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What factors affect the choice of accounting
as a career? The case of Romania
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8 Bucharest University of Economic Studies, Romania

Abstract: This paper aims to examine the motivations of choosing accounting as
a profession in Romania. The paper is motivated by the recent interest at the
international level in understanding the trends in the accounting profession. The
theoretical tension arises from the Romanian context given the significant challenges
for the profession triggered by the transition from communism to a market-based
economy. We use a survey-based approach. The sample consists of 112 students
undertaking accounting courses both for Bachelor’s Degree or Master Courses at
two Romanian universities and 125 professionals belonging to The Body of Expert
and Licensed Accountants of Romania. We find that the most important group of
factors in choosing the accounting career includes the intellectual motivation,
followed by relational and financial incentives. There are a few significant
differences between men and women, and between students and professionals. When
differences occur, women manifest a lower level of motivation, and professional
accountants a higher level of motivation. The results show the driving forces behind
the composition of the accounting profession and inform the sociology of the
profession, of interest for both academia and practice. Our study contributes to an
emerging national and international literature investigating the accounting
profession by providing concrete information about the motivations of choosing it in
Romania.
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1. Introduction

This paper explores the motivation of choosing accounting as a profession in the
context of Romania, a former communist country. The Romanian context is
particularily interesting to study, and has the opportunity to offer relevant insights
for other emerging economies, because of the transition towards a market-based
economy and the professional and social transformations around it. We thus respond
to recent calls (Brock, 2016) to investigate the accounting profession in an emerging
economy.

The factors motivating the choice of any career are important to be investigated, to
assess the desirability of the profession, to understand its image in society and to
assess if the right people are attracted to the profession. Consequently, several
studies (e.g., Germanou et al., 2009; Manganaris & Spathis, 2015; McDowall &
Jackling, 2010; Sugahara et al., 2009) investigate in various countries the motivating
factors for choosing an accounting career. We complement this literature by
investigating the motivating factors in the context of Romania. Studies on the
accounting profession, in terms of image, skills, roles, increased in number in the
last decade. However, there is a limited focus on the choice of the accounting
profession as a career, especially given the recent opportunities and challenges raised
for the profession by the current economic environment (ACCA, 2012).

We survey students and professionals in order to uncover their motivations in
selecting accounting as a profession. The data was collected at the beginning of 2017
and includes demographic data and measures of the motivation in choosing
accountancy profession in seven areas: education, personal, financial, social,
intellectual, relational and creative.

We find that, overall, the respondents consider the intellectual motivations as the
most important group of factors: intelligence, intellectual satisfactions, wide
possibilities for further professional developments. Relational and financial
variables were scored on the next places as motivations for the accountancy career.
We find few significant differences between men and women, and between students
and professionals. More specifically, we find that difficulty of the exams, the
opportunity costs, personal skills, future development opportunities, and creativity
represent a lower motivation for women than for men. Some of the personal and
relational groups of factors represent a higher motivation for professionals than for
students. Moreover, we find that while most of the factors are correlated with age
and experience, the results are surprising. As such, as expected, the financial factors
and intellectual ones are more important for the young generation, unline the
relational and creativity factors (positively correlated with age) or social and
relational factors (not correlated with age).
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The study is organized as follows: a literature review on the factors motivating the
choice of accounting as a career and on the accounting profession in a former
communist context is followed by the description of the research method. Data
analysis follows, and a conclusion part ends the paper.

2. Literature review
2.1. Incentives for choosing accounting as a profession

The image of the accounting profession and how new members are attracted
represent a topic of interest for different researchers in countries all over the world
(Albu et al., 2014; McDowall & Jackling, 2010; Simons et al., 2003; Sugahara et al.
2009). Most of the studies conducted in this area utilize data collected through
surveys, mainly on students and accountants, to identify their perception of the
profession, its attractiveness and public desirability.

Various factors have been identified as potentially influencing the choice of the
accounting profession. Simons et al. (2003) present an overview of the studies
investigating the factors impacting the choice of the accounting career. They review
21 studies published up to the date of their study (up to year 2002) and categorize
the factors in two groups: student expectations and student background. The student
expectations factors include the potential earnings, the availability of employment,
the social status and prestige, and the intellectual challenge. The student background
factors comprise previous work experience, aptitude for the subject, parents, teachers
or peers (as important referents) influence. More recent studies provide more in-
depth and nuanced findings.

