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1 | INTRODUCTION

As women have increasingly entered the labor market over the last
decades, outsourcing domestic work and the use of care services has
increasingly come to be viewed as a solution to the resulting work-life

conflicts and competing time pressures, challenging the prevailing

Natascha Nisic

Abstract

The outsourcing of housework is broadly recognized as providing an impetus for
increasing women's participation in the labor market and relieving the burdens of
households with children and dual earners. Despite an objective need, demand for
paid domestic services is low, even for households with sufficient financial resources.
By drawing on a German survey of cohabiting couples aged between 30 and 60, we
analyze households that have, to date, not used domestic services (N = 1479). Based
on items about attitudes toward domestic services, we identify five distinct attitude
profiles defined by diverse combinations and levels of sociocultural barriers to out-
sourcing housework, including gendered expectations, privacy concerns, aversion
toward a servant culture, and trust and control issues. Our results establish that half
of the sample exhibits scarcely any sociocultural aversion to the employment of
domestic help. While some of these households report preferring to do housework
within the family, households of higher social strata, in particular, express a need for
external support, but are hindered by an insufficient supply of and access to appro-
priate paid domestic services. In contrast, the other half of the sample consists of
subgroups of rejectors, revealing different levels of disapproval and normative-moral
profiles concerning outsourcing. Interestingly, complete rejectors are often found in
low-income households, indicating a strong connection between socioeconomic and
sociocultural characteristics. The results highlight the potential for future develop-
ments within the domestic service sector to meet customers' normative and moral

concerns.
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attitude, domestic help, housework, make-or-buy, outsourcing

societal arrangements of paid and unpaid labor within the household.
In the future, the necessity of a more sustainable lifestyle can also be
expected to create new tasks and add even more burdens to house-
holds' time and organizational capacities. Despite these societal
changes and the documented positive effects of the use of these ser-

vices on individuals' happiness (Whillans et al, 2017), actual
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consumption practices differ depending on the specific services used.
Such services comprise outsourcing of domestic work like in-house
domestic help for cleaning and out-of-home services like laundry ser-
vices or substitutes like takeaway food, as well as care services
(e.g., in-house babysitters or au pairs and out-of-home childcare facili-
ties). Over the past few decades, there has been a notable surge in
the reliance on external services such as daycare facilities, food deliv-
ery and restaurants, as well as the consumption of preprepared meals.
Conversely, the engagement of in-home domestic help has remained
unchanged at a low level (Kornrich & Roberts, 2018).

Working from the assumption that financial constraints are the
primary explanation for the widespread hesitance to outsource house-
work to a third-party provider, one who comes to the home to do
chores such as cleaning, tidying, cooking or doing laundry, a number
of governments have introduced tax reductions on legally provided
household services, as in Sweden (Eurofund, 2013) and Germany
(Bundesministerium der Finanzen, 2020), or state subsidies in the
form of vouchers, as in France or Belgium (Raz-Yurovich &
Marx, 2018, 2019; Windebank, 2007). Financially supporting domestic
outsourcing aims to further develop the household service sector and
to support the reentry of (higher-skilled) women into the workforce
by providing them with the means to harmoniously balance their pro-
fessional responsibilities and familial and domestic duties
(Morel, 2015). Research to date has, accordingly, focused on budget
restrictions when explaining the demand for household services.
However, as the extensive literature on the role of cultural aspects on
consumption has shown (Katz-Gerro, 2004; Zelizer, 2010), consump-
tion is driven and constrained by culturally formed preferences,
norms, and values in many fields. Thus, it can be assumed that nonmo-
netary impediments will also keep people from taking advantage of
domestic help. Care work and domestic labor are deeply rooted in cul-
tural framings of gender, family, and the privacy of the home, as well
as attitudes toward social inequality; this results in a nexus of complex
normative expectations regarding how and by whom domestic work
has to be performed. Recent research has increasingly pointed to such
diverse nonmonetary barriers to outsourcing as trust and control
issues (de Ruijter & van der Lippe, 2009; Nisic, 2018), gendered nor-
mative expectations (de Ruijter et al., 2005), preferences for doing
housework (de Ruijter & van der Lippe, 2007; Windebank, 2010), the
subjective assessment that domestic help is not worth the money
(Windebank, 2010), and a reluctance toward employer-employee
relationships in the private home (Bittman et al., 1999). However,
most of these studies are limited to certain cultural aspects. The field
of domestic labor research still requires a systematic account of differ-
ent attitudes and cultural barriers toward domestic outsourcing and
their interconnectedness, as well as the empirical analysis of their
prevalence in society, allowing for the identification of subgroups
holding specific belief systems. There is, to date, a lack of research
that goes beyond an examination of individual barriers to outsourcing
behavior by investigating the social stratification of these barriers.
This research should, ideally, enable a more precise understanding of
how different social factors are related to specific barriers and how

the interactions of different barriers correlate with the nonuse of
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domestic services. If these sociocultural barriers are not considered
within a sociostructural context, explanations for the differing and ret-
icent use of domestic services will remain incomplete, hindering fur-
ther development of the service sector.

To fill this gap, we systematically elaborate on the different cul-
tural dimensions that are interrelated with paid and unpaid domestic
work. We then perform analyses based on a sample retrieved by an
access panel in Germany (N = 1479) of respondents aged 30-60 who
cohabit with their partner. In the first step, we use latent profile analy-
sis (LPA) to identify different attitude profiles and cultural framings of
domestic services among subpopulations based on a number of items
that capture attitudes toward domestic outsourcing—specifically
included in the survey for the purpose of this paper. In the second
step, we identify socioeconomic and demographic background infor-
mation and the household context associated with these attitude pro-
files and draw a picture of the prevalence and social structure of
these attitudes and cultural framings.

Our study examines sociocultural barriers to outsourcing in
Germany, a country characterized by a high valuation of privacy
(European Commission, 2011) and a pronounced aversion to social
inequality (Engelhardt & Wagener, 2018). Germany is also characterized
by traditional gender role attitudes and a strong inclination toward a
one-and-a-half earner model (Edlund & Oun, 2016), but also a mission to
make the family and working life more egalitarian (Deutscher
Bundestag, 2021). While in recent decades families with children have
been increasingly using childcare to reconcile employment with family
life (Statistisches Bundesamt, 2020), outsourcing domestic work is still
comparatively rare in Germany. Only about 8% of households employed
a domestic worker occasionally or regularly in 2017 (Ernste, 2019). By
international comparison, the German demand for domestic services is
relatively low. In contrast, these services are used by 20% of households
in Belgium and the Netherlands, 10% in Australia, France, and Romania,
and less than 5% in Russia, Lithuania, and Bulgaria (Raz-Yurovich, 2014).
However, precisely determining the extent of outsourcing domestic
work in Germany is challenging, owing to factors such as the broad spec-
trum of sectors and employment relationships involved and the preva-
lence of informal, often underreported, arrangements (Nisic &
Molitor, 2022). Studies estimate that, of the households that use domes-
tic help at all, about 66%-88% of them do so informally (Ernste, 2019;
Shire et al.,, 2017). While an increasing prevalence of online platforms
providing domestic services can be observed (Huws et al,, 2019), it is
unclear how this digitalization has affected informal employment and the
overall distribution of sources of employment, that is, the households
themselves. Consequently, the marketization of domestic services in
Germany has been explicitly promoted politically, with a focus on coun-
teracting informal employment by simultaneously creating employment
for low-skilled workers and supporting the employment potential of
women whose participation in the labor market is hindered by household
and care responsibilities (Bundesregierung, 2018, 2021). Since the cul-
tural acceptance of domestic services precedes and potentially limits
demand, as well as the scope and success of sociopolitical interventions,
a deeper understanding of the reluctant attitudes toward outsourcing

