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INTRODUCTION:
CURRENT DEBATES IN
BUSINESS STUDIES

We are constantly defining our world and our place in it. Yuval Noah Harari in Homo
Deus: A Brief History of Tomorrow writes: “The greatest scientific discovery was the
discovery of ignorance. Once humans realised how little they knew about the world,
they suddenly had a very good reason to seek new knowledge, which opened up the
scientific road to progress.” This progress most recently is focused on defining the fu-
ture of work and driving a competitive business advantage for organizations. In this
respect, the human management field has been growing rapidly since the first industrial
revolution. All Industrial Revolutions have profoundly changed the world and have
provided an economic base that have given rise to professions, the human side of the
management, and an improvement in living standards around the world. Now, we are
talking about the fourth industrial revolution where machines are doing more and more
of the work. Therefore, a complex dilemma is emerging as we start to think of machines
as human-like and increasingly performing the tasks that have always been carried out
by man.

The term Industrial Revolution was first used by Louis-Auguste Blanqui in 1837. The
Industrial Revolution began in Great Britain during the late 1700s and early 1800s. It
quickly spread to the United States, and the American Industrial Revolution, common-
ly referred to as the second Industrial Revolution, started sometime between 1820 and
1870. There were many advances in mechanization of agriculture and textile manufac-
turing and a revolution in power, including steamships and locomotives. Undoubtedly,
this affected social, cultural and economic conditions.

The steam engine had been invented before the industrial revolution and was subse-
quently improved by Watt and others after 1778. The steam engine was initially adapted
and used to provide power for a whole series of machines and as a result was in many
ways the most important ‘enabling technology’ of the time and as a result was the most
significant contribution to the first industrial revolution. Steam driven machines were
gradually improved, adapted for wider uses such as in the production of textiles and
the mining of iron and tin. This evolution continued to enable the operation of more



complex machinery, such as machine tools, lathes, and farm machinery.

Although such advances have brought many positive improvements to human life, they
have brought with them many issues and challenges as well. For example, a reduction in
agricultural production as people abandoned their farms to work in city factories where
they could earn a higher income. The Industrial Revolution provided an incentive to in-
crease profits, and as a result, working conditions in factories deteriorated. Long hours,
inadequate remuneration and minimal breaks became the norm. This subsequently led
to health issues for many factory workers. Labor movements in the United States devel-
oped momentum from the late 19th century in response to poor working conditions
that developed during the Industrial Revolution.

The Second Industrial Revolution, which began in 1850, continued for well over a cen-
tury, through the 1970s. The main causes of the second industrial revolution have been
identified as increased efficiency in use of natural resources, abundant labor supplies,
strong government policies, new sources of power, expansion of railroads and Ameri-
can inventors and inventions. It was a period of growth for pre-existing industries and
emergence of new ones. It was a time of great inventions in such industries as the steel,
oil, and electricity. The development of new technologies - for that time - led to what we
now call globalization, and created a rough draft of our world today.

The Second Industrial Revolution was another great leap forward in technology and
society. This created a higher standard of living, as well as a major incline in unem-
ployment due to machines usurping the jobs of actual humans. Production costs and
product prices fell dramatically, paralleling the rapid growth in productivity. Among
the many significant effects, the second industrial revolution left a deep societal imprint
through such outcomes as urbanization, marital norms and family separations, crafts-
manship, education, the pace of work, and so on. Many workers, mainly women, who
had been drawn into cities for factory work, found themselves unemployed as machines
decreased the demand for human labor.

The Third Industrial Revolution was brought about by advances in information-com-
munication technologies, the renewable energy sector, fundamental changes in the way
people do business, human relationships, social governance, and media in the field of
education. Internet technology and renewable energies merged to create a new infra-



structure for a Third Industrial Revolution that changed the way power is distributed in
the 21st century. The first widespread use of the term was in the book «Third Industrial
Revolution» by the American economist and writer Jeremy Rifkin, who introduced the
concept of the so-called 3rd Industrial Revolution to the market in 2011. The United
States and Japan played leading roles in the development of computers. During the
Second World War, great efforts were made to apply computer technology for military
purposes. Following the war, computer use ballooned through the American space pro-
gram. Japan, meanwhile, specialized in the use of computers for industrial purposes,
pioneering robotics. The acceleration phase of the 3rd Industrial Revolution started
around 1980 with the advent of the microprocessor. Soon thereafter, rapid develop-
ments in computer and communication technologies drove societies around the globe
in dramatic new directions.

The technological forces commanding this revolution tend to exhibit pitfalls quite simi-
lar to the preceding two revolutions. Advances in technology tend to be capital intensive
(favouring those who already have money and other resources); skills-biased (favouring
those who already have a high level of technical skill); and labour-saving (reducing the
total number of jobs in the economy). However, with the third revolution, there was a
visible transformation from the industrial society into a service society. In the first two
revolutions, mechanization relieved physical labor; the third revolution relieved mental
labor. This revolution made lower positions in industry increasingly obsolete, resulting

in the emergence of entirely new roles in the service sector.

Now, the world is talking about the fourth industrial revolution. This new industrial
paradigm merges the digital and physical worlds through the Cyber-Physical Systems
enhanced by the so-called Internet of Things. Being such a comprehensive phenom-
enon, it has consequences for industry, markets and the economy. The expectation is
growth in production processes and increasing productivity, affecting the whole product
lifecycle, creating new business models, changing the work environment, and restruc-
turing the labor market. However, as can be expected, there are less-than-ideal conse-
quences with this era as well. Even though we are at the beginning, some of the primary
concerns emerging are: I'T security-related threats that involve directed or undirected
attacks on enterprise systems in order to steal business-critical, internal information;
threats concerning entrepreneurial decision making and organizational aspects; threats



related to the efficient and compliant execution of core business processes; threats aris-
ing from deliberately manipulating, over-loading or destroying hardware or software
components of production systems; and technical threats that describe unspecified be-
havior of communication, hardware or software components due to defects or aging.
Therefore the topics being effected the most are new business models and the impact
on value chains and SMEs, financial and accounting systems, labor and employment,

education and training, and human resources.

The chapters of this book have outlined some of these key components for organizations
in the future developments in the organization of work, employment conditions and
employees’ motivation and career prospects (Organ and Kengel, Chap.1; Staub and
Akkaya, Chap. 6; Yilmaz and Bilkay, Chap. 5, Ozturk and Kasko-Arici, Chap. 2; Bilgili,
Ozkul, and Bilgili- Suluk, Chap. 12; Semih and Aliiftekin-Sakarya, Chap. 7), as well as
educating and training for upcoming needs (Djenouhat, Chap. 9; Ustun and Koca-Bal-
li, Chap. 16; Uysal, Chap. 17; Ersoy and Saygili, Chap. 21) The authors have also tried
to provide information on of how social media impacts future developments (Urhan,
Chap. 9; Maden and Koker, Chap. 10) along with importance of emotional intelligence
(Mert and Bayrak-Kok, Chap. 15; Mohan-Bursali, Chap. 21; Kocabas and Antalyali,
Chap. 13). All of these technological developments also generate imbalances in human
life (Okutan and Balaban, Chap. 14; Halis, Chap. 19, Ozturk and Kasko-Arici, Chap.
18), therefore strategies and financing for new developments become important aspect
in the future era (Avunduk, Chap. 3; Kiziloglu and Bayrak-Kok, Chap. 4; Eroglu-
Pektas, Chap. 11)

Individual abilities and skills now play a greater role due to more interaction between
humans and machines. With this book, our overall assumption is that current trends
will create new conditions, expectations, and employability skills.
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PERSONEL SECIMININ ENTROPI
TEMELLI MAUT VE GRI ILISKISEL
ANALIZ YONTEMLERI ILE
DEGERLENDIRILMESI™

EVALUATING OF PERSONNEL
SELECTION BY USING ENTROPY BASED
MAUT AND GRAY RELATION ANALYSIS
METHODS

Arzu Organ, Murat Deniz Kenger

Abstract

Recruiting people with the most appropriate qualifications to operate and work increases the producti-

vity and success of the business. When businesses that create awareness in the same sector are examined,

the fact is that the personnel who have the qualifications required by the job make more contributions
to these enterprises. For this reason, when choosing the business peaple, it is necessary to correctly analyze
the fact that they carry the knowledge skills and abilities necessary for the job. There are many ways
to make staff selection. Considering the many criteria when evaluating a candidates concerned, the
multi-criteria decision-making methods (MCDA) allows us to achieve more accurate results make a se-

lection advantage. In this study, the necessary 10 qualifications (criteria) for working in the bank were
determined. Then, 5 staff candidates who applied to the bank for the job were evaluated by means of the
MAUT and Gray Relational Analysis (GIA) methods of the MCDA methods within the framework of
these criteria. In this context, we first calculated the weights by entropy method, then by using MAUT
and GIA methods, the most suitable personnel to be taken to the bank were determined. As a result, the
results of both methods are compared.

Keywords: Personnel Selection, Multi-Criteria Decision Making, Entropy, MAUT, Gray Relational Analysis.

1 * Bu galigma, Kenger, M, D’in PAU. S.B.Ede, 2017de tamamlanan “Banka Personel Se¢iminin Cok
Kriterli Karar Verme Yontemlerinden Entropi Temelli MAUT, ARAS Ve Gri {liskisel Analiz Yontemle-
ri le Degerlendirilmesi” adli tezinden tiiretilmistir.
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PERSONEL SECIMININ ENTROPI TEMELLI MAUT VE
GRI ILISKISEL ANALIZ YONTEMLERI iLE DEGERLENDIRILMESI

Arzu Organ, Murat Deniz Kenger

1.Giris

I1. diinya savasi sonrasinda teknolojideki hizli gelismelere paralel olarak calisan bireylerin
kalifikasyonu artmus, daha iyi egitimli, kendi sinirlarini agmaya ¢alisan, isten beklentileri
daha yiiksek bir ¢alisan profili ortaya ¢tkmistir. Nitekim hem kullanilan teknoloji hem
miisteri beklentileri daha nitelikli ¢alisanlarin istihdamini gerekli kilmistir (Ergeneli vd.,
2014:31-32). Istihdam edilecek uygun personelin segimi igin gerekli goriilen unsurlarin
tespiti zordur. Personel se¢imi, is bagvurusu yapan adaylar arasindan gérevlendirme
yapilacak isin gerekrirdigi niteliklere en uygun adaylarin belirlendigi bir siiregtir (Ozgen
ve Yal¢in, 2010:114) .

Ise uygun olmayan bir calisanin segimi, islerme igin oncelikle bir maliyet unsurudur.
Bunun mali boyutunun yaninda, zaman boyutu ve psikolojik boyutu oldugu da unutul-
mamalidir. Yeni ise girenlere is ortamina aligtirmalart icin verilen egitimler, isletmenin
s6z konusu calisan i¢in hem para hem de zaman harcamasi demektir. Bunlara ilaveten,
yapilan yanlis secimler, calisgma ortaminda ¢atigmalarin yaganmasina ve verimliliginin
diismesine de neden olacaktir (Colak vd, 2007:85-86).

Aragtirmalar mesleklerin daha karmagik hale gelmesiyle birlikte, bireysel farkliliklar ne-
deniyle, verim farkliliklarinin daha belirgin bir hale geldigini ortaya koymustur. Dola-
yistyla bireysel farkliliklarin iyi irdelenmesi ve insanlarin uygun pozisyonlara yénlendi-
rilmesi i¢in se¢im sisteminin iyi irdelenmesi gerekmektedir (Budak, 2013:203). Ayrica,
adaylarin bilgisi, 6zellikleri ve yetenekleri dogru analiz edilerek, isin gerektirdigi kriter-
lere gore adaylar degerlendirilmelidir.

DPersonel se¢iminin yapilmast icin bircok yéntem bulunmakeadir. Bir ¢ok kriterin dik-
kate alinarak, bir ¢ok adayin degerlendirilmesi soz konusu oldugunda, ¢ok kriterli karar
verme yontemlerinden yararlanarak secim yapmak daha dogru sonuglara ulasmamiza
imkan verebilir. Cok Kriterli Karar Verme (CKKV), ekonomi, enformatik psikoloji,
matematik ve sosyal bilimler gibi birden ¢ok disiplinin bir araya gelip karar vericiye
birden fazla boyutta karar problemini degerlendirme ve karar alma imkani saglayan yon-
temlerin bir araya getirildigi bir yapidir (Kilig, 2016:22). Uygulamada bir ¢cok CKKV
teknigi yer almaktadir. Bunlarindan bazilari; AHD, TOPSIS, VIKOR, DEMATEL,
MAUT, Gri Hi§kisel Analizdir.

Caligmada Ilk olarak, teorik boliime yer verilmis, ardindan bankaya alinacak en uygun
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personelin secimi amaciyla, ¢ok kriterli karar verme tekniklerinden MAUT ve Gri iligki-
sel analiz yontemleri ile alternatif adaylar analiz edilerek, ise en uygun personelin segimi
islemi yapilmistr. Uygulama yapilirken 6nce, Entropi yontemi ile adaylarin dzellikleri-
nin agirlik dnem degerlerini belirlemeye calisilmigtr. Belirlenen Entropi agirlik degerleri
ile birlikte CKKV yontemlerinden; MAUT yontemi ve Gri lliskisel Analiz yontemi
ile alternatifler arasinda siralama yapilarak en uygun adayin belirlenmesi saglanmaya
calistlmistir.

2. Literatiir Taramasi

Literatiir taramast sonucunda, personel secimi ve CKKV yontemleri ile ilgili pek ¢ok
calisma goriilmiistiir. Bunlarin bazilart sunlardir:

Ozgormiis vd. (2005)'deki galismalarinda Bulanik AHP yéntemi ile personel secimini
yapmuglardir. Dereli (2005)’deki calismasinda, gok uluslu isletmelerde IKY: planlama,
organizasyon, kontrol, personel se¢me ve yerlestirme, egitim ve yonlendirme, isgoren
motivasyonunun saglanmasi, yonetsel degerler gibi cesitli konularla ele alinmigtir. Sa-
rilar (2006)’daki ¢alismasinda, TCMB’nin ise alim siirecindeki yaklagimlarinin konu
edinmigtir. Aksakal ve Dagdeviren (2010)'daki ¢alismalarinda ANP ve DEMATEL yon-
temleri ile personel secimini yapmuglardir. Unal (2011) deki ¢alismasinda AHP ile perso-
nel secimi uygulamasi yapmistir. Ozcan (2012)'deki calismasinda, otomotiv sektoriinde
faaliyet gosteren bir iretim isletmesinde, tiretim sorumlusu pozisyonunda calisan kisiler
icin sirastyla AHP ve TOPSIS yontemleri ile personel se¢imi yapilmistr. Yildiz ve De-
veci (2013)’deki caligmalarinda, personel se¢ciminde VIKOR yéntemini kullanmiglardir.
Organ ve Yalcin (2016)’daki ¢alismalarinda, COPRAS yontemini kullanarak, aragtirma
gorevlilerinin performanslarint COPRAS ydntemini kullanarak se¢im yapmuglardir.

3.Entropi Yontemi

Bu y6ntem Claude E. Shannon’un belirsizligin ol¢iisti olarak tanimladigi Entropi kav-
rami lizerine inga edilmigtir. Entropi degeri yiiksek olan veri grubunda belirsizlik daha
fazladir. Alternatifler icin belli bir miktarda bilgileri iceren karar matrisine sahip isek,
entropi yontemi kriterlerin nem sirasini yani agirlik degerlerini belirlemek icin kulla-

nilabilecek bir aractir (Alp vd., 2015: 69).
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Entropi ile ilgili bir ¢ok ¢alisma yer almaktadir. Bunlardan bazilari sunlardir: Cinar
(2004)’deki ¢aligmasinda, bankalarin mali performanslarinin degerlendirmesini, Entro-
pi ve TOPSIS yontemleri ile degerlendirmistir. Erol (2006), Bulanik TOPSIS ve En-
tropi yontemleri ile firma siireglerinin degerlendirmistir. Shemshadi (2011), Bulanik
VIKOR ve Entropi yontemleriyle, tedarikei segimini yapmustir.  Lee, vd. (2012)'deki
calismalarinda, Entropi ve Gri lliskisel Analiz yontemleriyle, nakliye sirketlerinin mali
konumlarinin kargilastirilmasini yapmustir. Omiirbek , vd. (2016), Otomobil Firma-
larinin Performans Degerlemesini, Entropi, MAUT ve SAW yontemleriyle yaparak
sonuglart karsilastirmistir. Tunca vd., (2016)'daki ¢alismalarinda, Entropi ve MAUT
yontemleri ile iilkelerin performanslarini degerlendirmistir.

Entropi agurliklt yontemi ile ilgili diger bir calisma ise Borsa Istanbul (BIST)'da islem
goren teknoloji firmalarinin finansal performanslarinin analiz edilmesi i¢in kullanilmig-
tr (Omiirbek vd., 2016: 228).

Entropi yonteminin adimlari asagida verilmistir (Tunca vd., 2016: 8).

Adim 1: Karar Matrisinin Normalizasyonu:

Y 3.1)

jx
17

r;
i : Alternatif degeri,
J : Kriter degeri,
7 : Normalize edilmis degerler.

Adim 2: Entropi Degerlerinin Hesaplanmasi:
X (3.2
ej = —/e%lrl'j/n(rlj) :

k : Entropi katsaysi,
7 : Normalize edilmis degerler,

e, :Entropi degeri.
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Adwm 3: Agirlik Degerlerinin Hesaplanmasi:
1-¢.
j

w. (3.3)

J = m
21 (- 6;J')
w, 1 Agirhik degeri,

e, : Entropi degeri.

4, MAUT Yéntemi
MAUT (Multiple Attribute Utility Theory) yontemi 1974 yilinda Keeney ve Raiffa tara-

findan literatiire kazandirilmistir. Yontem ile karar verici risk ve belirsizlik durumlarinda
karmagik bir karar probleminin ¢éziimiine ulasabilmektedir. Basit bir hiyerarsi igeri-
sinde yapilandirilan karar probleminin ¢dziimiinde nicel ve nitel fakedrlerin subjekeif
degerlendirmesi yapilabilmektedir. Ikili karsilastirma kullanilarak yapilan degerlendir-
meler, bir alternatifin digerine nazaran ne kadar iyi ya da kotii oldugu durumu dikkate
alinarak gerceklestirilir. MAUT yénteminin en giiclii yani, deterministik ve stokastik
karar ortamlarini ele alma yetenegidir (Urmak vd.2017:303). MAUT birbiri ile cat-
san birden fazla élciitii olan problemlere iligkin maksimum faydanin elde edilmesini
amaglamaktadir. MAUT yonteminde hem niteliksel hem de niceliksel kriterler temel
alinarak en faydali alternatifi bulmaya yonelik kullanilan bir yéntemdir. Bu yontemde
oznel veriler hesaplanabilir hale getirilerek en ¢ok fayda saglayan alternatifin bulunmasi
amagclanir (Tunca vd., 2016:4).

MAUT yénteminin temel diistincesi; her karar probleminde, uygun alternatifler kiimesi
tizerinde tanimli reel degerli bir U fayda fonksiyonu vardir ve karar verici bunu mak-
simize eder (Alp vd. 2015: 70). MAUT, karar verme problemlerini formiile etmek
ve analiz etmek i¢in ¢ok kullanish sezgisel bir yontemdir. MAUT, gelisen amaglar
arasindaki dengeyi saglamak i¢in mantikli ve ele almabilir bir yol saglar. MAUT
yonteminin uygulama prosediirleri vardir. Bu prosediirler bes asamadan olusur. Bu
asamalar; Hedefi ayarlama ve amag icin 6zelliklerin kurulmasi, Niteliklerin nicel ra-
kamlarla olugturulmasi, Bireysel niteligin yarar fonksiyonlarinin tiiretilmesi, Bireysel
niteligin agirlik fakedrlerinin hesaplanmasi, Cok kriterli fayda fonksiyonu tiiretilmesidir
(Omiirbek, vd., 2016: 240).
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MAUT yo6nteminin adimlarina asagida yer verilmistir (Tunca vd. 2016:4-5):
Adim 1: Kriterlerin ve Alternatiflerin Belirlenmesi:

Karar problemine konu olan kriterler @, ve kriterlerin se¢ilmesinde yardimei
olacak alternatifler/kriterler (X, ) belirlenmelidir.

Adim 2: Agirlik Degerlerinin Belirlenmesi:

Alternatiflerin dogru sekilde degerlendirilmesini saglayan ve onceliklerin
belirlendigi agirlik degerlerinin (wj.) atamasi yapilir. Tim (wj) degerlerinin to-
plami 1’e esit olmalidir.

2 w, =1 (4.1)
Adim 3: Karar Matrisinin Belirlenmesi:

Kriterlerin deger olgiilerinin atamasi yapilir. Bu atama nicel kriterler igin
nicel degerler olurken nitel kriterler i¢in ikili karsilagtirmalar gbz dniinde bulunarak
yapilir.

Adim 4: Normalize Edilmis Fayda Degerlerinin Hesaplanmasi:

Normalizasyon isleminde 6ncelikle her nitelik i¢in en iyi ve en kotii deger-
ler belirlenerek en iyi degere 1, en kotli degere 0 degeri atanir ve diger degerlerin
hesaplanmasi i¢in asagidaki esitlik kullanilir:

X —-X,
u,(x,) =——— 4.2)
X, -X;
x; - Alternatif i¢in en iyi deger, x, Alternatif i¢in en kotil deger

X : Hesaplama satirdaki mevcut fayda degeri.
Adim 5: Toplam Fayda Degerlerinin Hesaplanmasi:

Normalizasyon igleminin hemen ardindan fayda degerlerinin belirlenmesi islemine
gegilir. Fayda fonksiyonu esitlik (4.3) ile ifade edilir:
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Ux,) = 2:” u,(x;) ™ w; (43)
Uy, Alternatifin fayda degeri,
u,(x;): Her kriter ve her alternatif i¢in normalize fayda degerleri,
w; Agirhik degerleri.

Adim 6: Alternatiflerin Siralanmasi: kriterlerin agirlik toplami alinir ve alternatifier
hesaplanir. Alternatifler arasinda en ¢ok fayda saglayan alternatif siralamasi yapilir
(Tunca, vd., 2016: 4-5).

5. Gri Iligkisel Analiz Yontemi

Gri lligkisel Analiz (GIA), gri sistem teorisinin alt bagliklarindan birisi olarak bilimsel
calismalarda yerini almig olup bir derecelendirme, siniflandirma ve karar verme teknigi-
dir. Ju-long Deng tarafindan gelistirilen Gri Sistem Teori’sinin en 6nemli konusu olan
GIA karmagik hesaplamalar ve formiillere ihtiyag duymamast, belirli ve net hesaplama
sitreci ve adimlarindan olusmast, bu teknigin kolay ve uygulanabilir olmasini saglamak-
tadir (Cakmak vd. 2012:125). GIA, faktérler arast karmasik iliskilerin bulundugu karar
problemlerine uygulanabilen bir yéntemdir. CKKV problemlerinin ¢éziimiinde tek ba-
sina ve diger yontemlerle hibrit modeller olusturacak sekilde siklikla kullanilmaktadir
(Kose,vd., 2013: 461).

GIA, nicel veri setlerine uygulandigi gibi dilsel degiskenlerin kullanildig: nitel veri
setlerine de uygulanmakta, CKKV problemlerinde grup kararina izin veren bir yon-
tem olarak da uygulama alan1 bulmaktadir (Yildirim ve Onder, 2015: 231). GiA’da
amag gri bir sistemde yer alan her bir faktor ile kiyaslama igin referans kabul edilen
faktor arasindaki iliskinin derecesini belirlemektir. Faktorler arasi etki derecesi gri
iliskisel derece olarak adlandirilmaktadir (Ustiinisik, 2007: 79).

GIA yéntemi 6 adimdan olugmaktadir (Yildirim ve Onder, 2015: 231-236):
Adm 1: Veri Setinin Hazirlanmast ve Karar Matrislerinin Olusturulmasi:

Karar problemine ait, karsilastirmaya konu olacak m adet faktor serisi be-
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lirlenir.
x,(x,(),....x,(n)), i=123,..,m
Jj=123,..n (5.5)
CKKYV problemlerinde alternatifler x’ler ile alternatiflerin her bir kriter igin aldig1

degerler ise x (j)’ler ile gosterilmektedir. m adet seri olusturulduktan sonra X matrisi
tizerinde gosterilecek karar matrisi olusturulmus olur.

x,(1) x,(2)L x,(n)

x,(1) x,(2) L x,(n) (5.6)
M MO M

x, (Dx, (2)L x, (n)

Adim 2: Referans Serisinin ve Karsilastirma Matrisinin Olusturulmasi:

X =

Karar probleminde faktorleri kiyaslamak tizere belirlenecek referans seri,

x, =(x,()) j=12,..n (5.7)

seklinde gosterilir. Burada x, (j), j, kriterin normalize degerler igindeki en biiylik
degerini gostermektedir. Referans serisi bir onceki adimda olusturulan karar matris-
ine ilk satir eklenerek karsilastirma matrisine doniistiiriiliir.

Adim 3: Normalizasyon Islemi ve Normalizasyon Matrisinin Olusturulmasi:

Normalizasyon yapilarak serilerin karsilastirilabilir seviyelere getirilmesi iglemi
gri teoride gri iliskisel olusum olarak da ifade edilmektedir. Normalizasyon iglemi
serinin amag fonksiyonuna etki noktasinda gosterdigi 6zellige gore 3 farkl sekilde
yapilmaktadir. Normalizasyon igleminde farkli yontemlerin izlenmesinin 6zlinde
serinin 6zelligi bulunmaktadir.

Fayda durumu: Seri degerlerinin biiyiik olmast amaca olumlu katki sagliyorsa nor-
malizasyon islemi esitlik (5.8)’e gore yapilir.
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() -minx,(j)
- j (5.8)

max x,(j) - min x,(j)
J J

Maliyet durumu: Seri degerlerinin daha kiigiik olmasi amaca olumlu katki sagliyor-
sa normalizasyon isleminde esitlik (5.9)’dan faydalanilir.

*

mizx .X'i (]) - .X'i (])

Ky p——y 69
J J

Optimal durumu: Seri degerlerinin belirlenen bir optimal degere gdére normal-
izasyon iglemi i¢in Esitlik (5.10) kullanilir.
< |Xi (]) - xab (])|

X = m?xxi(j)—xob(j) (510)

Esitlik (5.10)’da yer alan X, (J), belirlenen optimal deger olup j, kriterin hedef
degeridir ve max x,(;) [0 x, ()0 min x, () araliginda yer almaktadir. Normal-
izasyon adimlarinin ardinda karar matrisi normalizasyon matrisine doniistiiriilmiis
olur ve X" ile gosterilir.

x, (1) x, (2)L x,(n)
. x;(]) x;(Z)L x;(n)
X = 5.11
M MO M (5.11)
x (Dx, (2L x (n)
Adim 4: Mutlak Deger Tablosunun Olusturulmasi:

x; ile xl.* arasindaki mutlak farkin degeri Aio ( ]) Esitlik (5.12) ile hesaplanir ve
(5.13)’te gosterilen esitlik ile mutlak deger matrisi elde edilir.

Ay =lxg() -2, (j)  i=12um  j=12...n (5.12)
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A, A, 2L A, (n)

oA, L 4, (n)
M MO M (5.13)
A, A, (2L A, (n)

Adim 5: Gri Iligkisel Katsay: Matrisinin Olusturulmasi:

Gri iligkisel katsay1 matrisinin elemanlar esitlik (5.14) kullanilarak hesaplanir.

(')_ Amin +ZAmax 514
&oilJ _AOi(j)+ZAmax (5.14)

max

A, .. =max max A,(j)
i j

A =miz'nm];'nA0i(j) (5.15)

min

Esitlik (5.14)’te yer alan C.,parametresi, ayirici katsay1 olup [0,1] araliginda deger-
ler alir. Ayirict katsayr bazi kaynaklarda zitlik kontrol katsayisi olarak da ifade
edilmektedir. Caylrlcl katsayisinin kullanilmasinda amag, Aio ile Amx arasindaki
farki ayarlamaktir. Matematiksel ispatindan hareketle C_,aymcl katsayisimin [0,1]
araliginda alacagi degerin olusan gri iliskisel derecenin siralamasini degistirmey-
ecegi ifade edilebilir. C=1 icin ayricilik en iist seviyedeyken, C=0 icin zithgm
olmadig1 bir ortam olusur. Veri farklarimin fazla oldugu durumlarda zitlhig1 azaltmak
icin c ayirici katsayisi olarak 0’a yakin degerler kullanilmaktadir (Pramanik). Lit-
eratiirde ¢esitli disiplinlerde yapilan galigsmalarda ayirict katsay1 olarak C =0,5 kul-
lanildig1 goriilmektedir (Yildirrm ve Onder, 2015: 234-235).

Adm 6: Gri Iliskisel Derecelerin Hesaplanmast:

o eqe . . . . * . .. * . . .
Gri iligkisel dereceler, gri bir sistemde x, serileri ile x, referans serileri arasindaki
geometrik benzerliklerinin 6l¢iisii olup serilerin karsilastirilmasina imkan tanimak-
tadir. Gri iliskisel derecenin biiyiikliigi x: serisi ile x; referans serisi arasindaki
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iligkinin kuvvetli oldugunu gostermektedir, dyle ki gri iliskisel derece 1 oldugu du-
rumda karsilastirilan serilerin ayni oldugu sonucuna varilir. Hesaplanan gri iliskisel
derece ile karsilastirilan x; serisinin x; referans serisine ne derece benzer oldugu
goriilebilir (Yilmaz ve Giingdr, 2010: 9). Gri iliskisel dereceler kriterlerin esit Sneme
sahip olmasina ya da farkli 6nem derecelerini gostermek iizere agirliklandiriimasina
bagli olarak iki farkl sekilde hesaplanir.

&
L ==Y (i) i=1,2,...,m (5.16)
j=I

Esitlik (5.16)’da L,;,7. Serinin gri iligkisel derecesini gostermektedir ve kriterlerin
esit oneme sahip oldugu durumu ifade etmektedir. Sayet kriterler farkli agirliklara
(6nem derecesine) sahip ise,

L= Xw [0xeui)]  i=12,0m (5.17)

esitliginden faydalamlir. Esitlik (5.17)’de w;(j) j. kriterin agirligini gdstermek-
tedir.

Gri iligkisel derecelerin hesaplanmasinin ardindan gri iligkisel dereceler referans
seriye (ideale) olan geometrik benzerligi gostermek tizere biiyiikten kiigiige dogru
siralanir. En yiiksek gri iliskisel dereceye sahip alternatif, karar problemi i¢in en iyi
alternatif olarak belirlenmis olur.

6. Uygulama

Aragtirmanin Konusu ve Amaci: Haray ilinde yer alan bir banka icin personel se¢imi-
nin yapilmasidir. Calismada amag, bankaya bagvuran 5 adayin, CKKV yéntemlerinden
MAUT ve Gri ili§kisel Analiz yontemleri ile degerlendirilerek, bankaya alinacak en uy-
gun personelin se¢iminin yapilmasidur.

Arastirmanin Kisitlart ve Simirlari: Arastirmada kullanilan veriler bankada calisan iist
diizey yoneticiler ve uzmanlardan alinan cevaplara gore yapilmistir.

Ise Alinacak Personelde Aranan Kriterlerin Ifade Edilmesi :
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Egitim Durumu: Isin gerektirdigi teknik ve teorik bilgiye sahip olup olmadiginin, me-
zun olunan béliim ve tiniversite dikkate alinarak degerlendirilmesidir.

Yabanci Dil Bilgisi: Bireysel anlamda farkli dilden miisterilerin ihtiyaclarina cevap ve-
rebilmesidir.

Bilgisayar Tecriibesi: MS Office paket programlarina hakimiyetin yani sira igletme ko-
sullarina gdre yazilim gelistirmeyi saglayan giincel programlama dillerinden bilinmesi.

Deneyim: Adayn o is i¢in ne kadar kalifiye oldugu hakkinda bilgi veren bir kriterdir.

Referans: Kisinin daha 6nce ¢alistigt kurum ya da énceden kendisini taniyan insanlarin
verdigi bilgiler dogrultusunda daha iyi taninmasini saglamaktadir.

Miisteri Odakli Calismak: Calisanlarin kendilerini misterilerin yerine koymast, miste-
rilere ¢8ziim sunma yetenegi ve miisterilere 6zel ilgi gostermesidir.

Giivenilir Olmak: Calisanlarin bilgili ve nazik olmalari, miisterilere giiven verebilme
yetenegi ve saglanan hizmetteki kesinlikeir.

Yaratici-Yenilikgi: Insanlarin, yeni bir diisiince, problemler karsisinda ¢oziim iiretebil-
me ya da yenifikir ve teknolojilere ilgilerinin derecesi ile ilgili bir 6zelliktir.

Fiziksel Ozellikler: Meslek (is) agisindan énemli olabilecek, fiziksel sakatligi ya da sag-

lik sorunu olup olmamasi, genel goriiniimii, tavir ve konugmast.

Caligma Arkadaglart [le Uyum Igerisinde Olmak: Calisan ile is arasindaki uyumun sag-
lanabilmesi i¢in hem bireyin yeteneklerinin hem de bireyin kisilik yapisinin ¢alistgs ise
uygunlugu gereklidir.

Uygulamada Kullanilan Kisaltmalar
Karar Vericiler ~ : KV, KV,, KV,
Kriterler 1K, K, K, K, K, K, K, K, K, K,

Alternatifler TALALALAL AL olarak kisaltilmustir.
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6.1. Entropi Yontemi Ile Problemin Céziimii

Calismada, ii¢ adet karar vericiden, bankaya alinacak personelin niteliklerini tastyan

on adet kriterin dnem derecelerinin belirlenmesi istenmistir. Daha sonra karar matrisi

olusturulurken her bir karar vericiden elde edilen verilerin geometrik ortalamasi alina-

rak Tablo 1’de nihai karar matrisi olusturulmustur. Bir sonraki asamada kriterler arasin-

daki ortalama dagilim Tablo 2’de belirlenerek, Tablo 3’te karar vericilerin alternatifler

tizerinden elde ettikleri karar matrisi elde edilmistir. Son olarak Entropi yonteminin

adimlari uygulanarak Tablo 8'de kriterlerin 6nem derecelerinin nihai Entropi agirliklari

hesaplanmistir.

Tablo 1. Karar Vericilerin Kriterler Uzerinden Elde Ettikleri Nibai Karar Matrisi

KVOrt. K, K, K, K K K, K K K K,
K1 1,00 3,63 144 422 7,00 055 017 3,63 229 464
K2 0,28 1,00 1,31 0,61 552 0,19 0,14 0,63 1,36 0,35
K3 0,69 0,76 1,00 3,78 632 028 0,15 3,63 0,72 1,59
Ké 024 1,65 026 100 458 015 0,14 144 022 0,30
K5 0,14 0,18 0,16 022 1,00 0,17 0,14 035 0,19 029
K6 1,82 519 356 660 594 1,00 1,26 500 3,63 6,00
K7 577 732 6,60 7,00 732 0,79 1,00 632 4,00 6,21
K8 0,28 1,59 028 0,69 288 020 0,16 1,00 033 0,58
K9 0,44 0,74 1,39 464 531 028 025 3,00 1,00 3,63
K10 022 288 063 330 342 017 016 1,71 0,28 1,00

Toplam 10,86 24,95 16,63 32,06 49,29 3,78 3,57 26,71 14,01 24,60
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Tablo 2. Elde Edilen Karar Matrisinde Kriterler Arasindaki Ortalama Dagilim:

K K, K, K, K, K, K, K, K, K, Ortalama
K 0,092 0,146 0,087 0,132 0,142 0,146 0,049 0,136 0,163 0,189 0,12802
K, 0,025 0,040 0,079 0,019 0,112 0,051 0,038 0,024 0,097 0,014 0,04988
K, 0,064 0,031 0,060 0,118 0,128 0,074 0,042 0,136 0,051 0,065 0,07694
K, 0,022 0,066 0,016 0,031 0,093 0,040 0,040 0,054 0,015 0,012 0,03897
K, 0,013 0,007 0,010 0,007 0,020 0,045 0,038 0,013 0,013 0,012 0,01781
K, 0,167 0,208 0,214 0,206 0,121 0,265 0,353 0,187 0,259 0,244 0,22237
K, 0531 0293 0397 0,218 0,148 0,210 0,280 0,236 0,285 0,253 0,28530
K, 0,025 0,064 0,017 0,022 0,059 0,053 0,044 0,037 0,024 0,024 0,03679
K, 0,040 0,030 0,083 0,145 0,108 0,073 0,070 0,112 0,071 0,148 0,08799
K, 0020 0,116 0,038 0,103 0,069 0,044 0,045 0,064 0,020 0,041 0,05592

Adim 1: Karar Matrisinin Normalizasyonu:

Karar vericilerin alternatifler {izerinden elde ettikleri karar matrisi, Tablo 3’te verilmistir.
Daha sonra (3.1)’deki esitlik kullanilarak Tablo 4’te normalize edilmis Entropi degerle-
rine ulagilmugtir.

Tablo 3. Karar Vericilerin Alternatifler Uzerinden Elde Ettikleri Karar Matrisi

KV, K K K K K K K K K K,
A, 1,019 0326 0434 0,168 0,101 0,871 1229 0,155 0,528 0,353
A, 0890 0275 0478 0,192 0,111 1,097 1,696 0,185 0,644 0,389
A. 0896 0365 0462 0246 0,075 1227 1407 0245 0,692 0,347
A, 1,024 0347 0,612 0,133 0,080 1,616 2374 0,193 0,673 0,389
A, 0980 0296 0535 0,175 0,136 1,627 2,183 0,206 0732 0309
Toplam 4,809 1,610 2,521 0914 0,503 6,438 8889 0984 3269 1,787
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Tablo 4. Normalize Edilmis Entropi Degerleri

Entropi K, K, K, K, K, K, K, K, K, K,
A, 0212 0203 0172 0,18 0200 0,135 0,138 0,158 0,161 0,198
A, 0185 0,171 0,190 0210 0221 0,170 0,191 0,188 0,197 0218
A, 0186 0227 0,183 0269 0149 0,191 0,158 0249 0212 0,194
A, 0213 0215 0243 0,146 0,159 0251 0267 0,196 0206 0218
A, 0204 0184 0212 0191 0271 0253 0246 0209 0224 0,173

Adim 2: Entropi Degerlerinin Hesaplanmast:
Normalize edilmis Entropi matrisindeki degerler i¢in (3.2)teki esitlik kullanilarak Tablo
5 olugturulmustur. Bulunan degerler, kendi degeriyle carpilarak Tablo 6'daki veriler elde
edilmistir.

Tablo 5. Normalize Edilmis Entropi Degerlerinin In Degerleri

Enopi K, K, K, K, K K K K K K,
AA -1,552 -1,596  -1,759 -1,695 -1,610 -2,001 -1,978 -1,847 -1,823 -1,621
AB -1,687 -1,766 -1,663 -1,559 -1,507 -1,770 -1,657 -1,669 -1,625 -1,525
AC -1,680 -1,484 -1,698 -1,312 -1,902 -1,658 -1,843 -1,392 -1,553 -1,637
AD -1,547  -1,535 -1,415 -1,926 -1,841 -1,382 -1,320 -1,630 -1,580 -1,525
AE -1,591 -1,692  -1,551 -1,655 -1,306 -1,375 -1,404 -1,565 -1,496 -1,756

Tablo 6. In Degerleri Alman Entropi Degerlerinin Kendi Degerleri lle Carpimi

Enmropi K, K, K, K K K K K K K,

AA -0,329 -0,324 -0,303 -0,311 -0,322 -0,271 -0,274 -0,291 -0,294 -0,320
A, -0,312  -0,302 -0,315 -0,328 -0,334 -0,302 -0,316 -0,315 -0,320 -0,332
A -0,313 -0,336 -0,311 -0,353 -0,284 -0,316 -0,292 -0,346 -0,329 -0,318

C

AD -0,329 -0,331 -0,344 -0,281 -0,292 -0,347 -0,353 -0,319 -0,325 -0,332

A -0,324 -0,312 -0,329 -0,316 -0,354 -0,348 -0,345 -0,327 -0,335 -0,303

E

Toplam -1,608  -1,604 -1,602 -1,589 -1,585 -1,583 -1,579 -1,599 -1,604 -1,606
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k Entropi katsayisi: degeri asagidaki esitlik yardimiyla hesaplanir.

k=ln ()]

Her bir kriter icin toplam 7, *In(; ) ile k Entropi katsayis: degeri carpilire, Entropi
degerleri hesaplanir. Tim e, ve (1-e j) degerleri Tablo 7’de verilmistir.

Tablo 7. Entropi Degerleri

Entropi K | K | K | K | K| K| K| K| K K,
ej degeri 0,999 | 0,997 | 0,995 | 0,988 | 0,985 | 0,983 | 0,981 | 0,993 | 0,996 | 0,998

1-¢j degeri 0,001 | 0,003 | 0,005 | 0,012 | 0,015 | 0,017 | 0,019 | 0,007 | 0,004 | 0,002

Adim 3: Agirlik Degerlerinin Hesaplanmast:

Ttim kriterler i¢in (1 — e ,) degeri bulunur ve esitlik (3.3) kullanilarak w, degeri he-
saplanir. Tum w; degerleri Tablo 8'de verilmistir.

Tablo 8. Kriterlerin Nihai Entropi Agirliklar:

Entropi K K K K K K K, K K, K

1 2 3 4 5 6 8 9 10

wj degeri 0,013 | 0,038 | 0,056 | 0,147 | 0,176 | 0,197 | 0,224 | 0,080 | 0,042 | 0,026

Elde edilen Tablo 8'deki nihai Entropi agirliklari ile uygulamamizdaki diger CKKV y6n-
temlerinde kullanilarak alternatiflerin secimi belirlenmistir.

6.2. MAUT Yéntemi ile Problemin Coziimlenmesi

MAUT yéntemi uygulanirken, mevcut verilerden standart karar matrisi olusturulmus-
tur ve karar matrisi verileri daha énce belirtilen Tablo 3’ten yararlanilarak hazirlanmistir.

Adim 1: Normalize Edilmis Fayda Degerlerinin Hesaplanmasi

Karar matrisindeki her bir kriter i¢in en iyi ve en kétii degerler belirlenmistir ve
Tablo 9°da gosterilmistir.
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Tablo 9. Karar Matrisinde En lyi ve En Kotii Degerlerin Belirlenmesi

MAUT K K, K K K K K, K, K, K

1 3 4 5 6 10

1,019 0,326 0,434 0,168 0,101 0,871 1,229 0,155 0,528 0,353

A, 0,890 0,275 0478 0,192 0,111 1,097 1,696 0,185 0,644 0,389
A 0,896 0,365 0,462 0,246 0,075 1,227 1,407 0,245 0,692 0,347
A, 1,024 0,347 0,612 0,133 0,080 1,616 2,374 0,193 0,673 0,389
A 0,980 0,296 0,535 0,175 0,136 1,627 2,183 0,206 0,732 0,309

En lyi Deger 1,024 0365 0,612 0246 0,136 1,627 2374 0245 0,732 0,389

En Kétii Deger | 0,890 0,275 0,434 0,133 0,075 0,871 1,229 0,155 0,528 0,309

Normalizasyon isleminde éncelikle her nitelik icin en iyi ve en kétii degerler belirlene-
rek en iyi degere 1, en kotii degere 0 degeri atanmustir ve diger degerlerin hesaplanmasi
icin esitlik (4.2)’den yararlanilarak Tablo 10°daki veriler elde edilmistir.

1ablo 10. Normalize Edilmis Fayda Degerleri

MAUT K, K, K K K K K K K K,
A, 0,960 0,569 0,000 0,307 0,416 0,000 0,000 0,000 0,000 0,557
A, 0000 0000 0246 0522 0594 0299 0408 0338 0,568 1,000
A. 0046 1,000 0153 1,000 0000 0471 0,155 1,000 0803 0,486
A, 1,000 0796 1,000 0000 0077 098 1000 0421 0712 1,000
A 0,668 0,237 0,565 0,366 1,000 1,000 0,833 0,566 1,000 0,000

Adim 2: Toplam Fayda Degerlerinin Hesaplanmast

Toplam fayda degerinin hesaplanmasindan énce kriter agirliklart hesaplanmalidir. Bu-
nun i¢in Entropi yénteminden elde edilen Tablo 8'deki Entropi agirlik degerlerinden
yararlanarak problemin ¢éziimiine devam edilmigtir. Entropi yontemiyle belirlenen
agirliklar ile normalize edilmis fayda degerlerinin carpilmasiyla elde edilen toplam fayda
degerleri esitlik (4.3)’e gore hesaplanmis ve Tablo 11°de gdsterilmistir.
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Tablo 11. Normalize Edilmis Toplam Fayda Degerleri

MAUT K K, K, K K K K K K K,
A, 0,013 0,022 0000 0045 0073 0000 0,000 0000 0,000 0,014
A, 0,000 0,000 0014 0077 0,105 0059 0091 0027 0024 0,026
A, 0,001 0,038 0,009 0,147 0,000 0093 0035 0080 0034 0013
A, 0013 0030 0056 0000 0014 0,194 0224 0034 0030 0,026
A, 0,009 0009 0032 0054 0176 0,197 0,187 0,045 0,042 0,000

Adim 3: Alternatiflerin Siralanmasi:

Her bir kriter i¢in belirlenen toplam fayda degerleri alternatif bazinda toplanmistir ve
siralamasi Tablo 12'de yer almustir.

Tablo 12. MAUT Yontemi lle Alternatiflerin Stralanmast

Alternatifler MAUT Siralama
A, 0,167 5.
A, 0,423 4.
A 0,448 3.
A, 0,621 2.
A, 0,751 1

MAUT yintemi ile CKKV analizi sonucunda personel seciminde en iyi tercih A, olacaknr. Tiim alternatiflerin
tercih siralamast A, >A,>A >A,>A | olarak bulunmugtur.

6.3. Gri Iligkisel Analiz Yontemi Ile Problemin Coziimlenmesi

GIA yonteminde dncelikle karar problemine ait alternatifler ve alternatifleri degerlen-
dirmek tizere kullanilacak kriterlerin alternatiflere gére maksimum ve minimum deger-
leri belirlenmistir.

Adim 1: Veri Setinin ve Karar Matrisinin Olusturulmast:
Alternatiflerin kriterlere ait skorlarinin gosterdigi karar matrisi, daha 6nce belirlenen
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Tablo 3’ten yararlanilarak Tablo 13’deki veriler olusturulmustur.

Tablo 13: Karar Vericilerin Alternatifler Uzerinden Elde Ettikleri Karar Matrisi

Grillis. K, K, K, K, K, K, K, K, K, K,

A, 1,019 0,326 0,434 0,168 0,101 0,871 1,229 0,155 0,528 0,353
Ay 0,890 0,275 0,478 0,192 0,111 1,097 1,696 0,185 0,644 0,389
A 0,896 0,365 0,462 0,246 0,075 1,227 1,407 0,245 0,692 0,347

a

1,024 0,347 0,612 0,133 0,080 1,616 2,374 0,193 0,673 0,389

>}

> >

=

0,980 0,296 0,535 0,175 0,136 1,627 2,183 0,206 0,732 0,309
Mak. 1,024 0365 0612 0246 0,136 1,627 2374 0245 0,732 0,389
Min. 0,890 0,275 0434 0,133 0,075 0,871 1,229 0,155 0,528 0,309

Adim 2: Normalizasyon Matrisinin ve Referans Sisteminin Olugturulmas::

Normalizasyon islemi serinin amag fonksiyonuna etki noktasinda gosterdigi 6zellige
gore siralanir. Esitlik (5.8), (5.9) ve (5.10)’a gore normalizasyon isleminde farkli yon-
temlerin izlenmesinin 6ziinde serinin 6zelligi bulunmugtur.

Uygulamamizin bu agamasinda alternatiflerin seciminde biiyiik pay sahibi olan kriter-
lerin fayda ve maliyet durumlari tespit edilerek referans sistemi serileri olusturulmugtur
ve Tablo 14’te belirtilmistir.

Tablo 14. Normalizasyon Matrisi ve Referans Sistemi

Grillis,. X, X, K K K K K K K K,

A, 0963 0567 0000 0310 0426 0,000 0000 0000 0000 0,550
A, 0000 0000 0247 0522 059 0299 0408 0333 0,569 1,000
A 0,045 1,000 0,157 1,000 0,000 0,471 0,155 1,000 0,804 0,475
A 1,000 0,800 1,000 0,000 008 098 1,000 0422 0711 1,000

A 0,672 0,233 0,567 0,372 1,000 1,000 0,833 0,567 1,000 0,000

Referans 1,000 1,000 1,000 1,000 0,000 1,000 1,000 1,000 1,000 1,000
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Adim 3: Mutlak Deger Tablosunun Olugturulmast:

Normalize edilen karar matrisinin referans serilerine gore mutlak degerleri esitlik (5.12)
ile tespit edilerek Tablo 15’te gosterilmistir.

1ablo 15. Normalize Edilmis Karar Matrisinin Mutlak Deger Serileri

Grillis. K K K K K, K, K, K, K, K

1 2 3 4 5 6 10

A 0,037 0433 1,000 0,690 0,426 1,000 1,000 1,000 1,000 0,450

1,000 1,000 0,753 0,478 0,590 0,701 0,592 0,667 0,431 0,000

w

Al 0,955 0,000 0,843 0,000 0,000 0,529 0,845 0,000 0,196 0,525
Ay 0,000 0,200 0,000 1,000 0,082 0,015 0,000 0,578 0,289 0,000
A 0,328 0,767 0,433 0,628 1,000 0,000 0,167 0,433 0,000 1,000

E

Adim 4: Gri lligkisel Katsayt Matrisinin Olusturulmast:

Gri iliskisel katsayr matrisinin elemanlar asagidaki esitlikler kullanilarak tiim kriterler
arasindaki maksimum ve minimum degerler hesaplanmistir. Ayirict katsayist Z =1 icin
ayiricilik en tist seviyedeyken, z =0 i¢in zitligin olmadigi bir ortam olusur. Literatiirde
cesitli disiplinlerde yapilan calismalarda ayirici katsayr olarak z = 0,5 kullanildig:
goriilmekte oldugundan uygulamamizda da ayni oran kullanilarak ve esitlik (5.14) ve
(5.15)’ten de yararlanilarak Tablo 16 olusturulmustur.

Tablo 16. Gri liskisel Katsay: Matrisi

omax 1,000
omin 0,000
S 0,500

Adim 5: Gri Iliskisel Derecelerin (Kriterlerin Ayni Onem Derecesine Sahip Oldugu
Duruma Gére) Hesaplanmast:

Gri iligkisel derecenin biiytiklagii x: serisi ile x; referans serisi arasindaki iliskinin
kuvvetli oldugunu géstermektedir, dyle ki gri iliskisel derece 1 oldugu durumda karsi-
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lagtirilan serilerin ayni oldugu sonucuna varilir. Hesaplanan gri iligkisel derece ile kar-
silastirilan x: serisinin x; referans serisine ne derece benzer oldugu esitlik (5.16) ile
hesaplanarak Tablo 17'de ifade edilmistir. Gri iliskisel dereceler kriterlerin esit neme
sahip olmasina ya da farkli 6nem derecelerini gostermek iizere agirliklandirilmasina bag-
li olarak iki farkl: sekilde hesaplanmistir.

Tablo 17. Gri lliskisel Derece (Kriterlerin Ayni Onem Derecesine Gire)

Gillisz,. X, K, K, K, K K K K K K,

A, 0,931 0,536 0,333 0,420 0,540 0,333 0,333 0,333 0,333 0,526
0,333 0,333 0,399 0,511 0,459 0,416 0,458 0,429 0,537 1,000

Ao 0,344 1,000 0,372 1,000 1,000 0,486 0,372 1,000 0,718 0,488
A, 1,000 0,714 1,000 0,333 0,859 0,972 1,000 0,464 0,634 1,000
A 0,604 0,395 0,536 0,443 0,333 1,000 0,750 0,536 1,000 0,333

E

Adim 6: Gri [ligkisel Derecelerin (Kriterlerin Farkli Onem Derecesine Sahip Oldugu
Duruma Gére) Hesaplanmasi ve Alternatiflerin Belirlenmesi:

Gri iligkisel derecelerin hesaplanmasinin ardindan gri iliskisel dereceler referans seri-
ye (ideale) olan geometrik benzerligine gore bityiikten kii¢tige dogru siralanmistr. En
yiiksek gri iliskisel dereceye sahip alternatif hesaplanirken Entropi yontemi ile tespit
edilen kriterlerin agirliklarindan yararlanmugtir ve karar problemi icin esitlik (5.17) ile
hesaplanan ve Tablo 18'de gsterilen farkli dnem dereceleri tespit edilmistir. Son olarak
alternadif lerin siralamasi Tablo 19'da gdsterilmistir.

Tablo 18. Gri Iliskisel Derece (Kriterlerin Farkls Onem Derecesine Gore)

Grilli. K K, K, K K, K, K, K, K, K

1 4 5 6 8

A, 0,013 0,020 0,019 0,062 0,095 0,066 0,075 0,027 0,014 0,014

Ay 0,004 0,013 0,022 0,075 0,081 0,082 0,103 0,034 0,023 0,026
A 0,005 0,038 0,021 0,147 0,176 0,096 0,083 0,080 0,030 0,013
Ay 0,013 0,027 0,056 0,049 0,151 0,191 0,224 0,037 0,027 0,026
A 0,008 0,015 0,030 0,065 0,059 0,197 0,168 0,043 0,042 0,009
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Tablo 19. Gri lliskisel Analiz Yontemi Ile Alternatiflerin Siralanmas:

Alternatifler Gri Iligkisel Siralama
A, 0,040 5.
5 0,046 4.
A, 0,069 2
4, 0,080 1
A, 0,064 3.

Gri Iligkisel Analiz yontemi ile CKKV analizi sonucunda personel seciminde en iyi ter-
cih A olacakur. Tiim alternatiflerin tercih siralamasi A >A >A >A >A, olarak bulun-
mustur.

Sonug

Mevcut sartlar altinda bankaya alinacak personelin niteliklerinin ¢ok iyi belirlenmesi
gerekmektir. Ciinkii ige alinacak personel bir nevi bankay: temsil niteliginde olacagin-
dan aksi bir olumsuz durumda personelin bagli bulundugu kurum imaj zedelenmesi
yasayabilecegi gibi maddi ve manevi kayip vermesi de kacinilmaz olacakur. Bankaya
zarar veren personelin isten ayrilmasi ya da ¢ikartilmasi kaginilmaz olacakur. Béyle bir
olumsuz durum kargisinda banka isten ¢ikan personelin yerine yeniden ise alimlari yap-
mak zorunda kalacagindan gereksiz zaman ve maliyet kayiplarina neden olacaktir. Artan
rekabet ortaminda banka mevcut konumunu koruyup ilerletebilmek adina, yaratic ve
yenilik¢i yaurimlara kaynak ayirmasi gerekirken bu gibi olumsuz durumlar kargisinda
zaman kayiplari yasayarak amacina ulagmakrta zorluk ¢ekecekeir. Hedefe ulagabilmek
adina dncelikle insan fakeoriinii goz oniine alarak, dogru bir personel segimine yatirim
yapmak zorundadir. Biitiin bu olumsuzluklarla kargilasmamak i¢in ise alinacak persone-
lin se¢imi yapilirken CKKV yontemlerinden faydalanabilinir. Bu yéntemler sayesinde
personel secimini yaparken, biitiin kriterlerin ve alternatif adaylarin birlikte degerlendi-
rilerek, en uygun personel se¢imi yapilmast miimkiindiir.

Bu caligmada, ise alinacak olan 5 alternatif aday, 10 kriter cercevesinde degerlendiril-
mistir. Degerlendirme yapilirken, MAUT ve Gir Iligkisel Analiz yontemleri kullanilmus,
sonugta iki yontemin sonuglari karsilagtirilmigtir.
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MAUT yontemi ile siralama CAPCAPCASASA,
Gri Iliskisel Analiz yontemi ile siralama PASCASASASA,

Alternatif E, MAUT yénteminde birinci sira da yer alirken Gri Iliskisel Analiz yon-
teminde {iglincii sirada yer almigtr. Bunun temel nedeni ise MAUT yénteminde kri-
terlerin agirlik degerleri Entropi yontemi sonucunda ¢ikan degerler ile birebir olarak
yonteme dahil edilirken Gri {liskisel Analiz yonteminde alternatiflerin kriter degerlerin-
den referans bilgisi degeri minimize edilerek yonteme dahil edilmistir. Bu nedenle Gri
[liskisel Analiz yonteminde en uygun Alternatif D olarak tespit edilmistir. Ciinkii belir-
lenen on adet kriterden dokuz tanesini kantitatif yontemler ile gozlemlemek miimkiin
iken referans bilgisinin dogrulugu tigtincii sahislar tarafindan temin edildiginden dolay:
minimum seviyede yararlanilmisur. Sonug olarak Hatay ilinde faaliyette olan bir banka-
ya alinacak personelin seciminde bilimsel yontemlerden biri olan CKKV yéntemlerini
kullanarak alternatifler arasindan bir tercih yapilmasi istendiginde A ile A, arasindan
birisinin tercih edilmesi uygun olacaktir.
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A STUDY ON WORKPLACE
ENVIRONMENT ERGONOMICS AND
CONDITIONS OF EMPLOYEES IN RICE
FACTORIES

Derya Oztiirk, Yeliz Kagko Arici

Abstract

Effective use of production factors is essential for the survival of an enterprise. It is therefore imperative
that enterprises evaluate each of the production factors, which are natural resources, labor force, capital,
entreprenens;, technology and knowledge, for the production of goods and services. Of these production
Jactors, labor force is considered the most important one, without which it is impossible for the other
production factors to carry out production by themselves. For this reason, it is possible to protect the
labor force factor and to increase production efficiency in the future by firstly arranging the workspace
according to the ergonomic structure. The goal of ergonomics is to prevent people from being damaged
due to excessive workload pressure and demands, and to improve productivity by ensuring harmony

between employees and their jobs.

The aim of this research is to elicit information pertaining to employees’ views on ergonomic working
environment and conditions, and to analyze changes in their views depending on demographic chara-
cteristics. For this purpose, a survey consisting of 42 questionnaires was conducted of employees of rice
Jactories operating in the city of Samsun. Data were statistically analyzed. Results show that as the term
of employment (year) increases, employees’ satisfaction with salary, working hours, overtime, hygiene of
the workplace, transportation services and working in any of the rice production departments increases
(p <0.05). Similarly, of employees who state “I can decorate and modify my workspace,” the proportion
of those with 21 + years of employment is about twice as many as those with 1 to 5 years of employ-
ment. On the other hand, employees’ satisfaction with standing for a long time decreases as the term of
employment increases (p <0.01). The effect of lighting of the working environment, business trips and
social activities on production efficiency, and satisfaction with working in any of the rice production

departments vary according to age (p <0.05), while other factors are not affected by age (p> 0.05).

Keywords: Efficiency, Ergonomics, Working environment, Working conditions, Rice factories, Chi-squ-
are test, Contingmcy me]ﬁcimt
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Introduction

Today, countries attach great importance to productivity growth in order to maintain
their economic position, to guarantee their future financial well-being and to raise
their standards. One way to achieve this is to increase employee productivity in all sec-
tors across the country, which will in return make positive contributions to economic
growth rate, standards of living and such factors as inflation. Productivity can be defined
as maximizing production qualitatively and quantitatively with available resources.
Showing how much organizational input is transformed into a product and how much
is absorbed in the system, productivity is an indication of how well an organization uses
its resources. The factors affecting productivity in general can be listed as structure and
quality of the raw material used, production process applied (technology), level of use
of means of production, continuity and standardization in production, and effective
use of labor force (Kaya, 2008: 32). Being the most effective elements in the success
of a production system, humans have undertaken supervision even in fully automatic
systems, which has resulted in them being the main determinant of the success of pro-
duction systems. Therefore, enterprises should pay attention to human resources as well
as physical and monetary production resources, and make the most of their skills in
order to achieve productivity, which plays an important role in growth and development
(Arslan, 2012: 41).

Prioritizing employees’ needs and satisfaction in enterprises has not only had a positive
effect on productivity but also increased the importance of ergonomics, which is a field
of science that allows employees to work more comfortably, with less fatigue and fewer
occupational accidents and diseases. As is known, ergonomics is a work discipline that
aims to adapt work to human beings, taking into account the harmony of human-ma-
chine-environment systems in order to increase efficiency in the industrial business en-
vironment. Enterprises achieve their goals thanks to their employees. Convenient and
comfortable working environment increases labor productivity. In this framework, it
can be stated that one of the factors affecting labor productivity is ergonomics, in other
words, the harmony between employees and working environment and conditions. The
aim of this study is to investigate the working environment ergonomics and conditions
of employees of rice factories in Samsun. The application area of ergonomics includes
anything designed by people anywhere in the world. Therefore, ergonomics is used not
only in industry but also in service and agricultural sectors. Although the literature
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includes studies on ergonomic working environment in different sectors, the number
of studies on its application in the food sector is limited. We therefore believe that this
study will fill the gap in the literature and provide insight for further studies. The signifi-
cance of this study is that it is both a descriptive and correlative study that reveals factors

affecting working environment and conditions (ergonomics).

2. Ergonomic Working Environment and Conditions

As in every area of life, today’s rapidly evolving technology leads to pronounced changes
in working life, which results in a rapid and intense mechanization in the production
process. Diversifying the physical and intellectual skills of people who actually take part
in the production process, this rapid change puts significant pressure on employees, af-
fecting their productivity negatively. Ergonomics plays an important role in minimizing
or entirely eliminating these negative effects. Ergonomics is concerned with the optimi-
zation of efficiency and effectiveness of occupational systems while assuring health and
safety of employees by designing workplaces, tools, machines, products, environment
and system considering the physical and psychological characteristics of humans (Kah-
raman, 2013: V). In other words, ergonomics is an applied science aiming to reach
productivity in production by reconciling working environment and all the systems it
contains with all psycho-physiological and socio-cultural capacities and limits of hu-
mans (Génen and Kalinkara, 1991: 121). Ergonomics, which can briefly be defined as
the adapration of living conditions to human characteristics, can also be defined as the

tailoring of working environment and conditions to human qualities.

Ergonomics is concerned with work and human relationships, and environmental fac-
tors affecting these relationships. Human characteristics, human-machine relationship,
and working and environmental conditions also fall within the scope of ergonomics as
a whole. Ergonomics addresses (danismend.com, 2017):

1. Human characteristics (sensory, physical, rational) and capacity limits

2. Working conditions (posture and movements, fatigue, tension, monotony,
work safety, accidents, motivation, work shifts, working hours, authority, power,
responsibility, group behavior and wage structure)
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3. Human-machine relationship (Indicator-control mechanism, Size problems,
Mechanical problems)

4. Environmental conditions (lighting, noise, vibration, temperature, humidity, airflow,
toxic substances, vapors, gases, radiation, order and hygiene, color and landscape)

The term “working environment” covers the areas of health risks such as physical (noise,
vibration, etc.), chemical (solvents, paints etc.) and ergonomic-mechanical (tools and
equipment used, load lifted) risks to which employees are exposed in the workplace.
Such elements as working hours, shift rules, periods and forms of overtime, presence/
absence of night work, and rest and leave periods can be grouped under the heading of

“working conditions.”

People participate in all aspects of working life as creative and constructive members
who perform and monitor various functions. However, the ability of employees to ful-
fill their duties in a desired manner depends on many factors listed above. The main
objective of ergonomics is to examine all these factors and determine all the conditions
necessary to create harmony between employees and their jobs, which raises both mo-
rale and productivity of employees. Having emerged as a work discipline that establishes
a relationship between working environment and employees, ergonomics aims to design
the working environment and adapt it to employees in order to eliminate various health
problems to improve productivity. In other words, ergonomics aims to adapt work to
employees, not the other way around.

The principles of ergonomics are concerned with providing comfort to people. Provid-
ing sufficient conditions for the working environment in factories such as sound, light-
ing, ventilation, ambient temperature and hygiene, and the ergonomic suitability of the
production system used play an important role in the ability of employees to work more
healthfully, safely and efficiently. Working in a comfortable environment improves pro-
ductivity, which is important with respect to both quantity and quality of production. If
ergonomic principles are not properly applied, occupational safety is compromised and
the risk of occupational hazards increases. For example, employees who are required to
work while standing get tired quickly and therefore lose concentration on the one hand
and will want to finish work in the shortest time on the other hand. Both factors pose a
risk to occupational safety and health. It is therefore necessary to take the necessary pre-
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cautions to examine all working environment conditions in workplaces and ensure that

employees are provided with ergonomically sufficient and safe working environments.

Such factors as working hours and periods, overtime periods, break times and wages
defined as working conditions also directly affect employees’ health. Reduced motiva-
tion, and fatigue due to poor working conditions and extremely long working hours
reduce employee productivity. Poor working conditions also affect employees’ respira-
tory, circulatory, muscular and nervous systems, and energy metabolism and morale.
Employees should receive a separate payment based on their performance level as well
as the payment they receive for the work they do. The main objective here is to increase
labor productivity by encouraging employees to improve their performance to produce
products of higher quality (Arslan, 2012: 41). Employees should also be equipped with
appropriate protective clothing and equipment in ergonomic workplaces. The use of
work outfit serves two main purposes: It provides employees with comfortable, conven-
ient and efficient working environment, and contributes to the representation of corpo-
rate identity. Responding to the needs of employees in the working environment, work
outfit plays an important role in work comfort and productivity (Tezel et al., 2012).

3. Literature Review

The earliest studies on ergonomics in Turkey were carried out to increase economic ef-
ficiency. In this period, ergonomics was perceived as increasing productivity by making
sure that employees keep up with the pace of machines in order to make more profit
and produce more. Therefore, the early studies treated humans as machines. However, it
was later on understood that it was wrong to think of humans as machines, as humans
were prone to get tired and cause accidents when they were overworked. Today, the aim
of studies on ergonomics is not only to create an accident-free workspace but also a
working environment where employees enjoy being at work (www.isgnedir.com, 2017).
The number of studies on the ergonomic working environment and conditions in the

food sector is very small.

Uzun and Miingen (2011) presented numerical data from the analysis of workplace ac-
cidents in the construction sector and described the role of ergonomically inappropriate
conditions in those accidents, and made recommendations. Hayta (2007) addressed
factors affecting employees’ health, safety and productivity in terms of physical and
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psychological aspects of working environment conditions.

Ayan (2005) analyzed ergonomic risk factors such as noise, vibration, thermal comfort
and lighting, and postural disorders and psychosocial risk factors to which employees
working in assembly line in the automotive sector may be exposed. Kahraman (2011)
made an ergonomic examination of the anthropometric aspects of working environ-
ment elements of employees by revealing the relationship between current anthropo-
metric measurements and working environment in order to analyze how workspaces
fit into the needs and expectations of Turkish people (employees) (Kahraman, 2011).

Diistingiilii et al., (2015) studied the effect of the ergonomic design of working envi-
ronments of the teaching staff of the Faculty of Dentistry at Gazi University on pro-
ductivity.

Kaygisiz and Haurli (2014) adopted a Taylorist approach to demonstrate the contribu-
tion of the regulation of ergonomic conditions of employees to personal productivity
and to business quality.

Oktav et al., (2003) conducted a survey on 70 operators especially in desktop publish-
ing to identify their problems related to ergonomic conditions and to determine the
level of their knowledge about ergonomic problems.

Giiler et al., (2015) conducted a study to determine the effect of hospital ergonomic

conditions on occupational musculoskeletal system disorders of nurses.

Ertas and Bulut (2017) carried out a study on a company’s press department in the au-
tomotive sector. The aim of the study was to benefit from the discipline of ergonomics
in order to ensure employee and work harmony, to increase the quality of working life,
to reduce occupational diseases, to prevent work accidents and to make work more pro-
ductive. It also aimed to improve the working environment with anthropometric design
and to provide suitable working environments for employees.

Aksoy and Kelesoglu (2004) discussed the ergonomic characteristics of construction,
machine and metal education workshops based on systematic information and scientific
methods in order to provide a suitable working environment for students of the faculty
of technical education.
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Kaya etal., (2011) conducted a survey on 82 employees in Erzurum-Ilica Sugar Factory
to determine job satisfaction, ergonomic working conditions and job stress levels in the

factory.

Mermer etal., (2014) determined the working conditions and occupational health prob-

lems of women’s hairdressers registered in Izmir Hairdresser’s Office in Izmir, Bornova.

According to the results of a study conducted by the American Society of Interior De-
signers (1999), 39% of participants are satisfied with their work and the office environ-
ment in which they work while 50% are looking for a new job and prefer to work for an
organization with a better physical office environment (ASID, 1999).

Gensler, an independent research firm, conducted a survey on office environments in
the United States in 2006. According to the survey results, 90% of employees think that
office design affects their productivity. They state that better-designed offices can in-
crease their productivity by 21%. While 67% of respondents state that they work more
efficiently when they work closely with a colleague, 92% think that better-designed
offices can make the organization more competitive in the market in which they operate
(The Gensler Design + Performance Index, 2006).

Leaman (1995) noted that there is a link between working environment, employee
satisfaction and their productivity. Results indicate that employees are dissatisfied with
temperature, ventilation, light and noise levels affecting their productivity negatively.

According to Brill et al (1985), furniture, noise, flexibility, comfort, communication,
lighting, temperature and ventilation are the most important factors affecting produc-
tivity. They state that improving the physical office environment can increase employee
productivity by 5% to 10%.

Stup (2003) identified multiple factors that affect the performance of employees, such
as physical office environment, hardware, meaningful work, performance expectation,
feedback on performance, reward system, and attitude and behavior.

Chandrasekar (2011) examined the effect of office environments in a Public Organiza-
tion (employing more than 2000 people) on performance levels of employees. Results
indicate that the physical and behavioral office environment plays a critical role in em-
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ployee motivation and productivity (Chandrasekar, 2011).

Bayazit Yildirim et al., (2014) investigated whether physical and behavioral office envi-
ronment has an effect on employee productivity and performance. They also examined
whether it is physical office environment or behavioral office environment that plays a
more important role in employee productivity.

Yazgan and Erdem (2009) ergonomically evaluated 7 SMEs and 4 large-sized enterprises
operating in the machining industry in Eskisehir. They conducted a survey with 252
employees working at all levels of the enterprises in question. The survey addressed
the issues of job satisfaction and education, environmental conditions, working hours,
breaks, workspace, work tools and saws, display and control elements, health and safety
of employees and management.

Babac et al., (2013) examined managers’ perceptions of ergonomic factors affecting the
quality of working life in tourism establishments (Babac et al., 2013).

Gunning et al., (2001) emphasized that the science of ergonomics attaches particular
importance to employees and stated that employees work comfortably and safely in an
ergonomically designed working environment.

Shikdar and Sawaqed (2004) investigated occupational health and safety problems in
developing countries. They found a correlation between safety indicators and average
injury rates, and regarded the lack of ergonomic information and of communication

and resources as indicators of poor ergonomic conditions.

Yeow and Sen (2003) pointed out that ergonomics is important in solving problems
and that low productivity, low quality and working conditions are disadvantages for
enterprises in the face of international competition. They also maintain that ergonomic
practices reduce costs, improve customer satisfaction and working conditions, and in-

crease productivity, quality and profit.

Having conducted a survey with 50 construction company managers to study produc-
tivity, Abrey and Smallwood (2014) reached the conclusion that undesirable situations
in a working environment (excessive noise, heat, insufficient space and dust, etc.) ad-
versely affect the productivity of employees.
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Incir (2008) investigated in detail the factors affecting working environments such as
noise, vibration, lighting and weather conditions, and focused on what to do to miti-
gate the adverse effects of these factors on human beings. She stated that if the negative
effects of these conditions are not eliminated, they will not only affect the working life
but also personal lives of employees.

4. Method

4.1 Population and Sample

The study population consists of the employees of 17 rice factories actively operating in
Samsun in 2017. Including at least 20% of the study population, study sample consists
of a total of 100 rice factory employees selected through convenience sampling method.

4.2. Data Collection

Face-to-face interviews were conducted to collect data and questionnaire forms were
used to measure the research variables. Factories included in the study were visited in
January and March of 2017 and informed of the nature and purpose of the survey to
make sure that employees answered the questions about ergonomics accurately.

The survey consisted of 42 questions in 3 sections; demographic information”, “ infor-
mation on working environment” and “working conditions ergonomics.” The survey

included multiple choice and Likert-type questions.

4.3. Statistical Analysis

Frequency values of participants’ responses were calculated in terms of n and % by
performing a frequency analysis. Cross-tabulations were generated to describe the rela-
tionship between two categorical variables, and an independence check was performed
on the cross-tabulations using a chi-square test ()?). Pearson Chi-square values ()?*) were
calculated for frequencies above 5 and Likelihood Ratio Chi-square values (LR %?) were
calculated for those below 5. The degree of dependence between two categorical vari-
ables was calculated using Contingency Coeflicient (C), after chi-square test had. The
coeflicient consider the strength of the relationship between the variables in question
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on a scale of 0.0 (complete independence) to 1.0 (complete dependence). In all tests, a
significance level o of 5% was used. Data were analyzed using SPSS, version 24 (IBM
Inc., Chicago, IL, USA).

4.3.1. Frequency Distribution Analysis Results

All participants are male (69% married, 31% single). 37% of participants are between
the ages of 41 and 50, 29% <30 years of age, 24% between the ages of 31 and 40, and
10% =51 years of age. 43% of participants have been working in this job for 1 to 5 years.
24% of the remaining have been working in this job for 11 to 20 years, 19% for 6 to 10
years and 14% for 224 years. Half the participants earn the minimum wage (1.404TL),
while 21% work under and 29% work above the minimum wage. 3% of participants
are illiterate, 67% have a primary school degree and 30% have a high school degree.
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Table 1. Frequency table of participant’s working environment ergonomics

Working Environment Ergonomics Yes No
% %
Do you have a health condition? 26.0 | 74.0
Is your health condition related to the workplace? 11.0 | 89.0
Are you satisfied with workplace temperature? 83.0 | 17.0
Are you very good at noticing details in work-related tasks? 85.0 | 15.0
Do you feel comfortable with lighting in your workplace? 72.0 | 28.0
Do you have a personal lighting in addition to the general lighting in your working 47.0 | 53.0
environment?
Is defective lighting equipment immediately replaced? 83.0 | 17.0
Are you satisfied with the position of the windows during work? 82.0 | 18.0
Can you decorate and modify your own workspace? 47.0 | 53.0
Is your performance negatively affected by improper placement of tables and chairs? 35.0 | 65.0
Is the workplace hygiene sufficiently maintained? 81.0 | 19.0
Is the interior air clean and fresh? 66.0 | 34.0
Is verbal communication between individuals easily accomplished in your working envi- 87.0 | 13.0
ronment?
Is communication and dialogue between managers and employees adequate? 81.0 | 19.0
Does collaboration with managers provide an efficient working environment? 92.0 | 8.0
Are you well-liked in the workplace? 88.0 | 12.0
Are familial issues reflected on labor productivity? 32.0 | 68.0
Do you have enough information about rice production? 85.0 | 15.0
Are you satisfied with working in any of the rice production departments? 71.0 | 29.0
Would you recommend anyone in your inner circle or people in general to work in rice 55.0 | 45.0
production facilities?
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Table 2. Frequency table of working conditions of participants

Working Conditions Ergonomics %
5 hours 10.0
8 hours 32.0
10 hours 18.0
H h day d k?
ow many hours a day do you wor 12 hours 290
15 hours 3.0
Indefinite 8.0
Ye 55.0
Are you satisfied with working hours? =
No 45.0
<10 minutes 20.0
11-29 minut 18.0
How long do you take a break at work for? m%nu “
30-60 minutes | 41.0
>60 minutes 21.0
Ye 73.0
Are you satisfied with breaks allowed by the enterprise? <
No 27.0
Y 42.0
Are you satisfied with your salary? «
No 58.0
Y 87.0
If T got paid more, I could be more productive at work. =
No 13.0
Yes 59.0
A isfied with worki ime?
re you satisfied with working overtime No 410
Yes 58.0
A tisfied with overti ?
re you satisfied with overtime pay: No 2.0
Ye 92.0
Are you provided with catering service? <
No 8.0
Y 84.0
Are you satisfied with catering service provided by the enterprise? «
No 16.0
Y 74.0
Are you satisfied with transportation services provided by the enterprise? =
No 26.0
Yo 78.0
Are you satisfied with work-related training provided by the enterprise? =
No 22.0
Y 36.0
Are you satisfied with standing for a long time while working? =
No 64.0
Yes 56.0
D feel by ri ducti ?
0 you feel worn out by rice production processes No 440
Do premiums, business trips and good activities in the workplace increase Yes 89
productivity in production? No 11
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4.3.2. Chi-square Test Results in Cross-Tabs

Tables 3 and 4 show the results of the chi-square analysis conducted to determine
whether participants’ answers to questions about working environment ergonomics and
conditions varied according to the term of their employment.

Table 3. Distribution and chi-square test results of participants’ answers to questions about working

environment ergonomics depending on term of their employment in this job

Questions Term of employment (year)
1-5 6-10|11-20 |>21| Total x? C
% % | % |%| %

Yes | 10 | 2 10| 4 |26 5.495° | 0.231
No | 33 17 14| 10 | 74| 0.133 0.134
Is your health condition related to the work- Yes | 1 4 5 1 11 | 8.068° | 0.270
place? No | 42 15 [ 19| 13 | 89 | g.026* | 0.040*
Yes | 37 14 [20] 12 | 83| 1.593° 0.123

Do you have a health condition?

Are you satisfied with workplace temperature?

No | 6 5 |41 2 |17 0688 | 0.709
Yes | 38 | 16 |17] 14 | 85| 6.078" | 0.250

Are you very good at noticing details in work-re-

lated tasks? No | 5 3 7 0 15| 0.091 0.080
Do you feel comfortable with the lighting in Yes | 34 11 18] 9 |72 3525 | 0.183
your workplace? No | 9 8 6 5 |28 0327 | 0337
Do you have a personal lighting in addition to | Yes | 22 8 100 7 |47 0.807* | 0.089
the general lighting in your working environ-

men? No | 21 11 | 14| 7 |53 0858 | 0.858
Is defective lighting equipment immediately Yes | 37 | 19 |15| 12 | 83 | 10.691° 0.320
replaced? No | 6 0 9 2 17 | 0.008** | 0.009**
Are you satisfied with the position of the win- Yes | 33 | 15 |21] 13 |82 2271" | 0.157
dows during work? No | 10 4 3 1 18 | 0524 | 0490
Can you decorate and modify your own Yes | 17 | 12 | 8 | 10 | 47 | 8.107* | 0.274
workspace? No | 26 7 |16| 4 |53 0.043* 0.043
Is your performance negatively affected by Yes | 21 3 8 3 |35 7.864 | 0270
improper placement of tables and chairs? No | 22 | 16 [16| 11 | 65| 0.048* | 0.049*
Is the workplace hygiene sufficiently main- Yes | 32 17 |18 14 |81] 5998 | 0257
tained? No | 11 2 6 0 |19 0104 | 0111
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Yes | 24 | 11 |19] 12 | 66| 6.685" | 0.253
No | 19 8 51 2 |34 0081 | 0076

Is the interior air clean and fresh?

Is verbal communication between individuals Yes | 34 17 | 22| 14 | 87 | 4283 | 0.219
easily accomplished in your working environ-

ment? No| 9| 2 | 2] 0 |13] 9221 | 0158

s cation and dialovue between Yes | 29 | 16 |22 14 | 81| 9.684" | 0.306
gue

managers and employees adequate? No | 14 3 2 0 19 | 0.016* | 0.016*

Yes | 38 17 (24| 13 |92 3.179* | 0.172

Does co-operation with managers provide an
efficient working environment? No| 5 2 0 1 8 | 0357 | 0414

Yes | 35 15 |24| 14 | 88| 8.379" | 0.279
No | 8 4 0 0 12| 0.022% | 0.041*

Are you well-liked in the workplace?