One of the factors identified in prior studies to guide the choice of a profession is its
public image (Holland, 1966, 1973 cited in McDowall & Jackling, 2010), with direct
impact on the perceived social status and prestige. A profession’s image in society,
or stereotype, is a part of the public’s attitude and therefore plays a role in the
selection of those who intend to become a part of it. The traditional stereotype is that
accountants are bean counters, boring, conservative, obsessed with numbers
(Carnegie & Napier, 2010; Hunt et al., 2004; Jeacle, 2008). This traditional image
might be unappealing for young people to become members of the profession. Some
studies (Marriott & Marriott, 2003) confirm this, while others (Sugahara et al., 2009)
do not find that stereotype is significantly influencing the decision. However, it
appears that people selecting the profession have a better image about accounting.
For example, Hunt et al. (2004) survey American accounting and non-accounting
students and find that accounting students hold a better image than other students in
the economic field. Sugahara et al. (2009) survey Japanese students and find that
students who did not major in accounting are more reluctant to become accountants.
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Another important factor in the decision is prior exposure to accounting. To some
extent, this exposure allows people to check how the stereotype fits with their
experience with accounting. Hunt et al. (2004) survey American students and find
that accounting classes generally have a negative impact on the image held by
students about accounting and accountants. Marriott and Marriott (2003) find the
same result in the UK context, and Sugahara and Boland (2006) find for Japan that
accounting students have more positive perceptions about accounting carrers
compared to non-accounting students. Sugahara et al. (2009) suggest that in the
Japanese context early exposure to accounting during studies contributes to higher
attractiveness to the field.

Some of these findings are validated by Manganaris and Spathis (2015) for the Greek
context. They survey 231 undergraduate students to investigate the relationship
between students’ perceptions about courses in accounting and interest in accounting
profession. In this purpose, surveys were conducted at the beginning and at the end
of the semester. Results show that at the beginning of the course students were
influenced by the traditional accountant stereotype. These perceptions improved
after completing the accounting course. Therefore, exposure to accounting increased
its attarctiveness. However, this is dependent on the quality of education and
educators’ attitudes and pedagogical tools utilized. Moreover, the study finds that
students interested in the profession held a better image than the rest of the students,
both before and after the accounting class.

Contrary to this study, McDowall and Jackling (2010) find that exposure to
accounting does not improve the attractiveness of the profession in students’ eyes.
They survey 131 Australian and international undergraduate students and find that
exposure to accounting reinforced traits associated with the traditional stereotype,
such as memorization, rule and number oriented. However, their results are different
between national and international students. The comparison between the two groups
of students reveals that local students are more appreciative regarding the profession
than the international students. Differences between countries in terms of the image
of the profession held by students and their intentions to follow a career in
accounting have been documented by other studies as well. For example, Germanou
et al. (2009) investigate the differences between Malaysian and English students.
English students perceive that the accounting profession provides economic rewards
and contributes to business and society, while Malaysian students appreciate the job
security and the interesting nature of the profession. These findings suggest that the
attitude towards the profession is socially and locally constructed and therefore
studies in various contexts are required.

Another factor with a potential impact on the career choice is the personality of
students. The studies on stereotypes cover to a large extent the personality features
as well (Albu, 2013). In their study of accountants characters in films, Dimnik and
Felton (2006) extensively cover personality features ranging from personal
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characteristics (sincerity, kindness, courage, humor, ambition, optimism, luck), to
their attitude in public (civility, power, activity, demeanor), intellect (intelligence,
sophistication, skillful) to their physical appearance (age, sexy, glasses, clothes,
fashion, outlook, attire, weight, height, hair). The authors identify six factors
regrouping these characteristics: confidence, warmth, vitality, occupational status,
outlook and appearance.

Andon et al. (2010) investigate in Australia the personality preferences of accounting
and non-accounting graduates. They utilize a research instrument derived from the
work of Carl Jung and his successors, including the following pairs of personality
traits: sensing vs intuition, thinking vs feeling, extroversion vs introversion, and
judging vs perceiving. They find that the common aspect between the accounting
and non-accounting graduates who enter the accounting profession is the personality
preferences.

