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FamData: Database for Family Business Companies
In Germany Covering Company Key Figures
and Survey Data

Abstract

FamData is a database covering family businesses and non-family businesses across various size
classes and branches containing structural and financial information. The ifo Institute assembled
a business panel with executives from almost 4,000 companies. In addition to the “hard” business
data like turnover and number of employees, the database also includes “soft” survey data. The
latter one covers information from regular — at least yearly - surveys treating topics like investment
behavior, skilled labor shortage or reaction of firms during the Corona pandemic situation and the
rise in energy prices observed in 2022.
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1 Introduction and some background

The private economic sector in Germany is dominated by family businesses (Stiftung
Familienunternehmen 2023). Gottschalk et al. (2011) shows that more than 90 percent
of all German non-public businesses are family businesses. A central aim of research
on family businesses is to analyze their characteristics in terms of corporate govern-
ance and their impact on entrepreneurial success. A central difference to non-family
businesses is the settlement of business succession. Gottschalk et al. (2011) shows
that the concept of sustainability is of great importance to family businesses, as their
owners and managers usually strive to pass on their life’s work within the family. And
Wimmer (2022) states, that the decisive difference to the conventional understanding
of leadership lies in the fact that at the helm of family businesses are entrepreneurs
who gear their entrepreneurial commitment to a long-term time horizon. Thus, the
aim is to create something that can be passed on from generation to generation as a
special value, a value that provides the family as an entrepreneurial family with its
social identity, its economic livelihood and thus its cohesion over long periods of time.

This aspect plays a central role in scientific research.

The development of the company database FamData with family and non-family busi-
nesses is based on this basic idea. The FamData database has been established on
behalf of the Stiftung Familienunternehmen as a comprehensive analysis tool.! The
aim of the database is to map Germany’s diverse business landscape, differentiating
between family businesses and non-family businesses. Among other things, it offers
the possibility of providing up-to-date and targeted data on the business landscape

at short notice. Other issues can be the analysis of structural changes in the German

! The Stiftung Familienunternehmen (Foundation for Family Businesses) is one of the largest promoters of sci-
ence and research in the field of family business (www.familienunternehmen.de).



business landscape, the effects of regulation, taxes and other location factors on dif-
ferent forms of business, and on differences in the decision-making and activity of dif-

ferent types and groups of businesses.

The database also forms the basis for the project “Unternehmensmonitor der Stiftung
Familienunternehmen” and the surveys conducted in this context. The focus is on the
so-called “Annual Monitor of the Foundation for Family Businesses” (Jahresmonitor
for short), a representative business survey conducted annually by the ifo Institute on
current issues, which enables a well-founded analysis of various economic and social
developments of family businesses in comparison to non-family businesses. In addi-
tion to this extensive annual survey, other shorter business surveys, so-called “mood
monitors”, are carried out on current topics such as the development of energy prices
or how businesses are dealing with the consequences of the Corona pandemic. The
ifo Institute is responsible for developing the research design, organizing, and con-
ducting the surveys, and subsequently analyzing the results. The Foundation for Fam-
ily Businesses, as client (fully funded), plays a key role in identifying the topics and

developing the questionnaires, and has full rights of disposal over the data collected.

In addition, FamData serves another central function as the basis for surveys con-
ducted as part of the project “Unternehmensmonitor” of the Foundation for Family
Businesses. In addition to the “hard” business data and facts, which are often availa-
ble with a time lag, “soft” survey-based data are an ideal supplement for a quickly
available picture of the mood on certain economic issues and topics. Respondents
from nearly 4,000 companies have agreed to take part in surveys on a regular basis
since the start of the project in 2017 and thus form the backbone of the surveys. Re-

sponse rates vary and reach up to 54 percent.

Fundamental to all research in the area of family businesses is the identification of the
corresponding family structure. Family businesses are not bound to a certain size in

terms of employees or turnover. They can also be found in almost any industry and



need not entertain a specific legal form (Stiftung Familienunternehmen 2023). So,
what is a family business? In scientific research and in the general public there is no
definitive single answer in the form of a uniform definition. According to the Founda-
tion for Family Businesses (Stiftung Familienunternehmen 2023) a company of any

size is a family business if:

(1) The majority of decision-making rights is in the possession of the natural
person(s) who established the company, or in the possession of the natural
person(s) who has/have acquired the share capital of the company, or in
the possession of their spouses, parents, child or children’s direct heirs.

(2) The majority of these decision-making rights are indirect or direct.

(3) At least one representative of the family or kin is formally involved in the

governance of the company.

Listed companies meet the definition of a family business if the person(s) who estab-
lished or acquired the company (share capital) or their families or descendants hold
atleast 25 per cent of the decision-making rights mandated by their share capital. This
definition includes family companies which have not yet gone through the first gener-
ational transfer. In the complement surveys, the assignment of companies to the class
of family or non-family companies is based on the self-assessment of the company’s
experts, who are usually members of the management or a group of executives. The
classification in the FamData as family businesses or non-family businesses is based
on these two approaches: either the company meets the above formal definition or

describes itself as a family business.

2 Description of the database FamData

The FamData database of the Foundation for family businesses was initiated in 2017

and has since been continuously built up and enriched with data. Meanwhile, more



than 12,000 companies as well as survey results from numerous primary research of
the Foundation for Family Businesses in cooperation with the ifo Institute and other

research institutions can be found in the database.

Basically, the FamData contains of three areas:

1. Company database: Pseudonymized structural and financial historical data
amongst all companies with differentiation (if possible) in family and non-fam-
ily businesses containing the 500 largest family businesses and a correspond-
ing control group.

2. Survey database: pseudonymized survey data on relevant political economic
topics among the participating panel members (approximately 3,800 firms
who agreed on taking part regularly in surveys) of the FamData (see section 3).

3. Shareholder database: pseudonymized shareholder data based on regular sur-
veys among the family businesses companies of the panel containing ques-

tions on the generation and succession plans of the business for example.

The company database contains in pseudonymous form all information on structural
variables (industry, number of employees, legal form, year of foundation, stock ex-
change listing) and financial variables (turnover, profit, equity, etc.) as well as if pos-
sible the criteria of family business. The comprehensive company information is taken
from the Orbis database?. This contains data on more than 300 million companies
worldwide. The database is operated by Bureau van Dijk, a subsidiary of Moody’s An-
alytics. Bureau van Dijk collects and processes data from more than 170 different pro-
viders aswell as from hundreds of its own sources, which are combined in Orbis. These
primarily include national credit agencies, such as Creditreform for Germany and Aus-
tria, but Fitch Ratings and Reuters are also among the database’s sources. For
FamData, it is central that all companies are divided into family and non-family busi-

nesses. FamData contains different sources and approaches which companies meet

2 www.bvdinfo.de
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the criteria of family business or non-family businesses. Those were researched by the
Foundation for Family Businesses itself or by its project partners, e.g., information on
long-standing or listed family businesses. In all surveys, participants are also asked to
classify themselves as family business or non-family business. FamData also includes
the 500 largest family businesses in Germany identified by the Institut fir Mittel-
standsforschung in Mannheim (Stiftung Familienunternehmen 2022a).2 This compila-
tion of the TOP 500 family businesses in Germany is regularly commissioned by the
Foundation for Family Businesses and contains of the 500 family businesses with the
highest sales plus the 500 family businesses with the most employees. Since thereis a
very large overlap here, the result is a compilation of currently 628 family businesses.
In addition to the TOP 500 family businesses, a control group was identified from the
group of non-family businesses in FamData whose structure (such as sector and com-
pany size) matches that of the largest family businesses. The database currently com-
prises 12,940 businesses, of which 54 percent are family businesses and 12 percent are

non-family businesses.*

The survey database contains all micro data from the surveys in pseudonymized form
(for the contents of the surveys, see chapter 3). In addition, selected structural data
on the companies, which are asked in every survey, are: self-identification of family
business or non-family business, turnover in Germany and abroad, employees in Ger-
many and abroad. Thus, each survey wave includes timely performance indicators like

employees and turnover.

