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ABSTRACT 

 

This study aims to analyze the relation between leadership and positive psychological 

capital (PsyCap) in the hospitality industry. Questionnaires were applied to employees of 

five-star hotels operating in the Turkish Republic of Northern Cyprus selected by a 

sampling method (N = 372). The obtained data were analyzed using IBM SPSS 23. There 

are many studies on PsyCap and leadership, concentrating on the factors of organizational 

commitment, job satisfaction, and the organizational dimension. Research has 

increasingly explored the effects of PsyCap, leadership, job empowerment, and employee 

participation, while empirical sectorial studies that overlook comprehensive and dynamic 

relationships remain limited (Joo, Lim and Kim, 2016). This study aims to contribute to 

the literature with this dimension. The results of the research show that transformational 

leadership has a positive effect on PsyCap, while laissez-faire leadership has a significant 

and negative effect and transactional leadership has no effect. 

 

JEL Classifications:  D23, L83, M12  

 

Keywords:  leadership; leadership styles; positive psychological capital 

 

 

 

 

 

 

 

 

 

 

 

mailto:hsesen@eul.edu.tr


INTERNATIONAL JOURNAL OF BUSINESS, 24(2), 2019                                                    183 

I. INTRODUCTION 

Today, organizations need to perform above average to avoid failure and survive (Avey 

et al., 2008). Along with global competition, change is rapidly increasing, and the 

competitiveness of businesses depends on how well they adapt to these changes and 

developments (Friedman, 2005). To respond flexibly to changes, it is very important to 

know how to use intangible resources. Positive Psychological Capital (PsyCap) improves 

employee attitudes and behavior in this context (Rego et al., 2017). PsyCap also disrupts 

unwanted employee behavior and attitudes (Heled et al., 2016). For these reasons, it has 

been noted that PsyCap is a source of sustainable competitive advantage in today's 

competitive environment (Luthans and Youssef, 2004), which "goes beyond other 

capital", such as economic, humanitarian, and social capital (Luthans et al., 2015). 

Empirical research has revealed that PsyCap can be developed at a collective level and 

has had a number of outcomes, including increasing the organizational performance of 

businesses (Clapp-Smith et al., 2009; Heled et al., 2016). 

Avolio et al. (2004) believed that PsyCap not only encourages employees to 

commit to carrying out their own tasks but also promotes positive behaviors, such as 

employees who undertake additional challenges. To confirm this, it is important to 

investigate the PsyCap predicates by examining the organizational or relational 

characteristics of employees (Avey, 2014). Empirical evidence on PsyCap is relatively 

insufficient, as discussed by several authors (Avey, 2014), although PsyCap is a new 

approach to organizations that creates a unique and long-term competitive advantage 

(Luthans et al., 2007; Rego et al., 2017; Reichard et al., 2011). 

Luthans et al. (2005) view PsyCap as a positive psychological resource that can 

be influenced by leadership variables. Leadership behaviors have more influence on the 

results of employees compared with other behaviors (Salehzadeh, 2017). As a result, 

leadership styles strongly influence the behaviors and outcomes of followers (Den Hartog 

and Koopman, 2011) and are an important source of positive/negative emotions 

(Dasborough and Ashkanasy, 2002). 

Research has shown that leaders have significant impact on followers' PsyCap 

(Anderson and Sun, 2017; Avey, 2014; Gauth et al., 2009; Ghafoor et al., 2011; Gyu Park 

et al., 2017; Malik and Dhar, 2011; Rego et al., 2017). From this view point, leadership 

style in this research is examined as a possible forerunner of the psychological capital of 

followers (McMurray et al., 2010). 

When the literature is examined, it is seen that the studies that examine the effects 

of PsyCap on the hospitality industry are limited (Paek et al., 2015). In the hotel sector, 

positive behaviors of employees have a significant impact on the level of service provided 

to customers (Chow et al., 2006) and a significant contribution to organizational 

productivity (Paek et al., 2015). The availability of a positive working environment in 

the hotel sector with leadership resources has a great influence on improvements in the 

performance of the organization (Jung et al., 2015). 

There has also been a call to conduct research on more culturally diverse examples 

(Walumbwa et al., 2012), given that many studies on leadership have come from the US 

(Gelfand et al., 2007; House and Aditya, 1997; Peterson, 2008; Rego et al., 2012). 

This survey was conducted by surveying employees in five-star hotels operating 

in the Turkish Republic of Northern Cyprus to verify the leadership's various influences 

on PsyCap. According to the World Travel and Tourism Council, five-star hotels are 
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among the world’s largest employers (Serafini and Szamosi, 2015). This is also the case 

for Cyprus, an island country, and in general the tourism sector, especially the five star 

hotels, creates tremendous economic value for Cyprus. About 3.5 million tourists visit 

Cyprus annually, and 8% of the people of Cyprus are employed in the tourism sector 

(Archontides, 2007; Boukas and Ziakas, 2014). 

In this important economic sector, workers must have the basic qualities to achieve 

the objectives of the facility and be governed by appropriate leadership style. In this 

context, this study contributes to the richness of the literature. To identify the various 

influences of the leadership on the PsyCap, this research with the employees of the five-

star hotels operating in Cyprus was aimed at providing managerial contributions to the 

hotel managers as well. 

 

II. LITERATURE REVIEW 

 

A. Positive Psychological Capital 

The concept of PsyCap is defined as positive studies that give life to organizations in the 

literature, as well as emerging from positive psychological theories and research mostly 

applied in the organizational field (Baker and Schaufeli, 2008; Luthans et. al., 2005). 

Luthans et al. (2017) defined PsyCap as “the positive psychological state of the individual 

towards positive development”. While PsyCap identifies and measures the different 

behavioral situations that ultimately relate to the performance of an employee in the 

organization (Luthans et al., 2007), it does not focus on what is wrong with employees; 

instead, it focuses on what is right with employees and how to develop it (Linley et al., 

2006). 

