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Abstract

Lately, there has been an intensification of the concern for environmental protection and
development of an ecological attitude and behaviour among the operators in tourism industry.
Consequently, ecological purchases have become important components in establishing hotel
environmental strategies and in the customers’ consumption behaviour. Most of the
researchers present this very attitude of the customers regarding the green products and their
intention to buy them. The present research approaches ecological purchases from the hotel
managers’ perspective, by analysing the relationships among them, and the environmental
attitude, environmental problems, and the benefits motivating the managers to make
ecological purchases in 92 hotels in Romania. In this research we used the frequency analysis,
scale reliability, and multiple linear regression analysis (the method of the least squares). The
data were analysed with the help of STATA program, and the results support the research
hypotheses, showing that the influence of the environmental attitude and of the economic
benefits on ecological purchases is important. The results show a significant and positive
relationship among the ecological purchases, the environmental attitude, and the associated
benefits. In addition, the study identifies a negative relationship between the ecological
purchases and the environmental concern. Furthermore, hotel classification has a negative
influence on the ecological purchases made by their managers. The implications, limits, and
future lines of research are also mentioned in this study.

Keywords: ecological purchases, environmental attitude, environmental problems,
economic benefits, hotel business, Romania
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Introduction

The major environmental unbalance perceived all over the world (climatic changes and
global warming, pollution, biodiversity destruction, natural resource depletion and waste
growth) has been studied by several researchers (Bennett, 2019). A growing environmental
interest and concern is manifested also at the level of international forums, governments,
several government and non-government organisations, either locally or internationally
(EEA, 2012). They also determined the growing concern regarding environmental
protection and the development of an ecological attitude and behaviour of the operators in
tourism industry (Hilton 2018; Mariott 2018), in the context in which tourism industry is
considered a major contributor to the environmental degradation and climatic changes
(Suetal., 2013).

To be able to survive in a competitive business context, ecological management and green
practices including ecological purchases have become important components for tourism
and other industries (Alberini and Segerson, 2002). For this reason, Priego and Palacios
(2008) state that ecological purchases should represent an important aspect in establishing
hotel environmental strategies. Nevertheless, according to Brown (1996), the strategic
decision that the hotel managers should purchase the products with a lower impact on the
environment also depends on the benefits associated to them. Consequently, many hotel
managers adopt ecological practices to build a competitive advantage by improving their
image or reputation, which leads to the increase of customers’ loyalty, while others pursue
the reduction of consumption and of operational costs and obtaining economic and financial
benefits.

Analysing the literature, we noticed that most of the researchers focus on the customers’
attitude towards green products and their purchase intent (Wang et al., 2017), while this
paper approaches a different perspective, i.e. hotel managers’ behaviour regarding
ecological purchases. Consequently, we will analyse the potential influence of some factors
like environmental attitude, environmental concern, and importance of obtaining benefits
on the behaviour of the managers in hotel industry regarding ecological purchases. For this
purpose, we structured the article in the following sections: analysis of literature and
development of research hypotheses, research methodology, results and discussions,
preceded by introduction and followed by conclusions. The first part includes three
subsections where we analysed the specialised literature according to the factors
influencing the decision regarding ecological purchases. The second part, corresponding to
the research methodology, offers information regarding the research method, the sampling,
the description of the variables (dependent, independent, control variables). The final part
includes the results and the conclusions of the research.

1. Analysis of the literature and development of the research hypotheses
1.1. Influence of the environmental attitude on ecological purchases

According to Wang et al. (2019), the attitude is the key factor affecting the consumers’
purchase intent. The environmental attitude (ecological attitude) is manifested on three
dimensions: cognitive, affective, and active (Diminescu, 2003), being a person’s collection
of beliefs, effects, and behavioural intents regarding environmental activities or problems
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(Schultz et al., 2004), and this attitude is frequently used to foresee the environmental
behaviour (Kaiser et al., 1999).

