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ENTREPRENEURS� CONFIDENCE IN INNOVATION AND THEIR INNOVATIVENESS 

ABSTRACT 

This article tests the hypothesis that 
entrepreneurs� confidence in innovation has a 
positive effect on their innovativeness. The 
sample is 550 owner managers sampled from 
the population of owner managers in Iran in 
2010, surveyed in the Global Entrepreneurship 
Monitor, GEM. An organizational innovation 
confidence index is constructed from three 
questions asking whether the organization that 
they work in is likely to buy products or services 
that are new, use new technologies in their 
daily work, and use new products and services 
that will improve their working life. Innovation 
is measured by two questions asking if 
customers consider the product or service new 
and unfamiliar, if the technologies or 
procedures required for the product or service 
are new.  Using structural equations modeling, 
we conclude that there is a positive effect of 
organizational innovation confidence on 
innovation. Therefore, the Iranian owner 
managers who have more confidence in 
innovation act more innovatively. 
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3. HYPOTHESIS  

 

4. RESEARCH MODEL 
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5. METHODS 

5.1 Variables 

5.2 Measures 

Independent variable: 
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Organizational Innovation Confidence 
(OIC):

strongly disagree
somewhat disagree neither agree nor 

disagree somewhat agree
strongly agree

Dependent variable: 

Innovation

Gender

Age

Education. 

illiterate not 

educated fifth grade of primary school
third grade of middle school high 

school pre-university education
associate diploma Bachelor degree
Master degree Ph.D. or more

5.3 Descriptive Statistics and Correlations 

Innovation 
Confidence

Innovation

Age
Education

 

Correlations. 
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0.38 

0.25 

0.37 

0.87 

0.94 

0.85 

0.05 

-0.04 

0.02 

0.19 

0.24 

0.00 

 

6. FINDINGS 
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7. DISCUSSION AND CONCLUSION  
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