housework is crucial.
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This article contributes to research on outsourcing in four signifi-
cant ways. First, our study is the first to examine manifold potentially
aversive motives simultaneously and in interrelation with each other,
promising a deeper and more nuanced understanding of the reluc-
tance to outsource domestic services. Second, by analyzing respon-
dents' attitude profiles using LPA and relating them to their
socioeconomic background, we can identify the social structure of
these barriers. Third, in doing so, we identify heterogeneous subpopu-
lations of nonusers, resulting in implications both for consumers and
for the design of diverse arrangements of household services. Fourth,
we contribute to the limited research on in-home consumption within
the subfield of the home as a consumption hub, which primarily
focuses on consumer interactions with technologies and tech actors
(Tsiotsou & Boukis, 2022).

The paper is organized as follows: Section 2 presents the theoret-
ical background used for the analysis and the literature review.
Section 3, methodology, describes the data and sample, analytical
strategy, and measures used. Section 4 reports the findings of the
study. Section 5 addresses implications for consumption and notes
some of the study's limitations, as well as avenues for future research.

The paper ends with a conclusion in Section 6.

2 | THEORETICAL BACKGROUND AND
LITERATURE REVIEW

21 |
decision

Outsourcing housework as a make-or-buy

Housework can either be done by the members of a household or
outsourced (at least partially) by paying an external employee to do
the work. This make-or-buy® decision for private households was first
conceptualized by Becker (1965), who recognized households as pro-
ducers and counterparts to the market. Within Becker's New Home
Economics, it is assumed that actors are rationally seeking to maxi-
mize their utility through activities constrained by time and capital.
Accordingly, time in employment generates income, which, in turn,
can be spent on paying a domestic worker or buying time-saving
appliances. Alternatively, income is forfeited when actors engage in
housework themselves. When income and opportunity costs are high,
actors will shift from making to buying, as outsourcing housework
frees up time for other activities and creates benefits. In contrast,
actors will prefer making instead of buying when income is scarce.
According to Michael and Becker (1973), the income potential of
households and a high educational level determine the demand for
household services.

Empirically, the postulated relationships between socioeco-
nomic background and outsourcing behavior are broadly confirmed.
In particular, households with higher incomes, higher education,
more hours worked, and large volumes of household labor can be
shown to have a generally higher demand for outsourcing house-
work (Cornelisse-Vermaat et al., 2013; Nisic, 2018; van der Lippe
et al., 2004).
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2.2 | Sociocultural barriers of outsourcing

While studies have been able to confirm the positive relationship
between socioeconomic background and the decision to outsource
domestic work, a considerable number of wealthy dual-earner couples
refrain from outsourcing housework despite their subjective demand
and financial capabilities (Windebank, 2010). The ambiguity of the
findings on socioeconomic determinants points to possible further
mechanisms beyond time and money that underlie the outsourcing
decision. Of particular relevance here are trust and control issues, pri-
vacy concerns, family and gender norms, reservations toward service
relationships in the private home, and a general preference for keep-
ing housework in the family.

221 | Gender and family norms

One major barrier to outsourcing is culturally deeply ingrained gender
and family norms that create reluctance toward outsourcing domestic
work. These norms can be traced back to the historical segregation
between unpaid domestic (reproductive) and paid market (productive)
labor in the process of industrialization, which assigned women to the
household sphere, inside the home, and men to the market sphere,
outside the home (Bock & Duden, 2007). This process of dividing pro-
ductive and reproductive labor by gender was accompanied and justi-
fied by the emergence of a gender essentialist view, characterized by
the conviction that there are fundamental differences between men's
and women's preferences and competencies (Parsons & Bales, 1955).
In the course of time, care and household activities became to be per-
ceived as natural characteristics of women and expressions of love for
the family rather than “labor”, thus also defining female identity and
providing a stage for performing and enacting gender and mother-
hood (West & Zimmerman, 1987). Manifold empirical studies confirm
a decreasing yet persisting gendered division of labor in contemporary
modern societies (e.g., Altintas & Sullivan, 2016). In this regard, on
average, more women than men report enjoying housework
(Poortman & van der Lippe, 2009), adhering to higher standards for
housekeeping (Nisic & Triibner, 2023), and being more competent at
domestic chores (Berg & Teigen, 2009). Studies also reveal that
women, more than men, are expected to be responsible for house-
work, and on the same note, women are punished more severely
socially when standards of a clean home are not met (Thébaud
et al., 2021). While it is true that attitudes toward gender roles have
become more egalitarian over the last decades, they also
have become more complex (Scarborough et al., 2019). Current
research has established that the core gender essentialist views are
still prevalent in society (Pinho & Gaunt, 2024) and have even become
renewed and fortified in some aspects, like in the gender ideology of
“intensive mothering”, where a specific focus is put on women's pri-
mary role as the caregiver of children (Ennis, 2014). These cultural
framings of the domestic sphere as women's natural responsibility and
their central arena for the expression of love lead to domestic

and care work being ignored as a form of labor (Bock & Duden, 2007)
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and thus to their devaluation in society (Hatton, 2017). As a conse-
guence, the quality of home-produced services might be judged as
being of higher value (Wicks et al., 2005), and resistance occurs
regarding the marketization of these activities, especially among
women (Moras, 2017), and the willingness to pay for domestic ser-
vices. As Windebank (2010) postulates, affordability depends not only
objectively on the household's financial resources but also on the sub-

jective assessment of what the service is worth.

222 | Privacy concerns

Another barrier related to the segregation of the productive and repro-
ductive sphere during industrialization, that is, the segregation of paid
market work and unpaid care work, is the emergence of the household
as the realm of privacy. In the course of this functional differentiation,
the household has become a place of privacy and intimacy character-
ized by solidarity and reciprocity, in contrast to the public sphere of
market work dominated by monetary remuneration and norms of effi-
ciency (Parsons & Bales, 1955). In this context, studies on outsourcing
domestic labor have found that considerable discomfort is generated
for household members when a stranger enters the private sphere and
engages in domestic tasks for pay (Diener et al., 2015). As inconve-
niences and discomforts associated with buying goods and services can
prevent people from buying them entirely (Betancourt &
Gautschi, 1990; Wicks et al., 2005), discomfort associated with privacy
intrusion in the case of domestic help is likely to prevent households
from buying domestic services. While other paid domestic tasks like
childrearing and children's education are nowadays mainly outsourced
to external facilities such as daycare centers, kindergartens, and schools,
outsourcing housework still fundamentally entails it being performed
inside the private home. While some housework-related tasks can also
be accomplished externally (use of laundry services or a laundromat, or
eating at restaurants or ordering takeaway), tasks such as cleaning and
tidying up are located within the home by definition, thus necessitating
allowing a third person who is not a member of the household access
to a family's private sphere. As a consequence, hiring domestic help
might involve feelings of discomfort with regard to disclosing personal
matters. While households can limit the domestic worker's access to
certain rooms or lock drawers and cabinets, the employee will inevitably
still come into contact with personal belongings and learn about per-
sonal matters. This information makes the employer vulnerable, mainly
due to information asymmetry, as the employer does not have access
to similar personal information about the domestic worker (Derlega &
Chaikin, 1977).