Previous studies regarding ecological products and environmental behaviour supported the
affirmation that there is a positive association between environmental attitude and
ecological purchases (Yadav and Pathak, 2016). Therefore, ecological purchases are an
important part of the environmental policy for many hotels (Priego and Palacios, 2008;
Teng et al., 2012), however only a few of them report the practical actions or strategies
regarding ecological purchases. Other studies regarding the relationship between the
environmental attitude and the ecological purchases in the field of hotel industry in
different areas of the world were developed by Rahman et al. (2012) by studies conducted
in American hotels. Su et al. (2013), Wang (2012) and Teng et al. (2012) analysed green
practices adopted in hotels in Taiwan, ecological purchases being included in the ten
categories emphasised, and Bohdanowicz (2005), analysed the attitude of European hotel
managers. Regarding the energetic efficiency, according to Teng et al. (2012), the success
of the implementation of practices concerning power conservation in hotels and carbon
emission reduction depends mainly on the management’s support and on the personnel’s
implication. According to Wang et al. (2019), the attitude may influence the purchase of
energetically efficient devices or equipment. The purchase of this equipment or of other
technologies to minimise power consumption or the use of power regenerable sources
(solar, geothermal sources) (Bohdanowicz, Zientara and Novotna, 2011) contributes to the
improvement of energetic efficiency. Regarding the management supply, at present, many
company operations are externalised to suppliers, and the environmental impact of a
company is in growing connection with the environmental impact of their partners in the
supply chain (Tate et al., 2012). However, companies may approach an ecological attitude
by selecting ecological producers or suppliers, and by including certain contractual clauses
on environmental aspects. The suppliers recognise the demand of “green” products and
offer adequate alternatives. Taking into account the relevance of the influence of
environmental attitude on ecological purchases, this study proposes to test the following
hypothesis:

H1 - There is a direct and positive relationship between hotel managers’ environmental
attitude and their ecological purchases.

1.2. The influence of the importance of obtaining benefits on the decision regarding
hotel managers’ ecological purchases

The ecological practices adopted by the managers, as the purchase of products with low
environmental impact, are often influenced by potential benefits associated to them (Brown,
1996). Consequently, many hotels apply environmental management practices to build a
competitive advantage by improving their reputation, leading to the increase of their
customers’ loyalty. Some authors (Katris et al., 2015) analyse the stimulants motivating the
hotel managers to adopt environmental management practices, ecological purchases
included, and mention internal benefits (operational cost reduction), and external benefits
(image, competitive advantage) to the implementation of environmental management.
Operational cost reduction, meeting the demands of environmental-sensitive customers, and
image improvement are stimulating factors for most of the hotel managers in Europe
(Katris et al., 2015). The ecological performance of a hotel is extremely important for its
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competitive success (Kassinis and Soteriou, 2003), because most of the people are willing
to pay more for the services of a hotel with ecological initiatives (Zhang et al., 2017), and
according to Sreen et al. (2018), ecological purchases may highly contribute to obtain
environmental performance and to create a positive public image, improving the
competitive advantage (Carter, 2005). Chen (2008) observes that improvement of the green
image of a company by the development of environmental performance helps opening new
business opportunities and improves the competitive advantage. Ecological purchases
leading for example to obtaining environmental accreditations/licences by the hotels
contribute to the increase of their environmental commitment (Wouter Geerts, 2014).
According to Chan (2013), the hotels adopting environmental strategies improve both their
image and their reputation, and they will attract tourists with ecological concerns. Based on
the studies mentioned above, we conclude that obtaining benefits represents a very
important aspect in the decision-making process regarding ecological purchases made by
hotel managers. Consequently, we formulated the following hypothesis:

H2 — The possibility of obtaining economic benefits significantly and positively influences
ecological purchases made by the managers in hotel industry.