The shareholder database, whose questions are part of one regular annual survey, are
dealing with the following aspects amongst family businesses and are also provided

in pseudonymized form:

3 The list of the Top 500 family businesses comprises those companies with a turnover of more than 474 million
euros or at least 1,978 employees in 2020.

4 For34 percent of the companies, there is no clear classification regarding family or non-family business due to a
lack of data or self-classification.



- Are family members active in the management?

- Does the family business have a supervisory board?

- Are family members active in supervisory bodies?

- Are there successors from the family for the management?

- Are there successors from the family for the supervisory bodies?
- Inwhich generation is the company currently managed?

- How many family members own the company?

The anonymity and pseudonymity assured to the participants is always maintained.
Table 1 gives an overview of the distribution of firms in FamData across various di-
mensions like branch, size or legal type. Not for all firms all information are available.
So, percentages do not always add up to 100%. As in the ifo monthly business survey

large firms are oversampled (Hiersemenzel et al. 2022).



Table 1: Distribution of firms in FamData across size and branches

FamData Non-Family Business !Family Business |Panel
Size range classification (No. of employees) No. % No. 5% !No. E% No. 5%
0-9 4,022 336 266; 18.2! 2,2225 335 1,323§ 35.1
10- 49 2,615) 21.9 217; 14.9! 1,681; 25.4 929; 24.6
50 - 249 2,156; 18.0 2805 19.2! 1,1705 176 7175 19.0
250 - 999 1421} 119 260; 17.8! 682; 103 4575 121
>1.000 1,742} 14.6 438; 30.0! 875; 13.2 347; 9.2
Total 11,956} 100.0 1,4615 100.0! 6,630; 100.0 3,773; 100.0
FamData Non-Family Business iFamily Business |Panel
Sector No. %  [No. E% iNo. ;% No. E%
Mining and quarrying 5820 45 20 13 300 46| o5 24
Manufacturing 2,097} 162 350 210l 1318] 189 664} 17.1
Electricity, gas, steam and air conditioning supply 702} 5.4 103; 6.7i 172; 2.5 146; 3.8
Water supply 345 27 535 35l 167 24 1245 32
Construction 1,007} 7.8 555 3.6i 665; 9.5 3215 8.3
Wholesale and retail trade 1,494; 115 141; 9.2 9185 13.2 4965 12.8
Transportation and storage 975 15 79; 5.2i 4635 6.6 201; 52
Accommodation and food service activities 689 5.3 39; 2.6i 393; 5.6 200; 5.1
Information and communication activities 461 36 %2 60 243 35 177} 46
Financial and insurance activities 1,001} 84 139 o1 499 71| 260] 67
Real estate activities 776} 6.0 74 4.8i 379; 5.4 210; 5.4
Professional, scientific and technical activities 1,364; 10.5 1975 12.9i 777; 11.1 455; 11.7
Other economic service activities 637) 4.9 75; 4.9i 366; 52 2285 5.9
Education 33; 03 l O.li 155 0.2 6 0.2
Human health and social work activities 207; 1.6 19: 1.2: 375 0.5 18! 05
Arts, sports and recreation 170 1.3 47; 3.1! 87; 12 1125 2.9
Other service activities 310{ 24 50 390 19 23 175, 45
Total 12,940} 100.0 1,528§ 100.0! 6,980; 100.0 3,888; 100.0
FamData Non-Family Business !Family Blusiness Panel
Legal classification No. % No. 5% !No, ;% No. 5%
Corporate entities 7894 614 12190 853; 39410 56.7| 2487} 648
Non-corporate entities 4,421: 344 208; 13.9! 2,598; 374 1,133; 29.5
Individual proprietorship 545; 4.2 13; 0,9! 408; 5.9 217; 5.7
Total 12,860} 100.0 1,500§ 100.0! 6,947; 100.0 3,837§ 100.0
FamData Non-Family Business !Family Blusiness Panel
Turnover classification No. % No. ;% !No, 5% No. ;%
<1 million 565{ 9.8 73] 720 2880 101] 159! 104
1-2 million 405; 7.0 31; 3.1! 2735 9.5 1665 10.8
2- 10 million 826| 14.4 8} ssl 408 174 203} 19.1
10 - 50 million 952} 16.5 1635 16.2i 389; 13.6 208; 13.6
> 50 million 3,008; 52.3 652; 64.7i 1,415; 49.4 709; 46.2
Total 5,756§ 100.0 1,0085 100.oi 2,8635 100.0 1,535? 100.0

Note: All information as of end 2022. For some firms not all information is available.




The other two parts of the FamData cover the survey results. The panel currently con-
sists of 3,773 respondents from family and non-family businesses, who are usually
members of the management or other senior staff in the company. They have agreed

to be available for the regular surveys.

The panel was built up by actively contacting companies during the surveys for the
Annual Monitor. The companies were selected by sampling from the Orbis database
across all sectors and size classes. With an average response rate of two percent
achieved using postal mailing, a correspondingly large sample must be drawn to build
up the panel in the long term. Around 30,000 companies were randomly contacted
eachyearuntil 2021. The panel started in 2017 with aninitial 623 panel members. Each
year, new companies were successively recruited for the surveys in this way. After the
panel grew to more than 3,000 companiesin 2021, the randomly drawn sample for the
new recruitment was reduced by about one third. Currently, 3,880 company repre-
sentatives are available for the regular surveys. In the future, the aim is to keep this
panel stable at this size of around 4,000 companies. The respective response rates in
the various surveys range between 32 and 54 percent, with an average of 42 percent.
The difference can be explained by the respective choice of topic on which the survey
is based: In 2020, the focus of the Annual Monitor was on the corona crisis and its im-
pact on companies. A particularly large number of companies felt that this topic was
relevant, and the best response rate of 54 percent was achieved. The success in at-
tracting new companies to the panel was also about twice as high as in other years,

with over 1,000 new members.