223 | Aversion to servant culture

Another relevant aspect of the formation of attitudes toward domes-
tic outsourcing that has occurred in the (still ongoing) process of mod-
ernization is the moral rejection of asymmetrical work relationships in

the private household, which can resemble premodern master-
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servant relationships (Bittman et al., 1999). Modern societies are char-
acterized by principles of equality and symmetry, which oppose the
employment of domestic services, commonly perceived as low-status
and poorly paid work (Bittman et al., 1999; Pfau-Effinger, 2010).
Moreover, the fact that service workers are often migrants without
legal status evokes egalitarian and anti-discriminatory sentiments and
aggravates moral concerns, as employment might be viewed as a per-
petuation not only of social inequalities but also of ethical hierarchies
(Duffy, 2007).

According to official statistics in Germany, the majority (75%) of
domestic workers? are German, and only 25% of workers have a
migration background (Minijobzentrale, 2020). Regardless of these
official figures, it can be assumed that the actual proportion of domes-
tic workers with a migration background is higher. One reason for this
is that the official statistics on household activities also include gar-
dening, which is mainly performed by men. Another, more salient rea-
son is that domestic workers registered as so-called “mini-jobbers”
make up only a small part of the domestic helpers; the vast majority
of domestic helpers are unregistered and work illegally (Anger &
Ernste, 2022). As such, the assumption is that the share of domestic
workers with a migration background is significantly larger. The pre-
vailing employment conditions also mean that the use of domestic
services is likely to collide with the value system of modern citizens,
leading to expressions of discomfort with playing the role of an
employer in the domestic sphere, especially one who is required to

give instructions and who lets other people clean up their “mess”.

224 | Trust and control issues

Finally, in recent literature, the role of trust in outsourcing decisions
has been examined to better understand why households refrain from
hiring domestic services. With a theoretical basis in transaction cost
theory (TCA) (Williamson, 1981), these studies emphasize the infor-
mation asymmetry between households and domestic workers, lead-
ing to trust problems and uncertainties about the worker's future
performance (Abraham et al., 2023; Nisic et al., 2023; Raz-
Yurovich, 2014). Not only is domestic service work mostly provided in
the absence of the household members, but it is also generally chal-
lenging to monitor and assess its quality, creating the potential for
opportunism and unsatisfactory work outcomes with regard to pro-
ductivity, the quality of the services, and fraudulent intentions
(Abraham et al., 2023; Raz-Yurovich, 2014). While the household
members can evaluate the result of the cleaning process to some
extent, the employee's work ethos is only verifiable to a limited
degree. Uncertainties remain about domestic workers' commitment to
hygiene standards and cleaning methods (e.g., the use of sustainable
products), the careful handling of valuable objects, the speed with
which tasks are completed, and domestic workers' potential intentions
to steal personal belongings and respect privacy. Such informational
asymmetries are aggravated in the household context due to the sym-
bolic significance of domestic work and its central role in the well-

being of household members, as outlined above. Overcoming or
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avoiding these uncertainties and trust issues, however, involves addi-
tional costs for the employing households, that is, transaction costs,
like monitoring the worker or searching intensively for a trustworthy
worker—thus lowering the incentives for outsourcing at all.

Empirical research has confirmed that the ability to monitor a
domestic worker by being present during work increases the likeli-
hood of outsourcing (Nisic, 2018) yet imposes time costs of monitor-
ing. Likewise, households' willingness to trust strangers is positively
associated with outsourcing housework (Abraham et al., 2023; de
Ruijter & van der Lippe, 2009; Nisic, 2018). However, concerning atti-
tudes toward outsourcing, one can expect that the anticipation of
uncertainties and potential trust issues will cause distress for some
households and evoke negative attitudes toward outsourcing, in par-
ticular, if the service worker is unattended.

2.3 | Empirical expectations

As the preceding discussion has established, sociocultural reasons for
rejecting domestic services are manifold and not exclusive but likely
to intersect. Hence, first of all, we expect to determine various atti-
tude profiles that differ in terms of the strength of aversive attitudes
and their composition. Next, based on the outlined theoretical
approaches and existing empirical studies, we assume that the likeli-
hood of exhibiting a specific attitude profile will differ according to
the respondent's characteristics and household context.

As the household is culturally assigned to women, we expect
women to be more averse to outsourcing housework. In particular,
women should have more issues with trust and privacy than men. We
also expect women to feel more uncomfortable and socially judged
when somebody else is doing “their” job and, as a result, to experi-
ence higher normative barriers than men. Research shows that fami-
lies with young children are often among those who outsource
household tasks (Nisic, 2018), which can be explained by the
increased workload when raising children. However, evidence regard-
ing the time-saving effects is mixed (Craig et al., 2016; Sullivan &
Gershuny, 2013; van der Lippe et al, 2004). A recent study from
Hong Kong analyzing families with live-in domestic workers shows
that mothers utilize the saved time to engage in intensive parenting
(Cheung & Lui, 2022). Although there are some indications of redistri-
bution effects in the time usage of households with domestic help
toward intensive parenting, we still suspect that among nonusers, the
presence of children in the household will be associated with higher
barriers to outsourcing, as the emotional significance of domestic
work is aggravated in families with children, not only by means of
intensive parenting (Ennis, 2014) but also by keeping domestic chores
in the family, as this is seen as a symbolic act to create family bonds
(Finch, 2007).

Expectations regarding the role of social strata—income and
education—on outsourcing-averse motives are ambiguous and mixed.
Research has shown that higher social strata are positively associated
with egalitarian attitudes regarding gender roles (Knight &
Brinton, 2017). Consequently, we expect people with higher
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educational and financial status to feel less obliged to live up to
gender-stereotyped expectations. Furthermore, people with higher
income and higher educational levels have been proven to display
stronger levels of approval for income inequality and lower levels of
support for redistributive policies (Guillaud, 2013; La Roex
et al., 2019). This could be associated with a greater willingness to
assume the role of an employer and establish asymmetric relation-
ships and less routine disapproval of status differences in the house-
hold when hiring domestic services. Despite that, more educated
individuals and, in particular, academics are also generally found to
more often express liberal and egalitarian orientations and adhere to
more traditionally left-wing political attitudes, like equality, non-
authoritarianism, and reduction of racial prejudice (Scott, 2022;
Stubager, 2008). From this, a greater aversion toward an employer-
employee relationship in academic households can be expected. How-
ever, recent research also points to differences in attitudes and politi-
cal orientations among the more educated in the academic field (van
de Werfhorst, 2020), leaving room for more heterogeneity among
academic households. Considering this mixed evidence on the effects
of education, we expect to find different subgroups of higher-
educated individuals varying in their aversive attitudes toward
inequality and status differences within the household.

Regarding trust issues, expectations are also ambivalent. While it
is known that higher-income households spend more money on inte-
rior decoration, household appliances, and household items
(Statistisches Bundesamt, 2021), making the opportunistic behavior of
domestic helpers more damaging, at the same time, higher-income
households also have more financial means to replace potential dam-
ages caused. Therefore, we cannot predict trust or privacy issues
depending on higher strata.