PsyCap consists of four positive psychological resources: self-sufficiency, 

optimism, hope, and endurance (Luthans et al., 2007). Self-sufficiency is a form of self-

assurance, challenging difficulties and being able to undertake tasks (Stajkovic, 2006). 

Optimism is having a positive expectation about being successful now and in the future. 

Hope is the anticipation of ways of getting things done in difficult times (Luthans et al., 

2007), leading to alternative ways of reaching targets (Luthans et al., 2004). 

Psychological endurance refers to continuing the struggle to achieve success when faced 

with problems and negativities. 

Employee performance is important in all sectors. However, workers in labor-

intensive service industries are an important part of the product and form the core of the 

service experience (Slåtten and Mehmetoğlu, 2011). Employees with high motivation are 

critical to the success of labor-intensive businesses (Slåtten and Mehmetoğlu, 2011). 

Creating a customer relationship with the employee in the tourism sector, ensuring 

continuity (Onsøyen et al., 2009), and creating customer loyalty provide competitive 

advantages to that organization (Chi and Gürsoy, 2009). In the tourism sector, employees' 

mental appearance, mood, and behavior are important because these have a critical 

impact on performance, results, and customer satisfaction. Among the various attitudes 

and behavioral factors related to this, the notion of loyalty is particularly evident when 

considering the strong relationship with business performance and competitive advantage 

(Baumruk, 2004). 

Close relationships between customers and employees, especially in hotels, play 

the most important role in employee performance and are highly dependent on human 
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services (Brown et al., 2002). As service processes naturally involve interaction between 

employees and customers (Skaggs and Galli-Debicella, 2012), the interaction quality 

affects employee performance and the financial outcomes of service delivery. For this 

reason, positive behaviors of employees have a significant influence on the level of 

service and productivity provided to customers (Chow et al., 2006). Thus, the positive 

psychology of hotel employees has a great influence on the performance of the 

organization. 

PsyCap concerns behavioral and psychological factors as well as entrepreneurial, 

managerial and economic consequences. PsyCap elements are associated with many 

organizational factors, particularly performance and extrinsic role behaviors (Luthans, 

2002a, 2002b; Wright, 2003). A study by Luthans and Youssef (2007) found that 

employees' psychological endurance levels are related to job satisfaction, organizational 

commitment and happiness. In current literature examples, there are also relationships 

and empirical studies on leadership between PsyCap and various species. For example, 

McMurray (2010) noted that leadership behavior is an important determinant of 

psychological capital among employees in non-profit organizations. Rego et al. (2012) 

reported that its authentic leadership has boosted PsyCap activity among employees in 

different commercial enterprises in Portugal.  

 

B. Leadership and PsyCap 

As a complex and popular topic (Douglas, 2012; Rowold and Borgmann, 2013), 

leadership has been the subject of many research studies (Ghafoor et al., 2011) because 

it plays a key role in the success of organizations (Kaiser et al., 2008; Kollée et al., 2013; 

Oc and Bashshur, 2013). On the basis of this interest lies the fact that the leaders play a 

central role in the organization, in improving the prosperity and performance of the 

members of the organization and in the success of the organization (Avolio et al, 2004; 

Avolio and Walumbwa, 2006). 

Leadership scholars stated that positive and motivational leaders increase their 

ability to produce PsyCap among members of the organization (Lew, 2009; Weberg, 

2010) and negative leaders are an important source of negative feelings within the 

organization (Dasborough and Ashkanasy, 2002). The leader largely determines the 

behavior of employees (Malik and Dhar, 2017). This may be attributed to the role 

modelling of followers' leaders (Walumbwa et al., 2010). When followers perceive that 

their leaders behave positively, they act positively in an attempt to imitate their leaders 

(Avolio and Walumbwa, 2006). 

Several different leadership styles have been discussed in the literature (Alonso-

Almeida et al., 2017), and a number of new leadership styles have been proposed since 

2000 to reveal significant missing aspects of charismatic, transformational, and 

transactional leadership styles (Anderson and Sun, 2017). But the overlap between the 

many leadership styles under investigation is extremely problematic (Derue et al., 2011) 

and is probably a "repetition of the concept" (Morrow, 1983). As a result, it is understood 

that change is only the extent and perception of the concept of leadership (Sürücü and 

Yeşilada, 2017). For this reason, this study analyses transformational leadership (which 

is the most commonly researched topic in the literature), transactional leadership 

(Anderson and Sun, 2017) and laissez-faire leadership as passive leadership styles 

(Hinkin and Schriesheim, 2008; Sandhåland et al., 2017). Transformational leadership is 
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one of the most influential examples of contemporary leadership theories (Judge and 

Bono, 2000). Meta-analysis by Wang et al. (2011) has shown that transformational 

leadership is both effective and widely used (Günzel-Jensen et al., 2017). 

The transformational leader recognizes the tendencies, needs, and desires of 

subordinates through personalized attention and uses them to motivate followers (Sürücü 

et al., 2018; Sahin et al., 2014). The transformational leader not only increases positive 

results but also reduces the stress level of followers in the organization (Ghafoor et al., 

2011) by reducing the influence of negative influences on employee satisfaction and 

performance (Gill et al., 2010). Such leaders enable employees to overcome 

psychological disruptions and gain the power they need to overcome future challenges 

(Kelloway et al., 2012). 

Research has shown that the transformational leader plays an important role in 

improving the psychological performance of members of the organization (Ghafoor et 

al., 2011) and improving their well-being (Kelloway et al., 2012). This contributes to 

improving PsyCap (Gooty et al., 2009) and is an important precedent of psychological 

capital (Luthans et al., 2005). The following hypothesis has been developed to investigate 

in this context. 

 

Hypothesis 1: Transformational leadership influences PsyCap in a significant and 

positive way. 

