islam 
exists as a guide in carrying out every action related to religion and worship, as well as actions related 
to world affairs i.e. labor, commercial, professional, and behaving regarding others and the surroundings 
(muamalah) (Abuznaid, 2009). Therefore, achieving sustainability goals and business sustainability goals 
should recognize the method and ethics used (Akhavan et  al., 2014; Ghoniyah, 2010; Ghoniyah & 
Amilahaq, 2020).

Previous qualitative research believed that to accomplish long-term business sustainability, the enter-
prise should embrace right ethical and spiritual values (Marina & Imam Wahjono, 2017; Suriyankietkaew 
& Kantamara, 2019), and so did to gain sustainability goals (Lashley, 2016). In other words, ethics are 
crucial for the sustainable accomplishment of the triple-bottom-line goal (Suriyankietkaew & 
Kantamara, 2019).

Preceding research believed that companies have immense proficiency in encouraging their workers to act 
based on Islamic ethics. Institutions that developed Islamic values as their main foundation could create a 
pleasurable and peaceful workplace. After all, the bonding could arise and the company’s sustainable business 
could be achieved (Ghoniyah & Amilahaq, 2020). Thus, this research developed the third hypothesis: Islamic 
Business Ethics could affect Sustainability Awareness and Business Sustainability (H3)

4.5.4.  The relationship between Islamic business ethics and Islamic work ethics
Islamic business ethics and Islamic work ethics are interconnected and support each other. Applying 
Islamic business ethics means running a business with Islamic principles, such as justice, honesty, transpar-
ency and social responsibility. This includes fair treatment of customers, suppliers, and all parties involved 
in the business (Marina & Imam Wahjono, 2017),. When organizations implement Islamic business ethics 
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well, this usually creates a work environment that aligns with Islamic values. Employees will be expected 
to adhere to Islamic work ethics, such as working diligently, respecting the rights of fellow employees, 
and maintaining a balance between work and personal life (Asifudin, 2004; Ghoniyah, 2010).

In other words, implementing Islamic business ethics in an organization usually creates a strong foun-
dation for implementing Islamic work ethics (De Clercq et  al., 2018, p. 13). However, it remains the orga-
nization’s responsibility to ensure that these values are well integrated in all aspects of its operations, 
including in relationships with employees and in creating a work environment following Islamic ethics. 
Based on the literature review, the fourth hypothesis is that Islamic Business Ethics could moderate 
Islamic Work Ethics toward Sustainability and Business Sustainability (H4).

Figure 1 below provides a description of the research model based on the aforementioned hypotheses.

5.  Research design

The research variables consist of exogenous and endogenous variables. The Dependent Variable for this 
research is Business Sustainability, while the Independent Variable for this research is Islamic Work Ethics. 
Islamic Business Ethics is a moderating variable between Islamic Work Ethics and Sustainability Awareness. 
Meanwhile, Sustainability Awareness is a mediating variable between Islamic Work Ethics and Business 
Sustainability. Based on this explanation, the Operational Definition of Variables can be presented as 
follows (Table 1).

The study employed quantitative survey research design as continuation of previous qualitative 
research (Ghoniyah & Amilahaq, 2020). This research is at the stage of proving the hypothesis of the 
relationship between the application of Islamic Work ethics and Islamic Business Ethics to increase 
Sustainability Awareness and Business Sustainability. In this study, Islamic business ethic refers to the 
object of research in institutions that uphold Islamic values as corporate values (Abuznaid, 2009). Thus, 
respondents for this research were employees in Islamic institution in Indonesia.

The questionnaire items used in this study were developed and adapted based on existing literature. 
Section 1 of questionnaire discusses the characteristics of the sample, including gender, age, education, 

Figure 1.  Research model. Source: Authors’ creation (2023).

Table 1. O perational definition of variables.
Type of variable Name Definition Reference

Dependent variable Business sustainability A firm’s ability to carry on business in 
the long term

(Bolton, 2015, p. 3)

Intervening variable Sustainability awareness corporate Awareness about the 
protection of the future by 
encompass encompasses human, 
social, and environment-focused into 
its business model and operations

(Arianpoor & Salehi, 2021, p. 175; 
Bolton, 2015, p. 3; 
Gross-Gołacka et  al., 2020; 
Sisaye, 2021, p. 5; Taha et  al., 
2023)

Moderating variables Islamic business ethics Islamic Business Ethics is a condition 
where a company makes Islamic 
values as a foundation and main 
reference in running the company.