Ave familial issues reflected on labor produc- Yes | 9 9 12| 2 32 | 9.784> | 0.303

tivity? No | 34 | 10 |[12| 12 | 68 | 9.019*% | 0.017*
Do you have enough information about rice Yes | 35 18 |19 13 |85 | 2.828" | 0.175
production? No | 8 1 51 1 | 15] 0414 | 0380
Are you satisfied with working in any of the Yes | 26 | 14 |17] 14 |71 9.107" | 0274
rice production departments? No | 17 5 7 0 |29 0.025% | 0.042*

Would you recommend anyone in your inner | Yes | 21 10 |11] 13 |55 9,625 | 0.296
circle or people in general to work in rice
production facilities?

No| 22| 9 [13| 1 |45] 9.021%| 0.021*

P-Value; *, Pearson (% *, Fisher Exact X?, C, Contingency Coefficient
* statistically significant (p<0.05); **, statistically significant (p<0.01); ***, statistically significant (p<0.001);

Table 4. Distribution and chi-square test results of participants’ answers to questions about working
conditions depending on term of their employment in this job

Questions Term of employment (year)

1-5 6-10 | 1120 | 221 | X Cw
tal

% % | % | % | %

Yes | 17 12 | 14 | 12 | 55 | 10.110* | 0.303

Avre you satisfied with working hours?
4 4 s No| 26| 7 | 10| 2|45 go17 | 0017

Are you satisfied with breaks allowed by the Yes | 28 13 19 | 13|73 | 4769 0.214
enterprise? No | 15 6 501127 0184 | 0.187
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Yes | 16 8 7 |11 | 42 | 9.714* | 0.298

Are you satisfied with your salary?
4 i Y Y No | 27 11 171 3 | 58 | 0.020% | 0.020*

If T got paid more, T could be more produc- | Y5 | 37 16 |21 |13 | 87 | 0.605° | 0.077
tive at work. No| 6 3 3 1 13| 0949 0.926

Yes | 24 13 10 | 12 | 59 | 7.989* | 0.272
Are you satisfied with working overtime?

No| 19 | 6 | 14| 2 | 41| gog6* | 0.046*

Yes | 21 12 14 | 11 | 58 | 4.123° 0.199
Are you satisfied with overtime pay?

No | 22 7 10 | 3 | 42| p2s58 0.258

Yes | 38 19 |22 |13 ] 92| 2.221° | 0.154
Are you provided with catering service?

No) 5 1 0 1211718 9523 | 049
Are you satisfied with catering service provid- Yes | 32 18 |21 13 | 84 | 4738 0.230
ed by the enterprise? No | 11 1 301 |16 ¢181 0.128
Are you satisfied with transportation servic- Yes | 27 12 |22 13| 74 | 10.542"| 0.308
es provided by the enterprise? No | 16 7 2| 1|26 go12* | 0.013*
Are you satisfied with work-related trainings Yes | 32 13 |20 13|78 3367 0.185
provided by the enterprise? No | 11 6 4 1 |22 0.333 0.322
Are you satisfied with standing for a long Yes | 23 9 2 | 2 | 3617612 0.387
time while working? No | 20 10 | 22 | 12 | 64 | 9.000%*| 0.000***
Do you feel worn out by rice production Yes | 28 8 15 5 |56 5689* | 0232
processes? No | 15 11 9|9 | 44| 34 0.134
Do premiums, business trips and good activ- | Yes | 39 18 |20 | 12189 | 1809 | 0.130
ities in the workplace increase productivity in
production? No | 4 ! 412 1] 06 0.656

P-Value; “, Pearson \? ", Fisher Exact'{? C, Contingency Coefficient
%, statistically significant (p<0.05); ***, statistically significant (p<0.001);

Table 3 and Table 4 show that participants’ answers to the questions “If I got paid

more, I could be more productive at work,” “Are you satisfied with breaks allowed by

the enterprise?,” “Are you satisfied with overtime pay?,” “Are you provided with cater-

ing service?,” “Are you satisfied with catering service provided by the enterprise?,” “Are

you satisfied with work-related trainings provided by the enterprise?,” “Do you have a

health condition?,” “Do you feel comfortable with the lighting in your workplace?,”

“Are you satisfied with workplace temperature?,” “Are you very good at noticing details

in work-related tasks?,” “Do you have a personal lighting in addition to the general
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lighting in your working environment?,” “Are you satisfied with the position of the win-
dows during work?,” “Is the workplace hygiene sufficiently maintained?,” “Is the interior
air clean and fresh?,” “Is verbal communication between individuals easily accomplished
in your working environment?,” “Does co-operation with managers provide an efficient
working environment?,” “Do premiums, business trips and good activities in the work-
place increase productivity in production?,” “Do you have enough information about
rice production?” and “Do you feel worn out by rice production processes?” did not vary
according to the term of their employment in this job (p> 0.05). As the term of em-
ployment (year) increases, employees’ satisfaction with salary, working hours, overtime,
hygiene of the workplace, transportation services and working in any of the rice produc-
tion departments increases (p <0.05). Similarly, of employees who state “I can decorate
and modify my workspace,” the proportion of those with 21 + years of employment is
about twice as many as those with 1 to 5 years of employment. Participants’ responses
to the questions “Are you satisfied with standing for a long time while working?” and
“Is your work negatively affected by improper placement of tables and chairs?” show
that their satisfaction decreases as the term of employment increases (p<0.01; p<0.05).
According to Table 3 and Table 4, the dependency rate of the questions about working
environment ergonomics and conditions determined to vary according to the term of
employment is about 30%.

Table 5. Age-dependent distribution and chi-square test results of participants’ answers to questions

about working environment ergonomics

Questions Age (year)
<30 31-40 | 41-50 | 251 | Total X2 C
% % % % | %

Yes | 4 9 9 4 | 26| 5.096" 0.218
Do you have a health condition?

No | 25 15 | 28 6 | 74| 0165 0.182
Is your health condition related to the Yes | 2 4 5 0 11| 2.247° 0.164
workplace? No | 27 20 | 32 | 10 | 89 | 0.498 0.434
Are you satisfied with workplace tem- Yes | 26 21 27 9 | 83| 3615° 0.202
perature? No| 3 3 10 1 17 | 0309 0.248
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Are you very good at noticing details in Yes | 25 21 29 10 | 85 | 2.644° 0.176

work-related tasks? No| 4 3 8 0 15 0.455 0.372
Do you feel comfortable with lighting in | Yes | 20 21 21 | 10 | 72 | 11158° | 0.317
your workplace? No| 9 3 16 0 | 28| 0.008* | 0.009**
Do you have a personal lighting in Yes | 16 6 16 | 9 | 47 | 13.073* | 0.340
addition to the general lighting in your

working environment? No | 13 18 21 1 53 | 0.004* | 0.004*
Is defective lighting equipment immedi- Yes | 27 24 23 9 83 | 17.507° | 0397
ately replaced? No| 2 0 14 1 17 | 0.000**| 0.000***
Are you satisfied with the position of the Yes | 24 20 28 10 | 82 | 2.922° 0.177

windows during work? No| 5 4 9 18 | 0392 0.365
Can you decorate and modify your own | Yes | 16 11 14 47 | 2.716° 0.163
workspace? No | 13 13 | 23 53 | 0.446 0.446
Is your performance negatively affected | Yes | 10 11 8 35 | 6.878" 0.254

by improper placement of tables and

chairs? No | 19 13 29 0.075 0.075
Is the workplace hygiene sufficiently Yes | 24 22 28 81 | 3.447° 0.179
maintained? No| 5 2 9 19 | 0331 0.351

Yes | 15 17 27 66 | 3.614° 0.190

No | 14 7 10

Is the interior air clean and fresh?

[N N B S S N - - BN e N )
N
N

34 | 0.309 0.304

Is verbal communication between Yes | 22 23 32

[a—
(=}
=]
~

5.324"° 0.244

individuals easily accomplished in your

No| 7 1 5

(=}
—
(S8}

working environment? 0.129 0.096

Is communication and dialogue between Yes | 21 21 32 7 81 | 3.595° 0.185

managers and employees adequate? No| 8 3 5 3 19 | 0.288 0.331
Does collaboration with managers pro- Yes | 25 21 36 | 10 | 92 | 3.761° 0.202
vide an efficient working environment? No | 4 3 1 0 8 0.267 0212

Yes | 22 23 33 | 10 | 88 | 5.479"° 0.253

Are you well-liked in the workplace?
No 7 1 4 0 12 0.109 0.072

Are familial issues reflected on labor Yes | 11 7 11 3 32 | 0722° 0-081
productivity? No| 18 17 26 7 | 68| 0902 0.893
Do you have enough information about Yes | 24 22 29 10 | 85 | 3.410° 0.320
rice production? No| 5 2 8 0 | 15| 019 0.250
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in rice production facilities?

Are you satisfied with working in any of Yes | 16 19 26 | 10 | 71| 8.421° 0.278
the rice production departments? No| 13 5 11 0 129 0033* | 0.037*
Would you recommend anyone in your | Yes | 16 12 20 7 155 1.156" 0.107
inner circle or people in general to work

No | 13 12 17 3 45 0.798 0.781

DP-Value; *, Pearson (% *, Fisher Exact \?, C, Contingency Coefficient

* statistically significant (p<0.05); **, statistically significant (p<0.01); ***, statistically significant (p<0.001);
Table 6. Age-dependent distribution and chi-square test results of participants’ answers to

questions about working conditions

Questions Age (year)
<30 31-40 | 41-50 | 251 | Total X2 C
% % | % | % | %

Yes |20 15 17 7 59 | 4.272% |0.206
Are you satisfied with working overtime?

No |9 9 20 |3 41 o238 | 0229

Yes | 18 13 20 |7 58 |1.158" ]0.108
Are you satisfied with overtime pay?

No |11 11 17 3 42 | 0.787 0.776

Yes |27 22 36 |7 92 ]6.309* ]0.273
Are you provided with catering service?

No |2 2 1 3 8 0.061 0.051

Yes |9 12 15 6 42 |3.417° |0.182
Are you satisfied with your salary?

No |20 12 22 |4 58 | 0.340 0.348
If I got paid more, I could be more Yes |23 20 34 |10 |87 |3571° |0.198
productive at work. No |6 4 3 0 13 10305 |0251

Yes |12 15 |21 |7 55 |3.569" |0.188
Are you satisfied with working hours?

No |17 9 16 3 45 0.322 0.300
Are you satisfied with breaks allowed by Yes | 20 18 25 10 73 |4792" 10.208
the enterprise? No |9 6 1210 27 10.181 0.212
Are you satisfied with catering service Yes |25 21 31 7 84 |1.871° 10.132
provided by the enterprise? No | 4 3 6 |3 16 10635 |0.667
Are you satisfied with transportation Yes |19 16 29 10 74 |5.807" 10.231
services provided by the enterprise? No |10 8 8 0 26 10119 |0.127
Are you satisfied with work-related train- Yes | 20 19 29 10 78 |4.122° 10.201
ings provided by the enterprise? No |9 5 8 0 22 0241 | 0242
Are you satisfied with standing for a Yes | 12 gl 10 |5 36 |2.647° |0.157
long time while working? No |17 15 27 5 64 | 0461 0.474
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Do premiums, business trips and Yes | 29 17 34 9 89 10.742% | 0.327
activities in the workplace increase

productivity in production? No |0 7 3 1 11 0.005* | 0.006*
Do you feel worn out by rice production Yes |17 15 v |5 56 |1.028" ) 0.098
processes? No |12 9 18 |5 44 10827 |0.821

P-Value; Y ', Fisher Exact )\, C, Contingency Coefficient; **, statistically significant (p<0.01)

Tables 5 and 6 show the results of the chi-square analysis conducted to determine
whether respondents’ answers to questions about working environment ergonomics and
conditions vary according to age, indicating that respondents’ answers to the question
“Do you feel comfortable with lighting in your workplace?” vary by 31.7% according
to age groups (p<0.01). Employees satisfaction with lighting increases as the term of
employment increases. Similarly, respondents’ answers to the questions “Do you have
a personal lighting in addition to the general lighting in your working environment?”
“Is defective lighting equipment immediately replaced?” and “Do premiums, business
trips and activities in the workplace increase productivity in production?” vary accord-
ing to age groups (p<0.01). Dependency levels of these questions are 34%, 39.7% and
32.7%, respectively. Regarding respondents’” answers to these questions, their satisfac-
tion increased as their age increased. Respondents between the ages of 41 and 50 mostly
responded “No” to the questions “Do you feel comfortable with lighting in your work-
place?” “Do you have a personal lighting in addition to the general lighting in your
working environment?” and “Is defective lighting equipment immediately replaced?”
To the question “Are you satisfied with working in any of the rice production depart-
ments?” 55.17% of respondents <30 years of age, 79% of those between the ages of 31
and 40, 70% of those between the ages of 41 and 50, and 100% of those =51 years of
age answered “Yes,” indicating that participants’ responses to this question statistically
significantly differ by age (p<0.05). To this question, those aged 41-50 and <30 re-
sponded more “No” than did the other age groups. There is no statistically significant
difference in participants’ responses to the other questions between the age groups (p>
0.05).

5. Discussion and Conclusion

Production in all rice factories included in this study carried out in Samsun is based
on intensive machine power. It is labor intensive to operate heavy machinery for rice
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packaging and raw material transportation. It is obvious that female labor power would
fall short of meeting the energy required for packaging and transportation etc. in this
production activity. Therefore, there are no female employees in the sector and in the
labor-intensive departments of enterprises included in the study. It was observed during
the visits to the factories that none of the employees were provided with uniform, shoes
or protective clothing. They work with their casual clothes on. Enterprises, however, can
take steps not only to win employees’” hearts but also to improve productivity. Accord-
ing to the survey results, the vast majority of participants of middle age and above are
married. Half the participants work for the minimum wage while 21% still work under
the minimum wage. The large majority of participants state that although they are dis-
satisfied with their pay, they have chosen to work at the factories because their fathers
did the same, they need to provide for their families and job opportunities are limited.

The number of employees working in rice factories in Samsun varies between 5 and 11,
including seasonal workers. Employees are overworked and breaks are short in factories
employing many workers whereas breaks are longer in factories employing few workers.
The results show that short breaks cause workers to stand for long periods of time while
working and therefore they cannot get enough rest and they get tired, however, despite
this, they are satisfied with work. The level of satisfaction with long-term standing at
work decreased by 31.7%. as the working time increased. Factories employing many
workers have fewer machines. This has a negative impact on workers as they have to
exert more physical power to complete their work-related tasks, which results in them
feeling worn out by rice production processes. In addition, it was determined that man-
agers and employees do not have a good relationship with each other in 19% of facto-
ries and that employees are unable to make their demands known to their managers.
Employees working in rice factories for 8 years or more have more information about
rice production than those working for less than 8 years, and, in fact, employees who
have worked in rice factories for more than 25 years have more information about rice
production than the factory owners, who regard those employees as their right hand and
pay them more than other employees. This is confirmed by the results indicating that
as the term of employment (year) increases, employees’ satisfaction with salary, working
hours, overtime and working in any of the rice production departments increases.

29% of employees of rice factories work 12 hours a day. Production starts at 7 am and
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ends at 7 pm. Some days, especially during summer months referred to as “season,” the
factories require overtime, with which 59% of employees are satisfied as they think that
at least they have a job. Their income increases by 58% with overtime pay. Food service
provided by the factories to their employees is deserving of commendation. The calorie
content of all food provided to employees is calculated to compensate for the calorie lev-
el after heavy workload, which is a nice service to keep employees always energetic and
active. Another important issue that concerns employees is education. 75% of respond-
ents expressed satisfaction with in-house training offered to them by the management,
which is an important development for the rice factories in Samsun to keep themselves
updated new technologies. Results show that the effect of external and physical factors
on labor productivity is very small. This is due to the fact well-illuminated, heat-con-
serving and sound-insulated smart projects are implemented on modern and conscious
buildings and employees work comfortably both in production and stock-taking activ-
ities. Workplace lighting technologies and hygiene have been brought to an advanced
level in the factories, which once again indicates the value given to employees. Em-
ployees™ satisfaction with the lighting of the working environment increases as their
age increases. Increase in age is a factor that increases the level of employee satisfaction
with many issues that do not require labor. About half of those aged <30 and 80% of
those aged 230 are satisfied with working in any of the rice production departments. All
those older than 50 years of age are satisfied with working in any of the rice production
departments. Reasons why young people are not satisfied with working in rice factories
should be investigated, and those reasons should be analyzed based on working environ-

ment ergonomics and conditions.

Working environment and conditions need to be ergonomically regulated and adapted
to employees in order to increase labor performance and productivity in rice factories.
Factory managers should provide an environment that encourages constant change and
development in order to make employees more productive and efficient. Providing an
ergonomic working environment will not only reduce health and safety risks at work
and enable employees to get less tired while working but also improve production qual-
ity and quantity.
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LERI IMALAT TEKNOLOJILERI VE
PERFORMANS ILISKiSi: BIR META
ANALIZ CALISMASI

RELATIONSHIP BETWEEN ADVANCED
MANUFACTURING TECHNOLOGIES
AND PERFORMANCE: A META
ANALYTICAL RESEARCH

Hiiseyin Avunduk

Abstract

Advantages of Advanced Manufacturing Technologies are becoming increasingly understood while ac-
hieving competitive advantage in todays global competitive environment. Recent developments in in-
formation technology have made manufacturing systems increasingly complex. The relationship between
Advanced Manufacturing Technologies and performance variables is very diverse in terms of dimensi-
ons, and the effects on performance are also different. In this study, the relationship between Advanced
Manufacturing Technologies and business performance was tried to be revealed through a meta analysis
using the results of the studies conducted between 1995 and 2017. The results obtained were parallel
to the results of previous studies. Meta-analysis findings have been found to have a positive relationship
between business, production and overall performance with Advanced Manufacturing Technologies ,
Engineering Technologies and Management Technologies . Evaluations of the findings obtained in the
study are presented.

Giris
Imalat sistemlerinin evrimi dikkate alindiginda, endiistri devriminin baglarinda yetersiz
imalat diizeyleri nedeni ile odaklanilan ana konunun verimlilik oldugu gériiliir. Imalatgt

saytlarinin hizla artmasi ile ortaya cikan rekabet ortami, imalat sistemleri ile ugrasan
isletmelerin, Gretim sistemlerini kalite olgusu ¢ercevesinde gelistirirlerken, 1980 ler ile

65



ILERI IMALAT TEKNOLOJILERI VE PERFORMANS iLIiSKiSi:
BiR META ANALIZ CALISMASI

Hiiseyin Avunduk

birlikte imalat sistemlerinin sahip olmasi gereken yeni bir 6zellik olarak esneklik kav-
rami ile karsilagmislardir. Giiniimiizde ise 6zellikle imalatin kiiresellesmesi ve bilisim
teknolojilerindeki muazzam gelismeler imalat sistemlerinde yeni doniisiimlere neden
olmaktadir.

Humphries'e gore (2017) gelismis iilkeler imalat sektdriinde 6zellikle Asya iilkelerine
karst kaybettikleri rekabet avantajlarini Ileri Imalat Teknolojileri(ITT) ile geri kazana-
bileceklerini diisiinmektedirler. Ileri Imalat Teknolojileri, imalat isletmeleri acisindan
orta ve uzun dénemde kiiresel rekabette ayakta kalmalart acisindan biiyiik 6nem tagi-
maktadir. Imalat isletmelerinin ileri imalat teknolojilerindeki gelismelerini takip edip
degerlendirme zorunluluklari bulunmakeadir. Giintimiizde sikea ifade edilen Endiistri
4.0 cag1 yiiksek diizeyde kisisellesmis ve ayni zamanda ¢apraz baglanulandirilmis iiretim
siirecleri ile karakterize edilmektedir (Schuster ve digerleri, 2015). Bugiin itibari ile ima-
latta Cin ve Japonyada robotik kullanimi baglamis olsa da, gelecegin imalat planlarinda
iiretimde ileri diizey robot kullaniminin yayginlasacagt beklenmektedir. Ileri diizey ro-
botik teknolojisinde robotlar sensorleri araciligtyla kablosuz aglar tizerinden diger robot-
larla ve makinalar ile iletisime gegebilmektedir. Bunun sonucu olarak, Endiistri 4.0 ile
birlikte biiyiik yatirim harcamalarini azaltacak maliyet tasarruflari ortaya ¢ikabilecektir
(Ramanathan, 2014).

[malat isletmelerinin gelecekte ortaya cikacak ileri imalat teknolojilerine uyum acisin-
dan ve ayni zamanda mevcut performanslarini gelistirmeleri acisindan [leri Imalat Tek-
nolojilerine olan ilginin artugini gérmekeeyiz. Her ne kadar imalat tarihsel olarak bir
rekabet silahi olarak yararlanilmamus olsa da, 21. yiizyilin pazar kogullari rekabet arena-
sinda imalatin hayati roliinii kabul edecektir (Gunawardana, 2006). Isletmeler acisin-
dan Ileri imalat Teknolojileri (IIT) konusu uzun vadeli etkileri olan stratejik bir karardir
ve bu siiregte stratejik planlama énemli bir role sahiptir. (Cook, J.S.ve Cook,L.L,1994).

Literatiirde Ileri Imalat Teknolojileri(IIT) ile performans arasindaki iliski iizerine ya-
pilmus birgok ¢alisma mevcuttur. Bu calismalarda bircok farkli model gelistirilmis ve
arastirmalarin ¢ogunda leri Imalat Teknolojileri(IIT) ile bir ok performans boyutu(-
maliyet, esneklik, kalite, yenilik gibi) arasinda yakin bir iliski oldugunu gostermistir.

Ancak [leri Imalat teknolojilerinin igletmelerde birgok basarisiz uygulamast ile karsilagil-
maktadir. {leri Imalat Teknolojilerinden yararlanma ile ilgili olarak isletmelerin karsilag-
tiklart bir takim engeller meveuttur (Sheridan, J.H,1992). Bunlar su sekilde siralanabilir;
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1

Yetersiz Sermaye

Teknik Uzmanlik Eksikligi

1

Ust Yonetimin [leri imalat Teknolojilerinin Faydalarint Kavrayamamast

Yetersiz Planlama veya Vizyon
- Yetersiz Maliyet Karsilama Yontemleri

Ancak Ileri Imalat Teknolojileri(IIT) ve performans iliskisi iizerine bireysel galismalar-
dan elde edilen bulgular pozitif bir iliskinin varligint gostermekle birlikte, 6rneklem
yetersizlikleri dikkate alindiginda biitiinlestirici ya da birlestirici bir sonuca varmak olast
degildir. Bu kapsamda, bireysel diizeydeki ¢alisma bulgularini biitiinlestirici bir meta-a-
naliz gereksinimi agikuir.

Glass'a gore (1976), bulgularin entegre edilmesi amaciyla bireysel ¢alismalardan ortaya
¢tkan ¢ok sayida analizin istatistiksel analizi olarak tanimlanan meta analiz ile bireysel
diizeydeki galismalarin bulgularint biitiinlestirmek olasidir. Bu alismanin amaci, Ileri
Imalat Teknolojileri(IIT) ve Performans arasinda bireysel diizeydeki galisma bulgularini
meta analiz yoluyla biitiinlestirmektir. Boylece, tek tek bireysel ¢alisma bulgularinin
gercegi ne olciide yansitugy belirlenmis olacakur.

Kavramsal Cergeve

Tleri Imalat Teknolojileri

Literatiirde Ileri Imalat Teknolojileri(IIT) ile ilgili yapilan galisma alanlarinda birisi de
[leri Imalat Teknolojilerinin tanimlanmalar1 ve gruplandirilmalart tizerinedir (Gunawar-
dana 2006). Baldwin (1995), lleri Imalat Teknolojilerini bir hizmeti ortaya koyan veya
bir {irtiniin imalatini yapan bir firmanin etkinligini ve verimliligini gelistirmesini sagla-
yan, entegre donanim ve yazilim bazli teknolojiler grubudur, seklinde tanimlamaktadir.
Baska bir tanim ise Ileri Imalat Teknolojilerini (IIT) genel olarak imalat organizasyonu
icin veri merkezli bilgisayar entegrasyonu yani sira esneklik saglayan sistemler olarak ta-
nimlanmaktadir (Hunt,1987). Groover (1987) Ileri Imalat Teknolojilerini bir iiriinden
bir sonraki tiriine gegis icin hemen hemen higbir zaman kaybedilmeden esitli tirtinler
veya parcalar iireten programlanabilir bir makine veya programlanmig bir makine siste-
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midir seklinde tanimlamakrtadir.

[leri Imalat teknolojilerinin siniflandirmalarina iliskin farkli yaklasimlar s6z konusudur.
Tablo1 de iki farkli grupta siniflandirilmis 6nde gelen Ileri Imalat Teknolojileri (IIT)
listelenmektedir.

Tablo 1:1leri Imalat Teknolojileri Listesi ve Siniflandirilmas:

MUHENDISLIK TEKNOLOJILERI YONETIM TEKNOLOJILERI
(MT) (YT)

Bilgisayar Destekli Tasarim (CAD) Tam Zamaninda Uretim (TZU)
Bilgisayar Destekli Uretim (CAM) Toplam Kalite Yonetimi (TKY)
Bilgisayar Tiimlesik Uretim (CIM) Uretim Kaynaklari Planlamast
Eszamanli Uretim Miihendisligi Toplam Verimli Bakim

Esnek Imalat Sistemleri (FMS) Optimize Edilmis Uretim Teknolojisi
Otomatik Malzeme Tagima Bilgisayar Destekli Siire¢ Planlama
Robotlar Malzeme Ihtiya¢ Planlamast (MRP)
Sayisal Denetimli Tezgahlar Degisim Miihendisligi

Otomatik Depolama Rekabet¢i Kiyaslama

Grup Teknolojisi Kurumsal Kaynak Planlamasi (ERP)
Bilgisayarli Niimerik Kontrol Makina(CNC) |Bilgisayar Dayali Envanter Yonetimi
Bar Kod Electronic data interchange (EDI)
Bilgisayar Destekli Cizim Uretim Muayenesi ve Kontrol
Hiicresel Uretim Imalat Kaynak Planlamasi (MPRII)
Performans

Firma performansi, finansal ve iiretim performansi agisindan orgiitsel eckililigi ifade
eder (Venkatraman ve Ramanujam, 1986; Saraf ve digerleri., 2007). Yavuz (2010) Or-
giitsel performansi, farkli fakedrlerin belirledigi bir basari gdstergesi olarak bir biitiinii
ifade ettigini belirtmekte ve bir organizasyonun donemsel veya biitiinlesik performansi
denildiginde, bu performansin olugmasina katk: sunan veya bir sekilde onu etkileyen
fakeorlerin hepsinin de es zamanli olarak ortaya konulmast gerektigini ifade etmektedir.
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[sletme performansini 6lgmek iizere birgok gosterge dnceki calismalarda kullanilmistur.

Bu gostergeler farklr sekilde siniflandirilmaya calisgiimistir. Bu siniflamalardan birinde

performans, somut ve soyut olmak iizere iki grupta ele alinmistur(Kaplan,R.S.1986).

Birim {iretim maliyetlerinde diisiisler, 6z kaynak karliligindaki arus, ve envanter tasar-

ruflari gibi hesaplanabilir él¢iitler somut gostergelere 6rnek gosterilebilirken, artirilmug

rekabet avantaji, arttirilmis esneklik, iiriin kalitesindeki iyilestirmeler ve miisteri talep-

lerine hizli yanit verme gibi hesaplanmasi gii¢ olan soyut gostergelere 6rnek verilebilir.

Tablo 2’de 6nceki calismalardan derlenmis performans modelleri ve bu modellerde kul-

lanilan performans élgiitlerine iligkin bir liste verilmistir.

Tablo 2:Performans Modelleri ve Olgiitleri

MODEL

OLCUT/GOSTERGE/KRITER KAYNAK
Du Pont Pyramid Finansal Oranlar, Yatirim Geri Doniis
Orani (ROD) Chandler (1977)
Quest Kalite, Ekonomik, Sosyal ve Teknik Aglan ve Bouiglione

faktorler

(2003)

Smart Pyramid (Per-
formance Pramid)

yet, Miisteri Tatmini,Esneklik, Verimlilik,-

Kalite, Teslimat Siiresi, Islem Siiresi,Mali-

Pazar Olciitleri,Finansal Olciitler

LYnch ve Cross (1991)

Results and Deter-
minants Matrix

Finansal Performans, Rekabet Giicii,Ka-
lite, esneklik,Kaynaklardan Yararlanma,
Yenilik

Firtzgerald (1991)

Integrated PM

Framework

Kalite , esneklik, Finanansal, Miisteri
Tatmini, Zaman Cizelgeleri

Medor ve Steeple (2000)

Performance Prism

Hissedar Tatmini,Startejiler, Siirecler,
Kabiliyetler,Hissedar Katkilart

Neely ve Adam(2003)

Integrated Measu-
remnet Model

Miisteri tatmini, Insan Faktorii, Kalite ,
Esneklik,Finansal, Zaman Cizelgeleme

Oliver ve Palmer (1998)

BSC Finansal,Ogrenme ve Bliylime, k;sel
Siirecler, Miisteri Tamini Kaplan ve Norton (1992)
Cambridge PM Miisteri tatmini, Insan Faktorleri, Kalite,
Process Esneklik, Zaman Cizelgeleme, Finansal Neely (1997)
Sink and Tuttle Veimlilik , Eckililik,Kalite, Uretkenlik,Ca-
(1989) lisma Yasam Kalitesi ve Yenilik,Karlilik, Sink and Tuttle (1989

Miikemmellik, Biiyiime
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Scandia Navigater Finansal Odak, Insan Odagy, Siirec Odagt,
Fianansal Odak, Miisteri Odagi, Yenileme
ve yenilik Odag:

Edvinson And Malon
(1997)

Brown!s Framework Girig Olgiitleri, Siirec Olgiitleri, Cikrt

Olgiitleri, Sonug Ciktlaru Brown (1996)

Ileri Imalat Teknolojileri (IIT) Performans Tliskisi

[leri Imalat Teknolojisi isletmeler igin bir¢ok biiyiik avantajlar ve bir takim zorluklari
birlikte sunmaktadir (Lewis, M.W. ve Boyer, K.K. 2002). Birgok isletme Ileri Imalat
Teknolojilerine yatirim yapmayi tercih etmiglerdir ¢iinkii bu igletmeler daha hizli tire-
tim, daha fazla iiriin ¢esidiligi, daha yiiksek esneklik ve artan verimliligin es zamanl
faydalarini elde edeceklerine inantyorlardi. ileri imalat Teknolojilerine olan ilginin bir
nedeni de bu teknolojinin isletmelere kiiciik 8lgekli yigin iiretimi ve miisteriye ozel
siparigleri standart kitle tiretimin sagladigi diisitk maliyet etkinligi ile kargilama giictinii
vermesidir(Efstathiades, A., Tassou, S. and Antoniou, A.,2002). Ancak ¢alismalar gos-
termektedir ki Ileri Imalat Teknolojisinin kendisi tek basina beklenen performansi elde
edilmesi icin yeterli degildir ve bir ¢ok diger faktoriin dikkate alinmasi gerekmektedir
(Marri, H.B., Irani, Z. , ve Gunasekaran, A. ,2007).

[leri Imalat Teknolojileri(IIT) kullanimi ile performans arasindaki iliskiyi arastiran ¢a-
lismalart inceledigimizde geliskili sonuglar ile karsilasmaktayrz (Biilbiil, Omiirbek, Pak-
soy, ve Bektas, 2013). Baz1 arastirmacilar ileri Imalat Teknolojileri(II'T) ile Performans
arasinda pozitif iligki tespit ederken (Handfield RB,ve Pagel,M., 1995 ;Vonderembse
M.A, ,Raghunathan T.S,ve Rao, S. ,1997), bazilari ise herhangi bir iligki bulamamis
yada negatif bir korelasyon tespit etmiglerdir.( Boyer, K.I., Leong, G.K., Ward, P, ve
Krajewski, L.,1997 ; Swamidas, PM. ve Kotha S., 1998). Yapilan ¢alismalarda secilen
orneklem parametrelerine bagli olarak elde edilen sonuglar farklilik gostermektedir. Or-
negin [svigre ve Singapur’ dan elde edilen érnekler iizerinde yapilan calisma sonucunda
[leri Imalat teknoloji yatirimlarinin Isvigrede performans iizerinde etkili oldugu tespit
edilirken Singapurda etkili olmadig1 belirlenmistir (Zhoa, H.,ve Co, H.C., 1997 ). Bu-
nun diginda firma biiyiikliigii ve organizasyon yapist temel performans belirleyicilerin-
dendir. Ileri Imalat Teknoloji kullanimlarinin basarisiz 6rnekleri basarilarina gore daha
fazla oldugu ve ozellikle kiigiik ve orta 8lgekli isletmelerde bu sonucun daha dramatik
oldugu gozlenmektedir(Kog, T., ve Bozdag, E.,2007).
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[leri Imalat Teknolojiler inin performans iizerinde pozitif etkisini ortaya koyan ¢alisma-
larin sonuglarinin analizi bize {leri Imalat Teknolojileri (IIT) ile performans iliskisinin
karmagik oldugunu gostermektedir. Ileri Imalat Teknolojilerinin performans iizerine
etkilerini belirleyen bircok faktér s6z konusudur. Bu iligkinin ortaya ¢ikmasina katki
veren ya da belirleyen imalat gelistirme uygulamalari, kalite ydnetim uygulamalari ve ¢a-
lisanlarin yetkilendirilmesi gibi birgok faktdr dikkate alinmalidir. Bazi diger calismalar,
[leri Imalat Teknoloji yatirimlarinin uygulama stratejilerinin performans beklentilerinin
kargilanmasinda belirleyici oldugu ortaya konmustur ( Small, M. H. (2007). Daha yiik-
sek performans sonuglart ile farkls ileri imalat Teknolojileri (IIT) ile isletme stratejileri-
nin uyumu arasinda belirgin bir iligki s6z konusudur(Kotha ve Swamidass, 2000).

[leri Imalat Teknolojileri (IIT) ve Performans iliskisi {izerindeki arastirmalardaki model-
lerde organizasyon, teknoloji, strateji ve gevrenin ele alindigini gérmekteyiz ancak tiim
bu boyutlarin birlikte ele alindig1 bir model olusturulmamistir. Ek olarak performans
¢ok boyutlu bir yapi olarak ele alinmamaktadir. Aragtirmalarda tipik olarak kullanilan
performans olciitleri finansal (ROI ve ROA gibi) ve pazar ( Pazar Pay: gibi) 6lciitleri-
dir(Ketokivi, M.A. ve Schroeder, R., 2004).

Imalat teknolojilerindeki bu hizli gelismeler ve yogun kiiresel rekabet ortami Ileri ima-
lat Teknolojilerinin performans iizerine etkilerinin belirlenmesine déniik ¢alismalarin
sayisinin artmast bu konuya verilen 6nemin bir géstergesi oldugunu ispat etmektedir.
Bunun ile birlikte Ileri Imalat Teknolojileri (IIT) Performans iligkisinin daha acik bir
sekilde ortaya konulmasini saglayacak yeni yaklasim ve yontemler iceren daha fazla bi-
limsel ¢alismaya olan ihtiya¢ aciktir. Bu amagla bu ¢alismada literatiir de fazlaca ele
alinmamig Meta Analiz yontemi uygulanmaya caligtlmigtir.

Yukaridaki agiklamalar 1s1ginda, bu meta analitik calismada test edilmek tizere agagidaki
hipotezler olusturulmustur;

H1: {leri Imalat Teknolojileri (IIT) ile performans boyutlari arasinda pozitif bir iliski
vardur.

H2: Miihendislik Teknolojileri (MT) ile performans boyutlari arasinda pozitif bir iliski

vardir.

H3: Yonetim Teknolojileri (YT) ile performans boyutlar: arasinda pozitif bir iligki vardir.
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Metodoloji
Calismalarin Analize Dahil Edilme/Edilmeme Olgiitleri

Meta analize dahil edilecek yerli ve yabanct literatiirde Ileri Imalat Teknolojileri (IIT) ve
Performans iligkisini ele alan ¢aligmalari belirlemek amaci ile uluslararasi yazinda yaygin
bir veri tabanina sahip olan, Web of Science, Science Direct, Jstor, ASOS, EBSCO,
Google Akademik, ulusal veri tabanlarindan ise erisim kolayliklar: dikkate alindiginda,
Dergipark ve Ulusal Tez Merkezi veri tabanlari kullanilmigtir. Calismalarin analize dahil
edilme olgiitleri asagidaki gibidir;

1. Belirlenen veri tabanlarinda yer alan bir calisma olmast,

2. Calisma bagliginin  Ileri Imalat (iiretim) Teknolojileri (Sistemleri)- Advanced Ma-
nufacturing (Production) Technologies (Systems), Esnek tiretim Sistemleri- Flexible
Manufacturing systems ve Performans, Yararlari(faydalari), Bagari- Performance,be-

nifits, outcomes, success kavramlarini icermesi,

3. Korelasyon katsayisi bulunmasi veya korelasyon katsayist hesaplanabilir verilerin bu-
lunmasi ve 6rneklem biiyiikliigii bulgusunun olmast,

4. 1995 ile 2017 yallar1 arasinda yayimlanmig olmasi olarak belirlenmistir.

Tiim bu taramalar sonucunda toplam 117 ¢alisma belirlenmis, caligmanin se¢im 6l-
clitlerine uygun olmayanlar (6rnegin korelasyon katsayist olmamasi) ¢ikarilmis ve 23
calisma meta-analiz kapsamina alinmis ve degiskenlerin boyutlar: itibariyle toplam 214
analize uygun veri elde edilmistir.

Degiskenlerin Kodlanmas:

Aragtirmanin amacina uygun bir form olusturularak tiim degisken ve boyutlarina gore
calismalar siniflandirilmag, korelasyon degerleri ve 6rneklem biiytikliikleri kodlanmistir.
[leri Imalat Teknolojileri (II'T), Yonetim Teknolojileri(YT) ve Miihendislik Teknoloji-
leri (MT) olarak ii¢ boyutta ele alinmistir. Tablo1” de Miihendislik Teknolojileri (MT)
ve Yonetim Teknolojileri (YT) olarak kodlanan alt boyutlar gosterilmistir. Performans
degiskeni ise genel (toplam) performans, Isletme Performanst ve Uretim Performansi
seklinde kodlanmugtir. Tablo3 ¢aligmada kullanilan performans gruplamasini ve degis-
kenlerini gostermektedir.
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Tablo 3: Performans Degiskenleri:

ISLETME PERFORMANSI URETIM PERFORMANSI
Biiyiime Maliyet
Karlilik Esneklik
Pazar Pay1 Teslimat
Satiglar Verimlilik
Yenilik Kalite
Rekabet Uriin Cesitliligi
Miisteri Tatmini Uriin Dogrulugu
Dagium

Istatistiksel Analiz Siiregleri

Meta analiz sonucu her bir ¢alismanin boyutlar: itibariyle birlesik korelasyon katsayi-
lart hesaplanmig ve Z tablosunda goriindiigii degerlere doniistiiriilmiistiir. P<,05 olan
degerler heterojen bir yap: olusturduklari i¢in rassal etkiler, homojen yap: (p>,05) gos-
terenler ise sabit etkiler modeline gére meta analiz ¢oziimleme yapilmistir. Ayrica, yayin
yanliligini test etmek tizere Begg ve Mazumdar'in sira korelasyonu testi yapilmis, meta
analizin glictinii test etmek i¢in Classic fail-safe N testi yapilmistir.

Tiim analizlerde CMA 3.0 (Comprehensive Meta Analysis) paket programindan yarar-

lanilmugtir.

Bu ¢aligmada, her bir kavramsal yapinin bagimsiz korelasyon degeri mevcut olmasina
dikkat edilmig ve herhangi bir déniisiim iglemi yapilmamistir.

Bulgular

[leri Imalat Teknolojileri ve Genel Performans iliskisi iizerine Meta Analiz sonuglari
Tablo4 ‘de verilmigtir. Analiz bulgularina gére, heterojenlik testi sonucu Q degetleri,
meta analiz ¢oziimlemesinin rassal etkiler modeline gore yapilmasi gerektigini goster-
mektedir (p<,05). Meta analiz korelasyon degerlerinin Z degerleri p<,05 diizeyinde
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anlamli olmasi nedeniyle, degiskenler arasinda pozitif bir iligkiyi bulgulamaktadir. Bu
bulgu, bireysel galisma sonuglariyla uyumlu oldugunu ve Ileri Imalat Teknolojileri Ile
Performans arasinda pozitif bir iliskiyi dogrulandigini gostermektedir. ileri Imalat Tek-
nolojileri (IIT) Performans lliskisi Classic fail-safe N testi bulgularina gore yapilan
meta analiz ¢aligmasinin sonucunu gegersiz kilmak i¢in 2811¢aligmaya daha ihtiyag
oldugu anlagilmakeadir. leri imalat Teknolojileri(IIT) tab u b=0,05 oldugu igin yayin
yanlilig var gibi goziikse de Duval ve Tweedie’s Trim ve fill testi ile gozlenen ve diizeltil-
mis degerler arasinda bir fark olmadig anlagilmistr.

Tablo 4:lleri Imalat Teknolojileri (II'T)-Performans lliskisi: Meta Analiz Sonuglar:

Giiven Aralig1 Heterojenlik

Alt Ust Df
Limit | Limit | 2 P Q Q P | IKare

Degisken | k r

1T 24 10,307 | 0,212 | 0,397 | 6,069 | 0,000 | 310,110 | 23 | 0,000 | 92,583

Tablo 5 de goriilecegi iizere, genel olarak [leri Imalat Teknolojileri(IIT) , Miihendislik
Teknolojileri (MT) ve Yonetim Teknolojileri (YT) ile Isletme Performanst arsindaki ilis-
kiyi ortaya koyan meta analitik sonuglar verilmistir. Bu sonuglar Mithendislik Teknolo-
jilerini(MT) ve Yonetim Teknolojilerini(YT) kapsayan Ileri Imalat Teknolojileri (IIT) ile
isletme performanst arasindaki korelasyonun (r= 0,216), Yonetim Teknolojileri (TY) ile
isletme performanst arasindaki iligki giiciiniin (r=0,203) iistiinde oldugunu géstermek-
tedir. Classic fail-safe N testi sonucuna gére yapilan meta analiz ¢aligmasinin sonuglarini
gecersiz kilmak icin {leri Imalat Teknolojileri (IIT) i¢in 166 ¢alismaya, Yonetim Tekno-
lojileri (YT) i¢in 33, Miihendislik Teknolojileri(MT) i¢in ise 659 ¢alismaya daha ihtiya¢
duyulmaktadir. Diger yandan, Kendall’s sira korelasyonu bulgularina gore, meta analize
dahil edilen ¢aligma 6rnekleminin yanli olmadigi tau b degerlerinin p>,05 olmasindan
anlagilmakradir.

[leri Imalat Teknolojileri(IIT) tau b=-0,35,
Yonetim Teknolojilerini(YT) tau b=-0,21,

Miihendislik Teknolojileri(MT) tau b=-0,054,
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Tablo 5:1leri Imalat Teknolojileri (IIT)~Isletme Performans lliskisi: Meta Analiz Sonuglar:

Giiven Araligs Heterojenlik
Degisken |k |r ﬁlrtnit lzorQ g) P |1Kare
1T 8 10,215 | 0,040 |0,376 |2,406 | 0,016 | 104,181 |7 0,000 | 93280
MT 21 10,207 |0,154 |0,259 |7,489 |0,000 | 42,565 |20 |0,002 53,013
YT 10 10,203 | 0,077 0,323 |3,124 | 0,002 | 14,374 |9 0,001 |37,389

Tablo 6 ise genel olarak fleri Imalat Teknolojileri (II'T) , Miihendislik Teknolojileri (MT)
ve Yonetim Teknolojileri(YT) ile Uretim Performans: arsindaki meta analitik sonuclart
vermektedir. Mithendislik Teknolojilerinin(MT), itiretim performansini daha belirgin
bir sekilde etkilemesi beklenirken Yonetim Teknolojilerinin(YT) tiretim performansini
belirleme giiciiniin (r=0,308) daha yiiksek oldugu gériilmektedir. Classic fail-safe N tes-
ti sonucuna gore yapilan meta analiz galismasinin sonuglarint gegersiz kilmak igin Ileri
Imalat Teknolojileri (IIT) 1818 calismaya, Yonetim Teknolojileri (YT) igin 203, Mii-
hendislik Teknolojileri(MT) icin ise 179 calismaya daha ihtiya¢ duyulmaktadir. Diger
yandan, Kendall’s sira korelasyonu bulgularina gore, meta analize dihil edilen ¢aligma
ornekleminin yanli olmadig tau b degerlerinin p>,05 olmasindan anlagilmakeadir.

[leri Imalat Teknolojileri(II'T) tau b=-0,48,
Yénetim Teknolojilerini(YT) tau b=-0,06,

Miihendislik Teknolojileri(MT) tau b=-0,051
Tablo 6:1leri Imalat Teknolojileri (IIT)-Uretim Performansi Iligkisi: Meta Analiz Sonuclart

Giiven Aralig Heterojenlik
Degisken | k r L?rgit L[ijnsltit zZ P Q (Ia[; P I Kare
1T 19 | 0,340 | 0,336 | 0,397 | 21,199 | 0,000 | 153,754 | 18 | 0,000 | 88,293
MT 15 | 0,270 | 0,156 | 0,377 | 4,526 | 0,000 | 42,117 14 | 0,000 | 66,759
YT 13 | 0,308 | 0,206 | 0,403 | 5,713 | 0,000 | 22,504 12 | 0,032 | 46,676
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Sonug

Bu calisma, isletmelerin kiiresel rekabet ortaminda bagarili olmak icin gelistirdikleri is-
letme stratejilerinde giderek daha fazla yeni imalat teknolojilerine yoneldikleri bu siireg-
te, Ileri Imalat Teknolojileri ile performans arasindaki iliskiyi meta analitik cergevede
incelemeyi amaglamigtir. Caligma bulgulari, bireysel (tek tek) caligmalardan hareketle,
bir biitiin olarak Ileri imalat Teknolojileri (IIT) ile genel performans arasinda biitiinlesik
olarak da pozitif anlamli bir iligki oldugunu gdstermektedir. Ayrica, Mithendislik tek-
nolojileri (MT),ve Yonetim teknolojileri (YT) tiitleri ile isletme ve {iretim performansi
aralarinda meta analitik sonug ile pozitif bir korelasyon bugulanmugstir. Bagka bir ifade
ile, kiigiik orneklemlerle yapilmis tek tek bireysel ¢alismalardan daha biiyiik 6rnekle-
meli bir meta analitik ¢oziimleme ile bireysel ¢aligmalarin ortaya koydugu sonuglarin
gercegi yansitud sdylenebilir. Buradan hareketle igletmelerin yiiksek yatirim gerektiren
[leri Imalat Teknolojileri (ITT) ile birgok boyuttan olusan performans beklentilerine
ulasabilirler. Ancak Ileri Imalar Teknolojileri (ITT) nin tek basina beklenen sonugla-
ra ortaya koyamayacagi, dogru isletme ve yatirim stratejilerinin olusturulmasi, liderlik,
orgiit kiiltiiriiniin gelistirilmesi ve etkili Ileri Imalat teknolojilerinin uygulamast gibi
birgok fakedriin dikkate alinmasi gerektigi goz ardi edilmemelidir.

Bu calisma [leri Imalat Teknolojilerini tek boyutlu ve bir gok farkl ileri imalat teknoloji-
lerini (CAD;CAM;CIM;TZU; TKY;EUS;ROBOTLAR,gibi) Miithendislik Teknolojile-
ri (MT) ve Yonetim Teknolojileri (YT) olmak tizere iki alt boyutta ele almigtir. Bundan
sonraki caligmalarda literatiirde farkli imalat teknoloji siniflandirmalarini dikkate alarak
ve ayni zamanda korelatif meta analiz yaninda meta regresyon modelleri olusturularak
tek tek bireysel caligmalarin biitiinlesik sonuglar ile uyumlulugu test edilebilir.
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ORGUTSEL GUC KAYNAKLARINA
YONELIK CALISANLARIN ALGILARI
UZERINE BIR ARASTIRMA

A RESEARCH ON THE PERCEPTIONS
OF EMPLOYEES ON ORGANIZATIONAL
POWER SOURCES

Mehmer Kiziloglu, Sabahar Bayrak Kok

Abstract

In todays world rapid and radical changes and level of struggle and competition reached are face the
challanges of organizations to be constantly dynamic and to follow proactive strategies. It is essential
for organizations that want to survive and grow in such environments to increase their organizational
power and gain competitive advantage over their competitors. The emergence of power relations in
organizations is important both in solving organizational relations and increasing organizational effi-
ciency. Most of the reseach done in this regard sees the power of the organizational power as the power
of the manager. In this study, the organizational power sources of French and Raven (1959) and Raven
(1965) are considered as power sources for individuals who control and manage organizations and
aims to reveal the perception of employees about these power sources and the perceptions of which power
sources the managers use more power. Within the scope of the study, firms surveyed in the first 500 and
second 500 regions of the Aegean Region were examined to examine organizational power sources and a
total of 6 firms were implemented in the form of 2 firms in the copper sector, 2 firms in the textile sector
and 2 firms in the food sector. In this context, descriptive statistics and cross-sector differences tests were
conducted to analyze organizational power sources.

Keywords: Organizationa Power, Organizational Power Sources, Copper, Textile, Food
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Giris

Toplumsal yasamun bir parcast haline gelen orgiitlerde giic ve giic iliskilerinden kacin-
mak s6z konusu degildir (Meydan, 2010). Orgiit iginde yoneticinin veya liderin sahip
oldugu gii¢ kaynaklari, hem liderin davraniglar1 hem de ¢alisanlarin algilar yoniinden
kiiltiirel cevreden etkilenmesi s6z konusudur. Orgiitiin amaglarina ulagmasinda temel
bir belirleyici olan gii¢ olgusu, toplumdan topluma ve drgiitten drgiite degisiklik goste-
rebilmekrtedir. Bu nedenle toplumsal kiiltiir, giiciin farkli boyutlarinin farkli algilanma-
sina neden olabilmektedir. Bu nedenle érgiitlerdeki giic iligkilerinin ortaya ¢ikartilmast
hem orgiit ici iligkilerin ¢oztimlenmesi hem de 6rgiitsel verimin arturilmasi agisindan
onemlidir. Bu konuda yapilan ¢aligmalarin ¢ogu orgiitsel gii¢ olgusunu yéneticinin sa-
hip oldugu gii¢ anlaminda gormektedir. Bu ¢alismada ise orgiitleri kontrol eden ve
yoneten bireylerin sahip oldugu gii¢ kaynaklar: olarak ele alinmakta ve ¢alisanlarin bu
gii¢ kaynaklarina yonelik algisi ortaya koyulmaktadir.

Orgiitsel Gii¢ Kavrami

Orgijtsel giicii, orglitsel cikulart etkileme kapasitesi seklinde tanimlayan Mintzberg
(1983: 4) orgiitsel giig ile orgiitsel aktorlerin giiciinii anlatmaktadir. Orgiitsel giig kav-
rami, toplumsal anlamda degerlendirildiginde orgiitiin giiciinden, 6rgiitsel anlamda
degerlendirildiginde ise bireylerin giiciinden s6z etmek miimkiindiir. Bu baglamda, ya-
pilan bu ¢alismada orgiitsel gii¢ olgusu, sosyal gii¢ kaynaklar1 (French ve Raven, 1959;
Raven, 1965) kapsaminda degerlendirilmekte ve orgiidleri kontrol alunda tutan ve
yoneten kisilerin sahip olduklar: giicii ifade etmektedir. Calismada kullanilan 6rgiitsel
gii¢ kaynaklar siniflamasi French ve Raven’nin (1959, 1965) ABD’de yapmis oldukla-
11 teorik ve deneysel aragtirmalar sonucu olugturulmustur. Bunlar, diillendirme giicii,
zorlayicr giic, yasal gii¢, uzmanlik giicii, karizmatik gii¢ ve bilgiye dayali gii¢ olarak
belirtilmektedir.

Odiillendirme glic, bir yoneticinin istenilen davraniglari édiillendirmesi yoluyla ast-
larint etkileyebilme yetenegi (Hellriegel vd., 1989: 424) veya bir astin, {ist yoneticisi
tarafindan kendisine arzu edilen davranisi gostermesi durumunda 6diil verebilecegine
iliskin algilamasidir (Rahim, 1986: 467). Iyi nitelikte yapilmus bir is, 6diillendirme yet-
kisine dayandig1 icin yéneticiler acisindan énemli bir motivasyon kaynagidir (Palmer ve
Hyman, 1993: 37). Kimi zaman da iicret artiglarinin, terfilerin ve statii sembolleri vb.
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ddiillerin verilmemesi fiziksel cezalar kadar act vermektedir (Cribbin, 1972: 91). Insan-
lar bazen de elestirmek, destek olmak ya da uzak durmak suretiyle digerlerini bicimsel
olmayan bir bicimde 6diillendirebilir veya cezalandirabilir (Dyer, 1979: 85). Odiil sis-
temi her yoneticinin ulagabilecegi bir sistem olmasina karsin bu sistemi etkili ve basarili
kullanmak yoneticinin yetenegine bagli bir olgudur (Schermerhorn vd., 2002: 173).

Zorlayia giig, yoneticinin etkileme girisimine asun uyum saglayamamast durumunda
yoneticisi tarafindan cezalandirilacags yoniindeki algisidir (Rahim, 1986: 466). Emirle-
rin yerine getirilmesi i¢in zorlayict gii¢ oldukga sik kullanilan fonksiyonlardandir. Zor-
layic1 giig, calisanlar arasinda gegici bir itaat olusturabilir (Can, 2013: 15-16). Yonetici
yapilan hatalardan dolay: ¢alisanlari cezalandirabiliyorsa, caydirici bir giicii elinde tut-
maktadir. Ancak bu durum gorevi ihmal etme, sik sik devamsizlik yapma, geciktirme ve
ise ge¢ gelme gibi sonuglar dogurabilir (Bayrak, 2001: 31).

Yasal giig, bir orgiitteki pozisyona iliskin, otoriteye bagli bulunan ve pozisyonda bulu-
nan kisiye ait olan giictiir (Palmer ve Hyman, 1993: 35). Kisiler 6rgiit icersinde hiyerar-
sik yapt ile giicii iligkilendirirler ve genellikle lideri giiclii olarak adlandirirlar. Giiglii bir
yonetici soz konusu oldugunda, calisanlar bu kisiyi orgiit yapisinin en {istiine yerlesti-
rirler (Giessner ve Schubert, 2007: 32). Yoneticiye bu yetki genel olarak atama yoluyla
verilmektedir (Hitt vd., 2012: 211).

Uzmanlik giicii, bir yoneticinin sahip oldugu bilgi, beceri ve yeteneklerinden dolay:
astlarinin davranigini etkileme yetenegidir (Hellriegel vd., 1989: 426). Bu tiir uzmanlik-
lar 6zel egitim, deneyim, nemli bilgilere ulasma, olaganiistii yetenekler ya da genel bir
yetkinlik olgusunun sonucudur (Palmer ve Hyman, 1993: 39). Insanlar belli konularda
otorite olan kisilerin onerilerini dinleme ve kabul etme konusunda daha isteklidirler

(Dyer, 1979: 85).

Karizmatik gii¢ ise, ‘bir kiside sahip olunmasi istenilen 6zellikler ve imkanlar’ olarak
tanimlanmakeadir (Stoner ve Freeman, 1992: 248). Karizmatik yonetici, astlari tara-
findan genellikle yanlis yapmayan, namuslu, erdemli ve bilgili bir insan olarak goriiliir
(Rudolph ve Peluchette, 1993: 12). Bu giice sahip olan ydneticiler, astlari tizerinde 6z-
deslesme, hayranlik duyma ve kendilerini onunla tanimlama gibi ézellikler olustururlar
(Greenberg ve Baron, 1997). Bilgiye dayal1 giig, bir bireyin benzeri baskasinda olma-
yan ve kullanilmasi zorunlu bir bilgiye sahip olmasi ile ortaya ¢ikmaktadir (Raven vd.,
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1998: 308). Diger bir deyisle bilgiye dayali gii¢, inandiricilik ya da akilcr ikna olarak da
ifade edilmistir.

Arastirmanin Amaci ve Onemi

Bireyler, i¢inde bulunduklart érgiitten etkilenerek farkli tutum ve davransglar sergile-
yebilmektedir. Dolaysiyla, orgiitlerde bireylerin davranislarini anlayabilmek, bireylerin
kisiliklerini ve dig diinyay1 nasil algiladiklarini anlayabilmek ile miimkiin olabilmekte-
dir. Bu ¢ercevede, bireylerin farkli 6rgiitsel faktdrlere kargt algilarinin degisebilmesi, bi-
reylerin davraniglarinin farklilagmasinin temel nedenlerden birisi olarak ifade edilebilir.
Soz konusu algt birgok farkli faktdrden etkilenmekte olup, ¢alismada ortaya koyulan
faktor orgiitsel gii¢ kaynaklaridur.

Orgiit calismalarinin temelinde, 6rgiitlerin toplumdaki yeri ve etkileri, 6rgiit ici giiciin
ortaya konmast ve orgiitleri kimin kontrol ettigi ve yonettigi bulunmakeadir (Hinnin-
gs ve Greenwood, 2002). Politik ve kiiltiirel etkilerin érgiit i¢inde olusturdugu norm,
deger ve inanglar, bireylerin giiciiniin ve orgiit icindeki giic iliskilerinin yapilanmasinin
yollarini sekillendirmekeedir (Scott, 1992; Weick, 1995). Bu cergevede ortaya ¢ikan
orglitsel giic, orgiit icindeki tiim gii¢ sekillerini icermektedir. Ancak, bu konudaki
calismalar incelendiginde orgiitsel gii¢ ifadesinin yogun bir sekilde yoneticinin sahip
oldugu gii¢ anlaminda kullanildig: goriilmektedir. Bu ¢aligmada ise 6rgiitsel giic, sosyal
gii¢ kaynaklar1 (French ve Raven, 1959; Raven, 1965) kapsaminda degerlendirilmekte
ve orgiitleri kontrol eden ve yoneten bireylerin sahip oldugu giicii ifade etmekeedir.
Diger bir ifadeyle, alici konumundaki kisinin yani tizerinde gii¢ kullanilan kisinin bu
davraniglara olan tepkisini neyin belirledigi bakis agisindan hareketle orgiitsel gii¢ kav-

rami ele alinmugtir.

Aragtirmanin Orneklemi ve Veri Toplama Yontemi

Aragturmanin evrenini Ege bélgesi olusturmaktadir. Aragtirmanin rneklemi olusturu-
lurken cografi alan olarak Ege bélgesinin ilk 500 ve ikinci 500’e giren firmalar incelen-
migtir. Bu firmalarin tekstil, bakir ve gida sektorlerinde yogun oldugu belirlenmistir.
Caligmanin sonuglarinin farkli sektorlerdeki yansimalarint da gérebilmek icin tekstil,
bakir ve gida sektorlerinde uygulama yapilmasi planlanmistir. Evrenin sagligi icin tekstil
sekedriinden 2 firma, bakir sektoriinden 2 firma ve gida sektoriinden 2 firma olacak
sekilde toplamda 6 firma iizerinde uygulama gerceklestirilmistir.
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Aragtirma verilerinin toplanmast amaci ile anket yontemi kullanilmistir. Veri toplamak
icin gelistirilen anketler ilgili firmalara génderilmeden énce firmalarin tist diizey yoneti-
cileriyle 6n gdriisme yapilmistr. Bu gériismede, yapilan aragtirmanin amaci agiklanmug
ve arastirmaya katilmaya davet edilmislerdir. On goriisme yapilan firma yoneticilerinin
tamamt istenilen bu aragtirmada yer almak istediklerini ve calismanin yapilabilecegini
bildirmislerdir. Daha sonra firmalarin her birine anket formlari ulagtirilarak goriisme
yoluyla 418 adet anketin isletme calisanlar: tarafindan, hazirlanan anketleri eksiksiz ve

yanligsiz olarak cevaplamalar saglanmugtir.

Orgiie kiiltiirii ve orgiitsel gii¢ lgegindeki sorular, 5’li Likert tipinde ‘(5) Kesinlikle
Kaaliyorum, (4) Kaualiyorum, (3) Kararsizim, (2) Kaalmiyorum ve (1) Kesinlikle Ka-
tlmiyorum’ olarak diizenlenmistir. Soru maddelerinde, calisanlara kendi isletmelerini
gdz oniinde bulundurarak, bu igletmede caligtiklari siire icinde karsilagtiklar: gercek du-
rumlari ve onlarda olusan kanaatleri en iyi yansitan ifadeleri isaretlemeleri istenmistir.
Olgek, Raven vd. (1998) tarafindan, Hinkin ve Schriesheim (1989) gibi daha 6nce ge-
listirilmis 6lgeklerden ve Raven (1992) modelinden yararlanilarak gelistirilmistir. Olgek
33 soru ile gli¢ algisinin biitiin (Raven, 1992) boyutlarini olugturan 6diillendirme giici,
zorlayict giic, yasal gii¢, uzmanlik giicii, karizmatik giic, bilgiye dayali gii¢ boyutlarini
dlciimleyebilmektedir. Olgek daha 6nce farkli calismalarda kullanilarak giivenilirligi ve
gecerligi test edilmigtir. Raven vd. (1998) dlcek gelistirme ¢alismasinda, leegi kiiltiirler
arast bir ¢aligma ile test etmis ve ¢alisma sonucunda fakeérler icin giivenirlik diizeylerini
6 boyut igin sirastyla, 0,90, 0,86, 0,85, 0,73, 0,83, 0,72 olarak tespit etmistir.

Aragtirmanin Bulgulari

Aragtirmanin bulgularinda érnekleme iligkin istatistikler, anket formunun giivenilirligi,
orgiitsel giic ve alt boyutlarina yonelik sektorel ve toplamda betimleyici istatistikler, or-
giitsel giiciin ve alt boyutlarinin sektdrel bazda ve tamami arasindaki farklilik testlerine
yonelik bulgular ortaya konmustur.

Ornekleme ili§kin Istatistikler

Aragtirmada daha 6nce de belirtildigi gibi 418 ¢alisandan olusan bir 6rneklem tizerinde
calisilmigtir. Aragtirmaya kaulan calisanlarin demografik ve mesleki 6zelliklerine gore
dagilimlar: Tablo 1'de gériilmektedir: Tabloda da gériildiigii tizere aragtirmaya katilan
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calisanlarin %40’1 (167 kisi) 21-30 yas araliginda, %401 (166) kisi 31-40 yas araliginda,
%16,3’ti (68 kisi) 41-50 yas araliginda ve %4’ (17 kisi) ise 51 yas ve lizerinde yer al-
maktadir. Kaulimcilarin ¢ogunlugunu olusturan %80’inin 21-40 yas araliginda oldugu
goriilmektedir.

Kaulimeilarin %53,8°1 (225 kisi) erkek, %46,2’si (193 kisi) kadindir. Ayni zamanda
orneklemin, %66’s1 (276 kisi) evli, %30’u’s1 (126) kisi bekar ve %3,8’i (16 kisi) evli
veya bekar haricinde bir medeni duruma sahiptir. Ayrica, katulimcilarin %15,1’inin (63
kisi) ilk/orta 6grenim, %32,1’inin (134 kisi) lise ve dengi okullari, %46,2’sinin (193
kisi) iiniversite, %6,2’sinin (26 kisi) yiiksek lisans ve %0,5’inin (2 kisi) doktora dere-
cesine sahiptirler. Katilimeilarin %53’{intin lisan ve tstii bir egitime sahip olduklar: da

goriilmektedir.
Tablo 1. Katilimeilarin Demografik ve Mesleki Ozellikleri

Cinsiyet n % | Ogrenim Durumu n %

Bay 225 | 53,8 | ilk/Orta Ogrenim 63 15,1
Bayan 193 | 46,2 |Lise ve Dengi Okullar 134 | 32,1
Yas1 n % Lisans 193 | 46,2
21-30 167 | 40,0 | Yiiksek Lisans 26 6,2
31-40 166 | 39,7 | Doktora 2 0,5
41-50 68 | 16,3 |Isletmede Calisma Siiresi n %

51 ve iizeri 17 4,1 1 yildan az 51 12,2
Medeni Durumu n % 1-3 104 | 24,9
Evli 276 | 66,0 |4-6 107 | 25,6
Bekar 126 | 30,1 |7-9 72 17,2
Bosanmis 16 3,8 |10 yil ve iizeri 84 20,1
Pozisyon n % | Toplam Caligma Siiresi n %

Caligan 275 | 658 |1-5yi1l 127 | 30,4
Alt Kademe Yonetici 67 16,0 |6-10 yil 127 | 30,4
Orta Kademe Yonetici 61 14,6 | 11-20 y1l 129 | 30,9
Ust Kademe Yonetici 15 3,6 |21 yil ve tizeri 35 8,4
Toplam 418 | 100 | Toplam 418 | 100

Orneklem, calisanlarin pozisyonlari agisindan degerlendirildiginde %65,8 (275 kisi) gibi
cogunlugun ¢alisanlardan olustugu, %16’sinin (67 kisi) alt kademe yonetici, %14,6’s1-
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nin (61 kisi) orta kademe yonetici ve %3,6’sin1n (15 kisi) tist kademe yoneticiden olus-
tugu bilinmektedir. Ayrica isletmede ¢aligma siirelerine bakildiginda %12,2sinin (51
kisi) 1 yildan az, %24,9’unun (104 kisi) 1-3 yil arast, %25,6sinin (107 kisi) 4-6 yil
arast, %17,2’sinin (72 kisi) 7-9 yil arasi ve %20, ’inin (84 kisi) 10 y1l ve {izeri bir siiredir
bulunduklar isletmede ¢alistiklar: goriilmekeedir. Calisanlar, toplam calisma siirelerine
bakimindan degerlendirildiginde %30,4 tiniin (127 kisi) 1-5 y1l aras, yine %30,4 tiniin
(127 kisi) 6-10 yil arast, %30,9’unun (129 kisi) 11-20 yil arasi, %8,4’tntin (35 kisi) 21
yil ve tizeri toplam is tecriibesine sahip olduklar: saptanmugtir.

Arastirmadaki Ol¢me Aracinin Giivenilirlik Analizi

Aragtirmada 6l¢me aract olarak kullanilan anket formu iginde yer alan ‘6rgiitsel gii¢’ ile
ilgili 6lgeklere ait Croncbach’s Alpha testi SPSS programi kullanilarak uygulanmistir. Bu
oleege iligkin glivenilirlik analiz sonuglari agagidaki tablolarda yer almaktadir.

Tablo 2. Orgiitsel Giiciin Giivenilirlik Sonuglart Ortalama ve Standart Sapma Degerleri

‘ Soru Sayist Ortalama  Standart Sapma Alpha
6rgi‘1tsel Giig 33 3,70 0,552 0,918

Cronbach’s Alpha (a0 ) i¢ tutarlilik katsayisinin 0,80 < o >1,00 araliginda olmast 6l¢egin
yiiksek derecede giivenilir oldugunu gosterir. Tablo 2'de goriilecegi iizere orgiit kiiltii-
riiniin i¢ tutarlilik katsayist 0,918 olarak hesaplanmigtir. Dolayisiyla dlgekte yer alan
maddelerin 6l¢mek istedigi 6zelligi dogru bir bicimde dl¢tiigii sonucuna varilabilir.

Orgiitsel Giiciin Alt Boyutlarina Yonelik Sektorel ve
Toplamda Betimleyici Istatistikler

Calismanin énemli bir degiskeni olan orgiit kiiltiirii ve alt boyutlar ile ilgili elde edilen
verilerin betimleyici istatistikleri asagida yer alan tablolarda verilmis ve elde edilen so-

nuglar yorumlanmisur.
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Tablo 3. Orgiitsel Giiciin Odiillendirme Giicii Alt Boyutuna Yonelik Sektirel ve
Toplamda Betimleyici Istatistikler

BAKIR

TEKSTIL

GIDA

TOPLAM

Onermeler

X

Ss

X

Ss

X

Ss

Ss

1. Amirim
hakkimda iyi
distiniiyorsa

bu benim &diil
almami saglaya-

bilir.

125

3,36

1,132

171

3,30

1,218

122

3,87

970

418 |3,49

1,149

6. Amirimi
sevdigimden
dolay: onun
onay! benim i¢in
Snemlidir.

125

3,26

1,265

171

3,70

1,079

122

3,75

1,072

418 3,58

1,152

15. Amirim is
yerimde ozel
menfaat sagla-
mama yardimei
olabilir.

125

3,18

1,174

171

3,83

,976

122

3,88

,976

418 13,65

1,081

20. Benden bek-
lendigi sekilde
calistigimda
amirim bana
daha degerli
oldugumu
hissettiriyor.

125

3,49

1,133

171

3,69

1,019

122

3,78

1,049

418 | 3,66

1,067

24. Isimi, amiri-
min istedigi gibi
(sekilde) yapmak
kendimi kabul
gdrmiis hisset-
memi saglar.

125

4,10

971

171

3,81

,976

122

3,94

,930

418 | 3,94

,966

27. Amirimin
davranislart
yiikselmemi veya
terfi almami
saglayabilir.

125

3,73

1,042

171

4,09

,796

122

3,94 (1,007

418 3,94

,948

Odiillendirme

Giicii

125

3,52

815

171

3,73

,702

122

3,85

727

418 3,70

,755
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Bakir sektériinde ¢alisanlarin amirinin istedigi sekilde islerini yerine getirmeleri duru-
munda odiillendirilecekleri algisi hakimdir (4.10). Tekstil sektoriinde ise alisanlarin
terfi almalarinda amirlerinin etkisinin énemli oldugu tespit edilmistir (4.09). Gida sek-
toriinde ise ¢alisanlarin amirlerinin istedigi sekilde islerini yapmalart durumunda yiik-
selme veya terfi alabilecekleri algist goriilmekeedir (3.94). Biitiin sektorlerde calisanlar
birlikte degerlendirildiginde calisanlarin amirlerinin istedigi sekilde islerini yapmalari
durumunda hem kabullenmis olduklarini hissetmekteler hem de bunun karsiliginda
yiikselme veya terfi alabilecekleri algisini tagidiklari goriilmektedir (3.94). Tiim bulgu-
lara bakarak tiim sektorler igin 6rgiitsel giiciin alt boyutu olan ‘Odiillendirme Giicit’
dgesinin drgiitlerde olustugu sdylenebilir (3.70).
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Tablo 4. Orgiitsel Giiciin Zorlayic: Giig Alt Boyutuna Yonelik Sektirel ve
Toplamda Betimleyici [statistikler

BAKIR

TEKSTIL

GIDA

TOPLAM

Onermeler

X

B

X

SS

X

B

n

X

SS

9. Amirim isterse
is yerimdeki hadi-
seleri benim igin
hos olmayan bir
hale sokabilir.

125

3,82

1,009

171

3,92

991

122

4,03

,862

418

3,92

,962

12. Amirimin
beni begenmedi-
gini bilmek beni
rahatsiz ederdi.

125

3,30

1,157

171

3,68

1,020

122

3,81

,965

418

3,601

1,066

16. Istenildigi
sekilde davranma-
sam amirim bana
karst soguk ve
uzak olurdu.

125

3,45

1,208

171

4,04

,932

122

3,71

1,008

418

3,77

1,070

22. Amirim ister-
se terfi etmemi ya
da ytikselmemi
zorlastirabilir.

125

3,33

1,134

171

3,35

1,093

122

4,07

,854

418

3,56

1,092

29. Amirim
isterse ddiil/iicret
artist almami
¢ok zor bir hale
sokabilir.

125

3,60

1,024

171

3,58

1,067

122

3,41

1,251

418

3,54

1,112

33. Amirimin
hakkimda kétii
fikre sahip oldu-
gunu bilmek bile

beni iizerdi.

125

3,82

1,122

171

3,96

,970

122

3,87

1,185

418

3,89

1,081

Zorlayia Giig

125

3,55

,678

171

3,75

,610

122

3,81

,633

418

3,71

,645

Bakir sektoriinde amirler eger isterse calisanlar tizerinde istenmeyen bir takim davranis-

lart gerceklestirebilecegi ve bunun da ¢aliganlarin is yapmalarini olumsuz yénde etkile-

yecegi algisint olusmaktadir (3.82). Tekstil sektoriinde ¢alisanlarin amirlerinin istekleri

dogrultusunda hareket etmeleri gerektigi algist hakimdir (4.04). Gida sekedriinde ise

calisanlarin terfi etmesi veya yiikselmelerinde amirlerinin etkisinin yiiksek oldugu gé-
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riisti meveuttur (4.07). Tiim ¢alisanlara ait veriler incelendiginde ise amirlerin istedigi
takdirde zorlayici gii¢ kullanarak calisanlart igleri ile ilgili olumsuz bir takim sonuglar
ortaya koyabilecegi anlami ortaya ¢ikmaktadir (3.92). Tiim bulgulara bakarak tiim sek-
torler icin Srgiitsel giiciin alt boyutu olan “Zorlayict Gii¢’'6gesinin orgiitlerde olustugu

soylenebilir (3.71).

Tablo 5. Orgiitsel Giiciin Yasal Giig Alt Boyutuna Yonelik Sektrel ve T
oplamda Betimleyici Istatistikler

BAKIR TEKSTIL GIDA TOPLAM
Onermeler n X ss n | X ss n | X ss n X ss
2. Ne olursa olsun
amirim benim 125 4,07 (1,049(171|3,99| ,952 | 122 |4,00 | ,833 | 418 |3,81|1,068

amirimdir.

7. Isyerimde
gegmiste yarattigim
baz1 sorunlari telafi
edebilirim.

125 |4,15|,907 |171|3,71|1,093|1223,98 | ,853 | 418 |3,70|1,034

8. Gegmis tecriibe-
lerimden amirime
itaat etmemin 12513,93 |1,064(171|3,86|1,014 122 3,881,914 | 418 |3,55|1,154
zorunlu oldugunu
anliyorum.

11. Ben isleri yap-
masam amirim ¢cok | 125 3,98 | ,971 |171|3,96| ,913 | 122 3,41 |1,134| 418 |3,75|1,045

zorlanir.

14. [taat ettigimde
gecmiste iyi yapa-
madigim bazi seyleri| 125 | 3,99 [1,103|171|3,81| ,797 |122|3,74|,994 | 418 |3,74| ,923
telafi edebildigimi
gordiim.

18. Amirimin
benim yardimima
gercekeen ihtiyact
var.

125 4,05 (1,190(171|3,80| ,970 |122|3,62|1,070| 418 |3,72| ,994

19. Amirimin yap-
ugim isleri dogru
bir sekilde yapmamu | 125 | 3,61 |1,163|171 (4,21 | ,915 | 122 3,98 |1,040| 418 4,18/ ,920
istemeye hakki
vardir.
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21. Zaman zaman
yaptigim hatalardan
dolay1 kendimi ami- | 125 | 4,12 {1,005|171(3,77| 1,069 | 122 3,63 |1,214| 418 |3,64|1,112
rime kargt borglu
hissediyorum..

23. Amirim bu
zamana kadar ken-
disinden istedigim
bazi iyi seyleri yaptu.
25. Bir ast1 olarak
amirimin soyle-
diklerini yapmak
zorundayim.

125(3,98 | ,946 [171(3,96| ,900 |122 3,26 (1,170 418 |3,51 (1,134

125(4,11 | ,944 |171|3,98| ,888 |122|3,86|,939 | 418 |3,87| ,941

30. Bir amirin
astlarinin yardim ve
isbirligine ihtiyact
vardir.

12513,96 [1,117|171|3,69| 1,042 | 122 | 3,46 |1,165| 418 |3,66 (1,020

32. Amirimin bana
daha 6nce yapug:
iyilikler yiiziinden
kendimi ona itaat
etmek zorunda his-
sediyorum.

Yasal Giig¢ 125 3,57 | ,527 |171|3,87| ,563 |1223,70|,591 | 418 |3,71| ,574

125 (4,11 |,935 |171|3,77| ,895 |1223,69|,997 | 418 |3,70| ,935

Bakir sektoriinde calisanlarin istedikleri takdirde yapmis olduklar: hatalar: telafi ede-
bilecekleri ve bu hatalarin da istenmeyerek yapilan hatalar olabilecegi goriisii hakimdir
(4.15). Tekstil sektoriinde ise amirlerin yasal giiglerini kullanarak yapilacak is ile ilgili
kendilerinin dogru bildigi sekilde ¢alisanlarin o isi yapmalarini istemelerinin en dogal
haklar1 oldugu sonucuna ulagilmigtir (4.21). Gida sektoriinde ise calisanlarin amirleri
hangi durumda ne yaparsa yapsin sonugta amirleri oldugu ve her durumda da yasal gii-
ciinii kullanabilecegi algist mevcuttur (4.00). Tiim ¢alisanlara ait veriler incelendiginde
ise amirlerin her durumda yasal gii¢lerini kullanabilecekleri ve bunun icinde kendi dog-
rulart cercevesinde istedikleri isleri calisanlarin yapmalarini istemeye haklart olduklar:
goriisti yaygindir (4.18). Tiim sekedrler icin orgiitsel giiciin alt boyutu olan “Yasal Gii¢’
ogesinin orgiitlerde yeterli diizeyde olustugu sdylenebilir (3.71).
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Tablo 6. Orgiitsel Giiciin Uzmanlik Giicii Alt Boyutuna Yonelik Sektorel ve T
oplamda Betimleyici Istatistikler

BAKIR TEKSTIL GIDA TOPLAM

Onermeler n X ss n | X ss | n | X ss n | X ss
3. Amirim muhteme-
len isin en iyi nasil 125 |3,53|,988 |171|3,91|,887 |122(3,80|1,009|418 3,77 | ,966
yapilacagini bilir.

13. Amirim muhte-

melen isimi benden | 125 3,02 |1,143|171|3,53|1,081|122|3,41|1,211|418| 3,34 |1,157
daha iyi biliyordur.

28. Amirimin teknik

Eﬂg.“i mubtemelen 5 13 0 ggs | 171|3,64(1,100] 122|3,61|1,175 418 3,58 | 1,091
enimkinden daha

fazladir.

Uzmanlik Giicii 125 | 3,33 | ,863 | 171|3,69|,796 |122(3,60| ,847 |418|3,56 | ,843

Bakir sektdriinde amirlerin yapuklari iste uzman olduklarini ve o is ile ilgili en iyiyi
amirlerin bilebilecegi goriisti kismen hakimdir (3.53). Tekstil sektoriinde isin en iyi nasil
yapilacagint amirlerin biliyor olmasini ¢alisanlar kabul ederken (3.91) ayn1 gériisiin gida
sekedriinde de yer aldigr goriilmektedir (3.80). Bu sonuglara bakildiginda tiim sektorler-
de amirlerin isin en iyi nasil yapilacagini biliyor olabilecekleri gériisiine kismen katilim
gosterildigi gorillmektedir (3.77). Bu bulgulara bakarak tiim sektérler icin drgiitsel gii-
ctin alt boyutu olan ‘Uzmanlik Giict’ 6gesinin orglitlerde olustugu ama yeterli diizeyde
olmadig1 ve uzmanlik giiciiniin ise tam olarak kullanilamadig; sdylenebilir (3.56).
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Tablo 7. Orgiitsel Giiciin Karizmatik Gii¢ Alt Boyutuna Yonelik Sektorel ve
Toplamda Betimleyici [statistikler

BAKIR TEKSTIL GIDA TOPLAM

Onermeler n| X ss n| X ss n| X | s | n| X ss

5. Amirime saygt du-
yanm, deger veriimve 1) 513 5011 351171|3,95| 890 |122/3,89(,072|418|3,81,971

onunla anlasmazlik icinde
olmak istemem.