 

Transactional leadership is based on a changing process, contrary to 

transformational leadership (Günzel-Jensen et al., 2017), and is defined as the exchange 

of rewards and goals between employees and management (Howell and Avolio, 1993). 

When members of the organization provide a sample service, they are usually 

rewarded with salary, promotion, appreciation, etc., while in other cases they are 

generally criticized or penalized (Walumbwa et al., 2010). Transactional leaders, on the 

other hand, help their followers determine what needs to be done to achieve their desired 

goals (McMurray et al., 2010). In this process, they intensively supervise the members 

of the organization, identify mistakes and then take corrective actions (Birasnav, 2014). 

It can be argued that when the psychological capital of the members of an 

organization are supervised by leaders whose PsyCap is high, both the performance of 

the members of the organization and the PsyCap will increase (Walumbwa et al., 2010). 

The following hypothesis has been developed to investigate in this context. 

 

Hypothesis 2: Transactional leadership influences PsyCap in a significant and positive 

way. 

 

Laissez-faire leaders avoid assuming responsibility or making decisions; they 

intervene in employees' activities only when there are problems and where it is difficult 

to prevent them (Che et al., 2017). They lack leadership skills (Kelloway et al., 2005) 

and may create a negative organizational environment because they cannot provide 

feedback to their subordinates in their activities (Arnold et al., 2015). In this sense, such 

leaders affect the psychological health of members of an organization negatively 

(Nguyen et al., 2017). In summary, laissez-faire leadership is associated with lower 

security behaviors (Mullen et al., 2008), psychological distress (Skogstad et al., 2007), 

and employee role conflict and ambiguity (Hinkin and Schriesheim, 2008). 
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Studies have shown that laissez-faire leadership has an adverse effect on 

employees' perceptions (Hinkin and Schriesheim, 2008), affects employees' welfare 

negatively (Kelloway et al., 2012), and increases employee stress (Che et al., 2017). Toor 

and Ofori (2008), on the other hand, found that PsyCap has a negative relationship with 

the laissez-faire leadership in the survey. Based on these research studies and literature, 

the following hypothesis has been developed. 

 

Hypothesis 3: Laissez-faire leadership influences PsyCap in a significant and negative 

way. 

 

III. METHOD 

 

A. Data Collection and Sample 

 

The research was conducted at five-star hotels in Kyrenia, Rizokarpasia, and Nicosia, the 

three most popular (coastal) destinations in Northern Cyprus. Because time, cost, and 

control would be difficult to access across the whole of the research universe, stratified 

random sampling was used to select the sample to represent the study universe. 

Accordingly, the number of interviewed employees among 4,471 employees working in 

five-star hotels in the Northern Cyprus was expected to be 354, with a 95% confidence 

interval and a 5% sampling error. 

In determining the sample size, the formula proposed by Barlett, Körtlik, and 

Higgins (2001) was utilized. The number of samples’ formula is as follows: 

       
q*p*td)1N(

q*pt*N
n

22

2




          
50.0*50.0*)96.1()05.0)(4470(

50.0*50.0*)96.1(*4471
n

22

2


 = 354 

          

where N: Universe Size; n: Sample size; p: Probability of occurrence of the examined 

event; q: Probability of will not occurrence of the examined event (1-P); t: Theoretical 

value found at a certain significance level, relative to Z table; and d: Acceptable deviation 

tolerance (Barlett, Kotrlik, and Higgins, 2001, p. 46) 
The researchers interviewed 372 participants to avoid missing values. The 

distribution of the participants by region is shown in Table 1. 

 

Table 1 

Distribution of participants by region 

Region Number of Employees * Ni/N Sampling Size 

Kyrenia 3,416 0.76 285 

Rizokarpasia 780 0.17 65 

Nicosia 275 0.06 22 

Total 4,471 1 372 

 * Source: TRNC Tourism and Planning Office 
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In total, 34.95% of participants were female, and 65.05% were male. Regarding 

the age of the participants, 25% were 25 years and below, 32% were between 26 and 30 

years, 16.9% were between 31 and 35 years, and 26.2% were 36 years and over. 

Regarding education level, 33.3% were in high school, 14.2% were undergraduates, and 

22.6% were postgraduates. Regarding the nationality, 17.2% of the participants were 

Cypriots, 66.7% were Turkish citizens, and 16.1% were citizens of other countries. 

Regarding positions within the hotels, 21.5% of the participants were in the position of 

manager and 78.5% were non-managerial staff. Details of the sample characteristics are 

shown in Table 2 

 

Table 2 

Characteristics of the sample 

Characteristics of 

Respondents 
Content Frequency  (n) Percentage (%) 

Sex 
Female 130 34.95 

Male 242 65.05 

Age Group 

25 and below 93 25.00 

Between 26–30 119 31.98 

Between 31-35 63 16.92 

36 and above 97 26.20 

Education 

Secondary school and below 111 29.83 

High school 124 33.33 

Undergraduate 53 14.24 

Postgraduate Degree 84 22.6 

Nationality 

Cyprus 64 17.2 

Turkish (R. T.) 248 66.7 

Others 60 16.1 

Position 
Manager 80 21.5 

Non-managerial staff 292 78.5 

 

B. Measures 

 

First, the face (or content) validity, which is the most basic validity type, is provided by 

asking the opinion of experts regarding the questionnaire (Zikmund, 1997). In this study, 

the experts included hotel managers and academics from Cyprus. The experts reviewed 

the survey and provided feedback for greater clarity and alignment with the building 

dimensions. Their feedback led to changing, removing, or combining several items. The 

second stage of the preliminary survey includes the sampling of the questionnaire, i.e., 

distribution to those in the tourism sector.  