(Abuznaid, 2009; Albassam & 
Ntim, 2017, p. 182; Elghuweel 
et  al., 2017).

Independent variable Islamic work ethics Islamic Work Ethics are Islamic rules in 
the Koran and Hadith in the form of 
values, principles and norms, which 
a Muslim applies in carrying out his 
work.

(Ali & Al--Owaihan, 2008; Balkis 
Binti Mohd Yusof et  al., 2017; 
Romi et  al., 2020).
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income, and types of industries. In Section 2, respondents were asked to read statements and determine 
their degree of agreement on a 10-point scale (‘strongly disagree’ to ‘strongly agree’). Answers to each 
question posed are arranged into seven alternative explanations ranging (Asriati et  al., 2022, pp. 7–8). 
The scale for the current study offers more options for respondents and also helps the researcher better 
understand the answer (Sheikh et  al., 2018, pp. 8–9). Before completing the questionnaire, we performed 
a pre-test to check the word sentence, then tested again for its reliability and validity (Asriati et  al., 2022, 
pp. 7–8).

The questionnaire was distributed to the employee manager in Islamic Institution in Indonesia, 
specifically in Middle Java Regency as the third largest population. The data has been collected from 
September 2022 to January 2023 by twenty-five Institutions that declared Institutions with Islamic 
Corporate values as their foundation. In the first phase, 243 data were received; on the second com-
ing, 115 additional data could be received, and in total, 358 data were obtained. From this record, 
33 answers were excluded due to incomplete and the same answer to all questions and missing 
answers. Finally, a usable sample of 325 valid answers was kept for analysis. The amount accounted 
for 85.52% valid responses of this study (Habib et  al., 2021, p. 10), based on the sample targeted as 
370 (37 questions times 10) (Hair et  al., 2013, 2019; Memon et  al., 2020). The method of Structural 
Equation Modeling (SEM) analysis considered in this study requires a sample size of over 200 obser-
vations, as suggested by the maximum likelihood estimation approach. Additionally, the research 
aims to analyze the data using SmartPLS 3, which helps in statistical processes. (Al-Faouri, 2023, 
pp. 7–8)

Partial Least Square (PLS) analysis was used to analyze the data that were obtained from the ques-
tionnaire (Ghozali & Latan, 2015a) (Ghozali & Latan, 2015b; Pedersen et  al., 2018). The following proce-
dures were used to test the empirical research model based on the PLS: (1) create a causal link diagram 
showing the causal relationship between the constructs for both latent variables and between latent 
variables with indicators and an estimate of each variable’s specific value; (2) conduct a validity test; (3) 
read the outer model using composite reliability techniques, convergent validity, and discriminant valid-
ity; and (4) read the inner model (Amilahaq & Ghoniyah, 2019).

6.  Empirical results and discussion

6.1.  Respondent demographic

This research was conducted at a profit and non-profit Islamic institution, and 325 respondents who 
worked in Islamic institutions were selected. Respondent demographic analysis can be presented in the 
following table (Table 2).

Table 2.  Respondent demographic.
Description Criteria Total Percentage (%)

Gender Male 162 49.85
Female 163 50.15

Workplace Islamic School 87 26.77
Islamic University 98 30.15
Public sector/Islamic hospital 6 1.85
Non Profit/Zakat Institution 30 9.23
Profit Institution 104 32

Length of service <3 Years 86 26.46
3 Up to 5 years 51 15.69
5 Up to 10 years 45 13.85
>10 years 126 38.77
Not answer 17 5.23

Age <25 years 63 19.38
25 Up to 35 years 110 33.85
36 Up to 45 years 61 18.77
46 Up to 55 years 53 16.31
>55 Years 28 8.62
Not answer 10 3.07

Total 325 100%

Source: Authors’ creation (2023).
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6.2.  Analysis partial least square

6.2.1.  Quality of the measurement
The quality of the measurement model was tested on the basis of the data presented in Table 3. The 
reliability of the models could be proven by Cronbach’s alpha or composite reliability value of more than 
0.7 points. The validity test is expressed from the value of AVE (average variance extracted) and the 
factor loading. The AVE value should be more than 0.5, while the factor loading should be more than 

Table 3.  Quality of the measurement models.