1.3. The influence of hotel managers’ environmental concern on ecological purchases

Ecological purchases appeared as a result of global awareness regarding the growing
number of environmental problems, determining the managers to consider them along with
the social, ethical, and economic ones (Yook et al., 2018). It is well known that tourist
activities have a strong impact on the environment, contributing to its degradation (e.g.,
destruction of biodiversity), also to the increase of greenhouse gas and carbon dioxide
emissions (Pang et al., 2013). According to Lenzen et al. (2018), tourism represents
approximately 8% of the global greenhouse gas emissions, the annual global carbon
footprint of tourism increasing from 3.9 to 4.5 mil. tons CO; equivalent between 2009 and
2013. According to Emission Gap Report of 2018, average EU emissions increased by 1% /
year starting with 2014 (UNEP, 2018). Chen and Hung (2016) studied the awareness of
environmental problems and they consider that it plays an important role in adopting and
developing an ecological behaviour. Hotel managers have the possibility to initiate
practices based on indicators of power conservation and carbon emission reduction.
However, the results suggest that the success of the implementation of these indicators
depends mainly on the hotel management’s support of these practices, and on the
personnel’s implication (Teng et al., 2012). Taking into account the aspects mentioned in
the literature, this study proposes to test the following hypothesis:

H3 - There is a direct and positive relationship between hotel managers’ concern
regarding the environmental impact on tourism and their ecological purchases.

1.4. The influence of hotel classification on ecological purchases

Generally, the hotels classified in the 1-3 star category do not have human resources and
financial capacity for large-scale activities to take also into account the environmental
protection, while from the 4-5 star hotels, only the ones with foreign investment, belonging
to international hotel chains, have well defined environmental strategies (Baicu et al.,
2019). According to the same authors, the managers of these hotels purchase ecological
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products, they save resources, recycle the waste, and use regenerable power (solar panels).
Mungai and Irungu (2013) ascertained in a study conducted in Kenyan hotel industry that
most of the 4-5 star hotels purchased efficient devices and equipment to reduce water
consumption, ecological cleaning products, energetically efficient equipment, water
treatment/purification installations, water taps with low flow and toilets with low drain
volume. Among the environmental activities the least practised was composting organic
kitchen waste. The results of a recent study conducted in Czech hotel industry demonstrated
that these practices were adopted mainly by big hotels, with higher classification. The
authors recommend the development of a mutual practice for hotel industry, generally
adopted, the hotels with a lower number of stars included (Cech, Jindfichovska and
Neubauer, 2019). The previous studies show the influence of hotel classification on
ecological purchases in different countries. Consequently, in this study we proposed to test
the following hypothesis:

H4 - There is a direct and negative relationship between the classification level of a hotel
and ecological purchases made by its managers.

Synthesized, the conceptual research model and the hypotheses are presented in figure no. 1.

HC
EA 4
H1 H4
EPE
EB > EP < EPS
H3
EPPE
EPDb \_

Figure no. 1: Conceptual model and hypotheses
where: EA — Environmental attitude, EB — Economic benefits, EPb — Environmental problems, HC — Hotel
classification, EP — Ecological purchases, EPE —Purchases for improvement of energetic efficiency,
EPS — Ecological purchases regarding suppliers/delivery of the goods, EPPE- Purchases made for pollutant
emission reduction/compensation

2.Research methodology
2.1. Research method

The present study intends to analyse the relationship among ecological purchases,
environmental attitude, environmental problems and benefits motivating the managers to
make ecological purchases, within 92 hotels in Romania. The quantitative research method
was performed based on the questionnaire, and the data were collected between March and
July 2019. Within the research we used the frequency analysis, the reliability of the scale
(tested by Cronbach's Alpha index), and validation of the hypotheses using the multiple
linear regression analysis (the method of least squares). The statistical analysis was
performed with the help of STATA statistical program, version 13.0.
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The relationship among the variables is modelled with the help of the multiple linear
regression model, which will be as follows:

EP = a+B, EA + B, EB+ 5 EPb+ B, Controly + £ (1)

where: EP — ecological purchases, dependent variable, EA — independent variable,
measuring hotel managers” environmental attitude, EB — independent variable, expressing
the importance of economic benefits, EP — independent variable, showing the concern of
the managers in hotel industry regarding the environmental problems, Controly. —
clasificare hotel, control variable, o, §; are the regression coefficients, where i=1,2,..., 4,
& is a residual variable.