After the first 100 questionnaires were collected, the researchers performed factor 

analysis and scale reliability. Because the first results were meaningful and there were no 

worrying comments from the participants, they continued to apply the questionnaires. An 

informative email was sent to question the hotel management's willingness to participate 

in the survey. Upon formal authorization from hotel managers, expert interviewers 

conducted face-to-face surveys. During the completion of the questionnaires (10–15 

minutes), the interviewers were present to answer questions or concerns. 
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As a data collection tool, the questionnaires consisted of three parts: introductory 

characteristics, psychological capital scale, and leadership scale. The Psychological 

Capital Scale developed by Luthans et al. (2007) and was used as the Turkish adaptation 

developed by Çetin and Basım (2012). In the context of the validity-reliability study 

conducted by Çetin and Basım (2012), the values of goodness of fit based on the 

confirmatory factor analysis that the scale consists of four sub-dimensions were found 

appropriate (optimism, psychological endurance, hope, self-efficacy). Moreover, 

Cronbach’s alpha value was found to be 0.89 according to the internal consistency test 

conducted within the reliability study of the scale. All measurement items used a 5-point 

Likert scale. Sample questions included “I feel confident in representing my work area 

in meetings with management”, “When I have a setback at work, I have trouble 

recovering from it, moving on (R)”, and “I always look on the bright side of things 

regarding my job”. The calculated Cronbach’s alpha value of the general scale was 0.93. 

The leadership styles scale "Multifactor Leaderboard Questionnaire MLQ”, 

developed as a three sub-dimensional (transformational, transactional and laissez-faire) 

by Avio and Bass (1995), was used as the Turkish adaptation developed by Cemaloğlu 

(2007). All measurement items used a 5-point Likert scale. Sample questions included 

“The leader/manager asks the employees for their ideas when deciding, but he gives the 

final decision himself”, “The leader/manager creates a family environment in the 

workplace”, and “The leader/manager is late to make the decision”. 

The validity of the scales was confirmed by confirmatory factor analysis, and the 

reliability was tested by calculating Cronbach's alpha coefficients. The results show that 

the scales were suitable for use. The Cronbach's alpha coefficients of the variables used 

in the study are shown in parentheses in Table 3. 

 

Table 3 

Mean, standard deviation, reliability and correlations 

Variables Mean SD 1 2 3 4 5 6 7 

1. Transformational 

leadership 
3.72 0.90   (0.87)       

2.Transactional 

leadership 
3.34 0.85 0.67**  (0.86)      

3.Laissez-faire 

leadership 
2.72 0.99   -0.10* 0.27**  (0.81)     

4. Optimism 4.82 0.85 0.30** 0.19**  -0.06  (0.88)    

5.Psychological 

endurance 
5.00 0.80 0.32** 0.19** -0.14** 0.62**  (0.89)   

6. Hope 4.99 0.80 0.43** 0.24** -0.20** 0.66** 0.76**  (0.87)  

7. Self- sufficiency 5.04 0.84 0.40** 0.21** -0.15** 0.57**   0.75 0.72** (0.91) 

Note: Cronbach’s Alpha coefficients are given in parentheses diagonal. 
* p<0.10   ** p<0.05    
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IV. FINDINGS 

 

In the study, the Pearson correlation coefficient was calculated using IBM SPSS 23 to 

determine the direction and strength of the correlation between the independent variable 

(leadership styles) and the dependent variable (PsyCap). The result of the analysis is 

shown in Table 3. 

The Cronbach’s alpha values of the subscales used in the research are 0.81 and 

above. The correlation results indicate there is a significant relationship between 

dependent and independent variables. In the analysis of the correlation, it is seen that the 

transformational and transactional leaderships have a positive relationship with all the 

sub-dimensions of PsyCap and a negative leadership relationship with the laissez-faire 

leadership. Regression analysis was applied to determine the effect of leadership styles 

on PsyCap. Demographic variables (sex, age, education) are controlled and regression 

analysis results are shown in Table 4. 

 

Table 4 

Regression results 
 

Variables Optimism 
Psychological 

Endurance 
Hope Self- Efficacy 

Sex  -0.144       -0.135**      -0.088*      -0.054 

Age   0.050        0.077       0.040       0.046 

Education  -0.172**       -0.100*      -0.097*      -0.042 

Transformational 

leadership 
  0.260***        0.264***       0.376***       0.409*** 

Transactional leadership   0.023        0.038       0.031      -0.041 

Laissez-faire leadership  -0.046       -0.115**      -0.176***      -0.097** 

F 11.427***      11.556***     18.839***     13.762*** 

R²   0.15        0.16       0.23       0.18 

Note: The entries in the table are standardized βs. * p<0.10   ** p<0.05   *** p<0.001 

 
 

Examination of Table 3 shows transformational leadership (β = .260, p <.001), 

psychological endurance (β = .264, p <.001), hope (β = .376, p <.001), and self-efficacy 

(β = .409, p <.001). Laissez-faire leadership was; It is seen that there is a significant and 

negative effect on psychological endurance (β = -.115, p <.05), hope (β = -.176, p <.001), 

and self-efficacy (β = -0.097, p <.05). Apart from these findings, it has been found that 

transactional leadership has no effect on PsyCap. It can be said that the leadership style 

that influences PsyCap most in this case is transformational leadership. 

The obtained findings support H1 and H3, while H2 was rejected 

 

V. DISCUSSION AND CONCLUSION 

 

Leaders are sources of information about which behaviors the organizational members 

will follow because they have a higher status and power than their followers (Walumbwa 

et al., 2010). Leaders who are aware of how their PsyCap, or generally the level of 

positivity, can achieve success by affecting their followers' psychological states and 
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behaviors. They may identify appropriate leadership styles and behaviors to enhance their 

organization's performance. 

In fact, this finding is an expected result because the motivational tendency of 

transformational leadership is integrated with the motivational tendency of PsyCap. 

Perceiving a leader as a transformational leader ensures that the organizational members 

have a positive sense of the future on the basis of motivated endeavor and determination, 

and that they have the power to overcome the challenges they may face in the future. The 

findings obtained emphasize that transformational leadership behaviors can create 

favorable conditions for the development of PsyCap. This is one of the main 

contributions of the current research. From a practical viewpoint, this finding suggests 

that a transformational leader is important in directing the workforce to positive 

psychological resources.  