3 Topics and publication of the supplementary survey data

FamData enables diverse research on a wide range of topics. For this reason, there is

no fixed structure to the supplementary survey data, except for the shareholder struc-



tures in family businesses. Each year, the topics are selected according to current rel-
evance to business and economic policy. The survey is conducted both by standard
mail and via an online survey. The survey of new recruited participants can only be
carried out by mail. However, for ecological reasons, as well as due to the faster, more
efficient, and resource-saving availability of survey results for short-term relevant
questions, the aim is to further expand the online proportion of panel members. After
the survey was primarily conducted by mail at the beginning of the panel survey, the
proportion of online participants has now gradually increased from 30 percentin 2019
to a balanced ratio of 50 percent each of online and paper participantsin 2022. Ashort
overview of all surveyed topics gives Table 2, including the respective reference with
the presentation of the survey results. The corresponding questionnaires can be found

in the appendix.
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Table 2: Covered topics in surveys

Year | Topic Survey/project Respon- | Survey | Reference
partner ses period
2017 Investment behavior and its Annual Monitor 1,487 May- Stiftung Familienunternehmen
influencing factors July 2017; Rathje and Wohlrabe
2017 2017
2018 | International tax competition | Annual Monitor 1,180 April- Stiftung Familienunternehmen
from a corporate perspective July 2018; Rathje and Wohlrabe
2018 2018
2019 Economic policy for a strong Annual Monitor 1,318 April- Stiftung Familienunternehmen
EU June 2019; Rathje 2019; Rathje and
2019 Hannich 2020; Garnitz et al
2020
2020 The Resilience of the German | Annual Monitor/ 2,378 May- Stiftung Familienunternehmen
Economy in the Corona Pan- ZEW June 2020
demic 2020
2020 The Corona Pandemic: Testi- Mood Monitor 1,231 Oc-
mony to Policy tober
2020
2020 | Contribution of family gov- Research Survey 244 August- | Windthorst 2021
ernance to the crisis resili- Prof. Windthorst Sep-
ence of the family business tember
2020
2021 | Climate protection challenge | Annual Monitor 1,692 May- Stiftung Familienunternehmen
July 2021a
2021
2021 | Motives for a foundation solu- | Research Survey 143 Febru- | Stiftung Familienunternehmen
tion IPRI ary- 2021b
March
2021
2021 Expectations on the new fed- | Mood Monitor 1,559 August-
eral government Sep-
tember
2021
2022 Burden of rising energy costs | | Mood Monitor 1,142 April
- effects on companies and 2022
their political proposals for
action
2022 Shortage of skilled workers Annual Monitor 1,742 June- Stiftung Familienunternehmen
from the company's point of August | 2022b
view: effects and possible so- 2022
lutions
2022 Burden of rising energy costs | Mood Monitor 1,045 Oc-
and lack of security of supply tober
Il - impact on companies 2022

4 Data access

FamData offers a unique opportunity to compare family businesses and non-family

businesses in Germany. By collecting all essential structural data on companies and

supplementing them with data from the Orbis database of the Bureau van Dijk and
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supplementary survey data, an outstanding database is available. All variables of
FamData (structural, financial, survey and shareholder data) are documented and
prepared in Stata (.dta-Format). External researchers who are interested in the de-

scribed databases for scientific research projects can apply for access at the ifo Insti-

tute, stating the purpose of the research (unternehmensmonitor@ifo.de). The Foun-
dation for Family Businesses as owner of FamData examines the desired research pro-
ject. If the Foundation for Family Businesses approves the request, the data is availa-
ble free of charge at the LMU-ifo Economics & Business Data Center for on-site analysis

(www.ifo.de/ebdc).®

> For more details concerning the EBDC see Seiler (2012) or Sauer and Wohlrabe (2020).

12


mailto:unternehmensmonitor@ifo.de

5 References

Garnitz, J., Rathje A.-C., and Hannich, U. (2020). China - Fair Play oder groRe Konkur-
renz? ifo Schnelldienst, 73 (02): 3-7.

Gottschalk, S., Hauer, A., Niefert, M., Keese, D., and Licht, G. (2011). Die volkswirt-
schaftliche Bedeutung von Familienunternehmen, created by ZEW - Leibniz-Zentrum
fir Europaische Wirtschaftsforschung and Institut fiir Mittelstandsforschung (ifm) on
behalf of Stiftung Familienunternehmen. Mannheim.

Hiersemenzel, M., Sauer, S.,and Wohlrabe, K. (2022). On the Representativeness of the
ifo Business Survey, CESifo Working Paper Series 9863.

Rathje A.-C. (2019). Wie soll die Wirtschaftspolitik der Europaischen Union zukiinftig
aussehen? - Ergebnisse einer Unternehmensbefragung. ifo Schnelldienst, 72 (23): 27-
35.

Rathje A.-C. and Hannich, U. (2020). Industriepolitik 2.020 - Quo vadis!? Was erwarten
die deutschen Unternehmer von einer Industriepolitik? ifo Schnelldienst, 72 (22): 22-
26.

Rathje, A.-C. and Wohlrabe, K. (2017). Investitionstatigkeiten der deutschen (Familien-
)Unternehmen: Entwicklungen, Standorte, Einflussfaktoren. ifo Schnelldienst, 70 (23):
46-53.

Rathje, A.-C. and Wohlrabe, K. (2018). Der internationale Steuerwettbewerb aus Un-
ternehmenssicht. ifo Schnelldienst, 71 (21): 46-55.

Sauer, S. and Wohlrabe, K. (2020). ifo Handbuch der Konjunkturumfragen. ifo Beitrage
zur Wirtschaftsforschung 88.

Seiler, C. (2012). The Data Sets of the LMU-ifo Economics & Business Data Center - A
Guide for Researchers. Journal of Applied Social Science Studies 132 (4): 609-618.

Stiftung Familienunternehmen (2017). Investitionsverhalten und dessen Einflussfak-
toren. Jahresmonitor der Stiftung Familienunternehmen, created by ifo Institut - Leib-
niz-Institut fur Wirtschaftsforschung. Miinchen.

Stiftung Familienunternehmen (2018). Der internationale Steuerwettbewerb aus Un-

ternehmenssicht. Jahresmonitor der Stiftung Familienunternehmen, created by ifo
Institut - Leibniz-Institut flr Wirtschaftsforschung. Muinchen.

13


https://ideas.repec.org/s/ces/ceswps.html
https://www.ifo.de/publikationen/2019/aufsatz-zeitschrift/wie-soll-die-wirtschaftspolitik-der-europaeischen-union
https://www.ifo.de/publikationen/2019/aufsatz-zeitschrift/wie-soll-die-wirtschaftspolitik-der-europaeischen-union
https://www.ifo.de/publikationen/2017/aufsatz-zeitschrift/investitionstaetigkeiten-der-deutschen-familien-unternehmen
https://www.ifo.de/publikationen/2017/aufsatz-zeitschrift/investitionstaetigkeiten-der-deutschen-familien-unternehmen

Stiftung Familienunternehmen (2019). Wirtschaftspolitik fiir eine starke EU. Jah-
resmonitor der Stiftung Familienunternehmen, created by ifo Institut - Leibniz-Institut
fir Wirtschaftsforschung. Miinchen.

Stiftung Familienunternehmen (2020). Die Widerstandsfahigkeit der deutschen Wirt-
schaft in der Corona-Pandemie. Jahresmonitor der Stiftung Familienunternehmen,
created by ifo Institut - Leibniz-Institut fur Wirtschaftsforschung. Miinchen.

Stiftung Familienunternehmen (2021a). Herausforderung Klimaschutz. Jahresmoni-
tor der Stiftung Familienunternehmen, created by ifo Institut - Leibniz-Institut fur
Wirtschaftsforschung. Minchen.

Stiftung Familienunternehmen (2021b). Stiftungsunternehmen in Deutschland - Ge-
setzliche Grundlagen, 6konomische Motive, Reformvorschlage, created by Prof. Dr.
Mathias Habersack and International Performance Research Institute (IPRI). Min-
chen.

Stiftung Familienunternehmen (2022a). Die TOP 500 Familienunternehmen in
Deutschland nach Umsatz und Beschaftigung, created by Institut fiir Mittelstandsfor-
schung Mannheim. Munchen.