No Variable indicators Mean SD Factor loading AVE
Composite 
reliability Alpha

1 Business Sustainabilitya 0.590 0.940 0.930
Good image internally and 

externally
8.680 1.348 0.751

Able to survive in the long 
term

9.074 1.341 0.626

Positive impact on the 
environment

8.969 1.095 0.747

Managing resources effectively 
and efficiently

8.369 1.427 0.820

Business and environmental 
effectiveness

7.938 1.579 0.761

Commitment to adopt ethical 
business behavior

8.323 1.454 0.695

Contribute to economic 
development

8.443 1.294 0.800

Workers wellbeing 8.375 1.404 0.814
Surrounding community 

affected
8.302 1.379 0.824

Standards on the use of 
human resources, economic, 
environment

8.231 1.405 0.854

Responsibilities to the 
government

8.822 1.264 0.726

2 Sustainability awarenessb 0.539 0.890 0.856
Publish sustainability reports 8.234 1.681 0.716
Attention on the social 

environment
8.394 1.349 0.859

Spirituality in the environment 8.680 1.295 0.832
Attention to the long-term 

impact of the use of 
resources (water, electricity, 
paper, plastic, etc.)

8.378 1.455 0.734

Minimize waste at work 8.782 1.385 0.672
Support the eco-friendly 

movement
9.271 0.958 0.637

Support the movement of 
economic empowerment

8.908 1.069 0.662

3 Islamic business ethicc 0.658 0.950 0.941
Vision and mission in 

accordance with Islam
9.120 1.525 0.834

Implementing good 
governance

8.686 1.405 0.816

Comply with government 
regulations

9.025 1.195 0.684

Earn profit in a halal way 9.003 1.239 0.824
Not harm other parties in 

running the business
8.898 1.179 0.741

Realize the role of man as 
vicegerent of Allah

9.037 1.296 0.840

The services and policies are in 
accordance with Islamic 
values and law

8.935 1.383 0.893

Encourage employees to apply 
Islamic ethics

9.068 1.258 0.863

Encourage employees to do 
work along with minimize 
waste

8.812 1.269 0.724

Encourage employees to apply 
Islamic law in their daily 
lives

9.074 1.231 0.865
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0.4 points. All the quality criteria for reliability and validity were accomplished, as shown in Table 3. 
(Ghozali & Latan, 2015b; Pedersen et  al., 2018).

The quality of the measurement model was tested on the basis of the information accessible in 
Table 3.

6.2.2.  Hypotheses testing
Hypothesis testing was performed using the outcome of the Partial Least Square (PLS) inner model. This 
test was carried out to prove the relationship among latent variables by examining the results of the 
t-statistics and the significance level of influence (p-value) showed in Table 4.

This hypothesis predicts that business and sustainability can be explained by a relationship. In this 
study, it is suspected that a company’s awareness of sustainability goals can increase its business sus-
tainability (long-term survival). Table 4 shows that sustainability awareness significantly influenced busi-
ness sustainability at a significance level of <0.001. A high coefficient indicates that every 1 point of a 
company’s sustainability awareness can increase its own business’s sustainability by 0.628 points. Thus, 
Hypothesis 1 was accepted.

No Variable indicators Mean SD Factor loading AVE
Composite 
reliability Alpha

4 Islamic work ethicsd 0.558 0.926 0.912
Work to seek the pleasure of 

Allah SWT
9.523 0.868 0.689

Work as one of the ways of 
worshiping

9.545 0.786 0.792

Work to fulfill the interests of 
the world and achieve the 
goals of the hereafter

9.434 0.935 0.707

Realize Allah SWT is watching 
us on every activity.