The laissez-faire leadership, which lacks leadership qualities, negatively affects 

the PsyCap. This finding is paralleled by the study of Toor and Ofori (2008). Avoidance 

of responsibility, avoidance of decision-making, and lack of feedback to subordinates 

constitute the basis for a negative psychological impact on followers. This environment 

creates ambiguity and role conflict between the organizational members (Hinkin and 

Schriesheim, 2008). As a result, the psychological well-being of organizational members 

deteriorates (Kelloway et al., 2012) over time and results in less confidence in the leader 

(Mullen et al., 2011). Negative impact on the PsyCap of the laissez-faire leadership is 

expected in light of the negative effects on the organization. 

Another result in the study is that the transactional leader has no effect on PsyCap. 

In transactional leadership, based on the change process between leader and follower, the 

leader intensively supervises the organizational members for the accomplishment of their 

duties. Personnel who are seen as unsuccessful in these checks and inspections are 

generally criticized or penalized. This situation is contrary to the nature of positive 

psychology, which focuses not on what is wrong with people but on what is right and 

how to develop it (Linley et al., 2006; Luthans et al., 2006).  

Therefore, it is clear that in organizations where transactional leadership is strong, 

the PsyCap will not be strong, especially if the results are evaluated in terms of hotel 

management. 

 

VI. LIMITATIONS 

 

Besides the findings, there are some limitations in the study. The most important 

limitation is that data are collected from a single source. Therefore, it must be taken into 

consideration when evaluating the findings. Therefore, collecting data from many 

sources in future research will increase the generalizability of the findings. The tourism 

sector may vary according to country and regional differences. For this reason, studies 

on the tourism sector in future periods can be conducted in different countries and regions 

and the comparison can provide new findings. Finally, future studies can include which 

characteristics of the transformational leader influence PsyCap. In this sense, in-depth 

research (e.g., qualitative or mixed method) will be useful to determine which features of 

the transformational leadership affect PsyCap. 
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APPENDIX-A 

 

1. I feel confident analyzing a long-term problem to find a solution. 

2. I feel confident in representing my work area in meetings with management. 

3. I feel confident contributing to discussions about the company’s strategy. 

4. I feel confident helping to set targets/goals in my work area. 

5. I feel confident contacting people outside the company (e.g., suppliers, customers) to 

discuss problems. 

6. I feel confident presenting information to a group of colleagues. 

7. If I should find myself in a jam at work, I could think of many ways to get out of it.  

8. At the present time, I am energetically pursuing my work goals. 

9. There are lots of ways around any problem. 

10. He/She has a clearly defined vision that overlaps with organizational goals and 

inspires all employees to achieve these goals.  

11. When I perform well, he/she gives me positive feedback. 

12. He/She sets an example for employees with their attitudes. 

13. He/She avoid interfering with occasions when self-conscious is needed. 

14. The expectation of leadership scale is that he/she believes that the employees will 

perform the best. 

15. He/She personally reward me for my extraordinary success. 

16. He/She deals with the personal and career development of the employees and guides 

them. 

17. He/She encourages employees to produce creative ideas. 

18. He/She ignores good performance mostly. 

19. He/She is late in making a decision. 

20. He/She encourage employees to become team members in the direction of common 

goals. 

21. He/She appreciates me if my work is perfect. 

22. He/She does not go into action until the chords are chronic. 

23. He/She praise me when i over perform 

24. In situations where needed support, he/she is reluctant to provide that support. 

 

REFERENCES 

 

Alonso-Almeida, M.D., J. Perramon, and L. Bagur-Femenias, 2017, “Leadership Styles 

and Corporate Social Responsibility Management: Analysis From a Gender 

Perspective,” Business Ethics: A European Review, 26(2), 147-161. 

Anderson, M.H., and P.Y. Sun, 2017, “Reviewing Leadership Styles: Overlaps and The 

Need for a New ‘Full Range theory,” International Journal of Management Reviews, 

19(1), 76-96. 

Arnold, K.A., C.E. Connelly, M.M. Walsh, and K.A. Martin Ginis, 2015, “Leadership 

Styles, Emotion Regulation, and Burnout,” Journal of Occupational Health 

Psychology, 20(4), 481-490. 

Avey, J., F. Luthans, and T. Wernsing, 2008, “Can Positive Employees Help Positive 

Organizational Change? Impact of psychological Capital and Emotions on Relevant 

Attitudes and Behaviors,” The Journal of Applied Behavioral Science, 44(1), 48-70. 



INTERNATIONAL JOURNAL OF BUSINESS, 24(2), 2019                                                    193 

Avey, J.B., 2014, “The Left Side of Psychological Capital: New Evidence on The 

Antecedents of PPS,” Journal of Leadership and Organizational Studies, 21(2), 141-

149. 

Avey, J.B., R. J. Reichard, F. Luthans, and K.H. Mhatre, 2011, “Meta Analysis of the 

Impact of Positive Psychological Capital on Employee Attitudes, Behaviors, and 

Performance,” Human Resource Development Quarterly, 22(2), 127-152. 

Avolio, B.J., and B.M. Bass, 1995, “Individual Consideration Viewed at Multiple Levels 

of Analysis: A Multi-Level Framework for Examining The Diffusion of 

Transformational Leadership,” The Leadership Quarterly, 6(2), 199-218. 

Avolio, B.J., and F.O. Walumbwa, 2006, “Authentic Leadership: Moving HR Leaders to 

a Higher Level,” In Research in Personnel and Human Resources Management (pp. 

273-304). Emerald Group Publishing Limited.  

Avolio, B., L. Gardner, F. Walumbwa, F. Luthans, and D. May, 2004, “Unlocking The 

Mask: A Look at The Process by Which Authentic Leaders Impact Follower 

Attitudes and Behaviors,” The Leadership Quarterly, 15(6), 801-823. 