2.2. Sampling

The sample is made of 92 hotel managers, who previously consented to answer the
questions of the questionnaire. From the total of hotels analysed, 76.10% have 100%
Romanian private capital as type of ownership, 10.90% have majoritarian Romanian private
capital, 5,40% have majoritarian foreign private capital, and 7.60% have 100% foreign
capital. Regarding the hotel comfort category, most of the hotels have three stars (48.90%)
or four stars (38%). Only 13% of the hotels have two or five stars. Most of the hotels
included in the research have between 10 and 49 employees (42.40%). The number of
employees of 31.50% of the hotels is between 50 and 249, and only 4.30% of the hotels
have at least 250 employees.

2.3. Description of variables
Description of the dependent variable: ecological purchases (EP)

In the present study, in order to measure the ecological purchases (EP) we take into account
the following: purchases made for the improvement of energetic efficiency (EPE);
purchases made for pollutant emission reduction (EPPE), and those regarding supply
modalities of purchased goods/services (ecological management) (EPS).

Purchases for improvement of energetic efficiency (EPE): 8 items were used to evaluate the
purchases made with the purpose to improve the energetic efficiency. We considered the
following purchases: power consumption monitoring devices, ecological materials for
thermal insulation, etc. (table no. 2). Each item is encoded with the value “1” for an
affirmative answer and “0” for the negative one.

Purchases made for pollutant emission reduction/compensation (EPPE): The items of the
questionnaire  measuring the purchases made for the pollutant emission
reduction/compensation are as follows: “For pollutant emission reduction, are you willing
to compensate CO- emissions by paying a fee?“ and “For pollutant emission reduction, are
you willing to compensate CO- emissions by donations for ecological projects?* (table no.
1). The values established for the answers at the items of the questionnaire are: “1” for
“Yes”, and “0” for “No”.

Ecological purchases regarding suppliers/delivery of the goods (EPS): The items of the
questionnaire measuring EPS are as follows: 5 items were used for the evaluation of this
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category of ecological purchases (table no. 1). Each item is encoded with the value “1” for
an affirmative answer and “0” for the negative one.

The score for ecological purchases (EP) was determined based on the following equation:
EP = ((X{-, EPE;)/8)+ (X}, EPPE;)/2) +(Zi-, EPS))/5)) @

Table no. 1: Classification of dimensions and item description
for the dependent variable

Dimensions Questions from the questionnaire Items | Abbreviation
Have you_purchased devices to monitor power Q14 1 EPE 1
consumption? - -
Have you purchased ecological materials for
thermal insulation?

Have you purchased energetically efficient
heating system — ventilation and air conditioned?

Q14 3 EPE_2

Q14 5 EPE_3

Have you purchased thermostats? Q14 6 EPE 4
Have you purchased energetically efficient
EPE illuminating systems? Q162 EPES

Have you purchased motion sensors, timers,
potentiometers?

Have you purchased systems/equipment to
produce alternative power (solar, photovoltaic, Q15 1 EPE_7
geothermal, biogas power)?

Have you purchased delivery services of
alternative power from a supplier with an active Q15 6 EPE_8
policy in the field of alternative power sources?
Are you willing to compensate CO2 emissions by
paying a fee?

Are you willing to compensate CO2 emissions by
donations for ecological projects?

Is the purchase of ecological products a current
policy of the hotel?

Are ecological aspects considered when you
decide to contact a supplier?

Are there any clauses in your agreements with
suppliers by which to require the use of minimum | Q25_3 EPS 3
EPS packaging?