Concerning age, we assume older respondents experience more nor-
mative barriers with the employment of domestic workers, as age is posi-
tively correlated with traditional and more conservative views (Knight &
Brinton, 2017). We also expect people of a higher age to be more likely
to rely on other household members' help, as research has shown that
the overall hours spent on housework decline for women over time, nar-
rowing the gender gap of the division of labor for couples of higher ages
(Leopold et al., 2018); these groups are thus likely to express a higher
preference for doing housework themselves. In contrast, we do not
expect different levels of privacy issues, trust issues, or issues related to
the employment relationship between people of different ages.

Finally, we expect people living in bigger cities to have less aver-
sive attitudes toward outsourcing than those living in rural areas. Big-
ger cities are when compared with rural areas, characterized by a
greater supply of domestic workers and fewer familial relations
(Schilling & Wahl, 2002). Thus, the practice of outsourcing domestic
work will appear more conventional and acceptable to urban resi-
dents, reducing reservations against hiring help. People living in bigger
cities are also less likely to adhere to traditional gender ideologies
(Carter & Borch, 2005; Dirksmeier, 2015) and are generally more
modern and unconventional (Otte & Baur, 2008), making them
more likely to be open to the idea of outsourcing domestic work to a

paid service provider.
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Following theoretical assumptions and empirical research, we first
intend to assess our sample's most prominent attitude profiles and
examine their prevalence. Second, we aim to identify the socioeco-
nomic and sociodemographic characteristics and household composi-
tions most relevant to the identified attitudinal profiles.

3 | METHODOLOGY

3.1 | Dataandsample

The sample used for this study was provided by the commissioned
research institute Norstat Group via an online access panel conducted
in April 2020.% We restricted our sample to respondents aged 30-60
who are in a permanent partnership and are living together with their
partner. We employed this sample restriction to cohabiting couples as
this subpopulation mainly consists of dual-earner couples and families
with children, who are assumed to have an increased need for domes-
tic help due to time pressure and an extensive workload. Norstat
invited 6416 panelists; the response rate was 40.6%.

As panelists were incentivized for their participation, all questions
were mandatory except gender, income, and the size of the respon-
dents' hometown. In the case of the income question, we included a
follow-up question, which remained optional. To ensure data quality,
we implemented a quality check.* If panelists failed this quality test,
the survey was immediately terminated, and panelists could no longer
participate in the survey. After screening out respondents who did
not meet our sample criterion, failed the quality check, or did not fin-
ish the survey, our sample was reduced to 1886 valid respondents.

As our main interest lies in examining the untapped potential of
domestic housework services, we restrict our sample to respondents
who have never used domestic help (79.2%). This leads us to a final
analytical sample of 1479 individuals. Table A1l offers an overview of
the sample characteristics. The decision to focus the study on nonu-
sers was based on the premise that understanding the perspectives of
this particular group will offer insights into the reasons why a large
part of the population is not making use of domestic help. By delving
into the sociocultural barriers perceived by these nonusers, we can
identify the potential for future developments within the domestic

service sector to better meet consumers' concerns.

3.2 | Analytical strategy

In the first step, we employ LPA to detect the various outsourcing pro-
files in our sample. By doing so, we follow the assumption of a finite
number of latent outsourcing profiles within the sample, profiles
which consist of various combinations of the specific manifest atti-
tudes toward outsourcing. LPA is similar to factor analysis (FA) or prin-
cipal component analysis (PCA), with the difference that FA and PCA
detect latent dimensions underlying the manifest variables by decom-
posing variables, while LPA detects latent subpopulations, decompos-
ing respondents by assigning probabilities for profile membership. As
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our main research interest lies in identifying the similarities of atti-
tudes of subpopulations, namely the attitude profiles of respondents,
we apply LPA instead of FA. To assess the optimal number of profiles,
we use the Bayesian information criterion (BIC) (Nylund et al., 2007),
the Lo-Mendell-Rubin likelihood ratio test, and the Vuong-Lo-Men-
dell-Rubin likelihood ratio test (Lo, 2001). All models were estimated
using Mplus 7 (Muthén & Muthén, 1998-2011).

In the second step, we analyze covariates to discover which
socioeconomic and sociodemographic background information and
household constellations are associated with individual attitude pro-
files. By doing so, we apply a one-step approach, where each indi-
vidual is first assigned to the class with the highest posterior
probability, then analyze the associations of covariates on profile
membership by multinomial regression analysis estimated with Stata
17.0. Apart from this one-step approach, there are also the so-called
three-step approaches—the BCH approach (Bolck et al., 2004) and
VAM approach (Asparouhov & Muthén, 2014; Vermunt, 2010)—
which further consider the uncertainty in profile assignment when
analyzing the association of covariates on profile membership. While
the three-step approaches offer more nuanced and accurate ana-
lyses, simulation studies have shown that when entropy, an indica-
tor for class separation, is high at a value of 0.8 or higher
(Asparouhov & Muthén, 2014; Clark & Muthén, 2009), analyses are

equally efficient (Asparouhov & Muthén, 2014; Clark &
Muthén, 2009).
3.3 | Measures

We employ nine items measuring diverse attitudes, covering different
sociocultural barriers to employing domestic help. All of these items
range on a 6-point scale, with only the endpoints labeled “strongly dis-
agree” (1) and “strongly agree” (6) (see Table A2 for the distribution of
the answers). Before the items the respondents were presented with
the following instruction: “Please respond to the following statements
about domestic help. Domestic help workers are persons who are
employed in private households, e.g. for cleaning, tidying, laundry or
cooking.” Respondents were explicitly reminded to relate their
answers to the following questions to the period before the COVID-
19 pandemic.

The normative ascription to housekeeping becomes apparent by
people anticipating others judging one's behavior and devaluing
housework. The normative merit (or lack thereof) ascribed to house-
keeping is expressed both by respondents anticipating being judged
by others if they outsource their housework and by a devaluation of
domestic work in general. We consequently operationalize normative
deviance via the items “l would feel uncomfortable if my friends and
acquaintances knew that | employ a domestic worker” and “| think
domestic workers are not worth the money.”

Privacy invasion can be the result of a third person's presence in
the home in general and of the domestic worker coming into contact
with private and intimate belongings in particular. Accordingly, privacy

issues are operationalized via two items: “I would feel uncomfortable
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with a domestic worker in my home” and “| don't like the idea of a
domestic help worker cleaning up my mess.”

Barriers to outsourcing can also stem from the aversion toward an
employer-employee relationship. We measure this aversion via two
items: “l would feel uncomfortable telling a domestic helper how to
clean up my house” and “it would bother me if the domestic helper
was at home at the same time as me.”

To measure trust and control issues, respondents were asked to
rate the item “| would feel uncomfortable leaving my home and leav-
ing the domestic worker unattended.”

Finally, we integrated two items that measure a preference for
keeping housework in the family, possibly explained by a more general
disapproval of and aversion toward outsourcing. For this, we utilize
the items “| prefer to look after my own home” and “l do not need
domestic help because other household members (e.g., partner, chil-
dren) help.”

As covariates, we use the individual characteristics of gender, age,
and highest education level (ranging on a 5-point scale from “secondary
education diploma” to “university degree”). Household characteristics
are measured via household income (measured by 10 income classes
representing the percentiles of Germany's income distribution) and a
dummy variable indicating whether or not children live in the house-
hold. The potential difference between rural and urban areas is opera-
tionalized via the size of the respondents' hometown, represented by a
set of dummy variables (“less than 5000 inhabitants” (1), “5000-
100,000 inhabitants” (2), “more than 100,000 inhabitants” (3)).