9.618 0.786 0.730

Carry out work according to 
Islamic values and law

9.225 1.006 0.801

Perform the 5 daily prayers on 
time

9.071 0.966 0.672

Work by giving the best, and 
submit the results to Allah 
SWT

9.378 0.846 0.799

Have a sense of belonging to 
the institution

8.957 1.220 0.705

Feeling gratitude 8809 1.268 0.754
Work is not only for 

self-interest but can also 
benefit others

9.354 0.888 0.804

Sources: Authors’ creation (2023).
Notes: aIndicator variables refer to (Brønn & Vidaver-Cohen, 2009; Freeman et  al., 2010; Lashley, 2016; Marina & Imam Wahjono, 2017; Najib 
et  al., 2021); bIndicator variables refer to (Fukuyama, 2018; Najib et  al., 2021; Pedersen et  al., 2021); cIndicator variables refer to (Gymnastiar, 
2006; Lashley, 2016). dIndicator variables refer to (Abuznaid, 2009; Akhavan et  al., 2014; Ali & Al-Kazemi, 2007; Ali & Al-Owaihan, 2008;  
Asifudin, 2004; Bhargava et  al., 1994; Darmawan, 2006; Ghoniyah, 2010; Gymnastiar, 2006, p. 32; Kumar & Che Rose, 2010, 2012; Mohammad 
et  al., 2018; Yousef, 2000).

Table 3.  Continued.

Table 4.  Hypotheses testing, result of path coefficient, and indirect effect.

Conclusion Model testing
Original sample 

(O)
Sample mean 

(M)
Standard deviation 

(STDEV)
T statistics (|O/

STDEV|) p values

H1 accepted SA → BS* 0.628 0.625 0.062 10.163 0.000
H2 accepted IWE → BS*** 0.102 0.093 0.053 1.914 0.056

IWE → SA → BS* 0.141 0.131 0.043 3.262 0.001
H3 accepted IBE → BS* 0.208 0.220 0.070 2.995 0.003

IBE → SA → BS* 0.425 0.434 0.061 7.004 0.000
H4 accepted IBE*IWE → BS* 0.088 0.085 0.040 2.204 0.028

IBE*IWE → SA → 
BS*

0.060 0.061 0.027 2.216 0.027

Source: Authors’ creation (2023).
Notes: *Accepted; ***not accepted.
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The second hypothesis predicts the influence of Islamic Work Ethics increases business sustainability. 
Testing the direct relationship shows that Islamic Work Ethics is not able to have a direct impact, 
because the significance level is >0.05 (p-value 0.056). However, with Sustainability Awareness, Islamic 
Work Ethics will have a much more effective impact on maintaining business continuity, with a signifi-
cance level of <0.01 and coefficient of 0.141. Thus, hypothesis 2 can be accepted that IWE has a posi-
tive effect on Business Sustainability through Sustainability Awareness as an intermediary.

The third hypothesis is that Islamic Business Ethics can increase a company’s long-term survival. The 
test results show that Islamic Business Ethics can improve Business Sustainability, both directly and indi-
rectly. Islamic Business Ethics can directly impact Business Sustainability with a significance level of <0.01 
and a coefficient of 0.208. Islamic Business Ethics also had an indirect effect on Business Sustainability 
through Sustainability Awareness, with a significance level of <0.001 and a coefficient of 0.451. Thus, 
Hypothesis 3 is accepted.

The fourth hypothesis predicts that Islamic Work Ethics cannot stand alone but that there is interven-
tion from Islamic Business Ethics in contributing to Business Sustainability. Table 4 shows that the mod-
eration ability of Islamic Business Ethics toward Islamic Work Ethics is proven to be effective, with a 
significance level of 0.05, either directly or through Sustainability Awareness intermediaries. Thus, H4 was 
accepted.

The magnitude of the independent variables’ influence on the dependent variable is displayed in 
Table 5.

Based on Table 5, the contribution of Sustainability Awareness, Islamic Work Ethics, and Islamic 
Business Ethics to Business Sustainability Performance was 66.2%. In other words, 66.2% of a company’s 
long-term survival is influenced by how IBE, IWE, and concern for sustainability are implemented, while 
33.8% is affected by other factors. The contribution of Islamic business ethics and work ethics to sustain-
ability awareness is 59.4%. This means that to increase company concerns related to sustainability issues, 
59.4% are influenced by the IBE and IWE of the company, and the other 40.6% are influenced by other 
factors outside the research.