Are there any clauses in your agreements with
suppliers by which to require transportation of the | Q25_4 EPS 4
goods in a least polluting manner?

Are there any concerns for your hotel regarding
the assimilation of environmental-friendly Q12 5 EPS 5
technologies?

Q16 3 EPE_6

EP
Q24 2| EPPE_1
EPPE

Q24 4| EPPE_2

Q25 1 EPS_1

Q25_2 EPS_2

Description of independent variables

a. Hotel managers’ environmental attitude (EA) — the independent variable EA measures
hotel managers’ environmental attitude by ecological policies and strategies adopted.
Consequently, to measure the environmental policy adopted (EAEP), the respondents were
asked if the environmental policy or the declaration of environmental policy was
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permanently adapted to the environmental legislation in force. The variable is encoded with
the value “1” for an affirmative answer and with “0” for a negative one. To measure
ecological strategies of the hotels (EAES), 7 items of the questionnaire were used. The
questions lead to strategies of efficient waste management, strategies of pollutant emission
reduction, etc. (table no. 2). The values for each item are “1” (if the answer is positive) and
“0” (if it is negative). The score for the environmental attitude (EA) was determined based
on the following equation:

EA = EAEP + ((Z7 EAES;)/7) ©)
i=1

Table no. 2: Classification of dimensions and item description for the independent
and control variables

Dimensions Questions from the questionnaire Items | Abbreviation
Does your hotel have an active environmental
EAEP policy which is permanently adapted to the Q9 4 EAEP

environmental legislation in force?

Are strategies of environmental protection set in

the hotel? Q10 EAES_1

Is efficient waste management a current strategy

of the hotel? Q121 EAES 2

EA Is pollutant emission reduction a current strategy

of the hotel? Q122 EAES 3

EAES Improvement of energetic efficiency is a current

strategy of the hotel? Q123 EAES_4

Is water consumption reduction a current strategy

of the hotel? Q12 4 EAES 5

Is the purchase of ecological products or

equipment a current strategy of the hotel? Q126 EAES_6

Is noise reduction a current strategy of the hotel? Q127 EAES 7

Does obtaining economic and financial benefits
EB i determine you to make ecological purchases? Q281 EB

Do the current environmental problems determine
EP j you to make ecological purchases? Q2.6 EP

b. Economic benefits (EB) — To measure economic benefits, the respondent had to answer
the following question of the questionnaire: “Does the possibility of obtaining economic
benefits determine you to make ecological purchases?”. The respondent was asked to select
one of the answer alternatives: 1 = ”Yes”, and 0 = ”No”.

c¢. Environmental problems (environmental concern) (EPb) — To measure this indicator, we
used the following question of the questionnaire: “Do the actual environmental problems
determine you to make ecological purchases?”. The respondent was asked to select one of
the answer alternatives: 1 = “Yes” and 0 = ”No”.

Description of the control variable

In the present study, the control variable taken into account is Hotel Classification (HC):
1- two stars (HC_1); 2 — three stars (HC_2); 3 — four stars (HC_3) and 4 — five stars (HC_4)
(table no. 3).

64 Amfiteatru Economic




Green Procurement: Realities and Prospects 02\5

Table no. 3: Description of control variable

Dimensions Questions from the questionnaire Items | Abbreviation
According to the comfort category, your hotel
HC ) has: a) 2 stars; b) 3 stars; ¢) 4 stars; d) 5 stars Q33 Controlyc

3. Results and discussions

To measure the reliability of the scales of compound indicators and the validation of
internal consistency of indicators we used Cronbach Alpha score. In the case of the sample
analysed, Cronbach's Alpha records values over the minimum threshold indicated as
follows: 0.878 for EP and 0.841 for EA. (Table no. 4)

Table no. 4: Testing and validation of constructs

Construct/dimensions Number of questions Cronbach's Alpha
Ecological purchases (EP) 15 0.878
Environmental attitude (EA) 7 0.841
Economic benefits (EB) 1 -
Environmental problems (EPb) 1 -

The parameters of linear regression models are estimated with the help of the method of
least squares. The results of data processing in STATA are presented in table no. 5.