4 | RESULTS

4.1 | Latent attitudinal profiles of outsourcing
LPA distinguishes five attitudinal profiles with regard to outsourcing.
First, we calculated solutions with two to eight profiles to decide on
the appropriate solution. Our calculations show that AIC and (adj.) BIC
does not reach the lowest value; however, differences in values drop
radically after the 5-profile solution. Moreover, entropy (highest for
the 5-profile solution), the Vuong-Lo-Mendell test, and the Lo-Men-
dell-Rubin test (drop in significance for the 6-profile solution), as well
as the interpretability of the results, justify a 5-profile solution (see
Table A3 for selection principles). Table 1 shows the results of the
5-profile solution with the estimated means of each statement for
each profile. A graphical representation of the results can be found in
Figure A1, and descriptive characteristics of each profile in Table A4.
Do-it-yourself approver: The largest profile in our sample com-
prises almost one-third of the respondents (31.6%). Respondents in
this profile are generally open to the idea of outsourcing. They do not
feel uncomfortable with a domestic worker at home, whether or
not they themselves are present. They also do not feel uncomfortable
about the domestic worker cleaning up their mess or giving them
instructions on how to clean. Moreover, they do not feel judged by
others when employing domestic help and consider domestic help to

be worth the money. Furthermore, respondents' concerns about
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leaving a domestic helper unattended are lower than all other profiles,
albeit still moderately concerned on the overall response scale. How-
ever, at the same time, they show the highest agreement with prefer-
ring to look after their own home and having other household
members' help. Taking these aspects into consideration, we label them
do-it-yourself approvers.

Rather, more men than women are represented in this attitude
profile (56% vs. 44%); respondents are somewhat older—they are
46 years old on average—than other profiles; only half of the respon-
dents have children. Respondents in this profile mainly live in
medium-sized towns (47%). Over half of the respondents have, as
their highest educational certificate, a secondary education diploma,
and only 20.7% have a university degree. Income is above average,
with most respondents in the fifth to eighth income percentile
(67.2%). Only every sixth person reports having looked for domestic
help before.

Personal rejectors: The second biggest profile comprises one-
quarter of respondents (25.2%) and is labeled personal rejectors.
Respondents in this profile show—just like the DIY approvers—a high
preference for doing housework themselves. At the same time, they
do not feel socially judged for using domestic services. However,
respondents in this profile have comparably strong concerns when it
comes to trust and privacy and high levels of reluctance toward the
role of being an employer in a private home. In particular, they show
comparably high ratings for feeling uncomfortable leaving a domestic
worker unattended. They also exhibit the second highest ratings for
feeling uncomfortable about domestic workers cleaning up their own
mess and having a domestic worker in their home.

With 63.8% of respondents in the fifth to eighth income percen-
tile, personal rejectors have a similar above-average financial back-
ground to the DIY approver, but are slightly better educated (18.2%
have only a secondary school diploma, 24.9% a university degree).
This profile comprises more women than men (63% vs. 38%). Only a
minority has ever looked for domestic help (13.1%).

Moderate rejectors: The third profile captures 18.2% of the sample
and is labeled moderate rejectors. Compared with the personal rejec-
tors, the moderate rejectors also express concerns with regard to
employing a domestic worker, although less strongly. However, for
respondents of this profile, aversions are also the result of anticipated
social norms and expectations concerning domestic services and
housework: Respondents here have the second highest agreement
ratings on feeling uncomfortable when friends and acquaintances
know that they employ domestic help and are undecisive about
whether domestic help is worth the money.

Moderate rejectors are characterized by an equal share of men
and women. As with personal rejectors, we find again a high educa-
tional background (28.6% holding a university degree) but an average
financial background (48.7% are at least in the seventh income per-
centile). Most respondents have no experience searching for domestic
help (88.8%).

Demanding approver: The fourth profile—16.6% of the sample—is
the only profile that exhibits a low preference for doing housework

within the family context. In particular, respondents here report that
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TABLE 1 Results of latent profile analysis, N = 1479.

DIy Personal
Attitudes approver rejectors
Uncomfortable if others knew 1.2 14
dh not worth the money 2.0 2.7
Uncomfortable with dh in my home 1.7 4.0
Do not like dh to clean my mess 2.2 4.6
Bothered if dh at home at the same 21 3.2

time

Uncomfortable telling dh how to clean 1.7 4.2
Uncomfortable leaving dh unattended 3.4 4.7
Prefer to look after my own home 5.5 5.5
Other household members help 5.3 5.0
Class size (in %) 31.6% 25.2%

Source: Survey on Outsourcing Domestic Labor 2020, authors' own calculation.

they do not have other household members to help and do not prefer
to clean their homes themselves. While they are moderately con-
cerned about not being able to control the domestic worker, they are
least concerned compared with the other attitude profiles and
are characterized by a generally low reluctance toward using domestic
services. Overall, they can be viewed as demanding approvers.

The demanding approvers have the highest educational and finan-
cial background compared with respondents of other profiles; 11% of
respondents report having a household income of €6000 or more per
month (10th income percentile), and 36.8% hold a university diploma.
Fifty-seven percent of respondents have children who live in the
household, one-third of respondents live in a city with more than
100,000 inhabitants, and almost half of the respondents (43.5%) have
already looked for a domestic helper. Thus, this profile combines all
the characteristics that we expect to be in favor of outsourcing. This
is in line with the high proportion of respondents that have already
searched for domestic services, revealing the strong interest in out-
sourcing of this group.

Complete rejectors: The smallest profile, comprising 8.3% of the
sample, has an all-encompassing negative stance toward domestic ser-
vices concerning all dimensions—social, inequality, privacy, and trust-
related—which is why this profile is labeled complete rejectors.
Respondents strongly agree with feeling uncomfortable about leaving
a domestic worker unattended, having a domestic worker in their
home at all, and having them clean their mess. They also express
strong discomfort with telling a domestic worker how to clean and,
compared with the other profiles, are most bothered when the
domestic worker is at home at the same time as they are. In addition,
they show high ratings with regard to feeling uncomfortable if others
know about them using domestic services and assign a low value to
housework in general.

In the complete rejectors class, two-thirds of respondents are
women; these respondents have a comparably moderate educational
background (52% hold an intermediate secondary education) and low

financial background, with 27.6% earning only up to €2200 per month
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Moderate Demanding Complete
rejectors approver rejectors

3.6 1.3 5.3

2.7 1.8 3.6

3.7 1.8 5.3

4.1 1.9 57

3.1 2.3 4.2

3.9 2.0 5.5

4.4 3.3 54

52 3.0 57

4.9 3.3 5.1
18.2% 16.6% 8.3%

(fourth income decile and below), and they mainly live in small or
medium-sized towns. Only a negligible number of people in this pro-
file have ever looked for domestic help (4.9%). Thus, this group repre-
sents the almost complete counterpart to the demanding approvers
regarding social attitudes and social structure.

We can thus summarize by distinguishing between the two pro-
files that are open to the outsourcing of domestic services, do-it-
yourself approvers and demanding approvers, which make up about half
of the sample, and the three profiles that are reluctant to hire domes-
tic help, namely the personal, moderate, and complete rejectors making
up the other half of the sample. Our descriptives reveal that these
profiles are comprised of respondents differing in their background
characteristics, in particular, concerning gender, education, income
composition, and the size of the towns or cities they live in.

