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Figure S1. Relative model fit. Blue bars denote subjects with a lower AIC score for MDFT. Red bars describe 
subjects with a lower AIC score for EUT. 
	
  
	
  
	
  
	
  

	
  
 
Figure S2. FMRI Results. Comparison between brain activity in the decoy condition and the basic condition 
(GLM1). Higher BOLD signal (z>3.1; cluster size > 50) in the decoy condition in DMPFC, DLPFC, and aINS (all 
displayed in red). Lower BOLD signal (z>3.1; cluster size > 50) in the decoy condition in mOFC/VMPFC (displayed 
in blue). 	
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