Table no. 5: Regression results

Variables Model 1 - OLS Model 2 - OLS
Dependent variable EP Dependent variable EP
Independent var.

Coeff. P>[t| Coeff. P>t
EA 0.414 (****) 0.000 0.393 (****) 0.000
EB 0.156 (****) 0.007 0.111 (**) 0.061
EPb -0.190 (**) 0.079 -0.158 (%) 0.144
HC 2 -0.133 (*%) 0.282
HC 3 -0.212 (**) 0.084
HC 4 -0.323(***) 0.025
Const. 0.385 (****) 0.000 0.609 (****) 0.000

R? 0.423 0.403

R? adjusted 0.465 0.427

Note: *, ** F¥% 3%%¥ show that the coefficients are significant at the level of 15%, 10%, 5% si 1%.

In model 1, the value of the determination report (R square = 0.667) indicates that 42.30%
of the variation of ecological purchases is due to the simultaneous influence of the
environmental attitude, economic benefits and environmental concern. The value of test F
(21.52) and the associated significance level shows that the independent variables of the
model have a significant influence on ecological purchases in the context of 10% assumed
risk. We can see that at the specific regression coefficients, the level of significance (P-
value) is lower than 0.05, indicating that the influence of the hotel managers’ environmental
attitude (EA) and of the economic benefits (EB) on the ecological purchases (EP) is
significant in the context of 5% assumed risk. Consequently, the value of the coefficient
corresponding to the variable environmental attitude (EA) is 0.414, so at a growth of EA by
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one unit there will be an average growth of EP by 0.414 units if EB and EPb are maintained
constant. The coefficient corresponding to the variable economic benefits (EB) is 0.156,
which means that the average growth of ecological purchases (EP) is by 0.156 units when
the hotel managers’ environmental attitude grows by one unit, and the variation of the other
variables is constant. We can see that P-value = 0.000 < 0.05, therefore this coefficient is
significantly different from 0. The value of the coefficient corresponding to the independent
variable environmental problems (EPb) is — 0.190, so at a growth of the variable economic
benefits (EB) by one unit there will be an average decrease of ecological purchases (EP) by
0.190 units when the other variables of the model are constant. Since P-value = 0.079, this
coefficient is significant for 10% assumed risk.

Based on the data of table no. 5 and on the values of the coefficients, the estimated multiple
linear regression model, which resulted from the analysis, is the following:

EP =0.385 +0.414*EA + 0.156 *EB- 0.190*EPb 4)

Consequently, we may conclude that, in the case studied, the influence of environmental
attitude and of economic benefits on ecological purchases is important. Furthermore, the
significant and positive connection among ecological purchases, environmental attitude,
and associated benefits leads us to the validation of the two hypotheses proposed: H1 and
H2. Similar results were also obtained in the studies conducted by Yadav and Pathak
(2016). The relationship between ecological purchases and environmental concern is
significant and negative, for 10% assumed risk, which allows us to invalidate the
hypothesis H3. These results contradict some previous empirical studies of the literature
showing that the hotels adopting an environmental strategy are also concerned with the
implementation of programmes to reduce pollutant emissions and to protect the
environment (Chan, 2013; Chen and Hung, 2016).