10. Amirim kendimle
dzdeslestirebilecegim 125|3,86|,922 |171|4,08| ,815 |122|3,81|,912|418|3,94|,883

birisidir.

26. Amirime hayranlik
duyarim ve onu 6rnek 125|4,21|,796 (171|3,78/1,056|122|3,67|,966|418|3,88(,981

alirim.

Karizmatik Gii¢ 125|3,87|,678 |171|3,93| ,681 |122|3,78|,725|418|3,87 | ,694

Bakir sektdriinde ¢alisanlarin amirlerine kargt bir hayranlik duyduklari ve onlart érnek
aldiklart durumu tespit edilmistir (4.21). Tekstil sekeoriinde ¢alisanlarin amirlerini 6r-
nek aldiklari karizmatik bir kisilik oldugu goriisii ortaya ¢ikmakreadir (4.08). Gida sek-
toriinde ise ¢alisanlarin amirlerine saygi gosterdikleri ve deger verdikleri goriilmektedir
(3.89). Calismada yer alan tiim kaulimcilar degerlendirildiginde calisanlarin karizmatik
giice sahip olan amirleri ile kendilerini 6zdeglestirdikleri ortaya konmustur (3.94). Tiim
sekedrler icin orgiitsel giiciin alt boyutu olan ‘Karizmatik Gii¢’ 8gesinin kullanildigt
orglitlerde olustugu sonucunu vermektedir (3.87).
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Tablo 8. Orgiitsel Giiciin Bilgiye Dayalr Gii¢ Alt Boyutuna Yonelik Sektirel ve
Toplamda Betimleyici Istatistikler

BAKIR TEKSTIL GIDA TOPLAM
Onermeler n X ss n X ss n| X ss n X |ss
4. Bir kere
anlatldiginda

neden degisimin | 125 |3,06| 1,138 | 171 | 3,49 | 1,205 | 122 3,95 | ,952 | 418 | 3,491,166
gerektigini anla-
yabilirim.

17. Amirin
isimle ilgili
yapugt degisik-
likleri manugima| 125 2,601,122 | 171 | 3,76 | 1,015 | 122 | 3,79 |1,038| 418 | 3,421,181
uydurabilecegim
uygun sebeplerle
aciklar.

31. Yapmam

istenen degisimin
neden daha iyi 125 13,561,201 | 171 | 3,77 | 1,000 | 122 | 3,75 |1,189| 418 |3,70|1,121
oldugunu daha

sonra anlarim.

Bilgiye Dayali

Giic 125 (3,07| ,858 | 171 |3,67 | ,754 | 1223,82|,792 | 418 |3,53,855

Bakir sektoriinde ¢alisanlarin kendilerinden istenen degisimin neden yapildigint ilk
anda bilmedigini ama daha sonra degisimin neden yapildig: ile ilgili bilgiye hakim ol-
duklarinda fark ettikleri sonucuna ulagilmustir (3.56). Tekstil sektoriinde calisanlardan
istenen degisimin ilk anda neden oldugu anlagilmamakta iken daha sonra anlauldiginda
durum ¢alisanlar tarafindan anlagilmaktadir (3.77). Guda sektoriinde ise ¢alisanlar de-
gisimin neden yapildigs ilk anda anlatildigs takdirde o degisimin neden daha iyi olabi-
lecegini anladiklarini belirtmiglerdir (3.95). Tiim ¢alisanlarin ilk anda amirleri mantkl
agtklamalar yapsa da yapilan degisimlere anlam veremedigini ve yapilan degisimin ne-
den daha iyi bir degisim oldugunu daha sonra anladiklarini géstermektedir (3.70). Tiim
sekedrler icin orgiitsel giiciin alt boyutu olan ‘Bilgiye Dayali Gii¢’ dgesinin orgiitlerde
kismen olustugu ancak tam olarak kullanilamadig; sdylenebilir (3.53).

Orgiitsel Giiciin ve Alt Boyutlarinin Sektorel Bazda ve Tamami Arasindaki Farklilik
Testleri
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Calismanin énemli degiskenlerinden biri olan ‘Orgiitsel Gii¢’ olgusuna ait verilerin ta-
maminin sektorel bazda farklilik gosterip gostermedigini gorebilmek icin yine tek yonlii
varyans analizi kullanilmistir. Elde edilen tek yonlii varyans analizi sonunda ‘Orgiitsel
Giiciin’ tamamina verilen cevaplarin sektorlere gore istatistiksel olarak 0,05 manalik
diizeyinde anlamli bir farklilik gdsterdigi belirlenmistir (F=10,622; p<0,05).

Tablo 9. Orgiitsel Giiciin Sektirlere Giore Analizi

Sektor Tiirii n X ss F p Fark
Bakir 125 3,52 0,55
Tekstil 171 3,79 0,52

10,622 0,000 1-2; 1-3
Gida 122 3,76 0,55
Toplam 418 3,70 0,55

1=Bakwr, 2="Tekstil, 3=Gida

Bu farkin hangi sektor lehine oldugunu belirlemek i¢in Tukey’in onermis oldugu
POST-HOC islemi gerceklestirilmigti. POST-HOC islem sonucu incelendiginde ba-
kir sekedriiniin katlim ortalamalarinin (Xt=3,52), tekstil (Xb=3,79) ve gida (Xg=3,76)
ortalamalarindan daha diisiik oldugu belirlenmistir, sonug olarak bakir sekedrii ¢alisan-
larinin tekstil ve gida sekeorii calisanlarina gore orgiitsel giic kaynaklarini daha diisiik
seviyede gerceklestirdikleri yargisina ulagiimistir. Elde edilen bulgular asagidaki Tablo
9da verilmistir.

Tablo 10. Orgiitsel Giiciin ‘Odiillendirme Giicii’ Boyutunun Sektirlere Gore Analizi

Sektor Tiirii n X ss F P Fark
Bakur 125 3,52 0,81 6,627 0,001 1-2; 1-3
Tekstil 171 3,73 0,70

Gida 122 3,85 0,72

Toplam 418 3,70 0,75

1=Bakir, 2="Tekstil, 3=Gida

Elde edilen tek yonlii varyans analizi sonunda ‘Odiillendirme Giicii’ alt boyutuna ve-
rilen cevaplarin sektorlere gore istatistiksel olarak 0,05 manalik diizeyinde anlamli bir
farklilik gésterdigi belirlenmistir (F=6,627; p<0,05). POST-HOC islem sonucu ince-
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lendiginde bakir sektdriiniin katilim ortalamalarinin (Xt=3,52), tekstil (Xb=3,73) ve
gida (Xg=3,85) ortalamalarindan daha diisiik oldugu belirlenmistir, sonu¢ olarak bakir
sekedrii calisanlarinin tekstil ve gida sekedrii calisanlarina gore orgiitsel giic kaynakla-
rindan 8diillendirme giicii boyutunu daha diisiik seviyede gerceklestirdikleri yargisina
ulagilmigtir. Elde edilen bulgular asagidaki Tablo 10°da verilmistir.

Tablo 11. Orgiitsel Giiciin Zorlayier Giig’ Boyutunun Sektirlere Gore Analizi

Sektor Tiirii n X ss F p Fark
Bakar 125 3,55 0,67
Tekstil 171 3,75 0,61

5,968 0,003 1-2;1-3
Gida 122 3,81 0,63
Toplam 418 3,71 0,64

1=Bakwr, 2="Tekstil, 3=Gida

Gergeklestirilen tek yonlii varyans analizi sonunda “Zorlayict Gii¢” alt boyutuna verilen
cevaplarin sektdrlere gore istatistiksel olarak 0,05 manalik diizeyinde anlamli bir fark-
lilik gosterdigi belirlenmistir (F=5,968; p<0,05). POST-HOC islem sonucu incelen-
diginde bakir sektdriiniin katilim ortalamalarinin (Xt=3,55), tekstil (Xb=3,75) ve gida
(Xg=3,81) ortalamalarindan daha disiik oldugu belirlenmistir, sonug olarak bakir sek-
torii calisanlarinin tekstil ve gida sektorii calisanlarina gore orgiitsel giic kaynaklarindan
zorlayict giic boyutunu daha diisiik seviyede gergeklestirdikleri yargisina ulagilmistr.
Elde edilen bulgular asagidaki Tablo 11°de verilmistir.

Tablo 12. Orgiitsel Giiciin Yasal Gii¢’ Boyutunun Sektirlere Gore Analizi

Sektor Tiirii n X ss F p Fark
Bakar 125 3,57 0,52 10,584 0,000 1-2; 3-2
Tekstil 171 3,87 0,56

Gida 122 3,70 0,59

Toplam 418 3,73 0,57

1=Bakr, 2="Tekstil, 3=Gida

Tek yonlii varyans analizi sonunda “Yasal Gii¢ alt boyutuna verilen cevaplarin sektorlere
gore istatistiksel olarak 0,05 manalik diizeyinde anlamli bir farklilik gésterdigi belirlen-
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mistir (F=10,584; p<0,05). POST-HOC islem sonucu incelendiginde tekstil sektorii-
niin katulim ortalamalarinin (Xt=3,87), bakir (Xb=3,57) ve gida (Xg=3,70) ortalama-
larindan daha yiiksek oldugu belirlenmistir, sonug olarak tekstil sekedrii ¢alisanlarinin
bakir ve gida sekedrii calisanlarina gore drgiitsel gii¢ kaynaklarindan yasal gii¢ boyutunu
daha yiiksek seviyede gerceklestirdikleri yargisina ulagilmistir. Elde edilen bulgular aga-
gidaki Tablo 12'de verilmistir.

Tablo 13. Orgiitsel Giiciin ‘Uzmanlik Giicii’ Boyutunun Sektorlere Gire Analizi

Sektor Tiirii n X ss F Y Fark
Bakir 125 3,33 0,86
Tekstil 171 3,69 0,79

6,875 0,001 1-2;1-3
Gida 122 3,60 0,84
Toplam 418 3,71 0,84

1=Bakwr, 2="Tekstil, 3=Gida

‘Uzmanlik Giicii’ alt boyutuna verilen cevaplarin sektorlere gore istatistiksel olarak 0,05
manalik diizeyinde anlamli bir farklilik gosterdigi belirlenmigtir (F=6,875; p<0,05).
POST-HOC islem sonucu incelendiginde bakir sektdriiniin katulim ortalamalarinin
(Xt=3,33), tekstil (Xb=3,69) ve gida (Xg=3,60) ortalamalarindan daha diisiik oldugu
belirlenmistir. Sonug olarak bakir sekedrii calisanlarinin tekstil ve gida sekedrii alisan-
larina gore orgiitsel gii¢ kaynaklarindan uzmanlik giicti boyutunu daha diisiik seviyede
gerceklestirdikleri yargisina ulagilmigtr. Elde edilen bulgular asagidaki Tablo 13'de ve-
rilmistir.

Tablo 14. Orgiitsel Giiciin ‘Karizmatik Gii¢” Boyutunun Sektorlere Gore Analizi

Sektor Tiirii n X s F p Fark
Bakar 125 3,87 0,67
Tekstil 171 3,93 0,68
1,579 0,207
Gida 122 3,78 0,72
Toplam 418 3,87 0,69

1=Bakwr, 2="Tekstil, 3=Gida

Sektorel bazda ‘Karizmatik Gii¢’ boyutunun farklilik gosterip gostermedigini gorebil-
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mek i¢in yapilan tek yonlii varyans analizi sonunda ‘Karizmatik Gii¢” alt boyutuna veri-
len cevaplarin sekedrlere gore istatistiksel olarak 0,05 manidarlik diizeyinde anlamli bir
farklilik gostermedigi belirlenmistir (F=1,579; p>0,05). Bir baska ifade ile kaulimcilar
hangi sektdrde yer alirlarsa alsinlar, birbirine benzer bir ‘Karizmatik Gii¢’ diizeyine sahip
olduklar1 yargisina ulagilmistr. Elde edilen bulgular asagidaki Tablo 14'de verilmistir.

Tablo 15. Orgiitsel Giiciin ‘Bilgiye Dayaly Gii¢” Boyutunun Sektrlere Gore Analizi

Sektor Tiirii n X ss F P Fark
Bakir 125 3,07 0,85 31,790 0,000 1-2;1-3
Tekstil 171 3,67 0,75

Gida 122 3,82 0,79

Toplam 418 3,53 0,85

1=Bakwr, 2="Tekstil, 3=Gida

Analiz sonunda ‘Bilgiye Dayali Gii¢’ alt boyutuna verilen cevaplarin sektorlere gore is-
tatistiksel olarak 0,05 manalik diizeyinde anlamli bir farklilik gosterdigi belirlenmigtir
(F=31,790; p<0,05). POST-HOC islem sonucu incelendiginde bakir sekedriiniin kati-
lim ortalamalarinin (Xt=3,07), tekstil (Xb=3,67) ve gida (Xg=3,82) ortalamalarindan
daha diisiik oldugu belirlenmistir, sonug olarak bakir sektorii calisanlarinin tekstil ve
gida sektorii ¢alisanlarina gore orgiitsel gii¢ kaynaklarindan bilgiye dayali gii¢ boyutunu
daha diisiik seviyede gerceklestirdikleri yargisina ulagilmistir. Elde edilen bulgular agag:-
daki Tablo 15de verilmistir.

Analiz sonuglari degerlendirildiginde ‘Odiillendirme Giicit, ‘Zorlayict Giig’, ‘Uzmanlik
Giicti’ ve ‘Bilgiye Dayali Gii¢’ alt boyutlar1 kapsaminda sadece bakir sektoriiniin diger
iki sektor olan tekstil ve gida sektdrlerine gore anlamli bir farklilik gosterdigi tespit edil-
migtir. Sadece Yasal Gii¢’ alt boyutu ile ilgili olarak ise tekstil sektoriiniin bakir ve gida
sekedriine gore farklilik gosterdigi ve ‘Karizmatik Gii¢’ boyutunun ise sektorler arast
herhangi bir farklilik gostermedigi sonucuna ulagilmistr.

Sonug ve Degerlendirme

Aragtirmanin énemli bir sonucu orgiitsel giic ve alt boyutlarinin degerlendirilmesi ve
bunlarin ¢alisanlar tarafindan nasil algilandigt ve bu gii¢ kaynaklarinin kullanimi so-
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nucu ¢alisanlar tizerinde nasil bir etki yaptigidir. Bu alt boyutlardan ilki édiillendirme
giiciidiir. Odiillendirme giicii boyutunda tiim ¢alisanlar yoneticilerinin davraniglarinin
yiikselme veya terfi almada etkili oldugu goriisiine sahipler. Yani bir érgiitte ¢alisanlarin
yiikselme veya terfi almasinin her ¢alisan tarafindan arzu edilen bir durum olmasindan
yola cikarak diisiiniildiigiinde, calisanlar ydneticilerinin bu gii¢ kaynagini kullanmasi-
nin kendileri i¢in 6nemli bir sonug ortaya koyacag: algisina sahiptirler. Sektrel olarak
degerlendirildiginde benzer goriisiin tekstil (4,09) ve gida (3,94) sektoriinde de hakim
oldugu goriilmektedir. Bakir (4,10) sekedriinde ¢alisanlar ise yoneticilerinin istedigi se-
kilde islerini yapmalarinin kendilerini kabul gormiis hissetmelerini sagladigi goriisiine
sahiptirler. Yani bakir sektoriinde calisanlarin yoneticileri tarafindan kabul gérmeleri
onlar igin yeterli bir 6diil olarak algilanmaktadir. Odiillendirme giicii boyutu sekto-
rel farklilik anlaminda degerlendirildiginde bakir (3,50) sekeoriintin hem tekstil (3,73)
hem de gida (3,85) sektoriine gore farklilik gosterdigi tespit edilmistir. Sektorde cali-
sanlarin bu gii¢ tiiriine katilim oranlarina bakildiginda bakir sektoriindeki oranin diger
iki sektore gore bir fark gdsterdigi goriilebilmektedir. Bu gii¢ tiiriiniin tekstil ve gida
sekedrlerinde yogun bir sekilde kullanildig1 goriilmekeedir.

Zorlayici giig ile ilgili olarak tiim calisanlar yoneticilerinin istedigi takdirde isyerindeki
olaylart ¢alisan icin hos olmayan bir duruma sokabilecegini diisiinmektedirler. Zorla-
yict giic kaynagina sahip olan bir ydnetici ¢alisan {izerinde istedigi etkiyi saglayama-
diginda caligana ydnelik olumsuz ve istenmeyen kararlar alarak istedigi zaman ¢alisani
cezalandirabilecegi algist vardir. Sektorel ayrima bakildiginda; bakir sektoriinde yoneti-
cilerin zorlayici giice sahip olmalari ve bu giicii kullanmalari ¢alisanlar nezdinde sadece
tziintilye yol agmakeadir (3.82). Tekstil (4,04) sektdriinde calisanlar istenilen sekilde
davranmadiklarinda yoneticilerinin onlara karst soguk ve uzak olacaklarini, gida (4,07)
sekedriinde calisanlar icin ise yoneticileri eger isterse terfi veya yiikselmelerini zorlasti-
rabilecegini diisiinmektedirler. Zorlayict gii¢c boyutunun yine bakir (3,55) sektoriinde
diger iki sektor olan tekstil (3,75) ve gida (3,81) sektdrlerine gore farklilik gdsterdigi or-
taya konmustur. Bakir sektdriinde ¢alisanlarin zorlayicr giice yonelik katilim oranlarinin
diger sektorlere gore daha diisiik seviyede gergeklesiyor oldugu sonuglara yansimstir.
Zorlayici gii¢ kaynaginin kullaniminin ortaya koyacag sonuglar itibariyle degerlendi-
rildiginde tekstil ve gida sektorlerinde yogunlukla kullanildigi sonucuna ulagimigtr.

Yasal gii¢ boyutu ile ilgili olarak ise tiim calisanlar yéneticilerinin ¢alisanlarin yapuk-
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lart isi dogru bir sekilde yapmalarint istemeye hakkinin oldugunu disiinmektedirler.
Yani yasal giice sahip olan bir yonetici sorumluluk alani ile ilgili istenen yeterlilige ve
kabiliyete sahip olmasa bile ¢alisanlar o yoneticinin elinde bulundurdugu yasal gii¢ kay-
nagindan dolay1 kendilerinden iglerini en dogru bir sekilde yapmalarini isteyebilecegini
diistinmektedirler. Sektorel olarak degerlendirildiginde; bakir (4,15) sekedriinde ¢alisan-
lar yasal gii¢ kullanimina karsi kendileri tarafindan yapilan hatalarin bir sekilde diizelti-
lebilecegi ve bu durumdan dolayr ¢alisanlarin kedilerini yasal giicii kullanan yoneticilere
karg1 eksiklik hissetme durumu mevcuttur. Ama yasal giicii kosulsuz kabullenme soz
konusu degildir. Tekstil (4,21) sektoriinde yoneticinin yasal gii¢ kaynagina sahip olmast
calisanlar i¢in yeterli bir gerekee olarak algilanmaktadir. Gida (4,00) sekedriinde ise yasal
giice sahip olan kisinin kim oldugu veya ne olduguna bakilmaksizin bir kabullenme sz
konusudur. Yasal gii¢ boyutunda tekstil (3,87) sektorii diger iki sektor olan bakr (3,57)
ve gida (3,70) sekeoriine gore farklilik gostermektedir. Biitiin sektorler degerlendiril-
diginde yasal giiciin tekstil sektoriinde daha yogun kullanildig1 goriilmektedir. Yasal
giiciin bakir sektoriinde etkisinin daha az algilandig1 soylenebilir.

Uzmanlik giicii ile ilgili olarak tiim ¢alisanlar yoneticilerinin muhtemelen isin en iyi
nasil yapilacagini bilen kisi oldugunu séylemekeedirler. Bu gdriisiin bakir (3,53), tekstil
(3,91) ve gida (3,80) sektorlerinde de hakim oldugu goriilmektedir. Uzmanlik giicii
boyutunda yine bakir (3,33) sektorii diger iki sekedr tekstil (3,69) ve gidaya (3,60) gore
farklilik gostermistir. Katillim oraninin bakur sekedriinde diger sektdrlere gore daha dii-
siik oranlarda oldugu tespit edilmistir. Bakir sektoriiniin diger iki sekedre gore farklilik
gostermesindeki en biiyiik etken sektorde ¢alisanlarin igleri ilgili sahip olduklar: bilgi,
beceri ve yetenegin yoneticilerinden ¢ok da farklt olmadiklar: goriisiinden kaynaklan-
maktadir. O nedenle bakir sektoriinde uzmanlik giicii diger sektdrlere gore daha az bir
etkiye sahiptir. Ancak diger giic tiirleriyle kiyaslandiginda bu gii¢ tiiriine kaulimin da
yiiksek olmadig1 sdylenebilir.

Karizmatik gii¢ boyutunda ise tiim ¢aliganlar, ideal ve istenen ozelliklere sahip oldugu-
nu diigiindiikleri yoneticileri ile kendilerini 6zdeslestirme egilimindedirler. Bakur (4,21)
sekedriinde calisanlarin yoneticilerine hayranlik duyup onu 6rnek aldiklari, gida (3,89)
sekedriinde calisanlarin yoneticilerine saygt duyduklari, ona deger verdikleri, onunla
anlagmazlik icinde olmak istemedikleri ve tekstil (4,08) sektoriindeki calisanlarin da
kendileri ile yoneticilerini 6zdeslestirdikleri tespit edilmistir. Tim sektordeki calisanlar

103



ORGUTSEL GUG KAYNAKLARINA YONELIK
CALISANLARIN ALGILARI UZERINE BiR ARASTIRMA

Mehmet Kiziloglu, Sabahat Bayrak Kik

karizmatik giice sahip oldugunu disiindiikleri yoneticilerine hayranlik ve saygi duy-
makta, ona deger vermekte, onunla catigmakean kacinmakta ve hatta kendisini onun
gibi gérme arzusunu tagimaktadir. Karizmatik gii¢ algisinin sektorel farklilik gdsterme-
digi ve biitiin sekeorlerde ¢alisanlar agisindan karizmatik gii¢ diizeyinin ayni derecede
degerlendirildigi sonucuna ulagilmistir. Karizmatik gii¢ algisina yonelik 6rgiit veya sek-
tor fark etmeksizin her ortamda ortaya cikabilecegi ve kullanilabilecegi goriilmekeedir.

Bilgiye dayali gii¢ tiirii ile ilgili olarak tiim ¢alisanlar kargt karsiya kaldiklar: degisimin
neden dolay1 oldugunu ilk anda degisime neden olan bilgiye sahip olmadiklar: i¢in an-
layamamakta fakat daha soran o bilgiye sahip olduklarinda degisimi daha anlamli bul-
maktadirlar. Bu durumun bakir (3,56) ve tekstil (3,77) sektdrlerinde de ayni oldugu
tespit edilmistir. Gida (3,95) sektériinde calisanlarin bir kere anlatldiginda neden de-
gisimin gerektigini anlayabildikleri gériilmekeedir. Bilgiye dayali gii¢c boyutunda bakir
(3,07) sektorii tekstil (3,67) ve gida (3,82) sektorlerine gore farklilik ortaya koymustur.
Bilgiye dayal: giiciin bakir sektdriine gore tekstil ve gida sektériinde daha yogun kulla-
nildigs gériilmektedir. Ciinkii bakir sekedriinde calisanlarin igleri ile ilgili kullanilmasi
zorunlu olabilecek birgok bilgiye sahip olduklari ve bu nedenle yoneticilerin ¢ok fazla
bilgiye dayali gii¢ kullanamadiklar: tespit edilmistir.

Elde edilen sonuglar dogrultusunda yénetsel uygulamalara yapilabilecek birtakim éne-
riler aragtirmanin 6nem verdigi bir bagka husustur. Aragtirma bulgularinda dikkat ce-
ken hususlardan bir tanesi olumsuz algilanmasina ragmen zorlayici giictin de yogun bir
sekilde tercih edilmesidir. Zorlayici giiciin olumsuz etkisini azaltmak i¢in ydneticiler
calisanlarina stk sik iSten Gikarllma korkusu ya da istenmeyen durumlarda cezalandirma
yOnlinde ortaya ¢tkan olumsuz davranslar sergilememeleri daha dogru olabilir. Bir di-
ger giic tiirii olan 6diillendirme giiciine sahip olmak demek, yoneticinin o giicii istedigi
gibi, istedigi sekilde kullanabilecegi ve istedigi sonuglari alabilecegi anlamina gelmeme-
lidir. Bu nedenle 6diillendirme giiciiniin en saglikli ve en uygun sekilde kullanilabilme-
si icin ¢ok hassas olunmasi gerekebilir. Caliganlardan yiiksek verim almak isteyen bir
yoneticinin ¢alisanlarin performansini gdzlemleyerek gerektigi zamanlarda onlari 6diil-
lendirmeli, takdir etmeli, ilerlemeleri i¢in onlara olumlu referans olabilmelidir. Ayrica
yiiksek derecede sayginlik duyulan bireysel gii¢ kaynagi olarak goriilen uzmanlik giicii-
niin pozisyon kaynakli giic tiirlerinden sonra tercih edildigi goriilmektedir. Orgiitlerde
yoneticilerin sézde degil 6zde bu giicii kullanmak i¢in ¢aligma yapmalari daha dogru
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olabilir. Yonetsel uygulamalara yapilabilecek katkilar baglaminda, yoneticilerin bireyden
kaynakli gii¢ tiirlerini kullanmalarinin daha etkili sonuglar ortaya ¢ikarabilecegi ifade
edilebilir. Orgiitlerde yoneticiler giiclii ve basarili olmak istiyorlarsa birden fazla gii¢
kaynagina ulasabiliyor ve kullanabiliyor olmalari 6nemlidir. Orgiitte istenilen sonug-
lart almak ve elindeki gii¢ kaynaklarini etkin kullanmak isteyen bir ydnetici dncelikle
elindeki gii¢ kaynaklarini iyi bilmeli, hangi durumlarda ve nerede hangi gii¢c kaynagini
kullanmasinin daha olumlu sonuglar doguracagini, ne tiir davraniglar gosterdigi takdir-
de hangi gii¢ kaynagini zayiflatip hangisini giiclendirmis olacagini iyi ve net bir sekilde

kavramalidir.
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THE IMPACT OF MANAGER BEHAVIOUR
ON EMPLOYEE SATISFACTION IN
AIRLINE ENTERPRISES

Mustafa Kemal Yilmaz,_Sibel Bilkay

Abstract

The management approach implemented and felt within the organization and the related manage-
rial behaviors have an important effect on the job satisfaction of the e mployees. The overcontroller,
autocratic or freely recognizable attributes that the manager has are directly influencing the perceived
satisfaction of the employees in the organization by their work, manager or organization. In this sense,
due to the effect on employee satisfaction, managerial behaviors have a separate importance within
the organization. The scope of this study is to evaulate the perceived manager satisfaction by employee
who work at operation department of the a national airline company operating in the air passenger
transportation sector in Turkey. In the study; the scale was developed by applying the mixed research
method, the data were gathered and analyzed by interviewing with the employees who work at shift.
The research is to contribute to the literature in terms of theoretical and practical aspects.

Keywords: Manager, Behaviour, Employee Satisfaction, Aviation, Airline

1. Introduction

In research on employee satisfaction, employee satisfaction also shows that the impact
on the attitudes and behaviors of applied management approach with managers within
the organization. Employee attitudes and behaviors perceived by managers, which al-
ways has been a matter of debate what extent might influence their satisfaction level.
Before discussing the behavior of managers in this context, by defining the concept of
executive it would be more appropriate to start the research.

Manager, a time period in the order given to a group of people, money, materials,
production tools using materials like someone is running in harmony and cooperate

107



THEIMPACT OF MANAGERBEHAVIOUR ON EMPLOYEE SATISFACTIONIN AIRLINE

ENTERPRISES
Mustafa Kemal Yilmaz, Sibel Bilkay

to deliver a number of specific objectives. (Eren, 1998) qualifications of managers in
this context can be divided into three groups: Intellectual abilities of the manager; gen-
eral culture, rationality, analyzing spirit, the spirit of synthesis, intuition, imagination,
reasoning power, the ability to express their thoughts clearly, is the ability to focus the
mind on issues. properties for the manager’s character: a sense balance between the
mind, changing circumstances, to be able to adapt to environments and people, vigi-
lance, prudence, initiative, memory, power, dynamism, perseverance and humbleness,
composition and regularity, systematical, rapidity, and seriousness. social characteristics
of the manager: acceptance around with appearance, having a characteristic that can
be addressed to the group, the group structure, common goals, values, and you can
understand their feelings, to ensure the settlement of business rules, know the benefit
of all employees to act sober and balanced, knowledge, experience, fairness, trust with
features such as effective around, authoritative, and is recognized as a person with power
of persuasion. (Eren, 1998)

Managers were explained by taking behavior by many authors with different sizes. This
is the size of the text of Thomas Mann’s mastery Complexity theory describes the be-
havior of managers as follows. According to Mann is also an executive coordinator, in
order to fulfill the task manager must have some mastery. This expertly by Mann (To-
sun,1981:123-124);

* Mastery in human relations; Knowing the nature of the relationship between these
employees and have an idea as to how to manage the means and motivation that

they are required to have such a mastery of every manager.

e Technical know-how; It is made of the means known and suitable methods and that
they be selected tools.

* Mastery of management; manager of planning is related capabilities in areas such as
programming and commissioning,.

Leaders of the attitude towards subordinates, employees are the most important fac-
tors affecting their performance in providing the organization to achieve its objectives.
Organization administrators of staff in the methods they use to influence and insert
the attitudes, use authorization, employees join the organization, management, use of
leadership power, communicating effectively, making IArA baski employees, an oppor-
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tunity to self-realization of employees, are such as to reward employees and to punish.
(Ceylan,2003)

Their reaction during which the managers the task of fulfilling the basic purpose of the
organization tasks and actions constitute the style of their behavior. Thus, within the
organization to increase the efficiency of the organization’s behavior and try to motivate
staff to show feature, administrators and staff based on the presence in the positive
relationship.

Exhibit appropriate behavior in a democratic understanding of the socio-psychological
aspect of the manager and staff to be acceptable feature of this behavior by staff, it
facilitates staff be directed to the organization’s objectives. No matter how high this
acceptance, it would also affect the personnel manager’s high. The behavior within the
Organization, to be the feature that will allow the realization of the objectives, managers
who have the authority and the power to give orders, depends on the understanding and
management effectiveness. (Celep,1990:199). In this respect, the manager’s behavior
has shown in directing employees to organizational goals, business success and business

efficiency can be significantly affected staff.

Demonstrate that attitudes and values in the manager’s office, the people working there
affects the yield. To believe in yourself and other people’s values, create positive that
everyone sees himself as part of the innovative process and feel and productive environ-

ment. (Glimiis, 1999: 371).

The provision of job satisfaction of employees facing now is considered as the main
objective to produce the product or service organization. The management of an or-
ganization, while trying to upgrade the organization’s aim is the quality and quantity
of products or services, on the other hand, is obliged to try to upgrade their employees’
job satisfaction oriented. In other words, the organization with a purpose to live, other
objectives can be seen as providing job satisfaction of employees also. In this case, an
indicator of the success of the organization, said this is the equilibrium level reached two
goals. (Bagaran, 1991: 198)

When the most important resource of the organization thought to be denied their hu-
man resources managers exhibited behavior in order to increase the efficiency of em-
ployees in the organization is seen as having significance.
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2. Conceptual Framework

In studies done so far not reached a common conclusion on the most appropriate man-
agement style. A management mode suitable for an environment may not be suitable
for other media. (Moiden, 2002: 22) Also, an administrator different management style
for different employees within the same organization can use simultaneously. The man-
ager’s behavior can vary depending on the interaction between employees. (Zel, 2006:

169).

According to various criteria including personality traits, behavior, classification can
be performed primarily in the manager. If several objects based on said classification
manager behavior of today also are the most widely used classification following classi-
fication methods.

2.1. Autocratic Behavior Manager

Autocratic managers identify their entire organization, policy, technical and operational
fields that are used are determined by individual managers and confirmed. Administra-
tors of running requests, and to comply strictly with the orders and general policies and
decisions they believe to be superior to the employees of its decision. Autocratic man-
agement style controller continuously, transmitting orders and pending the fulfillment
of these orders immediately, strict disciplinarian, who believe in tolerance pampering
employees, carries features that rely on the initiative of statiic and employees.

Exhibiting autocratic management style managers, it is mostly indifferent to the needs
of employees. Without consultation with employees, without paying attention to
whether they are willing to perform the task they want to fulfill a purpose or mission.
(Kegecioglu, 1998: 118).

The benefits of autocratic management style in a survey conducted by Costley was ex-
pressed as follows. (Costley v.d., 1994: 280);

* The administrator gives people the opportunity to deal with more business.

* More effective and quick decision-making in situations that require quick decisions
given. Thereby providing the stroke minimum of time loss.
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* Regular work is provided for easier control.

e untrained and unmotivated employees in a short time, especially in mobilizing
through fear and oppression can be useful for a moment.

e trained in the bureaucratic and autocratic society and meets the expectations of
employees trained.

e Autocratic rulers when they are fully competent they feel more effective and com-
fortable.

Again the drawbacks of the autocratic management style survey also has been expressed
as. (Costley v.d.,1994: 281);

e overly selfish act of the Executive, to adequately take into account the feelings and
beliefs of employees, workers losing their jobs as a result of the desire to give a voice
to members of the organization, can lead to dissatisfaction of life.

¢ The purpose of the administrators anyone else in the organization, plans, programs
and business methods on visual creativity may be reduced due to have a say.

* Employees can escape from taking responsibility because of fear.
* One-way communication may be due to misunderstandings.

‘This management style or in cases to be untrained and unmotivated staff quick decision
as soon as possible, particularly through pressure and fear can be useful in mobilizing.
Such administration and also accelerate the decision making process are minimized
time loss. So these two factors that decide quickly or unmotivated and untrained staff
to mobilize through fear and oppression, the positive aspects of the autocratic manage-
ment style. However, the manager’s autocratic be extremely selfish, adequately take into
account the beliefs and feelings of subordinates and staff accordingly is inconvenient be-
cause of the emergence of a sense of dissatisfaction.( Straup ve Atner,1991; Megginson,
1981; Eren,1989; Akt: Durmus ve Diindar, 2011: 97).

2.2. Democratic Leaders Behavior

In a democratic participatory management approach behavior is not the central author-

ity in question. Leaders and organizations are considered as a social unit.
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Democrats manage to get their power from both competent employees. In addition,
high job satisfaction unlike the autocratic manager, low speed and low absenteeism
labor they create. organizations are doing their task a success. The reason is that they
behave like human beings, first of all its employees. (Giiney, 1997:213).

Democrats manage to trust that their subordinates in all subjects, their planning, en-
courages participation in decision-making and organizational activities. In this manner,
it will support the decisions made by employees themselves also participated and there-
fore believed they would increase the efficiency of the organization.

The benefits of the research carried out by Costley democratic management style is
expressed in the following way (Costley v.d., 1994: 280);

* Employees also feel concerned with the conditions that affect the organization’s
purpose as managers, decision, policy recommendations regarding the plans and
are trying to find.

¢ ideas, thoughts, beliefs and desires to see the work of the employee whose value is
increased demand and job satisfaction. It provides a high level of personal motiva-
tion.

e increases the effectiveness of the decisions taken by benefiting from the knowledge
of employees in the given decision.

* Organizational commitment to create goals.
* Two-way communication can eliminate potential conflicts.

According to the same study the breakdown of democratic management style are ex-
pressed as (Costley v.d.,1994: 280);

* A waste of time resulting from the decision system. There are likely to fail in an
emergency decision can not be made quickly.

* Employees may tend to be domineering in the accession process.

* reach a compromise by mutual agreement of the parties may result in an ineffective

activities.

* In cases where the responsibilities are clearly defined dispute may arise.
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There are also negative consequences of Democrats management approach. One of
them, does not mean the end of cooking because the ideas presented again making
meetings, common types of failure to reach a decision and needed to take quick deci-
sions, can not be sufficiently dynamic. Another disadvantage of participatory manage-
ment style is confusion and lack of direction resulting avoid common idea.

The manager is not sure the best direction to be followed in cases where qualified staff
and the ideas and needs the guidance of this management style is ideal. (Goleman,

2002: 77).

2.3. Impervious (Laissez-Faire) Manager Behavior

Impervious managers require a minimum degree of management authority. Employees
leaving on their own, including their given purpose in their resources, they allow them
to make their plans and policies. In other words, in this type of manager, they leave
their being out of position and authority which they have authorized to use the rights
of employees. (Eren, 1993: 439).

The success of the organization depends on the manager rather than employees. Because
employees are directing the organization. Administrators group to take part in the study.
authority and power supply are in completely working in the organization. Administra-
tors group is certainly not direct, but employees and managers are directing the group.

(Tiirkmen,1994: 63).

Costley has not heard summarizes the benefits of research in impervious management

style as (Costley v.d., 1994: 280);

e It allows for the development of creativity. Employees managers that they will do
whatever they want freely without imposition may increase or inhibit creativity and
innovation.

* Independent (free) environment can be a motivating at work.

* Organizational changes usually because it has a flexible structure it can be easily

adopted.

* There is a clear and direct communication between members of the Organization.
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Eren, the drawbacks of management style was not heard clearly summarized as follows

(Eren, 1993: 440);

* Organizational objectives of the birth of anarchy and true to the purpose of the
organization is not absorbed and may even cause them that everyone wished each
other towards the opposite goal.

* success outside of the organization can be significantly reduced personal accom-
plishment.

* There may be a lack of coordination of the activities of the Organization.
* The lack of control, may cause disruptive behavior.
* Low setting may occur solidarity within the organization.

In addition, in cases where professional expertise and scientists in the study of
high-knowledge workers in business research and development department, innovative
ideas in developing the skills and expertise of workers with this type of applied leader-
ship. (Eren,1991; Akt: Durmus ve Diindar, 2011: 98).

This style of management can be applied in cases where employees have a sense of
responsibility. Low levels of education, where there is a good division of labor and or-
ganization where the employees do not have a sense of responsibility, it is considered
unlikely to be successful in this kind of management style.

2.4. Effects of Manager Behaviors on Employee Satisfaction

Manager behavior of employees and job performance are some important results on
satisfaction. According to researches;

* In the first chief executive position immediately above the employees who are able
to impact more than other people’s morale and motivation of the staff they employ.

(Telimen, 1978: 207).

* Employees’, managers capable, competent, interested in their own, if they believe
them to be persons acting with dignity and solemnity has shown that a high level of
satisfaction. (Greenberg, 1995: 176).
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* considering the subordinates support and having leading employers, they become
more satisfied with having subordinates indifferent or hostile leader. (Yukl, 1971:
61)

Scarpello and in another survey conducted by Vandenberg has sought the relationship
between satisfaction with the quality of the employees and managers, technical manag-
ers are evaluated in terms of administrative and human relations attributes. According

to this evaluation, if an administrator;

¢ If technically adequate,

o If working sets clear targets for subordinates ,

* As if to give clear directives,

e If subortinates clearly define the responsibilities of the job,

e can take back to their subordinates against other managers,

e subortinates of the performance can be measured at fair,

o If the manager know the appropriate time for the job to his subordinates,

* If business manager know the time needed to learn the requirements of their sub-
ordinates,

* If without giving prior notice to the subordinates Job changes,

e If it shows consistent behavior toward subordinates,

e If he/she helps to do their jobs well at subordinates,

o If the manager enable to subordinates generate ideas,

o If the job manager is listening subordinates way and understand their problems,
e If direct towards solving the business problem,

¢ If you made a mistake when subordinates are approaching them with tolerance,
* If manager showing interest for their career development,

* If congratulate subordinates when they do a good job,

115



THEIMPACT OF MANAGERBEHAVIOUR ON EMPLOYEE SATISFACTIONIN AIRLINE

ENTERPRISES
Mustafa Kemal Yilmaz, Sibel Bilkay

* Employees who are higher satisfaction levels. (Scarpello,1988: 591-592).

Thus; router, coach or mentor for a manager’s attitude and behavior of employees, em-
g ploy:
ployee performance, the motivation and job satisfaction is likely to have a positive effect.

3. Methods of Research, Scope and Limitations

Mixed approach that combines methods of qualitative and quantitative methods in
research method was adopted. In this context, employees reached through face to
face interviews, perceptions of satisfaction as the creation of a scale for measuring the
semi-structured interview and it was decided to collect the data. Research within the
scope of the operations department of the airline are examined in the factors affecting
the perception of employee satisfaction; The study, “serving” white-collar civil servants
due to be made to the other demographic variables were excluded from the study.

In order to develop employees with the operational scale in this study was conducted
through face to face meetings a pilot study using semi-structured interview technique.
In the final field study it was studied on a sample of 586 people.

Employees in research; to convey their opinions and attitudes of managers it has been
asked. Working in our survey is the data collection method used, along with open-end-
ed questions, I am very satisfied (5) and dissatisfied (1) ranging evenly spaced propor-
tionally Likert scale was used, to share their views without specifying the names of the
employees in order to achieve the objective results has been requested.

Validity scale factor analysis of the resulting data subjected to operation and reliability
under research was verified tested.

4. Research Findings

When the employees participating in the study were analyzed according to sex (n =
586); 51% of employees (n = 299) were female, 49% (n = 287) seems to consist of the
male employees.

Research within the scope of the employee; managers indicate their satisfaction level
managers perceive regarding their attitudes and behaviors have been asked for.
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Table 1. Statistical Findings On Perceived Manager Satisfaction

PERCEIVED MANAGER SATISFACTION

General

n | Average | Std. Err.

1. Executive tujobs makes timely planning. 586 3,11 1,24261

2.My Manager employees about their work supports and

586 2,94 1,32162
encourages them.

3.My Manager listen to their employees and take into
account what was said.

586 3,07 1,31981

4.Manager values its employees and takes care of them. 586 3,03 1,33940

5. My Manager’s employees to create work opportunities

and find solutions. 586 3,12 1,27589

6. My Manager jobs announcement is timely and inform-
ing employees. 586 3,18 1,27339

7. My manager appreciates the work done and achieve- 586 2.84 1,30404

ments.

8. Manager Put difficult rules for applying. 586 3,05 1,21844
9. When I work distribution manager behaves in a fair 586 2,69 131623
manner.

Perceived Manager Satisfaction Averages 586 3,00 1,10561

* 3.18 average, participants with the highest values “My manager jobs announcement
and informing employees on time.” They denote the positive expression level of
satisfaction on the verge prone to instability.

* Participants with an average 3.12 “creating opportunities and work-related em-
ployees find solutions to the Manager.” They denote the positive expression level of
satisfaction on the verge prone to instability.

* Participants with an average of 3.11 “makes timely planning manager jobs.” prone
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to instability on the verge of a positive statement expressed their satisfaction levels.

* Participants with an average 3.07 “My manager listens to employees and takes into
account what was said.” prone to instability on the verge of a positive statement
expressed their satisfaction levels.

PERCEIVED MANAGER SATISFACTION

1. Executive tujobs makes timely
planning.
2.My Manager employees about
their work supports and encourages
them.
3.My Manager listen to their
employees and take into account
what was said.
4.Managervalues its employees and
takes care of them.
work opportunities and find
solutions.
6. My Manager jobs announcement
istimely and informing employees.
7. My manager appreciates the work
done and achievements.
8. Manager Put difficult rules for
applying.
9. When | work distribution manager
behaves in a fair manner..

5. My Manager’s employees to create

Figure 1. Statistical Distribution Regarding Perceived Manager Satisfaction

* Participants with an average of 3.05 “puts hard rules applying Manager.” They de-
note the positive expression level of satisfaction on the verge prone to instability.

* Participants with an average of 3.03 “values its employees and the manager cares
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about them.” They denote the positive expression level of satisfaction on the verge
prone to instability.

* Participants with an average of 2.94 “on the Manager supports employees and en-
courages them to work.” He expressed dissatisfaction on the verge of the reported
negative prone to instability.

* Participants with an average of 2,84 “My manager appreciates the work done and
achievements.” He expressed dissatisfaction on the verge of the reported negative
prone to instability.

*2.69 with the lowest average value “when I work distribution manager behaves in a
fair way.” the statement stated that the high rate of dissatisfaction.

It was observed that the perceived level of overall satisfaction for employees to manage

the verge of instability with high average value of 3.00.

5. Conclusion

The airline managers perceived by employees working in the operations department

seems to be on the verge of overall satisfaction level of instability.

According to the manager of female employees and male employees to a higher per-
ceived level of satisfaction and operational affairs of the attitudes and behaviors it was
observed to be more appropriate. While the company does priorities of women workers
salaries and employee rights, male workers give priority to job security.

Airlines understanding the autocratic management style of management and adminis-
tration applied in the operational units appear to be closer. In aviation service quality
and employee motivation and satisfaction in order to increase efficiency it should be

given at most importance.

Employee motivation of managers on the impact of attitude and behavior has been
observed that quite a lot. Therefore, administrators have to deal with purely business
instead of dealing with employees, employees to behave in a fair and equal manner, on
the same empathy and understanding approach will affect the atticudes of the managers
of the employees in a positive way. So much so that administrators positive attitudes and
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behaviors are also creating a positive impact on the operational working conditions, will
contribute to the improvement of service quality in the airline.
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THE INFLUENCE OF LEADER-MEMBER
EXCHANGE ON JOB SATISFACTION

Selva Staub, Tayfun Akkaya

Abstract

Changing demands have had an influence on the human resources structure within organizations and
this has led to an increase in labour-based issues. Members help organizations achieve goals by suppor-
ting them with organized activities and they execute ro help solve labour-based issues activities within
the organizational climate. The influence of Leader Membership Exchange (LMX) on job satisfaction
has been the subject for solutions. However, there has been no research providing an answer to the extent
with which the organizational climate factors contribute to this influence. Our research examines the
extent that organizational climate contributes to the influence of a qualified LMX established between
the leader and the followers on job satisfaction.

Keywords : Leader Membership Exchange, Job satisfaction, Organization Climate

1. Introduction

The Leader- Membership Exchange (LMX) model gives prominence to the exchange
between leaders and followers and thus provides a different point of view. According to
the LMX model, leaders develop different relations as a result of mutual exchanges with
followers, and that the quality of these relations influence the individual and organiza-
tional results (Ozutku et al; 2008:193). The most significant results influenced by LMX
is Job Satisfaction (JS). The effectiveness and efficiency of the workers depend on the
perception level of JS.

The fact that workers have a high level of perception for JS is a notion relevant to that
the leader and the business organization strives to creates a positive working environ-
ment. Thus, Organizational Climate (OC) emerges as a notion relevant to how the
organization members perceive the business environment. OC has a significant role in
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the organization’s adaptation into dynamic and changing environmental conditions, in
their gaining competitive advantage, in their being preferred by highly qualified em-
ployees, in sustaining their existence in the long run as well as their achieving com-
petitive superiority (Yiiceler, 2009: 446). In this sense, OC is evaluated as a significant
attraction point that might influence the organizational behaviour of the workers.

Research has studied LMX, JS and OC, the relation between the trust in leadership
and JS (Koc and Yazicioglu, 2011), and the relation between job performance and JS
(Giirbiiz ve Yiiksel, 2008). Analyzis has also been carried out on the relation between
LMX and JS (Ozutku, 2007), the relation between organization devotion (OD) and
JS (Yildirim et al, 2011), the relation between JS and job performance (Altas and Ce-
kmecelioglu, 2007), the relation between communication and JS (Bakan and Buyuk-
bese, 2004) and the influence of JS on the intentions of resignation (Lambert et al,
2001:240).

‘The relation between LMX and burnout (Bolat, 2011), its relation between trust in lead-
ership (Aslan and Ozata, 2009); the relation between transformational leadership, trust
and career (Avcl and Turunc, 2012); the relation between sales staff, sales management
and achievement, intention to resignation as well as their relation between effective job
attitudes (DeConinck and James, 2009:1083; Connick, 2011), and their relationship
between Organization Devotion (OD) (Goksel and Aydintan, 2012) have been stud-
ied from various aspects. Moreover, the relation of JS with numerous variables such as
achievement, creativity and disappointment has also been studied (Dogan ve Ungiiren,
2012). As a result of this body of literature, the fact that OC'’s role as a mediator in the
influence of LMX on ]S has not been studied yet is the foundation of this study. The
purpose of this study is to put forward the mediator role of OC in the influence of LMX
on JS. In this study, results were analyzed according to data obtained from 394 workers

of a company, which has a significant role in logistics, through questionaires.

2. Conceptual Framework

Traditional leadership notions, by emphasizing the qualities of the leader or how the
leader should behave in various circumstances, postulate that leaders hold similar atti-
tudes towards their followers (Liden & Garen, 1980: 451; Bas, Keskin & Mert 2010:
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1023). However, it has been observed that leaders do not behave the same toward every
single follower and the way they communicate with each of them varies in terms of
forms and levels (Schriesheim et al, 1999; Kasli & Seymen, 2010: 110). The mutual re-
lationship, hereby, refers to an exchange between a leader and a follower or an exchange
between an organization and its member (Burns & Otte, 1999).

The most noteable feature of the LMX model is that it looks at the difference between
the leader-follower exchange and its outcomes (Ozutku et al; 2007: 288). In other
words, LMX deals not with measuring the leader’s success but with the leader’s quality.
The leader’s positive exchange with followers is reflected in worker decisions, perfor-
mances and efficiency, regarding their worklife. The body of literature for organiza-
tional behavior on LMX-related studies posits that followers capable of high quality
exchanges lead to such outcomes as high levels of ]S, high levels of achievement and
career improvement, as well as low stress levels in relations between leader and follower
(Gerstner and Day, 1997: 835). However, other studies have examined why low quality
business relationships between leader and outgroup followers contribute to: the lack
of JS (Maslyn and Uhl-Bien,2001: 697), the acceleration of workforce turnover (Vec-
chio,1985), a rise in resignation intentions (Bauer and Green, 1996; Schiriesheim et al,
1999; Sahin, 2011), and increased exhaustion (Bolat, 2011).

While JS refers to the worker’s positive feelings towards a job (Bas and Ardic, 2002:73)
— for the sake of revealing the common groungs in various JS definitions — it can be
described as the worker’s level of perception of evaluating whether the workplace and
worklife is acceptable; whether his gains are sufficient for his efforts by comparing his
expectations and his perceptions about his particular job. JS is considered highly signif-
icant due to its impact on business procedures such as the efficiency, productivity, and
efficacy as well as the workers’ physical and mental health.

The fact that OC has a significant role in organizations” adapting to constantly changing
environments, in their achieving superiority, and in their being preferred by qualified
workers is an influential factor in the organizational behaviour of workers (Uysal, 2013:
94). OC is considered a significant factor influential in work motivation level of work-
ers by establishing a work environment supporting a mutual interest, cooperation and
information exchange among workers (Sarkar, 2013:2).
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In the literature, there is no complete consensus on the definition and meaning of OC.
The reason is that OC is influenced by several variables, such as location, connection,
values, management policies, leadership styles (Karcioglu & Aykanat, 2012: 423). OC
reflects the values and assurances mostly influencing the expectations of people with re-
gard to the features of the workplace environment, its possible outcomes, its necessities
and exchanges (Yi et al, 2013:26). In brief, OC can be defined as the thoughts of work-
ers within the organization. Organizations perform their organized and target-driven
activities through their workers. Workers’ ]S, the Organization Climate in which they
perform their activities and Leader Member Exchange are models that are interacting
with each other. How and in what way workers perceive OC is an important subject in
organizational behaviour (Dogan & Ungoren, 2009: 43). Since OC represents goals,
structure, reward system, size, location, norms and management style, relation between
leader and followers, how it is perceived has an influence over JS. OC helps the job
achievement and workers’ ]S be shaped.

It is acknowledged that leaders learn about workers and work environment through OC
and thus contribute to solving problems within the work environment (Cekmecelioglu,
2007: 80). OC can be organized in such a way that it can contribute to reaching goals
when it is accepted as a funtion for workers’ behaviour and values. OC is not only a
global but also a multi-factor criterion. In a multi-factor structure, OC is analyzed via
six factors: Organization Structure (OS), Responsibility (RES), Encouragement and Re-
warding (ER), Risk Taking (RT), Sincerity (SIN), and Support Environment (SUP). It
should be ensured that OC is built on an organizational look based mostly on multi-fac-
tor data and common perceptions, such as trust, collaboration, SIN, being colleagues,

ER, achievement, communication, innovation, justice, devotion.

3. Research Method

3.1. Data Collection Method and Participants

Data was collected via a web-based questionnaire sent to the employees through the
intranet of the participating businesses. The questionnaire consisted of five sections:
Section one included seven questions to gather demographic information of the partici-
pants. The questionnaire contained a total of 48 questions including seven questions for
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LMX in section two, five questions for ]S in section three, and 29 questions for OC in
section four. Questionnaires were sent to the personal accounts of workers through the
participating logistics organization’s intranet in the the first week of April. On June 30
(i.e. twelve weeks later) the electronic survey data was collected at the end of workday;
by that point, 394 employees had completed the questionnaire.

Participation breakdowns are as follows. Position in company: executives account for
16,75% of the participants, upper management and employees account for 83,25%.
Age: Between 20 and 30: 24,62%; between 31 and 40: 49,75%; between 41 and 50:
23,35%; and, between 51 and 60: 2,28%. Sex: Female: 21,07%; Male: 78,93%. Marti-
tal status: Married: 67,51%; single: 32,49%. Education: Primary school: 21,1%; mid-
dle school: 26,6%; high school: 34,3%; college: 4,6%; graducate:12,9%; post-graduate:
0,5%. It has been determined that 9,9% of the participants have been working in the
company for less than 1 year; 27,4% of them have been working in the company for
1 to 3 years; 19% of them have been working in the company for 4 to 6 years; 18,5%
(n=73) of them have been working in the company for 11 to 15 years; 7,1% of them
have been working in the company for more than 15 years.

3.2 Research Model and Hypothesis

Scanning the literature, the following hypotheses have emerged as aligned and relevant
with the current study:

H1: Increased LMX quality has a positive and significant influence on OC perception.

H1a: Increased LMX quality has a positive and significant influence on OS percep-

tion.

H1b: Increased LMX quality has a positive and significant influence on RES per-
ception.

Hlc: Increased LMX quality has a positive and significant influence on ER percep-
tion.

H1d: Increased LMX quality has a positive and significant influence on RT percep-
tion.
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Hle: Increased LMX quality has a positive and significant influence on SIN percep-
tion.

H1f: Increased LMX quality has a positive and significant influence on SUP percep-
tion.

H2: Increased LMX quality has a positive and significant influence on JS perception.

H3: Positive OC perception has a positive and significant influence on J§S level.
H3a: Positive OS perception has a positive and significant influence on JS level.
H3b: Positive RES perception has a positive and significant influence on JS level.
H3c: Positive ER perception has a positive and significant influence on JS level.
H3d: Positive RT perception has a positive and significant influence on JS level.
H3e: Positive SIN perception has a positive and significant influence on JS level.
H3f: Positive SUP perception has a positive and significant influence on JS level.

H4: OC perception has a mediator role in the relation between LMX and ]S
H4a: OS perception has a mediator role in the relation between LMX and JS
H4b: RES perception has a mediator role in the relation between LMX and JS
Hé4c: ER perception has a mediator role in the relation between LMX and ]S
H4d: RT perception has a mediator role in the relation between LMX and ]S
H4e: SIN perception has a mediator role in the relation between LMX and JS

H4f: SUP perception has a mediator role in the relation between LMX and JS
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3.3 Research Scales, Validity and Credibility
3.3.1 Research Scales

In the literature, there are numerous scales for measuring the quality of LMX. However,
in the meta-analytic study conducted by Gerstner and Day (1997) for LMX, it was
argued that the LMX-7 scale of Scandura and Graen (1984:430) has the most suitable
psychometric features for measuring the quality of LMX. Therefore, LMX-7 scale was
selected for this study to measure LMX. The Turkish adaptation of the scale has been
used in the works of Ozutku et al (2008) and Karcioglu and Kahya (2011). The scale
consists of seven statements prepared for leaders and followers. The scale originally con-
sisted of a single factor and its single-factor structure has been validated by studies in a
Turkish context (Ozutku et al, 2008). The high values of the scale show us that LMX
quality is high. The JS perception of the participants was measured by using the scale
prepared by Chen et al (2009) with a reference to Judge et al (2009). The Turkish lan-
guage version of the ]S scale was prepared by Turunc and Celik (2012) and consists of
five expressions under a single factor. The single factor structure of the scale has been
validated through subsequent studies (e.g., Akkoc et al, 2012).

OC perceptions, were measured using a brief version of the OC scale (LSOCQ) pre-
pared by Malkoc (2011) and originally developed by Litwin and Stringer (1968). The
scale originally consisted of nine factors and 50 questions. The Turkish adaptation (Do-
gan & Unguren, 2009) resulted in eight factors and 32 questions. The current study
utilized this version, modifying it to include six factors and 29 question. Participants
were required to answer the questions in five-point Likert scale (1= Strongly Disagree,
2= Disagree 3= Undecided, 4= Agree, 5= Strongly Agree).

3.3.2 Validity and Reliability of Scales

Data collected from the questions of the LMX scale were subjected to factor analysis
through varimax rotation and Principal Component Analysis. Factor analysis results
showed that there is one single factor with a latent value greater than 1 and that factor
loads were above the acceptable break point of 0.30; the lowest was 0,583. Within this
scope, it is realized that all seven variables are gathered under one single factor and that
the total latent value of the factor is 3,906 and that total variance is 55,806%. This
indicates that the LMX scale is valid.
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Data collected from the OC scale was subjected to factor analysis through varimax
rotation and Principal Component Analysis. Depending on the structure of the scale, a
total of 6 factors emerged with a latent value greater than 1; total variance is 57,349%.
The first factor (with a latent value of 3,981) accounts for 13,72% of the variance and
the second factor (with a latent value of 3,654) accounts for 12,6% of the variance.
The third factor (with a latent value of 3,209) accounts for 11,06% of the variance, the
fourth factor (with a latent value of 3,109) accounts for 10,72% of the variance; the fifth
factor (with a latent value of 1,621) accounts for 5,5% of the variance, and the sixth and
the last factor (with a latent value of 1,057) accounts for 3,6% of the variance. While
examining factor loads of the questions in the scale, 0,30 is accepted as the lower break-
point for factor loads (Yilmaz, 2005: 572). According to this, it is seen that factor loads
that belong to questions 4, 14 and 19 are gathered in more than 1 factor and that they
are almost undistinguishably close to each other. These results suggest that these three
questions were not clearly understood by the participants and therefore they should be
removed from the scope. When factor analysis results are considered together, the OC
scale accounts for about 57% of the total variance, and that it retains a structure of 6
factors as foreseen by its original structure and that it ensures structural validity.

Data collected from JS scale was subjected to factor analysis through varimax rotation
and Principal Component Analysis. As a result of this analysis, it is realized that there is
one single factor with a latent value greater than 1 and it accounts for 63,457% of the
total variance. Furthermore, it is seen that the lower breakpoint for the factor load of
the questions in the scale is greater than 0,30 (Yilmaz, 2005: 572). When all results with
regards to factor analysis are evaluated together, the JS scale accounts for about 63% of
the total variance in the study and that it has a single factor structure consisting of 5
questions, as in the original and it ensures structural validity.

In order to determine the reliability of the scales, the Cronbach Alpha coefficient indi-
cated an 0=0,9829 for the LMX scale and 0=0,854 for the JS scale. These values show
that the reliability of the LMX and ]S scales are quite high. In order to determine the
reliability of the OC scale, factor-based and scale-based o coefficients were considered.
As a result of the analysis, overall a is calculated as 0,848. In addition, o values are cal-
culated as such for the following factors: 0,789 for OS, 0,827 for RES, 0,856 for ER,
0,767 for RT, 0,869 for SIN, 0,831 for SUP. The results here show us that the reliability
for the OC scale is also quite high.
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4. Data Analysis and Findings

Research findings are examined in the following four sections. Section 1 refers to the
statistics for samples (Table 4.1); section 2 refers to dependent and independent varia-
bles for descriptive statistics in the research; Section 3 studies the correlations between
all variables and determines the relation between variables; and Section 4 puts forward
the dependent variable of the study (i.e. ]S), and the mediator variable of the study (i.e.
OQ).

4.1 Descriptive Statistics

The lowest, the highest and average, standard deviation, and median values of the vari-
ables studied in the research are presented in Table 4.1.

Table 4.1: Descriptive Statistics on Variables

Variable N Lowest | Highest | Average Std. Dev. | Median
LMX 394 1 5 3,695 0,864 3,785
oC

(o 394 1,43 4,71 3,185 0,559 3,142
RES 394 1 5 3,286 0,712 3,333
ER 394 1 5 2,989 0,745 3

RT 394 1 5 3,474 0,816 3,5

SIN 394 1 5 3,302 0,716 3,5
sup 394 1 5 3,119 0,779 3,2

]S 394 1 5 3,725 0,928 3.8

When the OC factors are considered, the average score of all factors is slightly larg-
er than the median. When the average score of sub-factors are considered within this
scope, the RT is the highest and ER is the lowest. The average score for the LMX and JS
is also slightly greater than the median.
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4.2 Relation Between Variables

Factor 1 2 3 4 5 6 7 8
LMX 1

oC 2477 |1

Os 2477 | 4937 |1

RES 1877 | 364 | 4717 |1

ER 3857 | 2977 | 3677 | 4037 |1

RT 4177 L4017 | 3747 | 4547 5777 |1

SIN 3917 | 4457 | 3937 | 4137 | 3807 | 557 |1

IN 5417 | 2827 | 2607 | 1847 | 3917 | 3957 | 4337 | 1
*9<0,01

Table 4.2 presents the correlation analysis between the dependent and independent
variables. When LMXCs relation with other factors is considered, it is seen that ]S has
the strongest relationship. When its relation with OC’s sub-factors is considered, it is
determined that it has a greater relationship with SIN when compared to other factors
and a weaker relationship with ER. LMX has a positive significant relationship with OS,
RES, RT and SUP.

JS has the strongest relationship with LMX. When its relationship to OC’s subfactors is
viewed, it is seen that the highest level of relationship is with SUP and the lowest level
is with ER.

JS has a positive significant relationship with OC subfactors such as OS, RES, RT and
SIN. When OC's relationship with its own factors is studied, it is seen that they have a
positive significant relationship with each other on a reduced level.

4.2 Relationship Between Variables

Regression analysis was conducted in order to determine direct relations between vari-
ables, their explanatory power on the dependent and independent variables, as well as
their possible mediator role in existing influences.
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Firstly, LMX was considered an independent variable in the regression analysis and its
influence on OC sub-factors was studied. Secondly, LMX’s influence on JS was analyz-

ed. Thirdly, OC factors” influence on JS was studied.

Regression analysis was carried out to determine the influence of LMX on each of the
OC subfactors by considering LMX as an independent variable. Regression findings are
studied in two basic Models. In Model 1, regression analysis solely represents the predic-
tive effect of demographic variables on OC. Subsequently, LMX was added onto Model
1 and the predictive effect of demographic variables and LMX was studied in Model 2.

Results indicate that while explaining OS variance, none of the demographic variables
has a significant effect (F=0,727, p>0,05). While explaining LMX (8=0,257; p<0,01)
within the scope of Model 2, there is a positive significant effect in explaining OS vari-
ance, 5,5% of the variance is explained meaningfully (F=3,852, p<0,01).

None of the demographic variables indicate any sort of significant effect in explaining
the variance for the RES factor (F=1,849, p>0,05).

The results show that LMX ($=0,244; p<0,01) has a meaningful and positive effect in
explaining the variance for the RES factor, and the variance meaningfully accounts for

6,9% (F=4,630, p<0,01).

None of the demographic variables show a meaningful effect in explaining the variance
for the ER factor (F=0,904, p>0,05).

LMX (8=0,185; p<0,01) has a positive, significant effect in explaining the variance for
the ER factor, meaningfully explaining 2,8% (F=2,414, p<0,01) of variance.

When the influence of demographic variables on RT factor is analyzed, Model 1 shows
that the workplace position of the employees (executive/worker) (8= -0,144; p<0,01)
has a meaningful influence on explaining their total period of work in the business
world (Experience) (B=0,150; p<0,01) and their total period of work in the business
organization (seniority) (=0,240; p<0,01). It has a significant influence in explaining
the RT factor and meaningfully accounts for 2,9% of the variance (F=2,668, p<0,01).

Of the demographic variables with a meaningful influence on RT, position has a negative
influence, while seniority and experience indicate positive influences. LMX (3=0,371;
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p<0,01) has a significant effect in explaining 15,7% (F=10,144, p<0,01) of the variance
for RT in Model 2.

None of the demographic variables are seen to have a meaningful influence in explain-
ing the SIN factor

(F=2,005, p>0,05). LMX (8=0,409; p<0,01) is shown to have a positive, significant
influence in explaining the 17,3%. variance for SIN factor.

None of the demographic variables has a meaningful influence in explaining the var-
iance in the SUP factor (F=1,722, p>0,05). LMX (B=0,404; p<0,01) appears to have
a meaningful and positive influence in explaining the 16,5% (F=10,705, p<0,01) vari-
ance for the SUP factor.

Regression analysis findings showing the independent influences of demographic varia-
bles and independent variables to explain JS were examined under two basic Models. In
the Model 1 regression analysis, the predictive influence of demographic variables on JS
was studied in isolation. Subsequently, LMX was added to Model 15 Model 2 examines
the demographic variables and LMX’s predictive influence.

It is seen that demographic variables do not have a meaningful influence in explaining
the variance for JS (F=2,013, p>0,05). When LMX is included in Model 2 regression
analysis, it is seen that experience, a demographic variable (=0,133; p<0,05), and LMX
have a meaningful and positive, significant influence in explaining the variance on JS
and their variance together meaningfully accounts for 31,13% (F=23,357, p<0,01).

Regression analysis findings showing the independent influences of demographic var-
iables and independent variables to explain JS are studied under two basic Models. In
the Model 1 regression analysis, the predictive influence of demographic variables on JS
is studied independently. Further on, OC was added to Model 1; Model 2 studies the

demographic variables and OC'’s predictive influence.

None of the demographic variables appear to assert a meaningful influence in explain-
ing the variance for JS (F=2,013, p>0,05). When OC factors are added to the regres-
sion analysis in Model 2, of the above-mentioned factors, ER (B=0,121; p<0,05), RT
(B=0,220; p<0,01), SIN (B=0,137; p<0,05) and SUP (8=0,275; p<0,01) have positive,
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significant influences on the variance on JS; together accounting for 25,7% of the var-
iance (F=11,483, p<0,01). It appears that OS and RES of OC factors do not have any
meaningful effect on JS.

4.3. A Mediator Effect

The possibility of a mediator effect between the research variables was studied with a
three-stage hiererchial regression analysis. In all three stages, demographic variables were
included in the regression model as control variables.

In Stage One, as explained above, the influence of LMX on OC factors was examined.
The results of the regression analysis indicate that LMX has a positive and meaningful
influence on all OC factors. Accordingly, the first condition for a mediator effect is met.

In Stage Two, LMX’s influence on JS showed that LMX - the independent variable of
the research - has a significant, positive influence on JS — the dependent variable of the
research. This result meets the second condition for the mediator effect.

In Stage Three, all OC factors are included in the regression model together with LMX,
and their influence on JS was analyzed. Accordingly, LMX has a meaningful and posi-
tive influence on JS together with RT, SUP of the OC factors. No meaningful influence
on other OC factors such as OS, RES, ER and SIN was identified.

B coefficient is 0,561 in the regression model where LMX was included independently;
whereas it is 0,407 in phase 3 where OC factors are included. A variance of 31,3% was
found in the second phase of regression model where LMX was included independently;
this variance ratio of LMX together with RT and SUP increased to 37,7% in phase 3.
Accordingly, it can be said that of the OC factors, RT and SUP have a partial mediator
effect on LMXs relation with JS.

As a result, an attempt was made to determine whether OC has any mediator role in
LMX’s relation with JS. Instead of using a single OC variable as a mediator variable,
OC factors were individually included in hierarchal regression analysis so that each
factor’s mediator role could be individually evaluated. Of the OC factors included in
the regression model together with the independent variable LMX, RT and SUP seem
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to have a meaningful effect on JS — the dependent variable. In addition, as these two
mediator variables created a meaningful effect, LMX’s regression coefficient experienced
a decrease. Accordingly, it was determined that RT and SUP of the OC factors have par-
tial mediator roles in the relationship between LMX and JS. Based on these findings, it
is determined that the main hypothesis H4 and sub H,, ve H, are partially supported;

whereas, the other remaining sub hypothesis H, , H, , H, and H,_are rejected.

4b’

5. Discussion and Result

In the age of communication, the human resource profile has changed and Z generation
have started to work within an educated work group. Business organizations must en-

sure that these educated and qualified workers continue working in their organizations.

The literature includes much research on LMX, ]S and OC for the motivation and sus-
tainability of the workforce within the organization. In this study, our goal is to study
OC’s mediator role in the influence of LMX — the relation between leader and followers
- on the workers’ JS.

In the model determined by the scope of this research, LMX as the independent variable
is one factor; JS as the dependent variable is one factor, and OC as a mediator variable
consists of 6 factors (Organization Structure “OS”, Responsbility “RES”, Encourage-
ment and Rewarding “ER”, Risk Taking “RT”, Sincerity “SIN”, Support Environment
“SuUP”).

LMXs relation and correlation with OC factors and its influence on OC factors have
been tested with regression analysis. Correlation findings show that there is a meaning-
ful, procyclical and medium level of relation between LMX and all OC factors (OS,

RES, ER, RT, SIN, and SUP). In the regression analysis findings, it is posited that LMX
has a meaningful and positive influence on all OC factors.

LMX theory suggests the importance and quality of communication between leader and
worker has an influence on the ojective and perceptual structure of organization climate
factors. Quality communication between the leader and worker makes organizational
climate factors perceived as positive and of high quality. In the logistics sector, which
constitutes the data field for the current study, the fact that workers have irregular work-
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ing hours, difficult working conditions, and a low wage policy will create a negative per-
ception of the organizational climate. Quality communication established between the
leader and the followers will transform this negative organizational climate perception
into a positive one and thus it shall increase job satisfaction, job continuity and decrease

resignation intentions.

A correlation analysis between LMX and ]S concluded that there is a meaningful, pro-
cyclical and medium level relation between them. A regression analysis used to check if
LMX, the independent variable, had any influence on JS, the dependent variable indi-
cates that there is a medium-level relation between JS and the quality of leader-worker
exchange, as suggested by LMX theory and the level of quality for this exchange may
influence the level of JS. This result suggests that leaders in the logistics sector - which
provided the data field for this research - should attach more importance to exchanges
with workers in order to be more influential on JS, the workers’ happiness, efliciency
and commitment. While hiring people for leading positions in the logistics sector, it is
important to identify qualities that will bring JS as well as to plan education programmes
and subjects to increase employee talent and boost worker motivation. To this end, it

would be useful to have a JS based value survey for leaders’ performance evaluations.

According to the correlation between OC and J§, all OC factors have a meaningful, pr-
ocyclical and medium relation with JS. A regression analysis suggests that ER, RT, SIN
and SUP have positive and meaningful influences on OC factors, whereas OS and SOR
have no meaningful relation with JS. Of the OC factors, ER, RT, SIN and SUP have
a positive and meaningful effect on JS, which put forwards the necessity for business
organizations to develop policies and strategies that will enhance worker motivation.
In order to increase worker JS, business organizations should provide working condi-
tions providing motivation, encouraging friendship among workers, boosting support
and mutual collaboration, improving worker involvement in decision-making, forming
business relations in a sincere environment, and balancing the working process with the

definition of worker roles in the organization.

In order to determine OC’s mediator role in the relation between LMX and JS, instead
of an aggregated analysis, each factor of the OC variable is individually included in
the study as a mediator variable. Of the OC factors included in the regression model
together with LMX, the independent variable, only RT and SUP exerted a meaningful
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influence on JS, the dependent variable. In addition, while these two mediator variables
create a meaningful effect, it has been determined that there is a decrease in LMX’s
regression coeflicient. Accordingly, RT and SUP of OC factors have a partial mediator
role in LMX and JS relation.

Findings concluded from this research analysis support other studies regarding the OC-
JS relation. Specifically, the results suggest that SIN, SUD, ER and RT of OC variables
have a positive and decisive influence on JS. Therefore, a positive OC leads the way to

a better JS.

When questions regarding OS are considered, employees share mixed responses. A qual-
ity exchange between workers and leaders might eliminate the OS-based ambiguities
and that OS-based problems will have less influence on workers when they have closer
ties with their leaders.

It can be said that leaders who are in close contact with their followers can lead their
followers better, contribute to their improvement better and, as a result, followers might
be willing to have more RES with the positive attitudes of their leaders.

The foundation of LMX states that workers who have more exchanges with their leaders
and who are more closely connected with their leaders also benefit more from the or-
ganizational and individual opportunities, such as promotion, wage improvement and
project support. Depending on the experience and seniority of the workers, anticipated
outcomes include higher initiative and RT.

As the LMX coefficient increases, there is a direct relation between workers’ perceiving
the workplace as a sincerer environment and the LMX model. What is said for SIN
can also be said for SUP. Leaders may support their followers with whom they have a
greater exchange; i.e. followers with a greater LMX coefficient. JS is expected to be as
high as the ER perception of the workers. As they will have greater achievement, they
will be encouraged and rewarded rather than reprimanded when they make a mistake

in an initiative.

As workers feel appreciated and supported for their initiatives, and that they are asked
to participate in decision making processes, the result will be a rise in RES, which will

consequently increase JS in the organizational climate.
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Processes from the production of a good to its delivery to the end user are all critical
facets of the field of logistics. The workforce becomes a very important resource when
identifying solutions for organizations operating in logistics. Like all the other service
sectors, the logistics sector considers JS and positive OC as a very important reflection
of their employee’s satisfaction; even if all technological necessities are provided. Every
single product not delivered on time shall have a direct influence on the customer sat-
isfaction involved in the process. Hence, workforce and human resource applications

have an undeniable importance to deliver a product to its end user.

By providing a geographical superiority, logistics affect the costs of intermediate goods
and end products. Logistics is a labour intensive sector with an efficient growth index
depending on the recent increase in export and import volumes. Despite technological
innovations, HR problems — common in service sector — continually increase. Heavy
working conditions, low wage levels, and competition lead to less profit in the sector,
which leads to an increase in human resources challenges.

Shipping companies are organizations that operate like small enterprises that become
successful through the leadership qualities of the branch manager and his quality ex-
change with his followers. Employees working on the front lines, in the customer offices
of shipping companies scattered across the country, have a face-to-face exchange with
customers. In a branch where quality LMX is provided, transportation staff interacting
with the client will have greater motivation and workers will have lower absentee rates
and higher job satisfaction. A worker with a positive perception of OC and JS will con-

tribute to retention of current customers and attraction of new ones.

Although the human resource professionals are being trained for modern business pro-
cesses and management practices, the OC rate of change is significantly influenced by
the opposing forces of employed experienced and uneducated workers versus educated
human resource. The results of this study are intended to contribute to establishing and
sustaining an LMX-based OC, caring for worker JS and thus uniting experienced and
educated workers on common grounds. Likewise, the results of this study shall lead and
support HR functions of the logistics sector concerning subjects that HR departments
should take precautions for, as well as providing them with required improvement sup-
port.
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In terms of possible limitations, this study has been conducted based on the data collect-
ed from 394 labour-intensive employees in a shipping company with branches across
Turkey. This research only reflects the opinions of a particular company within a certain
period of time. Therefore, it is suggested that further research should be conducted in
order to broaden generalizability of these results.
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IMPACT OF INTER-FIRM
COLLABORATION ON INNOVATION
WITHIN CLUSTERS: EVIDENCE FROM
MEDICAL CLUSTER IN TURKEY

Semih Ceyhan, Nilay Aliiftekin Sakarya

Abstract

Despite the general idea that collaboration within clusters leads more innovative activities, there is still
need for further empirical work for justifying. 1o this end, this study elucidates the relationship between
inter-firm collaboration and innovation within Medical Industry Cluster firms in lvedik Organized
Industrial Zone' in Ankara, Turkey. A questionnaire was administered ro 44 firms of the cluster to
collect data and investigate the collaboration between firms clustered for innovation, to find the inno-
vation dynamics that characterize the cluster and to see how collaboration is carried out between firms.
Results implied that firms tend not to collaborate with each other within the cluster although innovative
activities exist. Reluctance of the firms to collaborate was explained by trust problems and by the fact
that most firms procure technologies from outside of Turkey. Discussion and implications for future
research were also presented.

Keywords: Clusters, Innovation, Collaboration, Medical Sector, Small and Medium Sized Enterprises
(SMEs)

1. Introduction

Collaboration and innovation relationship is comparatively a new subject of interest in
practice and scientific inquiry (Grant and Baden Fuller, 2004; Linnarson, 2005; Hage-
doorn, 2002). Leifer et. al (2000) and Linnarson, (2005) argue that inter-firm research
& development (R&D) collaborations provide opportunities for companies to reduce
R&D expenses, decrease marketing time and minimize the risk of missing new oppor-

1 Special thanks to Mr. Fatih Mutlu (General Manager of Ankara Teknopark A$) for his generous
support by providing us the data we needed for this study.
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tunities and make firms more flexible. It also addresses the problem of accessing missing
competences (Leifer et al, 2001), since innovations require knowledge from diverse are-
as of competence and sources (Schmickl and Kieser, 200a7). In order for a company to
develop its innovative capability it is important to identify the value of external knowl-
edge and, adjust and apply it to its internal processes (Cohen and Levinthal, 1990).

Recently, Turkey has started to aggressively develop policies and establish institutions
to create inter-firm collaboration between companies by supporting industrial clusters
and innovation activities. When we investigate the government strategy on clusters and
innovation policy in Turkey, it can be noticed that popularity of the concepts attracted
significant attention of policy makers as much as scholars. Ministry of Development of
Turkey, highlighted the importance of the clusters in 10" development plan of which is
an important guide for strategies of public institutions (10™ Development Plan, 2013).
However, we claimed that there is a misunderstanding and misuse of the concepts them-
selves. Government tends to name any agglomeration as a potential cluster without
examining if there is a collaborative environment or not. Similarly, the effect of the
geographical proximity on innovation activities of the firms is questionable.

Particularly in Organized Industrial Zones (OIZ), a suitable climate is tried to be devel-
oped for clustering among firms operating in the same industry. These areas are designed
to provide a better working climate for companies, facilitating mechanisms to reach
necessary resources faster and easier. Firms lower the transaction costs and utilize from
the synergy created in OIZs. Therefore, major focus of government policies and cluster
support programs through OIZs is to develop clusters and increase innovative activities
in industries that have high potential (Caglar, 2006).

The term innovation is widely used in both business practice and academia with many
definitions, however it should not be restricted just to novelty of the product or service
(Christensen & Raynor, 2003). Scholars have been trying to find a comprehensive defi-
nition that includes all aspects of the innovation, such as change, advantage and novelty
(Berthon, Hulbert, & Pitt, 2004). Scholars agree on the idea that there should be a
distinction between invention and innovation; in contrast to the fact that innovation
is simply commercialized as inventions (Solow, 1957). Innovations are important as
central economic drivers (Schumpeter, 1934; Schmookler, 1962) and this importance
increases when there is a technological aspect, sometimes influencing the industry as
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a whole and leading change (e.g. Apple’s iPod, or the Internet) (Solow, 1957; Chilver,
1991; Syrett & Lammiman, 2002). Being able to introduce technological innovation is
the dream of most firms, since it provides immense competitive edge (Lawless, 1996).