6.  Discussion

6.1.  Sustainability awareness on business sustainability

This study proves that awareness of sustainability goals can increase the sustainability of a business itself. 
In a business context, business sustainability can be defined as a firm’s ability to carry on business in the 
long term, can also be defined that business sustainability relates to how an organization encompasses 
human, social, and environment-focused investments into its business model and operations (Bolton, 
2015, p. 3). These two definitions can be seen as processes and goals, namely the process seen in sus-
tainability awareness of corporate, while the final goal is the business sustainability. As mentioned on 
the introduction and background of this writing, previous researchers have mixed economic issue with 
profit issue belong to corporation on measuring business sustainability (Al-Abbadi & Abu Rumman, 2023; 
Al-Faouri, 2023; Habib et  al., 2021; Latifah & Soewarno, 2023; Li et  al., 2020; Monteiro et  al., 2024; Najib 
et  al., 2021). Taking everything into consideration, this result can be regarded as a novelty and thread 
that connects sustainability goals with business sustainability (Bolton, 2015; Ghoniyah & Amilahaq, 2020; 
Ghoniyah & Hartono, 2020; Lashley, 2016; Lutfi et  al., 2022; Marina & Imam Wahjono, 2017; Najib 
et  al., 2021).

This study supports the application of stakeholder theory and sustainability theory. Theory states that 
companies must pay attention to the interests of all parties, not just pursue profit. Attention to stake-
holders does not separate company operations from social responsibility as in corporate social 

Table 5.  R-square results.
R square R square adjusted

BS 0.666 0.662
SA 0.598 0.594

Source: Authors’ creation (2023).
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responsibility theory. Sustainability theory also calls for how company operations are based on sustain-
ability issues, as stated in the theory of sustainability in companies; that is how an organization encom-
passes human, social, and environment-focused investments into its business model and operations 
(Bolton, 2015, p. 3).

Corporate sustainability theory adopted the principles of sustainable development in a business con-
text. The theory emphasizes that companies must consider the interests of internal and external stake-
holders, while ensuring that their business activities do not harm the environment and society in a 
sustainable manner (Bolton, 2015; Chang et  al., 2017). The company’s contribution is not only reflected 
in the corporate social responsibility actions taken, but also in more detail in the selection of raw mate-
rials, resource utilization, and waste treatment (input, process, output), even reflected on the corporate 
governance policies (Salehi & Arianpoor, 2021).

The study also refuse paradox theory stated by Daddi et  al. (2019). Due to the empirical result, when 
corporate give concern toward social economic and environmental issue, it actually could help the cor-
poration to survive in long-term. This reinforces the demand for changes in the business processes 
owned by companies to focus on social, environmental, and economic impacts, both directly and indi-
rectly (Freeman et  al., 2010; Ghoniyah & Hartono, 2020; Gladwin et  al., 1995; Marina & Imam Wahjono, 
2017). As well as encouraged by governments that all parties including government, individuals and 
institutions should give commitment to achieve Sustainable Development Goals (Ghoniyah & Hartono, 
2019, 2020; Ogundajo et  al., 2022, p. 2).

Corporations, as entities that utilize many current resources to obtain high profits, need to be aware 
of the impact not only on the economic sector but also on the environment and social sector. Looking 
further into the future, the company’s goal is not only to have high profits at the present time, but also 
to run its business in a stable and growing manner for future periods (Freeman et  al., 2010). To create a 
conducive environment for a company’s sustainable growth, efforts are needed to maintain the environ-
ment itself (sustainability). To achieve sustainability, it is necessary to realize the meaning of sustainability 
within a broad scope.

Awareness of protecting the future has led to the concept of sustainability (Taha et  al., 2023, pp. 1–2). 
Awareness of sustainability refers to individuals’ and communities’ understanding of the importance of 
acting and living sustainably. They pay attention to the economic, social and environmental impacts of 
their actions. Awareness of sustainability motivates people to adopt behaviours, lifestyles and decisions 
that support sustainable development goals. In other words, awareness of sustainability is an important 
driver in creating positive change that supports the SDGs and ensures that we achieve the sustainable 
development goals.

The study also support the previous research from (Pedersen et  al., 2018; Taha et  al., 2023) about 
whether corporate social sustainability could increase the corporate financial performance. In this 
research, the latent variable not short-term business goal such as profit, but the long-term business goal. 
Because business sustainability is the main goal that takes priority, namely the ability to survive until the 
next generation (Ghoniyah & Aryani, 2018).