Bakker, A.B., and W.B. Schaufeli, 2008, “Positive Organizational Behavior: Engaged 

Employees in Flourishing Organizations,” Journal of Organizational 

Behavior, 29(2), 147-154. 

Baumruk, R., 2004, “The Missing Link: The Role of Employee Engagement in Business 

Success,” 48-52. 

Barlett, J.E., J.W. Kotrlik, and C.C. Higgins, 2001, Organizational research: Determining 

Appropriate Sample Size in Survey Research. Information technology, Learning, 

and Performance Journal, 19(1), 43. 

Birasnav, M., 2014, “Knowledge Management and Organizational Performance in The 

Service Industry: The Role of Transformational Leadership Beyond The Effects of 

Transactional Leadership,” Journal of Business Research, 67(8), 1622-1629. 

Bono, J.E., and R. Ilies, 2006, “Charisma, Positive Emotions and Mood Contagion,” The 

Leadership Quarterly, 17(4), 317-334. 

Brown, J.R., and C.T. Ragsdale, 2002, “The Competitive Market Efficiency of  Hotel 

Brands: An Application of Data Envelopment Analysis,” Journal of Hospitality and 

Tourism Research, 26(4), 332-360. 

Che, X.X., Z.E. Zhou, S.R. Kessler, and P.E. Spector, 2017, “Stressors Beget Stressors: 

The Effect of Passive Leadership on Employee Health through Workload and Work–

Family Conflict,” Work and Stress, 31(4), 338-354. 

Chi, C.G., and D. Gursoy, 2009, “Employee Satisfaction, Customer Satisfaction, and 

Financial Performance: An Empirical Examination,” International Journal of 

Hospitality Management, 28(2), 245-253. 

Chow, I.H.S., T.W.C. Lo, Z. Sha, and J. Hong, 2006, “The Impact of Developmental 

Experience, Empowerment, and Organizational Support on Catering Service Staff 

Performance,” International Journal of Hospitality Management, 25(3), 478-495. 

Clapp-Smith, R., G.R. Vogelgesang, and J.B. Avey, 2009, “Authentic leadership and 

Positive Psychological Capital: The Mediating Role of Trust at The Group Level Of 

Analysis,” Journal of Leadership and Organizational Studies, 15(3), 227-240. 

Cemaloğlu, N., 2007, “Okul Yöneticilerinin Liderlik Stillerinin Örgüt Sağlığı Üzerindeki 

Etkisi”, Türkiye Sosyal Araştırmalar Dergisi, 11 (2), 165-194  



194                                                                                                               Şeşen, Sürücü, Maşlakcı 

Dasborough, M.T., and N.M. Ashkanasy, 2002, “Emotion and Attribution of 

Intentionality in Leader–Member Relationships,” The Leadership Quarterly, 13(5), 

615-634. 

Dawkins, S., A. Martin, J. Scott, and K. Sanderson, 2015,  “Advancing Conceptualization 

and Measurement af Psychological Capital as a Collective Construct,” Human 

Relations, 68(6), 925-949. 

Den Hartog, D.N., and P. Koopman, 2011, “Leadership in Organizations. Handbook of 

Industrial,” Work and Organizational Psychology, 2. Sage Publications. 

Derue, D.S., J.D. Nahrgang, N.E. Wellman, and S.E. Humphrey, 2011, “Trait and 

Behavioral Theories of Leadership: An Integration and Meta Analytic Test of Their 

Relative Validity,” Personnel Psychology, 64(1), 7-52. 

Douglas, C., 2012, “The Moderating Role of Leader and Follower Sex in Dyads on The 

Leadership Behavior–Leader Effectiveness Relationships,” The Leadership 

Quarterly, 23(1), 163-175. 

Eid, J., K. Mearns, G. Larsson, J.C. Laberg, and B.H. Johnsen, 2012, “Leadership, 

Psychological Capital and Safety Research: Conceptual Issues and Future Research 

Questions,” Safety Science, 50(1), 55-61. 

Friedman, T.L. (2005). The World is Flat: A Brief History of the Twenty-First Century. 

Macmillan.  

Fuller, J. B., C. E. Patterson, K. Hester, and D.Y. Stringer, 1996, “A Quantitative Review 

of Research on Charismatic Leadership,” Psychological Reports, 78(1), 271-287. 

Gelfand, M. J., M. Erez, and Z. Aycan, 2007, “Cross-Cultural Organizational Behavior,” 

Annu. Rev. Psychol., 58, 479-514. 

Ghafoor, A., T.M. Qureshi, M.A. Khan, and S.T. Hijazi, 2011, “Transformational 

Leadership, Employee Engagement and Performance: Mediating Effect of 

Psychological Ownership,” African Journal of Business Management, 5(17), 7391. 

Gill, A., A.B. Flaschner, C. Shah, and I. Bhutani, 2010, “The Relations of 

Transformational Leadership and Empowerment With Employee Job Satisfaction: 

A Study Among Indian Restaurant Employees,” Business and Economics Journal, 

18, 1-10. 

Gooty, J., M. Gavin, P.D. Johnson, M.L. Frazier,  and D.B. Snow,  2009, “In the Eyes of 

The Beholder: Transformational Leadership, Positive Psychological Capital, and 

Performance,” Journal of Leadership and Organizational Studies, 15(4), 353-367. 

Günzel-Jensen, F., J.R. Hansen, M.L. Jakobsen, and J. Wulff, 2017, “A Two-Pronged 

Approach? Combined Leadership Styles and Innovative Behavior,” International 

Journal of Public Administration, 1-14. 

Gyu Park, J., J. Sik Kim, S.W. Yoon, and B.K. Joo, 2017, “The Effects of Empowering 

Leadership on Psychological Well-Being and Job Engagement: The Mediating Role 

of Psychological Capital,” Leadership and Organization Development Journal, 

38(3), 350-367. 