In order to successfully adopt and commercialize innovation a firm should combine
complex human and capital resources in addition to the proper diffusion and distri-
bution techniques (Jorde & Teece, 1990). This complexity created two different strate-
gy; first claiming that innovation processes should be protected against rivals to ensure
competitive advantage (Barney, 1991); while other side emphasizing the importance of
collaborative strategy based on knowledge transfer, networks and ecosystems (Adner,
2006). Barney (1991) suggested that firms should gain competitive advantage by having
core competences. In the case of technological innovations, maintaining the core com-
petencies and resources related to technological innovation and isolating mechanisms
become critical (Rumelt, 1984; Bharadwaj, Varadarajan, & Fahy, 1993). Moreover,
Conner & Pralahad (1996) took one step more and claimed that knowledge is the most

important resource within the resource based view.

While the resource based view has some true extents (Gomes, Hoche-Mong, Hoche-
Mong, Ivanek, & Wakelin, 1991), recent theories concentrate on the collaboration and
innovation relationship, and indicate that technological innovations cannot be realized
in isolated environments (Teece, 1990; Jorde & Teece, 1990; Khanna, Gulati, & Nobhria,
1998; Adner, 2006). Therefore, technological innovations require complex supportive
services and processes which are very hard for a firm to handle on its own (Teece, 1990).

The concept also attracts attention of the innovative companies as much as of academia,
in order to deal with continuously changing and challenging environment. These com-
panies need to analyze the consequences of selection between these two alternatives,
competition and collaboration, and decide their positions between these two extremes
(Conner & Pralahad, 1996). Teece sums up this dilemma quite well:

“Competition is essential to the innovation process and to capitalist economic devel-
opment more generally. But so is cooperation. The challenge to policy analysts and to
managers is to find the right balance of competition and cooperation, and the appro-
priate institutional structures within which competition and cooperation ought to take
place.” (Teece, 1990, p. 1).
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Taking into consideration these debates and the increasing tendency to investments for
clusters in Turkey, this study focuses on the relationship between collaboration and in-
novative performance of firms in Medical Cluster of Ivedik Organized Industrial Zone
(OIZ), which is one of the biggest OIZs in Ankara, providing a good illustration of the
classical firm collaboration effort of policy makers. It is the common idea that collabo-
ration in high-tech industries, like medical sector, is not just a contractual exchange but
reflects a critical role for conforming rapidly changing developments (Powell, Koput, &
Smith-doerr, 1996). Thus, it is important to test the validity and generalizability of this
argument in a cluster in the context of a developing country. This study aims to test the
impact of the inter-firm collaboration on innovation activities of the firms in Medical
Sector Cluster of Ivedik OIZ (Medical Sector Platform — MEDICAPLAT), Ankara. In
undertaking this, it is hoped to strengthen the theoretical framework of inter-firm col-
laboration on innovation process occurring related to the problems of cooperation and
coordination in industrial clusters. To fulfill this purpose, we try to answer the following

three research questions:

* RQ1: What is the current situation of innovation capacity that characterize Medical

Sector Cluster of Ivedik OIZ (Medical Sector Platform — MEDICAPLAT)
* RQ2: Is collaboration for innovation existent in this sector and to what
* extent?

* RQ3: How is collaboration then carried out on innovation in such a complex envi-

ronment between companies in cluster?

* RQ4: What are the barriers against the realization of collaboration for innovation
in clusters?

2. Theoretical Framework

This section is organized as follows: first the literature of clusters under perspective of
collaboration, second the literature of clusters under perspective of innovation and third
the literature illustrating a link between collaboration and innovation within the clusters
will be examined. The reason for this categorization is that there is a belief in the cluster
literature that clustering positively affects both collaboration and innovation. Before
analyzing the relationship between inter-firm collaboration and innovation within a
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cluster, it is important to see the academic background of these concepts in cluster

literature.

The Relationship Between Cluster and Collaboration

Until the end of 20th century, the focus of the economy has been on macroeconomic
conditions as the source of growth and prosperity. However, there has been a change on
the focus; the importance of the microeconomic conditions has been appreciated. More
than macroeconomic stability, terms like “knowledge-based economy”, “information”
society and “economic geography” have come into use while explaining the economic

success.

In this context, concept of cluster has received widespread attention in the last two
decades in explaining the importance of internal connections, knowledge and resource
sharing, joint decisions, collaboration with public institutions and universities, shared
R&D activities between the firms in order to create competitive advantage. The poten-
tial positive economic effects and good examples of the clusters took the attention of
policy makers in terms of building up strategies for creating and developing sustainable

clusters.

The historical roots of clusters date back to 19th century, since industrial districts con-
cept was developed by Marshall (Marshall, 1890). He stressed the idea that location of
the firms affects the efficiency. When firms get geographically closer, they have some
positive externalities, which are so called Marshall Externalities. He explained these ex-
ternalities by three factors; specialized labor, industry specific inputs and knowledge
spillovers. Marshall stressed the importance of knowledge spillovers by describing it to
people (craftsmen) getting inspired by each other and sharing the tacit knowledge. The
main idea of standard agglomeration theory (Scitovsky, 1954; Krugman, 1995) is that
cluster firms share a common of labor supply, knowledge, infrastructure, resources etc.

by forming extensive local linkages with other firms.

After this first reference of collaboration of industrial districts, researchers of the Cali-
fornian school put emphasis on the cost advantage of the firm agglomerations. Change
in technology and market conditions leads to higher uncertainty and increase the trans-
action costs of the firms. Californian school thinks of clusters as a result of a collabora-
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tive effort to minimize these transaction costs and uncertainties (Scott, 1988; Storper,

1989).

While Californian school centers its argument on traded interdependencies, flexible
specialization theorists emphasize trust and flexible firm boundaries as untraded inter-
dependence of firms (Newlands, 2003). Success of regional agglomerations in northern
Italy in 1980’s has taken attention of these scholars. One of the most famous represent-
atives of this Italian school, Becattini (1990), reapplied Marshall’s concept of industrial
districts to Iralian districts. He was able to convincingly propose the Marshallian model
against the Fordist traditional perspective (Giuliani, 2005). The Third Italy has been
one of the first such industrial district phenomena to be investigated in depth by many
scholars (Lyon, Baruffi, & Electric, 2011; Carbonara, 2002; Belussi, Gottardi, & Rul-
lani, 2003). Traditional industries of shoes, furniture, tiles, and musical instruments in
northeast and center of Italy had been very successful and gained a competitive advan-
tage globally, despite the fact that other regions of Italy were in stagnation and recession.
Lyon etal. (2011) argued that many of the studies on the Third Italy stressed the impor-
tance of social capital within the region.

Main idea of clusters is proximity and general thinking in the literature is that proximity
naturally brings along inter-firm collaboration. Close firms in similar sectors interact a
lot and eventually there would be cooperation.

The Relationship Between Cluster and Innovation

During the 1980’ a new approach, Economic Geography: The GREMI (Groupe-
ment Europeen des Milieux Innovateurs) Approach, intended to move away from the
static point of view and focused on the dynamic nature of industrial agglomerations
(Bahlmann & Huysman, 2008). This approach stressed the potential of these dynam-
ic agglomerations to generate change. They used the term Innovative Milieu which
means “groups together in a coherent whole, a production system, a culture and actors.”
(Giuliani, 2005, p.271). Following elements are considered as the elements of milieu:
know-how, standards and rules, values, relational capital, human and material resources
and interaction patterns with the external environment. With the concept of network
of innovation, GREMI was able to perceive innovation as a socio-territorial phenome-

non. Accordingly, it stressed the importance of learning, inter-firm networks, regional
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socioeconomic embeddedness (Bahlmann & Huysman, 2008).

Porter, the creator of the cluster concept, put emphasis on the competitive environment
of clusters in his famous five-diamond model (Porter, 1990), which could be consid-
ered as a progress of the Marshall’s industrial district (Newlands, 2003). Porter (1990)
claimed that competitiveness depends on the capacity of innovation and upgrade, and
once companies gain competitive advantage through innovation then they need to sus-
tain it with relentless improvement. He also claimed that clusters contribute to enhance-
ment of the firms’ productivities by providing them the opportunity to access to the
means needed for their activities such as technology, knowledge, channels, customers,
input etc. and this easy access makes them more innovative.

Institutional and evolutionary economists also view competition as an important part
of the change. Boschma & Lambooy (1999) proposed that evolutionary thinking may
be useful for describing the process of localized collective learning and its’ effects on
technological changes. If the nature of the competition is innovative in a cluster, prox-
imity leads firms to create new products, new technologies (Nelson & Winter, 2009;
Amin, 1999). Aliiftekin, Yiiksel, Tas, Cakar, & Bayraktar (2012) argued that clusters are
strategically important to obtain and sustain competitive advantage and according to
Newlands (2003) new technologies are the drivers of competitive processes in clusters.

As underlined in the literature, innovation peculiarly benefits from the agglomera-
tions (Audretsch & Feldman, 1996; lammarino & McCann, 2006; Jaffe, Trajtenberg
& Henderson, 1993) and more recent studies also focus on the clusters and their in-
fluence on the generation of technological innovation (Gnyawali & Srivastava, 2013;
Gugler, Keller & Tinguely, 2015). Firms often struggle in innovation due to resource
constraints (Ahuja & Lampert, 2001; Galia & Legros, 2004), uncertainty (Carbonell &
Rodriguez-Escudero, 2009; McGrath, 1997) and clusters help firms to decrease those
barriers through influencing awareness and motivation towards innovation and help
them to reach necessary resources (Gnyawali & Srivastava, 2013). Social interaction in
clusters help firms to explore a wide range of new ideas and get in contact with com-
munities of experts in the cluster which reduces the uncertainty. This social network
resources of clusters helps firms to increase their ability of innovation (Phelps, 2010;
Srivastava & Gnyawali, 2011).
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Literature on clusters empirically shows that the positive atmosphere within the clusters
plays an important role in the stimulation of innovation (Audretsch, Lehmann & Warn-
ing, 2005;Cumbers, MacKinnon & Chapman, 2008; De Beule, Van Den Bulcke &
Zhang, 2008; ); but Gugler et. al (2015) also illustrated that cross-cluster relationships
are also important in multinational enterprises’ (MNEs) knowledge creation. Therefore

clusters are also effective in global innovation strategies.

The above stated literature illustrates that there is an understanding that clusters increase
the innovation capacity of the firms mainly because of creating competitive environ-
ments which force firms to be more innovative.

The Relationship Between Collaboration and Innovation

Innovative and technological changes in the world in recent decades changed the en-
vironmental conditions dramatically. In order to keep up with this relentless change
in the environment, organizations began searching for new solutions. According to
Kotter (1996) the forces which drive the need for major changes, are global changes,
competition and markets. The dramatic development of the technology and increased
international economic integration put organizations in a position where they face both
more threats and more opportunities. While organizations face more domestic and in-
ternational competition, they also can find easier ways to reach bigger and more markets
with fewer barriers (Kotter, 1996). Achieving these changes (innovations) is easier when
there is inter-firm collaboration. Shan & Hamilton (1991) argued that partnering firms
realize economies of synergy as a result of pooling resources, risk reduction, production
rationalization and utilization of assets. It is also claimed that clusters were able to es-
tablish strong positions in world markets with their innovative production and network
styles (Andersson, Hansson, Serger, & Sérvick, 2004).

The literature has already provided empirical evidence (Propris, 2002) claiming that
despite being small and investing very little in R&D, SMEs tend to be more innova-
tive than large firms. Hypothesis involved the thought that firms do not innovate in
isolation but rather innovation is affected by the network of actors (Hakansson, 1987).
According to Powell, Koput & Smith-doerr (1996) when there is a radical technological
development, since the research breakthroughs are so broadly distributed, no single
firm has the necessary internal capabilities to adapt these innovation. Thus a variety of
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collaborative efforts occur between firms that seek to reduce the inherent uncertainties
and acquire the skills and knowledge that cannot be produced internally. This fact has
encouraged researchers to investigate the link between innovation performance and ge-

ographical concentrations of industrial activities.

There is not a common definition of innovation, however for the purpose of this re-
search adopting the definition of Dosi’s definition (as cited in Propris, 2002, p.338) is
appropriate:

“Innovation concerns the search for, and the discovery, experimentation, development,
imitation, and adoption of new products, new production processes and new organi-
zational set-ups.”

Drawing upon the definition, three categories of innovation are concentrated: product,
process and organizational. The main reason for this categorization is to address the
questions of how inter-firm collaboration affects these types of innovation, and more
importantly to shed light on whether small firm clusters’ environment help promoting
innovation or not. Akdeve (2008) also put emphasis on this categorization by claiming
that recent highly competitive environmental conditions forces local economies to build

strong product, process and organizational innovation capabilities.

Product and Process Innovation:

Lorenzen (2001) described product and process innovation as subcategories of localized
technological learning. Product Innovation is about bringing something new to the
market place that improves the range and quality of the product or service. The con-
cept of locality here is associated with the spatial borders in which learning takes place.
Hence, although there is an absence of R&D investment, small firms can be innovative
according to the context in which they operate. If the context is about sharing an uncod-
ified, informal knowledge and information; firms must be located geographically close.
Thus, there needs to be an effect of inter-firm collaboration on product innovation in
firm clusters (Propris, 2002).

In terms of business processes, innovation occurs by consolidating some process-level
variables (initiation, portfolio management, development and implementation, project
management, commercialization etc.) and these variables define how organizational
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processes convert inputs into outputs (Crossan & Apaydin, 2010). In our research,
in addition to the process innovation, we also put a special emphasize on commer-
cialization (marketing) aspect of the innovation. When we consider marketing aspect
of innovation, there is an underdevelopment in the innovation management area, by
leaving the domain to the marketing specialist; however the innovation cycle remains
incomplete without implementing the innovation to the market (Adams, Bessant, &
Phelps, 20006).

Organizational Innovation

Crossan & Apaydin (2010) proposed a five-type based managerial levers for organ-
izational innovation: (1) missions/goals/strategies; (2) structures and systems; (3) re-
source allocation; (4) organizational learning and knowledge management tools; and
(5) culture. This categorization is made according to the dynamic capabilities concept
of resource-based view (Prahalad & Hamel, 1990; Eisenhardt & Martin, 2000; Teece,
Pisano, & Shuen, 1997). Bringing up the literature references together for each lever,
Crossan & Apaydin (2010) claimed that these five organizational levers support firms to
be able to innovate. Also, some scholars claim that there is a strong link between prod-
uct and organizational innovation (Floyd & Lane, 2000; Danneels, 2002). According
to this view, product innovation drives firms to organizational renewal by exploring
and exploiting new competences and capabilities within the firm. Resource-based view
scholars put emphasize on this dynamic nature of firm capabilities and Eisenhardt &
Martin (2000) argued that these capabilities are also dependent on inter-firm allianc-
es. Innovation in the organizational level is important since efficient organizations can
be traced in continuous improvement of processes (higher speeds, greater flexibility,
lower costs etc.) (Lorenzen, 2001). According to Lorenzen (2001) innovation is not
only about achievement of a new knowledge, it also requires firm-level organizational
habit changes. For example, relevant unlearning of some routines and qualification of
employees may be necessary in formalization and concentration of R&D departments.
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Some Counter-Arguments

On the opposite of the mainstream literature that argues that clusters positively affect
innovation and collaboration, some scholars questioned whether geographical proxim-
ity has to increase innovation and collaboration or not (Boschma, 2005; Huber, 2012;
Ben Letaifa & Rabeau, 2013). In their critical work, Ben Letaifa & Rabeau (2013)
address the question of why some clusters fail to innovate and collaborate despite prox-
imity. Second, they claimed that sometimes geographical proximity can negatively im-
pact the collaboration. Huber (2012) examined the Cambridge IT Cluster and found
out that there is no innovation benefit for the R&D workers of the firms. The reason is
that R&D workers do not find it necessary to interact with other firms and they found

alternative sources, like internal sources and internet, more useful for them.

The above literature shows that there have been many studies on clusters and their ef-
fect on innovation and collaboration. However, the relationship between collaborative
activities and innovation needed to be tested empirically within clusters. Our claim in
this paper is that trust is an important factor which affects the success of clusters in the
stimulation of innovation. As stated in literature lack of trust decreases the inter-organ-
izational cooperation (Bromiley & Cummings 1995); but there is a need for examining
the role of trust in clusters. This study mainly focused on to construct a framework that
portrays the relationship between inter-firm collaboration and three types (product,
process and organizational) of innovation. After testing this relationship within a clus-
ter, this study would seck new answers for the debate of whether collaboration affects

innovative activities in clusters or not.

3. Methods
Sampling

We employed a purposive sampling method for sampling procedure. Medical Platform
(MEDICAPLAT) in Ankara, Turkey, established in 2012, was our sample which is a
Cluster in Medical Industry. MEDICAPLAT aims to increase the competition, inno-
vation and production capacity of the firms in Medical Sector Cluster of Ivedik OIZ.
There are 49 medical firms operating in MEDICAPLAT. Based on the information
from the Medical Device Sector Report of Development Bank of Turkey, Ankara med-
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ical firms have a foreign trade volume of 477 million dollars in 2011. 90% of this
amount consist of imports. Although the export proportion is very low, it has been in-
creasing in recent years. In 2002, the exports constituted only 5% of total foreign trade,
this percentage had increased to 10,6% in 2011. In this year, Ankara provided 24% of
the total exports of Turkey. 7,1 million dollars of export volume in 2002 had increased
to 50,4 million dollars in 2011. On the other hand, 135,1 million dollars of import
volume had increased to 426,2 million dollars from 2002 to 2011. (Development Bank
of Turkey, January 2013).

Data Collection

In order to find empirical data, it is needed to obtain observable evidence. In quantita-
tive methods, a proposition becomes meaningful when it can be empirically verified or
if there exists an empirical method or evidence for deciding the truth and falseness of
the proposition (Brown, 1977). Therefore, primary data were collected through ques-
tionnaires which could provide measurable and verifiable data.

The questionnaire consists of 61 items and has been divided into 9 parts. The first part
consists of information regarding demographics on organization location, age, employ-
ee numbers, sharcholder structure etc. The second part consists of items related to R&D
activities of the firms, the third part includes items on technology usage of the firms.
The fourth section is about innovation activities, the fifth one consists of items about
patent and license information. The sixth part has items on technology transfer while
the seventh part is on inter-firm collaboration. In section eight, collaboration of firms in
technological areas specifically examined and the last section has items on design. In the
questionnaire mainly a /ikert-type response scale was used to score each item and scores
range from 1 which is strongly disagree to 5 which is strongly agree.

Data were derived from a survey which was done as a part of the establishment project
of MEDICAPLAT in 2012, on 44 of the total 49 firms. Main purpose of the question-
naire was to identify technology transfer level, innovation capacity of firms and also to
determine the collaboration level between firms. Thus, content of the questionnaire is a
good fit for the purpose of the research. In this research, only related results of question-
naire are used, other topics (e.g. design, usage of technology) unrelated with the focus
of the research in the questionnaire are not used in the analysis. It is also important to
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note that first there was strong support for validity and reliability of the scale and second
the questionnaire results are primary data and have not been used in any academic or
non-academic research before. The questionnaire was administered to 44 medical firms

in MEDICAPLAT, the obtained data were transferred into SPSS and statistical analyses
were conducted by running descriptive statistics, chi-square and frequency analysis.

4. Results
Descriptive statistics

There are 44 firms from the cluster participated in the questionnaire. When we look at
the age of the companies, we see that only 9% of them established before 1990. 36%
of the firms were established between the years of 1990-2000; 48% of them were estab-
lished between the years of 2000-2010 and 7% after 2010. It is important to note that
all firms were established in Ankara. Legal status of the firms are mostly limited com-
panies (%81.8); followed by corporations (%13.6) and proprietorships (%4.5). 55% of
the firms employed less than 10 personnel. 25% of the firms employed between 10-20
employees. Proportion of the firms that employed between 20-50 workers is 11%, this
proportion declines to 9% for the ones who employed more than 50 workers. Graph-2
summarizes the sizes of firms by number of employees.

Innovative Activities / Outputs of Firms

When the firms were asked whether they have R&D departments, which is very im-
portant for innovative activities only 36.4% answered “yes”. Since most of the firms are
small sized, they may not have realized departmentalization yet.

Although it does not mean that firms cannot innovate without R&D departments, this
low percentage still raise the question of whether the cluster firms have the capacity to

innovate or not.

Innovative outputs of the firms like patent, utility model, industrial design and brand
applications are good indicators of innovative activity of the firms (Acs & Audretsch,
1988; Acs, Anselin, & Varga, 2002). When we examined the application numbers we
see that there were 21 patent applications from 15 firms (34% of total firms), 17 utility
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model applications from 9 (20%) firms, 28 industrial design applications from 7 (16%)
firms and 73 brand applications from 30 (68%) firms. Among these applications 13 pat-
ents were registered for 8 firms (18% of total firms), 13 utility models were registered for
6 (14%) firms, 26 industrial designs were registered for 6 (14%) firms, and 69 brands
are registered for 28 (64%) firms. These few numbers of innovative outputs (patent,
utility model and industrial designs) may be related to the lack of R&D departments of
the firms. Most of them do not have an institutionalized innovation generation.

Almost 48% of the firms claimed that their intellectual property rights had been stolen
by others and this opportunistic behavior of the firms decreased the trust level within
the cluster. Trust in clusters is a critical factor which promotes inter-firm collaboration
(Oba & Semercitz, 2005) and innovative activities (Dayan, Di Benedetto, & Colak,
2009). Lack of trust decreases the chance of collaboration and consequently lowers the
innovative activities. Participants were also asked where they procure their production
technologies. 66% of the firms claimed that they use unpatented technologies devel-
oped by their firms. 32% reported that they use their own patents, and 23% informed
that they used expired and free patents. Purchasing licenses were very rare both from
other firms (4.5%) and from universities and research centers (2,3%) in Turkey. With
respect to buying technologies from abroad (purchase equipment, software etc.) 55%
of the firms used this method to obtain production technologies. 25% of the firms pro-
cured their production technologies in cooperation with firms in Turkey, while 16% of
the firms gained these technologies in cooperation with firms outside Turkey.

Collaboration & Innovation

When participants of the questionnaire were asked whether they had done any product
innovation within the past 5 years, 41 (93%) of them answered yes. Regarding process-
es, 70% of them achieved innovation in their processes. These proportions decreased
to 66% for organizational innovation and 61% for marketing innovation. When the
types of the product innovation were examined in detail, 30% (13 firms) of the firms
claimed that their product innovation is new in the world. 77% (34 firms) of the firms
reported that they have achieved innovation which is not new in the world but new
in Turkey. 64% (28 firms) of them claimed that they have new product innovation
for their firms which had already existed in Turkey. When same questions were asked
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for process innovation types, only 11% (5 firms) of the firms claimed that they have
achieved worldwide new process innovation. 43% of them (19 firms) claimed having
new process innovation in Turkey and 57% (25 firms) of them claimed that they had

new process innovation in the firm-level.

These results are in accordance with the results in the way of procuring product technol-
ogies which indicated that more than half of the new technologies are purchased from
other countries. Therefore, innovations are mostly derived from existing technologies in
the world which are transformed and adapted to Turkey. When participants were asked
about collaboration, only 43% (19 firms) of them reported that they collaborated with
other firms. 25% (11 firms) of the participants confirmed that they have collaborated

for product and process innovation.

When the low collaboration level is evaluated with the high innovation levels it can be
derived that innovation is independent from collaboration for MEDICAPLAT firms.
Following section statistically tests this relation between inter-firm collaboration and
innovation activities.

Chi-square test results
Collaboration and Innovation Relationship

In order to explain the above results of the low collaboration level and high innovative
activities, chi-square test was conducted to examine whether there is an interdepend-
ence between collaboration and innovation types (product, process and organization).
Chi-square tests results imply that collaboration activities are independent of product,
process and marketing innovation with a p-value of 0,721, 0,282, 0,143 respectively.

On the contrary to product, process and marketing innovations, as can be seen in Ta-
ble 1, there is dependence between collaboration and organizational innovation with a
p-value of 0,026. When the correlation between these two variables is tested it can be
seen that there is a positive correlation of 0,337, which is statistically significant at the
0,05 level, between collaboration and organizational innovation.
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Table 1 Collaboration & Organizational Innovation Chi-Square Tests

Va- JF Asymp. Exact Exact
lue Sig. (2- sided) | Sig. (2-sided) | Sig. (1- sided)
Pearson Chi- 4,9
1 ,026
Square
85°
Contlm.uty 3,6 ] 056
Correction®
54
{R‘lk:.:hhood 5,2 , 022
atio
73
Fisher’s Exact 052 026
Test
Lfnear-by- _ 4,8 ] 027
Linear Association
72
N of Valid 44
Cases

a. 0 cells (0,0%) have expected count less than 5. The minimum expected count is 6,48.

b. Computed only for a 2x2 table

When these results are analyzed altogether it can be seen that although general literature

streams argue that collaboration activities affect the innovation level within the clusters,

there is not a statistically significant relationship between inter-firm collaboration and
product, process and marketing innovation in our sample which is MEDICAPLAT.

Collaboration & Intellectual Property

When we examined the relationship between collaboration and intellectual property

innovation (new patent, utility model, industrial design and brand registrations), we

found that there is no statistically significant interdependence between collaboration
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On the other hand, there is a statistically significant relationship between collaboration

and intellectual property theft with a p-value of 0,017 as demonstrated in the Table 2.

There is also a significant (0,016) positive correlation of 0,361 between collaboration

and intellectual property theft. These results indicate that there are serious trust prob-

lems in the cluster. Low level of collaboration may be a consequence of the positive

correlation between collaboration and intellectual property theft. Following section will

be dealing with the trust issues within clusters.

Table 2 Collaboration & Intellectual Property Theft Chi-Square Tests

Asymp. Exact Exact
Value | Gig (2-sided) | Sig. (2-sided) | Sig, (1- sided)

Pearson Chi- 5,7 1 017
Square 40°
Continuity 4,3 1 037
Correction® 73
Likelih >

ikelihood 5,8 1 015
Ratio 64
Fisher’s Exact 032 ,018
Test
Linear-by- 6

1near- y 5 1 ,018
Linear Association 09
N of Valid 44
Cases

a. 0 cells (0,0%) have expected count less than 5. The minimum expected count is 9,07.
b. Computed only for a 2x2 table
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5. Conclusion and Discussion

In the literature, trust have been seen as an important factor for the success of the firm
agglomerations. Social trust mechanisms play an important role for inter-firm collabo-
ration (Oba & Semercidz, 2005; Dayan & Di Benedetto, 2010) Trust is a critical factor
which triggers innovative activities (Madhavan & Grover, 1998; Koskinen, Pihlanto, &
Vanharanta, 2003; Akgiin, Byrne, Keskin, Lynn, & Imamoglu, 2005; Dayan, Di Bene-
detto, & Colak, 2009). Adler (2001) stated that “the high-trust forms of intra organ-
izational, interdivisional, and inter-firm relations encourage more effective knowledge
generation and dissemination” (p.225). Liao (2010) illustrated that trusting issues are
directly effecting the performance of the firms in clusters.

MEDICAPLAT demonstrates a good example of general Turkish business system re-
garding the trust issues. In Turkish socio-cultural context, close interpersonal relation-
ships are important where networks are established through family members, relatives
and neighbors of geographical proximity (Kagitcibagt, 1984; 1mamoglu, 1987). Empir-
ical results on intellectual property theft and collaboration relationship illustrated that
firms in MEDICAPLAT have a difficulty to build extended trust since they have faced
opportunistic behaviors. Additionally, the complexity and uncertainty about laws and
legal procedures within Turkish business system result in feeling of powerlessness of
businessmen which may also cause trust problems towards the system (Bugra, 1991).
Lack of institutional arrangements against the violation of intellectual property rights
might also be a reason for the general trust level of the cluster firms (Oba & Semercioz,
2005). Consequently, firms have trust problems and are reluctant to collaborate.

The results illustrate that although there are innovative activities within the cluster, there
is not statistically significant relationship between collaboration and innovation. Col-
laborative activities of the firms are less than innovative activities, while 93% of the
firms were claiming they have realized product innovation, only 43% of them reported
that they have collaborated with other firms. Chi-square test results provide information
about this, there is only a low level (0.337 correlation) statistically significant interde-
pendence between collaboration and organizational innovation. Other types of inno-
vations are not affected by collaboration. One reason for low level collaboration could
be related to trust problem among firms. Statistically significant correlation (0.361)
between intellectual property theft and collaboration indicates that firms do not prefer
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to collaborate with each other since there is a risk of facing intellectual property theft.
Additionally, proportion of firms who obtained their product technologies as a result
of the cooperation with other organizations in Turkey, and cooperation with other or-
ganizations outside Turkey are very low; 25% and 16% respectively. The trustless envi-
ronment could be considered as a reason for low level collaboration within the cluster.

Another result implied by the questionnaire is that most of the firms (77%) claim that
their innovations are new in Turkey, while already existing in the world. This means that
innovation dynamics of the environment push firms to procure their new technologies
outside Turkey which may consequently decrease the need to collaborate with others for
innovation within the cluster. Additionally, when firms are asked what kind of obstacles
they face in development of innovation, 55% of them claimed the argument of not
being able to find a capable partner to innovate with. These results imply that Medical
Cluster in Ivedik OIZ does not provide a collaborative environment to cluster firms
regarding innovation and technology transfer. Innovative activities in terms of prod-
uct, process, intellectual property; and technology transfer could be seen in the cluster;
however, these are not a consequence of inter-firm collaboration. Claiming that cluster
policies of Turkey should be insufficient in terms of sustaining a collaborative environ-
ment for the firms would not be wrong based on these results, however further studies
are needed to be done.

Discussion

This study was an attempt to determine whether there is a relationship between col-
laboration and innovation in clusters. General literature streams argued that clusters

positively affect both collaboration and innovative activities of the firms.

In addition, there is a general idea claiming that collaboration activities within the
clusters affect the innovation level. However, there are also researches defending the
opposite of these general arguments questioning the relationship between innovation
activities and inter-firm collaboration efforts within the clusters. In order to provide
new empirical evidences to this debate, this study examined the effect of the inter-firm
collaboration on innovation within a cluster.

Accordingly, empirical findings of this study indicated that there is not a significant
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relationship between collaboration and innovation within the cluster although innova-
tive activities exist. Results then implied that clusters may not necessarily increase the
collaboration between firms, and the relationship between collaboration and innovation
may not exist. Innovation dynamics that characterize MEDICAPLAT are not much
dependent on the collaborative efforts of the firms within the cluster. This could ground
upon three main causes: (1) trust issues between firms, (2) procuring the technologies
from outside Turkey; and (3) cluster specific characteristics.

Based on the results, it would not be wrong to argue that reluctance of the firms to
collaborate can be explained by trust problems. When a firm has a fear of theft of its
research & development activities, the probability of collaboration with other firms
becomes very difficult. As claimed in De Noni, Ganzaroli & Pilotti (2013) local trustful
relations effect the exploitative innovation development rather than explorative innova-
tions. Therefore, firms do not prefer to share their innovations with others, most of the
time they try to keep it as a secret since the rival firms may easily imitate the product and
claim the property of the innovation. Moreover, numbers of patents and utility models
are low (only 13 patents are registered for 8 firms and 13 utility models are registered for
6 firms) which will be a cause of untrustworthy environment since trust-based relations
are claimed to be highly dependent on the presence of stable legal protection (Lane &
Bachmann, 1996). The results implied that the low-level collaboration in MEDICA-
PLAT is affected by this general trust problem of Turkish business system.

The second important result is the fact that most firms procure technologies from out-
side Turkey. This case affects the innovation dynamics of the cluster by making inter-firm
collaboration for innovation unnecessary. The potential of the cluster firms’ research &
development is also low and most of the firms do not even have R&D departments.
Complaints of MEDICAPLAT firms about lack of capable partners to innovate with
are also good indicators for the level of innovation capabilities and competences of the
cluster firms. Under such circumstances it would not be wrong to question innovation
capacity of MEDICAPLAT cluster firms. When there is a low level of R&D and quality
of this R&D is also a question, it will be pointless to hope that collaboration on inno-
vation exists in a cluster. Empirical findings illustrate that in MEDICAPLAT there is
no link between product or process innovation and collaboration. Only one link exists
in organizational innovation which is not highly related to R&D activities. When this
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low innovation capacity of the cluster is combined with the trust problems, most of the
firms prefer to obtain high quality, credible technologies from abroad which is more
confident and risk free.

Other than these two results, it is also needed to be considered that the sample cluster is
a new one which is established in 2012. MEDICAPLAT may need some time to build a
collaborative environment and overcome the trust issues. Although there is a long histo-
ry of medical sector in Ankara, the cluster development in Ivedik OIZ is comparatively
new. It may take some time to see the effect of cluster.

Management of the cluster is also another aspect, but it is not included in the context
of this study. There are questions exist on how clusters should be designed in a way that
they can promote collaboration and innovation.

'The above results illustrated that there are some problems in MEDICAPLAT on estab-
lishing cluster characteristics. There is a low level of collaboration; there are trust prob-
lems and low level of innovation production (most of the firms obtain innovation from
abroad). More importantly, the results raise the question of whether a medical sector
cluster exists in Ivedik OIZ or not. If the innovation activities of the firms are independ-
ent of each other, and if there is not enough collaboration between them, how being a
cluster contributes to these firms other than geographical proximity. This is also a gen-
eral policy problem of Turkey on developing cluster strategies. As mentioned in Martin
& Sunley (2003) the concept have become a world-wide policy fashion item and just
because naming a firm agglomeration as a cluster does not necessarily make it a cluster.
Ebbekink & Lagendijk (2013) debated the limited success of some clusters and criti-
cized cluster building policy rationales as the reason of the inefficacy. Policy makers firstly
need to determine different cluster governance structures and coordinating mechanisms
for each cluster to use their scare resources efficiently (Brown, 2000). Based on this
structure they should establish the channels necessary for collaboration and innovative
activities and then invest on the potential clusters. Moreover, on institutional level some
precautions need to be taken to prevent opportunistic behavior. As claimed by Oba &
Semerciéz (2005) institutional arrangements against opportunistic behavior eliminate
the sources of insecurity and allow firms to trust each other. Therefore, trust problems
are needed to be overcome by development of trust both in inter-firm and institutional
levels and by the improvement and protection of intellectual property rights.
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6. Limitations & Further Research

This study has offered an evaluative perspective on an important concept, clusters and
their effects on collaboration & innovation relationship and it has been conducted in
Ivedik medical sector cluster in Ankara, Turkey. However, the study encountered num-
ber of limitations, which are needed to be considered.

First of all, although the data is firstly used in this research, the design of the question-
naire itself was prepared by Ivedik OIZ management, not by the researcher. Some parts
of the questionnaire which is unrelated with the topic of the study are excluded and not
used in this study. However, the main purpose of the questionnaire is a good fit for the
purpose of the research.

It is important to note that even though MEDICAPLAT was established in 2012, med-
ical sector has a long history in Ankara and the sector can be considered as old and
mature. There is also another medical sector cluster in Ostim OIZ in Ankara which was
established in 2009 and very close to Ivedik geographically. The relations between these
two cluster firms are nested and hard to distinguish between each other. Even existence
of two separate clusters may be a matter of debate. Further studies may enlighten the
different / similar characteristics of these two clusters and relation between them.

This study is focusing only on the aspect of innovation in inter-firm collaborations in
clusters. The aspect of innovation, regarding the internal works of the company, is not
included in this study. The study is also limited to the companies in Medical Cluster of
[vedik Organized Industrial Zone (OIZ).

Further researches should also point solutions to overcome trust issues between cluster
firms and increase the collaboration level. Trust problem which is a critical obstacle for
collaboration exists in general Turkish business system, however cluster-specific studies

are needed in order to build up strong cluster policies and benefit from clusters expect-

edly.

Definition of cluster in Turkish business context should also be a matter of debate in
further researches and studies. General definitions do not provide a comprehensive ex-
planation which is applicable to clusters from all over the world. Results of this study
indicated that there is a need for questioning the standard cluster definitions and an-
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swering how does the definition to be changed to cover such results in dissimilar regions
which have different characteristics.

Lastly, the study was examined only in one cluster in a specific sector. Further studies
need to be done in other clusters and other sectors in Ankara and Turkey to provide
more empirical evidence. Similar researches could be done in other sector clusters, espe-

cially newer and high technology required ones like

automotive, aerospace, biotechnology, nanotechnology, information technologies, tele-
communications, computer engineering etc. Relationship between innovative activities
and collaboration in other high-tech sectors’ clusters may be different from medical
sector. Further comprehensive and comparative research among clusters from different

sectors could be studied.
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THE IMPACT OF EDUCATIONAL LEVEL
ON THE USE OF E-MARKETPLACE:
CASE STUDY OF ALGERIAN IMPORT
COMPANIES

Djenoubat Assia

Abstract

Objective- The objective of this paper is to investigate the impact of educational level on the use of
e-marketplace, by examining the relation between educational level and e-marketplace awareness rat-

her than trust. Toward that goal, a survey is employed to Algerian import companies to determine

the influence of educational level when trading with Chinese companies via e-marketplace. Design/
Methodology/Approach- A conceptual framework is developed based on extended literature review and
examined on data collected from 70 companies through a survey methodology. Findings- As a result,

Algerian import companies with high educational level, especially with international trade field have a

good awareness and proficiency towards the use of e-marketplace when trading with Chinese companies,

which influenced the trust in this use. So, in order to evaluate the use of e-marketplace rather than trust,

high educational level is required for import companies. Research limitation/Implication- The study has

been conducted on a sample of 70 significant import companies, which import from China. Future stu-

dies can apply the framework to other investigation for specific countries. Originality/ Value- The paper

offers a survey of the awareness and proficiency requirements via e-marketplace, when Algerian import
companies trade with Chinese companies using internet; this research is one of the earliest studies, since

e-commerce in Algeria is still in its earlier stages.

Keywords - e-marketplace, educational level, Algerian import companies.

I. Introduction

Djenouhat and Djaouahdou (2016:9180-9184) concluded that Algerian import com-
panies have partial use of e-marketplaces for purchase activities when trading from
China; the majority of which is focused on pre-purchase activities from searching for
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vendors and products, qualify vendors, selecting market mechanism, comparing and ne-
gotiating, to making purchase arrangement; rather than most of after-purchase activities
from initiating purchase order to arranging pickup or receiving shipment. Moreover, the
Algerian import companies have most of e-commerce transaction requirements which
indicate their awareness on the necessity of having e-commerce transaction components
and partners. In fact, e-marketplaces can support international trade since buyers and
sellers are from different countries of the world; in this case, buyers should consider
dealing means and language to success their exchange, rather than capability and profi-
ciency in using internet and computer; and for that educational level may have a major
role in understanding and using e-marketplaces for international trading. It is on this
basis that we investigate the impact of educational level on the use of e-marketplaces.

A. Research Objectives

To determine the educational level of Algerian import companies which trade with

China.

To determine Algerian import companies’ response to dealing means and language ac-
cording to their educational level.

To determine Algerian import companies’ response to pre-purchase and after-purchase
activities according to their educational level.

To investigates the impact of company’s educational level on the use of e-marketplaces.

B. Contribution of the Study

This study will provides essential information for import companies in Algeria that will
enhance their awareness and awaken consciousness on the importance of educational
level when using electronic commerce, rather than increasing their awareness in obtain-
ing more knowledge and proficiency to enable them good trade quality via e-market-
places. The findings of the study can also be helpful to academic researchers regarding
the further use and development of e-commerce and e-marketplaces.

178



CURRENT DEBATES IN BUSINESS STUDIES
Bige Askun Yaldirim, Selva Staub, Ozan Goniillii

II. Literature Review

E-commerce is the use of electronic communications and digital information processing
technology in business transactions to create, transform, and redefine relationships for
value creating between or among organizations, and between organizations and individ-
uals (Romulo and Akhtar, 2003). Based on this, specific companies’ components and
partners are required to enable good transactions.

A. Educational Level Concept

Education and with the production of knowledge helps to contribute back to society
and to foster social skills (Leras, 2008:888-902) which leads to better understanding of
working environment and integration in the society, which helps to improve awareness
in choosing the relevant discipline for the relevant job or occupation. There is no con-
sensus on the definition educational level since this level depends on the country clas-
sification, however according to the International Standard Classification of Education
(ISCED) which is a member of the international family of economic and social classi-
fications of the United Nations there are nine levels from early childhood education to
doctoral or equivalent level the equivalence of only three educational levels in Algeria,
primary education, secondary education (general and vocational) and tertiary.

B. Purchase Activities

Improvements to procurement have been attempted for decades, usually by using in-
formation technologies. The real opportunity for improvements lies in the use of e-pro-
curement, the electronic acquisition of goods and services for organizations. The general
e-procurement process in buyer view represents the purchase activities.

Turban et al. (2010:40-164) stated the e-procurement process in two parts, pre-pur-
chase activities and after-purchase activities.

Pre-purchase activities

In e-procurement process pre-purchase activities are split into five activities, the first
to search for vendors and products by using internet to search e-catalogues, brochures,
conventions, and exhibits. The second to research firms for financial stability and credit
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history, so to know which vendors are qualify to study the possibility of doing business.
The third activity is selecting market mechanism by choosing whether select private or
public e-marketplace even more auctions exchange or bartering. The fourth activity
compare and negotiate, by comparing prices, financing, delivery, and quality in order
to select the vendor. The last pre-purchase activity is making purchase arrangement by
dealing a contract and arranging payment.

After-purchase activities

After making a purchase arrangement the buyers pass to the three after-purchase activ-
ities which are initiating purchase order fill in electronic form or trigger ready order;
then arranging pickup or receive shipment where the buyers check shipping documents,
billing, and quality of product; and finally making payments where the buyer approve
the payment or arrange money transfer.

III. Methodology

The methodology for this research was a case study that quantitatively and qualitatively
analyzed the data presented in this paper. The population was composed of companies
which import several products from China. Yin (2014) suggests that the study case
structure is appropriate to research in which the nature of the primary research question
involves conclusions regarding “how” or “why” a set of circumstances exists.

A. Sampling Design

The author identified 70 companies in Algeria that import several products from China.
The studied companies offer many types of products, including clothing and textile, in-
dustrial machinery, alimentary products, electrical products and other types. This study
measured percentages and means as presented in following tables.

The questionnaire survey technique was used to collect primary data; random proba-
bility sampling was employed. The author met with each company in person to deliver
the questionnaire. The field study was conducted from March to May 2016. Shmailan
(2015:21-36) indicated that “sample sizes larger than 30 and less than 500 are appropri-
ate for most research”. Thus, 70 companies were selected as the sample size.
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This study attempted to address three research questions, described as follows:

1. What are the different educational levels of the Algerian import companies which
trade from China?

2. How do Algerian import companies response to dealing means and language
according to their educational level?

3. How do Algerian import companies’ response to pre-purchase and after-purchase

activities according to their educational level.

4. What is the impact of companies’ educational level on the use of e-marketplaces?

B. Contribution of the Study

The results of this study will help companies to understand better the role of educational
level when trading via e-marketplaces, in order to reduce obstacles and support the de-
velopment of e-commerce in Algeria. It will also be used to gain knowledge for compa-
nies’ owners to increase trust e-commerce and encourage trading via e-marketplace. The
finding of the study can also aid academic researchers regarding the further development
of e-commerce rather than e-marketplace.

C. Data Analysis and Interpretation

'The primary objective of this study is to determine the educational level of the Algerian
import companies which trade with China; then, to determine Algerian import compa-
nies’ response to dealing means and language according to their educational level; more-
over, to determine Algerian import companies’ response to pre-purchase and after-pur-
chase activities according to their educational level, which data was collected via survey
questionnaire method. Finally, this study aims to demonstrate the impact of companies’
educational level on the use of e-marketplaces according to descriptive statistic analysis,
including percentages and the mean.

The initial research goal is to determine the percentage of companies’ which import sev-
eral products from China. The primary reason cited by survey companies’ educational

level was the importance of these companies in external trade in Algeria.
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Table 1 Sample Perceptions Regarding Educational Level
EDUCATIONAL LEVEL PERCENTA-
GE

BACHELOR DEGREE IN COMMERCIAL SCIENCES/ ECONOMICS 17.14%
SENIOR TECHNICIAN IN INTERNATIONAL TRADE 7.14%
OTHER DIPLOMA 75.72%
TOTAL 100%

Table 1 depicts the surveyed educational level of the companies’ owners and/or the
import responsible; reflecting the level of education which enable to practice import
activities as a vital activity in international trade, where the company’s knowledge of in-
ternational business activity is related to its educational level; whenever greater the the-
oretical knowledge, better awarness of market requirements and developments, which
leads to the awareness of the inevitable use of the internet as a search mechanism and
communication to international markets. The majority of studied companies 75.72%
have other diploma different than bachelor in commercial sciences/ economics or senior
technician in international trade, such as engineer or bachelor in other diciplines related
to the import sector. The remaining 24.28% of studied companies have either bachelor
in commercial sciences/ economics (17.14%) or senior technician in international trade
(7.14%) which refer to relevent educational level and deciplines; ie, it represents the
conscious gategory of the necessity of relevent educational level for properly interna-
tional trade practice.

Table 2 Sample Perceptions Regarding Dealing Language Via Educational Level

EDUCATIONAL LEVEL | BACHELOR SENIOR TECH- | OTHER Mean
DEALING LANGUAGE | COMMERCE / NICIAN INT’L DIPLOMA
ECONOMY (12/70) TRADE (5/70) (53/70)

ENGLISH (63/70) (12/12) 100% (5/5) 100% (46/53) 95.59%
86.79%

CHINESE (10/70) (2/12) 16.66% (1/5) 20% (7/53) 13.20% | 16.62%

OTHER (15/70) (3/12) 25% (1/5) 20% (11/53) 21.91%
20.75%

The second research goal is to determine Algerian import companies’ response to deal-
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ing means and language according to their educational level. The finding indicates the
dealing means and language were to measure the sample capability in dealing via e-mar-
ketplaces according to their educational level.

Table 2 depicts the surveyed companies’ dealing language according to their educational
level and type of discipline. Based on the international trade requirements companies
should know and control at least English as an international language recognized for
international trade use; besides, for better understanding of the deal, especially when
it concerns great deals or technical details need, it's recommended for buyers to know
sellers’ language. However, in some cases sellers use buyers’ language to facilitate com-
munication and attract more buyers, as a treatment of language barrier in international
trade. The mean response of companies” dealing language for English is 95.59% as the
highest percentage which means that most of the studied companies respond positively
to the dealing language requirement in international trade.

As shown in table 2, for the first dealing language which is English, all most the studied
companies (63/70) know and control English; in which, the best response (100%) was
for companies with bachelor in commercial sciences/ economic and senior technician in
international trade as educational level and discipline; which refers to their awareness of
international markets needs due to their high level of education and relevant discipline.
The remaining companies which have other diploma use English in their trading with
86.79% that means 13.21% of them have not clear knowledge and awareness about
international trade requirements and needs, which refers to non relevant disciplines
in some cases or medium educational level covered by the years of experience in other

cases.

I¢’s clear from table 2 that companies with bachelor in commercial sciences/ economic
and senior technician in international trade as educational level and discipline are more
careful in their trading and dealing since some of them use other languages beside Eng-
lish such as Chinese as seller language and French or Arabic as intermediary language
with the help of translators from both sides. However, companies with other diploma
show less care and awareness since (7/53) of them use only Chinese or other language
for their dealing.

So, the first English language requirement is influenced by the company’s high and
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relevant educational level with direct proportion.

Table 3 Sample Perceptions Regarding Dealing Means Via Educational Level

EDUCATIONAL BACHELOR SENIOR TECH. | OTHER
COMMER- H- | DIPLO- | Mean
LEVEL CoMME NICIAN INT'L | oo
DEALING MEANS | NGuvl oo | TRADEG/70) | (oo
PHONE (40/70) (7/12) 58.33% (3/5) 60% (30/53)
56.60%
EMAIL (62/70) (12/12) 100% (5/5) 100% W
(14/53)
SKYPE (23/70) (7/12) 58.33% (2/5) 40% G
CHAT APPLICA- (14/53)
TIONS (18/70) (3/12) 25% (1/5) 20% 26.41%

Table 3 depicts the surveyed companies’ dealing means or tools according to their edu-
cational level and type of discipline. Based on both e-commerce and international trade
requirements companies should know and control at least one mean or tool of com-
munication using internet such as electronic mailing, Skype, WhatsApp, WeChat, and
other chat applications. Besides, for better understanding of the deal, especially when it
concerns great deals or technical details need, it's recommended for buyers to use sell-
ers’ mean of communication based on internet. However, in some cases buyers prefer
using the phone as a traditional tool of communication either to support internet based
applications or as a main tool besides electronic mailing for companies which still con-
sider internet unsecure. The mean response of companies’ dealing means for traditional
tool - phone is 58.31% with close percentages between the different educational levels
and disciplines, that means more than half of the studied companies still use phone
because they consider it safe and secure, not subject to hacking. Electronic mailing has
the highest mean’s percentage with 94.96% supported by other chat applications based
on internet, which means that most of the studied companies respond positively to the
dealing means required for e-commerce communication.

As shown in table 3, for the first dealing means which is phone, more than half of the
studied companies (40/70) use phone to communicate; in which, companies with bach-
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elor in commercial sciences/ economic and senior technician in international trade as
educational level and discipline have approximate proportions (58.33% and 60%) ; the
remaining companies which have other diploma use phone in their trading communi-
cation with 56.60% which is close to relevant educational level results, which refers to
non significant differences between the different levels and disciplines.

It’s clear from table 3 that all companies with bachelor in commercial sciences/ eco-
nomic and senior technician in international trade as educational level and discipline
use electronic mailing for their trading and dealing, some of them use Skype or other
chat applications beside e-mail to facilitate files transfer. However, companies with other
diploma focus most on e-mail use (45/53) beside other means, where 15.09% of them
(8/53) believe that e-mailing is not necessary with the existence of Skype and the other
chat applications which meet the same needs.

So, the use of dealing means based on internet is not influenced by the company’s high
and relevant educational level.

Table 4 Sample Perceptions Regarding Companys Pre-Purchase Activities Via Educational Level

EDUCATIONAL LEVEL | BACHELOR SENIOR OTHER TOTAL
PRE-PERCHASE ACTI- | COMMERCE/ |TECHNICIAN | DIPLOMA | (70/70)
VITIES ECONOMY INT’LTRADE | (53/70)

(12/70) (5/70)
SEARCH FOR VENDORS 3.8 4 3.32 3.706
QUALIFY VENDORS 4.6 4 3.32 3.973
MARKET MECHANISM | 4.6 3.9 3.32 3.940
TREATMENT & NEGO- |5 4.525 3.2 4.241
TIATION
PURCHASE ARRANGE- |3.2 3.4 3.2 3.266
MENT
MEAN 4.240 3.965 3.258 3.820

Table 4 depicts the surveyed companies’ pre-purchase activities response according to
their educational level and type of discipline. Based on e-procurement the company
should make five activities to complete pre-purchase activities, search for vendors, qual-
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ify vendors, market mechanism, treatment and negotiation, and purchase arrangement.
For that, high level of education and relevant discipline is recommended for better un-
derstanding of e-procurement; moreover, a good level of English with good control of
computing and internet use facilitates the activities. The mean response of companies’
pre-purchase activities in total is 3.820 which mean these companies sometimes use
internet for their pre-purchase activities, with significant differences between the differ-
ent educational levels and disciplines, which means that most of the studied companies

respond positively to pre-purchase activities via e-marketplaces.

As shown in table 4, for the four first pre-purchase activities which are search for vendors
and products, search for qualify vendors, choosing market mechanism and choosing
products with treatment and negotiation via e-marketplaces, are with better response for
high educational level with relevant disciplines than others with non relevant discipline.
However, the last activity concerning making purchase arrangement via e-marketplaces
is not related to the high ad relevant educational level.

So, the use of pre-purchase activities via e-marketplaces is in total influenced by the
company’s high and relevant educational level.

Table 5 Sample Perceptions Regarding Company’s After-Purchase Activities Via Educational Level

EDUCATIONAL LEVEL | BACHELOR SENIORTE- |OTHER |TOTAL
COMMERCE/ CHNICIAN | DIPLO- | (70/70)

AFTER-PURCHASE ECONOMY INT’L TRA- |MA

ACTIVITIES (12/70) DE (5/70) (53/70)

PURCHASE ORDER 4.6 3.575 4 4.058

DELIVERY & SHIP- 4.6 4.525 3.64 4.255

MENT

PAYMENT 1 1.3 1.8 1.366

MEAN 3.4 3.133 3.146 3.226

Table 5 depicts the surveyed companies’ after-purchase activities response according
to their educational level and type of discipline. Based on e-procurement the compa-
ny should make three activities to complete after-purchase activities, purchase order,
delivery & shipment, and payment. For that, high level of education and relevant dis-
cipline is recommended for better use and trust on e-procurement. The mean response
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of companies’ after-purchase activities in total is 3.226 which mean these companies
occasionally use internet for their after-purchase activities, with no significant differenc-
es between the different educational levels and disciplines, which means that in total the
studied companies’ response to after-purchase activities via e-marketplaces is not related
to their relevant discipline.

As shown in table 4, for the two first after-purchase activities which are making purchase
order and arranging delivery and shipment via e-marketplaces, are with better response
for high educational level with relevant disciplines than others with non relevant dis-
cipline. However, the last activity concerning making payment via e-marketplaces is
inversely proportional to the high ad relevant educational level.

So, the use of after-purchase activities via e-marketplaces is in total not highly influ-
enced by the company’s high and relevant educational level.

Table 6 Sample Perceptions Regarding Company’s Purchase Activities Via Educational Level

EDUCATIONAL LEVEL BACHELOR |SENIORTE- |OTHER | TOTAL
COMMER- | CHNICIAN |DIPLO- | (70/70)
PURCHASE ACTIVITIES CE/ECO- INT’L TRA- |[MA
NOMY DE (5/70) (53/70)
(12/70)
PRE-PERCHASE ACTIVITIES 4.240 3.965 3.256 3.820
AFTER-PURCHASE ACTIVI- 3.400 3.133 3.146 3.226
TIES
MEAN 3.820 3.549 3.201 3.523

As a result of the two precedent tables, table 6 depicts the company’s educational level
positive impact on purchase activities, as shown in the table; the response of the other
diploma companies is the lowest with 3.201 which was followed by the senior tech-
nician in international trade with 3.549, finally the bachelor in commercial sciences/
economic with 3.820. Which explains the direct proportion demonstrate in figurel.
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Figure 1 Companys Purchase Activities Via Educational Level

Final Results:

Data analysis provides the following conclusions:

1.

The study showed that almost Algerian import companies are with high educational
level, which represents the category of university graduated encouraged by Algerian
government. The relevant educational discipline for them is bachelor in commercial
sciences/economics and senior technician in international trade.

. The study showed that all the Algerian import companies’ dealing means and

language are influenced by the educational level of the company; the higher is the
educational level of the company, the higher is its response to dealing means and
language. So, there is a direct relationship.

. The study showed that all the Algerian import companies” pre-purchase and after-

purchase activities via e-marketplaces are influenced by the educational level of
the company; the higher is the educational level of the company, the higher is its
response to pre-purchase and after-purchase activities via e-marketplaces. So, there
is a direct relationship.

. The study showed that company’s educational level has a positive impact on purchase
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activities response via e-marketplaces.

IV. DISCUSSION

1. The study determined the educational level of Algerian import companies which trade
with China. Almost all of the companies have high educational level with 24.28% for
bachelor in commercial sciences/economics and senior technician in international
trade as relevant disciplines while the remaining 75.72 % have other diploma not
relevant to the international trade and e-commerce but related to the nature of
product imported. This result is due to the Algerian government encouragement of
university graduated.

2. Besides, the study determined the Algerian import companies’ response to dealing
means and language according to their educational level. The highest response which
is total response is of bachelor in commercial sciences/economics discipline and
senior technician in international trade discipline with 100% while, the less response
is of other diploma and disciplines with 86.79% for English use and 84.90% for
email use. This is due to the awareness on the importance of English as international
trade language and internet communication applications as a mean of contact and

communication for e-commerce and e-marketplaces use.

3. Also, the study determined the Algerian import companies’ response to pre-purchase
and after-purchase activities via e-marketplaces according to their educational level.
The highest response which is total response is of bachelor in commercial sciences/
economics discipline with 3.820; then, senior technician in international trade
discipline with 3.549 and finally, the less response is of other diploma and disciplines
with 3.201. This is due to the awareness on the importance of high educational level
for international trading via e-marketplace; however, the lack of trust on e-commerce
caused the low response to the payment via e-marketplaces as the third after-purchase

activity.

4. Beyond this, the study demonstrated the impact of companies’ educational level
on purchase activities via e-marketplaces. The impact is positive since the response
to most of purchase activities with their both parts pre-purchase activities (search
for vendors, qualify vendors, market mechanism, and treatment & negotiation)
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and after-purchase activities (purchase order and delivery & shipment) accord
proportionally with the educational level of the company.

V. CONCLUSION

This research investigates the impact of companies’ educational level on e-marketplaces
use by examining companies’ educational level of Algerian import companies which
trade with China then show how the educational level and discipline of influences the

response to e-procurement- purchase activities.

The study surveyed 70 companies which import several products from China. Results
show that the majority of the companies are high educated categories with relevant
disciplines or related to the product imported.

Thus, the impact of companies’ educational level on purchase activities response via
e-marketplaces is positive with a direct proportion in both pre-purchase and after-pur-
chase activities except for purchase arrangement and payment activities; higher and
more relevant is the educational level of the company higher is its response to each of
most of purchase activities, rather than dealing means and language.

In conclusion, the study finds that the positive response to purchase activities via e-mar-
ketplace is due to the educational level of the company. Thus, to increase the response to
these activities; Algerian government should focus on enhancing e-commerce use rather
than increasing trust on trading via e-marketplaces.
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SELF-HELP LITERATURE AS A
COMMODITY: CONSUMPTION
THROUGH THE CONSTRUCTION OF
NEED FOR POWER

Canan Urban

Abstract

In this paper, self-help literature will be discussed as a commodity aimed at passive cultural consumpti-
on and produced by the culture industry. Although self-help books are promoted for self-actualization,
autonomy and transcendence, I discuss that they only offer temporary mass enjoyment under such disgu-
ise. In the creation of such a cultural commodity, the authors of these books appropriate science, religion
and indigenous cultures into modern magic while constructing an alleged need for power using psycho-
analytic techniques for persuasion throughout the texts. In the conclusion, I argue that it is possible to
deconstruct the myth of need for power embedded into these texts through semiotic network analysis.

Keywords: Self-help literature, semiotics, consumer culture, ideology

Introduction

Self-help is a popular literary genre, which is promoted to provide the material and
spiritual development of the individual through various methods of self-mastery (Lich-
terman 1992). The genre incorporates a wide range of topics from financial development
and career management to emotional problems and health advice. Self-help literature is
a fusion of various styles of instructional literature on success, self-improvement, how-
to, adjustment and pop psychology that offers guidance on the readers’ lifestyle choices
(Bell&Hollows 2006). The instructions in these books are inspired by sources such as
Eastern religions, psychotherapy, and philosophy and therefore self-help books attempt
to popularize knowledge from these sources for mass consumption. Self-help literature
has turned into a huge industry and mass-produced and consumed as any other product
of the culture industries (Strinati 2004). These books are consumed in an attempt to im-
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prove self-understanding, development, and actualization. This makes the consumption
of self-help literature a type of cultural consumption, in which the cultural products are
consumed in the pursuit of self-mastery while being produced in the pursuit of profit.

Self-help literature claims to act as what Giddens (1991) calls an “expert system” or what
Bandura (2001) terms as “proxy agency” which promote self-efficacy through self-reflex-
ivity. According to Giddens late modernity is associated with risk and expert systems
become mediators in coping with the insecurity of individuals in the culture of risk and
plurality. As observable in Giddens’ analysis of a self-help book (1991, p.74-80), self-
help allegedly rests on continuous self-reflexivity. He contends that self is regarded as a
project in the responsibility of the individual so the self is continuously being observed,
monitored and controlled. The reflexive self becomes the building block of a rewarding
self-identity. In that respect, self-help books are promoted by their authors as guidance
tools for self-reflexivity.

However, it is disputable whether self-help literature actually encourages individuals
to question and reflect upon themselves or rather encourages them to feel themselves
“dysfunctional”(Kaminer 1993). The “victimization” of the individual in self-help cul-
ture violates self-reflexivity that stands on the premise of personal responsibility since
this literature imposes the belief that outcomes are more important than developing
the skills to achieve self-transcendence (Salerno 2005). From this perspective, we can
consider self-help books as commodities of popular culture operating on the principle
of creating a sense of weakness to encourage its consumers to so-called individual out-
comes through the myth of human power and autonomy (Starker 2002). These books
commonly appeal to the increasing need for social desirability and self-control (Wil-
son&Cash 2000) in both personal and professional life (McGee 2005).

The aim of this paper is to analyse self-help literature as a commodity produced for pas-
sive consumption despite its claims for self-transcendence through reflexivity. Self-help
books are products of popular culture and reading them is a type of passive consump-
tion carried out with individual considerations and for individual ends. The readership
of self-help literature appears to create mere pleasure and has a fad character rather
than causing self-transcendence as it suggests. Self-help literature rather aims to create
a top-down culture of self-enlightenment and self-mastery like most of the products of
popular culture. Self-help readership can be viewed as a form of cultural consumption
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since one aspect of cultural consumption is “our dependence on the culture industries,
which provide both the means and the conditions of our cultural creativity”(Storey
1999). Therefore, the consumption of self-help literature might be regarded as the con-
sumption of an already identified guideline or culture set popularized by its producers
for the masses. Readers of self-help books passively consume a popular cultural product
imposed by the culture industry and self-help books are commodities exchanged in the
literature marketplace. Throughout this paper, self-help literature will be analysed as a
commodity marketed for passive consumption and how their authors design it as such
a commodity.

Self Help as A Cultural Commodity

The writings of Marx and the Frankfurt School provide useful tools to analyse self-help
literature as examples of commodification of culture. Marx defines a commodity as an
object that has an exchange value apart from its use value. The exchange of commodities
imply a system of valuation outside the genuine value of use embedded into the object
through human labour; a system which defines the value of objects not in themselves
but relative to each other in terms of exchange value. According to Marx, when an
object yields such value independent of its authentic use value, it is called to have been
commodified. When an object has been commodified, the relations among the object,
its producer and user have also been commodified, resulting in a redefinition of social
relations in terms of exchange value. This situation leads to the situation what Marx calls
commodity fetishism. From this perspective, self-help literature is a cultural commodity
since it does not contain any cultural content in terms of use value but rather becomes
a cultural commodity fetish because its value originates from its popularity among its
consumers. The exchange value or the popularity of self-help books determines their
value among the audience.

Following Adorno (2001), it can be claimed that the popularity of self-help literature is
not a consequence of a genuine use value for the reader but rather a result of the creation
of artificial use values through marketing. Since self-help books are only consumed for
their popularity they have no use value per se, the advices in these books are usually
taken from cultures alien to the readers, their use value have to be created artificially.
According to Adorno, the aim in creating these “false” needs is simply boosting demand
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or creating a non-existent demand or exchange value. Individuals consume cultural
commodities according to their popularity without judging their original artistic or
cultural value. Therefore, cultural commodities are fetishized, and individuals become
alienated from their judgment potential and begin to passively consume what has al-
ready been “pre-digested”(Adorno 2001) for them.

For Adorno, commodity fetishism in culture industries takes place when cultural com-
modities no longer have use value, violating the basic premise of art and culture that is
its freedom from imposed uses. Instead, they liken to any other exchangeable commod-
ity and this destroys culture’s autonomy. When cultural products become fetish objects,
or commodified, they lose their purpose of encouraging people to question the status
quo. Marcuse (1978) argues that it is high culture, not popular culture, which reminds
people of their true needs of “transcendence” that refers to crossing the boundaries of
phenomenal reality. The basis of transcendence is imagination and passive consumption
of culture erases the possibility of seeing beyond the phenomenal and questioning the
status quo. When the cultural product lacks a use value in itself for the consumer, and
the needs are “false” needs apart from the true need for transcendence, consumers only
care for the demand created for that specific commodity which leads to standardization.
Adorno argues that standardization appears to be a response to consumers’ artificial
needs in this system, and a vicious circle of standardization of production and consump-
tion is created through manipulation by marketing techniques.

The readership of self-help literature typically displays the characteristics of cultural
commodity fetishism since the use value of a self-help book is generated by creating
a false need for coping with an artificial weakness, inadequacy and dysfunctionality
(Kaminer 1993, Salerno 2005, McGee 2005) attributed to the reader. Tiede (2001),
therefore, calls self-help books “narcotics in ink” which create a false consciousness of
self. The buying criteria for these books are determined by the number of people con-
suming them, which is the principle applicable to all bestsellers, and a snowball effect
for demand for self-help is created through media manipulation and viral marketing
leading to a fetishism and hype (Rosen 1993) around this literature.

e commodification of cultural products involves mass production, consumption, an

Th dificat f cultural product | product p d
standardization. The problem with this system is that it pushes consumers into passivity.
The culture industry is characterized by “standardization” and “pseudo-individualiza-
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tion”. Through an analysis of popular music, Adorno (2001) identifies popular culture
produced by culture industries as easily reproducible, its patterns being easily replicable
and transferrable to any other product of its genre, and therefore identical. This type
of cultural consumption is passive and while it offers an escape from boredom for the
masses, it drags them into further boredom and “inattention” by which the industry
attains more power. The consumers do not question their circumstances and passively
consume what is offered by the cultural industry and become an easier site of manipu-
lation and domination. The passive consumption of popular culture causes individuals
to forget their true needs of creativity, happiness and freedom (Adorno 2001, Marcuse

1978).

The wide range of topics in self-help literature is produced for, marketed to and con-
sumed by a large number of people. Dolby (2005) discusses that self-help books are
alike in that they, like fairy tales, recast traditional material into instructional extended
essays. They are similar to each other in content and form, making use of a similar lan-
guage full of buzzwords and esotericism( Rosen 1987, Illouz 2008), consumed by peo-
ple of similar orientations (Wilson 2000). These books are marketed for self-reflexivity
and individualized solutions to the concerns of the readers, but they offer similar sets of
guidelines despite their customization myth, which demonstrates their “pseudo-indi-
viduality”. Meyer (1980) discusses that these standardized and pseudo-individualized
forms of “mindcure” results from an emotional hunger caused by an escape from the
reality of evil, politics, and conflict, numbing individuals to such an extent to unavail
them to question their actual needs.

Marcuse (1979) relates the aesthetic value of a product of culture to the product’s ca-
pacity for elevating transcendence for the individual and argues that culture industry
diminishes or destroys the aesthetic value that should be inherent in a cultural product.
Popularization of culture causes the need for transcendence to be abolished, creating
passive consumers unaware of this need to question their given consciousness. Although
self-help literature claims to provide its readers with self-reflexivity and transcendence
such as the cultural products in Marcuse’s definition, as a product of the literature indus-
try it is rather a site of exchange value than aesthetic value as discussed in the previous
paragraphs.

The function of science, religion, arts, and culture is transcending the phenomenal
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reality one of whose subsets is self-transcendence (Dissanayake 1995, Torrance 1997,
Smith 2001). Most of the books on self-improvement make heavy use of concepts
from physical sciences, psychology, various religions and exotic cultures to communi-
cate their messages although the concepts borrowed from the original disciplines are
embedded superficially and artificially into the texts. However, when these superficial
concept adoptions are randomly scattered into the books, they already lose much of
their content and instead turn into form. Science, religion, and culture are produced
as an answer to the need of questioning and self-transcendence and thereby have use
value whereas the superficial and meaningless use of their products is actually an abuse
lacking a use value. In the case of self-help literature, the appropriation of these disci-
plines in accordance with generated false needs only attempt to manipulate the reader
through increasing the exchange value of the texts by persuasion tools under rationality
or indigenousness disguise. A wide variety of personal conduct books advocate methods
of self-management and self-actualization and they offer plagiarised material influenced
by transpersonal psychologists such as Maslow, Fromm, Jung, and Assaggioli and the
human potential movement (Bell&Taylor 2004). York (2001) argues that New Age,
which is the basic concept underlying self-help literature, is simply the commodification
of traditional spiritualites without consent of the sources; a kind of spiritual exploitation
and an extension of capitalist imperialist logic of the West. Possamai (2002, 2003) adds
that appropriation of alternative spiritualities, which he names “perennism”, is part of
the “cultural logic of late capitalism “since late capitalism is characterized with an incli-
nation towards “parody and pastiche”. In this regard, the spiritual discourse underlying
self-help literature is in alliance with the postmodern zeitgeist where “depth in culture
is replaced by surface, or even by multiple surfaces” (Rosenau in Possamai 2003, p.10).
The reason for appropriation of modern sciences, exotic religions and indigenous cul-
tures in the case of self-help literature is thereby parallel to the late capitalist culture’s
tendency to create depthless, playful cultural products rather than those, which encour-
age self-transcendence.

Self-help literature is promoted through various media such as magazines, articles of
opinion leaders, TV shows, or by word-of-mouth, to name a few. These media cre-
ate false needs to boost demand for self-help literature, which we will elaborate under
the umbrella term “need for power” in the following lines. Mass standardization and
pseudo-individualization apply to self-help literature as identical content is supplied
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inside distinct packages. The readers consume these packages passively with no aim of
self-transcendence and they become open to manipulation. Rimke (2000) highlights
the manipulative character of self-help literature, asserting that the logic of governmen-
tality (Foucault 1978, 1984) supports this consumption in the guise of self-autono-
my and liberation for its consumers as previously presented in this paper. To sum up,
the tendency towards ‘shrinking transcendence’ (Luckmann 1990) of late modernity is
prominent in the case of self-help literature, and together with the weakening of self-au-
tonomy and freedom despite the opposite claims in this literature, self-help literature
lacks genuine aesthetic use value in the enlightenment of the reader.

Without any real use value, self-help literature can be classified as “kitsch”, an inferior
imitation of its original, high sources that fulfil the need for transcendence. Adorno
(2002) defines “kitsch” as a “parody of catharsis” and a “parody of aesthetic experience”.
For him, the objective of art is challenging the power structure through subjectivity. In
this way, a cathartic transcendence leading to consciousness through an aesthetic expe-
rience is made possible. However, to challenge the phenomenal reality in search for new
consciousness requires escaping a duality; the duality of escaping from both boredom
and effort at the same time. Adorno argues that popular culture is a consequence of this
duality lived by the masses and therefore with this inherent duality it brings no tran-
scendence. The readers of self-help literature wish to move away from boredom, but at
the same time they do not want to put any individual effort into self-transcendence and
therefore consume this literature which gives them both an escape from daily strains and
offers “pre-digested”(Adorno 2002) self-transcendence guidelines. Hence, there is no
real aesthetic or cathartic experience in this passive consumption of self-help, it becomes
only a parody of these experiences; a copy of psychology, religion and philosophy which
invoke these experiences; and consequently a kitsch commodity.

The Use Value in Self-Help: Need For Power

The genuine “need for transcendence” is replaced with “need for power “through this
kitsch commodity by the help of marketing techniques that appeal to the inner desires
of the masses. The false need for power aims to fulfil the desires of individuals to be su-
perior to others around them. The marketing mechanisms of culture industry cultivate
this need relying on hidden messages (Packard 1968) underlying self-help literature.
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The techniques of psychoanalysis are employed in self-help literature to generate alleged
needs that can be defined under the umbrella term “need for power”. When the “need
for power” is embedded into the self-help text, due to the heavy employment of the psy-
choanalytic symbols in the text appealing to the desires of the unconscious and through
various media previously discussed, the readers are persuaded that they have such a need
and then agree that these books offer the solutions.

Self-help literature is consumed because the consumers want to fulfil their need for
power (McClelland 1967) as they are persuaded by the self-help industry that they are
not sufficiently happy, successful, rich, healthy or enlightened; they need to “belabour”
(McGee 2005) themselves to reach the desired level. In other terms, readers wish to
compensate for the properties they are made into thinking they do not possess by being
taught how to possess them. There are personal differences in the “need for power”,
according to McClelland, and those who have a higher need for power have greater
need of personal control over their lives and surroundings. The greater “need for power”
can be associated with a couple of theories, such as Freud’s Oedipus Complex, or Ad-
ler’s Inferiority Complex. The latter complex is discussed by Adler as being a cause of
“striving for significance” in some cases. Adler’s “striving for significance” is similar to a
greater “need for power” in which the more an individual thinks he lacks desirable char-
acteristics, the more his attention turns to overpowering others or their own lives. These
insights provide useful tools in explaining the greater “need for power” as a motivational
factor to consume self-help literature.

In this regard, self-help literature acts as identity crutches (Belk 1988), engaging in
“commodified production of self-actualization”(Rindfleish 2005), acting as the “new
agents” which Redden (2002) regards as exploiting the ‘commodified philosophy of
self” through ‘trading on the symbolic value of personal enhancement’. In the face of
intense competition in every sphere of life, the compensators are rewarded, so an indi-
vidual must be better at compensating his “abstinences” than his rivals in an economy
and culture of risk and plurality (Giddens 1991). Therefore, it is meaningful to consider
self-help literature’s marketed use value as the satisfaction of an inflated “need for pow-
er” since this literature guides individuals to self-improvement and consequently greater
control of their own lives and their surroundings. The self-improvement suggestions in

these books are also constructed in service of pampering this “need for power”.
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Marketing The Need For Power

Self-help industry creates this “kitsch” literature through commodification of aesthet-
ic experience or making a “parody” of aesthetic experience. From the perspective of
Appadurai (1986), which draws on Maquet’s account of the classification of aesthetic
productions, it is reasonable to classify self-help literature as a commodity yielded by
metamorphosis. Commodities by metamorphosis are those objects that were previously
not designed for being a commodity, and commodities by diversion, which is a more ex-
treme case of commodities by metamorphosis, are objects that are even protected from
becoming a commodity. As self-help industry extracts the knowledge embedded in in-
digenous cultures, exotic religions, psychology and philosophy, it constructs commodi-
ties with kitsch value by metamorphosis and diversion. Hence, self-help books become
“fictitious commodities”(Polanyi 2001) such as land or labour which are not commod-
ities by nature but may be labelled and appropriated as such to make the attribution of
exchange value possible. Jessop (2007) extends Polanyi’s argument of “fictitious com-
modities” to knowledge and highlights knowledge as a fictitious commodity when it is
opened to forces of appropriation. Therefore, self-help literature can be thought of as a
commodity, which is yielded, by metamorphosis and diversion of the tacit knowledge
inherent especially in indigenous cultures and religions. As the commodification of tacit
knowledge entails difficulties due to its disembeddedness from its contexts (Polanyi
2009), the commodification process in self-help literature can only provide “informa-
tion” for self-mastery which is never genuine knowledge in what it strives to appropri-
ate. The information offered by appropriation of tacit knowledge in self-help literature
may possess use value (instrumentality), exchange value (as a commodity), and a sign
value (its position as a marker of its consumer), but becomes deprived of symbolic value.
The appropriation of knowledge in self-help literature, in this respect, has a fictitious
character because it is disembedded from its contexts. As self-help books are fictitious
commodities, they need to be reconstructed, standardized, packaged and marketed in a

way to make it gain symbolic value to enhance mass enjoyment. ,

During this process of commodification, self-help industry reconstructs aesthetic pro-
ductions like science and religion in a fancy and easily marketable manner. Self-help
literature combines chosen elements of religion and science and markets it as a form
of modern magic for giving individuals magical power to satisfy their need for power.
Collective power resides in science and religion as they are produced in response to a
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genuine need for transcendence with collective efforts whereas self-help literature aims

to individualize this collective power and turn it into magical power.

In primitive societies, magic functioned as a means to attain material results by per-
forming certain actions. The magician worked like a scientist in this respect since he
employed those certain means each time to reach the targeted ends, and also this formu-
laic aspect differentiated magic from religion which guaranteed no tangible ends from
a certain prayer or worship (Frazer 1915). Malinowski (1992) agrees on this distinction
of magic from religion and its resemblance to science being in service of achievement
of material outcomes. Durkheim (1912) and Mauss (2001) emphasized the privacy and
secrecy of magic in contrast to religion. It is possible to study self-help literature in terms
of “magic” as Bailey (2006) suggests it is reasonable to conceptualize modernity and
how objects and humans are attributed power and meaning through the study of magic.
Self-help is packaged as a magical remedy to the concerns of the individual and targets
tangible results such as managing a career, balancing work and private life, or becoming
an enlightened person. It offers specific guidelines to achieve the desired results. These
guidelines are promoted as special and secret knowledge; just like the bestseller “The Se-

cret”, references to secrecy are made in either the name of the book or content or both.

Self-help literature transforms exotic cultural artefacts into magical artefacts by scien-
tific catalysts that are by the use of terms from quantum physics and/or psychology. It
synthesizes the exoticism of mystic religions and oriental cultural codes with superficial
appropriations from humanistic psychology and quantum physics while resting on a
unique, “magical” language constructed with a harmonious co-existence of metaphors
and formulas for improved rhetorical effectiveness (Askehave 2004). Self-help literature
advocates a form of “alchemy” (as evident in another bestseller, Paulo Coelho’s “The
Alchemist”) in which the individual reaches his material goals and transforms himself
through scientific methods, like the alchemist turning an ordinary metal into gold.
Employing magic and alchemy, the readers of self-help literature are promised magical

power through an illusion of aesthetic experience.

Commodities do not only possess a use and an exchange value, but also a symbolic
and sign value for the consumers, that is the value attached to an object through social
relations and the value the object attains from its relative position in an object system,
respectively (Baudrillard 1981). Cultural artefacts have symbolic value, which is the
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“logic of gift” that connects the individuals within a community. This symbolic value
is produced through social interactions and shapes the cultures in which they reside as
well as being shaped by them (Appadurai 1986). The cultural rituals and practices in-
spiring self-help literature are cultural objects produced throughout time with collective
involvement of participants. They reflect the immanent knowledge or understanding of
life generated within, for instance, Eastern societies or African tribes. Cultural artefacts
are not objects per se; they take on meaning from their social contexts.

On the other hand, the authors of self-help texts try to commodify the cultural artefacts
produced by indigenous communities and selected scientific arguments into packages
of information for self-mastery and symbolic value of cultural artefacts into sign values;
“the logic of status” in Baudrillard’s terms. According to Baudrillard, “the sign object is
neither given nor exchanged: it is appropriated, withheld and manipulated by individ-
ual subjects as a sign, that is, as coded difference. Here lies the object of consumption.
And it is always of and from a reified, abolished social relationship that is ‘signified’ in a
code”(1981, p.65). The information offered by appropriation of tacit knowledge in self-
help literature may possess use value (instrumentality), exchange value (as a commodi-
ty), and a sign value (its position as a marker of its consumer), but becomes deprived of
symbolic value. The use value of exotic knowledge, wisdom or tacit knowledge is first
transformed into information with exchange value, and through this commodification
the information in the self-help literature demonstrates a transformation of symbolic
value into sign value for the readers. For the consumers, the sign value of self-help lies
in its capacity for identity display (Goffman 1959, Veblen 2007), for production and
maintenance of social distinction (Bourdieu 1984), lifestyle formation (Featherstone
1991, Firat &Dholakia 2003), identity construction and support (Belk 1988) like all
other commodities in the market. However, as the need for power in self-help texts can
only be constructed symbolically since it targets the subconscious (Freud 1997), sign
value does not hold sufficient on its own; signs can only make sense in a symbol system
(Saussure 2006). Therefore, need for power in these books are constructed through
locating sign values into a system of symbolic values and building interrelations among
them, thereby creating an artificial symbolic value which these books originally do not
have.
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Semiotic Construction of Self-Help as A Commodity

To deconstruct the symbol system and to dismantle the sign values within this system
in self-help literature, it is useful to apply semiotic principles. Saussure (2006) discusses
that each sign has two components: a signifier and a signified. The signification process
that takes place between these components creates the sign. The sign, without a context,
is useless, and the contexts in which different signs interact make up a semiotic space
or a system of symbolic representations. Since the need for power in self-help books
is a symbolic construct, we can argue that each sign in these texts interacts with other
signs and form a symbol system with meaning. Therefore, by referral to each other,
signs make up propositions that hold symbolic value. The creation of this symbolic
value is important in the production of self-help literature, because the sign value of the
commodified knowledge or “information” is inadequate in affecting the subconscious
of the reader. The texts should look like a genuine cultural artefact to be appreciated by
its consumers for its potential to satisfy the need for power. As Lacan (2001) argues, the
unconscious is also a patterned structure like the conscious and the unconscious resem-
bles a language. Since the unconscious is a sophisticated formal structure, the alleged
needs created for the unconscious should also exhibit a structural form. The success of
the self-help text, therefore, depends on the structural, ordered creation of the need for
power, in the same way a language is constructed. Therefore, deconstruction of the need
for power in the self-help texts makes it possible to deconstruct the symbolic systems
and persuaders created by their authors.