Stiftung Familienunternehmen (2022b). Fachkraftemangel aus Unternehmenssicht:
Auswirkungen und Losungsansatze. Jahresmonitor der Stiftung Familienunterneh-
men, created by ifo Institut - Leibniz-Institut fiir Wirtschaftsforschung. Miinchen.

Stiftung Familienunternehmen (2023). The economic significance of family busi-
nesses. Can be retrieved at: https://www.familienunternehmen.de/focus/the-eco-
nomic-significance-of-family-businesses (webpage last retrieved 24.05.2023)

Windthorst, K. (2021). Die Krisenresilienz des Familienunternehmens. Der Beitrag der
Corporate und Family Governance. Bayreuther Studien zu Familienunternehmen.

Bayreuth.

Wimmer, R. (2022). Fihrung und Organisation in Familienunternehmen. Aufbruch zu
zukunftsfahigen Unternehmensstrukturen. Stuttgart.

14


https://www.familienunternehmen.de/focus/the-economic-significance-of-family-businesses
https://www.familienunternehmen.de/focus/the-economic-significance-of-family-businesses

6 Appendix

Return requested by Wednesday, the 7 June 2017

= Ifo survey
“ | NSTITUTE Wour details will be treated in the strictest confidence.

Lelbniz Ingtitute fior EConmmIc Rasaarch Legal data pratection iz fully guarenteed.
at the Uarverlty of Munich weavr.ifo.deen orivecy-policy

ifa Canter for Business Cycles Anelyses and Surceys

Pagtfach 8604 60
1631 Minchen

Fhone: [023) 3224-0
Fau [028) 9214-150E or (0ES) B224-1311

1) In 2017, compared to 2016, we are expected to have

O invest more O irmvest roughly the same O invest less

2) On average over the next five years, we expact to invest

O more
3 about the sams
3 less

than in 2015,

3) Qur investment volume in 2017 iz mainly distributed among the following categories

[Multiple answers are possible)

Capacity expansion a Replacement procurement a
Restructuring | Other investment plans |
Rationalization |

4) In 2017, our investment activity in Germany was or will be influenced in 2 positive [ negative direction:

Influencing factors Stimula- Mo influencs Damping
tion
Sales condition [ -expectation m] m] O
Financing options jm] m] o
Earnings expectations m] m] O
Technical factors m] m] O
Economic policy framework conditions m] o O
Wage cost= O o a
Fizcal framework conditions m] m] O
Other factors jm] m] o

5) How will the share of investments in the digitalisation of processes (incl. preduction and zales) of investmeants

develep over the next five years?

3O Increass
O Remain about the zame

O Decrease

Kenn-Mr.
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&) Where will you mainly imvest in 2017 (multiple answers possible):

Germany [} UsA 3
Europs (without Germany) o Centrzl and South America a
Asia m] Rest of the world a

T} In this context, are you planning to relocate existing jobs abroad?

O Yes d Mo

8) The share of investments in Germany. ..

in the last five years 3O hasincreased 3 hasremained thesame O haszfallen
in the next few years 3 will increase 3 will remain the same 3 will decline
We only invest in Germany. |

9) How de you mainly finance your investments in 2017 7
[Multiple answers possible)

O Eankloan O Eonds

O Equity [e.g. retained earnings) O Loans from zffiliated companies
O Capital increase O Leasing

O Promissory note 3 Shargholder loan

10} In haow many years do you think your main investment this year will pay for itzelf [before taxes)?

In WESIE.

11) What would the future federal government have to do that you expand your investments?
[Please sort by importance 1 - )

Improvement oft he infrastructure
Bureaucracy reduction

Eetter tendenng opportunitias

Tax custs

[Tackling potential skills shertages)

Making the labour market more flexible

Statistical information for the year 2016:
Turnower (in million €):

Employees (in heads):

Do you describe your company as a family business? O Yes O Ne
Mary wee include you as an expert in our company panel? O Yes O He
Kenn-Mr. Thank you very much for your valuable cooperation!
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International tax competition

1) How do you assess the current intensity of intermational tax competition between states st the level of corporate taxa-
tion?
[strong) 1 2 3 4 5 [wimak)
a a a a

2] What is the net impact of international tax competition on your company?

O Positive O Megstive O Effects cancel each other O Don'tknow

out
QO Does not sffect our company

3] The US has drastically reduced corporate taxes. What impact does this have on your business?
(Multiple anzwers possible)

O We are increasingly sourcing primary productsfrom O Increased competition from the USAa

the USA
O  We sell cur products and services in the USA O  We expect a one-off burden from the revaluation of
lozs carryforwards
O Weexpand capacities inthe USA O  We benefit from reduced tax rates
O We are rebuilding capacities in the USA O None

4) Please only answer if you are deing business or planning to establish business relations inthe UK: Can British tax reform
and reductions outweigh the possible disadvantage of ,Brext” for you as a German company?

O Yes O Mo O Dom't know O Hotrelevant
5) What measures is your company taking to respond to international tax competition?
[Multiple answers possible)
Capacity reduction in the domestic market
Domestic capacity expansion

O Closure or termination of the business
Increased tax planning or design

Cost planning in the operating business Capacity expansion in low-tax countries

Oooao
ouououo

Relocation of the company headquarters to none
low-tax country

O Following measurs:

&) How should the German policy react to international tax competition? [Please select 3 answers)
Improve international coordination on tax avoidance

Allow more exceptions

Reduce tax rates/- tariffes

Increase tax rates/- tanffes

Adjusting the aszeszsment bases

Create sttractive conditions for intellectual property

Reduce bureaucracy

Increase legal certainty in internationsl situations:

Implement unilateral measures against transfer of profits

Mo measures MECEszary

OgUOOoooODoOoBoooao

Following measure:

Flease turn!
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71 How do you rate the following proposals for reform of the tax system at the international level?

a) EU push for a common consolidated corporate tax base:
{Uniform tzx baze in the EU a5 well as distribution of the determined profits among EU member states)

O Positive O  Megsative O  Undecided O Nothnown

In your vieve, the planned reform will lead to ...

(Multiple answers possible)
O  Less bureaucracy and decumentation requirements O Decrezsing tax peyments/tariffs
O  Fewer opportunities for tax aveidance O  Incressing tax payments/tanffs
O  Increasing sttractivensss of the EU internal market forinvestment O Other

b} German-Franch initiative to harmonize company taxation:
{Uniform tzx baze and commion minimum corporats tax rates)
O Positive O  Megstive O Undscided O Mothnown

In your vieve, the planned reform will lead to ...
(Multiple answers possible)

O  Less bureaucracy and decumentation requirements O Decrezsing tax peyments/tariffs
O  Incressed tax revenus for the state O  Incressing tax payments/tanffs
O  Relocation of parts of the company to low-tax countries a  Cther
2] How do you assess the international tax system regarding the taxstion of internaticnally active companies?
(Fair} 1 2 2 4 5 {unfair)
a a a a a

9] What makes an attractive tax system from your compary's point of view? [Please select 1 answer)

O  Advantageous assessment bazes O Little bureswcracy

O Low tax rates [ tariffs (absolute [ relative) O  Lowtranzparency obligations

O Many exemptions for our company O  Legslly compliant information from the tax suthori-
ties

O  Simple tax systemowith clear rules d  Other

10) Which factors are most important for your company's choice of location? (Plzasz select 3 answers)