6.2.  Islamic work ethics on business sustainability

This study proves that Islamic Work Ethics can rally Business Sustainability through Sustainability 
Awareness (H2 is accepted). Islamic work ethics is unable enhance Business Sustainability directly, but it 
effectively achieve Business Sustainability through Sustainability Awareness.

The study empirically support the previous researchers (Ghoniyah, 2010; Marina & Imam Wahjono, 
2017; Mohammad et  al., 2018; Perri & Teague, 2022). Previous research regarding Islamic work ethics has 
described the appliance in the corporation, it is by organizational approach in creating a sense of own-
ership of the company in workers. By having self-belonging in employees, the performance of employees 
would improve (Marina & Imam Wahjono, 2017; Mohammad et  al., 2018). The dedication of employees 
is a long-term asset that could uphold business continuity (Ghoniyah, 2010; Perri & Teague, 2022), espe-
cially if the employees apply the Islamic work ethic.

Islamic work ethics reflects the principles of each individual in a company. Such as stated by (Rizk, 
2008, p. 251) that business ethics could be seen in general, while the work ethic in particular. Islamic 
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work ethics have become the basis of certain acts. A commendable act must have a value of worship 
toward God (تعالى و  سبحانه   ;through the purpose and the sincerity of intention (Akhavan et al., 2014 (الله 
Asifudin, 2004, p. 93). The sincere intention based on Islamic work ethics should be reflected by employ-
ee’s commitment of their responsibility at work with all their capability (Akhmadi et al., 2023). Thus, 
Islamic work ethics are not only reflected by the excellent effort to obtain business sustainability but also 
the intention to accomplish the pleasure of God (تعالى و  سبحانه   also as the accountability of humans as (الله 
caliphs on earth. The concept is applicable to achieving sustainable development goals as the responsi-
bility of all parties, individuals, and agencies (Central Bureau of Statistics, 2016; Ordonez-Ponce et al., 2021).

Global sustainability is a common goal and in line with the goal of Muslims to become caliphs or 
guardians of Earth. The effort to obtain the objective must be an impulsive deed by both the corpora-
tion and the individuals (Central Bureau of Statistics, 2016, 2018). Sustainability issues must be consid-
ered in every decision made by companies and individuals. In other words, although sustainability is the 
ultimate goal, actions that show that a person or agency has sustainability goals can be reflected in their 
daily activities such as their ethics.

Work is a way to contribute to social and spiritual well-being. The main aim of Islamic work ethics is 
to guide individuals in carrying out economic and work activities based on moral principles and Islamic 
values (Asifudin, 2004; Ghoniyah, 2010). Islamic Work Ethics emphasizes moral principles that are relevant 
to daily activities in the workplace, involving aspects of relationships between individuals, responsibility 
for work, and maintaining a balance between work life and personal life (Asifudin, 2004; Ghoniyah, 2010). 
Values such as honesty, integrity, and empowering individuals are included in these principles. As for 
constructing Islamic ethics, should use the five axioms of Islamic ethics i.e. unity (tauhid), free will, pro-
portionality (equilibrium), responsibility, and virtue (ihsan) (Muhammad, 2004, p. 53).

6.3.  Islamic business ethics on business sustainability

This study empirically proved that Islamic Business Ethics both directly or through Sustainability Awareness 
can improve a company’s proficiency to survive in the long term. This positive relationship is created 
through awareness of the overall long-term goals. The result is support the thought related to the pur-
pose of humans on Earth as Khalifah (as guardians of Earth), which is aligned with the objective of 
sustainability (Qur’an Surah Al Baqarah 2:30) (Ghoniyah & Amilahaq, 2020; Jakupović, 2023). A person or 
entity that performs based on Islamic law (Islamic business ethics) should have the goal of being the 
caretaker of the earth and universe created by Allah. In other words, the goals were aligned with the 
purposes for which humans were created.

Stakeholder theory based on Islam remarks the absolute and relative right of ownership and 
restructures the stakeholders theory that the absolute owner of every entity in the world, while 
humans are the caretakers/Khalifah (relative right of ownership) (Qur’an Surah Al Baqarah 2:30) 
(Jakupović, 2023). As the intervention of Islamic rule (Al Quran) could be seen in the corporate foun-
dation such as goals, mission, objective, and ethical values (Abuznaid, 2009). Thus, it is important to 
encouraged the importance of ethical behavior in business (Abuznaid, 2009; Ghoniyah & Amilahaq, 
2020; Jakupović, 2023).