As Geertz (1973) suggests symbolic value is the building block of culture that is a “web
of significance “or a system of meanings. Assuming self-help literature imitates the real,
high culture of science and religion that already possess this quality of symbolic value,
it should also imitate the way meaning and symbolic value is naturally produced in
these cultures. In other words, it should construct a symbolic value of “need for pow-
er” in place of “need for transcendence” which distinguishes science and religion from
self-help. Since self-help literature packages appropriated knowledge for transcendence
through signs, and the interaction of signs make up a symbolic construct we termed
as “need for power”, the need for power can best be deconstructed through semiotic
analysis. As the texts are constructed as a system of signs and there is an underlying
mythology beneath the text (Barthes 1957), semiotic network analysis is employed to
deconstruct the myth of “need for power” in self-help literature.
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Conclusion

The discussions above suggest that self-help literature, which is sold in the literature
market for self-actualization and transcendence, is ineffective at achieving such pur-
poses. Individuals transcend themselves mentally and emotionally when they get past
beyond the phenomenal world and question the status quo, rather than when they
are offered advice on how to do perform these. Questioning one’s present life requires
one’s own efforts and thoughts, rather than depending on mass produced questions
and solutions offered by self-help literature. Real autonomy and happiness comes from
self-transcendence through self’s individual and selves’ collective creations such as sci-
ence, arts and culture. The liberation and euphoria proposed by self-help literature is,
therefore not authentic, since it does not cause self-transcendence as a commodity of

the culture industry.

Self-help literature has been proposed as a type of modern magic that makes a harmo-
nious synthesis of science and religion. It gives the power to the individual who is faced
with much volatility in his life and who thereby has to improve himself throughout his
life to counter the risks and options brought about by late modernity.

As every product of the culture industry, the demand for self-help literature is generat-
ed artificially through the cultivation of a false need for power. The readers should be
persuaded that they have a need for power, and psychoanalytic techniques are employed
for this persuasion, both in the construction of the self-help texts and their marketing.
The texts share common characteristics, such as the cliché wordings and use of idioms,
metaphors and stories. In this regard, while being standardized just like any other com-
modity, self-help literature constructs the “myth of the need for power” and its alleged
satisfaction through authors’ employment of symbols throughout the books.

The symbol systems constructing the “myth of the need for power” in self-help books
might be studied using semiotic methods, as it is reasonable to study the structure of
signification systems employing these methods. These methods might give scholars in-
sight on how self-help texts are constructed as well as how any consumable text can be
analysed as a construct. The sign systems might be deconstructed to understand about
the latent meanings beneath the text through methods such as semiotic network analysis
(Suerdem 2009). In this paper, self-help literature as a commodity has been shown to be
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a construct of the literature industry. In the following research on the subject, it might
be possible to discuss this proposition empirically through semiotic network analysis

applied to a collection of self-help books.
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AN EMPIRICAL MODEL FOR BRAND
ATTACHMENT, BRAND AFFECT,
PERCEIVED BRAND QUALITY AND
BRAND TRUST’S EFFECTS ON SOCIAL
MEDIA CONSUMER ENGAGEMENT

Nahit Evdem Koker, Deniz Maden

Abstract

Advancement of information communication technologies changed the speed and the structure of how
individuals and brands communicate with each other. Social media consists of various forms of elect-
ronic communication through which users create online communities to share information, ideas,
personal messages, and other contents. Along with the structure of communication between indivi-
duals, social media has also transformed the way corporations communicate with their publics. While
more and more individuals participate in social media platforms, it gradually became a necessity for
corporations to have a strong presence on these platforms. Corporations create and apply strategies in
social media both for their corporate and brand communication activities. Today, many consumers
gather information about brands from social media platforms and similarly, they diffuse their ideas and
experiences about brands on social media platforms as well. Due to the increase in individual-brand
interactions, individuals are able to engage with brands and this engagement reveals many opportuni-
ties for brand communication strategies. Therefore, it is important for brands to determine the factors
that may increase brand engagement and its efficiency. Following a quantitative approach, this research
seeks to investigate brand attachment, brand affect, perceived brand quality and brand trusts effects
on social media consumer engagement through an empirical model. Data has been gathered through a
questionnaire form that consists of scales from previous research. In light of the data collected through
questionnaires, the research model has been tested using structural equation modeling and the findings
have been discussed.

Key words: Social media consumer engagement, brand attachment, brand affect, perceived brand

quality, brand trust.
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1. Introduction

Brand affect, attachment, trust and perceived quality have been subject to many research
in marketing, in particular in relationship management (e.g. Chaudhuri and Holbrook,
2001; Matzler, et al., 2006; Park et al., 2008). Brand affect indicates a brand’s potential
to evoke positive emotional response from consumers, whereas brand attachment is
an affective link between the consumer and the brand (Park, et al., 2008). Brand trust
indicates the trust a consumer has for a specific brand (Ha, 2004). Perceived quality
is customer’s perception of the overall quality of a brand’s product or service (Aaker,
1991). Social media consumer engagement indicates a psychological state that occurs
from consumers’ interactive experiences with a brand (Brodie et al., 2011).

This research evaluates brand affect, perceived quality, brand trust and brand attach-
ment as factors that may lead to social media consumer engagement. A sample of 636
participants were involved in a questionnaire research. Using structural equation mod-
eling, the relationships were tested with four hypotheses where brand affect directly
effects brand attachment; brand trust directly affects perceived quality; and through
the mediation of brand attachment and perceived quality, brand affect and brand trust
finally affects social media consumer engagement.

This research followed a two-step approach for the analysis (Anderson and Gerbing,
1988). First, results were analyzed with a confirmatory factor analysis and afterwards
the structural model was tested. The results demonstrate that brand affect has a strong
positive effect on social media consumer engagement through brand attachment. Brand
trust has a strong positive effect on social perceived quality. Finally, brand trust has

a moderate positive effect on social media consumer engagement through perceived

quality.

2. Literature Review

2.1. Brand affect
Chaudhuri and Holbrook (2001: 82) define brand affect, as “a brand’s potential to elicit

a positive emotional response in the average consumer as a result of its use”. Brand affect
includes consumer’s overall favorable or unfavorable evaluations (Keller, 1993; Bhat and
Reddy, 2001 as cited in Matzler, et al., 2006). In marketing, the term affect indicates
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feeling states and emotions (Matzler, et al., 2006). The emotions and either positive or
negative moods that brands evoke are a result of brand affect that may range from a mild
to a stronger degree (Schmitt, 2012).

In their 2002 study Chaudhuri and Holbrook compared the development of trust and
affect and they cited that: “The development of brand affect is a more spontaneous, im-
mediate and intuitive process” (p. 42). According to Chaudhuri and Holbrook (2001),
creating trust involves a well thought and a carefully considered process while, brand
affect develops more spontaneously. The authors state that brand affect is an emotional
response while brand trust is a cognitive element.

Brand affect and brand trust have been evaluated as constructs that contribute to the
formation of brand loyalty and commitment (Chaudhuri and Holbrook, 2001; Chaud-
huri, 2002). According to Dick ad Basu (1994), conditions of positive emotions and
affect lead to a higher brand loyalty. Brands that can make consumers happy and joyful
may create a higher level of attitudinal loyalty (Chaudhuri and Holbrook, 2001). This
research sustains that brand affect may also lead the consumer to engage with the rele-
vant brand on social media platforms.

2.2. Brand attachment

Attachment has been a broad area of research that concentrates on person-to-person
relationships, but it has also taken attention from marketing research that extends its
scope to attachment between people and brands, where brand represents the attach-
ment object in the relationship (Park et al., 2008). Attachment is extending one’s self
to objects or people and brand attachment is a type of attachment that the consumer
relates herself with the relevant brand/brands (Belk, 1988; Schmitt, 2012 as cited in
Japutra, et al., 2014). Park et al. (2008, p. 5) define brand attachment as “the strength
of the cognitive and affective link between a consumer and a brand”. They note that,
brand attachment is a psychological state of mind that connects a brand with an indi-
vidual through a strong cognitive and affective bond. Esch, et al. (2016) view “brand
attachment as a longer-lasting, commitment- inducing bond between the brand and the
consumer”. Brand attachment represents a very strong linkage between the brand and

the consumer, which leads the consumer to perceive the brand as an extension of the

self (Park et al., 2008).
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Park et al. (2008) underline that positive emotions and love are different from attach-
ment. Though one may feel positive emotions for the attachment object, the attachment
itself is more than this feeling. This study sustains that brand affect, which represents
consumer’s positive emotional responses for a brand, may lead to the generation of
brand attachment.

2.3. Brand Trust

As Golembiewski and McConkie, (1975: 131) claim, “perhaps there is no other single
variable which so thoroughly influences interpersonal and intergroup behavior”. Trust
is a very critical element in developing long-term relationships between brands and
consumers.

Brand trust is defined as “the willingness of the average consumer to rely on the ability of
the brand to perform its stated function” (Chaudhuri and Holbrook, 2001: 82). “Brand
trust is affect-based, referring to a feeling that is the outcome of a communal relation-
ship with a brand” (Esch, 2006: 100). “At a basic level, brand trust is simply the trust
a consumer has in that specific brand” (Ha, 2004: 330). It implies to the consumer’s
confidence about the brand to satisfy her expectations and desires (Chinomona, 2016).

Brand trust is especially important under circumstances of uncertainty by enabling con-
sumers to feel more confortable by virtue of their trust for a relevant brand (Chaudhuri
and Holbrook, 2001; Chinomona, 2016). Information dissemination that passes infor-
mation about the brand, products, its usage and so on, is one of the important mech-
anism’s to reduce uncertainty, risk perception and information asymmetry and lead to
trust (Laroche, et al., 2012). Building long term relationships and repeated interactions
are some of the key features of building trust (Holmes, 1991; Wang and Emurian, 2005
as cited in Laroche, et al., 2012).

When it comes to online environments, trust has particularly received attention in mar-
keting and communication studies (e.g. Chahal, et al., 2017; Ha, 2004; Habibi, et al.,
2014; Laroche, et al, 2012). According to the research of Laroche, et al. (2012), social
media based brand communities enable brand owners to increase brand trust. Social
media platforms facilitate the process of information dissemination and contribute to
maintaining interactions with consumers.
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Trust may either be an antecedent or a consequence of consumer engagement. Accord-
ing to the works of Habibi, et al. (2014) and Laroche, et al. (2012) trust is an outcome
of consumer engagement in social media. Bowden (2009) found trust to be an anteced-
ent of consumer engagement process for repeat consumers. This study follows the per-
spective that consumers will tend to participate more in platforms of trusted brands and
as a result this will enhance social media consumer engagement. The inherent uncer-
tainty of new electronic environments, in the case of this research social media, brings
the issue of brand trust forefront (Ha, 2004). In order to reduce the uncertainty, trust
may serve as an effective mental shortcut (Matzler, et al., 2006). With this function,
a trusted brand may help consumers to feel more confortable in environments where
they feel vulnerable (Ha, 2004). Therefore, this study sustains that trust would increase
consumers’ participation in relevant branded social media platforms, which as a result

would likely increase social media consumer engagement.

2.4. Perceived Quality

Perceived quality is “customer’s perception of the overall quality or superiority of a prod-
uct or service with respect to its intended purpose relative to alternatives” (Aaker, 1991:
85). “Perceived quality is the general assessment of a customer regarding the product or
brand quality, its conformity to the standards and fulfilling its functions” (Olsen, 2002
as cited in Ercig et al., 2012: 1397). According to Zeithaml (1988), perceived quality is
a key factor in determining consumer choice. The author further notes that perceived
quality is different from the actual quality of the product since the perceived quality is
an evaluation of the consumer about the product/service. Therefore, one’s perceived
quality changes based on her/his experiences, and evaluations.

Perceived quality is seen as one of the key dimensions of brand equity (Aaker, 1996).
Perceived quality influences a brand’s credibility, reliability, and the perception about
its skills (Aurier and Se re de Lanauze, 2012). Perceived quality consequently justifies
customer trust in the brand (Day, 1969; Erdem and Swait, 2004; Moorman et al., 1993
as cited in Aurier and Se re de Lanauze, 2012).

This research follows the assumption that the trust for a brand may lead to a higher
perceived quality of that brand and its products.
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2.5. Social Media Consumer Engagement

Consumer engagement is defined as a “psychological state that occurs by virtue of inter-
active, co-creative experiences with a focal agent/ object (i.e. a brand) in a focal service
relationship” (Brodie et al., 2011: 260). Consumer engagement research usually takes
place for social networking sites and brand communities (e.g. Dessart, et al., 2015; Men
and Tsai, 2013; Muntinga, et al., 2011; Tsai and Men, 2013; Tsai and Men, 2017).
Currently, the average person spends approximately 116 minutes on social media
everyday and this number is expected to increase as more platforms develop (Asano,
2017). In consequence of the rise of social media, brand marketing and communication
strategies have changed drastically. Social media is “a group of Internet based applica-
tions that builds on the ideological and technological foundations of Web 2.0, and it
allows the creation and exchange of user-generated content” (Kaplan and Haenlein,
2010: 61). Social media has created a unique space where brands are able to reach and

interact with their consumers.

Creating consumer engagement is probably one of the most important goals of a brand’s
presence on social media (Habibi, et al., 2014). Members of social media vary according
to their level of engagement on social media platforms and their motivations to partic-
ipate in social media (Habibi, et al., 2014). Some may spend just a few minutes while
some may pass hours. Consumer engagement can be explained based on Muntinga,
Moorman and Smits (2011) classification. According to the researchers, consumers’
online brand-related activities that take place in three levels: consuming, contributing
and creating content. Consuming refers to the lowest level of engagement where us-
ers just consume the content through viewing brand related videos, pictures, reading
comments, reviews, forums and etc. Contributing represents an upper level of brand
related activity where users contribute to content through participating in product rat-
ings, branded conversations and etc. Finally, creating is the highest level of brand related
activity where the user contributes to consumer-generated content through publishing,
uploading and writing (Muntinga, et al., 2011).

This research asserts that brand affect, perceived quality, brand trust and brand attach-
ment may lead to consumer engagement, in particular social media consumer engage-

ment.
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3. Methodology

3.1 Research Objective

This research seeks to investigate factors that affect social media consumer engagement.
Based on the antecedents of existing research, these factors are determined as: brand
trust, brand affect, brand attachment and perceived quality. The relationships were test-
ed with structural equation modeling (SEM) (see Figure 1).

Brand affect Brand attachment

SM Consumer
Engagement

Brand trust Perceived quality

Figure 1: Research Model

The SEM was formed based on the theoretical framework. The hypotheses related to the
model are as follows:

H,: Brand affect has a positive significant effect on brand attachment.
H,: Brand trust has a positive significant effect on perceived brand quality.

H,: Brand attachment has a positive significant effect on social media consumer en-
gagement.

H,: Perceived quality has a positive significant effect on social media consumer engage-
ment.
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3.2 Sample

The universe of the research is the city of Izmir’s (Turkey) central districts. A sample of
the universe was determined due to the fact that it was not possible to reach the entire
universe. Data was collected using judgment sampling. According to Judd, Smith and
Kidder (1991), through judgment sampling, a sample that reflects the typical character-
istics of the population is chosen and the possible mistakes during sampling would be
balanced by these judgments (Judd, Smith and Kidder 1991). This sampling method
was chosen intentionally to support the objective of the research. Since this research
uses an SEM, it is essential to consider the necessary sampling size for the analysis.
There are various views about the required sample size for a SEM analysis. According
to Anderson and Gerbing (1988), a sample size minimum of 150 is needed for a SEM.
Within this research, questionnaires were distributed to 710 participants. Among these
questionnaires, 74 eliminated because they were problematic due to missing, careless
filling or data out of normal distribution. Finally, data regarding 636 participants were
statistically evaluated.

3.3. Research Instrument

In this research, questionnaires were used to collect primary data. Questionnaire forms
were designed based on the relevant literature and scales. Questionnaires consisted of
three parts: The first part explains the scope and objectives of the research along with
the codes of ethic. The second part consists of the scale questions that are used to meas-
ure the research model. For the scale questions, a 5-point labeled Likert type scale was
used with anchor from 1="Strongly Disagree” to 5= “Strongly Agree”. Since consumers
tend to remember their last experience more than previous ones (the recency effect)
(Ha, 2004), respondents were asked to think about their most recent brand purchase
and answer the questionnaire according to this brand. Finally, the third part includes
close-ended demographic questions.

This research is formed with scales that were already tested for validity and reliability.
Relevant literature was used to test the structural equation model. A total of five scales
were used: Tsai and Men’s (2013) consumer engagement scale; Ercis, et al.’s (2009)
brand attachment scale that they adapted from Esch, et al. (2006), Ozdemir and Kogak’s
(2012) brand trust and brand affect scales adapted from Chaudhuri and Holbrook
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(2001) and Matzler, et al., (2008) and finally Ercis, et al.’s (2011) perceived quality scale
adapted from Aaker (1996) and Bilgili (2007).

A special attention was given to use a language and a tone in the statements of the
questionnaire for a generic public. Therefore, technical terms were adapted to a daily
language as much as possible. In order to ensure the understandability of the data col-
lection instrument, the questionnaire was discussed with a small group of participants
before the main study. After validating the understandability of the questionnaire, the
field research took place with the relevant sample.

3.4. Findings

58.6% of the research sample was females and 41.4% of them were males. 57.7% of
the sample was between 21-31 years old, with a 55.5% majority from 21-24 years old.
31-40 years represented 16.4% of the sample, below 20 years old represented 14.6%,
41-50 years old represented the 6.9% and finally above 50 years old represented the
4.4% of the sample.

The answer to the question of “For how may years have you been following a social
network?” was 6-10 years with a majority of 60.8%. Daily hours of social media daily
use for 20% of the participants were 2 hours.
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Table 1: Demographics (n=636)

Frequeney | Percentage Frequeney | Percentage
(¥) (%) (¥) (%)
Gender Income
Female 373 58.6 Below 1500 TL 239 37.8
Male 263 41.4 1501 — 3000 TL 242 38.1
Total 636 100.0 3001 —4500 TL 92 145
Above 4501 TL 59 9.3
Total 636 100.0
Age Hours of daily social media use
Below 20 93 14.6 0 - 30 min. 50 7.9
21-30 367 57.7 31 - 50 min. 47 7,4
31-40 104 16.4 1 Hour 99 15,6
41-50 44 6.9 2 Hour 127 20,0
Above 50 28 4.4 3 Hour 96 15,1
Total 636 100.0 4 Hour 65 10,2
5 Hour 43 6,8
Years of social network usage 6 Hour 41 6,4
Below 5 132 20.8 7 Hour 17 2,7
6-10 387 60.8 8 Hour 20 3,1
11-15 48 7.5 9 Hour 4 0,6
Above 16 5 0,8 Above 10 Hour 26 4,1
N/S 64 10,1 N/S 1 0,2
Total 636 100.0 | Total 636 100.0

Cronbach’s Alpha value, which turned out to be 0.929 was used to judge the reliability
of the data collection instrument. Furthermore, each scale’s Cronbach’s Alpha values
were used to evaluate the internal consistency of the instrument. As seen in Table 2,
all Cronbach’s Alpha values turned out to be above the suggested 0.70 (Hair et. al.,
2010: 125, Nunnally, 1978, Sipahi, Yurtkoru and Cinko, 2008) (brand affect=0.886,
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brand attachment=0.863, percieved quality=0.882, brand trust=0.881, consumer en-
gagement=0.921). Furthermore, it has been determined that the Cronbach’s Alpha val-
ue does not increase in case if one of the questions of the scale was cancelled. Normal
distribution was tested with Skewness and Kurtosis values (Shao, 2002).

3.4.1. Confirmatory Factor Analysis

A two-step approach was used to ensure the success of the data collection instrument.
Anderson and Gerbing’s (1988) measuring model for SEM and structural model were
the basis for this approach. According to this, the researcher determines the measuring
instrument and the variables but she does not determine the relations and the direction
of relations between the variables. In structural modeling, parameters are fixed based on
the relations between the variables and their direction. In this line, the first step is to
run a confirmatory factor analysis and the second is to run a path analysis and test the
structural equation model. The confirmatory factor analysis was used to test the meas-
uring model. In order to test the convenience of the data Kaiser-Meyer-Olkin (KMO)
value was used. Barlett (1950) and Sphericity tests resulted with a high factorability
KMO value of 0.921. These values showed the convenience of the data through the
confirmatory factor analysis and enabled the researchers to move on to the next step.
In the second step, the research model that consists of brand affect, brand trust, brand
attachment, perceived quality and consumer engagement was tested and its results are
presented in Table 2.
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Table 2: Parameters of the Measuring Model

Factor-

Variable Mean | Std. Deviation Loading Skewness Kurtosis o
Brand Affect

Question 1 4,0281 ,89575 0.772

Question 2 3,9795 ,97910 0.936 -0.709 -0.108 0.886
Question 3 3,9021 ,99125 0.856

Brand Attachment

Question 4 3,2176 | 1,18651 0.736

Question 5 3,3414 | 1,24622 0.826

Question 6 3,3054 |1,22827 0.791 -0.390 -0.555 0.863
Question 7 3,3027 |1,19964 0.677

Question 8 3,2437 |1,15916 0.622

Perceived Quality

Question 9 3,4424 |1,11019 0.814

Question 10 3,6753 |1,03826 0.858 0437 - 0.454 0.882
Question 11 3,7054 | 1,00544 0.854

Question 12 3,9143 |,93692 0.761

Brand Trust

Question 13 4,0154 |,96053 0.791

Quest%on 14 3,7995 |,96683 0.821 0,460 0251 0.881
Question 15 3,9538 |,91848 0.808

Question 16 3,8304 |,94984 0.805

Consumer Engagement

Question 17 3,2507 1,36614 0.752 -0.024 -0.895
Question 18 3,2909 1,36112 0.825

Question 19 3,1905 1,36199 0.909

Question 20 3,0189 1,37226 0.926

Question 21 2,4164 1,27858 0.637

Question 22 2,2725 1,27722 0.544 0.921
Question 23 2,4403 1,33442 0.629

Question 24 2,1890 1,29282 0.471
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Confirmatory Factor Analysis Fit Indexes
2 RM-
x?sd p SEA
2.533 |P=0.000| 0.049 | 0.970 | 0.907 | 0.700 | 0.951 | 0.794 0.970 10.930

CFI | AGFI | PGFI | NFI PCFI IFI GFI

Data collection instruments Cronbach’s Alpha value: 0.929
KMO: 0.921.

All Cronbach’s Alpha values are above the suggested threshold of 0.70, which ensures the reliability of the scale
(Sipahi, Yurtkoru and Cinko: 2008).

A 5-point labeled Likert type scale was used with anchor from 1="Strongly Disagree” to 5= “Strongly Agree”.

Skewness/Kurtosis values for each factor have the suggested values between “~1.5 < x < +1.5”.

Table 2 shows that all scale items have factor loadings above the suggested threshold.
Each item turned out to have a significant effect on the variable that it was meant to
measure. This proves that all items were significantly contributing to measure the rele-
vant variables. Fit index should be considered to ensure the success of the confirmatory
factor analysis. Table 2 and Table 3 shows that all fit index values are acceptable accord-
ing to the literature (x¥sd=2.533, p<0.000, RMSEA=0.049, CFI=0.970, AGFI=0.907,
PGFI=0.700, NFI=0.951, PCFI=0.794, IF1=0.970, GF1=0.930) (Bagozzi, 1981; Byrne,
2013; Joreskog and Sorbom, 1982; Schumacker and Lomax, 2004; Simsek, 2007). All
test results concerning the data collection instrument prove the validity and reliability of
the scales used to measure the model (Anderson and Gerbing, 1988).

3.4.2. Structural Equation Modeling and Evaluation of the Hypotheses

The second step of the data analysis is to test the structural equation model through
path analysis. The structural equation model enables to evaluate the relations between
the variables that the researchers positioned in the model based on the theoretical back-
ground. The model of this research deals with the effects of brand affect (through brand
attachment) and brand trust (through perceived quality) on social media consumer en-
gagement. Table 3, Table 4 and Figure 2 demonstrate the path analysis values.
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Table 3: Research Model’s Fit Index Values

Fit Indexes Confirmatory Structural Equa- | Excellent Fit Acceptable Fit
Factor Analysis tion Modeling Index Index
p value 0.000 0.000 0.05<p<1.00| 0.01<p<0.05
x%sd 2.533 2.892 0<x*sd<3 3<x¥sd<5
0<RMSEA< | 0.05<RMSEA
RMSEA 0.049 0.055 0.05 20.08
0<SRMR < 0.05 <SRMR <
SRMR 0.047 0.049 0.05 0.10
NFI 0.951 0.943 095 ]SOTEFI = 10,90 < NFI<0.95
0.97<NNFI< | 0.95<NNFI<
NNFI 0.972 0.968 1.00 0.97
CFI 0.970 0.962 0‘97150(30F 1= 1 o9s<cri<097
GFI 0.930 0.918 095 ISO(O}FI = 10.90 < GF1<0.95
090<AGFI< | 0.85<AGFI<
AGFI 0.907 0.894 1.00 0.90
IFI 0.970 0.962 02 =01= | 090<1F1<0095
Source: (Schumacker
and Lomax, 2004: 82)

Fit index values of the structural equation model and path analysis are in the statistical-
ly acceptable range. (x¥sd=2.892, p<0.000, RMSEA=0.055, CF1=0.962, AGFI1=0.894,
SRMR=0.049, NFI=0.943, NNFI=0.968, IF1=0.962, GFI=0.918). These values indi-
cate the acceptability of the model. Table 4 and Figure 2 demonstrate the hypothesis
evaluations of the model that tested the effects of brand affect (through brand attach-
ment) and brand trust (through perceived quality) on social media consumer engage-

ment.
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Table 4: Structural Model Results And Parameter Estimates For The Hypothesized Model

Structural Model Results

Model fit indices x? x2/4f GFI NFI CF1 AGFI
RMSEA RMR

Values 670.857 2.892 0.918 0.943 0.962 0.894
0.055 0.090

Standardized Path Estimates

Paths Standardized A Standard error P Hypothesis
+-

N=636

B.E.— B.A. 0.74 0.057 0.000%** H,
B.T.— PQ. 0.72 0.043 0.000%** H,
E.A. —  C.ENG. 0.54 0.064 0.000%** H,
P.Q.—» C.ENG. 0.14 0.065 0.032* H

GFI: goodness of fit index; AGFI: adjusted goodness of fit index; RMSEA: root-mean-squared error of
approximation; NFI: normed fit index; CFI: comparative fit index; RMR: root mean residual; SRMR:
standardized root mean of the residual.

*p<0.05 **p<0.0] ***p<0.001

B.E.: Brand Emotions, B.A.: Brand Attach, B.T.: Brand Trust, P.Q.: Perceived Quality, C.ENG.: Con-
sumer Engagement.

As seen in Table 4, all hypotheses of the model turned out to be significant. H1 tests the
effect of brand affect on brand attachment, H2 tests the effect brand trust on perceived
quality and H3 tests the effect of brand attachment on social media consumer engage-
ment. All of these three hypotheses turned out to have a significant relationship with a
0.01 reliability value. H4 tests the effect of perceived quality on social media consumer
engagement turned out to have a significant relationship with a 0.05 reliability value. All
significant relationships of the model’s hypotheses can be seen on Table 4.
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Figure 2: Parameters of the Structural Equation Model

effect, while a value above 0.50 indicates a strong effect (as cited in Simgek, 2007). As
seen in Figure 2, in H1 brand affect has a strong positive effect on brand attachment
(A=0,74; p<0,01), similarly, in H2 brand trust has a strong positive effect on perceived
quality (A=0,72; p<0,01). In H3 brand attachment also has a strong positive effect on
social media consumer engagement (A=0,54; p<0,01). Lastly, in H4, perceived quality
has a moderate positive effect on social media consumer engagement (A=0,14; p<0,05).
These results show that all hypotheses of the model are supported. The model demon-
strated the effects of brand affect (through brand attachment) and brand trust (through
perceived quality) on social media consumer engagement. Therefore, brand attachment
that occurs as a result of brand affect has an effect on social media consumer engage-
ment. Similarly, perceived quality that is formed by brand trust has an effect on social

media consumer engagement.

226



CURRENT DEBATES IN BUSINESS STUDIES
Olcay Bige Askun, Selva Staub, Ozan Goniillii

4. Conclusion and Discussion

Developments of digital technologies and Internet created a huge change in communi-
cation. Web 2.0 shifted the Internet from its asymmetrical structure to interactivity and
gave rise to social media platforms. Thanks to interactivity, social media enabled con-
sumers to share, reach and even co-create content and information. Social media initi-
ated interactive platforms where consumers can communicate with each other and with
brands (Rad and Benyoucef, 2010). These developments in communication changed
the structure of consumers’ relationship with brands. Due to the fact that consumers
can get in dialogue with brands, currently they are more willing to communicate and
interact with them. Social media enables consumers to communicate their problems,
ideas and solutions to brands. Furthermore, they are now able to share their information
and experiences on virtual communities. These interactions have created a huge shift in
the traditional roles of brands and consumers. Consumers are now able to contribute
to brand’s value creation, which affects the consumption decisions of other consumers
(Tsimonis ve Dimitriadis, 2014). Social media consumer engagement started attracting

attention as a result of these new developments in brand-consumer communication.

This research proposed a model of factors that affect social media consumer engage-
ment. The model has been configured with variables based on the antecedents of exist-
ing research. The relationships between brand trust, brand affect and brand attachment,
and their relationships with social media consumer engagement were tested. Data was
collected with questionnaires. Results were first analyzed with a confirmatory factor
analysis and then the structural equation model was tested. Results indicated that all
variables of the model have a significant positive effect on social media consumer en-
gagement. Brand affect (through brand attachment) and brand trust (through perceived

quality) have a positive effect on social media consumer engagement.

The results of this research demonstrate that brand affect has a strong positive effect on
social media consumer engagement through brand attachment. Brand trust has a strong
positive effect on perceived quality. Finally, brand trust has a moderate positive effect on
social media consumer engagement through perceived quality.

This research provides both managerial and theoretical implications. If brands want to
increase their brand quality perceptions, they should invest in consumer trust. Social
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media platforms have critical roles in determining brand trust. This indicates the im-
portance for brands to constantly track and manage social media platforms in order to
ensure the creation of trust, which would in turn contribute to perceived quality. Fur-
thermore, the strong positive effect of brand affect on brand attachment demonstrates
the importance for brands to invest in increasing consumers’ affection to their brands.
Finally, all four variables have positive effects on social media consumer engagement.

5. Limitations and Suggestions for Future Research

Testing the relevant relations through structural equation modeling contributes to the
few number of research that utilizes this methodology in the empirical setting of Turkey.
This research includes a sample of 636 questionnaires; future studies may enhance the
sample both in terms of numbers and geographical extent. Furthermore, adding other
variables that may possibly contribute to social media consumer engagement may be
an important step to develop research in this field and increase the generalizability of
results. Finally, including other relevant scales could make a significant change in the
results.
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METROPOL SEHIRLERDE OPTIMUM
ULASTIRMA SISTEMLERININ
PAZARLAMASI: ISTANBUL ORNEGI

Giizide Oncii Eroglu Pektas

Abstract

The concept of transportation, the service sector, is a process that brings goods, people and animals from
one place to another, taking into account the benefits of space and time. In addition, the contributions
of transportation in social, political and cultural fields can't be denied. Transport has an important role
in the process from the production of the product to the meeting with the demand as the supply of this
produced product. The transport of these products from one location to another and the combination of
supply and demand is of great economic benefit and helps countries to develop. Therefore, it can be easily
said that countries place great importance on transport policies. Along with the objects, people also have
started the use transportation means, taking into account the factors of speed and comfort to go from
one place to another. In large and developed cities, life and the environment are beginning to be affe-
cted negatively. This adverse impact has brought with it the objective of finding the most efficient and
environmentally-friendly means of searching for the optimum transport of existing transport systems.
The objective with optimal transport systems is to select the ideal of the available transport modes. The
marketing activities to promote the mobility of the bows as optimal transport systems will be detailed
in the study. People living in big cities are being asked to use non-destructive means of transportation
and move on. It was aimed to raise awareness among people living in major cities with the Europe-
an Mobility Week event around the world, thus promoting sustainable and environmentally friendly
transport measures. The event, which has been celebrated in these cond week of September every year for
the last fifteen years, attracts great interest in Europe. Throughout the event week, participating cities
are aiming to raise awareness of motor vehicle traffic restrictions in city centres, public transport and
sustainable action alternatives. In the study, this marketing movement in transportation was discussed,
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the success of the organization was considered and this activity in Istanbul was examined. The statistical
data from the metropolitan municipality and the organization in Europe were compared.

Key Words: Transportation, Marketing, Transportation Systems, Metropolitan Cities

Introduction

Urbanization can be defined as a dynamic process that we can characterize as the conges-
tion of the population living in certain areas, beginning with the need for human beings
to live together because of factors such as defence and especially with the industrial rev-
olution, this process started to accelerate, in following period it continued increasingly,
and today it is pushing upper bounds and resulted in classification of these cities. In this,
with being a major share of economic reasons, the increase in the level of wealth in cities
and the share of services provided is also great. However, this process does not occur at
the same rate of increase everywhere in the world. Especially in the European countries,
which are the starting point of the industrial revolution, this process has been rapid. Ur-
banization is still low level in backward society in terms of industrial development. For
Turkey, it can be said that the intensive urbanization movements started with industrial
activities starting in the 1950s.This intensive urbanization has demonstrated a massive
increase especially in the last quarter of last century.  Over time, these cities have been
reclassified. These classifications are in different forms. One of these is classification
being done according to population. It is qualified by different names according to the
population living in settlements.

1. Metropolitan Cities

The concept of “Metropolis”, which comes from the words “Metro” (main, essential)
and “Polis”(city), and similar concepts of “Metropolis” and “Metropolitan” are used
to differentiate large-scaled cities from the others (Keene, 2004, 459-462). With the
industrial revolution around the world, the increases in rural cross-border transitions
have shifted to cities with more population density, along with the services provided
today. World urbanization rate was calculated as 29.0% in 1950, 37.4% in 1975 and
47.1% in 2000. In 2007, 3,358 billion of the world population, which is 6,747 bil-
lion, in other words 49,8%, lives in the cities which has population of over 10,000.
The urban population, which is evaluated as structural properties of the population, is

important in terms of reflecting the socio-economic situation of a country or a region.
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While the population is concentrated in urban areas in developed areas depending on
industries activities, places where the economy is based on agriculture, a significant part
of the population is concentrated in rural areas. In the first years of the Republic in Tur-
key, rural population constituted a large percentage of our total population. According
to the results of the census carried out in 1927, based on the 10.000 criterion, 83.8%
of our country’s population lived in rural settlements and 16.2% in urban settlements
(Gumus, E., 1998: 75, Bekdemir et al., 2015, 281).

Table 1. The development of urban and rural population by years in Turkey

Census Population of | Rural Popula- | Urban Popu- | Proportion of urbanizati-
Year Turkey tion lation on (%)
1927 13.648.270 10.342.391 3.305.879 24,22
1935 16.158.018 12.355.376 3.802.642 23,53
1940 17.820.950 13.474.701 4.346.249 24,39
1945 18.790.174 14.103.072 4.687.102 24,94
1950 20.947.188 15.702.851 5.244.337 25,04
1955 24.064.763 17.137.420 6.927.343 28,79
1960 27.754.820 18.895.089 8.859.731 31,92
1965 31.391.421 20.585.604 10.805.817 34,42
1970 35.605.176 21.914.075 13.691.101 38,45
1975 40.347.719 23.478.651 16.869.068 41,81
1980 44.736.957 25.091.950 19.645.007 43,91
1985 50.664.458 23.798.701 26.865.757 53,03
1990 56.473.035 22.816.760 33.656.275 59,60
2000 67.803.927 23.797.653 44.006.274 64,90
2007 70.586.256 20.838.397 49.747.859 70,48
2010 72.561.312 17.754.093 54.807.219 75.53
2012 75.627.384 17.178.953 58.448.431 77.84
2013 76.667.864 6.633.451 70.034.413 91.35
2016 79 814 871 6.145,746 73.669,125 92,3

Reference: Population Development of Metropolitan Cities in Turkey ( Suat C. and Demir K.)

According to Table 1, 1950 and 1980 are the turning points. As a result of the ur-
banization movements that have exist since 1950, the rate of urban population with-
in the total population has started to increase and it has reached to %75 by 2010.
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Indeed, this high ratio is explained by the function change of economic activities in
rural areas, this ratio is also closely related to the transformation of the villages and
towns accepted in the rural population into district-bound neighbourhood status:
Nevertheless, the rural population is progressively decreasing in total population. It
is clear that the gradual decline in the economic functions of rural areas (mainly ag-
riculture and livestock) will cause the share of rural population to decrease too much
in the near future. As to the population of the village, which is increasing in number
until 1980, has begun to decrease. We can say that the migration from the rural to
the city has increased with the increase in the economic and social meaning of the
main factor in the urban life. The so-called decrease in the rural population and the
increase in the rural-urban rate in Turkey, which we all the agricultural country, it will
inevitably bring imbalances in the country’s population distribution in the future and
it is inevitable that economy of country will be differentiated by affecting adversely.

The classification is based on the population used when classifying is 7 forms. Metro-
politan cities are defined as cities with population of over 1 million in these categories.
Globally, these metropolitan cities are the centres of countries in terms of economic,
social, cultural and historical. These cities are also both safer and more developed centres
in terms of municipal services compared other cities. It is seen that as the increase of the
urban population, the population is accumulating in big cities in terms of proportion.
However, the rate of urbanization is high in Europe, where the industrial revolution has
begun, while it is lower in undeveloped countries.

Table 2. Distribution of Urban Population in the World per Urban Scale (%)

Population segment 1970 1990 2014 2030
Urban population in the world 36,6 42,9 53,6 60,0
10 million or more 1,5 2,9 6,3 8,7
5 million - 10 million 2,9 3,0 4,1 5,2
1 million - 5 million 6,6 8,6 11,4 13,4
500.000 - 1 million 3,5 3,8 5,0 6,0
300.000 - 500.000 2,4 3,0 3,6 3,8
Less than 300.000 19,7 21,7 23,2 23,0
Rural Population 63,4 57,1 46,4 40,0
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Reference: United Nations, Department of Economic and Social Affairs, Population Division: World Urbaniza-
tion Prospects, 2014 Revision: New York, 2015, s. 78.

The urbanization process varies for each settlement. In this process, different problems
may be encountered. While urban development is taking place, it is experienced with
some structural problems such as unplanned building with demographic pressures, in-
adequacy of infrastructure, inadequacy in transportation, health and service sector. It is
so difficult to define a metropolitan city due to differences in the level of planning and
development, settlement and different management styles, which are in each urbaniza-
tion process. Based upon the large number of city components, it is difficult to include
a class and categorize cities in terms of demographics.

We can give the example of Tokyo which is among the oldest metropolitan cities in
the world. Tokyo is one of the world’s special economy and technology centres that
exceeded 10 million people in 1950. One of reasons we give as an example Tokyo is the
city with the highest population density in the world in terms of population density.
Here we are interested; investments are made to the transportation problems that will
emerge from the population density .Japan invested $ 670 million in R & D for the
development of transportation systems in the early 1990s. Compared to the investments
Turkey has made for Istanbul, the metropolis in 2004, it is seen how well this process
is conducted.

2. Transportation Systems

The transportation term is defined as a motion towards a specific objective that people
and goods are supposed to be useful (Umar and Yayla, 1997). Transportation, which is
divided into two as freight and passenger transport, has important role in our lives as
socio-cultural and socio-economic. Thus, as a result, the importance given to this by the
countries is emphasized as “Transport is at the forefront of the sectors most important

to the countries of the world, playing a major role in the country’s economy and social

life (Cinar T.)”

The rapid development of transportation vehicles has shown a global and massive di-
mension. Undoubtedly, in this, transportation systems have a big role in the formation
of the classic “globalization” concept and its use as a common term (Kahraman, 2017,
30). Urban population growth worldwide and consequently a radial growth of the city
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highlight the importance of transportation systems in metropolitan cities. In urban life,
which has become increasingly large and complex, it has become more difficult to satisfy
transportation needs in daily life of people due to reasons such as work, health, sports.
Because it is desire to be as short as possible a period of time spent during transporta-
tion, The concept of time emerges as an effective parameter in the choice of transporta-

tion type (Demirel A. and Akglingor A.P., 2004).

As for transportation systems, it refers to a system that brings together the various tools
that constitute an indispensable part of the daily life of the modern society, which en-
ables people from the economic and social perspectives to exist, in other words to play
an important role in meeting human needs. From the primitive period to modern life,
developments in transportation systems have shown parallelism with evolution occur-
ring in the social life, industry and trade (Merig, 2012, 23). Transportation systems used
today for freight and passenger transport are 5 forms:

* Roadline
* Seaway

* Railway
¢ Airline

* Pipeline

3. Istanbul and Optimum Transportation Systems

Istanbul, which almost acts as a bridge function between east and west, is the meeting
point of cultures and religions in the world. Istanbul is a region that has become a centre
of attraction from many directions due to its features that have a combination of nat-
ural, cultural and historical features. The region which is used as administrative centre,
holy place of worship, port, trade - industry area and recreation area in various periods
of history has almost all of these features today. In the region, the important historical
and religious events that have taken place over time have revealed a rich geographical
area in the cultural scene as long as a holy mission to the region (Kahraman, 2017, 30).
As you can see in Picture 1 and 2, we see the Istanbul Bosporus, one of the most beau-
tiful cities in the world, connecting Istanbul with the two sides.

Istanbul is a unique city in the world resulting from its population density, topograph-

240



CURRENT DEBATES IN BUSINESS STUDIES
Olcay Bige Askun, Selva Staub, Ozan Goniillii

ical structure, strategic position in the global sense, surrounded by the sea and being
located on two sides, besides being the centre of trade, tourism, industry and logistics
in Turkey. Having all these features, Istanbul is a city where urgent solutions should be
provided to these problems. For this purpose, the search for dynamic solutions especial-
ly in traffic and environmental issues is continuing increasingly. (8. 8th International
Transportation Technologies Symposium, 2015, 2).

One of the most important problems is traffic congestion in large cities. Lack of infra-
structure, population density, lack of regulation and management, and lack of benefit
from technology take part in among the causes of traffic congestion; however, since
cities have different geographical, cultural, commercial and social characteristics, the
solution methods to be brought to the problems vary from region to region or even
from country to country.

Picture:1-2 Images from Istanbul City

Picture 1 Picture 2

According to the Tuik data, while the total number of vehicles in Istanbul traffic is 1
million 165 thousand 751 in 2015, Istanbul is in the first place in Turkey with 3 230
908 vehicles in 2017 data as seen in Table 3.
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Table 3. Number of Land Vebicles

% Number of Land Vehicles | Queue
Turkey 100,00 17 939 447 -
Istanbul 18,01 3230 908 1
Ankara 8,42 1509 632 2
Izmir 6,15 1103176 3

Reference: http:/fwww.tuik.gov.tr/ilGostergeleri/iller/ISTANBUL.pdf{Prepared according to the data of June,

2017.)

As seen in Figure 3, Istanbul is a city with high traffic density. For this unavoidable
traffic congestion in Istanbul, which is especially at work entrance and exit times, very
urgent solution proposals should be prepared and put into practice.
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Picture 3 Picture 4

Transportation problem is probably one of the most researched optimization problems.
Transportation technologies drastically influence many aspects of humanity evolution
in general (Nikolai, 2016, 269).When viewed from the Istanbul scale, topographical
conditions and demographic pressures have a very restrictive effect on transportation
systems. In consideration of an old settlement, the existing roads in Istanbul have been
restricted by the settlement areas and have been insufficient in the face of a growing
population. In addition to this, the metro network has not been completed yet and
despite the fact that there is a sea route that brings the two sides of Istanbul together, the
pressure on the urban transportation is increasing.

In the framework of the above-mentioned points, In Istanbul, it is necessary to recon-
sider the components of urban transportation, vehicles and methods with modernist
approaches considering the increasing population and to develop optimum projects for
this.

In the choice of transportation systems, rapid, economic, safe and less harmful to the
environment are the factors to be considered. If the rate of consumption of the World’s
resources and damage to the environment continue like current, our world goes degen-
eration rapidly. In postmodern marketing, customers are now paying attention to the
sustainability of product purchases. In the choice of transportation systems, it is desired
to be fast, economic, safe and less harmful to environment. This is only possible with
environmentalist and sustainable approaches. The objective with optimum transporta-
tion systems is to determine the ideal of the available transportation modes. This is the
choice of people living in the city is the ideal of the existing modes of transport, and at
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the same time to determine and take an action the route in terms of the components of

time-cost-environmental approach.

4. European mobility week in Istanbul

As mentioned above, it is the promotion of transport as a bicycle or pedestrian which
can be shown as an alternative transport system to the traffic congestion which is one of
the most important problems. Because of diminishing world resources, states, business-
es, consumers and local governments should raise awareness and raise awareness of the
public through different activities and activities. For this intention, The Istanbul Metro-
politan Municipality initiated an event in the 3rd week of September with the European
Mobility Week in Istanbul. The aim of this event is to provide a tolless transportation
of Istanbul people.

Saracoglu ve Celikok (2017) mentioned about that European Union countries are be-
ginning to struggle with some basic transportation problems such as road and air traffic
with various policies. The second problem is a high dependency on oil. Because the oil
reserves are gradually decreasing and the graviton in the newly opened wells is low, it
is estimated that oil price will be two times higher than in 2005 Another problem that
EU policy faces in transportation is greenhouse gas emissions. In 2050, the EU should
reduce greenhouse gas emissions by 60% compared to 1990 to limit global warming
to only an increase of 2°CFinally, the fact that the EU transportation sector is not in
increasing competition with the rapidly developing transport market in other regions
is a major problem in determining the common transport policy (Saatcioglu, Celikok,
2017, 82). The proposal aiming to make the EU Transport System a sustainable system
until 2050 is summarized as follows: (Saatcioglu, Celikok, 2017, 82)

* Providing increase of competition in transportation,

* Significantly being reduced the rate of oil-dependent transport

* Reducing emissions in transport via new technologies and traffic management,
* By 2050, being reduced greenhouse gas emissions by 60%,

* Being reduced the density experienced in transportation is aimed.

Erel (2015), makes an interpretation that urgent alternative transport systems and poli-
cies should be put in place for Istanbul’s traffic problem. Being insufficient, poor quality
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and unsecured of pedestrian paths and crosswalks, unsuitable roads for cycling lead
urban people to use motor vehicles even on short distances. Some measures to be taken
in this regard may provide important relief in traffic (Erel, 2015, 8).

Table 3. Transportation indicators, 2013

Names of Programs | Forms of applications Profits
o Encourage pe- | v' The creation of pedestrian areas » Decrease in the number of
destrian access | v Construction and improvement of trafficked vehicles
sideway and pedestrian crossing » Decrease in traffic congestion
o Encourageuse | v' Construction of cycle lane and road > Energy-saving
of bicycle v" Taking passengers to public transport » Decrease in environment
stops, docks and stations pollution
v" Making drop-offs and parking spaces > Decrease in transportation cost

Reference : (Erel, 2015, 8)

The European Event Week has been celebrated in Europe every year on 16-22 Septem-
ber since 2002. In our day, during the weekly mobility celebrated around the world,
local authorities organize various events to raise awareness of the environmental impact
of promoting the use of sustainable mobility types and the widespread preference of
people, limiting motorized traffic in their city centres.

It is seen as a good opportunity to present sustainable transport alternatives to people
living in the city, in order to encourage the modification of habits to explain the difhi-

culties experienced in the city and to progress towards the more sustainable transport

strategy. (htep://bisikletliulasim.com/)

5-Conclusion and Assessment

Cities are born like an organism, develop and eventually disappear. Considering the
historical process, it is seen that the trend in the continuous improvement of the city. To
give an example of advanced but extinct cities, the ancient city of Ephesus is an excellent
city with both its infrastructure and transport infrastructure. Today, when we look at
the many advanced European city, it is an important fact that the main arteries of the
city such as the transportation infrastructure are already built and settlement areas are
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arranged accordingly. This culture brought from antiquity to today continues in many
cities in the city..It should be noted with regret that in Turkey the situation is contrast.
The transportation infrastructure not being resettled timely and the dense settlement
texture constitute the main source of transportation problems in the present day, as can
be seen in the example of Istanbul.

Istanbul has very difficult conditions in terms of transportation geography because of
its demographic characteristics and topographic conditions. We do not suppose that Is-
tanbul’s transportation problem will be reduced by classical methods due to the limiting
factors mentioned above. Therefore, considering the existing population and settlement
areas, we think that these problems can be partially solved with high technological trans-
portation tools and advanced planning. Some suggestions are given on below for the
transportation problems we have identified in Istanbul:

¢ Planning and encouraging bicycle and pedestrian roads as long as topographical
conditions permit
* Expansion of existing roads in cities via expropriation

* Production of advanced public transport and infrastructure through technology
transfer in our country without being dependent on the outside

¢ Establishment of new departments for urban transportation in higher education
and training of specialists in this subject

* Not being allowed new residential areas around Istanbul
¢ Construction of bicycle paths and hiking trail on shore and coast roads

* Getting extra taxes from vehicles entering the region of the city’s core, as can be seen

in many European cities

* Promotion of public transport and reduction of public transport costs and dissem-
ination of public transport culture

* Increasing passenger transport by sea between the settlements around Istanbul
Strait to reduce road traffic

* Expansion of subway network and completion of existing projects in a short time

* Because of the diminishing world resources, states, businesses, consumers and local
governments must create awareness and enhance consciousness of the people with
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different activities in this regard
* Providing optimum transport conditions without bringing a new load to the city

while new residential areas inhabited

The event, which brings a lot of noise especially in Europe, hasn't seen the desired inter-
est and participation to this has been very limited.
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CONFLICT FACTORS IN THE
DISTRIBUTION CHANNEL

(AN APPLICATION IN TOURISM
SERVICES)

Bilsen Bilgili, Emrah Ozkul, Songiil Bilgili Siiliik

Abstract

Today, technological innovations brought along with social and business developments require busines-
ses and managers to be more sensitive in business relations. Failure to comply with promises in the relati-
ons between distribution channel members, which is also the subject of the social exchange theory, leads
to conflicts among many businesses. In particular, the level of education and awareness of consumers,
the increase of living standards, professional principles developed for harmonization among distribution
channel members, etc. have come to the forefront. These factors are mentioned more in labor intensive
service businesses and the importance that these factors have to be given in services based on human
relations is increasing. In this study, it was aimed to determine conflict factors which are important in
relation between tourism businesses, travel agencies and accommodation businesses, which is one of the
most important fields in service sector. According to the results of the analysis of the data obtained from
the questionnaires applied to the 100 travel agencies and 100 accommodation management managers
in the Marmara Region, factor analysis was conducted to determine the conflict factors living in mutual
relations between the channel members and differences between the types of businesses were investigated.
Suggestions have been developed to increase the quality of tourism services and to promote strategic
innovations in the distribution channel of tourism services.

Key Words: Distribution Channel, Conflict, Tourism Services

1. Introduction

In the basic marketing mix, there are four main mix elements which are the product,
the place, the price, and the promotion (Cemalcilar, 1987:23). Defined as place, the
concept of distribution includes the necessary activities that makes it possible for cus-
tomers to obtain and access the product (Kotler, 1997). Due to reasons such as rapid
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developments in economic and social life, the growth of businesses and the establish-
ment of big enterprises, and the fact that the distribution costs occupy much more space
in marketing costs, the importance of distribution in marketing has increased and the
analysis of the concept has become mandatory (Karart, 1999: 6).

The concept of exchange and the exchange process, which are widely used by sociology
and other disciplines, are particularly at the center of the marketing activities. It has
become one of the underlying concepts of marketing defined by many researchers such
as Kotler (1972), Bagozzi (1975) and Hunt (1976), Lambe, Qittmann and Spekman
(2001) (Okumus and Oztiirk, 2015:25).

Distribution is the most important element in fulfilling the exchange function that
forms the basis of marketing. Dwyer et al. (1987) treated the relationship among en-
terprises together with value sharing and the management mentality of the parties. As
these direct the process, they attempted to explain the relationship development and
relationship process by “Social Exchange Theory. Anderson and Narus (1984) investi-
gated the relationship between intermediaries and producers in terms of intermediaries
within the scope of “Social Exchange Theory”. Within the framework of mutual benefit
and satisfaction that make up the basis of this theory, they dealt with the reciprocal
benefits and satisfaction that intermediary enterprises established among themselves. In
a study where the effect of mutual trust was investigated for the relationship sustaina-
bility, the relationship was again treated in terms of Social Exchange Theory, and it was
determined that the negative perceptions of parties for each other’s reputation as well as
the power imbalance had a negative impact on the continuity and sustainability of the

relationship (Thibaut and Kelley, 1959).

While production is carried out depending on a certain place, the concept of consump-
tion covers a wider area covering all the potential consumers. Hence, it can be said that
there are incompatibilities between production and consumption in terms of place,
time and quantity. Distribution (Stern and Adel, 1988:12) embodies many activities
such as physical ownership, property, promotion, sales negotiations, finance, risk,
order and payment. Both the diversity of the activities and the diversity in terms of
the number of distribution channel members and their responsibilities show differences
depending on the sector. The structure of the distribution channels and services not only
differs based on whether the product is a physical or a service product, but also varies
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according to the industry. In particular, the abstract nature of the service and the dispar-
ity in the direction of the distribution flow make the distribution channel configuration
in the service sector different than in the physical product sector. These differences
become much more evident in tourism services, which include both physical products
and abstract services at the same time. Therefore, it is important that the complications,
conflicts and problems among the enterprises in the tourism sector are researched and
solution strategies are developed. In this research, which is carried out considering these
problems, it was aimed to determine the factors causing conflicts between travel agents
and accommodation enterprises, which have a significant role in the distribution chan-
nel in tourism services in Turkey. By presenting the differences among these factors for
the travel agencies and accommodation enterprises, various strategies are proposed to
increase the productivity and efficiency as well as the quality of the service in the distri-
bution channel.

2. Literature (Conceptual/Theoretical Framework)

Today, a very small part of the production has been consumed where it is produced, and
again it is seen that the producers directly sell a very small part of their products or ser-
vices directly to the consumers. On the other hand, a vast majority of the production is
delivered to consumers by various intermediary institutions. Occupied by various inter-
mediaries, this structure is called the distribution channel. The distribution channel can
be defined as “the chosen path from production points to intermediary points, and
a path in the flow towards consumption” (Revzan, 1961:10). American Marketing
Association, however, emphasized institutions rather than the flow of the goods and de-
fined the distribution channel as “an organized network of agencies and institutions,
which in combination, perform all the functions required to link producers with
end customers to accomplish the marketing task” (AMA, 1960:10).

Production and consumption are opposite, incompatible activities. Production is car-
ried out in a certain area, whereas consumption spreads over a wider area. Therefore,
there is a need for a third function that will ensure that the products produced are
delivered to consumers suitably in terms of quantity, location, quality and time. By
eliminating these disagreements, distribution serves as this function to enable products
to be delivered from producers to consumers. (Nakip et al., 2012: 177). It establishes

253



CONFLICT FACTORS IN THE DISTRIBUTION CHANNEL
(AN APPLICATION IN TOURISM SERVICES)

Bilsen Bilgili, Emrah Ozkul, Songiil Bilgili Siiliik

an effective marketing mix for enterprises and increases customer satisfaction by ena-
bling communication with consumers and providing a reciprocal flow of information
between consumers and producers (Erdogan, 2012: 14).

A distribution system must be established (Emir, 2010) to ensure that the product is
available to the target customer anywhere he or she can easily reach and buy (Blythe,
2001). That is because, in many markets, the greatest criterion for sustaining a success-
ful marketing activity is distribution (Isbasi, 2001: 63), a significant power providing a
competitive advantage in the market (Kararti, 1999).

The classification of intermediaries in service enterprises is extensively grounded on the
classification criterion according to the kind of the relationship (Can et al., 1995: 233).
According to the relationship, tourism distribution channels are divided into two as
direct distribution and indirect distribution. Direct distribution is the distribution in
which an enterprise does not use any intermediaries. On the other hand, indirect distri-
bution can be explained as the actualization of buying-selling relationship between the
producer and the company by intermediary institutions that have legal and economic
independence (Emir, 2010).

It is difficult for the producers or in other words service providers in the tourism sector
to establish direct contact with consumers. Assuming that tourism service providers
market their products directly or that consumers purchase services directly from the
producers, it is a fact that the relationships between thousands of tourism service pro-
viders and millions of consumers are complex, time consuming, demanding, and costly

(Rizaoglu, 2004: 239).

Tour operators (wholesalers) and travel agencies (retailers) have great importance in
the distribution of tourism services. Particularly, these members play a crucial role in
the marketing of accommodation enterprises that are at the producer position (Emir,
2010). From these members, the travel agent, which is taken into the scope of this re-
search, is defined in the law as a profit-oriented commercial enterprise that is entitled
to provide tourists with information related to tourism, to create package and other
tours, to provide accommodation, transportation, sightseeing, sports and entertainment
services for tourism purposes and to market their products through their own or other
travel agencies (Law No. 1618).
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Because the distribution channel is more featured by nature of the service compared
to other service sectors in tourism services, it has been investigated in many studies by
various researchers (Tuncer, 1986; Medina and Garcia, 2000; Medina et al., 2002; Pelit
and Giiger, 2004; Tepelus, 2005; Hacioglu, 2006; Emir, 2010; I¢6z, 2011).

The effective fulfillment of the expected function of the distribution channel depends
on the establishment of harmonious relationships and co-operation between producing
and intermediary enterprises. However, conflicts of interest arising in relations between
enterprises in the distribution channel are causing various disagreements. There are
three types of conflict in the distribution channel: horizontal, multichannel and vertical
competition. “Horizontal Competition” refers to conflicts between the same types of
intermediaries, “Multichannel Competition” refers to conflicts between different types
of intermediaries at the same stage of the distribution and “Vertical Competition” re-
fers to conflicts between producers and intermediaries (Palamountain, 1967; Yiiksel-
en, 2014:274-275). In this research, the accommodation enterprises at the producer
position and travel agencies at the retailer position that take place in the distribution
channel are investigated. In other words, it was tried to determine the factors of conflict
that occurred within the scope of “Vertical Competition”.

In studies where buyer-seller relationships were investigated, Anderson and Narus (1990)
argued that the main criteria to be used in assessing reciprocal trust, commitment to the
enterprise and the satisfaction level consist of factors such as honesty and consistency
(Anderson and Narus, 1990). When the successful relationships between the enterprises
are considered within the context of trust-commitment theory of relationship market-
ing, trust and commitment come to forefront as important elements. The concept of
trust, which is formed by mutual honesty, credibility and confidence, affects social inter-
action and commitment. It is claimed that the quality of communication between the
parties, shared values and related termination costs are important factors which affect
trust and commitment (Morgan and Hunt, 1994). Trust and commitment constitute
the two essential elements of long-standing relationships between buyers and sellers. It
has been determined that variables such as firm reputation and satisfaction affect the
trust and commitment of both intermediaries in relationships between retailers and
suppliers. However, it has been found that these factors differ in importance levels for
retailers and suppliers. This difference is in the form of prominence of the supplier’s
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reputation for retailers, whereas the prominent perceived satisfaction for the gaining
obtained from the retailer for the supplier (Ganesan and Hess, 1997).

In this regard, the H, hypothesis for the research was established as follows: “7he Con-
flict Factors Vary among Enterprises”. The enterprises were specified by the analysis of
the data obtained from the research, and it was tried to determine whether the conflict

factors among the enterprises differ for travel agencies and accommodation enterprises.

As a result of the literature review, it was concluded that it was necessary to identify the
conflict factors among channel members. In this research, it was aimed to determine
the conflict factors resulting from the relationships between travel agencies and accom-
modation enterprises, the most widespread relationship in the tourism sector, and to
investigate the differences in terms of both enterprises. In this sense, it can be said that
the research will contribute to the literature and be beneficial for future researches.

3. Method

This study is a descriptive research and includes a field survey conducted in May-June
2017. The universe of the research constituted by accommodation enterprises and trav-
el agencies in the Marmara Region. In the research, a convenience sampling method
was used, and the names of the enterprises that were registered in the Chamber of
Commerce in the region were obtained. The enterprises that were easily accessible were
chosen (mainly from Istanbul and Kocaeli), and a face-to-face questionnaire study was
conducted on 150 travel enterprises and 150 accommodation enterprises. However,
it was not possible to reach all the administrators in these enterprises. It was aimed to
reach 200 questionnaires in order to do the factor analysis used in the research. It was
preferred to have equal number of questionnaires for the two enterprises; therefore, the
data collection process was terminated when questionnaires were conducted on 100
travel agency administrators and 100 accommodation enterprise administrators to ob-
tain convenient data to analyze. Because of cost, time, and accessibility constraints,
limited number of enterprises were reached; therefore, the results cannot be generalized.

In the preparation of the questionnaires used in the research, 3 travel enterprise admin-
istrators and 3 accommodation enterprise administrators were interviewed by the deep

interview method. The interviews were based on the conflict factors found in the mar-
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keting literature, and occurrences between the two types of enterprises in the tourism
sector were adapted and classified as research variables as a result of which 40 variables
were determined. These variables were asked in a 5-point-likert scale and subjected to
factor analysis. The other variables used in the questionnaire were intended for the basic
characteristics of the enterprises and the demographic characteristics of the respondent
administrators.

It was aimed to determine the conflict factors to develop suggestions with the aim of
preventing the decline in the service quality caused by conflicts in the distribution
channel, contributing to customer satisfaction and helping create harmony between
the enterprises. It was researched whether the factors obtained differed according to the
travel agencies and accommodation enterprises. In accordance with the purpose of the

research, the following hypothesis was established:
H : The Conflict Factors Vary among Enterprises.
In this regard, the obtained data were analyzed in the SPSS statistical program, frequen-

cies were taken, and the factor analysis and differential analysis were done.

4. Findings And Discussion
4.1. Features of Businesses and Demographics of Respondents

There are 100 accommodation operators and 100 travel agencies. The characteristics of
the businesses and the demographic characteristics of the managers who responded to
the survey are shown in Tables 1, 2, 3 and 4.

257



CONFLICT FACTORS IN THE DISTRIBUTION CHANNEL
(AN APPLICATION IN TOURISM SERVICES)

Bilsen Bilgili, Emrah Ozkul, Songiil Bilgili Siiliik

Table.1. Properties of Accommodation Businesses

Features of Businesses Number Percentage
Business Type 3 Star 16 16,0
4 Star 18 18,0
5 Star 28 28,0
Boutique 34 34,0
Hostel 4 4,0
Year of Business 1-5 Years 30 30,0
6-10 Years 36 36,0
11-15 Years 6 6,0
16-20 Years 5 6,0
21 Years and above 23 23,0
Number of Employees | 1-9 Employees 22 22,0
10-49 Employees 42 42,0
50-99 Employees 16 16,0
100 Employees and above 20 20,0
Total 100 100

28% of the accommodation businesses are operated by 5 stars and 34% by boutique.
66% are composed of businesses operating for 10 years or less. 42% have 10-49 employ-

ees. Demographic characteristics of respondent managers are shown in Table 2.

Table.2. Demographics of Respondents

Demographic Factors Number Percentage
Gender Male 60 60,0
Female 40 40,0
Age 18-27 32 32,0
28-37 46 46,0
38-47 12 12,0
48 + 10 10,0
Education Level Primary 12 12,0
High School 40 40,0
University 48 48,0
Total 100 100
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60% of the managers are male, 46% are in the 28-37 age group and 48% are university

graduates.

Table.3. Features of Travel Companies

Number, Percentage
Demographic Features Number | Percentage
A Type 88 88,0
Busi Ty
usiness Type B Type 12 12.0
1-5 Years 18 18,0
6-10 Years 18 18,0
Year of Business 11-15 Years 34 34,0
16-20 Years 16 16,0
21 Years and above 14 14,0
1-9 Employees 64 64,0
N f Empl
umber of Employees 10-34 Employees 36 36,0
Total 100 100

88% of the travel businesses are type A businesses, 34% businesses are operating be-

tween 11-15 years and 64% are 1-9 employees.

Table.4. Demographics of Respondents

Demographic Factors FDemograp hic Number Percentage %
actors
Male 42 42,0
Gender Female 58 58,0
18-27 26 26,0
Age 28-37 38 38,0
38-47 24 24,0
48 +... 12 12,0
Primary 8 8,0
Education Level High Scholl 57 57,0
University 35 35,0
Total 100 100
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58% of the managers are male, 38% are in the 28-37 age group and 57% are second-
ary school graduates.

4.2. Determination of Conflict Factors Between Accommodation Opera-
tions and Travel Agencies

The respondents were asked to evaluate the conflict variables according to the likert scale
of 5 (1: Ceratainly I don't agree...., 5:Certainly I agree).

The purpose of the research is to determine the factors of conflict and cooperation
between accommodation operators and travel agencies and whether these factors differ
according to the businesses. For this purpose, a factor analysis of 40 variables was ap-
plied in the evaluation of the conflict and cooperativeness that had taken place in the
relations between accommodation operators and travel agencies. Reliability analysis was
performed on these variables and 82.3% of them were found. This is a very high value
for the reliability of a research. As a result of the reliability analysis, the four variables
(“The agreement we made is that we lose customers because of service quality”, “We
have problems with payments”, “We do not make sacrifices, the others do not make
any sacrifices for the sustainability of our relationships”, “If their behavior against us
does not change during periods when there are fewer periods “) have been left out. The
Barlett’s test was used to determine the interrelationships between the variables and
3915.443 values were found, and this value was found to be significant at p <0.01 level.
The KMO Barlett test is conducted to determine the significance of the factor analysis,
which allows a large number of variants to be summarized by summarizing those with
high relationship between them. (Hair, 1998:99). As it is seen in the table, the value
found is higher (0.710).

Table.5. KMO and Barletts Test

Sampling Sufficiency 0.710
Bartlett’s Test Sphericity Approximate Chi-Square Value 3915,443
Degree of Freedom 630
Significance 0.000

Thus, 8 factors were obtained as a result of the analysis. Conflicts between accommo-
dation operators and travel agencies are grouped under 8 main headings. These factors
are shown in Table 6.
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Table.6. Conflict Factors
Factor Ficen Percent-
Conflict Factors Mean |load- &8¢ age of
. Value )
ing Variance
Factor 1: Relationship Focus (Cronbach Alfa: 0,786) 4,32 112,01

11- When an agreement is concluded with a customer,
an operator must deactivate the other and establish direct | 3,08 |0,773
contact with the customer

7- If there is another alternative, terminate the relation-

ship with the affected business. 2,44 10,773
10-When two businesses are still in the process of being
offered, one of the businesses must dismiss the business 3.93 | 0747
they are affiliated with by negotiating lower prices with ? ’
the competitors of the bidding entity
24- If one of the two co-operatives starts to work with 318 10,707
the other co-workers
14- .Loss of prestige due to incompatibility of service 274 10,666
quality of cooperating businesses
17- In case of non-alternative business, the co-operating

. . . 2,90 |0,571
entity has problems with prices
6- If there is a problem between the two businesses, it is 271 10,568

better to resolve the issue rather than resolve the issue

Factor 2: Analytical Approach (Cronbach Alfa: 0,752) 4,26 |11,85

4- Efforts to maintain the relationship between the two

. 431 0,764
businesses well
2- Resolve any problems 4,22 10,759
3- Efforts to find a solution when any problem is en- 435 10,738
countered
1-. The perceptlon'that the other business tries to main- 427 10733
tain the relationship well
8- Ability to find a common solution on prices 4,05 0,673
5- Attitude towards neglecting good relationship 4,47 10,515
9- Confidence in keeping the promise of another busi- 409 10,464
ness
Factor 3: Structural and Administrative Harmony 2,98 18,29
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21- The belief that the co-operating entity is impartial

when choosing between alternative businesses in the 3,76 10,819
market
26- The compatibility of the two operators in terms of 425 0726
their level of knowledge and ability ’ ’
25- The compatibility of the two businesses in terms of
. . . 3,99 10,639
information technology infrastructure
27- Consistency between the viewpoints of the two
. e 4,18 0,444
companies towards customer satisfaction
K3gtop %gyoperation and Partnership (Cronbach 2,84 |7,88
37- Capacity alignment with requested service coverage |2,63 |0,714
38- Tendency to difficulty in business dealings 2,48 10,699
35- Tendency of cooperating businesses to hold each
. . . 3,81 10,594
other against the rivalry of both sides
34- Birlikte ¢alisan isletmelerin her iki tarafin rakibine
A o 4,13 10,579
karst birbirinin tarafini tutma egilimi
3.9- Businesses do not care about each other at the same 2.62 10,500
time
Factor 5: Concession and Harmony (Cronbach Alfa: 243 676
0,724)
10- Compensation / compensation for damages when
. . 3,93 10,776
there is a problem between two businesses
36- A situation where two businesses offer price premi-
3,92 0,738
ums as long as they are related to each other
15- Harmonization of the employees of two businesses | 4,08 | 0,455
Factor 6: Institutionality and Positive Approach 236 16.55
(Cronbach Alfa: 0,821) ’ ’
16- Harmonization in documentation and procedures 415 |0.677
between the two entities
40- Attitude towards the importance of co-operation
. . 4,48 10,553
between accommodation operators and agencies
33- The two businessmen talk positively about each
. o . 4,03 10,405
other in communication with customers
Factor 7: Concessions and Promises (Cronbach Alfa: 231 |6.42

0,735)
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22- Businesses can be granted different privileges with
each other according to the profit status of the business

3,65 10,737

21- Equal treatment of two businesses while evaluating
each other with their competitors

3,76 | 0,471

12- The words given by the managers of the two compa-
nies are the harmonization of their employees

Factor 8: Sustainable Relationship (Cronbach Alfa:
0,774)

28- The ability of businesses to establish sustainable
long-term relationships with each other

3,86 0,467

2,30 | 6,40

4,17 10,589

23- The compatibility of the two companies’ promotion-
al activities

3,83 10,566

20- The compatibility of the two companies’ mission 4,06 10,519

19- If two operators have any problems, they can reach 418 10,508
the authorities

TOTAL 66,16

As it is seen in Table 4, the factors obtained explain 66.16% of the set of relations. Fac-
tors are named according to the characteristics of the variables underneath. According
to the results; the first factor accounts for 12.008% of the total variance, and the total
variance of the factors is close to the explanatory percentages. The lowest factor explains
the total variance of 6.398%. According to the results obtained, respondents regard the
“relationship orientation” factor as the most important factor. The second factor is the
related “analytical approach”. The third factor is “structural and managerial harmony”,
the fourth factor is “cooperation and partnership”, the fifth factor is “concession and
harmony”, the sixth factor is “institutionalism and positive approach”, the seventh fac-
tor is “concessions and promises” and the eight factor is “sustainable relationship”.

4.3. Differences of Conflict Factors According
to Accommodation Operators and Travel Agencies

The results of the t-test are shown in Table 7 to determine whether the conflict factors
obtained from the survey differ in terms of the operator’s accommodation and travel
agency.
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1ablo.7. Differences Between Factors of Conflict According to Business Type

Mean
Variables Accomodation | Travel F P
Business Agency
Factor 1: Relationship Focus 3,36 2,65 1,171 | 0,281
Factor 2: Analytical Approach 4,19 4,36 5,051 | 0,026
FHactor 3: Structural and Administrave 404 4,08 0,141 | 0,707
armony
Factor 4: Cooperation and Partnership 3,26 2,99 0,725 | 0,396
Factor 5: Concession and Harmony 3,95 4,01 0,455 | 0,501
iactor 6: Institutionalism and Positive 418 426 6.280 | 0,013
pproach
Factor 7: Concession and Promises 3,66 3,92 7,158 | 0,008
Factor 8: Sustainable Relationship 4,08 4,05 4,343 | 0,038

According to the results, there is a meaningful difference in terms of the second, sixth,
seventh and eighth factor businesses of conflict factors. Therefore, H1 hypothesis of the
research has been accepted. When the averages are examined; they expressed that travel
agencies were exposed to more negative behavior by accommodation operators in terms
of solutionist approach (p<0.05), institutionalism and positive approach (p<0.05), con-
cessions and promises (p<0.01). On the sustainable relationship (p <0.05) factor, it was

found that accommodation operators were more vulnerable than travel operators.

5. Results And Suggestions

As is known, the most widespread relationship among the distribution channel mem-
bers in tourism services takes place between travel agencies and accommodation enter-
prises. However, harmony and conflict are considered as significant issues in the rela-
tionships between these two channel members, as there are numerous travel agencies
and numerous accommodation enterprises in the market. The determination of the
harmony and conflict factors that may arise in the relationship is of great importance in
terms of identifying the distribution strategies which are critical to the marketing mix.
From this point of view, a questionnaire was conducted on 100 accommodation enter-
prises and 100 travel agencies in this research. As a result of the determined harmony
and conflict factors in the distribution channel, it was aimed to find out whether these
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factors showed differences by the enterprises. The results and the suggestions developed

are presented below;

- 8 factors were identified regarding the conflict variables in the relationships be-
tween travel agencies and accommodation enterprises in the distribution channel.
These factors are: Relationship-Centeredness, Solution-based Approach, Structural
and Managerial Harmony, Cooperation and Partnership, Privilege and Harmony,
Institutionalism and Positive Approach, Concessions and Promises and Sustainable
Relationship. These factors showed similarities to the issues of conflicts highlight-
ed in the previous studies (Sinanoglu, 1996; Medina-Munoz and Garcia-Falcon,
2000; Medina-Munoz, et al., 2002; Emir, 2010).

Considering their weights in the explained variance, all the factors were found to

1

have approximate weight of values to account for the variance. This implies that all
the factors are important for both types of the businesses, and that all these factors
should be given emphasis in distribution channel relations.

It was seen that damaging behaviors during the relationship could lead to a break-
down or termination of it. Therefore, it will be useful to give priority to relationship
centeredness and to disseminate this culture to every level of the channel.

Assuming a solution-based approach to conflicts arising from price and service is-
sues holds great importance. It is important that both sides came to an agreement
at the beginning of the relationship on being solution oriented and adopting a
self-sacrificing approach to problems that may occur at any stage.

Having consistent point of views towards customers, similar administrative men-
talities and compatible technological infrastructures can reduce conflicts greatly. It
will be useful for both sides to check if they are in harmony with one another and
at the beginning of the relationship. Also, the enterprise which is more developed
can lead the other and pursue strategies to help its development.

It is important that enterprises adopt a collaborative approach and act as partners
in every business and deal carried out together both for the employees and for the
maintenance of the workflow.

1

Granting privileges for one another on issues such as price and damage compensa-
tion, as opposed to the other competitors, can prevent many conflicts between the
two enterprises.
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- Having a harmonious relationship regarding the work procedures, creating an at-
mosphere that enables them to talk to one another in a positive manner, and adopt-
ing an institutional and professional approach throughout the partnership will be
able to eliminate several conflict factors for each enterprise.

- It is important that enterprises keep their promises for the privileges to be granted
and avoid promises that cannot be kept in order to achieve cooperation.

- It will particularly be useful to develop long-term sustainable relationships by set-
ting up harmonious and long-term strategies in the marketing activities.

- There are differences in the attitudes of the accommodation enterprises and the travel
agencies towards the conflict factors. It will be useful for the accommodation enterprises
to approach disputes in a solution-based manner, to grant privileges to the travel agency
they are working with and to attach importance to making an effort for institutional
harmony. Besides, the greater involvement of the travel agencies in maintaining a sus-
tainable relationship will help the two enterprises establish a harmonious connection.

It is thought that if the enterprises determine strategies taking into account the sugges-
tions mentioned, they can make profitable works together for the future.

In a survey on accommodation operations, the relationship with the sup-
plier from which industrial products were purchased was investigated.
It was determined that the dimensions of relationship quality, trust, commitment, com-
munication and information sharing are linear effects on perceived value. The highest
impact on the quality of the relationship is in the dimension of trust, commitment
takes place in the second order. A high degree of commitment indicates that one side’s
performance is dependent on the other, that the benefits they will gain from working
together will increase, thus increasing the perceived value. The other two dimensions
that affect the perceived value are communication and information sharing. Today, the
unquestionable importance of communication and knowledge seems that it is valid for
the hospitality sector as well. The high communication and information sharing due
to the dwindling and uncertainty of the accommodation sector is important for the
sustainability of the service that the hotels will offer (Tektas and Kavak, 2010:60). In
this research, the quality of the relationship between the hospitality operators and the
suppliers was investigated and the variables that emerged in the conflict factors obtained
from our research on travel agencies and accommodation operators coincided with each
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other. Variables such as trust, commitment, communication, information sharing are
also seen to have come to the forefront in travel agencies and accommodation business-
es.

Doing further research in this area by working on the relationships between other mem-
bers of the distribution channel will be helpful in defining and comparing the conflict
factors in the whole distribution channel in tourism services. It is also thought that the
factors obtained from this research can provide significant contributions to the literature
by carrying out a further research on the same or different distribution channel mem-
bers doing a confirmatory factor analysis on the factors determined in this study.
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HEMSIRELERDE DUYGUSAL EMEK
VE ORGUTSEL SINiZM ARASINDAKI
ILISKI: ISPARTA IL MERKEZINDEKI
HASTANELERDE BIR ARASTIRMA

THE RELATION BETWEEN EMOTIONAL
LABOR AND ORGANIZATIONAL
CYNICISM IN NURSES: A RESEARCH IN
ISPARTA CITY CENTRUM HOSPITALS

Dilek Ev Kocabas, Omer Liitfi Antalyals

Abstract

The study aims to investigate the relationship between levels of emotional labor and organizational
cynicism of nurses working in hospitals in Isparta province center. The universe of the work is composed
of nurses working in Siileyman Demirel Research and Practice Hospital, Isparta State Hospital and
private hospitals in Isparta. In this study, 369 people are reached with convenience sampling method. In
the study, Emotional Labor Scale which is developed by Diefendorff and the others and Organisational
Cynicism Scale that the validity and realibility of Turkish form is studied by Korhan Karacaoglu ve
Fatma Ince (2010) are applied. As a result of the study, a meaningful relationship was found between
the emotional labor behavior of nurses and organizational cynicism attitudes. A positive meaningful
relation is found between emotional labor behavior sub-dimension superficial behavior and organisa-
tional cynicism sub-dimension cognitive attitudes. A negative meaningful relation is acquired between
emotional labor behavior sub-dimension deep acting role play and organisational cynicism sub-dimen-
sion affective attitudes. A negative meaningful relation is obtained between emotional labor behaviors

sub-dimension genuine feelings and organisational cynicism sub-dimension affective attitudes.