Heled, E., A. Somech, and L. Waters, 2016, “Psychological Capital as a Team 

Phenomenon: Mediating The Relationship Between Learning Climate and 

Outcomes at The Individual and Team Levels,” The Journal of Positive Psychology, 

11(3), 303-314. 

Hinkin, T.R., and C.A. Schriesheim, 2008, “An Examination of" Nonleadership": From 

Laissez-Faire Leadership to Leader Reward Omission and Punishment Omission,” 

Journal of Applied Psychology, 93(6), 1234. 



INTERNATIONAL JOURNAL OF BUSINESS, 24(2), 2019                                                    195 

House, R.J., and R.N. Aditya, 1997, “The Social Scientific Study of Leadership: Quo 

Vadis?,” Journal of Management, 23(3), 409-473. 

Howell,J.M., and B.J. Avolio, 1993, “Transformational Leadership, Transactional 

Leadership, Locus of Control, and Support for Innovation: Key Predictors of 

Consolidated-Business-Unit Performance,” Journal of Applied Psychology, 78(6), 

891. 

Joo, B.K., D.H. Lim, and S. Kim, 2016, “Enhancing Work Engagement: The Roles of 

Psychological Capital, Authentic Leadership, and Work Empowerment,” 

Leadership and Organization Development Journal, 37, 1117-1134.  

Judge, T.A., and J. E. Bono, 2000, “Five-Factor Model of Personality and 

Transformational Leadership,” Journal of Applied Psychology, 85(5), 751. 

Jung, H.S., and H.H. Yoon,  2015, “The Impact of Employees’ Positive Psychological 

Capital on Job Satisfaction and Organizational Citizenship Behaviors in The Hotel,” 

International Journal of Contemporary Hospitality Management, 27(6), 1135-1156. 

Kaiser, R.B., R. Hogan, and S.B.Craig, 2008, “Leadership and the Fate of 

Organizations,” American Psychologist, 63(2), 96. 

Kelloway, E.K., N. Sivanathan, L. Francis, and J. Barling, 2005, “Poor Leadership,” 

Handbook of work stress, 89-112. 

Kelloway, E. K., N. Turner, J. Barling, and C. Loughlin, 2012, “Transformational 

Leadership and Employee Psychological Well-Being: The Mediating Role of 

Employee Trust in Leadership,” Work and Stress, 26(1), 39-55. 

Kollée, J.A., S.R. Giessner, and D. Van Knippenberg, 2013, “Leader Evaluations After 

Performance Feedback: The Role of Follower Mood,” The Leadership Quarterly, 

24(1), 203-214. 

Lew, T., 2009, “The Relationships Between Perceived Organizational Support, Felt 

Obligation, Affective Organizational Commitment and Turnover Intention of 

Academics Working with Private Higher Educational Institutions in 

Malaysia,” European Journal of Social Sciences, 9(1), 72-87. 

Linley, A., J. Stephen, S. Harrington, and A.M. Wood, 2006, “Positive Psychology: Past, 

Present and (Possible) Future,” The Journal of Positive Psychology, 1(1), 3–16.  

Luthans, F.,2002a, “The Need for and Meaning of Positive Organizational Behavior,” 

Journal of Organizational Behavior, 23, 695–706. 

Luthans, F., 2002b, “Positive Organizational Behavior: Developing and Managing 

Psychological Strengths,” Academy of Management Executive, 16, 57–72. 

Luthans, F., and C.M. Youssef, 2004, “Human, Social, and Now Positive Psychological 

Capital Management: Investing in People for Competitive Advantage,” 

Organizational Dynamics, 33(2), 143-160. 

Luthans, F., J.B. Avey, B.J. Avolio, S. Norman, and G.M. Combs, 2006, “Psychological 

Capital Development: Toward a Micro Intervention,” Journal of Organizational 

Behavior, 27(3), 387-393. 

Luthans, F., B.J. Avolio, F.O. Walumbwa, and W. Li, 2005, “The Psychological Capital 

of Chinese Workers: Exploring The Relationship With Performance,” Management 

and Organization Review, 1(2), 249-271. 

Luthans, F., and C.M. Youssef, 2007, “Emerging Positive Organizational Behavior,” 

Journal of Management, 33, 321–349.  

Luthans, F., C.M. Youssef, and B.J. Avolio, 2007, “Psychological Capital: Developing 

the Human Competitive Edge (p. 3). Oxford: Oxford University Press. 



196                                                                                                               Şeşen, Sürücü, Maşlakcı 

Luthans, F., C.M. Youssef, and B.J. Avolio, 2015, Psychological Capital and Beyond. 

Oxford University Press, USA. 

Luthans, F., R. Van Wyk, and F.O.Walumbwa, 2004, “Recognition and Development of 

Hope for South African Organizational Leaders,” Leadership and Organization 

Development Journal, 25(6), 512-527. 

Malik, N., and R.L. Dhar, 2017, “Authentic Leadership and It's Impact on Extra Role 

Behavior of Nurses: The Mediating Role Of Psychological Capital and the 

Moderating Role of Autonomy,” Personnel Review, 46(2), 277-296. 

Mcmurray, A. J., A. Pirola-Merlo, J.C.Sarros,  and M. M. Islam, 2010, “Leadership, 

Climate, Psychological Capital, Commitment, and Wellbeing in a Non-Profit 

Organization,” Leadership and Organization Development Journal, 31(5), 436-457. 

Morrow, P.C., 1983, “Concept Redundancy in Organizational Research: The Case of 

Work Commitment,” Academy Of Management Review, 8(3), 486-500. 

Mullen, J., E.K. Kelloway, and M. Teed, 2011, “Inconsistent Style of Leadership as a 

Predictor of Safety Behavior,” Work and Stress, 25(1), 41-54. 