4.2 | Predictors of profile membership

We apply multinomial logistic regression analysis to identify whether
socioeconomic and sociodemographic characteristics and household
context are significantly associated with single attitude profiles in a
multivariate setting. Table 2 shows the results of the average marginal
effects of covariates.

We can see that women are significantly more likely to be per-
sonal and complete rejectors than men. These findings confirm empiri-
cal expectations about gender and women's more reticent attitudes
toward outsourcing than men's, based on the theoretical consider-
ations of cultural framing and the ascription of the roles of housework
and the private sphere to women. In contrast, men are more likely to
be in the profile of the do-it-yourself approver, a profile with a gener-
ally positive stance toward outsourcing, but where housework is pref-
erably and mostly done within the family and by the household
members. One may speculate that this finding can be explained by the
still pervasive gendered division of labor among couples, where mainly

men benefit from women doing the lion's share of housework.
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Unexpectedly, having children is unrelated to attitudinal profiles.
However, as there was no information on the number and age of the
children, we could not consider the differing intensity of caring tasks
and caring norms deriving from children's ages and dependency.

Furthermore, respondents' age is also decisive for membership of
the attitudinal profile of the do-it-yourself approver. Older respondents
being more likely to be in this profile confirms previous research iden-
tifying a decreasing gender gap in housework between couples over
time, related to children becoming older and more independent. A
lower workload also may make housework more pleasant.

Regarding social strata, people of higher income are more likely to
be demanding approvers and less likely to be moderate or complete
rejectors. High income is associated with less reluctance and fewer
issues regarding domestic help, in line with our empirical expectations.
However, most interestingly, education reveals an ambivalent associa-
tion: First, and in line with the descriptive findings, regression results
confirm that more educated respondents are less likely to be do-it-
yourself approvers and more likely to be demanding approvers, hence
more willing to “buy” than “make” domestic work than less educated
respondents. At the same time, we find a tendency toward more edu-
cated individuals in groups with moderate reluctance levels, also due
to social norms (moderate rejectors), whereas education shows no sig-
nificant independent association with the personal rejectors, which
have fewer normative barriers in the multiple regression setting.

Finally, the size of respondents' hometowns is only significant for
the group of complete rejectors. People living in bigger cities are less
likely to completely reject domestic services than those living in smal-
ler towns with fewer than 5000 inhabitants. This general aversion
toward domestic services is in line with existing research, which refers
to systematic differences between the lifestyle of couples living in
urban and rural areas.

5 | DISCUSSION

Our results allow us to identify five distinct attitude profiles varying in
the composition and extent of different sociocultural barriers. While
about half of the sample has a positive attitude toward employing
domestic help, the other half is more reluctant toward domestic ser-
vices, or objects to them completely.

Specifically, we found two profiles, the DIY approvers and the
demanding approvers, that were generally open to outsourcing. People
with these profiles express few trust or privacy issues; and they were
neither negatively influenced by normative expectations nor did they
dislike the concept of an employer-employee relationship. These pro-
files differ mainly by their preference for keeping the housework
within the family. In particular, DIY approvers reveal a pragmatic
approach to household work and domestic services. They prefer to
handle these tasks themselves and receive support from other mem-
bers of the household. This corresponds to the group's social struc-
ture, which is characterized by an intermediate educational level and
above-average income profiles, reflecting the middle-class subpopula-

tion. At the same time, on average, they are more advanced in their
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family formation phase, which reduces time pressures and the volume
of domestic work. In comparison, the demanding approvers is a group
characterized by a high socioeconomic status who would like to out-
source housework to third parties. Strikingly, more affluent social clas-
ses are not hindered from purchasing domestic services by their own
internalized cultural reluctance, but rather by a lack of supply, as
almost half of the respondents state being unsuccessful in their search
for domestic work. People in this group can afford and want to buy
domestic services.

In stark contrast, we identified the complete rejectors, a small
group who carry such strong aversive attitudes that they are unlikely
ever to make use of domestic services. This finding corresponds with
other studies from Germany, which identified a similar proportion of
strong objectors within the population (Nisic et al., 2023). As these
complete objectors are predominantly found in rural areas and low-
income households, a strong interconnection between socioeconomic
and sociocultural characteristics regarding their willingness and ability
to use domestic services is visible. However, it is important to note
that with the data at hand, it is unclear whether this negative attitude
of low-income households truly reflects their genuine sentiments or
whether psychological mechanisms are in force here, where respon-
dents rationalize their inability to afford such services. However,
either way, the findings still provide valuable insights into the differ-
ential perceptions of domestic work between high-income and low-
income households. Indeed, the negative attitude, even if influenced
by rationalization, expressed by low-income households highlights the
influence of financial constraints on consumption decisions.

Between the approvers and complete rejectors are two groups
with above-average educational and average financial backgrounds.
The moderate rejectors showed moderate levels of concern in terms of
trust and privacy, social normative barriers, and aversion toward the
employment relationship, as well as a preference for DIY. The profile
of personal rejectors differs inasmuch as people here express fewer
normative barriers than respondents in the profile of the moderate
rejectors. This highlights the expected ambivalent effects of higher
educational status. Furthermore, while women are more likely to be in
the reluctant groups, they are also more likely to exhibit trust and pri-
vacy issues, revealing the higher values they ascribe to intimacy and

safety.

5.1 | Theoretical implications

We theoretically postulated, on the basis of economic theory, that
households are confronted with a make-or-buy decision regarding
housework as it can either be done by the members of a household or
by paid service providers. While this economic perspective proved to
be highly valuable for explaining the positive relationship between
socioeconomic background and the decision to outsource domestic
work in general, also considering sociocultural barriers allowed us to
draw a more nuanced picture of consumer behavior regarding domes-
tic outsourcing—in particular, for cases and subpopulations where

economic determinants appear less predictive. Such subpopulations
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comprise, for example, consumers with upper-middle socioeconomic
backgrounds (personal rejectors and moderate rejectors), for whom
partly normative considerations, but mainly concerns regarding pri-
vacy and the employment relationship, play an important role in their
outsourcing decisions. Furthermore, the relevance of the trust barrier
derived from TCA—especially pronounced among women—highlights
the complexity of consumer behavior on the household level when
service consumption is entangled with the private sphere and where
household decisions are the result of joint decision-making by several

household members.

5.2 | Implications for consumers

From the findings of this study, we derive specific implications for the
consumption of each subgroup. First, it could be demonstrated that
there is still potential for the outsourcing of housework services, espe-
cially for wealthier couples with high needs and low preference for
engaging in housework themselves (demanding approver). While these
households are not restricted by sociocultural barriers, they seem to
struggle to find suitable domestic workers: about half of the respon-
dents in this group stated that they had already looked for domestic
help in the past. Second, as existing research has shown, bureaucratic
hurdles are a potential reason for not employing domestic help
(Diener et al., 2015), that is, the difficulty of the hiring process for
domestic services might explain the nonuse of domestic services by
this specific group. The increasing prevalence of online platforms pro-
viding domestic services (Huws et al., 2019) might be a promising way
for this group to overcome initial inhibitions.

Besides the demanding approvers, the personal rejectors also
reveal a heretofore neglected demand and may be reached by an ade-
quate supply of suitable services, as this subgroup is mainly concerned
with trust and inequality issues. Experimental research provides evi-
dence that a domestic worker being personally recommended by a
friend or acquaintance outweighs perfect ratings of domestic helpers
on service platforms when it comes to the willingness to hire domestic

help (Nisic et al., 2023), confirming the relevance of quality and trust.