O High productivity O Atkractive tax system

O  Low lasbour costs 3O  High availability of qualified workers
O  Estzblishmentin the hometown 3  Political stability and legal certzinty
O  Little bureswcracy and regulation 3d Goedfinancing options

O  Proximity to the sales markst O Lowenergy costs

O Good infrastructurs d Other

11) Inwhich countries | regions does your company have operating sites? [Multiple answers possible)

O Germany d  Asia
O  Eurepe (without Germany) O <Central and Scuth America
O UusaA O Restofthe world
Statistical information for the year 2017
Dometic employess {in heads): Damestic turnover (in mil. €):
Empleyees abroad {in heads): Turnover abroad (in mil €):
Dioes your company use internal transfer pricing for international tax matters? d = J n=in
Do you describe your company as a family business? d = J n=in

‘Your details will be traated in the srictest confidence. Legal date protection is fully gusranteed.
Deta protaction declaration: wnw.cesifo-group.de,de/ifoHome /Legal Datenschutz. html

Thank you for your cooperation!
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The future of Europe from the perspective of German companies

1. Atwhich peolitical level are the interasts of your company best reprasented?
[Pleaze select 1 answer)
O  Eurcpe O  Federation a State jm] Municipality a Mone

2. With which peliticians are you in contact and how often? Please alse state whether you would like to have more contact
with the respective politicians.

Mewver Rare Oecasional  Freguent| Meors contact desired
Muricipal politicans O jm] jm] a jm]
Member of the State Parliament m] a a a m]
Hember of the Bundastag O a a a o
Hember of the Eurcpean Parliamant O a a a o

3. From your company's point of view, how do you azsess the following reform proposals or objectives at the
Eurcpean level:
Positive  Meutral  Megstive Don'tknow

Common European Unemployment Insurance m} [ a a
[=Reinzurance for national insurance companies)

Common Europesn minimum wage jm] jm] m] a
Common Eurozone Budget m} [ a a
Common European Deposit Guarantee Scheme m] m] a a
Common corporate tax base m} [ a a

[=harmonisation of company taxstion)

4. How doyou assess the results achieved so far by the European Union in the following areas and how much should the
EL commit to them in the new legislative peried from your company's point of view?

Results so far Future engagement
positive neutral  negative miore same les=

Resalization of the Digital Single Markat O a a a a |
Improving the global O a a a a |
competitivensss of the EU

Trade agreements with other third countries | jm] jm] a jm] a
Envirenment and climate protection O jm] jm] a m] a
Ciata protection O a a a a |
Measuras against tax avoidance O a a a a |
Admizzion of further countries to the EU m] a a a a a

5. Inwhich competence {national v=. European competence) should the following pelicy fields be focussed from your
company's point of view?

Matignal competence Europesncompetence  Don't know

Social system m] jm] a
Taxes O ]

Competition policy ] jm] a
Trade pelicy ] jm] |
Fizcal and 2conomic pelicy ] jm] |
Financizl market and banking supendsicn ] jm] |
Forzign policy ] jm] a
Immigration of skilled workers ] jm] a

Plzase tum!
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5. Howwell are the four fundamental freedoms of the Eurcpean internal market implemented from your company's

point of view?
Mot at all Minor Partly Sufficient  Completely Don’t know
Free movement of poods a O O m] m] a
Free movement of szrvices a O O m] m] a
Free movement of capital a O O m) jm] a
Free movement of parsons | O O O o |

7. Doyou classify Chinese companies or their products as competition in the EW internal markest for your company?
O  Het J MNocompetiton O Minorcompe- O Mediumecom- O Greatcompe- O Don't
relevant tition petition tition knowr

2. What economic policy measures should the EU take towards China?
[Please select a maximum of 2 answers)

O  State pre-emption rights for possible Chinese imvestments in Eurs- O Protective tariffz
pean companies

O  Reduction of investment restrickions for Europezsn jm] Imnport quotas
companies in China

O  Improved intellectual property protection jm] Mo measures

O  Cempliance with eguivalent labour and environmental standards jm] Don't know

O Sonstiges:

9. Currently, the abolition of the time change iz being discussad at European level. Which time is preferable frem your
company's point of view?

O  Mormal time (winter time) O  Sommer time O  Mopreference

10. In the context of German industrial policy, the state funding of key technologies/industries/companies is being dis-
cussed. Inyour view, what is the right way to shape industrial policy?
[pleaze select 1 answer)

O  Building large national or European companies m] Funding the entire entrepreneurial
landscape
O  Funding of selected key technologies/industries m] Mo funding
O  Funding of small and madium-sized enterprizes (SMEz) jm] Dan't know
O Sonstiges:
11, Inyour opinien, which meazure is best suited to achieving = fair tax system or less tax avoidance? (please select 1 ans-
wer)
O  Grestertax transparency towards the public jm] Mo measures
O  Strengthening of competent (tax) authorities jm] Dan't know
O  Improved intermaticnal coordinstion
O Other

Statistical information for the year 2018

Domestic employees (in heads): Domestic turnever (in mil. €]
Employees abroad (in heads): Turnower abread (in mil €):
Do you describe your company as a family business? m] Yes [m] Mo

Thank you for your cooperation!
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he Corona Pandemic: Crisis Management in Politics and Business

A. Can you identity any ettect ot the Corona pandemic on your current business situation?
Is it negative or positive?

MNegative jm] m] jm] m] m] jm] a Positive
3 -2 -1 o 1 I 3
B. We expect that turnover in the current year will be...:
a % higher than assumed before the crisis.
a %% lower than azsumed befare the crisis.
a not negatively or positively affected by the corona crisis.

C. Inthe following we would like to ask you to give the politicians a report for their crisis management.
Pleass_gi\re marks on a scale from 6=, insufficient* to 1=, very good* for the action of the Federal Government
regarding:

Insufficient Yery Don't
Zood kmaw
& 5 4 3 2

Information for companies by government agencies OO O o o g o
!_oapsf.rom KW or other state and state-related e T e R o
inzbitutionz
Deferment of tax payments and reduction of advance payments OO O O oa g jm |
Emergency aid (grants without repayment obligation)
from the state or federal government DHdo4dgod =
State participation in distressed companies OO O O oa g jm |
l.?elaxatl on of I.E.gﬂl requirements . e T e R o
(&g, statutory insolvency regulations)
Granting of hort time werking allowance OO0 O g d m]
State guarantees and sureties O 3O a d g 3d m]
Deferment of rent payments OO0 O g gd m]
Border closures OO o d o 3d m]
Closures ordered by the authorities OO O g o g o

]

D Which policy measures do you consider appropriate to increase the resilience of our economy to crises
Please rate:
Nat Wery Don't

suitable krnaw

w
g,
iy
o
i

More central competences for the federal government towards

states or municipalities in the event of a erizis 2 @ 3 =93 =
More information on possible crisis scenarios O O 3 3a a4 o
Comprehensive coordination in the EU in the event of a crisis O OO O o d o
Expansion of the hezalth system [ o R o B | m]
Improving the digital infrastructure O OO O o d o
Consclidation of public financas O O 3dJ3 3 a3 o
Increase in public investment O OO O O O m]
Building up strategic reserves of indispensable
Raw materials/preducts B o4odod =
Strengthening the Eurcpean Stability Mechanism

. O OO oo d |
to safeguard particularly affected EU states
Introduction of Eurozons bonds (Corens or Eurcbends) to se- Ooaaaa o o

cure particularly affected EU states

Prometing the formaticn of eguity capital for companies === == o
through tax measures:

Improving social security cover in the event of
unemployment, loss of earnings orillnass
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E. Which state aid measures has your company made use of?