2.2 The accounting profession in Romania — an overview

The development of the accounting profession in Romania was influenced by the
development of accounting itself. Given the tumultuous history of the Romanian
teritories, accounting started to develop later than in Western Europe, especially after
the middle of the nineteenth century (Calu, 2005). The first body of the accounting
profession was created in 1921, but dismantled in 1951 when the communist regime
was instated (Calu, 2005; Albu, 2013).

The communist times had a major impact on the accounting profession, including its
role in society, attractiveness and skills expectations, in Romania as well as in the
region (Albu, 2013; Bunget et al., 2009; Calu, 2005; Seal et al., 1996; Sucher et al.,
1996; Tobdr-Osadnik et al., 2013). For example, Seal. et al. (1996: 486) citing Bailey
(1988) notice that ,,the occupational status and relative remuneration of accountants
in socialist countries was generally low”, accountants being mainly bookkeepers
socially ranked ,,along side technicians such as punch card operators”.

Tobér-Osadnik et al. (2013) discuss the traits of the accountant influenced by
communism using the ‘homo sovieticus’ concept. The main traits of the ‘homo
sovieticus’ are: submission to authorities, lack of individuality, not making important
decisions, lack of thinking skills, expectation that authorities “will take care of all
matters, show the way” (p. 23). Tobor-Osadnik et al. (2013) investigate the
personality traits of Polish accountants and find that these traits persist even after the
fall of communism.

Influences from the communist times were documented in the Romanian case as well
(Albu, 2013). Even if accountants were expected to play a significant role in the
economic reforms (Mustatd et al., 2011), features such as pessimistic, anxious,
boring and with low-level jobs (Albu & Albu, 2009) or rigor, correctness, precision
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(Istrate, 2009) are still persistent. Other studies (Albu & Girbina, 2011; Albu et al.,
2011; Albu et al., 2014) investigate the image students hold about accountants, since
it influences the career’s choice. students see the accountants as introverted and
accounting as concrete activity characterized by routine and certainty. It results that
most students associate accounting with bookkeeping. The fact that they see
accounting as introverted will create difficulties to the development of
communication skills necessary for the modern tasks of the accountant and will
attract wrong people in the domain. Students having a job in accounting see it as
governed by established rules and facts (probably because most of them act within
financial accounting domain and are involved more in bookkeeping activities) but
also a concrete, logical and fascinating activity which is a positive aspect for their
future development as professionals.

Albu et al. (2014) investigate both the role and professional skills of the accountants
as profession and their actual perceptions about the profession and motivations in
choosing accountancy as profession. Results show that the perception of the students
is that the most important roles that the accountants are financial reporting and
financial administration and attribute less importance to the role of “consultant” or
“analyst for the management”. Regarding the motivation in choosing the
accountancy as career, the respondents consider as first argument, the importance of
the profession in the society” followed by “intellectual satisfactions” and the third
“financial satisfactions”.

Existing research is limited in terms of factors affecting career choice. Prior research
suggests that the traditional image of accountants persists, students are affected and
attracted to the profession by this image. We therefore investigate in more depth the
factors affecting the choice of accounting as a career.

3. Research methodology

For the purpose of this study we surveyed accounting students and accounting
professionals. We elaborated a questionnaire with two sections, the first one
containing demographic questions (gender, age, place of residence and experience),
and the second section containing questions about the motivation in choosing
accounting profession.

Based on prior studies investigating the motivation for choosing the accounting
profession (McDowall & Jackling, 2010; Germanou et al., 2009; Sugahara et al.,
2006) we developed an instrument with potential factors serving as motivators,
grouped in seven areas: education, personal, financial, social, intellectual, relational
and creative factors.
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Respondents were asked to rate on a 5-point Likert scale (from 1 = strongly disagree
to 5= fully agree) the importance for their person of the factors in selecting the
profession. A total number of 21 factors was investigated.