Nguyen, D., S. Teo, S. Grover, and N.P. Nguyen, 2017, “Laissez-Faire Leadership 

Behaviors in Public Sector in Vietnam. In the Palgrave Handbook of Leadership in 

Transforming Asia (pp. 397-415). Palgrave Macmillan, London. 

Oc, B., and M.R. Bashshur, 2013, “Followership, Leadership and Social Influence,” The 

Leadership Quarterly, 24(6), 919-934. 

Onsøyen, L. E., R.J. Mykletun, and T.J. Steiro, 2009, “Silenced and Invisible: The Work 

Experience of Room Attendants in Norwegian Hotels,” Scandinavian Journal of 

Hospitality and Tourism, 9(1), 81-102. 

Paek, S., M. Schuckert, T.T. Kim, and G. Lee, 2015, “Why is Hospitality Employees’ 

Psychological Capital Important? The Effects of Psychological Capital on Work 

Engagement and Employee Morale,” International Journal of Hospitality 

Management, 50, 9-26. 

Rego, A., B. Owens,  S. Leal, A.I. Melo, M.P. e Cunha, L. Gonçalves, and P. Ribeiro, 

2017, “How Leader Humility Helps Teams to be Humbler, Psychologically 

Stronger, and More Effective: a Moderated Mediation Model,” The Leadership 

Quarterly, 28(5), 639-658. 

Rego, A., F. Sousa, C. Marques, and M.P. Cunha, 2012, “Authentic Leadership 

Promoting Employees' Psychological Capital and Creativity,” Journal of Business 

Research, 65(3), 429-437. 

Rowold, J., and L. Borgmann, 2013, “Are Leadership Constructs Really Independent? ,” 

Leadership and Organization Development Journal, 34(1), 20-43. 

Sahin, D.R., D. Çubuk, and T. Uslu, 2014, “The Effect of Organizational Support, 

Transformational Leadership, Personnel Empowerment, Work Engagement, 

Performance and Demographical Variables on the Factors of Psychological Capital,” 

Emerging Markets Journal, 3(3), 1. 

Salehzadeh, R., and R. Salehzadeh, 2017, “Which Types of Leadership Styles Do 

Followers Prefer? A Decision Tree Approach,” International Journal of Educational 

Management, 31(7), 865-877 

Sandhåland, H., H.A. Oltedal, S.W. Hystad, and J. Eid, 2017, “Effects of Leadership 

Style and Psychological Job Demands on Situation Awareness and The Willingness 

to Take a Risk: A Survey of Selected Offshore Vessels,” Safety Science, 93, 178-

186. 



INTERNATIONAL JOURNAL OF BUSINESS, 24(2), 2019                                                    197 

Skaggs, B.C., and A. Galli-Debicella, 2012, “The Effects of Customer Contact on 

Organizational Structure and Performance in Service Firms,” The Service Industries 

Journal, 32(3), 337-352. 

Skogstad, A., S. Einarson, T. Torsheim, M. Aasland, and H. Hetland, 2007, “The 

Destructiveness of Laissez-Faire Leadership Behavior,” Journal Of Occupational 

Health Psychology, 12(1), 80. 

Slåtten, T., and M. Mehmetoglu, 2011, “Antecedents and Effects of Engaged Frontline 

Employees: A Study From the Hospitality Industry,” Managing Service Quality: An 

International Journal, 21(1), 88-107. 

Sosik, J.J., 2005, “The Role of Personal Values in The Charismatic Leadership of 

Corporate Managers: A Model and Preliminary Field Study,” The Leadership 

Quarterly, 16(2), 221-244. 

Stajkovic, A.D., 2006, “Development of a Core Confidence–Higher Order Construct,” 

Journal of Applied Psychology, 91, 1208–1224. 

Sürücü, L., and T. Yeşilada, 2017, “The Impact of Leadership Styles on Organizational 

Culture,” International Journal of Business and Management Invention, 6(8), 31-39. 

Sürücü, L., T. Yeşilada, and A. Maşlakçı, 2018, “The Relationship between Socio-

Demographic Properties and Leadership Perceptions of Employees,” Journal of 

Business and Management, 20(2), 88-96. 

Toor, S. U.R., and G. Ofori, 2008, “Leadership Versus Management: How They Are 

Different, and Why,” Leadership and Management in Engineering, 8(2), 61-71. 

Walumbwa, F.O., B.J. Avolio, W.L. Gardner, T.S. Wernsing, and S.J. Peterson, 2008, 

“Authentic leadership: Development and Validation of a Theory-Based Measure,” 

Journal of Management, 34(1), 89-126. 

Walumbwa, F.O., S. J. Peterson, B. J. Avolio,  and C.A. Hartnell, 2010, “An Investigation 

of the Relationships Among Leader and Follower Psychological Capital, Service 

Climate, and Job Performance,” Personnel Psychology, 63(4), 937-963. 

Wang, G., I.S. Oh, S.H. Courtright, and A.E. Colbert, 2011, “Transformational 

Leadership and Performance Across Criteria and Levels: A Meta-Analytic Review 

of 25 years of Research,” Group and Organization Management, 36(2), 223-270. 

Weberg, D., 2010, Transformational Leadership and Staff Retention: “An Evidence 

Review With Implications For Healthcare Systems,” Nursing Administration 

Quarterly, 34(3), 246-258. 

Wright, T.A., 2003, Positive Organizational Behavior: “an Idea Whose Time Has Truly 

Come,” Journal of Organizational Behavior, 24, 437–442. 

Zaman, N.U., Z. Bibi, J. Mohammad, and J. Karim, 2017, “the Mediating Role of Positive 

Psychological Capital between Perceived Leadership Styles and Workplace Advice 

Network Closeness,” Pakistan Journal of Commerce and Social Sciences, 11(1). 

Zikmund, W., 1997, Business Research Methods, 5th Ed., Fort Worth, TX: Dryden. 

 

 

 

 