Utilised U;:gﬁlfe‘é"

Short-time work m] a
Emergzncy aid (grants without repayment obligation) from the state or fad- o a
eral government

Loans from KAW or other state and state-related institutions o ad
State guarantees and sursties m] a
Deferment of tax payments and reduction of advance payments m ] |
Deferment of rent payments m) a

F. What other measures have you taken in your company to deal with the current crisis? What measures are you
planning for the next 2 years to protect yourself from future crises?

Introduced  Planned for the next 2

years
Operating business
Plant clozures; production stop; site closure (m] jm]
Change of suppliers | broader positioning in procuremant a jm]
Reduction of the share of supplied products or serices m] jm]
Relecation of manufacturing/service provision to Germany a m
Relocstion of manufacturing/service provizion abroad (m] jm]
Increased warehouzing a jm]
Creation of 2 crisis plan m] jm]
Establizhment or expansion of online sales or online preszence a jm]
Strategic realignment of the product or semvice offering m] jm]
Personnel
Creation or expansion of the possibility for home offices a m]
Increasing emploves flexibility (e.g., through werking time accounts) a O
Increased use of temporary agency work (m] jm]
Reduced usa of temperary agency work a jm]
Finances [ Insurance
Permanent increase of liquidity m] jm]
Permanent increase of equity capital a O
Developing new seurces of funding m] jm]
Cenclude new business interruption-/ business closure insurance a |

Statistical information for the year 2019:

Demastic employees (in heads): _— Domestic turnover [in mil. £): _
Employees abroad (in heads): Turnowver abroad (in mil. €):

Do you describe your company a= a familiy business? yes O no O
KermMr. - 5d. Hummer Thank you for your cooperation!

Your details will be treated in the strictest confidence. Legal date protection is fully guaranteed.
Data protection declaretion: wivw.ifo.de/en/information-participants-online-paper-and-fax-surveys-annual-monitar-german
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The Corona Pandemic: Testimony to Crisis Management in Politics

A. With this short survey we would like to ask you to give the politicians an up-to-date report on their crisis man-
agement.

Please give marks on a scale from 1= “very good® to 6= “insufficient™ for the action taken by the Federal Govern-
ment with regard to:

Very good Inzufficient Dion’t know

1 2 3 4 5 6

Information for companies through
. OO o gagoa a m}

government agencies
Loans from KfW or other state-owned and

O 0o 3dJd3da g g 3
governmant-relsted institutions
Deferment of tax payments and reduction

OO oo g a 0
of advance payments
E_r'ne!'gaenr_y aid (grants without repayment ob- oo o aaa -
ligation) from the state or federal government
State participation in ailing companies

OO O oao o |
companies
Relaxation of legal requirements
) . ) OO O oOoao |
[e.g, statutory insolvency regulations)
Granting of short time werking allowance OO O o o g O
State guarantees and suraties OO 3J3d a3 a
Deferment of rent payments OO OO g d O
Border closures OO 330 3d a
Closures ordered by the authorities OO OO g d O

E. Is the productivity related to the office workplaces in your company when using home office

a Increased O  Remained the same a Decreased a Mot relevant for us.

C. In April 2020, the coalition government passed a bureaucracy moratorium for companies. Has this brought any
relief for your company?

O  VWes, very large reliefs O  VWes, but only small reliefs O Mo O Don‘tknow

Thank you for your cooperation!

Your details will be trested in the strictest confidence. Legal date protection & fully gusrantesd.
Date protection declarstion: wwe.ifo_dejen informaticn-participants-cnine-paper-and-fac-sureeys-annual-monitor-german
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Evaluation of climate and environmental policy in Germany and Europe

1. Inthe long term, efforts to combat cllmate change mean for our company ...

(Grest opporunity Opportunity Meutral Rizk Greatrisk
a O O O O

2. Assessment of dimate and environmental pollcy: which statements apply to your company?

Thiz is This  Pertdy Thisis This iz nottrue at

completely is not frue all
Erws true

The legzl requirement= offer us planning security
The measures in the course of energy transition provide us with
incentives for more energy efficiency
Eurcpean and German emizsions weding lesds to 3 reduction in
EMissioNs in our company
The energy transition endangers the sufficient powsr supply of
oUr company
German energy costs are & disadvantsgs for our company in
internations! competition
Globally inconsiztent climate policy wiarsens our positionin
intermztionsl competition

0o oo oo
O o ood
o ooooo
o oooon
O ooooo

0O

o

3. Hawve you taken or do you plan to take any of the followlng measures In the course of regulation?
Already

implemented

Orientation wowards environmentally or climate-friendly products O

[processes

Price reductions

Priceincreasas

Relocation/production sbroad

Establizhment or expansion of cwn emergency power capacity

Other:

Planned Mot planned Mat relevant

O O

[ |
ooooo o
CICIC ]
CICICI ]

Con't know

Oo0Oooon

Dot
ko

O
O
O
[
O
O

4. With the Green Deal, the EU Commission Is planning a serles of new laws and Inltlatlves for a climate-neutral Europe by
From your compamy’s polnt of view, how do you assess the followlng measures and goals listed there?
Pasithve Meutral Mezative

Electrification of the energy end-use sectors [transport, industry, buildings)

EU hydrogen sorategy (a2 40 GV hydrogen electrolysis cepacity by 2030)
Realizztion of & circular econormy by 2050 (among other things, guaranteed right to repairs,
svoidance of superfluous packaging, increase in recycling shere

Development of & standard method for assessing the environmental impact of products (e.g.
electronic product passport)

Increased requirements for building energy efficiency and resulting renovation
requirernents, if applicable

Reduce tranzport-related emizzions by 80% by 2050

Steering finencizl and capitsl flows towards "green” investments

Extension of disclosurs ablizgations of non-financial information on climats and
emvironmentz! data for companies

C-border sdjustment system (import duties [ export credits to avoid distortion of
competition)

5. Which polltlcal measures do you endorse to slow down cllmate change?
Tatalky Agras
agree

i T o i o I o | |
I T T i o I
O oooo o oos

Heutral Do not apres st all

Establishment and nsion of support mmes for
climzte-friendhy pr&ﬁu!mws&m [e2E

Expanszion of fizcal R&D support for climste-friendly technologies
Tex incentives for imvestments in emizsion reduction

Maore fevourabls financing conditions for green investments
Premiums | purchese incentives for climete-friendly products /
senices

]
N

Techneology specifications

Stricter requiremnents for energy efficiency

Value added tex reduction for climate-friendly products
Binding CO:-reduction targets for companies

Other:

L [ o
L)
L o e

G o
(S I:I'aa
COOOon 0 oo

2050.

Don't

I [ i o I o | |

Con't knowr

L0 o o
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Zﬂf Agree o bral Engr:: Do not agree ot all Don't ko
COs-pricing in general [m] a u] m]
- Ingrease in the fised price for emission certdficates in the
German Fuel Eml'ssioas Trading Act d d i U o o
- Extenzion of the Eurcpean Emissions Trading Scheme (EU-
ET5) to heat and rensport o d o o o o
- El-wide COptax O | m} O ] a

& Which prieritisatlon regarding cllmate and envirenmental protectlon do the following stakeholder groups of your company
demand?