5.3 | Implications for policymakers

This struggle to find suitable domestic workers—which could be rec-
ognized in the demanding approvers—might be the result of an insuffi-
cient provision of services. Hence, these households might profit from
a general increase in the supply of household services. In Germany
households are eligible for a 20% tax refund on the costs of registered
maximum of €4000
(Bundesministerium der Justiz, 2009). While this policy is intended to

household services up to an annual

encourage the formal employment of domestic workers, a lack of
awareness of these incentives and the accompanying administrative
responsibilities might deter households from hiring domestic workers.

Furthermore, existing studies have indicated, in particular, that
services (Nisic

the formalization and professionalization of
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et al., 2023), including training regarding hygienic (Toiviainen-Laine
et al, 2009) and sustainable aspects of cleaning (Aulanko, 1997),
might be a promising pathway to increasing the acceptance of domes-
tic outsourcing. Hence, providing high-quality services might help
overcome trust issues and counteract inequality issues related to
domestic service work and the subjective assessment that domestic
help is not worth the money. Furthermore, the plans of the current
coalition agreement in Germany to introduce vouchers to relieve
households with special needs, with a gradual benefit extension to all
households (Bundesregierung, 2021), could eventually lead to a nor-
mative shift. In the long run, with increasing professionalization, the
reticence of groups with moderate reluctance, in particular, among
women, might be mitigated as outsourcing housework becomes more

of a common practice.

5.4 | Limitations and direction for future research

Despite these novel insights, the study is not without limitations. First,
while the analytical sample was intentionally targeted at cohabiting
couples, the survey was only taken by one household member. There-
fore, it is unknown how these barriers to outsourcing differ between
partners. It would be interesting to shed light on the effects of atti-
tude pairings of couples on the willingness to outsource in future
research. Moreover, due to the focus on couples' double burden, we
did not take into account further subgroups also in need of domestic
support, like single parents, older individuals, or those with health limi-
tations. Second, our study primarily aimed to analyze the sociostruc-
tural distribution of attitude profiles without factoring in elements
related to the households' time availability for performing domestic
tasks. As such, while we do possess information regarding the pres-
ence of dependent children in the household, we lack specific details
about their number and ages, as well as the working arrangements of
the couple. As the level of outsourcing is low, we know that time-
restricting factors do not always translate into domestic outsourcing.
Therefore, it seems promising for future research to also examine
these time availability related factors in regard to outsourcing atti-
tudes more closely. Third, even though our analysis provides a differ-
entiated analysis of sociocultural barriers in the population, our
analyses do not allow for conclusions to be drawn in regard to causal
relationships, for example, between structural factors and attitudes.
Finally, the survey was conducted in early April 2020 at the beginning
of the COVID-19 pandemic, a time in which a significant number of
individuals experienced increased time spent at home due to tempo-
rary leave from their jobs, job losses, and government-imposed social
distancing measures. Research has documented that increased time
availability, income changes, and the fear of infection led to a notable
shift in in-home consumption patterns. Regarding food practice,
research documented a change in cooking practices (Bender
et al., 2022; Sarda et al., 2022), and with eating out being widely
replaced by online food delivery services (Gavilan et al., 2021;
Mehrolia et al., 2021). It can be expected that, especially during strict
lockdowns, there were significant hurdles in the utilization of in-home



TRUBNER and NISIC

International Journal of Consumer Studies

Wl LEY 11 0of 18

TABLE 2 Average marginal effects of multinomial regression analysis of attitude profiles, N = 1479.

AME
DIY approver Personal rejectors
Sex (ref.: male) —0.10*** 0.11***
Age 0.01*** —0.0004
Children (ref.: no) -0.01 —0.002
Education —0.03** 0.003
Household income 0.01 0.01
Town size (ref.: less than 5000 inh.)
5000-100,000 inh. 0.02 -0.01
>100,000 inh. 0.03 0.02

***p < .001; **p < .01; *p < .05; Tp < .1.

Source: Survey on Outsourcing Domestic Labor 2020, authors' own calculation.

domestic services. To make a contribution to the literature on domes-
tic outsourcing unrelated to the pandemic, respondents were explic-
itly asked to base their answers on pre-pandemic circumstances.
While it could be possible that respondents reported more reluctant
attitudes toward providing domestic workers access to their homes
due to social distancing and the incipient lockdown, it is also possible
that these extraordinary circumstances, which put extra time pressure
and burden on households, even mitigated aversions toward outsour-
cing. We are unable to identify whether this exceptional situation
influenced answering behavior. However, it is important to note that
this study was conducted at the very onset of the pandemic and only
2 weeks after the first national lockdowns in Germany (which started
at the end of March). During this period, most people anticipated a
quick return to their normal lives. Moreover, a long-term change in
habits and beliefs due to the pandemic also seems unlikely in our case,
making us confident about the general applicability of our findings.

Nevertheless, as the COVID-19 pandemic has resulted in struc-
tural changes in many areas of life and business (Chopdar et al., 2022;
Gordon-Wilson, 2022; Gupta & Dhingra, 2022; Kursan
Milakovi¢, 2021; Nayal et al., 2022; Paul & Bhukya, 2021; Purohit
et al., 2022; Rayburn et al., 2022; Yap et al., 2021), we need research
studies in the post-pandemic era to analyze the new processes, pat-
terns, and problems in this area. In the case of domestic outsourcing,
it would be interesting to see if and how the boundaries between the
home and the market have changed after the pandemic, that is,
whether households will opt for out-of-home services (e.g., laundry
services) or prefer insourcing through increased use of new technolo-
gies (cleaning robots, smart home devices, etc.). At the same time, the
more widespread prevalence of working from home, even after
the pandemic, opens a window of opportunity for households to over-
come trust issues by being able to control domestic workers when
working from home. As even in the most open profiles, respondents
were moderately concerned with leaving a domestic worker unat-
tended, further research will have to identify the moderating effect of
working from home on trust issues.

Within the last few years, there has been a rise in domestic ser-

vices mediated via digital platforms (Huws et al., 2019). The

Moderate rejectors Demanding approver Complete rejectors

-0.04" -0.01 0.03*
—0.001 —0.002* —0.002"
0.003 0.01 —0.001
0.01" 0.02* —0.003
—0.02*** 0.01** —0.01**
0.02 —0.03 0.01

0.01 -0.01 —0.05**

formalization of cleaning services by these agencies is likely to counter-
act trust and control issues, as the service provider acts as a form of
centralized authority, which also makes it easier to enforce compensa-
tion for damages. Apart from that, the ease of access to domestic
workers might reduce search costs and thus facilitate first access to
these services. However, aversions to social inequality might hinder
households from booking domestic services via digital platforms, as the
employment contract between the service agencies and the individual
domestic workers is often unknown to the households. On the other
hand, with employment agencies as the primary contractor, households
are not in the role of the direct employer and might thus feel less
reminded of master-servant relationships when hiring domestic help.
As it is likely that these contradictory aspects leave households with a
dilemma when deciding for or against paid domestic services via digital
platforms, the identification of barriers either reinforced or ameliorated
by these platforms is worth exploring in further research. Furthermore,
in the future, it is to be expected that housework will be less affected
by normative gender beliefs as gender role attitudes continue to
become more egalitarian (Knight & Brinton, 2017). Future research will
need to establish whether these changes in gender role ascription will
lead to a more equal division of domestic tasks among family members
or whether the use of paid services will become less stigmatized and
more common. Finally, our study only focused on barriers with respect
to the demand for domestic services. It was beyond the scope of this
study to explore the interactions with features and specificities on the
supply side.