This study emphasizes that entities should not focus on themselves and become selfish toward their 
personal goals. In general, business activities increase value-added through production, trading, or ser-
vice supply. The aim of this activity was to boost profits as much as possible without considering spiri-
tual value. According to Islam, business activities not only increase material profits (Gymnastiar, 2006, p. 
78). Process integration (with Islamic ethics) and overall business goals create positive results in the form 
of sustainable business. Finally, the appliance of Islamic business ethics is not an obstacle to a company 
in achieving sustainable business, even help it (Perri & Teague, 2022).

Islam guides all actions both worship and actions related to world affairs, labor, commercial, profes-
sional, and behaving regarding others and the surroundings (muamalah) (Abuznaid, 2009; Akhmadi et  al., 
2023; Albassam & Ntim, 2017). Organization with Al Quran and al Hadith as the foundation in running 
the business, could be seen by the corporate value that express Islamic values. Evenmore, be syntethized 
in company’s vision, mission, and organizational culture. Having business with Islamic principles means 
prioritize fairness and transparency. The fairness in business could be reflected by tyranny inexisted, 
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while the transparency mean the business must be condected in honest way (Akhmadi et  al., 2023; 
Gymnastiar, 2006, p. 32). Islamic principle is the proper ethics in order to attain business continuity and 
the sustainability, especially for corporations that put Islamic principles as the core of their value. Thus, 
Islamic principles must be applied to company and employee ethics (Abuznaid, 2009; Albassam & Ntim, 
2017, p. 182; Elghuweel et  al., 2017).

The empirical result of this study support previous qualitative research by Suriyankietkaew and 
Kantamara (2019) to embracing good ethical and spiritual values would obtain long-term corporate sus-
tainability, also support previous literature of Lashley (2016) that analyzed ethics regarding sustainability. 
(Suriyankietkaew & Kantamara, 2019) believed that embracing good ethical and spiritual values would 
obtain long-term corporate sustainability. (Lashley, 2016) supported the qualitative analysis of ethics 
regarding sustainability, (Elghuweel et  al., 2017, pp. 191–193) conjecture that in a predominantly Islamic 
country, corporate engagement could be influenced by informal Islamic religious experiences, beliefs and 
values, and (Ezenwakwelu, 2020; Kurnia et  al., 2020; Marina & Imam Wahjono, 2017; Sarmawa et  al., 2020) 
demonstrated how between business ethics could achieve business sustainability. Commonly, religion 
can be influential in business decisions and operations (Elamer et  al., 2020, p. 915). Companies that 
install Islamic values in their operations and company foundations, such as implementing Islamic Business 
Ethics, will be more concerned with fulfilling their corporate responsibilities (Albassam & Ntim, 2017, p. 
182; Elghuweel et  al., 2017).

6.4.  Islamic business ethics and Islamic work ethics

The results of testing Hypothesis 4 reinforced the fact that to make Islamic Work Ethics effective enough 
to maintain business continuity, it is essential to strengthening Islamic Business Ethics. In organizational 
behavior theory, employees’ actions or outcomes are based not only on their personal background but 
also on interventions and directions from groups and ecosystems created by the organization (Akhmadi 
et  al., 2023, pp. 3–5; Robbins & Judge, 21 C.E.). Therefore, it is important for companies to encourage 
employees to apply ethics in accordance with their standards i.e. Islamic business ethics of Islamic com-
panies. By having self-belonging in employees, the performance of employees would improve (Marina & 
Imam Wahjono, 2017; Mohammad et  al., 2018). For an organization, managing human resources to form 
commitment and loyalty of employees is a long term investment that could uphold business continuity 
(Gymnastiar, 2006, p. 78) (Ghoniyah, 2010), especially if the employees apply the Islamic work ethic.

The empirical result emphasizes the role of Islamic Business Ethics in moderate Islamic Work Ethics of 
employees. As previous research had proved that Islamic Work Ethics was moderated by the managers 
or leaders support (De Clercq et  al., 2018, p. 13). The result also support empirically toward previous 
researchers such as (Asifudin, 2004; Ghoniyah, 2010; Rizk, 2008). They stated that ethics at the corporate 
level become the reference to its decisions that impact others including individual within an entity.