High Mediusm Low Mone E'::;
Partner j Shareholders O O O O m|
Banks / Lenders O m} O O |
Supervisory Board | Advisory Board O O O O |
Regulstory O O O O [}
Employees O O O [} m|
Customers O m} m} O m]

7. Hawe you set yourself a certaln target for COz-neutrallty?
Yes O No a

If yes: Untll which year?

&. What climate or environmental protection measures have you taken or do you plan to take?

Planned in
im:il;r‘:edsl:\ad th;::: 3 planned Mot relmvent | Don'tknow

Energy

Purchase of energy from renewsabls sounces O O a O O

Inztzllation of renewsble energy systems O O O O d

Increasing energy efficiency in production O O O O O

Energetic building refurbishment O O O O ad
Resource efflclency

RE&D for emironmentally and climate-friendly technologies and O O o o O

pIDCEEEEs

Procurement of emvirgnmentally or dimate-friendly products / services O O O O d

Waste minimisation O | O O O

Increasing the proportion of recycling O a O [} d
Transport and leglstlcs

Use of sltemative mobility concepts and drive tachnologies O O a | O

Jptimization of logistics O O O O d

Permanently fewer business trips also independant of Corona pandemic O O [m} O O

Guidelines for dimate-friendly business travel O O O O ad
Buslness policy { Internal spedflcations

Crwen 00 -reduction targets definied O O [m} O O

Employes training [ awareness-raising for climete and environmental O o O = O

protection

Arcrusls for future investments in climate and environmentsl O o O o O

protection

Uszz of public funding measurss O O O O d
Other: O O m] m] O

Bureaucracy monltor: How has bureaucracy developed for your company In 2020 compared to the previlous year?
Decreased O Remained theseme O Increased a Dontkmow O
Which three bureaucratic regulatlons burden you the most?

1 ' 3

tatistical information for the year 2020:

Domestic employess (in hesds): Domestic tumaover (in mil. £
Employees sbroad (in heads): Turnowver abroad {in mil. €
Do you describe your company &= a family business? yes ] no O
Hwmn b LR M. Thank you for your cooperstion!
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Expectations of the new German government

1. The German state has taken on a large amount of debt to flght the Corona pandemic and Its economlc consequences. Glven this
starting posidon, would you support tax Inoreases to reduce the natlonal debt?
O Yes O HNo O Dontkwow

If 50, which t=o: messures do you consider particularly sppropriste? (Pleazs a madmum of 3 entries)

D Intreduction of & wealth tax/esset levy 3  Increase in corporate income tax
ad Increase of the top income tax rate J  Incressein capital gzins tax

O Increase in income taxin all income tax brackets J  Incresseinvslue sdded tex

ad Other: J  Incresseininheritance tax

2. Do you think government austerlty measures are necessary to reduce the natlonal debt?
O Yes O HNo O Don'tkmow
Ifyes, wihich ssvings measure doyou think is most approprizte?

3  Across-the-bosrd cuts in public spending O Limit growth of the public budzet
- Reduwction of subsidies m Other messure:

3. How sultable do you conslder the followlng measures to be for Improving German competltheeness? Please rate.

Mot suitable Wery suitable Don't now
a) Mon-flnanclal measures
Digitalization of the stste sdministration O O OO DO o
Building up stete cyber defences Jd O O O ad ]
Reduction of documentation requiremsnts O DO OO D o
Exclusion of non-Eurcpesn bidders in tenders O O O O 3d ]
‘Withdrewsl of the General Dats Protection Regulation [GDPR) O DO OO D o
::i::‘?gthe Working Hours Act more flexible (2.5 weekly maximum working hours instead of 0 3 3 3 a3 o
b) Flscal pollcy measures
Incressing government investment in education O DO OO D o
Incresse government investrment ininfrastructure O O O O 3d ]
Stronger tax incenthies for ressarch and development (RED] O DO OO D o
Reduction of the corporate income tax a O O o 4d jm}
Reduction of income tax 0o O O oo ]
Abclition of the solidarity surcharge Jd O O O ad ]
Abolition of the EEG levy O O OO O ]
Abdlition of inheritance tax Jd O O O 3 ju ]
¢} Further measures: O O OO0 O u]
4, How do you assess the current Investment condltlons In Germany? Please rate uslng school marks from .Insufflclent™ (5] to .wery
good* (1).
Inzufficient a 3d 3d a a a Very good | a Mot sure

5. What effect do you think the Introductlon of a wealth tax/asset levy In Germay would have on Investment condltions?

Strong deterioration a a O a O Strong improvement | a Mot sure

& How would your company react to the Introductlon of a wealth tax/asset levy with regard to lts Investment plans for the German
reglon?

D Mo change in investment beheviour O Decresse of investments
ad Incresse of investments ] Cessation of invesments
Domestic employees (in heads): Domestic turmowver (in mil. )
Employess sbroad (in heads): Turnower abroad (in mil. €

Dz you describe your compeany 3= a familly buslness? d  yes O no

Thank you for your cooperation!

26



IO INSTITUTE

Luibalr InstHube for Ectomomie Rassarch
ifo Institute - Center for Macroeconomics and Surveys ut the Unharetty ol Munich

Return requested by 07.04.2022

Pasifach B50450 Kenn-Hr,
E1621 Mnchan
Fie DS S224-1500 oder D22 S224-1463

Burden of rising energy costs - impact on businesses

1. a) What energy sources does your company use? (Multiple answers possible)
O electricity O gas O coal O fueloil O diesel/petral 3 | O don't know

b) What do you estimate was the share of energy costs in your company's sales revenue in 2021 (energy
intensity, in percent)? %% [stztements with one decimal place)

2. Companies usually hedge against fluctuations in energy prices through long-term supply contracts. When
do you expect the main burden from energy price increases?

O  Immediatley’ a l:_:;:e second halfy=ar a in 2023 O sfter 2023 O don't know
3. What measures are you planning to take in response to rising energy costs?
highly probable  improbable not don't
probeble plannsd kmonar
Production stops o o o ] o
Relocstion of operating facilitizs abroed a o a ] o
Job cuts at locations in Germany o a a ] a
Postponement of planned investments jm} o a ] o
Investments in energy efficiency o o o ] o
Switching to other energy sources jm} o a ] o
Abandonment of energy-intensive business areas o o o ] o
Price increaszss ] O ] ju ] u]
Other:, o o o ] o

4. Are you in favour of concrete measures to limit energy costs?
o ¥e |fyes, please priontize sach meazure below with 2 valus
from 0o 3 (0= none, 1 =low, 2 =medium, 3 = high priorty}
__  Abolition of the EEG levy
Ho further increase of the CO:-price
Reduction of the tax burden on electricity (=ales tax or electricity tax)
Introduction of a discounted industrisl electricity price
Targeted sid to companies or industries in line with EU state aid rules
‘Subsidies for privete investments in renewable energies and energy efficiency
Approval for payment defferals for energy bills
Reward companizss that flexibly manage their electricity demand during peak or sleck pericds via 3 capscity
mechanizm [remuneration for capecities provided)
Other:

3 no O don'thnow

5. What measures do you consider to be effective in increasing the competitiveness of German companies in
the EU internal market or on international markets? Please max. 2 mentions

3 Intreduction of & C0y-limit compensation mechanizm O Introduction of subsidies for energy-intensive
companies

3 Intreduction of a global CO;-price O State limitation of energy costs cap)

3J Other O don't know

6. How do you rate the overall security of energy supply for your company?

extremely relisble o] 4] Q 4] 4] wery limited | O  don'thknow
Statistical information for the year 2021:

Domestic employess (in hesds): Domestic turnover (in mil. £

Employess sbroad (in heads): Turnover abread (in mil. £):

Do you describe your company as a family business? O yes O no

Thank you for your cooperation!
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Ifo INSTITUTE

ifo Institute - Center for Macroeconomics and Surveys Lalbalz [nstHits for Esonemic Rassarch
Return requested by 15 June 2022 wt the Lnhorgity o Mynkch

Pastfach E504£0 Kennhr-1fd Hr.
1831 Miinchen

F DS 5274~ 1500 odar D29 3774-1463
flects of the shortage of skilled workers on Germ

companies

1. The effort required to recrult new skilled workers for our company Is currently ..

wery lowr law medium high very high don't know
m] m| m] = [m o
In the last three years, this effort has...
fall=n sharply fellen remeined the same incresged increesed sharply don't know
m| m| m| m| m o

2. How sultable do you conslder the following {planned) measures of the federal government to face the shortage of
skilled workers?

ey rather sl rather wery don't

unsuitable wnsuitatle neutrs suitable suitable knere
Crante incantives for higher |sbour farce participetion
(&g, by means of approgriate reforms). = = = = = =
Enabls working people to work beyand retirement age a a = = a o
Facilitate access to mester craftsman training O a m} o a [m]
Facilitate labour immigration to Germany (e g., swmend a a - - a o
the Elu=Card to non-academic professions) = =
Lowering hurdles in the recognition of educational and
wacatinel qualifications from abroad =2 = = = = =
Pramating more targeted vocational arientstion in all a a - - a o
scheals - -
Fraomation of training ambassadars O m] m ] O m] O

3. Which of the followlng measures Is your company already taking or consldering to recrult skilled workers?
Please also indicate how suitable you find them or what suitability you attribute to them in the planning case
(1=very unsuitable, 2=rather unsuitable, 3=neutral, =rather suitable, S=very suitablz}

Suitability not
[passible ~ already planned planned dan’t know
. mplemented
walues: 1-5]
Retreining/gualification of career changars . ] O m O
Further training of exizting staff _— | ju] a a
Making the working time model mare flexible (=g, thraugh o o 3 2
part-time madels, job sharing, sabbaticsls) —
Tempararywork _ a ju a a
Headhunter — m} o =] =
Parmanenthy convert wacant position to home affice | o o o a
remote socess (Germamy-wide applicant selection) -—
Expansion of candidate selection to international
prafassionals through permanent remote acosss from - O (m] 0 |
abroad
Targeted recruitment of skilled workers from other EU
countries -— = o = =
Targeted recruitment of skilled workers from cutside the
EU — =} o u| a
Direct sporoach of potential new employees by the
camzany iteelf and not by & contrected service provider — a u] a a
("zetive sourcing”}
Emplayment of refugees _— ] O m] O
Expansion of raining activities beyond current needs — | ju] a a
Caoperation with [high) schools _ m| o a =
Fayment of highar salari=s _ ] jm] a a
Other. _ ] O a =

28



4. How much Is your company affected by the followlng In terms of skilled workers?

. 5 dan't
notetall baraby moderately  strongly Jenane
Headhunting of skilled waorkers by other companies. (m ] o o a a
Skilled workers leaving due to retirement O jm] O a a
Bkilled warkers moving to other sectors m ] =] o a a
Qnher: - = - = =
5. a) Are effects of the shortage of skilled workers notlceable In your company? O no O yes O don't know
b) If yes: How do you rate them In relatlon to the followIng polnts for your company?
decresses decres unch- increas increases
don’t know
sharply 5E5 anged ] sharphy
\Warkdoad of the workforce =] m] m | o =] o
Competitiveness a a a a =] O
Rizk of intarrupticns along the valuse chain [m] [m] a o o [m]
Qutsourcing of cartain services processes m] a a a [n] O
Fersonnel expenses [m] [m] a o o [m]
Expenditure for research and development a a a a o a
=] m] m | o =] o

Other,

ADDITOMAL QUESTION
Howr has productivity changed In relatlon to the offlce workplaces In your company when uslng home offlce?

Jincreased O remained the seme O decreesed O nat relevant far us O daon't know

Statistical information for the year2021:

Domestic employses (in heads): Domestic turnover (in mil. £):
Employess ebroad {in heads): Turnover abroad (in mil. )

Do you describe your compeny 23 a family buziness? yES a no O

For family businesses, please tick as appropriate:

Are family members active in the management?

Is there s supervisary bedy in the family business?

Are family members active in supervisory bodies?

fire there successors from the family far the manapement?

oooo ok
(NEVNENTNE] =

Are there successors from the family for the supervisory boards?
\iihich generation is currently running the company?

Howr many family members cwn the business?

HennMr. Lid.Mr. Thank you for your cooperation!
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et Gt o Mocrocammicn e Suvee ifo INSTITUTE

Return by mail/e-mail/fax by October 11, 2022 o Laibiniz Institute for Econam:c Research
fax: 0B9 9224 -1463 or -1508 - e-mail: umfrage-jahresmenitor@ifo.de it the University of Munich

sKennMrs - «Lfd_Nummers
ifo Institute
Jahresmonitor
Postfach 86 04 60
B1631 Manchen

Burden of rising energy costs and lack of security of supply -
Effects on the companies

1. How high do you estimate the share of energy costs in your company’s sales revenue (energy intensity) in
20227 What was the approximate share in 20217 (Data as approximate values)

%% for 2022 %% for 2021
2. What measures are you planning to take in response to rising energy costs?
implemented/ wEry probeble  improbale not don't
inimplementaticn  probable plannad | kmow
Production stops o o o O o o
Relocation of operating fecilities abroed jm| ] O ad
Job cut= at locations in Germany o o D a a o
Postponement of planned investments a jm} jm} a a jm}
Investments in energy efficiency O o o O o o
Switching to other energy sources a jm} jm} a a jm}
Abandonment of energy-intensive business arsas O o o O o o
Price increaszss a ] O ad ] ]
Other:, O u] O 0 u] u]

3. The German government wants to introduce a gas levy to stabilize the market. How would you rate this
measure in school grades?

01 Oz Os O4 Os Os | O don’t know

4. How do you prioritize the following measures to limit energy costs? Please prioritize sach measure below with
awvalue from O to 3 (0= none, 1 =low, 2 = medium, 3 = high priority).

government cap on gas and electricity prices

temporary extensions of the operating lives of nuclesr power plants

reduction of the tax burden on electricity (=ales tax or electricity tax)

Introduction of a discounted industrial electricity price

Targeted aid to companies or industries in line with EU state sid rules

Subsidies for private investments in renewable energies end energy efficiency

Approval of payment deferrals for energy bills

Reward companies thet flexibly manage their electricity demand during pesk or slack periods viz & capacity
mechanism (payment for capecity provided)

Other:

5. How do you rate the overall security of energy supply for your company?
axtremely relizble o o (4] o 4] viery limitad | O don’t know

6. How would you rate the German government's crisis management in energy policy in school grades?

01 Oz Os O4 Os Os | O dent’ know
x mformation fort he year 20012
Domestic empleyees (in heads): Domestic turnawer {in mil. £):
Employess sbroad (in hesds): Turnower zbroed (in mil £
Do you describe your company a3 a family business? O yes O mo

wkennirs - «Lfd_Nummers
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