6 | CONCLUSION

Outsourcing housework to paid service providers has been increasingly
proposed as a method for reducing time pressures in burdened house-
holds. However, despite objective needs, there is low demand for paid
domestic work, even in households with sufficient finances. By drawing
on a German survey of cohabiting couples, this study assessed the mul-
tidimensional nature of outsourcing aversion, focusing on its complex

sociocultural roots and relating these barriers to socioeconomic and
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sociodemographic characteristics and household context. We distin-
guish five distinct attitude profiles, which vary with regard to the com-
position and extent of the different sociocultural barriers.

We thus conclude that to fully exploit the potential of domestic
services, sociocultural barriers to demand beyond economic determi-
nants need to be taken into account. Potential future developments
and targets discussed in public and politics, like the formalization and
professionalization of the domestic service sector, the improvement
of working conditions for service workers, and ensuring quality stan-
dards, should be able to allay the normative and moral concerns of
specific population groups. These developments might be accompa-
nied and supported by general social change toward more gender
equality and a higher valuation of women's work.
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ENDNOTES

1 To be precise, households are confronted with a “make, buy or
exchange” situation as consumption of services can also, to a certain
extent, be obtained by a nonmonetary exchange with others. It is also
important to note that, compared with other household activities like
childcare, housework offers more flexibility. While its commitment and
intensity partially depend on individual needs and preferences, there is
also a limit to how much housework can be postponed or minimized,
especially in households facing heightened domestic demands, such as
those with children.

N

These statistics regarding household-related activities include everyday
tasks in the home such as cooking, cleaning, shopping, gardening, and
caring for children, the sick, the elderly, or animals.

w

Norstat systematically recruits hard-to-reach populations to make their
panelist base comparable with the sociodemographic structure of the
general population (Norstat Group). Panelists are only able to take part
in surveys on invitation.

IS

Within an item battery about attitudes on domestic help, one of the
items did not provide the respondent with a statement to be evaluated,
but instead simply a prompt to click “2” as an answer, to ensure that
questions are read carefully, and thus a high level of data quality.
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APPENDIX A

TABLE A1 Sample description, N = 1479.

Gender (ref. women)
Age
Children in household (ref.: yes)
Educational level
Secondary education diploma (“Hauptschulabschluss™)

Intermediate secondary education diploma (“Mittlere
Reife”)

Technical high school diploma (“Fachhochschulreife”)

High school diploma (“Abitur”)

University degree (“Hochschulabschluss”)
Household income level

Under €1000

€1000-€1399

€1400-€1799

€1800-€2199

€2200-€2599

€2600-€3099

€3100-€3799

€3800-€4599

€4600-€5999

€6000 or more
Area size

<5000 inh.

5000-100,000 inh.

>100,000 inh.

(sD)
0.52
45(9)
0.53

0.09
0.39

0.10
0.16
0.26

0.01
0.03
0.04
0.08
0.12
0.16
0.18
0.18
0.15
0.06

0.24
0.46
0.30

Source: Survey on Outsourcing Domestic Labor 2020, authors' own

calculation.

TABLE A2 Descriptives of attitudes toward outsourcing, N = 1479.

Strongly disagree (1)
Uncomfortable if others knew 53.6
dh not worth the money 32.2
Uncomfortable with dh in my home 29.2
Do not like dh to clean my mess 23.5
Bothered if dh at home at the same time 317
Uncomfortable telling dh how to clean 27.3
Uncomfortable leaving dh unattended 9.6
Prefer to look after my own home 1.2
Other household members help 5.7

Source: Survey on Outsourcing Domestic Labor 2020, authors' own calculation.

2
18.7
25.6
15.2
12.6
171
164
8.5
34
4.4

9.9
23.5
17.9
14.6
20.3
13.9
16.6

9.3

9.9

9.4
12.0
171
17.0
13.9
15.8
20.4
14.7
13.8

TRUBNER and NISIC

3.9
3.0
11.2
14.2
9.0
14.1
17.9
21.0
17.5

Strongly agree (6)
4.7
3.7
9.4
18.1
8.0
12.6
27.1
50.4
48.7
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TABLE A3 LPA model fit summary.

1 profile 2 profiles 3 profiles 4 profiles 5 profiles 6 profiles 7 profiles 8 profiles

LL —24656.429  —23191.695 —22804.232 —22539.909 —-22320.410 -22194431 -22057.500 —21921.712
AIC 49358.858 46439.389 45684.463 45175.818 44756.820 44524862 44270.999 44019.424
BIC 49444242 46587.764 45885.83 45430.175 45064.169 44885.203 44684.331 44485.746
Adj. BIC 49387.061 46498.817 45765.115 45277.694 44879.920 44669.187 44436.548 44206.196
Entropy - 0.864 0.858 0.840 0.871 0.832 0.847 0.855
Vuong-Lo- _ ok o ok o * ok o

Mendell test
Lo-Mendell- _ ok o ok o * o o

Rubin test

Abbreviations: AIC, Akaike information criterion; adj. BIC, adjusted Bayesian information criterion; BIC, Bayesian information criterion; LL, log-likelihood;
LPA, latent profile analysis.

***p < .001; **p < .01; *p < .05.

Source: Survey on Outsourcing Domestic Labor 2020, authors' own calculation.

TABLE A4 Descriptives of attitude profiles in percent, N = 1479.

DIY approver  Personal rejectors  Moderate rejectors Demanding approver  Complete rejectors

Gender
Men 56.0 37.0 51.7 50.0 34.2
Women 440 63.0 48.3 50.0 65.9
Age (mean) 46 44 44 43 43
Children in household 50.6 534 53.9 56.9 54.5

Educational level

Secondary education diploma 10.0 8.3 8.9 9.4 8.9
Interm. secondary education diploma  42.7 38.3 35.3 28.1 52.0
Technical high school diploma 10.3 10.2 11.2 10.6 5.7
High school diploma 16.2 18.2 16.0 16.3 10.6
University degree 20.7 24.9 28.6 35.8 22.8
Household income level®
Up to €1399 3.2 3.0 3.0 3.3 6.5
€1400-€2199 8.8 10.7 16.7 9.8 211
€2200-€3099 30.1 27.6 31.6 17.5 317
€3100-€4599 37.2 36.2 31.6 43.5 27.6
€4600-€5999 15.0 16.9 12.3 15.0 11.4
€6000 or more 5.8 5.6 438 11.0 1.6
Town size
<5000 inh. 222 23.6 223 25.2 29.3
5000-100,000 inh. 47.0 43.2 47.6 41.5 54.5
>100,000 inh. 30.8 332 30.1 8EK3 16.3
Previously looked for dh 15.6 13.1 11.2 43.5 4.9
31.9% 25.2% 18.2% 16.5% 8.3%

2Household income deciles 1 and 2, 3 and 4, 5 and 6, and 7 and 8 were combined.
Source: Survey on Outsourcing Domestic Labor 2020, authors' own calculation.
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FIGURE A1 Graphical representation
of estimated means of agreement of
statements, N = 1479. Source: Survey on
Outsourcing Domestic Labor 2020,
authors' own calculation.
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