Key Words: Emotional labor, organisational cynicism and nurses.
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Dilek Ev Kocabas, Omer Liitfi Antalyals

1. Girig

Giiniimiizde 6zellikle hizmet sektoriinde, miisteriye yansitilmast gereken duygular isin
onemli bir kismini olugturmaktadir. Bireyin is yerindeki bagsarisi, duygularini ne kadar
iyi yonetebildigi ile ilgilidir. Calisanlar aldiklar1 ticret kargiliginda hem kendi duygu-
larint hem de karsi tarafin duygularini yonlendirmek durumundadirlar. Bu sebeple,
duygular bireyin kendi insiyatifinde olmaktan ¢ikarilip birtakim davranis kurallarina
baglanmigtir. Davranis kurallari sayesinde orgiitler, calisanlarin duygu ve davranislari-
nt denetleme firsati bulmuslardir. Caliganlarin misterilere karst hangi tutum ve davra-
nigt sergileyeceginin orgiitler tarafindan belirlenmesi 6rgiitte bazi davranislari zorunlu
hale getirmektedir. Calisanlarin iglerini yaparken kendi duygularini gdstermesi yerine
orgiitiin istedigi duygulart gostermeye zorlanmast duygusal emek kavramini ortaya
¢tkarmaktadir. Duygusal emek, Hoschschild’e (1983) gore, calisanlarin belli bir ticret
karsiliginda gercekte hissettigi duygulari denetleyerek miisterilere 6nceden belirlenmis
davranis kaliplari igerisinde hizmet sunmast olarak tanimlanmaktadir. Gergekte hisset-
medigi halde 6rgiitiin istedigi duygulari sergilemek zorunda olan ¢alisanlarin belirli bir
stire sonra ¢aligtiklart orgiit hakkinda olumsuz diistinceler tagtyabilecegi ve bu durumun
orgiitsel sinizme sebep olabilecegi diisiiniilmektedir. Orgiitsel sinizm, genel anlamda
bireyin érgiite iliskin olumsuz duygu ve inanglari olarak tanimlanmaktadir. Sinizm kav-
ramu drgiitler agisindan oldukea 6nemlidir. Ciinkii is tatminsizligi, orgiitsel bagliligin
azalmasi, yabancilasma gibi bircok olumsuz sonuglari beraberinde getirmektedir (Dean
vd., 1998; Mino, 2002).

Hizmet sektoriinde dnemli bir yere sahip olan hastaneler insan emeginin yogun bir
sekilde kullanildig, asir1 calisma saatlerinin ve stresli bir ortamin bulundugu mekanlar-
dir. Giiniimiizde hastaneler arasindaki rekabet ortaminin artmast hasta memnuniyet,
hizmet kalitesi gibi kavramlarin 6ne ¢ikmasini saglamistir. Hasta memnuniyetinin sag-
lanmasi bireyin sagligina kavugsmasinin yani sira hasta ve yakinina gosterilen davranigla
da ilgilidir. Bunun farkinda olan hastane yoneticileri ¢alisanlarindan hasta ve yakiniyla
ilgilenirken giiler yiizlii olmalari, sicak ve samimi davranmalari gibi belli davranis ka-
liplarini talep etmektedir. Bu durum ise ¢alisanlarin duygusal emek harcamasina zemin
hazirlamaktadir. Diger saglik calisanlarina gore hemsireler hasta ve yakin ile dogrudan
iletisim kuran, hastanin ubbi seyrine yerine gére sevincine yerine gore 6liim acisina ta-
nik olan bir meslek grubudur. Bu sebeple hemsirelik, duygusal emek gosterimini gerekli
kilan mesleklerden biridir. Bu ¢aligmada, hemgirelerin islerini yaparken kendi hissettik-
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leri duygu yerine 6rgiitiin istedigi davranisi sergilemelerinin bir siire sonra ¢alisanlarin
duygusal kaynaklarinin tiikkenmesine sebep olabilecegi ve bu durumun ise orgiitsel si-
nizme dogurabilecegi diisiiniilmektedir. Literatiirde, bu konuda 6zellikle hizmet sektorii
kapsaminda hemsireler {izerine yapilmis kapsamli bir ¢alismaya rastlanilmamistr. Bu
agidan hemsirelerde duygusal emek ve orgiitsel sinizm kavramlart arasindaki iliskinin
irdelenmesinin literatiire katk1 saglayacag: diisiiniilmekeedir.

2. Duygusal Emek ve Orgiitsel Sinizm Kavramlar:
2.1. Duygusal Emek Kavrami

Duygusal emek kavrami ilk kez, Alman Sosyolog Arlie Russell Hochschild’in (1983)
“The Managed Heart: Commercializaiton of Human Feeling” (Yonetilen Kalp: Insan
Duygularinin Ticarilestirilmesi) adli kitabinda ele alinmigtir. Literatiir incelendiginde
duygusal emek kavraminin tanimlanmasinda arastirmacilar tarafindan herhangi bir gé-
riig birligine varilamadig gériilmiistiir.

Her bir arastirmaci bu kavrama farkli bir boyut kazandirarak literatiiriin zenginlesme-
sini saglamistir. Hochschild (1983) duygusal emegi, “Isin bir pargast olarak duygularin
diger kisiler tarafindan gdzlenebilecek sekilde ayarlanmasi ve bu dogrultuda yiizsel ve
bedensel gosterimde bulunmast” olarak, Ashforth ve Humprey (1993) “uygun davrani-
sin gosterimi” olarak, Morris ve Feldman (1996) “orgiitsel amaglari saglamak igin icsel
bir siire¢” olarak tanimlamistr. Grandey (1999) ise bu yaklagimlarin tiim boyutlarini
birlestirerek, biitiinleyici bir bakis agist sunmaya ¢alismis ve duygusal emegi, “calisanla-
rin Srgiitiin taleplerini yerine getirmek icin duygularini ayarlama siirecinde gosterdikleri
caba” olarak tanimlamistir.

Hizmet kalitesini belirleyen en 6nemli faktorlerden birisi duygusal emektir. Calisan-
larin duygusal emek diizeyleri, birbirinden farklidir. Sergilenen duygusal emek, emegi
gosteren calisanin icsellestirme durumuna gére farklilik arz etmekeedir. Duygusal emek
davranigi, yiizeysel davranis, derinden rol yapma ve dogal duygular olmak iizere ii¢ bo-
yuttan olugmaktadir. Yiizeysel davranista, calisanlar duygularini kontrol altina alirlar.
Gergekte hissettikleri duyguyu baskilayarak yerine islerinin geregi gostermeleri gereken
duyguyu karsi tarafa yansitirlar. Gerek ses tonu, gerek yiiz ifadeleri ile karsi tarafa mes-
leginin geregi gosterilmesi gereken duyguyu yansitmaya gabalarlar. Ornegin, otellerde
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migterileri kargilayan ¢alisanlar gergekte iyi bir ruh halinde olmasa dahi miisterileri dai-
ma giiler yiiz ile kargilamak durumundadirlar. Yiizeysel davranista, calisan asil hissedilen
duyguya degil, sergilenmesi gereken duyguya odaklanir (Hochschild, 1983). Yani, cali-
sanlar duygularini degil sadece davranislarini degistirirler.

Duygusal emegin ikinci boyutu olan derinden rol yapma, ¢alisanlarin gergekte hissettik-
leri duygular isin gereklerine uymasa bile, calisanlarin ge¢mis deneyimlerini hatirlayarak
gostermek durumunda olduklari duyguyu bizzat hissetmeye ¢aligmalaridir (Ashforth ve
Humprey, 1993). Derinden rol yapmanin yiizeysel davranistan farki, calisanlarin sadece
davraniglarini degil ayni zamanda duygularini da degistirmeleridir. Calisanlarin meslek-
lerini yaparken uygun duygular olusturmak icin gegmisteki negeli ve iyi deneyimlerini
zihinlerinde canlandirarak sergiledikleri davraniglar bu kapsamda ele alinir (Chu, 2002).
Ornegin, zor ve agresif bir hastayla karsilasan hemsire, hastanin iginde bulundugu du-
rumu anlamaya ¢alisarak hastaya olumlu bir yaklagim sergileyebilir. Hochschild (1983),
derinden rol yapmanin belli baslt iki yontemi oldugundan bahsetmistir. Ilk yontem,
calisanin kendisini sergilemek zorunda oldugu duyguyu hissetmeye zorlamasidir. Bu
durumda birey, gercekte hissettigi duyguyu gizleyebilir. Ornegin, ofkesini gizleyerek sa-
kin davranmaya calisabilir. Ikinci yontem ise, kisilerin kendilerinden beklenen duyguyu
hissedebilmek i¢in aldiklari egitimi ya da gegmis deneyimlerini kullanmalaridir. Derin-
lemesine davranista, yiizeysel davranigta oldugu gibi hissedilen duygular ve sergilenen
davransglar arasinda bir uyumsuzluk séz konusu degildir.

Duygusal emegin son boyutu olan dogal duygular, bireylerin mesleklerini icra ederken
her zaman “rol” yapmalarinin gerekmedigini, bazt durumlarda gercek duygulariyla ser-
giledikleri duygularin birbirlerinin aynist olmasi olarak ifade edilmistir (Ashforth ve
Humprey, 1993). Dogal duygular ifadesinde hizmet veren kisi, miisteriye karst gercekte
hissettigi duygular sergilemektedir. Ornegin, yeni dogan servisinde calisan hemsirelerin
isi geregi bebekleri seviyormus gibi davranmayip gergekten de bebekleri seven biri olma-
st. Ashforth ve Humprey (1993), dogal duygularin ifadesinde bireyin ¢ok az duygusal
emek harcadigini belirtmislerdir. Calisan kendisinden beklenen duyguya yakin bir duy-
gu hissediyorsa daha az duygusal emek harcayacakur. Fakat uzun zamandir ilgilendigi
bir hastasini kaybeden hemsirenin nétr duygular sergilemesi daha zor olacagindan, daha
fazla duygusal emek harcamasi gerekecektir (Chu, 2002).

Literatiirde duygusal emegin sonuglari cogu zaman titkenmiglik ve i doyumu olmak
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tizere iki baglik altinda incelenmektedir. Aragtirmacilarin genellikle bu iki konu tizerinde
ilgilenmiglerdir. Duygusal emek harcayan calisanlarin is doyumlari azaldigs ve titkenmis-
likleri arttigy tespit edilmistir. Bu durumun ¢aliganlarda 6zsaygida azalma, depresyon,
sinizm, ise yabancilasma ve ¢aliganlarin kendilerine yabancilagmasina sebep oldugu gé-
riilmektedir (Ashforth ve Humprey, 1993; Wharton, 1993). Arastirmacilardan bazilari
duygusal emegin olumsuz sonuglarinin yaninda hem ¢alisanlar hem de orgiitler agisin-
dan olumlu sonuglarinin da olabilecegini belirtmiglerdir. Calisanlarin iglerini yaparken
belli davranis kaliplari ile davranmasinin gérevlerini basariyla yerine getirmelerini ve
ozyeterlilik bilincinin gelismesini sagladig goriilmektedir (Contrad ve Witte, 1994).

2.2. Orgiitsel Sinizm Kavram1

Orgiitsel sinizm ile ilgili galismalar, 1980’li yillarin sonlart ile 1990’11 yillarin baslarinda
gelismeye baglamigtir. Literatiir incelendiginde, orgiitsel sinizm aragtirmacilar tarafindan
farkls gekillerde tanimlanmigtir. Dean (1988), orgiitsel sinizmi, “6rgiitiin biitiinlitkten
ve diiriistlitkten yoksun olma diisiincesi” ve “bireyin 6rgiitiine iligkin olumsuz tutumu”,
Vance vd. (1996), “rgiitlerin daha iyiye gidebilecegi inancinin var olmasi, yalniz bu
olasiligin diisiik olmast”, Bernerth (2007), “bireylerin orgiitlerin ahlaki biitiinlikten
yoksun oldugu, hakkaniyet, diiriistliik gibi ilkelerin 6rgiitsel ¢ikarlar dogrultusunda har-
candigt yoniindeki inang” olarak tanimlamigtir. Genel anlamda 6rgiitsel sinizm, birey-
lerin érgiite iliskin olumsuz duygu ve inanglarint kapsamaktadir. Bireyin ¢alisug: drgiite
karst olumsuz tutumunu ifade eden érgiitsel sinizm {i¢ boyutu igerir. Bunlar; drgiite
karst olumsuz duygular (duyussal), 6rgiitiin biitiinlitkten yoksun olduguna dair inang
(biligsel), bireyin 6rgiite yonelik asagilayici davraniglar gosterme egilimidir (davranigsal).

Orgjitsel sinizmin ilk boyutu olan biligsel sinizm, 6rgiitiin biitiinliikten yoksun oldu-
guna dair inanctir (Dean vd., 1998). Diger bir deyisle birey, ¢alistigt kurumun diiriist-
litkten ve samimiyetten yoksun oldugunu diisiinmekeedir. Benerth vd. (2007)’ne gore
orgiitsel sinizm, “bireylerin 6rgiitlerinin ahlaki bitiinlitkten yoksun oldugu ve hakkani-
yet, diiriistliik ve samimiyet gibi ilkelerin 6rgiitsel ¢ikarlar lehine feda edildigi yoniinde-
ki inanglari olarak tanimlanmakradir. Biligsel boyutta, birey 6rgiitiin adaletten yoksun
olduguna dair bir inan¢ gelistirir. Bu sebeple, ¢alisanlar 6rgiitlerinin kendilerine ihanet
ettigini diisiinmektedir (Brandes vd., 1999). Orgiitsel sinizmin ikinci boyutu olan du-
yussal boyut Dean vd. (1998)’ne gore, orgiite karst duygusal tepki icerir. Biligsel boyut-
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taki diistince ve inanglarin yani sira orgiite karst 6tke, hor gérme, saygisizlik gibi giiclii
duyugsal tepkileri icermekrtedir (Aktaran: Kutanis ve Cetinel, 2010). Orgiitsel sinizmin
son boyutu olan davranigsal sinizmde ise ¢alisan, biligsel ve duyussal sinizmin 6tesinde
olumsuz his ve diisiincelerini davranislarina tasir. Olumsuz ve ¢ogu zaman insani kiigiik
diisiirmeye yonelik davraniglarda bulanabilir (Dean vd., 1998). Calisan orgiitii elestire-
bilir, kiigtimseyebilir, 6rgiit hakkinda sikyette bulanabilir veya orglitle dalga gegebilir.
Calisanlarin birbirleriyle anlamli bakigmalari, siritmalari, kiigtimser bir sekilde giiltiim-
semeleri sinik davranislara sebep olabilir (Brandes ve Das, 2006).

Literatiirde drgiitsel sinizmin sonuglari bireysel ve drgiitsel olmak iizere iki boyutta in-
celenmektedir. Bireysel anlamda, depresyon, uykusuzluk, hayal kirikligi, duygusal ¢o-
kiintii gibi psikolojik rahatsizliklarin yaninda kalp ve damar hastaliklar1 gibi fizyolojik
rahatsizliklara da sebep olabilecegi orgiitsel anlamda ise orgiitsel bagliligin, orgiitsel
performansin, drgiitsel giivenin, drgiitsel vatandaghigin, is tatminin azalmasi, motivasyo-
nun diismesi, titkenmislik ve ise yabancilasmanin artmasi gibi olumsuz sonuglara sebep
oldugu ortaya cikmigtr (Bateman, 1997).

3. Metodoloji
3.1. Amag

Calismanin amaci, hemsirelerde duygusal emek ile drgiitsel sinizm diizeyleri arasindaki
iligkiyi ve kamu hastaneleri ile 6zel hastanelerde ¢alisan hemsireler arasinda duygusal
emek ve Orgiitsel sinizm diizeyleri agisindan farklilik olup olmadigint incelemektir.

3.2. Problem Ciimlesi

Caligmanin ana problemini; “Hemsirelerin duygusal emek diizeyleri ile érgiitsel sinizm
diizeyleri arasinda iliski var midir?” sorusu olusturmaktadir. Calismanin alt problemini
ise, “Kamu hastaneleri ve 6zel hastanelerde calisan hemsirelerin duygusal emek davranisi

ile orglitsel sinizm diizeyleri arasinda anlamli bir fark var midir?” sorusu olusturmaktadir.

3.3. Evren ve Orneklem

Calismanin evreni, Isparta il merkezinde yer alan hastanelerde calisan hemsireler olus-
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turmaktadir. %95 giivenilirlik diizeyi ve %5 hata payu ile 369 hemsireye kolayda drnek-
leme ydntemiyle ulagilmigtir. Evren olarak hemsirelerin secilmesinin sebebi bu meslegin
Hochschild (1983) tarafindan duygusal emek gdsterimini gerekli kilan mesleklerden
biri olarak belirtilmesidir.

3.4. Veri Toplama Arac1

Bu calismada veri toplama aract olarak Duygusal Emek 6lcegi ve Orgiitsel Sinizm 8lgegi
kullanilmistir

3.4.1. Duygusal Emek Ol¢egi

Duygusal Emek 6l¢egi, Grandey (2003), Kruml ve Geddes (2000)’in duygusal emek
caligmalarindan uyarlanmis, Diefendorff vd. (2005) tarafindan gelistirilmistir. Olcek
yiizeysel rol yapma, derinden rol yapma ve dogal duygular olmak tizere 3 boyuttan ve
14 maddeden olusmaktadir. Tiirkge literatiirde duygusal emek konusunda hemsirelere
uygulanabilecek ve gegerlilik bulgularina yer veren bir ¢alismaya rastlanmamustir. Alan-
da en yaygin kullanilan Diefendorff vd. (2005) tarafindan gelistirilen duygusal emek
olcegi, oncelikle 6 dil bilimci tarafindan birbirinden bagimsiz olarak Tiirkgeye cevril-
mistir. Cevirilerin ardindan 4 uzman maddeleri incelemis ve {izerinde hem fikir olunan
maddeler belirlenmistir. 10 hemsireye maddeler okunmus ve maddelerin anlagilirligs
gelistirilmigtir. Yedili cevaplama secenegi ile anket formu olusturulmug ve Antalyada bir
kamu hastanesinde gorev yapan 70 hemsireden (madde sayisinin 5 kati) veri toplanmug
ve elde edilen veriler yap1 gecerliligi icin korelasyon ve faktor analizleri ile incelenmistir.
Maddelerden bazilari orijinal 6lcekteki boyutlara yiiklenmedigi icin uzmanlar esliginde
maddeler revize edilmis ve ikinci asama veri toplama safhasina gegilmistir. Ikinci asama
veriler Siileyman Demirel Universitesi Arastirma ve Uygulama Hastanesi, Isparta Devlet
Hastanesi ve Ispartada 6zel hastanelerde gorev yapan hemsirelerden toplanmistir.

3.4.2. Orgiitsel Sinizm Olgegi

Olgek, Brandes vd. (1999)’nin gelistirmis oldugu orgiitsel sinizm 6lgeginin Korhan Ka-
racaoglu ve Fatma Ince tarafindan Tiirkge formunun gegerlilik ve giivenirlilik analizi
yaptigi calismadan alinmistir. Olgek duyussal, bilissel ve davranissal olmak iizere 3 bo-
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yuttan ve 14 maddeden olusmaktadir. Orgiitsel sinizm 6lgeginin orijinalinde, duyusgsal
boyutta 4, biligsel boyutta 5 ve davranigsal boyutta 5 tane olmak tizere toplamda 14
madde bulunmaktadir. Karacaoglu ve Ince (2012)’nin yaptigi galismada ise duyugsal
boyutta 4, biligsel boyutta 5, davranigsal boyutta 4 madde bulunmaktadir. Orijinal 61-
cekte yer alan “Calisugim kurumun sloganlari ve uygulamalariyla dalga gectigim olur®
ifadesi Karacaoglu ve Ince (2012)’nin ¢alismasinda 6lgekten gikarilmistir. Orgiitsel si-
nizm 6lgeginde, 7’li likert dlgegi kullanilmistir. Aragtrmada 6lgek maddelerinin mu-
hatap tarafindan net bir sekilde anlagilip anlagilmadigini test etmek i¢in Antalyada bir
kamu hastanesinde gorev yapan 70 hemsireye yedili cevaplama segenegi ile olusturulan
anket formu pilot ¢alisma olarak uygulanmugtir. Pilot ¢alisma neticesinde 6lgekten bazi
maddeler ¢ikarilmistir. Tkinci asama veriler Siileyman Demirel Universitesi Arastirma ve
Uygulama Hastanesi, Isparta Devlet Hastanesi, Ispartada 6zel hastanede gorev yapan
hemsirelerden toplanmistir.

3.5. Analiz Yontemi

Calisma verileri SPSS paket programi kullanilarak analiz edilmigtir. Genel gériiniim i¢in
frekans analizleri ve tanimlayici istatistikler kullanilmigtir. Yapilan analizler neticesinde
verilerin normal dagilim gostermedigi tespit edilmistir. Tiim analizlerde parametrik ol-
mayan (non-parametrik) testler kullanilmigtir.

4. Bulgular
4.1. Hastanede Calisan Hemgirelerin Demografik Analizleri

Aragtirmaya katilan kamu hastanelerinde ve 6zel hastanelerde ¢alisan hemgirelerin cesitli
demografik degiskenlere gore dagilimi cinsiyet degiskenine gore incelendiginde;

Caligmaya dahil olan kamu hastanelerinde calisan 293 hemsireden 6 tanesi cinsiyet ile
ilgili soruyu yanitlamamugtir. Soruyu yanitlayanlarin %89,1’i kadin, %10,9’u ise erkek-
tir. Calismaya katlan 6zel hastanelerde ¢alisan 76 hemsirenin tamamu cinsiyet ile ilgili
soruyu yanitlamigtir. Soruyu yanitlayanlarin %77,7’si kadin, %22,3’ti erkektir. Aras-
tirmaya dahil olup cinsiyet ile ilgili soruyu yanitlayan tiim hemsirelerin %87’si kadin
%13’ erkektir.

Yas degiskenine gore, arastirmaya katilan kamu hastanelerinde ¢alisan hemsirelerin cogu
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34-41 yas arasindadir. 42-50 yag arasi aragtirmaya katilan hemsire sayis: 28'dir. %30,8’i
26-33 yas arast, %22,8’1 18-25 yas arasindadir. Ozel hastanelerde alisan hemsirelerde
ise geng niifus daha ¢ogunluktadir. Aragtirmaya kaulan 6zel hastanelerde ¢alisan hem-
sirelerin %9,4’ti 26-33 yas arast, %1,3’ti 31-41 yas arasindadir. 18-25 yas arasinda olan
hemsireler toplamda aragtirmaya katilan hemgirelerin %89,1’ini olusturmaktadir. Aras-
tirmaya katlan kamuda hastanelerinde ¢alisan hemsirelerin ¢ogunlugunun orta yas ve
tizerinde oldugu, 6zel hastanelerde caligan hemsirelerin ise cogunlugunun geng yasta
oldugu goriilmektedir.

Medeni durum degiskenine gore, aragtirmaya katilan kamu hastanelerinde calisan hem-
sirelerin %64,3’11 evli,%34,9’u bekar ve %0,63’u diger secenegini isaretlemistir. Aras-
tirmaya katilan 6zel hastanelerde calisan hemsirelerin ise %86,6’s1 bekar iken %13,4’i1
evlidir. Egitim durumu degiskenine gore, arastirmaya katilan kamu hastanelerinde ¢ali-
san hemsirelerin %19,6%s1 lise, %17,8’i 6nlisans, %52,7’si lisans ve %5,5’i yiiksek lisans
mezunudur. Ozel hastanelerde calisanlarin ise %69,7’si lise, %28,9 uénlisans mezunu-
dur. Aragtirmada doktora yapmis katilimciya rastlanmamugtir. Aragtirmaya katilan 6zel
hastanelerde ¢alisan hemsirelerin cogunun 6grenim durumunun lise ve 6nlisans olmasi

dikkat cekmektedir.

Istihdam durumu degiskenine gore, arastirmaya katilan kamu hastanelerinde galisan
hemsirelerin %78,9’u kadrolu, %17’si sézlesmeli olarak calismaktadir. %3,8’i ise ta-
seron olarak calismaktadir. Ozel hastanelerde calisan hemsirelerin tamami sézlesmeli
olarak caligmaktadir. Bireysel gelir diizeyi degiskenine gore, aragtirmaya dahil olan kamu
hastanelerinde ¢alisan 293 hemsireden 52 tanesi gelir diizeyi ile ilgili soruyu yanidama-
mugtir. Soruyu yanitlayanlarin %41,4’it 1901-2400 TL arasi, %40,6’s1 2401-2900 TL
arasi, %12,4’4 1401-1900 TL arasi, %4,9u 2901-3401 TL arasi ve %0,41°i 900-1400
TL arasindadir. Arastirmaya katilan 6zel hastanelerde calisan 76 hemsireden 16 tanesi
gelir diizeyi ile ilgili soruyu yanitlamamistir. Soruyu yanitlayanlarin %80’i 900-1400 TL
arasi, %20’si ise 1401-1900 TL arasindadir.

Kurum degiskenine gore, arastirmaya katlan kamu hastanelerinde ¢aligan 293 hemsire-
den 1 tanesi ¢alistigi kurum ile ilgili soruyu yanitlamamustir. Soruyu yanitlayan hemsire-
lerin %51,7’si Siileyman Demirel Aragtirma ve Uygulama Hastanesi ve %48,2’si Isparta
Devlet Hastanesi’nde ¢alismaktadir. Ispartada 6zel hastanelerde ¢alisan 76 hemgirenin
tamamu ¢alisug kurum ile ilgili soruyu yanidlamigur. Birim degiskenine gore, aragtir-
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maya katilan kamu hastanelerinde ¢alisan 293 hemsireden 39 tanesi ¢alistigs birim ile
ilgili soruyu yanitlamamugtr. Soruyu yanitlayan hemgsirelerin %52,7’si cerrahi, %47,2’si
dahili bilimlerde galismaktadir. Ozel hastanelerde galisan 76 hemsireden 8’1 galistigs bi-
rim ile ilgili soruyu yanidlamamistir. Soruyu yanitlayan hemsirelerin %41,1’i cerrahi,
%58,8’i dahili bilimlerde ¢alismaktadir.

Kurumda caligma siiresi degiskenine gore, aragtirmaya katilan kamu hastanelerinde ca-
lisan 293 hemsireden 17 tanesi kurumda caligma siiresi ile ilgili soruyu yanitlamamis-
ur. Soruyu yanitlayan hemsirelerin %32,5’i 0-2y1l arasi, %30,8’i 3-8 yil arast, %22,9'u
9-16 yil arast, %6,5’i 17-24 yil arasinda ve %1,7’si 25-32 yil arast kurumda caligmak-
tadir. Ozel hastanelerde ¢alisan hemsirelerin ise %69,7’si 0-2 yil arast, %18,4’ii 3-8 yil
arast kurumda caligmakeadir. Soruyu yanitlayan hemgireler arasinda 9 yil ve tizerinde
ayni kurumda calisgan bulunmamaktadir. Hizmet siiresi degiskenine gore, aragtirmaya
katlan 293 hemsireden 17 tanesi hizmet siiresi ile ilgili soruyu yanitlamistir. Soruyu
yanitlayanlarin kamu hastanelerinde ¢alisan hemsirelerin hizmet siiresi %16,4’ii 0-2y1l
arast, %23,6’s1 3-8 yil arasi, %29,8’1 9-16 yil arasi, %21,6’s1 17-24 yil arasi ve %3,1’i
25-32 yil arasindadir. Ozel hastanelerinde alisan hemsirelerin %48,7’si 0-2 yil arasi,
%36,8’1 3-8 yil arast ve %1,3’i 9-16 yil arasi hizmet siiresine sahiptir.

4.2. Duygusal Emek ve Orgiitsel Sinizm Olgeklerinin Boyutlarinin
Kargilastirilmasi

Asagidaki tabloda her iki dl¢ekte bulunan boyutlarinin kamu-6zel kargilastirilmasi yer
almaktadir.
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Tablo 1: Boyutlarin Kamu-Ozel Karsilastirilmas:

BOYUT KAMU OZEL
Yiizeysel N 292 76
Davranig Ort. (maks. 7) 2,61 2,94
Std. Sapma 1,03 1,22
Mann-Whitney U (Z) | p Fark VAR
-2,390 < 0,05
Derinlemesine | N 291 76
Davrans Ort. (maks. 7) 4,48 4,89
N 1,23 1,32
Mann-Whitney U (Z) | p Fark VAR
-2,997 < 0,01
Dogal Duygular | N 292 76
Ort. (maks. 7) 5,29 5,16
N 1,15 1,08
Mann-Whitney U (Z) | p Fark YOK
-1,242 > 0,05
Duyugsal N 292 76
Ort. (maks. 7) 3,19 2,46
N 1,58 1,38
Mann-Whitney U (Z) | p Fark VAR
-3,174 < 0,01
Bilissel N 291 76
Ort. (maks. 7) 3,79 3,1
N 1,14 1,25
Mann-Whitney U (Z) | p Fark VAR
-3,791 < 0,01
Davranigsal N 292 76
Ort. (maks. 7) 4 2,98
N 1,16 1,15
Mann-Whitney U (Z) | p Fark VAR
-6,345 < 0,01
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Tablo 1'de goriildiigii tizere, 6zel hastanelerde ¢aliganlarin kamu hastanelerinde ¢alisan-
lara gére daha fazla yiizeysel davranig gosterdigi sdylenebilir (p<0,05). Derinlemesine
davranig boyutunda, 6zel hastanelerde caliganlar kamu hastanelerinde ¢alisanlara gore
daha fazla derinlemesine davranig gostermektedir (p<0,01). Dogal duygular boyutunda
ise, kamu hastanelerinde calisan hemsirelerle zel hastanelerde calisan hemsireler arasin-
da istatistiksel olarak anlamli bir farklilik tespit edilmemistir (p>0,05).

Kamu hastanelerinde ¢alisan hemgireler 6zel hastanelerde ¢alisan hemgirelere gore daha

fazla duyugsal sinizm yasamaktadir (p<0,01). Yine kamu hastanelerinde ¢alisan hemsi-
reler 6zel hastanelerde ¢aligan hemsirelere gore daha fazla biligsel sinizm yasamaktadir
(p<0,01). Son olarak kamu hastanelerinde ¢alisan hemsireler 6zel hastanelerde ¢alisan
hemgirelere gore davranigsal sinizmi de daha fazla yagamaktadir (p<0,01).

4.3. Hemgirelerin Duygusal Emek Davranislari ve Orgiitsel Sinizm Diizey-
leri Arasindaki Iligki

Tabloda, hemsirelerin duygusal emek davranislari ile orgiitsel sinizm diizeyleri arasinda-
ki iliskiye dair korelasyon analizi sonuglarina yer verilmistir.

Tablo 2: Hemgirelerin Duygusal Emek Davranislar: ve
Orgiitsel Sinizm Diizeyleri Arasindaki Uiski

Degiskenler Yiizeysel | Derinden |Dogal Biligsel | Davranigsal
Rol Yap- |Rol Yapma | Duygu-
ma lar

Yiizeysel Rol 1

Yapma

Derinden Rol 0,06 1

Yapma

Dogal Duygular -0,27** 0,24** 1

Duyussal 0,08 |-0,12* -0,12* |1

Bilissel 0,11* 0,06 0,05 0,49** |1

Davranigsal 0,08 10,03 0,09 0,45** 10,38 |1

* p<0,05.

“*p<0,01.
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Tablo 2'de goriildiigii tizere, duygusal emek davraniginin yiizeysel davranis alt boyutu ile
orgiitsel sinizmin biligsel alt boyutu arasinda zayif diizeyde pozitif bir iliski oldugu tespit
edilmigtir (r=0,11, p<0,05). Ayrica, duygusal emek davranisinin alt boyutu yiizeysel
davranis ile rgiitsel sinizmin alt boyutlart duyugsal ve davranigsal sinizm arasinda an-
laml: bir iliski bulunmamustr (p>0,05). Duygusal emek davranisinin alt boyutu derin-
den rol yapma ile orgiitsel sinizmin alt boyutu duyugsal sinizm arasinda diisiik diizeyde
negatif bir iligki oldugu gériilmekeedir (r=-0,12, p<0,05). Ayrica, duygusal emek davra-
nuginin alt boyutu derinden rol yapma ile érgiitsel sinizmin alt boyutlart davranigsal ve
biligsel sinizm arasinda anlamli bir iligki bulunmamigtir (p>0,05).

Duygusal emek davraniginin alt boyutu dogal duygular ile 6rgiitsel sinizmin alt bo-
yutu duyussal sinizm arasinda disiik diizeyde negatif bir iliski bulunmusgtur (r=-0,12,
p<0,05). Ayrica, duygusal emek davraniginin alt boyutu dogal duygular ile drgiitsel
sinizmin alt boyutlari davranigsal ve biligsel sinizm arasinda anlamli bir iliski bulun-
mamugtir. Duygusal emek davraniginin alt boyutu yiizeysel davranss ile duygusal emek
davraniginin alt boyutu dogal duygular arasinda diisitk diizeyde negadif bir iliski bulun-
mustur (r=-0,27, p<0,01). Duygusal emek davraniginin alt boyutu derinden rol yapma
ile duygusal emek davraniginin alt boyutu dogal duygular arasinda distiik diizeye pozitif
bir iliski bulunmugtur (r=0,24, p<0,01). Orgﬁtsel sinizmin alt boyutlar1 arast korelasyo-
nu incelendiginde, drgiitsel sinizmin duyugsal alt boyutu ile 6rgiitsel sinizmin biligsel alt
boyutu arasinda orta diizeyde pozitif bir iliski oldugu tespit edilmistir (r=0,49, p<0,01).
Davranissal boyut ile duyussal (r=0,45, p<0,01) ve biligsel (r=0,38, p<0,01) boyut ara-
sinda ise benzer nitelikte pozitif ve anlamli bir iligki oldugu goriilmektedir.

Kisaca, duygusal emek davranisinin alt boyutu yiizeysel davranis ile érgiitsel sinizmin
alt boyutu biligsel sinizm arasinda pozitif ve anlamli bir iliski oldugu, duygusal emek
davraniginin alt boyutu derinden rol yapma ile 6rgiitsel sinizmin alt boyutu duyusgsal
sinizm arasinda negatif ve anlamli bir iliski oldugu, duygusal emek davraniginin alt bo-
yutu dogal duygular ile drgiitsel sinizmin alt boyutu duyussal sinizm arasinda negatif ve
anlamli bir iligki oldugu tespit edilmistir. Kamu hastaneleri ve 6zel hastanelerde galisan
hemsirelerin duygusal emek ile 6érgitsel sinizm dizeyleri arasindaki iliskiyi
derinlemesine incelemek amaciyla kamu-6zel ayrimi yapiimistir.

4.3.1. Kamu Hastanelerinde Calisan Hemgirelerin Duygusal Emek
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Davranuslar1 ve Orgiitsel Sinizm Tutumlart Arasindaki Iligki

Tabloda, kamu hastanelerinde calisan hemsirelerin duygusal emek boyutlart ile 6rgiitsel
sinizm boyutlari arasindaki iliskiye dair korelasyon analizi sonuglarina yer verilmistir.

Tablo 3: Kamuda Hastanelerinde Calisan Hemsgirelerin Duygusal Emek Davransglar: ve Orgiitsel
Sinizm Tutumlar: Arasindaki Hliski

Degiskenler Yiizeysel Derinden | Dogal Bilig- | Davranigsal
Rol Yapma |Rol Yapma | Duygu- sel
lar
Yiizeysel Rol 1
Yapma
Derinden Rol -0,01 1
Yapma
Dogal Duygular |-0,31** 0,23** 1
Duyussal 0,07 -0,13* -0,03 1
Biligsel 0,15** 0,07 0,07 0,46** |1
Davranigsal 0,10 0,11* 0,13* 0,43** 10,34** | 1
* p<0,05.
** <0,01.

Duygusal emek davraniginin alt boyutu yiizeysel davranis ile drgiitsel sinizmin alt boyut-
lart arasinda anlamli bir iliski oldugu goriilmistiir. Tabloda goriildiigh tizere, duygusal
emek davraniginin alt boyutu yiizeysel davranis ile orgiitsel sinizmin alt boyutu biligsel
sinizm arasinda zayif diizeyde pozitif bir iliski oldugu tespit edilmistir (r=0,15, p<0,01).
Ayrica, duygusal emek davraniginin alt boyutu yiizeysel davranig ile orgiitsel sinizmin
alt boyutlart duyussal ve davranigsal sinizm arasinda anlamli bir iligki bulunmamigtir
(p>0,05). Duygusal emek davraniginin alt boyutu derinden rol yapma ile 6rgiitsel siniz-
min alt boyutu duyussal arasinda diisiik diizeyde negatif bir iliski oldugu goriilmektedir
(r=-0,13, p<0,05). Ayrica, duygusal emek davraniginin alt boyutu derinden rol yapma
ile 6rgiitsel sinizmin alt boyutu davranigsal sinizm arasinda diisiik diizeyde pozitif bir
iligki bulunmustur (r=0,11, p<0,01).

Duygusal emek davraniginin alt boyutu dogal duygular ile 6rgiitsel sinizmin alt boyutu
duyussal sinizm arasinda anlamli bir iligki bulunmamistir (p>0,05). Yapilan analiz so-
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nucunda, duygusal emek davranisinin dogal duygular alt boyutu ile 6rgiitsel sinizmin
alt boyutu davranigsal sinizm arasinda diisitk diizeyde pozitif bir iliski bulunmugtur
(r=0,13, p<0,01). Duygusal emek davraniginin alt boyutu dogal duygular ile orgiitsel
sinizmin alt boyutu biligsel sinizm arasinda anlamli bir iliski bulunmamisur. Duygu-
sal emek davraniginin alt boyutu yiizeysel davranis ile duygusal emek davraniginin alt
boyutu dogal duygular arasinda orta diizeyde negatif bir iliski bulunmustur (r=-0,31,
p<0,01). Duygusal emek davraniginin alt boyutu derinden rol yapma ile duygusal emek
davraniginin alt boyutu dogal duygular arasinda ise diisiik diizeyde pozitif bir iliski tespit
edilmigtir (r=-0,13, p<0,05). Orgﬁtsel sinizmin alt boyutlar1 arasi korelasyonu incelen-
diginde, duyussal boyut ile bilissel boyut arasinda orta diizeyde pozitif bir iliski oldugu
tespit edilmigtir (r=0,46, p<0,01). Davranissal boyut ile duyugsal (r=0,43, p<0,01) ve
biligsel boyut (r=0,34, p<0,01) arasinda ise benzer nitelikte pozitif ve anlamli bir iligki
oldugu goriilmektedir.

4.3.2. Ozel Hastanelerde Calisan Hemgirelerin Duygusal Emek
Davranuglar1 ve Orgiitsel Sinizm Tutumlar1 Arasindaki Iligki

Tabloda, 6zel hastanelerde calisan hemsirelerin duygusal emek boyutlar: ile 6rgiitsel si-

nizm boyutlart arasindaki iligkiye dair korelasyon analizi sonuglarina yer verilmistir.

Tablo 4: Ozelde Hastanelerde Calisan Hemgirelerin Duygusal Emek Davranislar: ve
Orgiitsel Sinizm Tutumlar: Arasindaki Hligki

Degiskenler Yiizeysel Rol | Derinden | Dogal Duyussal | Bilis- | Davra-
Yapma Rol Yapma | Duygular sel nugsal

Yiizeysel Rol Yapma |1

Derinden Rol Yapma 0,22* 1

Dogal Duygular -0,12 0,30 |1

Duyugsal 0,17 0,06 -0,50** | 1

Biligsel 0,11 0,12 -0,13 0,54** 1

Davranigsal 0,30 |-0,02 -0,20 0,34** 0,36** | 1

*p<0,05.

** 20,01,
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Duygusal emek davraniginin alt boyutu ytizeysel davranis ile 6rgiitsel sinizmin alt bo-
yutlart arasinda anlamli bir iliski oldugu 6nerilmistir. Tabloda gorildigi tizere, duy-
gusal emek davraniginin alt boyutu yiizeysel davranis ile drgiitsel sinizmin alt boyutu
davranigsal sinizm arasinda orta diizeyde pozitif bir iliski oldugu tespit edilmistir (r=0,3,
p<0,01). Ayrica, duygusal emek davranisinin alt boyutu yiizeysel davranis ile drgiitsel
sinizmin alt boyutlart duyugsal ve biligsel sinizm arasinda anlamli bir iligki bulunmamug-
ur (p>0,05). Duygusal emek davraniginin alt boyutu derinden rol yapma ile orgiitsel
sinizmin alt boyutlart duyussal, biligsel ve davranigsal sinizm arasinda anlamli bir iligki
bulunmamistir. Duygusal emek davraniginin alt boyutu dogal duygular ile érgiitsel si-
nizmin alt boyutu duyussal sinizm arasinda orta diizeyde negatif bir iligki bulunmus-
tur (r=-0,5, p<0,01). Ayrica, duygusal emek davraniginin alt boyutu dogal duygular ile
orgiitsel sinizmin alt boyutlar1 davranigsal ve biligsel sinizm arasinda anlamli bir iligki
bulunmamugtir.

Duygusal emek davranisinin alt boyutu yiizeysel davranis ile duygusal emek davrani-
sinin alt boyutu derinden rol yapma arasinda diisiik diizeyde pozitif bir iligki bulun-
mugstur (r=0,22, p<0,05). Duygusal emek davraniginin alt boyutu derinden rol yapma
ile duygusal emek davranisinin alt boyutu dogal duygular arasinda orta diizeye pozitif
bir iligki tespit edilmistir (r=0,3, p<0,05). C")rgijtsel sinizmin alt boyutlar1 arasi korelas-
yonu incelendiginde, duyussal boyut ile biligsel boyut arasinda orta diizeyde pozitif bir
iligki oldugu tespit edilmistir (r=0,54, p<0,01). Davranigsal boyut ile duyussal (r=0,34,
p<0,01) ve biligsel (r=0,36, p<0,01) boyut arasinda ise benzer nitelikte pozitif ve anlamli
bir iliski oldugu gorilmektedir.

Her iki tabloda yer alan korelasyonlar kargilagtirildiginda, kamu hastanelerinde ¢aligsan
hemsirelerin duygusal emek davranisi alt boyutu yiizeysel davranis ile drgiitsel siniz-
min alt boyutu biligsel sinizm arasindaki iliski 6zel hastanelerde caligan hemsirelere gore
daha anlamlidir. Kamu hastanelerinde caligan hemsirelerin duygusal emek davranigi alt
boyutu yiizeysel davranis ile 6rgiitsel sinizmin alt boyutlart duyugsal ve davranigsal si-
nizm arasinda anlamli bir iliski bulunmamus iken, 6zel hastanelerde calisan hemsirelerin
duygusal emek davranigi ale boyutu yiizeysel davranis ile drgiitsel sinizm alt boyutu
davranigsal sinizm arasinda orta diizeyde bir iliski bulunmugtur.

Duygusal emek davraniginin alt boyutu yiizeysel davranis ile 6rgiitsel sinizmin alt boyu-
tu duyussal sinizm arasinda kamu hastanelerinde calisan hemsirelerle 6zel hastanelerde

288



CURRENT DEBATES IN BUSINESS STUDIES
Olcay Bige Askun, Selva Staub, Ozan Goniillii

calisan hemsgireler arasinda benzer sonug elde edilmistir. Kamu hastanelerinde calisan
hemgirelerin derinden rol yapma boyutu ile davranigsal boyut arasinda diisiik diizeyde
pozitif ve anlamli bir iligki oldugu goriiliirken, 6zel hastanelerde calisan hemsirelerin
derinden rol yapma boyutu ile davranigsal boyut arasinda iligki bulunmamigtir. Kamu
hastanelerinde ¢alisan hemsirelerin dogal duygular boyutu ile duyugsal boyut arasinda
anlamli bir iligki bulunmaz iken, 6zel hastanelerde ¢alisan hemsirelerin dogal duygular
boyutu ile duyussal boyut arasinda orta diizeyde negatif bir iligki bulunmustur.

5. Sonug

Giiniimiizde saglik sekeorii kiiresel bir pazar haline gelmektedir. Saglik hizmeti veren
kurumlar arasinda ortaya ¢ikan ekonomik rekabet, hasta memnuniyeti, kalite gibi kav-
ramlarin 6nem kazanmasina sebep olmakradir. Kurumlar, hizmet sunarken ¢alisanlarin-
dan belirli davranig kaliplarina uymalarint memnuniyeti saglamak icin talep etmekte-
dirler. Bu durum ise duygusal emegi ve drgiitsel sinizmi ortaya ¢ikarmakeadir. Duygusal
emek ve orgiitsel sinizm kavramlarinin ele alindigt bu ¢alismada, saglik sektériiniin
belkemigini olusturan hemsirelerin duygusal emek ve rgiitsel sinizm diizeyleri arasin-
daki iliskinin tespit edilmesi hedeflenmistir. Saglik sektdriiniin emek yogun bir sekedr
olmasi, hasta memnuniyeti ve hizmet kalitesini esas almasi sebebiyle gerek duygusal
emek kavrami gerekse orgiitsel sinizm kavrami ¢alisma hayati agisindan oldukea 6nemli

kavramlardir.

Calismaya katilan hemsirelerin duygusal emek ve 6rgiitsel sinizm diizeyleri kamu has-
taneleri ile 6zel hastaneler arasinda kargilagtirildiginda 6zel hastanelerde caligan hemsi-
relerin kamu hastanelerinde ¢alisan hemsirelere gore daha fazla yiizeysel davranis gos-
terdigi tespit edilmigtir. Bu bulguya gore 6zel hastanelerde ¢alisgan hemgirelerin kamu
hastanelerinde ¢alisan hemsirelere gore hasta ve hasta yakinlariyla yasadiklari olumsuz
olaylarda daha fazla duygularini bastirdig1, rol yaptig1, maske takuigr soylenebilir. Ozel
hastaneye gelen hasta ve hasta yakinlarinin aldig1 hizmet kargiliginda para 6demesi se-
bebiyle daha fazla ilgi ve alaka beklemesi ya da hastane yénetiminin 6zel kurum olmasi
sebebiyle hemsirelerden daima giileryiiz beklemesi bu durumun bir sebebi olarak goste-
rilebilir. Ozel hastanelerde calisan hemsirelerin kamu hastanelerinde ¢alisan hemsirelere
gore daha fazla derinlemesine davranis gosterdigi ortaya cikmistir. Bu bulguya gore, dzel
hastanelerde calisan hemsirelerin kamu hastanelerinde calisan hemsirelere gore gergin

289



HEMSIRELERDE DUYGUSAL EMEK VE ORGUTSEL SiNiZM ARASINDAKI iLiSKi:
ISPARTA iL MERKEZINDEKI HASTANELERDE BiR ARASTIRMA

Dilek Ev Kocabas, Omer Liitfi Antalyals

ve sinirli olduklart durumlarda bile iglerini yaparken hastaya durumu yansitmamaya
cabaladiklari, hastalarin yasadiklar sikintilara yonelik empati gelistirmeye ¢abaladiklari
ve yasanan her tiirlii olumsuzluga ragmen hasta memnuniyetine 6nem verdikleri soyle-
nebilir.

Kamu hastanelerinde ¢alisgan hemgirelerin 6zel hastanelerde calisan hemsirelere gore
daha fazla duyugsal, bilissel ve davranigsal sinizm yagadiklari ortaya ¢ikmigtir. Bu bulgu-
ya gore, kamu hastanelerinde caligan hemsirelerin 6zel hastanelerde ¢alisan hemsirelere
gore calistiklart kuruma karsi daha fazla olumsuz inang gelistirdikleri, 6tke, kizginlik
gibi daha fazla olumsuz duygusal tepkiler verdikleri ve daha fazla sikayetlerde ve elesti-
rilerde bulunduklari soylenebilir. Kamu hastanelerinde ¢alisan hemsirelerin biiyiik ¢o-
gunlugunun devlet memuru olmas, is garantisinin olmasi sebebiyle caligtiklart kurum
hakkinda duygularini acik bir sekilde ifade edebildikleri fakat 6zel hastanede ¢alisan
hemgirelerin sdzlesmeli olarak calismalari, isten ¢ikarilma gibi gelecek kaygilarinin ol-
mast sebebiyle caligtiklar: kurum ile ilgili duygularini agik bir gekilde ifade edemedikleri
ya da 6zel hastanelerin rekabet, kalite gibi kaygilarla planladiklari politikalara uygun
hareket etmeye ¢aligmalari, ¢alisan memnuniyetine daha fazla 6nem vermeleri sebep
olarak diisiiniilebilir.

Calismada duygusal emek ile drgiitsel sinizm arasindaki iliski incelendiginde ilk olarak,
isyerinde sergilenen duygusal emek boyutlarindan 6zellikle yiizeysel davranis diizeyi art-
tikca duyugsal sinizm diizeyinin de artug: ortaya ¢ikmusur. Calisanlarin iglerini yapar-
ken gercekte hissettikleri duygulart degil de davraniglarini degistirmeleri 6rgiit hakkinda
olumsuz bir fikir geligtirmelerine sebep olmaktadir. Bu durum, ¢alisanlarin gercekte
hissettikleri duygulart baskilayarak onun yerine islerinin geregi gostermeleri gereken
duygulari yansitmaya ¢aligmalarinin ¢alistiklart kurum hakkinda olumsuz bir inanc ge-
listirmelerine sebep olabilecegini diisiindiirmektedir. Ikinci olarak; duygusal emek bo-
yutlarindan derinden rol yapma davranisi arttik¢a duyusgsal sinizm azalmaktadir.

Calisanlarin gergekee hissettikleri duygular isin gereklerine uymasa bile, calisanlarin
geemis deneyimlerini hatirlayarak gercekee gdstermek durumunda olduklart duyguyu
bizzat hissetmeye caligmalart 6rgiic hakkindaki olumsuz hislerinin olusmasinin azal-
masint saglayabilir. Bu durum, caliganlarin islerini yaparken sadece davraniglarini degil
de duygularini da degistirmelerinin ¢alisanlarin 6rgiite yonelik 6fke, endise, sinir gibi
duygusal tepkilerinin azalmasina sebep olabilecegini diisiindiirmektedir. Ugiincii olarak
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ise duygusal emek boyutlarindan dogal davranis arttika duyussal sinizm azaldig1 tespit
edilmigtir. Calisanlarin meslegini icra ederken gercek duygulariyla sergiledikleri duygu-
larinin birbirinin aynisi olmasi érgiite yonelik olumsuz hissiyatlarinin azalmasini sagla-
yabilir. Calisanlarin mesleklerini yaparken sahte degil de gercek duygularini yansitmalari
orgiite yonelik duyussal tepkilerin azalmasini saglayabilir.

Kamu hastanelerinde calisan hemsireler 6zel hastanelerde calisan hemsireler ile karsi-
lastirildiginda; kamu hastanelerinde calisan hemsirelerin yiizeysel davranis diizeyleri
arttikea biligsel sinizm diizeylerinin de arttigs ve 6zel hastanelerde calisan hemsirelerin
yiizeysel davranis diizeyleri arttikca davranugsal sinizm diizeylerinin de artug1 gozlemlen-
migtir. Bu bulguya gére, kamuda ¢alisan hemgirelerin islerini yaparken hissettiklerinden
farkli davranmalarinin calistiklari kurum hakkinda olumsuz inanglar gelistirmelerine
sebep oldugu soylenebilirken 6zel hastanelerde ¢alisan hemsirelerin ise iglerini yaparken
gercekte hissettiklerinden farkli davranmalarinin ¢aligtiklar: kurum hakkinda elestiri ve
sikayet gibi davranigsal tepkiler gelistirmelerine sebep oldugu séylenebilir.

Kamu hastanelerinde calisan hemsirelerin derinden rol yapma davransglari arctikea
duyugsal sinizm diizeylerinin azaldigt goriilmiistiir. Bu bulguya gére, kamuda ¢alisan
hemgirelerin gercekte hissettikleri duygulari islerinin gereklerine uymasa bile gdstermek
durumunda olduklari duyguyu hissetmeye ¢abalamalari hemsirelerin ¢alistiklar: kurum
hakkindaki olumsuz inang gelistirmesinin azalmasini saglayabilir. Ayrica, kamuda cali-
san hemgirelerin derinden rol yapma davraniglar: artarken davranigsal sinizm diizeyle-
rinin de artug gorilmisgtiir. Bu bulguya gore, duygularini ve davranislarini isin gerek-
lerine gdre ayarlamaya calisan hemsirelerin bir siire sonra ¢alistiklar: kurumun gelecegi
hakkinda kétiimser tahminlerde bulunduklari, calistiklart kurum ile ilgili cevrelerine
elestirilerde ve sikdyetlerde bulunduklari séylenebilir. Kamuda calisan hemsirelerin do-
gal duygular diizeyleri artukca davranigsal sinizm diizeylerinin de arttigr gézlenmistir.
Bu bulguya gére kamuda calisan hemgireleri islerini yaparken ilerinden gelen duygular:
sergiledikleri, islerinden cok memnun olmadiklari sdylenebilir. Ozel hastanede calisan
hemgirelerde ise dogal duygular diizeyi arttik¢a duyussal sinizm azaldig1 ortaya cikmugtr.
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iS AILE VE AILE I$ CATISMASI VE
YASAM TATMINI ARASINDAKI ILISKIYE
YONELIK BIR ARASTIRMA

A RELATIONSHIP BETWEEN WORK
FAMILY AND FAMILY WORK CONFLICT
AND LIFE SATISFACTION

Elvan Okutan, Ozlem Balaban

Abstract

1t is one of the most important problems in todays society that employees have to work efficiently in their
work life and be happy in their family life by balancing their work and family lives. Work and family
roles are often the most important role that one plays in life, and often these two roles can conflict. This
conflict is directly affected by the level of satisfaction people experience in life. It can be seen that the
satisfaction level of the employees who are living in work family and family work conflicts will decrease.
In this context, in this study, it is aimed to put forward the relationship between employees work family
and familywork conflict and life satisfaction. The research was conducted with questionnaires based on
proven validity and reliability of the question. The relationship between work family and family work
conflict and life satisfaction has been examined in the context of the findings of the surveyed textile
sector employees. According to the analysis results; it has been determined that there is a positive rela-
tionship between work family conflict and family work conflict. It was determined as an analysis that
this conflict type has a negative relation with life satisfaction.

Keywords: Work Family Conflict, Family Work Conflict, Life Satisfaction

1.Giris

Yasam, kisinin iste ve is disinda gegirdigi zaman ve bu zaman diliminde gergeklestirdigi
faaliyetlerin toplamudir. Her birey, gerek is ortaminda, gerekse is disindaki 6zel haya-
tinda yapmus oldugu eylemler, ve i¢inde bulundugu sartlarin sonucu olarak tatmin ya
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da tatminsizlik duyarlar. Bireylerin yasam tatmini ise, kisinin bir biitiin olarak kendi
hayatinin genel kalitesini pozitif olarak degerlendirmesinin derecesidir. Yasam tatmini,
yasam hakkindaki genel duygulari da yansitmakta ve duygusal mutlulugun bir 8l¢iisii
olarak da goriilmektedir (Asan ve Erenler, 2008). Eger yasamimizda yeteri kadar bizi
enerjik tutacak tatil, uyku gibi etkinliklere zaman ayirmaz isek is performansimizda o
oranda diisebilecegini ve bu da beraberinde is/yasam dengesinin bozulmasina neden
olacags vurgulanmaktadir. Is yasam dengesizligi sonucu ortaya gikacak bir kavram is-

aile ve aile is catigmasidir.

Giiniimiiziin yogun is temposu ¢alisanlarin is yasamlarinda 6nemli bir stres kaynag:
haline gelerek, aile yasamlarini da etkilemeye baglamugstir. Stres, is yiikii, rol ve gorev
sorumlulugundaki aruglar, calisanlar etkilerken sadece is yagamu ile sinirli olmamakea,
aile yasamina kadar uzanmaktadir. Hizla degisen is ve calisma sartlari, is yasami bo-
yutlarinin mekan ve zaman baglaminda esneklesmesi, is ve aile yasamlarinin birbirine
karigmasina neden olmaktadir. Bunun yani sira kadin is giiciiniin yogun istihdamu aile
yasaminda dnemli degisimler yaratirken, yogun calisma yasami bireylerin cesitli rolleri
arasindaki dengeleri bozabilmektedir. [s ve aile sorumluluklarinda yasanan degisimler is
ve aileden beklentilerde de nemli degisimlere neden olmugtur. Kuskusuz bu degisimler,
bireylerin is ve aile yagamlari arasindaki dengeyi bozmakta ve is-aile yasam catigmasinin
ortaya ¢tkmasina zemin hazirlamakeadir. Nitekim ¢esitli sektorlerde ve farkls kiiltiirler-
de yapilan aragtirmalar da ig-aile yasam catigmasi konusuna olan ilgiyi agik¢a goster-
mektedir. Onceleri aileden yanstyan catismalarin is yasamindaki etkileri irdelenirken,
gliniimiizde isten yansiyan sorunlar nedeniyle ¢ogunlukla is-aile yasam catigmalarina
rastlanildigs ¢alisan raporlarinda belirtilmektedir (Frone vd.,1992; Geurts vd.,2003;
Kinnunen ve Mauno, 1998; akt. Turunc ve Erkus, 2010).

Bu ¢alismada, yogun ve yorucu calisma sartlarinda faaliyet gosteren bir tekstil sektorii

calisanlarinin is-aile, aile —is catismasi ve yasam tatmini iligkisi incelenmektedir.

2. Kavramsal Cergeve
2.1.Is- Aile ve Aile-Is Catigmast Kavrami1

Birey, toplumda birden fazla rol ve gérevinin olmasi nedeniyle; farkls farkli gruplarda,
farkli rol ve statii tistlenir. Dolayistyla birey, en az tiyesi bulundugu grup sayisi kadar
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role sahip olur (Ozen ve Uzun, 2005). Coklu rol olarak adlandirilan bu kavram, top-
lumsal statiilere bagli birden ¢ok roliin bir bireyde toplanmasidir (Merton, 1957; akt.
Coskuner, 2013: 26). Birden fazla role sahip olmak, farkli sorumluluklar dogurabildigi
gibi, coklu roller, beraberinde ¢oklu rol taleplerini de getirir ve bireyde rol baskisi ya-
ratabilir. Rol baskisi, ¢coklu rollerin sorumluluklarini yerine getirmede bireyin yasamus
oldugu zorlugu ifade eder. Bu zorluk, rollere iliskin taleplerin kargilanmast icin gereken
kaynaklarin yeterli olmamasindan, rol sorumluluklarinin sadece belitli zaman ve yerde
yerine getirilebilmesinden, bir roliin sorumluluklarinin tam anlamiyla ve yeterli diizey-
de yerine getirilmesinin diger roliin sorumluluklarinin tamamiyla yerine getirilmesini
giiclestirmesinden kaynaklanmaktadir. Rol baskist yaratan bu fakedrler, roller arasi ¢a-
tigmaya zemin hazirlamakeadir. Roller arasi catigma, iki veya daha fazla rol beklentisin-
den birine uymanin; digerine uyumu zorlastiracak bigimde ayni anda ortaya ¢ikmasidir

(Kahn vd, 1964:19; akt Cogkuner, 2013: 28).

Bireylerin aile ve is yasamina ait rol ve gdrevleri yasamin en dnemli iki merkezi rolii
olarak degerlendirilmektedir (Robbins ve Judge, 2013). Bu nedenle is ve aile ile ilgili
roller, bireyin hayati boyunca istlendigi en belirgin rollerdir. Birbirini etkileyen is ve
aile rolleri ve bu rollerin beklentileri arasinda denge kurmaya calisan; ancak, bu rolleri
dengelemede zorluk yasayan birey, cogu zaman is ve aile caugmast yasayabilmektedir
(Greenhaus ve Beutell, 1985: Turgut, 2011, Balaban ve Ozdemir, 2013)

Hayat sartlarindan kaynaklanan zorluklar ve degisen demografik yapr gibi nedenlerden
dolayt, kadinlarin is hayatina atilmast, en énemli is ve aile catigmasi nedeni olarak kabul
edilmektedir. Ciinkii kadinin ¢aligmasina bagl olarak ev icindeki sorumlulugu ortadan
kalkmamakta, anne ve/veya es olma yiikiimliiliigii devam etmektedir. Bu ¢ift ydnlii
sorumluluk ¢ogu zaman is-aile ¢atismasina sebep olabilmektedir.

[s-aile catigmast kavramini agiklamadan 6nce, genel olarak is-yasam dengesi kavramina
gdz atmakta fayda goriilmekeedir. Ciinkii ig-yasam catigmasinin agiklanmasinda, is-ya-
sam dengesinin 6nemli ve gerekli bir unsur oldugu disiiniilmektedir.

[s-yasam dengesi kavrami, kadinlarin ve erkeklerin geleneksel rollerindeki degisim so-
nucunda calisan is ve 6zel yasamlarina iliskin ve bunlar arasindaki catismanin ele alin-
masindan ¢ok daha kapsamli bir nitelik tagimaktadir (Thakur, Sangeeta ve Srikanth
Surampudi 2011; akt. Balaban ve Ozdemir, 2013).
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Is - yasam dengesi, galisan bireyin 6zel yasam ve is sorumluluklarinin uyumunu ifade
etmektedir. Bireyler toplum icerisinde hangi statiide olurlarsa olsunlar is ve aile yagam-
larint dengeleme ¢abast icindedirler. En genel anlamiyla is- yasam dengesi, bir kisinin
isiyle ilgili talepleri ve 6zel yasamu ile ilgili taleplerinin dengede olmast durumudur.

[s yasam dengesi, kisinin is ve 6zel yasam rolleriyle ayni diizeyde mesgul olmast ve bu
rollerden ayni diizeyde tatmin olmast olarak da tanimlanir. Is- yasam atismast odakli bir
diger tanimda i- yasam dengesi, is ve yasama iliskin dengenin bireyin is ve is digindaki
yasaminda iistlendigi roller arasindaki catismanin en alt diizeyde olmasiyla saglandigini
ifade etmektedir (Clark, 2000: 748- 750; Balaban ve Ozdemir, 2013).

[s aile gatismast, genel olarak roller arast bir ¢atisma bigimidir. Ve bu atigma, is ve aile
alanlarindaki rollerin dengeli bir bicimde yerine getirilememesinden kaynaklanir (Gre-
enhaus ve Beutel 1985: 77-82).

[s-yasam catigmast, bireyin iki yasam alaninin (is ve 6zel yasam) birbirleri {izerinde ya-
rattiklart baskidan kaynaklanan bir roller-arasi ¢atigma bicimi olarak ifade edilebilir ve
zaman, duygu ve davranis olmak iizere ii¢ sekilde gerceklesir (Clark, 2000). Zaman te-
melli catisma, bir rolii yerine getirmek icin ayrilan zamanin fazla olmast sebebiyle diger
rolti hakkiyla yerine getirebilmek igin yeterli zaman kalmadiginda yasanan ¢atigmadir.
Duygu-temelli catigma, bir rolii icra ederken yasanan bitkinlik, huzursuzluk ve gerilim
gibi duygularin diger roliin yerine getirilmesini gii¢lestirdiginde yasanir. Ornegin, birey
isyerinde kendisini fiziksel ve duygusal olarak titkenmig hissettiginden eve geldiginde
ailevi sorumluluklarini yerine getirmek i¢in enerji bulamiyorsa duygu-temelli ¢atigma
yasamast olasidir. Davranig-temelli catisma bir role 6zgti davranuglar ile diger role 6zgii
davranslar arasinda uyumsuzluk oldugunda yasanir. Ornegin, is hayatinda uygun gorii-
len mantik ve rekabete doniik davranislar ile aile hayatnda tercih edilen duygusallik ve
fedakarliga doniik davransglar birbirleriyle uyumsuzdurlar ve bireyler bir rolden digerine
gecerken davranglarinda uygun degisikligi yapamiyorlarsa veya bir rolde basarili olmala-
rint saglayan davranislar diger rolde basarisiz sonuglarla kargilagmalarina neden oluyorsa
davranis temelli catisma yasamalari muhtemeldir. Bu {i¢ temelde yasanabilecek roller
arasindaki gatisma iki yonliidiir: Is rollerinin, aile sorumluluklarinin yerine getirilmesini
engellediginde yasanan gatisma “Is-Aile Catigmast; aile rollerinin, isle ilgili sorumlu-
luklarin yerine getirilmesini engellediginde yasanan gatisma “Aile-Is Catimast” olarak
isimlendirilir (Turgut, 2011: 158).

298



CURRENT DEBATES IN BUSINESS STUDIES
Olcay Bige Askun, Selva Staub, Ozan Goniillii

[s-aile catigmast, bireyin is roliiniin aile roliinii yerine getirmesini engellemesi ile ortaya
¢tkan catigmadir ve bu ¢atismanin temel nedeni is ve isle ilgili 6zelliklerden kaynaklan-
maktadir. Calisma saatlerinin fazlaligi, diizensiz is saatleri, sik yapilan is seyahatleri,
yogun ve yorucu is kosullari, vb. faktorler, bireyin aile roliine miidahale ederek is-aile
catigmast yasamasina neden olabilmektedir (Greenhaus ve Beutell, 1985). Aile-is catis-
mast, bireyin ailesi ile ilgili rollerinin is roliinti engellemesi ile ortaya ¢ikan catismadir ve
temel nedeni, aile ve ailenin 6zellikleridir. Yani bireyin evli ya da bekar olmasi, ¢ocukla-
rin sayist, ailede okul 6ncesi cagdaki ¢ocuk ya da bakimindan sorumlu olunan engelli ya
da yasl birey bulunmasi, eglerin her ikisinin de calistyor olmasi, es desteginin olmayisi
ya da yetersiz olusu, vb. gibi aile ile ilgili fakedrler aile-is catismast yasanmasina neden
olabilecek faktorlerdir (Kinnunen ve Mauno, 1998; akt. Coskuner, 2013: 26-27).

2.2.Yagam Tatmini

Yagam tatmini genel olarak kisinin tiim yasamini ve bu yasamin ¢esitli boyutlarini icerir.
Yagam tatmini denildiginde belirli bir duruma iligkin tatmin degil genel olarak tiim
yasamdaki tatmin anlagilir ve bu kavram bireyin kendi yasamina iliskin degerlendirme
ve tutumunu gosterir (Diener, 1984, Heller ve dig, 2002).

Kisinin kendi yasamina iliskin genel bir yargisi veya degerlendirmesi olarak tanimlanan
(Pavot, Diener, Colvin, & Sandvik, 1991; akt. Bayram ve dig, 2010) yasam tatmini kav-
raminda aile, sosyal yasam ve yasama gevresi gibi temel yasam alanlar: i¢inde, genelde
yasamun biligsel degerlendirmesi ele alinmaktadir. Frisch’e gore (2000) yasam tatmini,
kisinin en 6nemli ihtiyaglari, amaglart ve isteklerinin subjektif degerlendirmesini ifade
etmektedir. Bir diger ifade ile yagam tatmini, kisinin genel yagam tatminini, yargilarini
veya spesifik yasam alanini igeren yagsam kalitesinin subjektif degerlendirmesidir (Bay-
ram ve dig, 2010).

Yagam tatmini, evlilik, is, bos zamanlari degerlendirme gibi bir¢ok alana 6zgii yagam sa-
halarindan elde edilen doyumun bilesiminden olusan duygusal bir tepki halidir. Bu gibi
ozel alanlarda meydana gelen doyum ya da doyumsuzluk hissi genel yasam tatminini
olumlu ya da olumsuz yénde etkilemektedir (Diener, 1984; Near, 1984; akt. Koksal ve
Sahin, 2014: 826).

Yagam tatmini, kisinin bir biitiin olarak kendi hayatinin genel kalitesini pozitif olarak
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degerlendirmesinin derecesidir. Bagka bir deyisle, kisinin kendi yénlendirdigi hayatin-
dan ne kadar cok hoslandigidir ve kavram, kisinin genel olarak yagamu ile ilgili duy-
gularini ifade etmektedir. Yagam tatmini, yasamin belirli alanlarindan tatmin (is, aile
vb.) gibi bir seviyede degerlendirilebilecegi gibi yasamin geneli icinde degerlendirilebil-
mektedir. Ciinkii, yasam tatmini, yasam hakkindaki genel duygulari da yansitmakea ve
duygusal mutlulugun bir 6l¢iisii olarak da goriilmektedir (Asan ve Erenler, 2008: 2006).

Yagam tatmininin 6zii, beklentiler ve algilar arasindaki benzerlikten kaynakli mutluluga
iligkin 6znel iyi olusun bilissel yoniinii gostermektedir (Diener, 1984). Yani biligsel ve
duygusal olarak iki unsuru bulunan, giinliik yasamda mutluluk olarak bilinen, 6znel iyi
olug (subjective well-being) un bir bileseni olarak degerlendirilmektedir. Sonug olarak
yliksek yagam tatmini duyan bireyler anlamli bir hayat yasarlar ve kendileri i¢in 6nemli
olan amag ve degerlerini diger insanlar ve drgiitleri ile paylasirlar (Turgut ve dig, 2014:

813).

3. Yontem
3.1. Arastirmanin Amaci

Caligmanin amaci, is-aile ve aile-is catigmast ile yasam tatmini arasindaki iliskinin ince-
lenmesi ve is-aile ve aile-is catigmasinin yasam tatminini agiklama diizeylerinin belirle-

mektir.

3.2. Evren ve Orneklem

Caligmanin evrenini Istanbul'da faaliyet gosteren bir tekstil isletmesi olusturmaktadur.
Firma, yurt digina fason iiretim de yapmakta olup, érneklemi iist diizey ydneticilerin
disindaki beyaz ve mavi yaka calisanlardir.

3.3. Arastirmanin Modeli ve Hipotezleri:

Bu arastirmada ig-aile ve aile-is catismasinin yasam tatmini tizerine etkisine yonelik ola-
rak olusturulan model Sekil 1'de belirtilmistir:
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Sekil 1:Arastirma Modeli

Yagsam Tatmini

*)

Aile-Is Catigmasi Is-Aile Catismas1

Aragtirmanin Hipotezleri:

Hipotez 1: Is-aile catigmast ile aile-is gatismast arasinda pozitif yonlii bir iliski bulun-

makeadir.
Hipotez 2: Is-aile catismast ile yasam tatmini arasinda negatif yonlii bir iliski vardir.

Hipotez 3: Aile-is catigmast ile yasam tatmini arasinda negatif yonlii bir iligki vardir.

3.4.Verilerin Toplanmas:

Yapilan arastirmada veri toplama teknigi olarak anket yontemi kullanilmistir. Aragtir-
mada kullanilan anket 3 béliimden olusmaktadir. Birinci béliimde aragtirmaya katilan-
larin demografik ézelliklerini belirlemeye yonelik sorular bulunmaktadir. Ikinci boliim-
de is-aile, aile-ig catismasi ve yasam tatminine iligkin toplam 15 ifade bulunmakradir.

Aragtirmada kullanilan él¢ekler sunlardir:

Is-Aile ve Aile-Is catismasini 6lgmek igin Netemeyer, Boles ve Mc Murrian tarafindan
gelistirilen ve her iki degisken icin belirlenmis 5’er ifadenin bulundugu 5’li Likert 6l¢egi
kullanilmistir (Netemeyer vd., 1996). Olgegin giivenilirligi Cronbach Alfa degeri 0,
843 olarak hesaplanmistir. Olgekte 5 kesinlikle katiliyorum, 1 kesinlikle katlmiyorum’u
ifade etmektedir.
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Yagam Tatminini belirlemeye yonelik olarak ise Diener tarafindan gelistirilen Nedensel
Model gergevesinde hazirlanan 6lgek kullanilmistir. Olgek 5°li Likert lgegine gore ha-
zirlanmig olup, yasam tatmininin belirlenmesine yonelik 5 ifade bulunmaktadir (Die-
ner, 1984). Olgegin giivenilirligi Cronbach Alfa degeri 0,885 olarak hesaplanmistir. Ol-
cekte 5 kesinlikle katiliyorum, 1 kesinlikle katilmiyorum’u ifade etmektedir.

3.5.Aragtirmanin Bulgular:

Aragtirma; yukarida belirtilen 6l¢eklerle olugturulan anketin analizi edilmesi sonucunda
“Katlimcilarin Demografik Ozellikleri ve “Is-Aile ve Aile-Is Catigmast ve Yasam Tatmi-
ni {liskisine Yonelik Bulgular” basliklari altinda incelenmistir.

Katilimcilarin Demografik Ozellikleri:

Caligma kapsaminda arastirmanin 6rneklemini olusturan 185 katlimeiya ait 6zellikler
Tablo 'de sunulmus ve katulimcilarin demografik 6zellikleri degerlendirilmistir.

Tablo 1: Katilimeilarin Demografik Ozellikleri

Ozellikler Secenekler Frekans %
L Kadin 109 58,9
Cinsiyet
Erkek 76 41,1
Bek 8 45,
Medeni Hal cxar > >9
Evli 100 54,1
E 40,
Cocugunuz Var mr? Vet 5 °
Hayir 110 59,5
Calistyor 40 21,6
Es Calisma Durumu Galismuyor 92 49,7
Cevapsiz 53 28,6
Hkégretim 18 9,7
.. . Lise 95 51,4
Egitim Dizeyi Universite 65 35,1
Yiiksek Lisans 7 3,8
0-1500 TL 42 22,7
Ailenin Toplam Aylik Geliri 1501-3000 TL 101 548
3001-5000 TL 29 15,6
5001 TL ve Uzeri 13 7,0
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Kaulimcilar demografik 6zellikler bakimindan incelendiginde, cinsiyet agisindan arastur-
maya katilan kadin katilimer orani (%58,9), erkek katllimer oranindan (%41,1) yiiksek-
tir. Medeni durum agisindan bakildiginda kaulimcilarin %54, inin evli, %45,9’unun
bekar oldugu goriilmektedir. Cocuk sahibi olmayan katilimcilar orani %59,5’ir. Kau-
limcilar e ¢alisma durumu agisindan degerlendirildiginde %21,6%s1 eglerinin ¢alistigini
belirtirken, %49,7’si calismadigini ifade etmekle birlikte %28,6’lik bir oranla bu soru
cevaplanmamustr. Kaulimailar i¢inde medeni durum acisindan bekar orant (%45,9)
gdz 6niinde bulunduruldugunda kargilagilan tablo anlagilabilmektedir. Kaulimcilarin
%9,7’st ilkogretim, % 51,471 lise, %35,1’1 tiniversite ve %3,8’1 yiiksek lisans egitim dii-
zeyine sahiptir. Katulimailar ailenin gelir durumu agisindan degerlendirildiginde katlim-
clarin yarisindan fazlasinin(%54,8) 1501TL-3000TL arast gelire sahip oldugu gériil-
mektedir. 0 TL - 1500TL arasinda gelir seviyesine sahip olanlar 6rneklemin % 22,7’sini
olugturmakta ve 3001 TL-5000TL arasinda gelir sahibi olanlarin orant ise %15,6dur.
5001 TL ve tizeri gelire sahip olan katulimcilarin ise % 7’lik bir oranla oldukea diistikeiir.

Is-Aile ve Aile-Is Catismasi ve Yagam Tatmini Iliskisine Yonelik Bulgular

Yapilan arastirma sonucunda is-aile ve aile-is catigmasi ve yasam tatmini ile ilgili bulgu-
lar agagida yer almaktadir.

Tablo 2: Is-Aile Catismast, Aile-Is Catismasi ve Yagam Tatmini Olgeklerine Ait Ortalama Degerler

Olgek Ortalama Standart Sapma
Is-Aile Catismast 2,88 1,02
Aile-Is Catigmast 2,62 1,11
Yasam Tatmini 2,82 0,94

Yukaridaki tablo is-aile ve aile-is catismast acisindan degerlendirildiginde kaulimcilarin
is-aile catgmasinin daha yiiksek oranda (ort: 2,88) oldugu goriillmektedir.
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Tablo 3 : Is-Aile Catismasi, Aile-Is Catigmast ve Yasam Tatmini Olgeklerine Yonelik Giivenilirlik

Analizleri
Olgekler Cronbach’s Alpha ifade Say1st
Is-Aile Catigmasi ,864 5
Aile-Is Catigmasi ,887 5
Yagsam Tatmini ,826 5

Tablo 3'de goriildiigii iizere Is-Aile Catismasi, Aile-Is Catismast ve Yasam Tatmini 6l-
ceklerine yonelik i¢ tutarlik testi yapilarak Cronbach Alpha degerleri sirasiyla 0.1= 0,864
02= 0,887 ve 03= 0,826 olarak bulunmustur. Alfa Degeri 0 ile 1 arasi degerler almakta-
dir. bu degerin 0,5’e kadar makul kabul edilebilecegi belirtilmektedir (Altunisik ve dig.,
2004: 115). Bulunan degerler her bir giivenilirlik 6lgiisii icin kabul edilebilir degerlerin
tizerinde oldugundan élceklerin tutarli ya da giivenilir oldugunu sdylemek miimkiindiir.

Hipotezlerin Testleri:

Hiportez 1: Is-aile catismast ile aile-is catismast arasinda pozitif yonlii bir iligki vardir,

Tablo 4 : Is-Aile Catismas: Ile Aile- Is Catismast Arasindaki
[liskiyi Belirlemeye Yonelik Korelasyon Analizi

Olgekler

Aile-Is Catigmasi

[s-Aile Catismast

Pearson Correlation 8017
Sig. (2-tailed) ,000
N 185

**<0,01 diizeyinde korelasyon anlamlidir (Pearson, Tki Uglu Testi).

Tablo 4de Is-Aile Catismast ile Aile-Is Catismast arasindaki dogrusal iligkinin incelen-
mesine yonelik bulgular yer almaktadir. Bu baglamda her iki 6l¢ek arasinda istatistiki
agtdan anlamli bulunan pozitif ydnlii ve oldukea kuvvetli bir iligkinin (r=+,801) oldu-
gunu sdylemek miimkiindiir. Yapilan koralasyon analizi sonucunda hipotez 1 dogru-

lanmustir.

Hipotez 2: Is-aile catigmast ile yasam tatmini arasinda negatif yonlii bir iliski vardur.
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Tablo 5: Is-Aile Catismast Ile Yasam Tatmini Arasindaki Iliskiyi Belirlemeye Yonelik Korelasyon

Analizi
Olgekler YagamTatmini
Pearson Correlation -,2317
[s-Aile Catismast Sig. (2-tailed) ,002
N 185

**<0,01 diizeyinde korelasyon anlamiidir (Pearson, Iki Uglu Testi).

Is- Aile Catigmast ve Yasam Tatmini arasindaki iliskiye yonelik istatistiki analiz sonuglari
Tablo 5'de yer almaktadir. Buna gére istatistiki agidan anlamli bir iligkiye sahip oldugu
goriilen iki degiskenin korelasyon katsayisina (r= -,231) ait isaretin eksi olmasi degis-
kenler arasinda ters yonlii iliskinin var oldugunu gostermektedir. Analiz sonucuna gore

Hipotez 2’de dogrulanmistir

Hipotez 3: Aile-is catigmasi ile yasam tatmini arasinda negatif yonlii bir iliski vardsr.