The purpose of humans is to become caliphs on earth and to worship God (تعالى و  سبحانه   This goal .(الله 
is in line with human responsibility to maintain ecosystem sustainability. However, the goal of business 
continuity is different matter. Capitalism company goals may not be in line with employees’ goals. Thus, 
with the same vision (sustainability goals), employees can have a significant sway on a company.

Commonly, the institution that implement Islamic business ethics well could establishes a workplace that is 
viable with Islamic values (Asifudin, 2004; Ghoniyah, 2010). Islamic business ethics as the foundation can 
encourage employees to implement Islamic work ethics as well, in line with the company’s vision and values. 
Thus, employee can more freely apply Islamic work behavior when the company provides support. Because as 
individual, employees basically are supposed to stick to Islamic guidance at every activities including working.

It is the organization’s duty to integrate Islamic values into every facet of its operations. A company’s 
rewards and punishments system should be integrated with its corporate ethics program, which should 
start at the top of the corporate hierarchy (Rizk, 2008, p. 248). It would be worthwhile to pursue empir-
ical research that aims to ascertain the extent to which business affairs in Muslim majority societies align 
with the prescribed model, as it may yield insightful findings (Rizk, 2008).

Achieving global sustainability through working is in line with their role as caliph. Individual decisions 
will be guided by Islamic ethical principles and will be based on maximizing social welfare as well as 
profit (Rizk, 2008, p. 251). The way one approaches work is known as the Islamic work ethic, or IWE. It 
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suggests that labor is a virtue in light of human needs and a requirement to achieve balance in one’s 
social and personal life. The IWE places the utmost value on business motives while standing for life 
fulfillment rather than life denial. The idea originated with the Qur’an, the teachings and deeds of 
Prophet Muhammad, who taught that righteousness was gained through labor and that sins could be 
forgiven. It also came from the legacy of the four rightly guided Caliphs who ruled the Islamic nation 
following the prophet’s death (Rizk, 2008, p. 251).

7.  Summary and conclusion

In summary, sustainability awareness can affect business sustainability; Islamic Work Ethics can affect 
business sustainability through sustainability awareness; Islamic Business Ethics can affect business sus-
tainability directly and through sustainability awareness; and Islamic Business Ethics can moderate Islamic 
Work Ethics on Business Sustainability either directly or through sustainability awareness. Thus, it can be 
concluded that the four research hypotheses were received.

The contribution of this study is that sustainability objectives within the scope of a business can be 
described as action or sustainability awareness. The relationship between business sustainability and sus-
tainability could be described by two separate factors. Therefore, there will be no confusion in the future 
between a company’s goals to be sustainable and the global goals of sustainability. The study also used 
primary data, which could become another way of completing research using secondary data, as has 
been done by previous researchers.

Sustainability orientation and the proper business strategy using Islamic ethics are essential in achiev-
ing business sustainability. The orientation of sustainability is aligned with the aims of humankind as 
caliph on earth. In contrast, Islamic ethics in business and work is aligned with the comprehensive 
method of an entity in achieving goals. This research proved that sustainability goal awareness is required 
to achieve business sustainability, and holistic ethics (Islamic business and work ethics) must be applied. 
Finally, the application of business ethics and sustainability awareness goals can help maintain, and even 
increase, business sustainability. In other words, corporate especially Islamic corporations/institutions 
should be confident to express their worship and caring among others, and not afraid of being bankrupt 
because of it.

7.1.  Future research agenda

This study focuses on Islamic institutions, both profit-oriented and non-profit-oriented. Therefore, the 
Business Sustainability Performance indicator does not involve indicators such as profit for three consec-
utive years, market share development, or sales development (Hassan et  al., 2021, p. 1610; Li et  al., 2020). 
This study develops existing theories, including indicators and business sustainability perspectives. 
Therefore, future research could use secondary data to gain a more thorough understanding of business 
sustainability.

This study only used foundation factors (Islamic Ethics) in achieving sustainability awareness and busi-
ness sustainability. In fact, reforming business strategy is well known in keeping the corporation stay 
long. Thus, future quantitative research involving business strategic, intellectual capital, and innovation 
(Antwi-Boateng et  al., 2023, p. 14; Mannan et  al., 2016) as important factor in achieving business sustain-
ability, perhaps towards sustainability awareness also.
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