The survey was administered both on line using Google Forms and on paper, to
maximize the response rate. Questionnaires were filled in the first months of 2017.
In case of the students we delivered the questionnaires during accounting classes and
for the professionals during courses and various meetings of The Body of Expert and
Licensed Accountants of Romania (CECCAR).

We obtained a total of 248 questionnaires, of which 13 were discarded for being
incomplete, with too many answers missing. Therefore, we had 235 usable
responses, of which 112 students and 125 professionals. The students were
undertaking accounting courses both for Bachelor’s and Master’s Degrees, in two
universities: 52 students are from the Bucharest University of Economic Studies, and
60 are from Ovidus University in Constanta. From the professionals, 18 belong to
the Bucharest Branch of the Body and 107 to other Branches in Romania. The
demographic data are shown in Table 1 and Table 2.

Table 1. Demographic data — gender and geographic diversity
Students N% Professionals N% Total N (%)

Gender

Male 11 9.82 48 38.40 59 24.89
Female 101 90.18 77 61.60 178 75.11
Total 112 125 237
Residence

Bucharest 52 46.43 18 14.40 70 29.54
National 60 53.57 107 85.60 167 70.46
Total 112 125 237

Table 1 shows a balanced geographic diversity of the sample. Moreover, the table
reflects the fact that the Romanian profession is mostly composed of women (Albu,
2013; Istrate, 2009). Statistics show that about two thirds of the CECCAR members
are women (Albu, 2013). This trend is reflected in the gender composition of the
students population, with significant differences from one cohort to another. Table 2
reports the respondents’ age and experience.
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Table 2. Demographic data — experience and age

Students Professionals
Experience (years)
Minimum 0 0
Maximum 15 50
Median 0 15
Mean 0.62 17.48
Age (years)
Minimum 20 22
Maximum 49 83
Median 22 46
Mean 23.05 46.73

Most of the students surveyed do not have work experience (median 0, mean 0.62),
while the professionals have on average 17.48 years of work experience. Moreover,
we surveyed very young (minimum 22 years) and also senior (maximum 83 years)
professionals, in order to be able to check for the impact of changes in the economic
environment on the choice of accounting as a career.

4, Results

4.1 Motivations for choosing the accounting profession

Respondents were asked to assess on a 5 point Likert scale the importance of various
factors in choosing accounting as a profession. Table 3 reports the values for the
entire sample.

Table 3. Motivations for choosing accounting as a profession

Variables Mean  Median  Sd. Dev.
Intellectual_intelligence 4.008 4.000 1.228
Intellectual_satisfactions 3.916 4.000 1.183
Intellectual_specialization 3.848 4.000 1.198
Intellectual_memorization 3.489 4.000 1.209
Intellectual_routine 2.924 3.000 1.293
Intellectual_average 3.637 3.800 0.846
Relational _communication 3.561 4.000 1.232
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Variables Mean  Median  Sd. Dev.
Relational _team 3.637 4.000 1.155
Relational _comfort 3.650 4.000 1.081
Relational_average 3.616 3.667 0.929
Financial_satisfaction 3.481 3.000 1.072
Financial_job 3.688 4.000 1.195
Financial_integration 3.641 4.000 1.208
Financial_average 3.603 3.667 0.990
Social_respect 3.540 4.000 1.195
Social_benefits 3.582 4.000 1.175
Social_average 3.561 4.000 1.053
Personal_teachers 3.025 3.000 1.292
Personal_professionals 3.030 3.000 1.668
Personal_friends 2.295 2.000 1.422
Personal_skills 4.000 5.000 1.279
Personal_average 3.088 3.000 0.798
Creativity 2.688 3.000 1.379
Educational_access 2.506 2.000 1.377
Educational_exams 2.186 2.000 1.228
Educational_costs 2.338 2.000 1.247
Educational_average 2.343 2.333 1.117