Tablo 6:Aile-Is Catigmast lle Yasam Tatmini Arasindaki Hiskiyi Belivlemeye Yonelik Korelasyon

Analizi
Olgekler Yagam Tatmini
Pearson Correlation -,370”
Aile- Is Catigmast Sig. (2-tailed) ,000
N 185

**<0,01 diizeyinde korelasyon anlamiidir (Pearson, Iki Uglu Testi).

Aile-Is Catismasi ve Yasam Tatmini arasindaki dogrusal iliskinin yer aldigi Tablo 6 in-
celendiginde iki degisken arasinda istatistiki agidan anlamli olan ve negatif yonli (r=
-,370) bir iligkinin var oldugu goriilmektedir. Analiz sonucuna gére Hipotez 3 dogru-

lanarak kabul edilmistir.

Tablo 7'de is-aile ve aile-is ¢atigmalarinin yasam tatmini iizerindeki etkilerine iligkin

regresyon analizi sonuglari sunulmustur.

Regresyon analizi sonuglart degerlendirildiginde, bagimsiz degiskenler ile yasam tatmini
pozitif yonlii ve istatistiki acidan anlamli bir iliskinin oldugu gdriilmektedir (R: ,386,
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p<0,000). Bu iliski modele ait teorik beklentiyi saglamaktadir.

Regresyon analizine iliskin analiz sonuglarinin yer aldigi Tabloya gére; modelde yer alan
bagimli degisken “yasam tatmini” iken bagimsiz degiskenler “is-aile ve aile-is catigmast”
olarak belirlenmigtir. Buna gore bagimsiz degiskenler, yasam tatminindeki degisimin
%14’inii agiklamaktadir (Adj. R2=0,14).

Tablo 7: Ls-Aile ve Aile-is Catismalarinin Yagam Tatmini Uzerindeki
Etkilerine lliskin Regresyon Analizi

R R? Diizeltilmis | Tahminin Standart

R? Hatas1 F Sig.

Model
,386 | ,149 ,140 ,87476 15,947 | ,000

Bagimls Degisken: Yagam Tatmini
Bagimsiz Degiskenler: Is-Aile Catigmasi ve Aile Is Catigmast
*<.001

Tablo 8'de yer alan sonuglar; modelin aciklayicilarinin, istatistiksel agidan anlamli ol-
dugunu gostermektedir (F= 15,947; p= 0,000). Coklu regresyon modelinde yer alan
bagimsiz degiskenlerin bagimsiz degiskenler iizerindeki etkisine yonelik sonuglar deger-
lendirildiginde ise aile-is catismasinin yasam tatmini iizerinde istatistiksel acidan anlam-
I bir etkiye sahip oldugu ( t= 4,523; p=,000); is-aile catismasinin ise yagam tatmini {ize-
rindeki etkisinin istatistiki agidan anlamsiz oldugu gériilmektedir (t= 1,599; p=,111) .

Tablo 8: Is-Aile ve Aile-is Catismalarinin Yagam Tatmini Uzerindeki
Etkilerine lliskin Regresyon Analizin Coefficient Tablosu

Standardize Edil- Stand Standardize
memig Coefficient tandart Edilmig t Sig.
Hata
B Beta
Sabit (Constant) 3,491 ,192 ,000
[s-Aile Catismast ,168 ,105 ,183 1,599 | ,111
Aile-Is Catismas -,439 ,097 =517 ,000

<001
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Sonug

[s ve sosyal hayattaki hizli degisimler, bireylerin is ve aile yasamlart arasindaki dengeyi
bozmakta ve is-aile catismasinin ortaya ¢ikmasina zemin hazirlamaktadir. s ve aile rol-
lerinin egzamanli olarak ortaya ¢ikmasindan kaynakli uyumsuzluk durumu olarak ifade
edilen ig-aile catigmasi, is tatmini ve yasam tatmini gibi unsurlari da yakindan etkile-
mektedir. Calisan bireylerin giiniin biiyiik bir kismint is yerinde gecirdigi gerceginden
hareketle, is-aile catigmas, aile-is catismast ve tiim bunlarin bilesimi olarak degerlendiri-
lebilecek yasam tatmini diizeyinin birey tizerindeki etkisi biiyiiktiir. Is-aile ve aile-is ara-
sindaki catigmalarin azalulmasi, yasam tatminini de olumlu yonde etkileyecegi acikur.

Bu calismada tekstil sektdrii calisanlarinin is-aile ve aile-is ¢atismalari ve yasam tatmini
arasindaki iliski incelenmis olup, sézkonusu catigmalarin yasanmasi durumunda ¢ali-
sanlarin yagam tatminlerinin azalacagi temel olarak hipotezlenmistir. Aragtirmada ti¢
hipotez test edilmistir. Analiz sonuclarina gore ¢ikan sonuglardan; is-aile catigmasi ile
aile-is catigmast arasinda pozitif yonli bir iliski oldugu tespit edilmigtir. Bu catigma
tiirlerinin yasam tatmini ile negatif yonlii bir iliski oldugu yapilan analiz sonucunda
belirlenmistir. Cikan sonuglar hem akademisyenler i¢in hem de uygulamacilar i¢in an-
lamlidir.

Calismada, is -aile catigmasi kargilikli etkilesim halinde ele alinmig ve iki yonlii olduguna
dikkat edilmistir. Is ve aile hayatindaki olumsuzluklar sirf aile is ya da is -aile gatismalart
seklinde ortaya ¢itkmamakta bunlar arasinda bir iliski s6z konusu olmaktadir. Bireylerin
is ve aile hayaundaki gerilimlerin sonucu olarak ortaya cikan is- aile veya aile- is catis-
malari arasinda bir iligki s6z konusudur. Calisma hayatnda verimlilik ve motivasyon
anlaminda calisanlarin is aile caugmalarinin is drgiitiint ve verimliligini olumsuz et-
kileyecegi hesaba katulmali ve bunu giderici nlemlerin, bireylerin yagam tatminini de
etkileyecegi unutulmamalidir.
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DUYGUSAL ZEKA VE CATISMA
YONETIMI ARASINDAKI ILISKININ
INCELENMESI VE BIR ARASTIRMA

AN EXAMINATION OF THE
RELATIONSHIP BETWEEN EMOTIONAL
INTELLIGENCE AND CONFLICT
MANAGEMENT AND A RESEARCH

Esver Mert, Sabahat Bayrak Kok

Abstract

People have been coming up against uncertainty conditions. Researches indicate that the situations and
problems encountered during this process shall be solved not only via cognitive intelligence, but also the
emotional intelligence. Emotional intelligence is an individual’s ability to discover his own emotions,
to emphatize with others emotions. Conflict management is the management of the conflicts and dis-
turbance between the parties for the benefit of the organization by getting the conflict levels among the
persons or groups within the organization under control. The purpose of this study, hereby, the emotional
intelligence and conflict management strategies have been discussed is to determine and examine the
relationship between the emotional intelligence dimensions of the individuals and the conflict manage-
ment strategies they use. The research has been done 304 hotel employees. The results have shown that
a significant and positive relationship between optimism and compliance, optimism and domination,
optimism and reconciliation, evaluation of emotions and integration, use of emotions and integration
has been ascertained. A significant and negative relationship between the evaluation of the emotions

and avoiding dimension has been ascertained.

Keywords: Emotional intelligence, conflict management strategies.
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1. Girig

Aklin egemenligine dayanan inanglarin varligindan bu yana duygu ve zeka kavramlari-
nin ayrilmaz bir biitiin oldugu kabul edilmigtir. Bu goriisten hareket ile insanlarin gerek
is yasanularinda gerekse giinlitk yasanularinda duygularini tamamen bir kenara bira-
karak islerine devam edemediklerini séylemek miimkiindiir. Ister istemez duygular her
alanda az ya da ¢cok kendini hissettirmektedir. Kisilerin duygularini iyi kullanabilmeleri
de onlarin sahip olduklar1 duygusal zekalar ile dogrudan iligkili olmaktadir. Ciinkii duy-
gusal zekd, duygularin yonetimiyle ilgili oldugu icin, duygusal zekés: yiiksek kisilerin,
olumlu duygularini yiiksek performansa gevirmesi ve olumsuz duygularinin kendisini
etkilemesine imkéin tanimadan kendisini olumlu duyguya ydnlendirerek performansini
arttirmast beklenmektedir. Duygusal zeka kavramu, literatiirde kendini harekete gegire-
bilme, tersliklere ragmen yoluna devam edebilme, diirtiilerini kontrol ederek tatmini
erteleyebilme, ruh halini diizenleyebilme, zorluklarin diisiinme giiciinii engellemesine
izin vermeme, kendini bagkalarinin yerine koyabilme yetenegi olarak tanimlanmakradir.

Duygusal zekinin bu denli 6nemli oldugu giiniimiiz is kosullarinda hayata bakis agist,
beklentileri, yasama amaci, tecriibeleri, kisilik 6zellikleri, duygu ve diisiinceleri birbi-
rinden farkli bir¢ok insanin bir arada calisma zorunlulugu ciddi bir caugma potansiyeli
dogurmaktadir. Belirtilen bir¢ok farklilig bir arada barindiran kisileri ayni amag altinda
toplamaya calismak yonetsel anlamda bircok zorlugu da beraberinde getirmektedir. Bu
farkliliklar sonucunda ortaya ¢ikan uyumsuzluklar ve anlagmazliklar catigmalart sid-
detlendirmektedir. Catigma yonetimi literatiirde, drgiit icindeki bireyler ya da gruplar
arasinda ortaya ¢ikan catigmalarin diizeyini kontrol altina almak suretiyle uyumsuzluk
ve anlagmazligin Srgiitiin faydasina olacak sekilde yonlendirilmesi olarak tanimlanmak-
tadir.

Yasanilan ¢ok boyutlu ve ¢ok yonlii anlasmazlik ve uyusmazlik durumlari ¢alisanlarin
yasadiklari sorunlara birbirinden farkl: sekilde yaklagmalarina neden olmus bu durum
ise giiniimiizde catisma ydnetim stratejilerinin daha etkin kullaniminin énemini art-
urmugtir. Bu ¢aligma giintimiiz 6rglitsel yasaminda onemli katkilar saglayan duygusal
zeka ile catisma yonetimi arasindaki iligkiyi ortaya koymayr amaglamaktadir. Konuyla
ilgili aragtirma insan iligkilerinin yogun olarak yasandig1 turizm sekedriinde yer alan otel
isletmelerinde anket yontemi kullanilarak gerceklestirilmistir.

312



CURRENT DEBATES IN BUSINESS STUDIES
Olcay Bige Askun, Selva Staub, Ozan Goniillii

2. Kuramsal Cergeve

Son yillarda karmagiklasan 6rgiit yapilarint yonetebilmek, verimliligi saglayabilmek ve
rekabet avantajin1 yakalamak icin yeni ¢6ziim yollar aranmaktadir. Arayiglarin sonucun-
da basarisizligin nedenleri arasinda is tatminsizligi, motivasyon eksikligi, yabancilagma
gibi unsurlar yer almaktadir. Bu unsurlarla iliskili olarak is yasanusinda siirekli olarak
degisim gosteren zorlu kosullar belirsizlikle birlikte beraberinde endise, stres, mutsuzluk
ve umutsuzluk duygularini getirmektedir. Bu sonuglardan yola ¢ikarak isletme icindeki
problemlerin sadece teknik yetersizliklerden degil de, duygularla ilgili olan yeteneklerin
eksikliginden kaynaklandigi goriilmekeedir (Kets de Vries ve Balazs, 1999: 282, Yaylac,
2008: 77). Buradan da anlagildig1 gibi sadece aklin egemen oldugu siireler, duygular-
la ilgili sorunlara ¢6ziim getirememektedir. Tiim bu siireclerin gerceklesmesi duygusal
zekéyt gerektirmekeedir.

2.1. Duygu

Duygu kavrami eski zamanlardan beri ilgi uyandiran bir konu olmustur. insanin ha-
yaunt anlamlandirarak i¢ ve dis diinya arasinda bag kuran duygu kavramu kisileri et-
kilemektedir (Mabogoglu, 2006: 22, Karabulut, 2014: 9). Duygu, Mayer’in tanimina
gore bircok psikolojik alt sistemin diizenledigi psikolojik yanitlar, kavramlar ve bilingli
farkindaliklardan olusan igsel olaylardir (Mayer vd., 2000: 267). Bu nedenle duygu,
bir his ve bu hisse has belirli fikirler, ruhsal ve biyolojik héller ve bir grup tutum olarak
degerlendirilmektedir (Goleman, 1995: 6). Robins ve Judge’a gore duygu, dogrudan ki-
silere, nesnelere olaylara yonlendirilen, yasanilanlarla kazanilan giiclii hislerdir (Robbins
ve Judge, 2013: 100). Caruso ve Salovey’e gore ise duygu etrafta olusan degisimlere bagl
olarak gergeklesir, kendiliginden baglar ve ruh halinde degisiklikler olusturur. Bireysel
hisler olusturan duygu hizlica dagilabilir. Yasamsal dongiide giiclii olabilmek ve gelige-
bilmek i¢in fayda saglar (Caruso ve Salovey, 2010: 41).

2.2. Zeka

Duygusal zekd kavraminin bir diger bileseni de zek kavramidir. Orgiitsel davranisa
etkisi bakimindan son yillarda ciddiye alinmast gereken kisisel ozelliklerden birisi olan
zeké kavrami her gegen giin 6nemini arttrarak ele alinmakeadir (Titrek, 2013: 2). Zeka
kavraminit 1920’lerde ele alan Lewis Terman somut olmayan diisiince olarak ifade eder-
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ken, Mayer ve arkadaglar1 nesneler arasindaki benzerlik ve farkliliklart ayire edebilme
giicti, bunlari analiz edip birbirleri arasindaki iligkileri degerlendirebilme, sebeplerini
ilgili etki alanlarinda inceleyebilme kapasitesi olarak tanimlamuglardir (Mayer vd., 2001:
233). Amerikali psikolog Edward Lee Thorndike’ye gore zeki; tepkilerde bulunabilme,
cesitli durumlara kargt farkli bicimlerde ihtiya¢ duyulan diisiinceye sahip olabilme ve
bunlart hayata gecirebilme yetisidir (Thorndike, 1920: 228, Colman, 1990: 324).

2.3. Duygusal Zeki

Insanin kendini tanimak istemesi fikri her zaman ilgi gekici olmustur. Is yasantisinda
calisanlarin kendi yeteneklerini bilmesi yapacaklar: ise saglayacaklari katkiya yardimci
olacaktir. Yasanilan sosyal iligkilerde kisinin bagkalarini anlayabilmesi éncelikli olarak
kendini anlayabilmesinden gecer. Ardindan hem is yasanularinda hem de sosyal ya-
santilarinda duygusal zekalarinin da farkina varan bireyler daha basarili olmaktadirlar
(Cetinkaya ve Alparslan, 2011: 364). Su halde duygulari idare etme, onlardan etkin bir
sekilde yararlanma, bu durumda kendini ve karsidakini anlayabilme; tiim bu davranis-
lar1 yasama entegre edebilme duygusal zek4 kavramiyla saglanabilmektedir.

Duygusal zeka kavramiyla ilgili 6ne ¢ikan isimlerden Mayer ve Salovey duygusal zekayz;
bireyin kendisi ve baskalariyla ilgili diisiinceleri, anlamalar1 ve sebepleri duygulariyla
oziimseyerek, duygularini algilama ve ifade edebilme yetenegi olarak tanimlamakeadir-
lar. Tanimlamaya gére duygusal zeka bu duygu ve diisiinceleri birbirinden ayirt edebil-
me ve sonucundaki bilgiyi yol gosterici olarak kullanabilme yetenegidir. Ayrica sosyal
zekdnin bir alt unsuru seklinde de ifade edilmektedir (Mayer vd., 2000: 267-268, Mayer
vd., 2012: 528, Goleman, 2013: 393). 1995 yilinda yazdigi “Duygusal Zeka”
adli kitabiyla 6n plana ¢ikan Daniel Golemana gére duygusal zeké; kendini harekete
gecirebilme, olumsuzluklar oldugunda bile durmaksizin yola devam edebilme, istekleri
kontrol ederek ruh durumunu diizenleyebilme, sorunlarin diisiinme giiciinii engelleme-
sine miisade etmeme ve bireyin kendisini bagkalarinin yerine koyabilmesidir (Goleman,
2014: 51). Goleman’in 2002 yilinda yayinladig makalesinde duygusal zeka yetkinlikleri
bes baglik altinda toplanmaktadr:

Kendini Tanimak (Ozbilinc): Kendini tanima istegi insanlarda uzun yillardir merak
uyandiran bir konudur. Kendisiyle ilgili bilmedigi bir seyi 6grenme istegi kiside heyecan
uyandirir. {lk bakista duygularin agikga ortada oldugu diisiinebilir. Ancak dikkatlice
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incelendiginde durumun oldugundan farkli oldugu belirtilmektedir. Bu baglamda, kar-
stlagilan gesitli durumlarda kisinin o anda ne hissettiginin farkina varabilmesi, durumun
nedenlerini inceleyebilmesi ve sonuglarini analiz edebilmesi bu yetkinlik boyutunun
kapsami igerisindedir. Ayni zamanda bu boyut bireyin kendi duygularinin bagkalar
tizerinde de etki ettiginin farkinda olmasidir. Ciinkii duygularinin farkinda olabilen in-
sanlar sinirlarini bilerek daha saglikli karar verebilirler (Rahim ve Psenicka, 2002: 305).
Insan olmanin ziinii arastirabilmeyi kapsayan bu siiregte manevi ve ahlaki yonlerden
ilerleyebilmek iyi niyetli cabalarla gerceklesmektedir (Titrek, 2013: 103).

Duygulari Idare Edebilmek: Duygusal zeki kavraminin taniminda da bahsedildigi gibi
duygulari akillica kullanabilmek yani duygulari idare edebilmek 6ncelikli unsurlar ara-
sinda yer alir. Bu yetkinlikte bireyin kendi duygu ve tepkilerini kontrol altinda tuta-
bilmesi énemlidir. Duygulari idare edebilme farkli durumlarla karsilagildiginda basa
ctkabilmeyi ve bagkalarinin duygularindan etkilenmeden dogru kararlari verebilmeyi
gerektirir (Pooya vd., 2013: 37). Duygularini idare edebilenler giiclenerek bagarili so-
nuglara ulasabilirler. Diger bir ifadeyle, bu yetkinlige sahip olan kisiler degisimler karsi-
sinda daha dirayetli ve giiclii olurlar (Yilmaz, 2003: 49-53).

Kendini Harekete Gegirmek: Bu yetkinlik kisinin kendini motive etmesi olarak da ad-
landirilir. Duygularin agiga ¢ikarilmasi, agik iliskilerde bulunabilmek ve saglikli iletisim
kurabilmek icin gereklidir. Ancak insanlar bireysel amaglari, arzu ve istekleri dogrultu-
sunda motive olabilmektedir. Olumlu duygularla basariya odaklanan bireyler tiim ener-
jisini ve azmini ortaya koyar. Endige, caresizlik gibi olumsuz duygulardan kurtulmay:
hedef edinen ve kendisini harekete gecirebilmeyi 6grenen bireyler daha iiretken ve etkin

olabilirler (Goleman, 2004: 3).

Empati Kurabilmek: Empati, kargisindaki kisinin duygularinin farkina varabilme ozel-
ligidir. Daha ayrinuli bir ifadeyle; bir kisinin kendisini kargisindaki kisinin yerine koya-
bilmesi, durum veya olaylara onun bakis agistyla bakabilmesi, durum veya olay1 dogru
ve tam bir bicimde anlayabilmesi ve sonrasinda bu durumu ona aktarabilmesi siirecidir
(Ioannidou ve Konstantikaki, 2008: 119). Kisi bu yetkinligi gerceklestirebilmek icin
kendini karsisindaki kisinin yerine koyabilmelidir. Tarafsiz degerlendirme yaparak kar-
sisindaki kisinin duygulari ve davraniglari arasinda bag kurabilmelidir. Bu ozelligi gelis-
mis olan kisiler daha hassas ve duygusal davranarak daha etkilesimci kararlar alabilirler
(Goleman, 2001: 31).
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[ligkileri Yonetebilmek: Insanlarla olan iliskileri yonetebilmek bir diger duygusal zeka
yetkinligidir. Bireylerin sosyal iligkilerini dengeli bir sekilde yiiriitebilmeleri duygusal
zekalarint sergileyebilmeleri bakimindan gok 6nemlidir. liskilerini yonetebilme yet-
kinliginin gergeklestirilmesi diger yetkinliklerin gerceklestirilmesine de baglidir. Ken-
di duygularint tanimanin ardindan kargisindakinin duygularini anlayabilen bireylerin
sosyal becerileri gelismis olur. Cevrelerindeki kisilerle daha rahat iliskiler kurabilirler.
Bagkalarinin destegine ihtiyag duymadan fikirlerini dile getirerek bir nevi dogal lider
roliinii tstlenirler. Boylece toplulugu hedeflerine yonlendirebilirler (Dogan ve Demiral,
2007: 217).

2.4. Catigma

Giintimiiz kosullarinin karmagikligi ve belirsizligi de durumu zorlagtirmaktadir. Bunun-
la birlikte insan sosyal bir varliktr yalniz bagina yasantisini siirdiiremez. Bu sebep ile
birlikte yasama gereksinimi ve isbirliginin zorunlulugu gibi uyum saglamay: gerektiren
durumlarin artmasi, catismalari beraberinde getirmektedir. Dolayistyla, ¢calisan potansi-
yel giiciiniin cesitlilik gostermesi uyumsuzluk ortamlari olusturmakeadir ve beraberin-
de ¢atismay1 arttirmaktadir (Asan ve Aydin, 2006: 205, El Dahshan ve Keshk, 2014:
132).

Insan hayatinda neredeyse her alanda karsilagilan gatigma kavrami farkls kisilerce farkli
algilandigindan tanimlarda da farkliliklar s6z konusudur (Rahim, 2002: 206). Catisma
kavraminin literatiirii incelendiginde, ¢atismanin olumlu ya da olumsuz yonlerini yan-
sitan birbirinden farkli tanimlar karsimiza ¢tkmakeadir. Catsma ve catisma yonetimi
konularindaki ¢alismalariyla bilinen Afzalur Rahim’e gore catigma; birey ve gruplarin
kendi aralarinda veya kargilikli olarak uyumsuzluk veya anlagmazlik sonucu ortaya ¢ikan
bir etkilesimdir (Rahim, 2001: 18). Catisma birbirlerine herhangi bir nedenden dolay1
bagli bireylerin, aralarinda bir seyin uygun olmadigini, denk diismedigini diisiindiikle-
rine dayali olarak gerceklesen bir etkilesim olarak da tanimlanabilmektedir. Bu gériise
gore catisma olayinin, catigma siirecine dahil olan taraflarin aralarindaki sorun olan ko-
nuda karg tarafin istegine uymayan bir durumdan kaynaklandigi temeline dayanmak-

tadir (Folger vd., 2013: 4).

Genel olarak catigma kavrami ele alindiginda catigmanin temel unsurlarinin anlagama-
ma, uyumsuzluk, zitlagma, engelleme, birbirine ters diisme ve isteklerdeki farkliliklar
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oldugu goriilmektedir. Bagka bir ifade ile birbirinden farkli yapilan tiim tanimlamalar
dogrultusunda, catisma kavraminin her tiirlii karsi koyma ve karsilikli olumsuz iligki
anlami tagidigi gorilmekeedir (Mullins, 2010: 97).

2.5. Catiyma Yonetimi ve Catisma Stratejileri

Catigmalar kisiler arasinda olsun gruplar arasinda olsun ne yapilirsa yapilsin mutlaka
ortaya ¢ikacakur. Bu sebeple, catigmanin ortaya ¢ikip ¢ikmadigi ya da énlenip dnlenme-
digi 6nemli degildir. Asil 6nemli olan nokta ¢atigmalarin yapici, olumlu ve catigmanin
taraflarini biitiinlestirici ve iligkileri olumlu anlamda degistirici nitelikte yonetilip yone-
tilmedigidir. Bagka bir anlatimla; sosyal etkilesimin bir pargasi olan ¢atigmalar dogal ve
kaginilmazdir. Bu sebeple, kisilerin catismalar: biligsel becerilerinde yani problem ¢6z-
me, karar verme, secim yapma, 6zyonetim, 6zdenetim, kaos ydnetimi gibi konularda ve
duyugssal becerilerinde; empati kurma, 6fke yonetimi, sevgi duyma gibi konularda firsat
ve arag olarak kullanmalarini saglamakur (Tirniikli, 2005: 257).

Catigma yonetimi, uyumsuzlugu ve uzlagmazligi belirli bir yonde sonuca yoneltebilmek
icin catismada yer alan taraflarin ya da {igiincii bir tarafin karsilikli olarak birtakim
eylemde bulunmasidir (Karip, 2013: 43). Kondalkar'a gore catisma yonetimi, drgiit
icerisindeki kisiler, gruplar ya da orgiitler arasindaki caugma diizeylerini kontrol altina
alarak taraflar arasindaki uyusmazlik ve huzursuzlugun 6rgiitiin faydasina olacak sekilde
yonetilmesidir (Kondalkar, 2007: 160). Catisma yonetiminde tanimlamalardan da anla-
stlacagi tizere; orgiit yoneticisine biiyiik gorevler diismektedir. Yonetici, 6rgiit icerisinde
meydana gelen ¢augmay1 drgiitiin amaglarina uygun sekilde ydnetmekle gorevlidir. Di-
ger yandan catigmanin olumsuz etkilerinin en aza indirildigi, olumlu etkilerinin de en
yitksek diizeye ¢ikarildigt bir ortam olusturulmalidir. Tiim bunlari gerceklestirebilmek
icin tist diizey yonetim becerileri gereklidir (Spaho, 2013: 113). Yonetim becerileri sa-
yesinde catisma yonetimi stratejileri arasindan en uygun olana karar verilebilmektedir.
Yonetici ¢atigma ydnetimi stratejisini belirlerken dért asamadan olugan su siireci izleye-
bilir (Sinha, 2008: 178-179):

1. Var olan catugmalarin tespit edilmesi,

2. Catigmalarin neden olustugunun analiz edilmesi,

3. Catigmanin ydnetilmesine uygun alternatiflerin tespit edilerek birinin uygulamaya

gecilmesi,
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4. Uygulanan yontemin sonuglarinin izlenmesi.

Rahim’in Catigmay1 Cozme Yontemleri Modeli: Catigma ydnetim stratejileri, Rahim ve
Bonoma'nin 1979 yilinda yapuklari ¢alismaya gore bes cesittir. Tiimlestirme, 6diin ver-
me, hitkmetme, kaginma ve uzlasma ol arak ifade edilen ¢atisma yonetim stratejileri iki
boyutlu modelle agiklanmaya calisgiimistir. Kendine ilgi diizeyi ve digerlerine ilgi diizeyi
olmak iizere iki boyutlu model Sekil 1°de yer almaktadir:

Sekil 1. Bireyler Arast Catigma Yonetim Tarzlarina liskin ki Boyutlu Model

KENDINE ILGI DUZEYI

E YUKSEK DUSUK
>

2 B )

g X Tamlestirme Odiin Verme
= z

£ Uzlasma

=

=

3 y )

& = Hukmetme Kaginma
\D z)-‘

a a

Kaynak: Rahim, 2002: 217.

Bu stratejilerden hangisinin belirlenecegi ti¢ kritere gore yapilabilmektedir (Karip,

2013: 69):

Stratejinin drgiitsel etkinlik ve verimlilige katkist,
Toplumsal ihtiyaglarin karsilanmasi,
Orgiite ait iiyelerin ihtiyag ve isteklerinin yerine getirilmesidir.

Timlestirme: Bu catsma ¢ézme yontemi, catisgma durumunda taraflarin hem kendi
hem de karsi tarafin ihtiyaglarina 6nem verilmesi durumunda ve karisik problemlerin
¢oziilmesinde kullanilmaktadir (Rahim, 2002: 218). Bu stratejide taraflar bir araya ge-
lerek catismaya sebep olan sorunu, nedenlerini ve ¢dziim yollarini ayrintlari ile ele alir-
lar. Taraflar kendi fikirlerinin yaninda, karsilarindakilerin de fikirlerine 6nem verirler.
Béylece sorunlara yeni ve yaratict ¢dziimler bulunmaya calisilir (Sinha, 2008: 177). Bu
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yontemde iletisim ve devam edecek olan etkilesim icin iligki, belirli bir saygt cercevesin-
de ele alinir. Bagarili ¢oziimler tiretme ¢abasint amag edinen tiimlestirme yontemi en ¢ok
tercih edilen yontemler arasinda yer almaktadir (Lee, 2008: 13).

Odiin Verme/Uyma: Bu catisma ¢ozme stratejisi, catisma halinde taraflarin kendine
olan ilgi diizeyi diisiik, baskalarina olan ilgi diizeyi yiiksek oldugu durumlarda kulla-
nilmaktadir (Cai ve Fink, 2002: 69). Odiin verme stratejisine daha ¢ok iistler ve astlar
arasinda rastlanmaktadir. Ozellikle hiyerarsik yapidan kaynakli gii¢ mesafesinden dola-
y1 astlarin, istlerinin taleplerine boyun egmeleri fazlaca goriilen bir durumdur (Karip,
2013: 65). Iliskilerin siirdiiriilmesinin 6nemli oldugu durumlarda diin verme stratejisi
uygulanir. Taraflardan biri isteklerinden 6diin vererek de olsa anlagmaya yanagir. Baska
bir ifade ile 6diin verme stratejisinde uyum 6n planda tutularak bencil olmayan, payla-
stmct ve isbirlikgi tutumlar sergilenir. Odiin vermede amag taraflar arasinda paylasildig1
siirece etkili bir ydntem olmaktadir (Gibson vd., 2012: 274).

Hitkmetme: Hitkmetme catisma yonetme stratejisinde, ¢atisma olmasi durumunda ta-
raflarin kendi ilgi diizeylerini olabildigince yiiksek seviyede tuttuklar: ve kargi tarafta yer
alan bagkalarinin ilgi diizeylerinin olabildigince diisiik tutuldugu durumlarda kullanil-
maktadir. Hitkmetme ydnteminde taraflardan biri kargt tarafin istek ve beklentilerini
dikkate almaz. Sadece kendi istek ve beklentilerini diisiiniir. Kendi ¢ikarina ve amaci-
na uygun olani se¢me egilimi gosterir. Bu ifadelerden de anlagilacagt tizere hitkmetme
stratejisi rekabetci ve bencil davraniglar igermektedir (Rahim, 2002: 220). Orgiitlerde
daha ¢ok otorite sahibi ve giicii elinde bulunduranlar diger kisi ya da gruplar tizerinde
baski kurarak hitkmetme ydntemini uygularlar (Sinha, 2008: 177). Bu stratejide ayrin-
il analiz imkin1 olmadigindan; anlagilmast ve ¢dziilmesi zor konularda bu yontemin
uygulanmast dogru bulunmamakeadir (Spaho, 2013: 113).

Kaginma: Kaginma ydntemi catismaya dahil olanlarin hem kendilerine hem de baska-
larina olan ilgi diizeylerinin diisiik oldugu durumlarda kullanilir. Kaginma yonteminde
gtkarct yaklasimda bulunulmaz. Diger yandan da isbirligi s6z konusu degildir. Bu yon-
tem daha ¢ok catismay1 ertelemek ya da catismanin olumsuz sonuglarindan kaginmak
i¢in zaman kazanmak maksadiyla uygulanir. Taraflarin konuyla ilgili yeterli bilgiye sahip
olmamalari da bu durumu etkilemektedir (El Dahshan ve Keshk, 2014: 133). Kacin-
ma yontemi, ¢atismalar kendiliginden ortadan kalkacagi umuduyla gérmezden gelme,
sorunlart bekletme, ¢atismayi bastirmak icin isleri yavaslatma, sorunlarla yiizlesmemek
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icin catigmalari gizleme ve catigmalari ¢6zmek icin biirokratik kurallara bagvurma gibi
yollart icermektedir (Cetin ve Hacifazlioglu, 2004: 158). Bu yontemde hi¢ siiphesiz ki
gecikmeler yasanmakreadir. Dolayisiyla da orgiitiin etkinlik ve verimliliginin azalmasina

sebep olmaktadir (Gibson vd., 2012: 274).

Uzlagma: Uzlagma stratejisinde ¢atismaya dahil olan taraflar farkls ilgileri 6n planda tut-
madan ortak ilgilere yogunlagarak ¢oziim yollar: bulmaya ¢aliirlar. Uzlagmada istenilen,
var olan sorunlara ortak kararlarla ¢6ziim yollar1 bulup, ortak amaci gerceklestirmek-
tir (El Dahshan ve Keshk, 2014: 133). Karsilikli fedakarlik anlayisina dayali uzlagma
yonteminde kazanan ya da kaybeden taraf yoktur. Ama her zaman kargilikli anlayis
saglanamayabilir. Ozellikle gatismaya dahil olan taraflardan iistiinliik miicadelesine gir-
meye ¢aligan olursa uzlasma yéntemi uygulanamaz (Sahin vd., 2006: 557). Genel olarak
uzlagma stratejisi catismaya dahil olan taraflarin kargilikli fedakarhigini gerektirmektedir

(Kogel, 2010: 656).

Her yonetici organizasyon igerisinde gergeklesen catigmalari yonetmek zorundadur. Insa-
ni dzellikleri geregi yonetici catigmalarda taraflardan biri olmak durumunda da kalabilir.
Her ne kosulda olursa olsun yoneticinin gorevi catigmalari dogru sekilde analiz etmekle
baslar. Ardindan yénetici, organizasyonun amag ve ilkelerine bagli kalarak ve yoneticilik
becelerileri kullanarak tarafsizca ¢atigmalart ydnetmekle gérevlidir. Bu asamalarda hangi
stratejinin sorunun ¢oziimiine en iyi sekilde yardimct olacagina karar vermek de yoneti-
cinin isidir (Mullins, 2010: 101).

3. Arastirma
3.1. Aragtirmanin Amaci ve Kapsami

Degisimlerin ¢okea yasandigi ve beklentilerin siirekli artugs giintimiiz kosullarinda; eko-
nomik, sosyal ve 6rgiitsel alanlardaki sorunlar igletme bilimlerinin aragtirma konularini
olugturmaktadir. Her gecen giin daha fazla zorlagsan calisma kogullarinda 6zellikle kii-
resellesme ile artan rekabet ortaminda ayakra kalabilmek icin isletmeler farkli arayiglara
yonelmislerdir. Bu arayista insan kaynaginin yani emek fakedriiniin énemine dikkat
cekilmistir. Bu baglamda calisanlarin yapuklar: iste fiziksel becerilerinin yani sira biligsel
ve duyussal becerilerinin de etki ettigi goriilmiistiir. Ozellikle galisma yasantsinda duy-
gularin caliganlar tarafindan algilanigt ve geri bildiriminin; isletme igerisinde yaganan
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sorunlarin meydana gelmesinde ve ¢dziimlenmesinde biiyiik paya sahip oldugu tespit
edilmigtir (Jordan ve Troth, 2009: 196). Bu sebeple duygusal zek ve catisma ydnetimi
stratejileri kavramlart arasinda iliski oldugu diistiniilmektedir. Calismanin amact da bu
iligkiyi tespit etmeye yoneliktir. Bu ama¢ dogrultusunda hipotezler duygusal zekdnin
iyimserlik, duygularin degerlendirilmesi ve duygularin kullanimi boyutlari ile catisma
yonetimi stratejilerinin tiimlestirme, uyma, hitkmetme, ka¢inma ve uzlasma boyutlart
arasinda su sekilde olusturulmus ve aragtirmanin modeli Sekil 2’de gosterilmistir.

pil e
—
Ivimserlik
yma
——
——
Duygularmn etme

Duygularm B
m
Sma
———

Sekil 2. Aragtirmanin Modeli

H : Iyimserlik boyutu ile tiimlestirme yetenegi arasinda anlamli ve pozitif yénlii bir
iliski vardur.

H,: Iyimserlik boyutu ile uyma yetenegi arasinda anlamli ve pozitif yénlii bir iliski var-

dir.

H,: Iyimserlik boyutu ile hitkmetme yetenegi arasinda anlamli ve pozitif yonlii

bir iliski vardir.

H,: Iyimserlik boyutu ile kaginma yetenegi arasinda anlamli ve negatif yonlii bir iligki
vardir.
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H.: Iyimserlik boyutu ile uzlasma yetenegi arasinda anlamli ve pozitif yénlii bir iligki
vardir.

H: Duygularin degerlendirilmesi boyutu ile tiimlestirme yetenegi arasinda anlamli ve
pozitif yonlit bir iligki vardir.

H_: Duygularin degerlendirilmesi boyutu ile uyma yetenegi arasinda anlamli ve pozitif
yonlii bir iligki vardir.

H,: Duygularin degerlendirilmesi boyutu ile hitkmetme yetenegi arasinda anlamli ve
pozitif yonlii bir iligki vardir.

H,: Duygularin degerlendirilmesi boyutu ile kaginma yetenegi arasinda anlamli ve ne-
gatif yonlii bir iligki vardur.

H, ;: Duygularin degerlendirilmesi boyutu ile uzlasma yetenegi arasinda anlamli ve po-
zitif yonla bir iliski vardur.

H, : Duygularin kullanimi boyutu ile tiimlestirme yetenegi arasinda anlamli ve pozitif
yonlii bir iligki vardir.

H,,: Duygularin kullanimi boyutu ile uyma yetenegi arasinda anlamli ve pozitif yonlii
bir iliski vardir.

H ;: Duygularin kullanimi boyutu ile hitkmetme yetenegi arasinda anlamli ve pozitif
yonlii bir iligki vardur.

H _: Duygularin kullanim1 boyutu ile kaginma yetenegi arasinda anlamli ve negatif yon-
lii bir iliski vardir.

H,.: Duygularin kullanimi boyutu ile uzlagsma yetenegi arasinda anlamli ve pozitif yonli

bir iliski vardur.

3.2. Yontem

Aragturmanin evrenini Denizlide faaliyet gostermekte olan dort ve bes yildizli otellerin
calisanlart olusturmaktadir. Tiirkiye Cumhuriyeti Turizm ve Kiiltiir Bakanligi'na bag-
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It Denizli Il Kiiltiir ve Turizm Miidiirliigiiniin giincel verilerine gore arastirma evreni
belirlenmistir. Bu verileri, Denizli il merkezinde, Karahayit mahallesinde, Pamukkale
ve Saraykdy ilcesinde faaliyet gdsteren turizm isletme belgeli oteller olusturmakeadir.
Arastirma evreninin kapsamina alt tane beg yildizli ve yedi tane dért yildizli otel gir-
mektedir (http://www.pamukkale.gov.tr/tr/Konaklama-Yeme-Icme). Mevsimsel isci sa-
yilarinda degisiklikler olmasina karsin arastirma yapilan dénemde calisan sayist yaklagik
650 olarak verilmistir. Anket uygulamalari neticesinde toplam 650 otel calisanina anket
uygulanmak istenmistir. Ancak ¢alisma yogunlugu ve zaman yetersizligi sonucunda bazi
anketler cevaplanmamugtir. 313 tane anket geri donmiistiir. Anketler yaklasik olarak
%48 geri doniis oranina sahiptir. Eksik ya da hatali cevaplandirilan 9 anket degerlendir-

meye alinmamigtir. Sonug olarak 304 anket arastirmanin rneklemini olusturmustur.

Calismada, isletme aragtirmalarinda en ¢ok kullanilan bilgi ve veri toplama aract olan
(Kurtulus, 2010: 31) anket yontemi secilmistir. Arastirmada iki farkli 6lcek kullanil-
mugtir. Duygusal zek4 i¢in Schutte ve arkadaglar1 (1998) tarafindan gelistirilen Austin
ve arkadaglart (2004) tarafindan yeniden diizenlenen 41 ifadeli él¢ek kullanilmistir.
Boyutlari iyimserlik, duygularin degerlendirilmesi ve duygularin kullanimidir. Catigma
yonetimi stratejileri i¢in de Rahim (1983) tarafindan gelistirilen 28 ifadeden olusan
ROCI-II (Rahim Organizational Conflict Inventory-1II) 6l¢egi kullanilmasi uygun bu-
lunmustur. Boyutlari tiimlegtirme, uyma, hitkmetme, kaginma ve uzlasmadir. Duygusal
zeké dlgeginin Tatar ve arkadaslari (2011: 338) tarafindan Tiirk¢e'ye uyarlanmig hali
kullanilmistr. Catisma y6netimi stratejileri 6lgeginin ise Niederauer (2006: 241-242)
tarafindan Tirk¢e'ye uyarlanmis hali kullandmistr. Kaulimeilarin 6lgeklerde yer alan
ifadelere kaulim diizeylerini 6l¢mek amaciyla 5°li likert dl¢timii kullanilmigtir. Aragtur-
madan elde edilen veriler “SPSS 17 (Statistical Packages for the Social Sciences) Ver:17
for Windows” paket programi aracilify ile bilgisayara aktarilarak bir veri tabani olustu-
rulmustur. Bu veriler daha sonra gerekli analizlerin yapilmasina uygun hale getirilmistir.

3.3. Bulgular

Aragtirmada kullanilan 6l¢eklerin i¢ tutarliligini 6l¢mek icin yapilan giivenilirlik analizi
sonuglart Tablo 1'de yer almaktadir. Calismada kullanilan duygusal zeka olcegi 41 ifa-
deden olusmakrtadir. Olgege giivenilirlik analizi uygulandiginda Cronbach Alfa degeri
0,844 olarak bulunmakeadir. Duygusal zeka dlgeginin alt boyutlarinin giivenirligi analiz
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edildiginde ise su sonuglar ¢tkmistir: Iyimserlik boyutunun Cronbach Alfa degeri 0,905
olarak bulunmugtur. Duygularin degerlendirilmesi boyutunun Cronbach Alfa degeri
0,866'dir. Son olarak duygularin kullanimi alt boyutunun Cronbach Alfa degeri ise
0,724 olarak bulunmustur. Calismada kullanilan 28 ifadeden olusan ¢atisma ydnetimi
stratejileri 6lgeginin verileri analiz edildiginde Cronbach Alfa degeri 0,862 ¢iktugindan
oleek yiiksek diizeyde giivenilir kabul edilmektedir. Catigma yonetimi stratejilerinin
alt boyutlarinin analizi yapildiginda; tiimlestirme boyutunun alfa degeri 0,494; uyma
boyutunun 0,505; hitkmetme boyutunun 0,618; kaginma boyutunun 0,721; uzlasma
boyutunun ise 0,475 olarak bulunmustur.

Olgekler Boyutlar Ifade say1s1 | Cronbach Alpha
Duygusal Zeka 41 0,844
[yimserlik 21 0,905
Duygularin Degerlendiril- |13 0,866
mesi
Duygularin Kullanimi 7 0,724
Catigma Yonetimi Stra- 28 0,862
tejileri
Tiimlegtirme 7 0,494
Uyma 6 0,505
Hitkmetme 5 0,618
Kaginma 5 0,721
Uzlagma 4 0,475

Tablo 1. Giienilirlik Analizi Sonuglar:

Aragturmada kullanilan 8lgeklere iligkin yap1 gecerliligi test edilmek istenmistir. Bunun
icin faktdr analiz uygulanmistir. Ancak éncesinde duygusal zeka veri setinin fakedr ana-
lizine uygunlugunu kontrol etmek icin Kaiser-Meyer-Olkin (KMO) Testi ve Barlett
Kiiresellik Testi uygulanmistir. KMO Testi degeri 0,867; Barlett Kiiresellik Testi’nin
anlamlilik diizeyi 0,000 ¢tkmigtir. KMO Testi degerinin 0,5’ten biiyiik olmast ve an-
lamlilik diizeyinin 0,00 ¢ikmasi verilerin faktor analizine uygunlugunu géstermektedir.
Ancak faktor yiiklerinin diisiikliigii sebebiyle 5 ifadenin ¢ikarilmast uygun goriilmiistiir.
Béylece faktdrlerin toplam varyans: agiklama yiizdesi de %42,62 bulunmustur. Deger
onceki caligmalardaki sonugtan (Tatar vd, 2011: 329) biiyiik cikugt icin fakedr anali-
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zine uygun bulunmustur. Aynri sekilde, catigma yonetimi stratejileri veri setinin faktor
analizine uygunlugunu kontrol etmek i¢in Kaiser-Meyer-Olkin (KMO) Testi ve Bar-
lett Kiiresellik Testi uygulanmigtir. KMO Testi degeri 0,824 Barlett Kiiresellik Testi’nin
anlamlilik diizeyi 0,000 ¢ikmustir. Ayni zamanda fakedrlerin toplam varyanst agiklama
yiizdesi de %64,21 bulunmustur. Deger faktér analizinin uygunlugunu gostermekeedir.

Veri setine uygulanan bir diger analizde verilerin normal dagilima uyup uymadiklar
kontrol edilmek istenmistir. Bunun i¢in Kolmogorov-Smirnov ve Shapiro-Wilk testleri
uygulanmistr. Her iki dl¢egin de sonuglarina gore dagilim normal dagilmamaktadir.
Ciinkii anlamlilik degerleri 0,05ten kiiciik ¢cikmigtir. Basiklik ve carpiklik degerleri de
bu sonuclart desteklemekredir.

Arastirmaya katlanlarin genel ozellikleri incelenmek istendiginde su sonuglar dikkat
gekmektedir: Anket uygulamasinda degerlendirmeye alinan say1 304 ’tiir. Katlimcilarin
%063,8’i erkek, %36,2’si kadindir. Calismaya katlan kisilerin yas gruplari incelendigin-
de; katulimcilarin en fazla oldugu yag grubu araligi 23-29 yastir. Bu aralik oran olarak
da %32,5’¢ karsilik gelmektedir. Bu araligt %25,3 ile 30-36 yas araligi, %17,5 ile 16-22
yas aralig1, %15,8 ile 37-43 yas aralig1 ve son olarak da %8,9 ile 44 yas ve iizeri aralik
takip etmekreedir. Calisan yasinin 16'dan baslama sebebi meslek lisesinde okuyan staj-
yerlerdir. Anket uygulamasina katlan kisilerin %54,6’s1 evli iken; geriye kalan %45,4’ii
bekardir. Katilimeilarin egitim durumu ise en fazla lise seviyesinde ¢ikmugtr. Lise sevi-
yesinin orant %41,82'dir. Egitim durumunun diger oranlari ise su sekildedir: Ilkogretim
%22,4, lisans %19,7, onlisans %14,5 ve %1,6 ile yiiksek lisans seviyesi yer almakeadir.
Katilimeilarin is yasantisindaki tecriibe seviyelerini 6l¢mek iizere sorulmus olan ¢alisma
siiresi sorusuna en fazla yanit 2-5 yil ile %26,6’y1 olusturmaktadir. Bu orani %24,3 ile
0-1 y1l, %21,8 ile 6-10 yil, %13,8 ile 16 yil ve iizeri son olarak da %13,5 ile 11-15 yil
araligi olusturmaktadir. Yag araliginin en fazla 23-29 yas araliginda ¢tkmis olmasi ile
calisma yilinin en fazla 2-5 yil arasinda ¢ikmis olmasi birbiri ile paralellik gostermek-
tedir. Bu sonu¢ da verilerin dogrulugunu kanitlamaktadir. Kaulimeilarin is yerinde-
ki unvanlar incelendiginde, iist diizey yonetici orant %3,6, departman miidiirii orani
%10,9, departman sefi orani %16,1, diger calisan ve stajyerlerin orani ise %69,4tiir.
Caligilan béliimler incelendiginde, en fazla oran yiyecek-icecek bsliimiine aittir. Orani
ise %28,6'dur. Diger boliimlerin dagilimi ise su sekildedir: On biiro %27, kat hizmetleri
%12,8, muhasebe %11,5, insan kaynaklar1 %5,9, giivenlik %2,3, teknik servis %2,6 ve
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digerleri de %9,3’tiir.

Aragtirmaya katlanlarin olgekteki sorulara verdikleri cevaplara iligkin ortalamalar ve
standart sapma degerleri Tablo 2'de yer almaktadir. Analiz sonuglarina gére duygusal
zeké sorularinin ortalamasi orta diizeyde ¢ikmig ve 3,22 bulunmusgtur. Ayrica duygula-
rin degerlendirilmesi boyutundaki ifadeler olumsuz oldugundan verilen cevaplarin or-
talamalarinin diisiik ¢tkmast bize kaulimeilarin duygusal zekélarinin yiiksek oldugunu
gostermektedir. Standart sapma degeri de 1,08 olarak bulunmugtur. Catgma yonetimi
stratejileri sorularinin ortalamast orta diizeyde ¢ikmus ve 3,37 olarak bulunmustur.

Olgekler Boyutlar Ortalama | Standart Dii-
®) Sapma zey*
Duygusal Zeka 3,22 1,08 Orta
fyimserlik 3,77 1,03 Yiiksek
Duygularin Degerlendi- | 2,48 1,11 Diisiik
rilmesi
Duygularin Kullanimi 2,96 1,15 Orta
Catigma Yonetimi 3,37 1,08 Orta
Stratejileri
Tiimlestirme 3,17 1,14 Orta
Uyma 3,22 1,09 Orta
Hitkmetme 3,51 1,07 Yiiksek
Kag¢inma 3,69 1,02 Yiiksek
Uzlagsma 3,27 1,09 Orta

*x =1-2.59; Diisiik, x =2,60-3.39; Orta, X =3.40-5; Yiiksek
Tablo 2. Olgeklere Iliskin Ortalama ve Standart Sapma Sonuglar:

Arastirma hipotezlerini test etmek icin de Spearman korelasyon analizinden yararlanil-
mustir. 1ki 6lgege ait iliski ve tiim boyutlart arasindaki sonuglar Tablo 2'de gosterilmek-
tedir. Iyimserlik boyutu ve tiimlestirme boyutu arasinda anlamli (p=,049) ve negatif
(r=,-198) yonlii bir iligki bulunmustur. Bu sebeple H, hipotezi reddedilmistir. [yimserlik
boyutu ve uyma boyutu arasinda anlamli (p=,000) ve pozitif (r=,302) yénlii bir iliski
bulunmustur. Bu sebeple H, hipotezi reddedilememistir. [yimserlik boyutu ve hiikmet-
me boyutu arasinda anlamli (p=,000) ve pozitif (r=,514) yonla bir iligki bulunmustur.
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Bu sebeple H. hipotezi reddedilememistir. Bu sonug Morrison (2008: 980) hemysirelerle
yaptigi calisma ile benzerlik gostermektedir. Iyimserlik boyutu ve kaginma boyutu ara-
sinda anlamli (p=,000) ve pozitif (r=,547) yonlii bir iliski bulunmustur. Bu sebeple H,
hipotezi reddedilmistir. Iyimserlik boyutu ve uzlasma boyutu arasinda anlamli (p=,000)
ve pozitif (r=,357) yonlii bir iliski bulunmustur. Bu sebeple H. hipotezi reddedileme-
migtir. Bulunan sonuglar Aliasgari ve Farzadnia (2012: 556) 6gretmenler {izerinde uy-
guladiklart ¢aligma ile benzerlik gostermektedir. Duygularin degerlendirilmesi boyutu
ve tiimlegtirme boyutu arasinda anlamli (p=,001) ve pozitif (r=,173) yénlii bir iligki
bulunmustur. Bu sebeple H, hipotezi reddedilememistir. Duygularin degerlendirilmesi
boyutu ve uyma boyutu arasinda anlamli olmayan (p=,446) ve pozitif (r=,008) ydnlii
bir iliski bulunmustur. Bu sebeple H_ hipotezi reddedilmistir. Duygularin degerlendi-
rilmesi boyutu ve hitkmetme boyutu arasinda anlamli (p=,034) ve negatif (r=,-105)
yonlii bir iliski bulunmustur. Bu sebeple H, hipotezi reddedilmistir. Duygularin deger-
lendirilmesi boyutu ve kacinma boyutu arasinda anlamli (p=,009) ve negatif (r=,-135)
yonlii bir iligki bulunmugtur. Bu sebeple H, hipotezi reddedilememistir. [yimserlik bo-
yutu ve uzlasma boyutu arasinda anlamli olmayan (p=,430) ve pozitif (r=,010) ydnlii

bir iligki bulunmustur. Bu sebeple H hipotezi reddedilmistir. Duygularin kullanimi

10
boyutu ve tiimlestirme boyutu arasinda anlamli (p=,022) ve pozitif (r=,116) yonli bir
iliski bulunmustur. Bu sebeple H, | hipotezi reddedilememistir. Bulunan sonuglar Aslan
(2008: 189)’1in kamu hastanelerinde 291 saglik personeline uyguladigi anket ¢alismast
ile farklilik gdstermekeedir. Duygularin kullanimi boyutu ve uyma boyutu arasinda an-
lamli olmayan (p=,242) ve pozitif (r=,040) yonlii bir iligki bulunmustur. Bu sebeple H
hipotezi reddedilmistir. Duygularin kullanimi boyutu ve hitkmetme boyutu arasinda
anlamli olmayan (p=,359) ve pozitif (r=,021) yonli bir iliski bulunmusgtur. Bu sebeple
H,, hipotezi reddedilmistir. Duygularin kullanimi boyutu ve kaginma boyutu arasinda
anlamli olmayan (p=,230) ve negatif (r=,-043) yonlii bir iligki bulunmugtur. Bu sebeple
H,, hipotezi reddedilmistir. Duygularin kullanimi boyutu ve uzlasma boyutu arasinda
anlamli olmayan (p=,352) ve pozitif (r=,022) yonlii bir iliski bulunmustur. Bu sebeple
H ; hipotezi reddedilmistir. Bulunan sonuglar ile literatiirde yer alan galismalarin sonug-
lar1 kargilagtrildiginda su sonuglar goze carpmaktadir: Chan vd. (2014: 936) ‘nin 569
hemgirelik lisans 6grencisine uyguladiklar: baska bir ¢alismada ¢atigma yonetimi strateji-
lerinden kaginma digindaki tiim stratejilerin duygusal zek ile pozitif ve anlamli iligkide
bulundugu tespit edilmistir. Yabanct bir tiniversitede idari personele uygulanmig baska
bir ¢calismada duygusal zeki ile causma ydnetme becerileri arasidaki iligki incelenmis.
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Catigma yonetme becerilerinin degiskenlik gostererek duygusal zeka ile iligki gosterdigi
belirtilmigtir. Duygusal zek4 boyutlarindan motivasyon ve kendini tanima daha iliskili
bulunmustur (Shamoradi vd, 2014: 398).

Tiimlegtir- Uyma Hiikmet- | Kagin- Uzlasma
me me ma
. . Korelasyon 20,049 302" 514" 547" 354"
Iyimserlik | katsayist
Anlamlilik 0,198 0,01 0,01 0,01 0,01

Duygularln Korelasyon 173** 0.008 _ 105~ _ 135** 0.01
Degerlen- katsay1st ’ ’ ’ > >
mesi Anlamlilik 0,001 0,446 0,034 0,009 0,43
Duygularin II;O;ZI;SS}IIOH ,116° 0,04 0,021 -0,043 0,022
Kull

R Anlamlilik 0,022 | 0242 | 0359 | 023 | 0352

Tablo 3. Spearman Korelasyon Analizi Sonuglar:

4. Sonug ve Oneriler

Yasadigimiz ¢agin sartlari geregi kiiresellesme ekonomik, siyasi, sosyal ve kiiltiirel alan-
larda etkilerini hissettirmektedir. Bu sebeple isletmeler yogun rekabet ortamlar: karsi-
sinda ayakta kalabilmek i¢in miicadele etmektedirler. Bu siirecte isletmeler teknolojik
gelismeleri yakalamanin yaninda insan odakli yaklagimlari da takip etmek durumunda
kalmaktadirlar. Bu yaklagimlari ele alirken insan unsurunu fiziksel ve psikolojik ozellik-
leri ile bir biitiin olarak degerlendirmektedirler. Tiim bu siireclerde giinliik yasantnin
bir parcasi olabildigi gibi 6rgiitlerin de ayrilmaz bir parcast olan ¢atisma kavrami kar-
stmiza ¢tkmaktadir. Ciinkii farkli amag ve beklenti igerisinde olan, birbirinden farkli
kisilik ozelliklerine sahip bireylerin anlasamamasi kacinilmaz olmaktadir. Calismada bu
diistincelerden yola ¢ikarak duygusal zeka ve ¢atisma ydnetimi stratejileri arasindaki ilig-
ki incelenmek istenmistir.

Sonuglara gore duygusal zeka sorularina verilen yanitlarda; iyimserlik boyutu ‘yiiksek’,
duygularin degerlendirilmesi boyutu ‘yiiksek' ve duygularin kullanim: boyutu ‘orta’
diizeydedir. Catisma yonetimi stratejilerine verilen yanitlarda da, tiimlestirme boyutu
‘orta’, uyma boyutu ‘orta’, hitkmetme boyutu ‘yiiksek’, kaginma boyutu ‘yiiksek’ ve uz-
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lagma boyutu ‘orta’ diizeydedir. Ayrica sonuglar gostermektedir ki iyimserlik ile uyma,
iyimserlik ile hitkmetme, iyimserlik ile uzlagma, duygularin degerlendirilmesi ve tiimles-
tirme, duygularin kullanimi ve tiimlestirme boyutlart arasinda anlaml: ve pozitif yonlii
iligki soz konusudur. Diger yandan duygularin degerlendirilmesi ve kaginma boyutu
arasinda anlamli ve negatif yonlii iliski bulunmugtur. Diger boyutlar arasinda istatistik-
sel olarak anlamli olmayan iliskiler bulunmustur.

Calismada elde edilen sonuglar dogrultusunda birtakim énerilerde bulunulmustur. Ca-
lismanin sonuglarina gore; calisanlarin ¢atigma ydnetimi stratejilerinden tiimlestirme
boyutuna orta diizeyde cevap verdikleri goriilmektedir. Ttimlestirme boyutu sorunlarin
¢oziimiinde en olumlu ve ¢6ziime yoénelik olan yaklagimdir. Bu baglamda s6z konusu
boyutun ¢alisanlarca daha fazla benimsenmesi saglanmalidir. Bunun igin de isletme ige-
risinde caliganlarin daha fazla ¢6ziime yonelik ve yaratici davraniglardan yana olmalarini
saglayacak durum ve sartlarin olusturulmasi igletmenin etkinligi ve verimliligi acisindan
daha yararli olacaktir. Duygusal zeka ve catisma ydnetimi stratejileri kavramlari arasin-
daki iligkiyi analiz etmeye yonelik yapilan calismada sonuglar, séz konusu kavramlar
arasindaki iligkinin gii¢lii olmadigini ortaya koymaktadir. Bu amagla bireylerin duygusal
zekélarini gelistirebilmeleri i¢in hem egitim yasanularinda hem de is yasantilarinda ge-
rekli egitimler verilmelidir. Duygusal zeka ve catigma ydnetimi konularinda ortak pay-
dada yer alan iletisim konusunda sirket ¢alisanlarina ydnelik bir egitim ve gelistirme
programinin yapilmasi saglanmalidir.
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THE EFFECT OF PERCEIVED
ORGANIZATIONAL SUPPORT
ON INDIVIDUAL CREATIVITY:
THE MEDIATING ROLE OF
ORGANIZATIONAL TRUST

Ferda Ustiin, Ayse Ipek Koca Ball:

Abstract

The purpose of this research is to determine whether the perception of organizational support is media-
ted by organizational trust in the influence of individual creativity. In this research on the administra-
tive staff of a university in Turkey, the interrelationships between dependent and independent variables
are investigated with the research model revealed. As a result of research, positive relationships between
organizational support perception and individual creativity and organizational trust were determined.
According to the results of the research, organizational trust has a partial mediating effect between
employees perceptions of organizational support and individual creativity.

Key Words: Perceived Organizational Support, Individual Creativity, Organizational Trust

1. Introduction

Because of the rapid change in technology, vigorous agitation and intense competition,
the importance of the need for creativity, for the generation of new ideas, the innovation
and the transformation of these ideas into beneficial products is increasing day by day,
so organizations need workers who especially have the ability of creative and diverse
thinking (Mumford, Cinnelly and Gaddis, 2003: 411). Organizations are distinguished
from the others by the different and creative thoughts of the human resource, which
are among the important pioneers of national and international competition. Although
there are some who claim that creativity comes from birth, the general belief of research-
ers is that creativity is a learnable ability, and this ability can be improved day by day
through practice (Cekmecelioglu, 2002). In addition, individuals working within an
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organization feel the need to be approved, rewarded, and appreciated when their work
increases the productivity of their organization. The organizational support perceived
by the employee has been defined as the contribution made by the employee to the
organization, its being accepted as a value by the organization that s/he works for and
the employee’s perception of this value (Hellman et al., 2006: 631). In other words, per-
ceived organizational support can be defined as the employee’s feeling his/her presence
in the organization, the organization’s awareness of the employee, so the employec’s
feeling him/herself comfortable, peaceful and safe. Again, trust is an important factor in
the social change that is formed by the perceived organizational support (Blau, 1964).
It is expected that the individual creativity, which is said to change and improve day by
day, is seen more frequently in an organization where the perceived of organizational
support is high and the employee feels him/herself safe and peaceful. In this sense, the
research simultaneously aims to investigate the effect of organizational support on indi-
vidual creativity and the mediating role of the organizational trust in this effect on the
individual creativity.

1.1. Perceived Organizational Support

Support is a concept that refers to the informational, emotional, discretionary and ma-
terial help that the individual perceives from different sources. “Organizational support”
indicates that the source of this support is only an organization (Sel¢uk, 2003: 2). Or-
ganizational support refers to the values of an organization qualified with its employees’
happiness and well-being and to the employees’ perception that both they and their
happiness are appreciated by their institutions and managers. Individuals feel the need
to be approved, rewarded, and appreciated when they make contributions that improve
the efficiency and productivity of their organization. At this point, employees develop
their beliefs about how their organizations value their contributions they make for their
organizations (Eisenberger, Huntington, Hutchison and Sova, 1986; Eisenberger, Faso-
lo, and Davis-LaMastro, 1990). As it is understood from this, organizational support is
a concept based on perception, which means that the individual feels and thinks about
how much support s'he has been given by his/her organization (Yoshimura, 2003: 10).

It can be said that the foundations of the concept of “perceived organizational support”
are based on the “Social Change Theory” (Blau, 1964). According to this theory de-
veloped by Blau in 1964, the social change refers to the volunteerism-based activities
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that result from the individuals’ feeling themselves motivated as they receive what they
expect from the other side. According to the theory, organizations initiate and maintain
social change as long as they invest in their employees’ happiness and ensure that this
happiness is perceived correctly by their employees (Allen et al., 2003: 102; Rhoades
and Eisenberger, 2002: 703; Armeli et al., 1998; Coyle-Shapiro and Conway, 2005).
Employees shape their work and performance in relation to their financial and moral
rewards that they expect from the organization (Eisenberger et al., 1986). According to
the theory, when social change is established, both sides that make social change form a
long-lasting relationship involving the change of socio- emotional benefits (Loi, Ao and
Xu, 2014: 24) and in this relationship, employees respond to positive attitudes towards
themselves (Settoon, Bennett ve Liden, 1996).

The organizational support perception to be created in the employees’ mind, meeting
the socio-emotional needs of the employees and rewarding their achievements help the
employees to increase their efforts in their work. Thus, employees will develop belief
and perception that the organization values them and makes sacrifices in the direction
of the employees” own good (Eisenberger, Stinglhamber, Vandenberghe, Sucharski and
Rhoades, 2002). To the extent that the perceived support meets the need for praise and
approval, employees will include organizational membership in their self-identities and
thus develop a martial-confidence and emotional connection with the organization.
All of this will increase employees’ efforts to achieve organizational goals by providing
greater participation and business success (Eisenberger et al., 1986).

As a result of literature review, it is found that perceived organizational support has
a significant effect on many organizational outcomes. As the perceived organization-
al support increases, employee’s commitment (Shore and Wayne, 1993; Alundz, Cop,
Cakiroglu, Kervanct and Keskin, 2013; Duygulu, Ciraklar and Mohan, 2008), identi-
fication (Turung and Celik, 2010), job satisfaction (Allen, et al., 2003), life satisfaction
(Akin, 2008), employee and organizational performance (Grandey, 1997; Akkog et al.,
2012) have been increasing, as well. Again, as the perceived organizational support in-
creases, not coming to work, coming late or any intentions of leaving work (Eisenberger
etal.,, 1986; Riggle, Edmondson ve Hansen, 2009; Vandenberghe vd., (2007) [tr.] Rob-
bins and Judge, 2012; Turung and Celik, 2010), burnout (Jawahar et al., 2007; Akyan,
2007), stress (Stamper and Johlke, 2003) and conflict (Akin, 2008) which are among
the unwelcome behaviors for organizations, have been decreasing.
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1.2. Individual Creativity

Creativity is to cause a change by reorganizing any existing thing such as knowledge,
thought or to create a non-existing state, event, substance, knowledge, or thought. Cre-
ativity derives originality, efficiency and sensitivity, which allows employees and organ-
izations to be satisfied by providing divergence from routine and conventional ideas
through diversifications and a chain of productive ideas (Aksiizek, 2008). Creativity
is to invent “original and useful” or “new and precious” things that results in the ap-
plication of skills and knowledge using new methods to achieve a valuable goal (Rope,
2005: 27). In order to be able to speak of creativity, a product or idea is expected to be
new, collectively useful, appropriate to a goal and valuable (Amabile, 1996: 1). It is not
possible for organizations or institutions to be totally creative in their own right. The
original creative ones are the people existing within the organization or institution. An
organization or institution can bring out creative results if it stimulates creativity within
its employees enough (Bentley, 2004: 29). Individuals with a high level of creativity
have the ability to think differently, to produce more original ideas and to behave differ-
ently than other individuals do (Simgsek, Akgemci and Celik, 2008: 375). The nature of
being human requires creativity and adaptation to change. Creativity occurs as a result
of the impulses perceived by the brain. The sources and perceptions of these impulses
vary from an individual to another. What will be gained or achieved by being creative
also differs from person to person. While some individuals tend to be creative for rea-
sons such as self-satisfaction or feeling themselves good, others may try to be creative
for monetary or career-related reasons (Bentley, 2004). On the other hand, individual
creativity within the organization is an important factor for long-term organizational
growth and survival and for promoting organizational innovation (Diliello et al., 2011:
152). Creativity in the work environment can be expressed as the tendency of the or-
ganization’s employees to produce original ideas about their own work in an individual
sense or to produce useful ideas in an organizational sense (Schepers and Van den Berg,
2007: 408). Thanks to its influence on individual and organizational outcomes, creativ-
ity ensures that individuals voluntarily solve problems, develop new products, and open
up implicit knowledge in order to help organizations to achieve success (Castro, Gomes
and Sousa, 2012: 171).
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1.3. Organizational Trust

For all institutions and organizations, the human factor is more important than the
other production factors. Human beings are both producers and consumers, and for
that reason, they form the production and the aim of production both. The most im-
portant issue that makes organizations be successful in today’s world is the concept of
trust which is called social capital and is also the basis of concepts such as organization-
al culture, ethics and organizational commitment (Fukuyama, 2000). “Organizational

trust is the overarching belief that an organization in its communication and behaviors
is competent, open and honest, concerned, reliable, and worthy of identification with
its goals, norms, and values” (Shockley-Zalabak, Morreale and Hackman 2010: 12).
Matthai (1999), on the other hand, describes organizational trust in the following way:
“employees’ belief that organizational commitments and behaviors are consistent when
they face uncertain and risky situations is called ‘organizational trust’”. Trust, one of
the most basic needs of human beings, is an invisible, intangible concept that, in fact,
reflects perceived situations, not real situations. For this reason, in order to talk about
organizational safety, as well as being reliable, it is necessary for the organization to be
perceived reliably by its employees (Tutar, 2008: 146). There are four main elements of
organizational trust and organizations are only perceived as reliable by their employees
when they provide these elements. These are open communication, giving employees
the right to make decisions, sharing critical information, and sharing emotions and per-
ceptions correctly. It is known that the effect of open communication on trust is much
higher than that of other elements (Gilbert and Tang, 1998: 321-323).

It is possible to examine organizational trust as “trust in the institution”, “trust in the
manager” and “trust in the colleagues”. First, trust in the organization implies that the
individual is involved in and is identified with a particular organization and s/he feels
himself/herself emotionally attached to the organization (Kim, O’Neill and Jeong,
2004: 62). While trust in manager is defined as the employees’ belief in their leader’s
liberalism consistency, trustworthiness, clarity, fairness and honesty (Shockley-Zalabak
at al., 2000); trust in colleagues is defined as the employees’ belief in the authenticity
of their team members, and their commitment to this belief even under difficult condi-
tions (Tschannen-Moran and Hoy, 1998: 342).

Trust is also an important element in relation to social change, which is based on the

339



THE EFFECT OF PERCEIVED ORGANIZATIONAL SUPPORT ON INDIVIDUAL CREATIVITY:
THE MEDIATING ROLE OF ORGANIZATIONAL TRUST

Ferda Ustiin, Ayse Ipek Koca Balls

organizational support perception; because both sides of the exchange face mutual risk
(Eisenberger, Cotterel and Marvel, 1987). At this point, organizational support theory
implies that the employees’ general beliefs and organizational values should meet in a
common ground and that occupants should feel themselves confident in order to in-
crease the workforce of the organization and meet the social and socio-emotional needs
(Eisenberger et al., 1986). Employees who always feel the organizational support are
more closely connected to their work in a perceived environment of high confidence
and do not want to leave their workplace (Akkog et al., 2012).

2. The Hypotheses and Model of Research

Nowadays, organizations have begun to understand that human resources management
has very important strategic implications for the organization in order to maintain their
entity and their competitiveness. The focal point of these initiatives should be developed
with an understanding and culture in which the strategic innovation and creativity of
organizations to explore and create the future is internalized by all employees, and the
participation of all employees in the creation process is supported (Ogiit, Akgemci and
Demisel, 2004). The most important source of keeping pace with the fast and uncertain
environment is the creative individuals. In this research, the effects of organizational
support, which can be regarded as a prerequisite for the emergence of individual crea-
tivity that directs multidimensional practices and activities in organizations, has been
tried to be explained in a multidimensional way. Hypotheses for the research purposes,
theoretical reasons for these hypotheses and the research model are as follows:

H : As perceived organizational support increases, individual creativity will increase.

Through the survey of literature, it was seen that the relation between the perceived
organizational support and many organizational outcomes was tried to be determined.
The three social components of the six key stimuli of creativity in the development of
creative climate are defined as organizational support, managerial support and work-
group support. Within these three social components, in order to support creativity it is
seen critical to know that new ideas will receive a fair and supportive assessment (Ama-
bile et al., 1996). In the research by Cengiz, Acuner and Baki (2000), it has been found
that management support has an important effect on creativity. Similarly, Balay, in his
research on determining the level of organizational creativity of the instructors (2010),
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has reached the conclusion that employees need the support of their superiors most
in achieving high success and performance, that they are reluctant to take risk when
they perceive this support as inadequate, and that individuals and organizations will be
more successful if more managerial support is provided. Eren and Giindiiz (2002), who
aimed to determine the influence of the workgroup support on creativity in organiza-
tions, have also obtained positive results. In their empiric study, Einsteine and Hwang
(2007) have found that the most important factors affecting organizational creativity are
organizational support given to autonomy and open communication. Madjar and his
colleagues’ research (2002) has determined that the individual creativity of employees
is influenced by their leaders” encouragement, support, open communication and feed-
back efforts (Madjar et al., 2002: 757-767). It is seen that these researches have generally
covered various dimensions of the perceived organizational support (group, leader, man-
ager, team) and attempted to determine the relationships between these dimensions and
organizational creativity. Again, a group of researches has focused on the importance of
organizational culture and climate in relation to organizational support and creativity.
For example, in their research, Shalley, Gilson, and Blum (2000) have found that when
a climate supported by creativity is perceived job satisfaction increases, while intentions
to leave work decrease on the contrary. Likewise, Yildirim (2007), in his research, has
reached the conclusion that the organization should provide appropriate climate and
creative activities should be supported by the management so that individuals can pro-
duce creative ideas. At this point, H hypothesis directly aims to determine the relation-
ship between the perceived organizational support and individual creativity.

H ; Organizational trust will increase as perceived organizational support increases.

The organizational support perception also forms the foundation of trust in organiza-
tions. Therefore, employees receiving social support feel more confident and less stressed
than employees who do not receive social support (Polat and Aktop, 2010). According
to studies related to this subject, employees trust their organizations more when they
perceive that the organization is anxious about its employees” welfare and appreciates
the contributions of them (Suliman, 2001; Whitener, 2001; Dulac et al., 2008; Paill¢,
Bourdeau and Galois; 2010). Tan and Tan (2000) have reported that the perceived
organizational support was significantly related to the sense of trust felt for the organ-
ization. Narang and Singh (2012) have found a meaningful relationship between the
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organizational support perception and the organizational trust in their study about the
relationship between organizational support perceptions and organizational trust levels.
Young and Perrewé (2000) have found that when the psychosocial and professional sup-
port provided by a manager guiding a worker in his care meets a certain level of expec-
tation, the employee has a positive change in his/her perception of trust in manager. In
the research of Adresi and Ridzuan (2017), it has been revealed that the organizational
support perception has a mediating effect on the employee’s level of organizational trust.
The research of Akkog, Caliskan and Turung (2012) has shown that trust has a partial
mediating role in the perceived organizational support and the culture of development
in the influence of employees on job satisfaction and job performance. Research shows
that there is a significant relationship between organizational support and the concept
of trust. So, it is important to determine the relationship between the organizational
support perception and the trust perceptions of the administrative staff that form the
backbone of universities. The H, hypothesis has been established for this purpose.

H : As organizational trust increases, individual creativity will increase.

The concept of trust, which forms the basis of all relations, has significant influence on
many organizational outcomes and processes. Trust helps to create a socially support-
ive environment by overcoming obstacles to the risks associated with the provision of
knowledge (Ardichvili, Page and Wentlig, 2003). In their research, Ustiin and Kilig
(2017) have found that the sense of trust felt for the organization affects the tendency
towards innovation and risk taking. Through the review of the literature in the organ-
izational creativity, it is found that the organizational culture influencing the level of
organizational creativity in the individual trust and respect was regarded as one of the
key dimensions (Andriopoulus, 2001). Researches show that team members tend to
be very creative and innovative when they are at high levels of interpersonal commu-
nication, support and clarity (Jaskyte, 2008). Amabile (1998) has stated that creativity
depends on organizational conditions such as freedom of ideas, team characteristics
and manager’s trust and support. In his study, Ekvall (1996) has shown trust as one
of the key elements of the Creative Climate Questionnaire that theoretically supports
individual creativity and innovation. Brattstrom, Lofsten, and Richtnér (2012) have
divided trust into two as trust in one’s goodwill and trust in one’s skill and have found
that trusting one’s goodwill has a positive influence on creativity. In their two studies,
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Hahn, Lee and Jo (2012) have shown that organizational trust is a positive influence
on individual creativity (Hahn, Lee and Jo, 2012). Besides, the idea of mutual trust is
accepted as a factor in the success of innovations. While Bidault and Castello (2009)
talk about the fact that earlier researches on determining the relationship between trust
and creativity are not very precise; some of the studies on the subject indicate that trust
is not a positive effect on the team creativity (Chen et al., 2008). The H, hypothesis was
developed to determine the relationship between the concepts of trust and creativity,
which have important influences on the organizations’ ability to keep creating the future
of the organization.

H : Organizational trust is a mediator variable between the perceived organizational sup-
port and the individual creativity.

The two concepts that are thought to constitute the fundamental dynamic of crea-
tivity in organizations are organizational support and organizational trust perception.
Employees who think they are supported by their organizations and who trust their
organizations are thought to be more creative and more prone to take risks than other
employees. The starting point of the research is the idea that organizational support
(Eisenberger et al., 1986), which is a form of perception of the employee’s being ap-
preciated for his /her work by his/her institution and managers, has an effect on the
individuals’ creativity. Again, the organizational trust (Demirel, 2008) that arises from
the coherence of the relations established by employees within a social system or or-
ganization is significantly influenced by organizational processes, practices and policies.
In this context, organizational trust can have some form of mediation in the impact
of employees” organizational support perception on their individual creativity. Moving
on from this argument, the question of this research is that “Does organizational trust
play a mediating role in the relationship between the organizational support perception
and the individual creativity of employees?” According to Baron and Kenny’s mediating
variable approach (1986), the independent and mediating variable must separately have
direct effects on the dependent variable and there must also be a relationship between
the independent variable and the mediating variable. In the research, “the organizational
support perception” is considered as independent, “individual creativity” is considered
as dependent, and finally “organizational trust” is considered as the mediating variable.
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3. Material and Method
3.1. Sample

The administrative staff of a university operating in Turkey constitutes the universe of
this research aimed at determining whether organizational trust has a mediating role
in the influence of the support that is perceived by the administrative staff. The ad-
ministrative staff of this institution was asked to participate in the study, a total of
300 questionnaires were distributed according to the random sampling method, 138
questionnaires returned from the questionnaires, and 136 questionnaires were taken
into consideration.

3.2. Data Collection Method and Tool

The data used in the direction of research purposes were collected with the help of three
different questionnaires. The “Individual Creativity Scale” developed by Balay (2010)
was used to measure the organizational support perception. The reliability and validity
studies of the scale were made by the researcher. The scale consisting of a total of 16
items is a 5-point likert type, and offered the participants options between “(1) absolute-
ly disagree” and “(5) absolutely agree”. In order to measure the organizational support
perception, Shanock and Eisenberger’s (2006) short version of the “perceived organiza-
tional support scale”, developed by Eisenberger (1990) and composed of 36 questions,
was used. The reliability and validity studies of the scale were made by Kanbur (2015).
The options of the scale consisting of 8 questions vary from “(1) absolutely disagree”
to “(5) absolutely agree”. Finally, the organizational trust scale developed by Nyhan
and Marlowe (1997) was used to measure employees™ trust perceptions. The reliability
and validity studies of the scale were made by Demircan and Ceylan (2003) and it was
determined that it could be used in the whole environment of Turkey. The scale consist-
ing of 4 expressions is 5-likert type and it has expressions varying from “(1) absolutely
disagree” to “(5) absolutely agree”.

4. Findings
4.1. Analysis of Data and Demographic Characteristics Findings

In this part of the research, a model was tried to be established in order to determine
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whether or not the relationship between the organizational support and individual cre-
ativity is mediated by the organizational trust. At this point, the mediating variable is
a general term given to the variables that transfer the effect of the independent variable
into the dependent variable.

Before the statistical analyses to be made in order to achieve the main objectives of the
study, all variables were examined in terms of univariate normal distribution. In the sta-
tistics for the univariate normal distribution, the kurtosis and skewness coefficients were
calculated as between -, 71 and 0 for the organizational support perception; between
-91 and 1.00 for the individual perception of creativity and between 16 and 63 for the
organizational trust. If the skewness (asymmetry) and kurtosis values are in the range
of + 2, it is seen that the data are normally distributed and the asymmetry value larger
than 3 is defined as overly asymmetric (Bayram, 2010: 109). Under the light of these
values, the “maximum likelihood” approach was used in the significance level of .05 in
the course of modeling the study.

83.8% of the participants were male; 57.4% are in the age group of 26-35, 30.9% have
high school and associate degree; 36.8% have experience under 5 years; 51,5% are con-
tracted personnel, 36,8% are permanent staff.

4.2. The Validity of Factor Structures of the Scales used in the Research:
First Level Confirmatory Factor Analysis

Structural Equation Modeling (SEM) has been used to test the validity of the scale
structures used in the research. In order to determine the relationship between the scale
of organizational support perception and its components, a one-factor- first-level con-
firmatory factor model has been developed under SEM. According to this, 7 expressions
for measuring organizational support perceptions have been modeled in one dimension.
The number 6 in the scale has been excluded from the scope of the study as it was not
understood correctly. As a result of the analysis, the fit index of the model obtained from
the confirmatory factor analysis has been examined and it is found that the minimum
chi-square value (32 = 31,764, df = 8 p = 0.00) is significant.