In model 2, the value of the determination report R square is 0.465, meaning that 46.50% of
the variation of the ecological purchases may be explained with the help of the independent
variables included in the analysis. The adjusted determination report (adjusted R-square)
emphasises that 0.427 of the total variation is due to the regression line, taking into account
the corresponding degrees of freedom. The value of test F (12.32) and of the threshold of
significance (0.000 < 0.15) shows that the regression model constructed explains the
dependence of the variables by a linear and significant connection, for 15% assumed risk.
The value of the coefficient corresponding to the influence of the variable environmental
attitude shows that at a growth by one unit of its level, the level of the variable ecological
purchases will have an average growth by 0.393 units, and when the variations of the other
variables of the model are constant. The coefficient corresponding to the variable economic
benefits is 0.111, which means that the level of the ecological purchases coefficient has an
average growth by 0.111 units when the economic benefits grow by one unit, and the rest of
the variables are constant. The value corresponding to the coefficient of the variable
environmental problems (EPb) indicates that at a growth by one unit of its level, the
coefficient of the ecological purchases will have an average decrease by 0.112 units in the
context of 15% risk, and of constant variation of the independent variables of the model.
Compared to the previous model, we also took into account the hotel classification as
control variable. Consequently, all three categories of hotels have a negative influence on
the dependent variable, but only 3 and 4 star hotels have a significant relationship, which
allows us to partially validate hypothesis H4. Similar results were also obtained in the
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studies conducted by Mungai and Irungu (2013), Baicu et al. (2019), Cech, Jindfichovska si
Neubauer (2019).

Model 2 of multiple linear regression is the following:

EP =0.609 +0.393*EA + 0.111 *EB — 0.158*EPb —0.133*HC_2-0.212*HC_3-0.323*HC_4 (5)

To test error normality, we used Jarque-Bera test, and for error heteroscedasticity, we used
Breusch-Pagan test. We can see in table no. 6 that Prob. values are between 0.126 and
0.132 > a = 0.05, so the residual variable follows a normal distribution law for each of the
two models presented. Breusch-Pagan test shows that the values of probabilities associated
to this test corresponding to each model (Prob = 0.070 (Model 1) and 0.053 (Model 2)) are
higher than a = 0.05, so the residual variables resulted of each model are homoscedastic.

Table no. 6: Normality and heteroscedasticity test

Model (1) Model (2)
Normality test (Jarque-Bera) 4.084 4.152
Prob. 0.132 0.126
Heteroscedasticity test (Breusch-Pagan) 0.320 3.70
Prob. 0.070 0.053

Conclusions

Though ecological purchase is a relatively new concept for many businesses, there are top
companies which have already implemented ecological processes, because they are aware
of their social and environmental responsibility (Yook et al., 2018). Environmental concern
is a growingly frequent concern for the managers in hotel industry. Their initiative to meet
the European standards regarding environmental protection by ecological purchases is also
animated by obtaining benefits. The study presents an analysis from the perspective of the
behaviour regarding ecological purchases made by hotel managers and not by customers, as
most studies in hotel industry show, thus making a difference. The objective of this
research is to identify the influence of some factors like environmental attitude,
environmental concern, and importance of obtaining benefits, on the behaviour of
Romanian managers in hotel industry regarding ecological purchases. The results
demonstrate that there is a significant and positive connection between the environmental
attitude of hotel managers in Romania and the types of ecological purchases.

This study has practical implications and contributes to the development of hotel managers’
degree of awareness regarding ecological purchases, internal and external benefits which
may be obtained. It seems that the benefits stimulating the most the hotel managers in
Europe are operational cost reduction, meeting the demands of environment-sensitive
customers, and image improvement (Katris et al., 2015). Environmental attitude and
behaviour and initiatives of Romanian hotel managers should be also supported and
encouraged by the government policies at national level.

This research presents some limits, among which the size of the sample. The analysis was
performed on 92 hotels. On the other hand, the conceptual frame considers three
independent variables (hotel managers’ environmental attitude (EA), economic benefits
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(EB), and environmental problems (environmental concern) (EPb)), and only one control
variable (hotel classification (HC)) in connection with the process of ecological purchases.

This analysis could be extended to the level of hotel industry in EU28 countries, which
would explain the behaviour of European managers in hotel industry regarding ecological
purchases with the help of independent variables considered in this study and mentioned
above. The results could serve as leads in the process of sensitisation at the level of hotel
management and at national level in formulating government policies in Romania, with the
purpose that hotel industry meet the international standards.
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