Table 3 shows that the most important group of factors motivating the choice of
accounting as a profession is the one with intellectual motivations. In order to
analyze the intellectual motivations, five variables were identified as relevant in
choosing the profession: intelligence, intellectual satisfactions, wide possibilities for
further professional developments, rule-memorizing, and routine. The highest mean
score (4.008) was obtained for the intelligence factor which resulted to be the most
important factor in choosing accounting as a profession. This result is consistent with
the results of another study conducted in a different institutional context (Sugahara
& Boland, 2006). The study finds that students rank very high the intellectual
stimulation provided by the profession, which represents as well a motivating factor
for the choice of accounting as a career. On the other hand, out results contrast with
the traditional image of accountants that involves dullness and lack of creativity
(Carnegie & Napier, 2010; Hunt et al., 2004; Jeacle, 2008) and with the communist
traits involving low thinking skills (Tob6r-Osadnik et al., 2013). Consequently, these
results might be an indication of a change in the Romanian accounting profession.
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On the second place of importance are the relational factors; three variables were
identified: interactional perspectives and communication, team work and work
conditions (comfort). The working comfort registered the highest mean score (3.650)
among these factors. The importance of this group of factors is in line with the results
of previous studies (Sugahara & Boland, 2006) showing that communication skills
are important for the profession.

Many universities advertise their accounting programs by using statistics about the
financial benefits and job security in accounting. These are the main factors we
considered in this category, along with professional opportunities. However, this
group of motivating factors resulted to be the third classified. Our results confirm
that the financial aspects are important when choosing the accounting profession
(Germanou et al., 2009), but they are not the most important ones.

Regarding the social plan, the respondents were asked to score two aspects in
choosing accounting as a profession: accounting is a well-respected profession that
offers an important position in the society and that accountants contribute to the
society. The mean scores 3.540 and 3.582 shows that we can consider the social
aspects as motivating factor for choosing the profession, consistent with other studies
(Germanou et al., 2009).

In the personal plan, we asked the respondents to scale motivations of choosing the
profession because of the teachers appreciations, known professionals as models,
choice made in the group of friends or based on the personal skills. The respondents
disagreed with the fact that the motivation of choosing the profession was a ,,peer
choice’’, with a mean score of 2.295. This result is consistent with the conclusions
of another study about the attitudes towards the accounting profession (McDowall
& Jackling, 2010). Personal skills were considered to be the most important
motivation from this set of questions (mean 4.000) followed by the teachers
appreciations (mean 3.025) and by the professionals models (mean 3.030).

Creativity and education are the factors perceived as motivating the least the choice
of accounting as a career. In the educational plan, three questions have been
addressed to the respondents asking to evaluate the difficulty of the access exams, of
the graduation exams, and the costs that the accounting studies. The results suggest
that the respondents disagree on the fact that they have chosen the profession because
the exams were easy and the costs were low.

4.2 Differences between gender and professional groups

We then perform a more in-depth analysis of responses, by comparing men and
women’s responses, and students with professionals. Non parametric tests were used
to determine differences in mean motivations in choosing the profession between
students and professionals and between males and females.
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Table 4. Differences between men and women and between students
and professionals’ motivations

GENDER TYPE
VARIABLES .
Men Women Students  Professionals
Educational_access 2.525 2.500 2.571 2.448
Educational _exams 2.458 2.095 2.036 2.320
Educational_costs 2.576 2.258" 2277 2.392
Educational_average 2.520 2.290 2.295 2.387
Personal_teachers 3.034 3.022 2.946 3.096
Personal_profession 3.271 2.949 2.696 3.328™"
Personal_friends 2.627 2.185™ 2.018 2544
Personal_skills 4271 3.910" 4.036 3.968
Personal_average 3.301 3.017™ 2.924 3.234™
Finance_satisfaction 3.508 3.472 3.580 3.392
Finance_job 3.644 3.702 3.786 3.600
Finance_integration 3.780 3.596 3.741 3.552
Financial_average 3.644 3.590 3.702 3.515
Social_respect 3.373 3.596 3.616 3.472
Social_benefits 3.763 3.522 3.482 3.672
Social_average 3.568 3.559 3.549 3.572
Intellectual _
Intelligence 4,119 3.972 4.080 3.944
Intellectual _
Satisfactions 4.017 3.882 4.000 3.840
Intell_ec_tual__ 4.102 3.764" 3.813 3.880
Specialization
Intellectual _
Memorisation 3.593 3.455 3.563 3.424
Intellectual_routine 2.983 2.904 3.125 2.744™
Intellectual _
Average 3.763 3.596 3.716 3.566
Relational _
Communication 3.814 3.478™ 3.196 3.888™"
Relational_team 3.780 3.590 3.482 3.776™
Relational_comfort 3.814 3.596 3.696 3.608
Relational_average 3.802 3.554" 3.458 3.757
Creativity 3.407 3.079" 2.866 3.424™
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The analysis suggests few statistical significant differences between gender and
professional types. The factors statistically different between gender types include
the difficulty of the exams, the opportunity costs, personal skills, future development
opportunities, and creativity. In all cases, these factors represent a lower motivation
for women than for men. On the other hand, some of the personal and relational
groups of factors represent a higher motivation for professionals than for students.

4.3 Correlations with age and experience

Romania provides an interesting context to investigate a change in the factors
motivating the choice of accounting as a profession. We are able to investigate this
issue by running a correlation test between age/experience and the motivating factors
for choosing the accounting profession.

Table 5. Correlation analysis between age/experience and the factors
motivating the choice of accounting as a career

Variables 1) 03] ®3) (4) (5) (6) 0] ®
(1) Age 1
(2)Experience 0.866™"" 1
(3)Educational factors 0.025 0.037 1
(4) Personal factors 0.184™"  0.127" 0322 1
(5) Financial factors -0.115°  -0.098  0.075 0.294™" 1
(6) Social factors 0.008 0004 0082 0.341™" 0585 1
(7) Intellectual factors ~ -0.136"  -0.101  0.026 0.218" 0537 0611 1
(8) Relational factors ~ 0.177"" 0.146™  0.076 0.361"" 0.408™" 0526 0507 1
(9) Creativity 02177 0.476™" 0101 02387 01577 0326 0.254™" 04377 1

Our correlation (Pearson) analysis suggests that for younger respondents financial
and intellectual factors are more important than for older respondents, while
personal, relational, and creativity factors are more important for older respondents
and for the ones more experienced. These results confirm the perception that the
accounting profession provides good work opportunities in the current environemnt
and financial stability. The results suggesting that relational and creativity factors
are more important for the older respondents are surprising, given the expected
change in the profession. During communism, the profession was reduced to
bookkeeping, thus implying less creativity and social relationships (Albu, 2013). Our
results suggest that the younger generation do not perceive the profession as being
changed, more creative and social. This means that either the stereotype (or even the
profession) remains close to the traditional one, or, if the profession slowly chnaged,
the relational and creativity factors are not much more important in choosing the
profession. Both of these explanations may raise the question if the right people are
attracted to the accounting profession.
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Educational and social factors are not correlated with age or experience. Since the
profession was socially diminshed during communism (Calu, 2005), we expected to
see signs of imporvement. This results suggest, again, either a slow improvement or,
if improved, a factor not important for the respodents.

5. Conclusion

This study examines the motivations of choosing accounting as a profession in
Romania. We investigate the importance of seven groups of factors identified as
determinants in choosing accounting as a career: educational factors, personal
factors, financial factors, social factors, intellectual factors, relational and creative
factors. We find from a sample of students and professional that the most important
group of factors includes the intellectual motivations for selecting the accounting
profession. This results is consistent with the findings of other studies (Sugahara &
Boland, 2006).

On the second place of importance are the relational plan factors such as interactional
perspectives and communication, team working and work conditions (comfort),
again in line with prior research (Germanou et al., 2009). Variables such as economic
benefits, job security and opportunities grouped as financial motivations in choosing
accountancy as profession, were ranked as third category of motivating factors.

Our findings are of interest for the accounting profession and academia, being
intended to guide the selection of efficient instruments for improving the image and
attractiveness of the accounting profession. We particularly draw attention to the
positive correlation between age and the relational and creativity factors, suggesting
that the younger generation does not appreciate to a higher extent the improvements
and opportunities in the accounting profession in the current environment.
Corroborating these results with those of prior studies suggesting that the traditional
stereotype persists in Romania (Albu & Albu, 2009; Albu, 2013) and in the region
(Tobér-Osadnik et al., 2013), we draw attention to the importance of the factors
motivating the choice of the accounting as a profession and of the accounting’s
image in society in driving these motivations.
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