Goodness of fit index values are found RMSEA = 0.05, GFI = 0.91, CFI = 0.92, and
AGFI = 0.90. The Cronbach Alpha internal reliability coefficient for the scale is o = 70.

The fit index of the model obtained from the first level confirmatory factor analysis is
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used to determine the relationship between the individual creativity perception scale
and its items used in the research, and it is found that the minimum chi-square value
(2 = 188,267, df = 51, p = 0.00) is significant. Goodness of index values are found
as RMSEA = 0.076, GFI = 0.90, CFI = 0.91, and AGFI = 0.90. The Cronbach Alpha
internal reliability coeflicient for the scale is a0 = 87. When the fit index of the model
obtained from the first level confirmatory factor analysis made for determining the rela-
tionship between the organizational trust scale (the last scale used in the research) and its
items is examined, it is found that the minimum chi-square value (32 = 28,392, df = 2,
p = 0.00) is significant. The goodness of fit index values is found RMSEA = 0.06, GFI =
0.93, CFI = 0.92, and AGFI = 0.89. These values of goodness of fit index indicate that
the one-factor model is acceptable. The Cronbach Alpha internal reliability coefficient
for the organizational trust scale is found to be o = 82.

4.3. Correlation Findings

In the research, the independent variable is organizational support, the mediating var-
iable is organizational trust, and the dependent variable is individual creativity. The
demographic characteristics of the study group are as follows;

Several regression analyses have been made within the framework of the four-step ap-
proach proposed by Baron and Kenny to determine the mediating role of organization-
al trust in the effect of organizational support perception on the individual creativity.
Before these analyses, the mean and standard deviation and the correlation coefficients
for determining the relationships between the variables from Baron and Kenny’s sugges-
tions are shown in Tablel.

Table 1: The mean, standard deviation and correlation coefficients of variables (N = 136)

Mean | S.D. 1 2 3
1 | Organizational Support Perception 2,99 ,64 1
2 | Individual Creativity 3,83 ,56 24%* 1
3 | Organizational Trust 3,38 98 | 21 | ,18* 1

*It shows that the relationship is significant at 1% level (p <0.01).

When Table 1 is examined, it is seen that the coefficients related to organizational sup-
port perception, individual creativity and organizational trust are statistically significant
(p <0.01). It is found that there is a positive, low-strength correlation between the
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organizational support perception and individual creativity (r = .24 and p = 0.01) and
there is, again, a positive, low-strength correlation between the organizational support
perception and organizational trust (r = .21 and p = 0.01). Furthermore, there is also
a positive, low strength relationship which is statistically significant, between the indi-
vidual creativity and organizational trust (r = .18 and p = 0.01). This table shows that
the research variables correspond to the conditions of the mediating variable shaped by
Baron and Kenny (1986).

When Table 1 is examined, it is seen that highest perception that employees, who has
participated in the survey, have is the individual creativity (Avg = 3.83). It is followed
by the organizational trust (Avg = 3.83). It is seen that the employees’ organizational
support perceptions are lower in comparison to averages (Avg = 2.99).

4.4. Hierarchical Regression Findings

Within the framework of Baron and Kenny’s four-step approach, a gradual regression
analysis has been made for measuring the mediating effect of the organizational trust on
the organizational support variable, which is an independent variable, and the individ-
ual creativity, which is a dependent variable. Findings related to the analysis are given

in Table 2.

Table 2: Results of gradual regression analysis

Regression Coeffi-
cients Model Statistics
B | SH | B

R?=,35;F(1,134)=74,280;
p<.01

.| R?=,05; F(1,134)=7,289;

0,225 0,0 0,22

Organizational Trust > 83 p<.01

izati 2L 16 _ .

3 Org.at.nzatlonal T:rl.lst > 0.400| 0,079 | 0.40° R%=,16; F(1,134)=25,65;
Individual Creativity p<.01

Step | Organizational Support = Individu-

1 al Creativity 0,799 0,093 | 0,59

2 | Organizational Support 2

Independent D1: Organizational
Support

0,672 0,088 | 0,42 | R=,34; F(1,134)=52,42;

Independent D2: Organizational p<.0l

Trust
Dependent D: Individual Creativity | 0,295 | 0,066 | 0,29*
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As a result of the analysis carried out in Step 1, the relations between the variables pro-
posed by Baron and Kenny (1986), which are prerequisites for testing the mediating
effect, have been determined. As expected, the results of the analysis show that these
relations are meaningful (B = 0.59, p <0.01). In step 2, it is seen that the organizational
support perception has a positive effect on organizational trust (§ = 0.22 p <0.01). In
the third step, organizational trust was found to have a positive effect on individual
creativity (B = 0.40, p <0.01). In the fourth step, it is found that organizational trust
(B =, 29, p <0.01) and organizational support perception (B =, 42, p <0.043) have a
positive effect on the individual creativity. However, when organizational trust is added
to the model; the effect of organizational justice perception on the individual creativ-
ity decreased from B = 59 (p <0.01) to B =, 42 (p <0.043). These findings show that
the organizational trust has a mediating role on the relationship between the perceived
organizational justice and the individual creativity. This means that the perceived or-
ganizational support increase organizational trust, in the meanwhile, the organizational
trust increase the individual creativity, as well. Finally, it is necessary to look at the
significance coefficient of the Sobel Test for the significance of the mediating effect that
occurs between the variables. According to Frazier, Tix and Barron (2004), it is possible
to talk about the existence of mediating effect when the Z score coeflicient of the Sobel
Test is greater than 1.96 and is significant. According to the test results, as the Z score
is 2.726 and p <0.05 (p = 0.012) it is possible to say that the mediating effect of the
organizational trust is significant in terms of the relationship between the perceived
organizational support and the individual creativity.

5. Conclusion and Discussion

In this research, the mediating role of the organizational trust in the effect of organiza-
tional support, which is perceived by the human resource, on the individual creativity.
The mediating role of the organizational trust on the relationship between the organ-
izational support perception and the individual creativity is tried to be explained by a
model formed within the scope of the determined sample. As a result of the analyses,
it is found that the organizational trust has a partial mediating role on the relationship
between the organizational support and the individual creativity. According to this,
the organizational trust has a mediating role on the relationship between the perceived
organizational justice and the individual creativity which means that as the perceived
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organizational support increases, organizational trust also increases; therefore, the in-
creasing organizational trust positively affects the individual creativity. When the re-
search results are examined; it seems that employees who participated in the survey have
an organizational support perception above the average (Avg = 2,99). Their individual
creativity perception (Avg = 3,83) and organizational trust perception (Avg = 3,10) is
also above the average. Given the average of employees, it can be said that employees
have a perception of having a high potential for creativity. Again, this average is followed
by the organizational trust perception (Avg = 3.10). In this sense, it can be said that
employees’ the lowest perception average is the organizational support perception (Avg
=2.99). When the results of analyses are examined, it is seen that the relations among
the organizational support perception, individual creativity and organizational trust are
statistically significant (p <0.01). In this sense, it can be said that as the organizational
support perception increases, both the individual creativity (r = .24 and p = 0.01) and
the organizational trust perception (r =.21 and p = 0.01) will increase. This result shows
that the research hypothesis of H, is supported. When employees have the perception
that they are supported by their organizations, they will continue their risk taking ten-
dency for creativity. This result of the research is similar to many researches (Eren and
Giindiiz, 2002; Yildirim, 2007; Balay, 2010).

As a result of analyses, the organizational support seems to have a significant effect on
the organizational trust. In organizations that make their employees’ feel that they are
valuable and they are supported in their actions and attitudes, it is likely to generate a
high level of trust perception. The support perception that sets the stage for the emer-
gence of positive feelings and behaviors will affect the level of trust, which is another
positive variable. In order to transform this interaction into a synergy, it is also impor-
tant to create appropriate organizational policies and practices and an organizational
culture in which the trust perception is dominant. At this point, the second hypothesis
of the study, “H,: The organizational trust will increase as the perceived organizational
support increases” has been confirmed. This result of the study is parallel to many stud-
ies (Tan and Tan, 2000; Sulliman, 2001, Whitener, 2001, Dulac et al., 2008, Paillé,
Bourdeau and Galois, 2010).

As a result of the analyses made, the organizational trust seems to have a positive sig-
nificant effect on the individual creativity. In this sense, it is possible to say that the
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individual creativity and the risk taking tendency of the employees who trust in their
organizations will increase. It is a well-known fact that individuals, who trust in their or-
ganizations, represent their creativity through new and different perspectives by taking
risks. At this point, it can be said that both the organizational trust and the individual
creativity will increase in organizations that make their employees feel that they are
organizationally supported. Thus, the third hypothesis of the study, “H.: As the organ-
izational trust increases, the individual creativity will increase.” has been confirmed.
Previous studies in literature saying that “as the employees’ trust in their organizations
increases, their tendency to show their creativity will increase” have confirmed the re-

sults of the study (Balay, 2010; Hahn, Lee and Jo, 2012; Ustiin and Kilig, 2017).

In the analysis to test the last hypothesis of the research, the organizational trust has
been added into the model as the mediating variable in the relationship between the
organizational justice perception and the individual creativity. With this addition, it is
seen that the relationship between the organizational support and the individual creativ-
ity reduces and the organizational trust undertakes a partial mediating role. Accordingly,
employees’ high perception of organizational support can affect their perceived trust
sense and individual creativity. From this result, it can be interpreted that employees’
high perception of trust may increase their individual creativity, and that a sense of
distrust that may arise in employees’ mind may decrease their individual creativity. The
hypothesis “H,: The organizational trust is an intermediate variable between the per-
ceived organizational support and individual creativity” has been confirmed. However,
the absence of any research on the subject in the literature prevents the comparison of
the results of the research with other studies.

When ever changing and differentiated customer wants and expectations, environmen-
tal factors and market opportunities are taken into consideration, creativity is the most
rational and unique way of keeping organizations’ assets sustainable. Having a human
resource with high individual creativity, organizations will be able to create a value that
cannot be imitated by other organizations. The organizational support and trust percep-
tion that come into being at the point where the creativity that starts in the individual
can turn into an organizational structure makes this different source usable. The creativ-
ity instinct that exists in employees comes to life only when appropriate organizational
practices and policies are created. At this point, by creating an organization culture and
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climate in which the employees are supported and their sense of trust is kept at a high
level, the transformation of their talents into practice can be revealed. In organizations
where employees are supported, learning is encouraged, and an open communication
system prevails, employees will be able to express their different and unique thoughts
without hesitating to take risk. Establishment of trust-based organization structures, in
which the staff is strengthened and turned into the owner of the work, is also important
for the emergence of the desired outcomes for organizations such as organizational com-

mitment, citizenship and identification.

This work is solely based on an administrative staff working at a university. This is one
of the limitations of the research in which the results should be interpreted within
the frame of this sample. Furthermore, the possible mistakes and deviations related to
measuring some abstract concepts such as organizational support, trust and creativity

constitute another limitation of the research.
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PERFORMANCE CRITERIA IN HIGHER
EDUCATION FROM ORGANIZATIONAL
BEHAVIOUR PERSPECTIVE:
EDUCATION PERFORMANCE AND
ACADEMIC PERFORMANCE

H.Tezcan Uysal

Abstract

Purpose of this study is to analyze education performance and academic performance of an academic
staff working in the same higher education institution based on the criteria used in the performance
evaluation related to the academic staff: determine if there is a relation between them; determine if these
criteria vary by several factors and examine validity of these performance criteria used. Population of
the study comprises Higher Education Institutions in Turkey and sample of the study is department Y
that gives education within university X. Purposeful sampling method has been used in the study that
it is one of the non-stochastic sampling methods in order to obtain data enough to make a statistical
analysis and to examine workers of different personnel in the same organizational climate in accor-
dance with the subject, and an education department having many instructors of different personnel
has been chosen so that ability of the best representation could be ensured for the study. 37 instructors
consisting of 1 professor, 2 associate professors, 10 assistant professors and 21 academics and 3 lecturers
have been lecturing within this education department. It has been however determined that education
performances of lecturers cannot be calculated as they teach their lessons through distance learning. For
this reason, 34 academicians excluding lecturers have been involved in the study. The data obtained
has been evaluated by SPSS program, and analyzed using correlation analysis, basic linear regression
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analysis and Mann-Whitney U test. In conclusion of the analyses conducted, it has been determined
that there is no significant relation between academic performance and education performance, acade-
mic performance decreases as course load increases, education performance decreases as the age increases
and academic performance and education performance dont differ by administrative function. When
academic staff has been examined, it has been determined that academic performances of academic
members are higher than academics but education performances of academics don’t differ by academic
members. In addition, it has been determined that class distribution of academicians doesn’t vary sexu-
ality; course load of male academicians is higher than female academicians and education performance
and academic performance of female academicians dont differ by male academicians.

Keywords: Higher Education Institutions, Organizational Behaviour, Academic Performance, Educa-
tion Performance, Academic Encouragement, Strategy for Higher Education

Giris

Gegmisten giiniimiize kadar érgiitler i¢in ¢esitli stratejiler gelistirilmis ancak ydnetim
tarihi boyunca devam eden gelismeler icerisinde performans; ulagilmak istenen temel
amag olarak yerini korumus ve gerek mamul gerekse hizmet iireten 6rgiitlerde 6nemli
bir rekabet giicii haline gelmistir. Bunun diginda performans kavrami, global diinyada
yiiksekdgretim kurumlari i¢in de énemli bir hale gelmis ve girisimci tiniversite modeli
ile egitim sekeorii zel sekedrle bulusturularak katma deger iireten ve rekabet edebilen
yiiksekdgretim kurumlarinin olusturulmast benimsenmistir. Bu hedef dogrultusunda
tiniversitelerin temel 8gesi olan 8gretim elemanlarinin da performanslarinin degerlen-
dirilmesini bir gereklilik haline getirmistir. “Bir kisinin sahip oldugu potansiyel veya
reel bilgi, maharet ve kabiliyetlerini, hedeflerine veya beklentilerine ulagabilmek icin ne
ol¢iide kullanabildigini” (Sehitoglu ve Zehir, 2010:95) ifade eden performans kavrami,
baska bir deyisle “bir kisinin bireysel durumunu, grupla olan giincel ve ge¢misteki du-
rumunu inceleyen, mantiksal ¢ikarimlarda bulunulan bir siirectir” (Krausert, 2009:8).
Orgiitlerde 6nemli olan ise performansin degerlendirilerek etkin yonetilmesidir. “Bir
calisanin yapmakla yiikiimlii oldugu gérevindeki etkinligi ve yeterliligi hakkinda bilgi
veren ve bu dogrultuda gosterdigi performansini 6l¢meye imkén saglayan bir siire¢”
(Khalid ve Parante, 2002:40) olan performans degerlendirme; hem orgiitiin hedefleri
hem de bu hedeflere ulagabilmek i¢in rasyonel kararlar almas gereken 6rgiit ydneticileri
agisindan oldukea yararlidir (Micolo, 1993). Dolayistyla, yiiksekogretimde performans
olglimii dnem kazanmakta, egitim faaliyetini yiiriiten egitmenlerin kalitesi ise ancak
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aragtirma, gelistirme, egitim 6gretim ve toplumsal katk: gibi kriterlerde gerceklestir-
dikleri performans ile 8lciilebilmektedir. Yiiksekdgretim kurumlarinda egitim veren
ogretim elemanlarinin performanslarinin degerlendirilmesi siirecinde kullanilan temel
ii¢ yontem bulunmaktadir. Bunlar; “sicil sistemi, akademik yiikseltilme ve atanma kri-
terleri ve 6gretim elemani degerlendirme anketleridir” (Esen ve Esen, 2015:55). Sicil
sistemi akademik rekabet ortamindan dolay: yiiksekégretim kurumlarinda ¢ok nadir
tercih edilmektedir. Akademik yiikseltilme kriterleri gretim tiyesi kadrolarinda, atanma
kriterleri ise tiim akademik personele uygulanmaktadir. Ancak 6gretim tiyeleri disindaki
ogretim elemanlari icin yeniden atanma kriteri bulunmamakta, 6gretim tyeleri icin ise
yeniden atanma durumu yillik periyotta gerceklesmemektedir. Bu nedenle, yiikseltil-
me ve atama kriterler kullanilarak yiiksekdgretim kurumlarinda rutin ve diizenli per-
formans dl¢iimii gerceklestirilmesi miimkiin degildir. Ogretim elemant degerlendirme
anketi ise uygulanmasi zor ancak aktif olarak ders veren 6gretim elemanlarinin perfor-
manslarina yénelik diizenli ve devamli veri saglamasi acisindan oldukga verimlidir. Bu
degerlendirme ydntemleri disinda; 6gretim elemanlarinin rutin ve diizenli bir gekilde
performanslarinin belirlenmesi i¢in 2015 yilinda Tiirkiye Cumhuriyeti Yitksekogretim
Kurulu tarafindan standartlagtirilan “Akademik Tesvik” uygulamas: gelistirilmis ve bu
yontem tiim iiniversitelerdeki akademik personele uygulanmaya baslamistir. Bir per-
formans degerlendirme yéntemi olan “Akademik Tegvik” uygulamasi, tiim akademik
personeli tek bir performans cizelgesinde degerlendirmektedir. Genel olarak incelendi-
ginde; yiiksekdgretim kurumlarinda ¢alisan 6gretim elemanlarinin performanslarinin
saptanabilmesi ve yonetsel stratejilerin gelistirilebilmesi siirecinde; egitim performansi
icin “dgretim elemani degerlendirme anketi”, akademik performans igin ise “akademik
tesvik” yontemlerinin kullanilabildigi goriilmekeedir. Ancak, bu iki teknik ile 8lciilen
performans diizeylerinin hangisinin tercih edilmesi gerektigi, hangisinin daha gecerli
oldugu ve elde edilen sonuglarin benzerlik gosterip gostermedigi olduk¢a tartigmali-
dir. Dolayisiyla, yiiksekogretim kurumlarinda performans él¢iimiinde tartigmaya neden
olan her iki performans yonteminin incelenmesi, bu yéntemler arasinda iliski olup ol-
madiginin saptanmasi, performans 8l¢iim ydntemleri iizerinde etkisi olan faktorlerin
belirlenmesi, en optimal performans lciim tekniginin belirlenmesi, elde edilecek so-
nuglara gore drgiitsel davranis stratejilerinin gelistirilmesi, 6gretim elemanlarinin per-
formansinin arturilabilmesi ve yiiksekogretim kurumlarinin rekabet giiciiniin arttrila-
bilmesi icin dnem tagimakrtadir.
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Yontem

Bu aragtirma, Tiirkiye'de faaliyet gosteren X Yiiksekogretim Kurumuna bagli bulunan
bir egitim birimde gerceklestirilmistir. Arastrma icin bu egitim kurumunun secilmesi-
nin sebebi, éncelikle ayn: 6rgiit iklimi icerisinde degerlendirmeyi miimkiin kilan farkl
unvanlarda 6gretim elemanlarinin egitim vermesidir. Bir diger 6nemli sebebi ise gizli
tutulan performans bilgilerine ulagim i¢in izin alinabilme olanaginin bulunmasidir.

Aragtirmanin Amaci ve Onemi

Aragtirmanin amact, aynt egitim birimi icerisinde calisan akademik personelin perfor-
manst ile akademik performans arasinda bir bag olup olmadigini incelemek, 6gretim
elemanlarinin akademik performans ve egitim performansi diizeylerinin farkls faktorlere
gore degisip degismedigini belirlemek, 6rgiitsel ve yonetsel davranislarin yiiksekégretim
kurumlarinda nasil dizayn edilmesi gerektigini saptamakur.

Literatiirde akademik personele yonelik anket ydntemiyle uygulanmus ¢esitli performans
(isgdren performansi) calismalari bulunmaktadir. Ancak 2015 yilinda Tiirkiye Cumhu-
riyeti Yitksekdgretim Kurulu tarafindan standartlastirilan ve tiim akademik personeli tek
bir performans cizelgesinde degerlendiren “Akademik Tegvik” uygulamasi ilk defa bu
aragtirmada bilimsel bir degisken olarak kullanilmigtir. Bu aragtirma ayni zamanda egi-
tim performansinin da tek bir performans cizelgesiyle degerlendirildigi ilk aragtirmadir.
Ayrica literatiir incelendiginde egitim performanst ile akademik performansin eglesti-
rildigi bir bilimsel ¢alismaya rastlanilmamakeadir. Dolayisiyla gerceklestirilen aragtirma
hem bu uygulamalari ilk defa kullanmast hem de yiiksekogretim kurumlarinda sik¢a
tartisilan akademik performans ve egitim performansi iligkisine farkli bir bakis agis1 ge-
tirmesi agisindan 6nem tasimaktadir.

Arastirmanin Evreni ve Orneklemi

Aragtirmanin evreni Tiirkiye'deki Yiiksekdgretim Kurumlari, aragtirmanin érneklemi ise
X iiniversitesi biinyesinde egitim veren Y birimidir. Istatistiki analiz yapabilecek diizeyde
veri elde edilebilmesi ve konu geregince ayni 6rgiit ikliminde bulunan farkli kadrodaki
calisanlarin incelenebilmesi icin aragtirmada olasilikli olmayan érnekleme yontemle-

rinden amagli 6rnekleme yontemi kullanilmig ve aragtirmayi en iyi temsil yeteneginin
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saglanmasi icin farkli kadrodaki 6gretim elemanlarinin yogun oldugu bir egitim birimi
secilmistir. Bu egitim birimi icerisinde 1 profesdr, 2 dogent, 10 yardimcr dogent, 21
ogretim gorevlisi ve 3 okutman olmak iizere toplam 37 6gretim elemani ders vermek-
tedir. Ancak okutmanlarin derslerini uzaktan egitim ydntemiyle islemeleri nedeniyle
egitim performanslarinin hesaplanamadig belirlenmistir. Bundan dolay1 aragtirmaya
okutmanlar haricindeki 34 6gretim elemani dahil edilmistir.

Aragtirmanin Veri Toplama Metodu

Aragtirmada birincil ve ikincil veriler kullanilmistir. Ogretim elemanlarinin akademik
performanslari, Yiiksekoégretim Kurulu tarafindan gelistirilen “Akademik Tesvik” uy-
gulamasinda kullanilan standart puanlama tablosundan yararlanarak olusturulmustur.
Akademik Tegvik sistemine 30 puanin altnda bagvuru yapilamadigs icin tiim 6gretim
elemanlarina ait puanlama miimkiin olmamis ancak bu durum 6gretim elemanlarinin
okul yénetimine verdigi yillik faaliyet raporu esas alinarak gerceklestirilen hesaplama
ile goziimlenmistir. Ogretim elemanlarinin galisma siiresi, yast, kadrosu, unvani, idari
gorevi, lisansiistii egitim verip vermedigi ve dogum yeri bilgileri okul yonetiminden
alinan izinle personel biriminden temin edilmistir. Ogretim elemanlarinin ders yiikleri
ise her dénem gerceklestirilen yonetim kurulunda alinan ve kesinlesen “ders yiikii” dag:-
limlarindan hesaplanmistir. Ogretim elemanlarinin 6grenci devir oranlari ise asagidaki
formiiliin her bir 8gretim elemanin giiz ve bahar déneminde verdigi tiim derslere (sosyal
sorumluluk dersi ve staj dersi hari¢) uygulanarak ortalamasinin alinmasiyla hesaplan-
mugtir. Bu hesaplamalarin gerceklestirilmesinde kullanilan veriler 6grenci igleri birimi-
nin argivlerinden elde edilmistir.

CC ve CC'den daha yukar: harf notu verilen égrenci sayis

Ogrenci Devir Orani = — —
Sinava fiili olarak katilan dgrenci sayisi

Ogretim elemanlarinin egitim performanslart ise kurum icerisinde her dénem 6grenci-
lere gergeklestirilen “Degerlendirme Anketi” uygulamast sonucunda elde edilen verilerin
iki donem seklinde temini ve bu iki donemin ortalamasinin alinmasi ile elde edilmistir.
Ogrenim kazanimlari, 8gretim elemani-6grenci etkilesim kalitesi, 6gretim yontemleri ve
dersi sunus, dl¢me ve degerlendirmenin uygunlugu / adil olmasi ve genel degerlendirme
olmak iizere 5 béliimden olusan bu ankette 5’li Likert tarzinin kullanildig1 toplam 20
soru kullanilmustir.
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Arastirmanin Kapsami ve Sinirliliklars

Aragtirma, bir Yiiksekogretim Kurumuna bagli egitim biriminde 6gretim elemani olarak
calisan akademik personeli kapsamaktadir. Bu aragtirmaya, egitim biriminde akademik
personel olmayan diger ¢alisanlar, egitim birimde uzaktan egitim veren akademik per-
sonel ve ayni Yitksekdgretim Kurumuna bagli diger egitim birimindeki ¢aliganlar d4hil
edilmemistir.

Aragtirmada 6gretim elemanlarinin egitim performansi kriterini ortaya ¢ikaran 6grenci-
lerin, kendilerine egitim birimi icerisinde uygulanan anketi dogru bir sekilde anladig ve
gercegi yansitacak gekilde cevaplandirdig, degerlendirmelerini yaparken objektif oldu-
gu, dgrencilerin herhangi bir baskiya maruz kalmadigi varsayilmistir.

Aragtirmanin Modeli ve Hipotezleri

Aragtirmada tarama modeli kullanilmigtir. Aragurmada kullanilan degiskenler, egitim
performansi, akademik performans, caligma siiresi, yas, ders yiikii, kadro, unvan, cin-
siyet, idari gorev, 6grenci devir orant ve memlekettir. Arastirmanin kavramsal modeli

Sekil 1'de ifade edilmistir.
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)

Egitim

Performansi

Akademi
— Performansi

Idari Gorev

Ogrenci Devir Orani

Kadro

Sekil 1: Arastirmanin Kavramsal Modeli
Arasurmanin Hipotezleri;
H, .. Egitim performansi ile akademik performans arasinda anlamli bir iligki vardr.
H,,,. Galisma siiresi ile egitim performanst arasinda anlamli bir iligki vardr.
H, .. Calisma siiresi ile akademik performans arasinda anlamli bir iliski vardir
H,,,. Yas ile egitim performansi arasinda anlamlt bir iliski vardir.
H,, .. Yas ile akademik performans arasinda anlamli bir iligki vardir

H, .. Ders yiikii ile egitim performanst arasinda anlamli bir iligki vardir.
a6:

H,,,. Ders yiikii ile akademik performans arasinda anlamlr bir iliski vardir
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: Ogrenci devir orant ile egitim performansi arasinda anlamli bir iliski vardur.
: Ogrenci devir orani ile akademik performans arasinda anlamli bir iligki vardir.
: Egitim performansi artuik¢a akademik performans da artar.

: Caligma siiresi arttik¢a egitim performansi da artar.

—_
=2
~

: Caligma siiresi arttik¢a akademik performans da artar.

—
=
w

: Yag arttik¢a egitim performanst artar.

—_
=2
-

: Yas arttik¢a akademik performans artar.

—
=
wn

Tz T T T T I I T

: Ders yiikii arttikea egitim performansi azalir.

—_
=3
=)

H,, ¢ Ders yiikii arttikga akademik performans azalir.
H Ogrenci devir orani 6gretim elemaninin kadrosuna gore farklilik gosterir.
H1c2: Akademik performans 6gretim elemaninin idari gérevine gore farklilik gosterir.
H1c3: Egitim performansi 6gretim elemaninin idari gorevine gore farklilik gosterir.
Hilc4: Ogretim elemanlarinin ders yiikii cinsiyetlerine gore farklilik gosterir.

H1c5: Akademik performans 6gretim elemaninin kadrosuna gore farklilik gosterir.
H1c6: Egitim performansi 6gretim elemaninin kadrosuna gore farklilik gosterir.
H1c10: Akademik performans 6gretim elemaninin cinsiyetine gore farklilik gosterir.

Hlcl1: Egitim performansi $gretim elemaninin cinsiyetine gore farklilik gosterir.

Hlcl2: Akademik performans 6gretim elemaninin memleketinde caligmasina gore
farklilik gosterir.

Hilcl13: Egitim performanst 6gretim elemaninin memleketinde ¢alismasina gore fark-
lilik gsterir.
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Aragtirma Verilerinin Analizi

Aragurmadan elde edilen bulgularin istatistiksel analizinde SPSS 20.0 (Statistical Pac-
kage for Social Sciences) programi kullanilmugtir. Aragtirma verilerinin giivenilirliginin
tespitinde giivenilirlik analizi yapilmistr. Aragurmada degiskenler arasindaki iliskinin
yoniinii ve siddetini saptamak amaciyla korelasyon analizi, degigskenler arasindaki iligki-
yi incelemek i¢in basit dogrusal regresyon analizi ve farkliliklar1 6l¢mek icin ise Mann
Whitney U testi kullanilmugtir.

Bulgular

Aragtirmadan elde edilen verilere iligkin frekans degerleri Tablo 1'de ifade edilmistir.
Bu tabloya gore, aragtirmaya dhil olan 8gretim elemanlarinin 58,81 erkek, %41,2’si
ise kadindir. Bu orana bakilarak érneklemde cinsiyet dominanthiginin olmadig: ifade
edilebilir. Ogretim elemanlarinin yas dagilimi incelendiginde %50’sinin 31 ile 40 yas
araliginda oldugu goriilmektedir. Bu yas aralig 6zellikle akademik performans agisindan
itici bir faktor olarak degerlendirilmistir. Yitksekdgretim Kurumlarinda ¢aligma siireleri
incelendiginde dgretim elemanlarinin %44,1’inin 10 yil ve {izerinde bir siiredir aketif
olarak calistg belirlenmistir.

Tablo 1: Akademik Personelin Temel Bilgileri

‘ Yiizde % ‘ Frekans
Cinsiyet
Erkek % 58,8 20
Kadin % 41,2 14
Caligma Siiresi
1-3 yil arast % 23,6 8
4-6 yil arast % 20,6
7-10 yil arast % 11,7 4
10 yil aras % 44,1 15
Yay
21-30 % 0,88 3
31-40 % 50 17
41-50 % 23,6 8
51-60 % 0,88 3
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21’den kiigiik % 0,88 3

Unvani

Profesér % 2,9 1

Dogent % 5,9 2
Yardimci Dogent % 29,4 10
Ogretim Gorevlisi % 61,8 21
Ogretim Elemanin Caligtig1 Sehir Memleketi Mi?

Evet % 44,1 15
Hayir % 55,9 19

Orneklemdeki 6gretim elemant kitlesinin uzun siiredir bu meslegi yapmasi hem akade-
mik hem de egitim performansi agisindan gii¢lendirici bir faktor olarak degerlendiril-
mistir. Ogretim elemanlart unvanlarina ve kadrolarina gore siniflandirildigin %61,8’inin
ogretim gorevlisi %38,2’sinin de 6gretim {iyesi oldugu belirlenmistir. Bu 6gretim ele-
manlarinin ¢alistklari sehirde dogup dogmadiklari sorgulandiginda %44,1’inin ¢alisug:
sehrin ayni zamanda memleketi oldugu belirlenmistir. Memleketi olanlar ile olmayanlar
arasindaki dengeli dagilim aragtirmanin alt amaglarina ulagilabilmesi i¢in olumlu deger-
lendirilmistir.

Tablo 2: H,,, H, , Araligindaki Hipotezlere Yonelik Korelasyon Analizi

lal -

Akademik Egitim
Performans Performansi
Egitim Performansi Pearson Correlation 0.002
Sig. (2-tailed) 0.989 :
Calisma Siiresi Pearson Correlation -0.074 -0.497
Sig. (2-tailed) 0.679 0.003
Yas Pearson Correlation -0.160 -0.478
Sig. (2-tailed) 0.366 0.004
Ders Yiikii Pearson Correlation -0.454 -0.160
Sig. (2-tailed) 0.007 0.366
Ogrenci Devir Oram Pearson Correlation -0.315 0.298
Sig. (2-tailed) 0.070 0.087

Tablo 2°de 6gretim elemanlarinin egitim performansi ve akademik performansi arasin-
daki korelasyon analizi sonuglari goriilmektedir. Bu analiz sonucunda anlamlilik (sig.)
degerinin 0.05ten biiyiik oldugu (0.989) gériilmektedir. Dolayisiyla 6gretim eleman-
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larinin akademik performanslari ile egitim performanslari arasinda istatistiksel olarak
anlamli bir iligki saptanamamugtir. Tablo incelendiginde 6gretim elemanlarinin ¢aligma
siiresi, yas, ders yiikii ve 6grenci devir orani ile egitim performanst arasindaki ve bu de-
giskenlerle akademik performansi arasindaki korelasyon analizi sonuglart da goriilmek-
tedir. Bu analizler sonucunda 6gretim elemanlarinin calisma siiresi, yasi ve 6grenci devir
orant ile akademik performansi arasinda istatistiksel olarak anlamli bir iligkinin bulun-
madigr goriilmektedir. Ogretim elemanlarinin ders yiikii ile akademik performansi ara-
sinda ise anlamlilik (sig.) degerinin 0.05’ten kiigiik oldugu (0.007) goriilmektedir. Buna
gore dgretim elemanlarinin akademik performanslari ile ders yiikii arasinda istatistiksel
olarak anlamli bir iliski saptanmigtir. Tabloda egitim performansi incelendiginde gre-
tim elemanlarinin ders yiikii ve 8grenci devir orani ile egitim performanslari arasinda
istatistiksel olarak anlamli bir iligkinin olmadig goriilmektedir. Ancak 6gretim eleman-
larinin aligma siiresi ve yas degiskenleri ile egitim performanslari arasinda negatif yonde
ve orta diizeyde anlamli bir iligki saptanmuigtir.

Tablo 3: ANOVA

Hipotez Sum of Squares Mean Square F Sig.
Hy, el | a2aar0 | atao | 0% | 099
T = ey
Ho, el | Tpsaar | diasr | OV | 067
T = e
H, el | 12oms91T | dosrdy | VM0 | 036
R e =
i 2744. 2744.
H, et | 10575788 | savés | 02 |00
Tablo 3te H, H,, H  H  H_H,  ve, hipotezlerine yonelik gergeklestirilen

basit dogrusal regresyon analizlerinin ANOVA sonuglari goriilmektedir. Tablo incelen-
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diginde sadece H,,, H,,, ve H, hipotezlerine ait F degerlerinin istatistiksel anlamli-
lik degerlerinin 0.05ten kiiciik (p<0.05) oldugu goriilmektedir. Bundan dolay: sadece
Hyp Hyve Hy,

rak anlamlilik ifade ettigi saptanmustir.

hipotezlerine yonelik kurulacak regresyon modelinin istatistiksel ola-

Tablo 4: Katsayilar ve Model Ozeti

Hipotez B t Sig. R R? Adjusted R?

H, o1 Constant 12.003 0.326 0.747 0.002 |0.000 |-0.031
Egitim Performansi | 0.117 0.013 0.989

H, g2 Constant 4.440 0.092 0.000 0.497 10.247 10.223
Caligma Siresi | -0-018 |0.006 |0.003

HIBB Constant 14.104 2.716 0.011 0.074 |0.005 |-0.026
Calgma Siresi | -0-135 | -0.418 |0.679

Hll34 Constant 4.971 19.715 0.000 0.478 |0.228 10.204
Yas 20.019 | =3.075 |0.004

H, Bs Constant 24.856 1.785 0.084 -0.160 | 0.026 |-0.005
Yas -0.307 -0.916 0.366

H, . Constant 4.602 10.893 0.000 -0.160 | 0.026 |-0.005
Ders Yiikii -0.008 -0.917 0.366

H”” Constant 12.003 3.508 0.001 0.454 |0.206 |0.181
Ders Yiki 0.117 -2.881 0.007

Buna gore, egitim performansindaki degisimin %22,3’iinii ¢alisma siiresindeki degi-
sim ve %20,4’{inii yastaki degisim agiklamaktadir. Akademik performanstaki degisimin
%18, 1’ini ise ders yiikiindeki degisim aciklamaktadir (Bkz. Tablo 4). Gergeklestirilen
analiz sonucunda 6gretim elemanlarinin akademik ve egitim performansinin alabilecegi
degerler asagidaki sekillerde formiile edilebilir;

H, icin ; “Egitim Performans: = 14.104 - (0.018 x Caligma Siiresi)”

162

H  _icin ; “Egitim Performanst = 24.856 - (0.307 x Yag)”

164

H, icin ; Akademik Performans = 12.003 - (0.117 x Ders Yiikir)”

167
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1ablo5: H, , Hipotezine Yonelike Mann-Whitney U lesti

Sum of | Mann-W- | Wilcoxon Asymp. Sig.
Kadro  |N |Mean | poiies | hitneyU | W Z | Qtailed)
Orenci Sg;ﬁm 13 |12.50 | 162.50
Do Oramt (‘j}“’ . 71.500 | 162.500 |-2.304 | 0.021
Bretm 151 190.60 | 432.50
Gorevlisi

Tablo 5’te 8gretim elemanlarinin kadro tiirleri ile 8grenci devir oranlar: arasindaki iligki
incelenmektedir. Tabloda yer alan Asymp. Sig. (anlamlilik) degeri incelendiginde bu de-
gerin 0.05’ten kiiciik oldugu goriilmektedir. Buna gore, 6gretim elemanlarinin 8grenci
devir oranlart kadro tiirlerine gore anlamli bir farklilik gostermektedir. Ogrenci devir
orani en yiiksek 8gretim gorevlilerinde, en diisiik ise 6gretim iiyelerinde saptanmistir.

Tablo 6: H, , Hipotezine Yonelik Mann-Whitney U Testi

- Wil- .
Idari Sum of | Mann-W- Asymp. Sig.
Gorev | N M| Ranks | hitmey U | %" | 7| (2-tailed)

Akademik | Var | 11]18.00] 198.00
121.000 000 | -.22 0.824
Performans | yok |23 17.26 | 397.00 397 3

Ogretim elemanlarinin akademik performanst ile idari gérevinin bulunup bulunmama-
st arasindaki iliski Tablo 6'da ifade edilmektedir. Tabloda yer alan Asymp. Sig. (anlamli-
lik) degeri incelendiginde bu degerin 0.05’ten bityiik oldugu goriilmektedir. Buna gore,
ogretim elemanlarinin akademik performansi idari gérevinin bulunup bulunmamasina
gore anlamli bir farklilik gdstermemekeedir.

Tablo 7: H,  Hipotezine Yonelik Mann-Whitney U Testi

. Wil- .
Idari Sum of | Mann-W- Asymp. Sig.
Gorev N | Mean Ranks | hitney U co\:;v) n z (2-tailed)

Egitim Per-| Var | 11 | 14.18 | 156.00
000 | 156.000 | -1.344| 0.1
formanst | Yok | 23 | 19.09 | 439.00 | 000 | 156.000]-13447 0179
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Tablo 7'de 6gretim elemanlarinin egitim performanst ile idari gorevinin bulunup bu-
lunmamast arasindaki iligki incelenmektedir. Tabloda yer alan Asymp. Sig. (anlamlilik)
degeri incelendiginde bu degerin 0.05’ten biiyiik oldugu gériilmekeedir. Buna gore, 6g-
retim elemanlarinin egitim performansi idari gdrevinin bulunup bulunmamasina gore
anlamli bir farklilik géstermemektedir.

lablo 8: H, ,Hipotezine Yonelik Mann-Whitney U Testi

Asymp.

Cinsi- Sum of | Mann-W- | Wilcoxon . p
yet N | Mean Ranks | hitney U w Z Slg{léﬁ; ta-

Ders Erkek |20 |20.30 | 406.00

Yiikii Kadin | 141 13.50 | 189.00 84.000 189.000 |-1.968 0.049

Ogretim elemanlarinin ders yiikii ile cinsiyeti arasindaki iliski Tablo 8'de ifade edil-
mektedir. Tabloda yer alan Asymp. Sig. (anlamlilik) degeri incelendiginde bu degerin
0.05’ten kiiciik oldugu goriilmektedir. Buna gore, 6gretim elemanlarinin ders yiikiiniin
cinsiyetlerine gore anlamli bir farklilik gosterdigi saptanmusur. Tablo incelendiginde er-
kek 6gretim elemanlarinin ders yiikiinii kadin 6gretim elemanlarinin ders yiikiinden
daha fazla oldugu belirlenmektedir.

1ablo 9: H, . Hipotezine Yonelik Mann-Whitney U lesti

Sum of | Mann-W- Wil- Asymp.

. Z | Sig. (2-ta-
Ranks | hitney U |coxon W iled)

Kadro N | Mean

Akademik | Ogretim Uyesi | 13| 21.85 | 284.00

- | Obretim Go. 80.000 11.000 |-2.204 | 0.028
Perfor Ogretim Go- |51 114 81| 311.00 3
mans revlisi

Tablo 9'da 6gretim elemanlarinin kadro tiirleri ile akademik performanslari arasindaki
iligki incelenmektedir. Tabloda yer alan Asymp. Sig. (anlamlilik) degeri incelendiginde
bu degerin 0.05ten kiigiik oldugu gériilmektedir. Buna gore, 6gretim elemanlarinin
akademik performanslari kadro tiirlerine gore anlamli bir farklilik gostermektedir. Og-
retim iiyelerinin akademik performansinin 8gretim gorevlilerinden daha fazla oldugu
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saptanmistir.
Tablo 10: H,  Hipotezine Yonelik Mann-Whitney U Testi
Kadro N |Mean |Sum of | Mann-W- | Wilcoxon | Z Asymp.
Ranks |hitneyU |W Sig. (2-tai-

led)

Egitim | Ogretim Uyesi |13 | 14.08 | 183.00 |92.000 183.000 |-1.577 |0.115

Perfor- | Ogretim Go- |21 | 19.62 | 412.00

manst | revlisi

Ogretim elemanlarinin egitim performanst ile kadro tiirleri arasindaki iliski Tablo 10°da
ifade edilmektedir. Tabloda yer alan Asymp. Sig. (anlamlilik) degeri incelendiginde bu
degerin 0.05’ten biiyiik oldugu goriilmektedir. Dolayisiyla 8gretim elemanlarinin egi-
tim performanslari kadro tiirlerine gére anlamli bir fark gostermemektedir.

Tablo 11: H,  Hipotezine Yonelik Mann-Whitney U Testi

Cinsi- |N |Mean | Sum of | Mann-W- | Wil- A Asymp. Sig.

yet Ranks | hitney U | coxon W (2-tailed)
Akademik Erkek 20| 18.83 |376.50 |113.500 [218.500 |-1.021 |0.307
Performans Kadin |14 |15.61 |218.50

Tablo 11'de dgretim elemanlarinin akademik performanslar ile cinsiyetleri arasindaki
iligki incelenmektedir. Tabloda yer alan Asymp. Sig. (anlamlilik) degeri incelendiginde
bu degerin 0.05’ten biiyiik oldugu goriilmektedir. Buna gore, 6gretim elemanlarinin
akademik performanslari cinsiyetlerine gére anlamli bir farklilik géstermemektedir.

Tablo 12: H, Hipotezine Yonelik Mann-Whitney U Testi

Cinsi- Sum of | Mann-W- Wil- As ymp-
N | Mean . coxon Z | Sig. (2-tai-
yet Ranks | hitney U W led)
Egitim Erkek |20 16.05 | 321.00 | 111.000 | 321.000 |-1.015 0.310
Performansi Kadin |14 19.57 | 274.00

373



ORGUTSEL DAVRANIS PERSPEKTIFINDEN YUKSEKOGRETIMDE PERFORMANS OLCUTLERI:
EGITIM PERFORMANSI VE AKADEMIK PERFORMANS

H. Tezcan Uysal

Ogretim elemanlarinin egitim performans ile cinsiyetleri arasindaki iliski Tablo 12'de
ifade edilmektedir. Tabloda yer alan Asymp. Sig. (anlamlilik) degeri incelendiginde bu
degerin 0.05ten biiyiik oldugu goriilmektedir. Dolayisiyla 8gretim elemanlarinin egi-
tim performanslari cinsiyetlerine gore anlamli bir fark gdstermemektedir.

Tablo 13: H, , Hipotezine Yonelik Mann-Whitney U Testi

Sum . Asymp.
Mlc:ntl!e— N | Mean | of l\}fi nn—%— Wll_w V4 Sig. (2-tai-
et R ks 1 ney coxon led)
Akademik E 15| 13.20 | 198.00
em! vet, 11511320119 78000 | 198.000 | -2.462 0.014
Performans Hayir | 19]20.89 | 397.00

Tablo 13’te 6gretim elemanlarinin akademik performanslari ile memleketinde ¢aligma
fakedrii arasindaki iliski incelenmektedir. Tabloda yer alan Asymp. Sig. (anlamlilik) de-
geri incelendiginde bu degerin 0.05’ten kii¢iik oldugu goriilmektedir. Buna gore, 6gre-
tim elemanlarinin akademik performanslari memleketinde ¢alisma durumuna gére an-
lamli bir farklilik gostermektedir. Ancak bu farklilik olumsuz yondedir. Memleketinde
calisan 6gretim elemanlarinin akademik performans: memleketinde ¢alismayan 6gretim
elemanlarinin akademik performansindan daha diisiikeiir.

Tablo 14: H,,,, Hipotezine Yonelik Mann-Whitney U lesti

Memleketi |N |Mean | Sum of | Mann-W- | Wil- Z Asymp.
Ranks |hitney U | coxon Sig. (2-tai-
W led)
Egitim Evet 15 |17.00 | 255.00 | 135.000 |255.000 |-0.260 |0.795
Perfor- Hayir 19 |17.89 |340.00
manst

Ogretim elemanlarinin egitim performanst ile memleketinde calisma faktorii arasindaki
iligki Tablo 14’te ifade edilmektedir. Tabloda yer alan Asymp. Sig. (anlamlilik) degeri
incelendiginde bu degerin 0.05ten biiyiik oldugu goriilmektedir. Dolayisiyla 6gretim
elemanlarinin egitim performanslart memleketinde ¢alisma durumuna gére anlamli bir
fark gdstermemekeedir.
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Sonug

Yiiksekdgretim Kanunu'nda tiniversiteler, “bilimsel 6zerklige ve kamu tiizel kisiligine sahip
yiiksek diizeyde egitim - 6gretim, bilimsel aragtirma, yayin ve danismanlik yapan; fakiilte,
enstitii, yliksekokul ve benzeri kurulug ve birimlerden olusan bir yiiksekdgretim kurumu”
olarak tanimlanmis, amaci ise “yiiksek diizeyde bilimsel ¢alisma ve arastirma yapmak, bilgi
ve teknoloji tiretmek, bilim verilerini yaymak, ulusal alanda gelisme ve kalkinmaya destek
olmak, yurt ici ve yurt dist kurumlarla isbirligi yapmak suretiyle bilim diinyasinin seckin bir
tiyesi haline gelmek, evrensel ve cagdas gelismeye katkida bulunmak” olarak ifade edilmis-
tir. Yitksekogretimin bu amacinin gergeklestirilebilmesinde egitim, aragtirma ve gelistirme
hizmetinin temelini olusturan akademik personelin rolii oldukea fazladir. Bu gelisim sii-
recinde ise performans degerlendirme faaliyetleri hem siirecin takip edilmesinde hem de
gerceklestirilen faaliyetlerin etkinliginin élciilmesinde énemli bir ¢iktr saglamakra, egitim
kalitesini arttirmaya yonelik gelistirilecek yiiksekogretim stratejilerine yon vermektedir. Bu
kapsamda gergeklestirilen arastirma ile, akademik personele iligkin performans degerlendir-
mesinde kullanilan dl¢iitler baz alinarak yiiksekogretim kurumunda calisan 6gretim eleman-
larinin egitim performansi ile akademik performanst incelenmis, egitim performans ile
akademik performans arasinda bir iliski olup olmadigi sinanmustr. Arasurmada olasilikls
olmayan 6rnekleme ydntemlerinden amacl 6rnekleme yontemi kullanilmis ve aragtirmayt
en iyi temsil yeteneginin saglanmast icin farkli kadrodaki 6gretim elemanlarinin yogun ol-
dugu bir egitim birimi secilmistir. Arastirmada birincil ve ikincil veriler kullanilmigtir. Og-
retim elemanlarinin akademik performanslari, Yiiksekégretim Kurulu tarafindan gelistirilen
“Akademik Tesvik” uygulamasinda kullanilan standart puanlama tablosundan yararlanarak
olugturulmugtur. Akademik Tegvik sistemine 30 puanin alunda bagvuru yapilamadig: i¢in
tiim dgretim elemanlarina ait puanlama miimkiin olmamis ancak bu durum 6gretim ele-
manlarinin okul ydnetimine verdigi yillik faaliyet raporu esas alinarak gerceklestirilen hesap-
lama ile ¢6ziimlenmistir. Ogretim elemanlarinin galisma siiresi, yast, kadrosu, unvani, idari
gorevi, lisansiistii egitim verip vermedigi ve dogum yeri bilgileri okul yonetiminden alinan
izinle personel biriminden temin edilmistir. Ogretim elemanlarinin ders yiikleri ise her do-
nem gergeklestirilen yonetim kurulunda alinan ve kesinlesen “ders yiikii” dagilimlarindan
hesaplanmugtir. Ogretim elemanlarinin 6grenci devir oranlart ise formiiliin her bir 6gretim
elemanin giiz ve bahar déneminde verdigi tiim derslere (sosyal sorumluluk dersi ve staj dersi
hari¢) uygulanarak ortalamasinin alinmastyla hesaplanmistir. Bu hesaplamalarin gerceklesti-

rilmesinde kullanilan veriler 6grenci isleri biriminin arsivlerinden elde edilmistir. Ogretim
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elemanlarinin egitim performanslari ise kurum icerisinde her donem ogrencilere gergekles-
tirilen “Degerlendirme Anketi” uygulamast sonucunda elde edilen verilerin iki dénem gek-
linde temini ve bu iki donemin ortalamasinin alinmast ile elde edilmistir. Elde edilen veriler
SPSS programi ile degerlendirilmis, korelasyon analizi, basit dogrusal regresyon analizi ve

Mann-Whitney U testi kullanilarak analiz edilmistir. Gergeklestirilen analizler sonucunda;

Akademik performans ile egitim performansi arasinda anlamli bir iliskinin olmadigy,

Akademik performansin ve egitim performansinin idari géreve gore farklilik gdster-
medigi,

Egitim performansinin ve akademik performansin cinsiyete gore farklilik gdsterme-
digi,

Egitim performansinin 6gretim kadrosuna gre farklilik gostermedigi,

Erkek akademisyenlerin ders yiikiiniin kadin akademisyenlere gore daha fazla oldu-
g,

Memleketinde ¢alisan gretim elemanlarinin akademik performansinin daha diisiik
oldugu,

Ogretim iiyelerinin akademik performansinin 6gretim gérevlilerine gore daha fazla
oldugu,

Ders yiikii arttik¢a 6gretim elemanlarinin akademik performansin azaldig,
Yas arttik¢a 6gretim elemanlarinin egitim performansinin azaldig,
Meslekte ¢aligma siiresi arttikca egitim performansinin azaldis,

Ogretim gorevlilerinin 6grenci devir oraninin daha fazla oldugu saptanmustir.

Bir yiiksekégretim kurumunda dgretim elemanlarinin egitim performans: yiiksek iken
akademik performans diisiik olabilir. Bu durum, kariyer ¢apasi, gelisim olanag, arastir-
ma destegi vb. fakedrlere bagli olarak degisebilir. Egitim performansi, yiiksekogretimin
temel amacinin saglanmast icin gereklidir. Akademik performans ise, dgretim elemanla-
rinin kendisini geligtirmesi ve sagladigi ¢ikular ile tiniversite kalitesinin ve rekabet giicii-
niin artmast agisindan énemlidir. Bu nedenle, yiiksekdgretim kurumlarindaki ydnetici-
ler akademik performans ile egitim performansini birbirinden ayirarak degerlendirmeli
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ve buna gore farkli tutumlar sergilemelidir. Dolayisiyla, arastirmadan elde edilen sonug-
lar dikkate alindiginda yiiksekdgretim kurumlarinda performansin arttirilabilmesi igin
sunulan éneriler su sekildedir;

Kurum i¢i gérevlendirmelerde adaletli olunmali, gérev dagilimi yapilirken akademik
performansi yiiksek calisanlara yonelik ve ders yiikii fazla olan ¢alisanlara yonelik
olumlu veya olumsuz kayirmadan kaginilmalidir.

Her tiirlii gorev dagiliminda cinsiyet esitligi gozetilmeli, kadinlara yonelik pozitif
ayrimeiligin uygulanma zamani ve yeri diger calisanlarda motivasyonel erozyona
neden olmayacak sekilde belirlenmelidir.

Ogrencilerin cevapladigi anketler sonucunda saptanan egitim performansina gore
calisanlarin siralanmast ve kurum i¢inde ddiillendirilmesinden kaginilmalidir. Her
ne kadar egitim performansinin dlciilmesi gerekse de mevcut dlgiim sistemindeki
cevaplayici-degerlendirilen arasindaki cikar iliskisi bu 6l¢iimiin kalitesini diisiir-
mektedir. Diger 6gretim elemanlar: tizerinde olumsuz tutumlara neden olmamasi
icin bu duruma dikkart edilmelidir.

Ogretim elemanlarina ders yiikii dagilimlarinin cinsiyet gozetilmeden gerceklestiril-
mesi, 6gretim elemanlarinin kuruma olan inancini ve gérev motivasyonunu artti-

racaktir.

Kuruma personel aliminda “hemsericilik” uygulamasinin engellenmesi ve personel
seciminin bagvuran adaylar arasindan en rasyonel degerlendirme ile yapilmast, tini-
versitenin akademik performansinin artmast agisindan oldukea 6nemlidir.

Temel amaci egitim vermek olan 6gretim gorevlilerinin yiiksek lisans ve doktora egi-
timi almalari i¢in desteklenmesi, orgiitsel adalet algisini ve nitelikli 8gretim tiyesi
sayisint arttiracak, yiiksekdgretim kurumunun akademik performansini yiikselte-
cektir.

Agurt is yiikii algisint arttiran ders yiiklerinin miimkiin oldugunca esit dagitilmasi ve
6gretim elemant basina diigen ders yiikiiniin kabul edilebilir bir seviyede tutulmas;
calisanlarin akademik aragtirmalar icin zaman yaratmasiny, is stresinin azalmasini,
kendini gelistirme imké4n1 bulmasini ve ¢alisma psikolojisinin iyilesmesini saglaya-
cakr.
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Zaman igerisinde tecriibesi artan 6gretim elemanlarina egitim yiikii verilmesinden
ziyade bu akademisyenlerin akademik aragtirma gruplarinda ve lisansiistil egitim
siirecinde aktif olarak gorevlendirmesi verimliligin ve etkinligin arturilabilmesi i¢in
daha énemlidir.

Genel olarak is yiikiinii ve egitim performansini etkileyebilecek evrak/dokiiman igleri
akademik personelden talep edilememeli, bu tiir isler i¢in idari personel gérevlen-
dirilmelidir.

Ogretim elemanlarinin kurumla 6zdeslesmesi ve kurumun kalitesinin arttirilmasinda
vatandaslik gorevi tistlenmesi i¢in kurum icerisinde etkinlikler ve faaliyetler gercek-
lestirilmelidir.

Ogretim gorevlisi kadrosundaki egitmenlerin bagli olduklart kurumda lisansiistii egi-

tim almalari tegvik edilerek isgiicii devri minimize edilmelidir.
Etkin performans i¢in fiziki ve sosyal altyapida eksiklikler giderilmelidir.

Yiiksek akademik performans gosteren 8gretim elemanlari 8diillendirilmeli, bu 6diil-
ler egitmende “6zel olma” duygusuyla performansta siireklilik saglayacak, diger ¢a-
lisanlarda ise 6zenmeyi gerektirecek diizeyde ve kalitede olmalidir.

Diisiik egitim performansi gosteren 6gretim elemanlari cezalandirilmamali, bu du-
rumdaki 6gretim elemanlarinin verdigi dersler, derslerin zorlugu, anketi dolduran
dgrencilerin dersi gegme oranlari, dersi tekrar alan 8grenci sayisi gibi fakedrler ince-
lenerek gerekli goriismeler ve neriler 6gretim elemanina sunulmalidir.

Performans degerlendirme sistemi, egitmenler arasinda gruplasmaya neden olacak
bir arag olarak kullanilmamali, bu sistemin varliginin egitmenleri psikolojik bask:
altina almasi engellenmelidir.

Lisansiistii egitimini tamamlayan egitmenlere talep edildiginde ilgili unvanlar veril-
meli, egitimcinin kuruma duygusal bagliligi ve memnuniyeti saglanmali, devamli-
lik bagliliginin 6niine gecilmelidir.

Etkin liderlik benimsenerek 6gretim elemanlari hem egitim hem de akademik an-
lamda giidillenmelidir.

Akademik performansi diisiiriicii zaman tuzaklari azalulmali, akademisyenler bu ko-
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nuda bilgilendirilmelidir.

Ogretim planlari belirli periyotlarda giincellenmeli, tiim akademisyenler karar siire-
cine katilarak 6gretim planini benimsemelidir.

Ogretim elemanlarinin iiretim karsitt is davranislart incelenmeli, nedenleri detaylica
aragtirilarak bu egilimde bulunan akademisyenlerin diger ¢alisanlari rol model ol-

mast dnlenmelidir.

Kurum kiiltirti olusturularak 6gretim elemanlarinin bagarilari kurum igerisinde

onemsenmelidir.

Tiim iletisim kanallart agik tutulmals, 6gretim elemanlarinin érgiite bagliligini zede-
leyici gii¢ kullanimindan kaginilmalidir.

Asiri is yiikiiniin 6niine gegmek icin orgiit bityiikliigiine uygun personel yapilanmast
yapilmalidir.

Bilimsel ¢aligma takim calismalari olusturarak drgiitle 6zdeslesme saglanmalidir.

Kaynakca

Esen, M. & Esen, D. (2015). Ogretim Uyelerinin Performans Degerlendirme Sistemine
Yonelik Tutumlarinin Arastirilmasi, Yiksekogretim ve Bilim Dergisi, 5(1),
52-67.

Khaldid, A. A. & Parante, D. H. (2002). Redesigning A Square Peg. Total Quality Ma-
nagement Performance Appraisals, 13(1), 40-41.

Krausert, A. (2009). Performance Management for Different Employee Groups. Ger-
many: Springer.

Micolo, A. M. (1993). Suggestions For Achieving a Strategic Partnersip, Human Re-
sources Focus, 70(9), 22-26.

Sehitoglu, Y. & Zehir, C. (2010). Tirk Kamu Kuruluslarinda Calisan Performansinin,
Calisan Sessizligi ve Orgiitsel Vatandaslik Davranisi Baglaminda Incelenme-
si,. Amme Idaresi Dergisi, 43(4), 87-110.

379



ORGUTSEL DAVRANIS PERSPEKTIFINDEN YUKSEKOGRETIMDE PERFORMANS OLCUTLERI:
EGITIM PERFORMANSI VE AKADEMIK PERFORMANS

380



Part |V

Entrepreneurship

and SMEs
Girisimcilik ve KOBI'ler






18

A RESEARCH ON TECHNOLOGY
USAGE BY SMEs OPERATING IN THE
MANUFACTURING INDUSTRY

Derya Oztiirk, Yeliz Kasko Arict

Abstract

Small and medium-sized enterprises (SMEs) are becoming more and more important for countries
economies. Due to their small and flexible structures enabling them to adopt technological develop-
ments, SMEs are indispensable elements for countries’ economies in the sense that they can make positive
contributions not only to economic and social development but also to production and the generation of
new areas of employment. Today, adapting to new competitive conditions, responding to customer needs
and requests, and protecting market share can only be realized by pursuing technological innovations.
In this context, the aim of this study is to comparatively analyze the use of technology in SMEs. Simple
random sampling was used to select SMEs operating in the manufacturing industry sector in the Orga-
nized Industrial Zone in Samsun, and a survey was carried out with 131 SMEs. Data were analyzed
using frequency analysis. SMEs were classified as small and medium-sized according to the number of
employees, and then compared using the chi-square test. Relationships between responses were examined
using Phi-coefficient and Cramer-V coefficient. Results show that SMES computer use in their produ-
ction lines varies by 18.4% according to business size and that MEs use computers in their production
lines more than do SEs (p <0.05). 41.2% of SME:; state that they undertook technological innovations
last year and that recent technological change has increased the operational efficiency by 96.9%. The
main reason for recent technological change in SMEs depends on business size and there is a relations-
hip (43.4%) between them (p <0.001). The main reason for the recent technological change in SEs
and MEs is customers’ preferences and new product development, respectively. An enterprises computer
use in its production line depends by 35.4% on whether R&D activities are undertaken within that
enterprise. Computer use in the production line is twofold higher in enterprises with R&D activities
than in those with no R&D activities (p <0.001), which does not depend on business size (p>0.05).
Nearly half of both SEs and MEs state that they can pursue technological innovations in production
for their businesses even though they do not undertake R&D activities. 77.7% of SEs and 85.7% of
MEs which pursue technological innovations in production state that they have reached the planned
production capacity that they set for themselves at the time the enterprises were established. Achieving
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planned production capacity depends by 29.2% on computer use in the production line (p <0.01),
regardless of business size (p> 0.05).

Keywords: Technology management, Manufacturing enterprises, SME, Phi Coefficient, Cramers V
Coefficient

1. Introduction

As a result of technological advances, the competition between enterprises has become
increasingly intense. In this competitive environment, the ability of enterprises to sur-
vive depends on their ability to keep themselves updated with the latest technological
innovations. Today, it is those enterprises that pursue innovations and technological
trends in the world, and make difference in their production processes that can survive.
Having the ability to adapt easily to technological advances thanks to their flexible
manufacturing processes, SMEs are one of the dynamic elements of economic life. They
play a critical role in creating both production and new areas of employment and con-
tribute to the reduction of unemployment by utilizing labor-intensive technologies and
employing low-skilled workers in general. SMEs drive unemployment down to some
extent by investing 35% less than large firms and employing lower-quality workers.
SMEs with a high ability to adjust to changes and diversities in demand can more easily
adapt to technological innovations. Especially small-sized enterprises that are in closer
contact with consumers can more accurately and quickly capture and respond to chang-
es in consumer tastes and preferences. SMEs have to develop new technologies and put
them in practice in order to diversify their product range with regard to demand. The
flexibility that SMEs have is crucial in developing new technologies and adapting to
rapidly changing market conditions. In this context, this study comparatively analyzed
the use of technology by SMEs. To this end, simple random sampling was used to select
SMEs operating in the manufacturing industry sector in the Organized Industrial Zone
in Samsun, and a survey was carried out with 131 SMEs.

2. SME:s in Turkey
2.1. Role and Importance of SMEs in Turkey’s Economy

Depending on the level of industrialization, branches of activity and production tech-
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niques, the definition of SMEs varies across countries, regions and fields of operation
(Karatag, 1991: 25). The definitions of SMEs are based on both qualitative and quanti-
tative criteria (Uludag and Serin, 1991, Kogel et al., 1993, Tikici and Uluyol, 2006: 34).
Capital and number of employees, which are quantitative criteria, are generally taken
into consideration in the definition of SMEs. According to KOSGEB Establishment
Law, manufacturing industry enterprises employing 1 to 50 workers are “small-sized”
enterprises and those employing 51 to 250 workers are “medium-sized” enterprises
(Colakoglu, 2002). According to the Ministry of Industry, of enterprises operating in
the manufacturing industry, those with 1-9 employees and an annual sales revenue less
than 1.000.000 Turkish liras are “microenterprises,” those with 10-49 employees and an
annual sales revenue less than 5.000.000 Turkish liras are “small-sized” enterprises and
those between 50 and 250 employees and an annual sales revenue less than 25.000.000
Turkish liras are “medium-sized” enterprises (Bayiilken and Kiitiikoglu; 2012: 4). Ac-
cording to the Undersecretariat of Treasury, of enterprises operating in the manufac-
turing industry with a net fixed investment less than 950.000 Turkish liras in legal
book entries, except for land and buildings, those that employ fewer than 10 people are
defined as “microenterprises,” those that employ 10 to 49 people as “small-sized” en-
terprises and those that employ 50 to 250 people as “medium-sized” enterprises (Narin

and Akdemir, 2007: 45).

In Turkey’s economy, SMEs comprised 99.8% of total enterprises, 73.5% of total em-
ployment, 55% of investments, 53.5% of the value-added, 54.1% of the salary and
wages, 62% of the turnover and 56.4% of the export of 2014. These figures clearly show
that SMEs play an important role in the economic development of Turkey (TURK-
STAT, 2017). The share of SME exports and imports to total exports and imports of
Turkey in 2015 was 55.1% and 37.7%, respectively. About 36% and 59.3% of exports
were carried out by enterprises operating in the industrial sector and trade sector, re-
spectively. When the main sectors are divided into subgroups, it is observed that manu-
facturing industry products account for 92.3% of exports in 2015. When the manufac-
turing industry is divided into subgroups, it is observed that clothing, textile products
and base metals account for 16%, 10.1% and 9.2% of exports in 2015, respectively.
Accounting for 16.5 % of imports, chemical products are the most imported products
by SMEs, followed by machinery and equipment not elsewhere classified (13.1%) and
base metals (10.5%) (TURKSTAT, 2017).
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2.2. Advantages and Disadvantages of SMEs

Due to their position and structure, SMEs have a number of advantages and disadvan-
tages. The strengths of SMEs can be listed as follows (Baytilken and Kiitiikoglu, 2012:
30-34). SMEs can

* Provide more production and variety of products with less investment.

* Create employment opportunities with lower investment costs.

¢ Contribute to the reduction of unemployment by utilizing labor-intensive technol-
ogies and employing low-skilled workers in general.

* Be less affected by economic fluctuations due to their flexible structures.

* Adjust to changes and diversities in demand more easily

* Be more ready to adopt technological innovations due to their flexible structures

* Encourage individual savings

¢ Play an important role in interregional balanced development

* Be supporters and complementaries of large industrial enterprises

* Reduce inequality in income distribution

* Act as an element of balance and stability for economy and social structure.
The size problem is at the forefront of the factors limiting competitive power of SMEs.
The number of microenterprises employing 1-9 workers is very high and these enter-
prises cannot implement cost and quality optimization strategies. The disadvantages of
small-sized enterprises (SSEs) can be listed as follows (Baytilken and Kiitiikoglu, 2012:
34-38). SSEs have:

* Low productivity due to their small-scale and disorganized structures

¢ Insufficient information on market and sector

e Insufficient technical information

* Low levels of technology

* Administrative and organizational problems

¢ Insufficient infrastructure and information on marketing and promotion

* Low product and service quality
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* Low export potential due to substandard production
* Low competitiveness
¢ Insufficient equity and a risk of erosion over time due to financial fluctuations

* Difficulty in developing their investments

Although SMEs play an important role in employment and value-added generation in
the world and Turkish economy, they have certain problems, some of which are due to
their relatively small-sized structures while some others of which are due to economic,
social and political conditions, and ever-changing external factors such as competition,
technological advances and regional differences. The problems SMEs face today are sim-
ilar in almost all countries. These problems include too many taxes, too much bureau-
cracy, financial difficulties since the establishment phase, lack of production technology,
inability to find adequate sources of finance to create a market, difficulty in recruiting
a qualified labor force, deficiencies in the determination, selection and evaluation of
target markets, failure to determine pricing policies, lack of information and lack of
professional management (Fahnel et al., 1992: 6-7, Oktav et al., 1990: 22, Ozgen and
Dogan, 1997: 40, Tiirkoglu, 2002: 284). Major production and management problems
with which SME:s are faced are management and manager issues, lack of qualified staff,
enterprise owners with a technical background, lack of specialization and formation,
lack of counseling and guidance services, inadequacy of technology, production capacity
and R&D activities, imperfections in the supply of raw materials, and complications
in contract manufacturing and storage (Akgemici, 2001:26-29). SMEs are faced with
marketing problems such as failure to prepare new market channels, distribution prob-
lems, difficulties in finding, exploring and evaluating potential domestic markets, lack
of market information, export and marketing problems, intense competition in foreign
markets, difficulties in determining potentials in external markets, and high costs of
external marketing (Ozgen and Dogan, 1998: 85-87). Enterprises with insufficient eq-
uity capital experience difficulties in prospering and carrying on their activities. On the
other hand, alternative bank loans place significant costs on enterprises due to high real
interest rates (Aras and Miisliimov, 2002: 7).
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3. Technology and Technology Use by SMEs
3.1. Technology

Globalization has led to intense competition in markets in the world. The success of
enterprises in this competitive environment depends on their ability to continually im-
prove their capabilities to find the most cost-effective way to satisfy consumers’ needs
and requests in terms of location, time, quantity and quality. Especially, with quali-
ty- and variety-based competition, technology has become a key factor in business life
(Giiles and Cagliyan, 2003: 64). The concept of technology is defined differently by dif-
ferent authors. Chirstensen and Bower (1996) define technology as the process of trans-
forming production factors - labor, capital, raw materials and information - to produce
goods and services while Burgelman et al. (2001) define it as the outcome of certain
activities for the development of new knowledge for the production and distribution
processes of goods and services. Tekin et al (2002: 2) define technology as production
information, process and technique that enables the manufacturing of new goods and
services or manufacturing of goods of higher quality at lower costs possible. In terms of
production management, Kobu (2010: 141) defines it as a system of methods, process-
es, machinery and equipment used to produce goods and services.

In the developing global markets, where economic, social and technological aspects are
experienced in the century we are in, an increasing number of enterprises are now using
new and advanced technologies in the production of goods and services. Technology
has become one of the most important factors of production. Therefore, production
activities have gained a global dimension beyond traditional production. People are
replaced with machines and robots, information technology is intensively used to im-
prove production and process, and enterprises shift from labor-intensive structure to
technology-intensive structure.

Advanced technology is defined as the whole of technology used to design products
and processes, to plan and control production, and to integrate production processes
with these activities (Gerwin and Cododdny, 1992). These technologies lead to changes
in enterprises’ existing production methods, management systems, and product design
and manufacture, and can make improvements in efficiency, quality and productivity
compared to traditional systems. Advanced technologies can be evaluated under two
headings; manufacturing and management technologies. While advanced manufactur-
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ing technologies are related to physical structure, management technologies are related
to management activities required to make production more efficient, active and effec-
tive (Demirci et al., 2008: 140-141). The production system which is different from the
classical system in terms of design, operation and capabilities where the human element
in production is replaced with computers in terms of software and with production
systems consisting of equipment with high integration potential in terms of hardware is
defined as advanced manufacturing technology (Kazan and Uygun, 2002: 3). The con-
cept of advanced manufacturing technology refers to the technology used at all stages
from the use of computers in design to the integration of looms and equipment used in
manufacture (Semiz, 2004). Computer Aided Design (CAD), Computer Aided Man-
ufacturing (CAM), Computer Integrated Manufacturing (CIM), Cellular Manufactur-
ing Systems (CMS), Flexible Manufacturing Systems (FMS) and robots are some of the
advanced manufacturing technologies. Advanced management techniques such as Total
Quality Management (TQM), Just-in-Time Manufacturing (JITM), Reengineering,
Benchmarking, Organizational Learning and Human Resource Management (HRM)
are implemented in order to increase productivity in management and to benefit from
the knowledge and experience of staff in the best possible way (Demirci et al., 2008:
140-141).

During the 1980s, advanced technologies were synonymous with information technol-
ogy in industrialized countries. Information technologies can be thought of as a mix of
computer and communication technologies. Receiving orders, purchasing raw materials
and intermediate inputs for manufacture, production process, production planning,
quality control and distribution are information-based processes in a factory. This makes
it inevitable to utilize information technologies (Ograk, 2010: 16), which include data-
bases, system equipment and data transfer protocols together with technologies for net-
working in a factory such as intranet and internet (Kotha and Swamidass, 2000: 259).

3.2. Technology Use by SMEs

Technology and technological innovations play a significant role in the success of man-
ufacturing activities of SMEs. According to technology levels in 2014, 59.7% of SMEs
in the manufacturing industry use low technology. These enterprises account for 54% of
total employment and 43.4% of value added at factor cost. According to size group, of
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enterprises employing between 1 and 19 people, 60.4% use low technology, 31.1% me-
dium-low technology and 8.3% medium-high technology. These rates are 53%, 28.4%
and 17.6% for enterprises employing between 20 and 49 people, while 49.7%, 31.4%
and 17.4% for those employing between 50 and 249 people, respectively (TUIK, 2017).

R&D activities play a significant role not only in technological development but also
in product development. Without an R&D infrastructure, an enterprise cannot expand
its product range through product differentiation and keep up with global competi-
tion (Bayiilken and Kiitiikoglu, 2012: 64). In 2015, gross domestic R&D expenditure
in Turkey was 20 billion 615 million TL, 17.7% of which was undertaken by SMEs
(TUIK, 2017).

Today, the level of technology use is one of the factors that directly contributes to the
performance of enterprises. There are very few Turkish enterprises that do not use com-
puters and operate online. According to the results of the Survey on ICT Usage in
Enterprises 2016, of SMEs operating in the manufacturing industry, 96.0% of those
with 10 to 49 employees and 98.4% of those with 50 to 249 employees use computers.
93.7% of enterprises with 10 to 49 employees and 96.9% of those with 50 to 249 em-
ployees have Internet access. Moreover, 71.4% of SMEs with 10-249 employees have
websites. The rate of Internet use for communication with public institutions and or-
ganizations by SMEs in the manufacturing industry is 87.4% in 2015. 10.9% of SMEs
received orders for goods and services via web page or Electronic Data Interchange
(EDI) in 2015 (www.kobi.org.tr, 2017).

SME: are very successful in adapting to markets and innovations due to their flexible
and small structures. According to the results of innovation research, 49.3% of SMEs
with 10-49 employees and 57.5% of SMEs with 50-249 employees were involved in
innovation activities throughout the period of 2012 to 2014. The proportion of inno-
vative SMEs in the industrial sector is 53.5%. 37.4% of SMEs were engaged in product
and/or process innovation while 40.5% were engaged in organization and/or marketing
innovation throughout the period of 2012 to 2014 (www.kobi.org.tr, 2017).

SMEs can keep themselves updated with existing and emerging technologies through
changes in customer requests, developments in suppliers, the Internet, exhibitions and
conferences, academic publications, and chambers and professional associations. It is
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very important for an enterprise to choose technological innovations that are in harmo-

ny with its skills, strategies and objectives.

4. Technology Use by SMEs in Organized Industrial Zone in Samsun
4.1. Research Objective and Significance

The aim of this study is to examine the level of technology use by small- and medi-
um-sized enterprises operating in the manufacturing industry sector in the Organized
Industrial Zone in Samsun and to analyze the relationship between technology use and
enterprise size using chi-square analysis.

According to the Samsun Chamber of Commerce and Industry, 8% of industrial enter-
prises are located in the Black Sea Region, 2% of which operate in the city of Samsun.
The number of industrial enterprises registered under CCI in Samsun is 2.358. In terms
of the level of industrial activity in the Black Sea Region, Samsun ranks first with a rate
of 21.52% (www.samsuntso.org.tr, 2017). As Samsun is the most important industrial
center of the Black Sea region, “Samsun Manufacturing Industry” was chosen as the
research area. The industry sector in Samsun consists mainly of manufacturing industry.
From this point of view, the study is important in terms of examining technology use,
which plays a critical role in the success of manufacturing activities of SMEs in Samsun.

4.2. Research Limitations

The limitations of the research are that it was carried out only on SMEs operating in
the manufacturing industry sector in the city of Samsun and that convenience sampling
method was used to select the SMEs included in the study. The study population con-
sists of all small- and medium-sized enterprises operating in the manufacturing industry
sector in the Organized Industrial Zone in Samsun. The study sample consists of enter-
prises that agreed to participate in the survey. Those that did not agree to participate in
the survey were not included in the study. The names were not specified to protect the
confidentiality of the individuals to whom the questionnaire was applied.
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4.3. Method
4.3.1 Population and Sampling Procedures

Data were collected from 131 enterprises. The study population consists of a total of
621 manufacturing industry enterprises (577 micro/small-sized and 44 medium-sized
enterprises) operating in the Organized Industrial Zone in Samsun in 2017. Including
at least 20% of the study population, study sample consists of a total of 131 enterprises
selected through convenience sampling method.

4.3.2 Data Collection

Face-to-face interviews were conducted to collect data and questionnaire forms were
used to measure the research variables. Enterprises included in the study were visited in
March and April of 2017 and informed of the nature and purpose of the survey to make
sure that representatives of enterprises answered the questions accurately.

The survey consisted of 31 questions in 3 sections; “demographic information,” “ in-
formation on enterprise” and “technology use by enterprises.” Some of the questions
related to technology use were based on those used by Kazan and Uygun (2002). The
survey included multiple choice and Likert-type questions.

4.3.3. Statistical Analysis

Frequency values of participants’ responses were calculated in terms of n and % by per-
forming a frequency analysis. Cross tables were generated to examine the relationship be-
tween the frequency values and the variables, and an independence check was performed
on the cross tabs using a chi-square test (x* Pearson Chi-square values (x?) were calcu-
lated for frequencies above 5 and Likelihood Ratio-square values (LR y?) were calculated
for those below 5. For cross tabulations 2x2, Phi coefficient was used to a measure of
dependence based on chi-square used for nominal-nominal, nominal-ordinal, or ordi-
nal-nominal variables. For cross tabulations larger than 2x2, Cramer’s V Coeflicient (V)
was used instead of Phi coefficient. These coefficients consider the strength of the relation-
ship between the variables in question on a scale of 0.0 (complete independence) to 1.0
(complete dependence). In all tests, a significance level o of 0.05 was used. All statistical
analysis was performed using SPSS v.24 (IBM Inc., Chicago, IL, USA).
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4.4. Research Findings

4.4.1. Frequency Distribution Analysis Results

Enterprise managers (55.7%), staff (29%) and owners (15.3%) participated in the
study. 4.6% of participants are between the ages of 18-24, 74.1% between the ages of
25-44 and, 21.3% 452years of age. 63.4% of participants are male and 36.6% female.
Of participants, 38.2% have a high school degree, 32.8% an associate degree, 12.2% a
secondary school degree, 10.7% a bachelor’s degree, 5.3% a primary school degree and
0.8% a master’s degree.
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Figure 1. SMEs and Fields of Activity in the Research Area

The first three fields of activity of SMEs are Wood and Furniture Industry (21.4%),
Metal Processing-Steel Construction-Casting Industry (13.7%) and Apparel Manufac-
turers Industry (10.7%).

Of SMEs participating in the survey, 38.2% were established between 1991 and 2000,
24.4% between 2001 and 2010, 16.8% between 1970 and 1980, 13.7% between 1981 and
1990, and 6.9% between 2010 and 2016. 58% of these enterprises are limited companies,
16% sole proprietorship, 15.3% joint stock companies and 10.7% family-owned businesses.
94.7% of SMEs are based on domestic capital, 0.8% on foreign capital and 4.5% on both
domestic and foreign capital. Of SMEs, 78.6% are small-sized enterprises with 1 to 49 em-
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ployees and 21.4% medium-sized enterprises with 50 to 249 employees. 92.4% of SMEs
are run by owners and 7.6% by professional managers. While the majority of manufacturing
SME:s in Samsun (77.1%) operate in national markets, only 3.1% operate in international
markets. The proportion of those who operate in both markets is 19.8%.

63% of SMEs surveyed evaluate the features, and pros and cons of the existing tech-
nology before making a decision about technological innovations. 26% of SMEs assess
the cost, and levels of quality and performance expected from a new technology. 17%
of SMEs examine financial resources to determine which ones to apply before making a
decision about technological innovations. 11% of SMEs make decisions by evaluating
the number of technical staff, and their knowledge, experience and skills. 10% of SMEs
assess their current situation in the market and 4% evaluate the technologies of their

rivals before making a decision about technological innovations.

While 57.3% of SMEs do not have a technology management unit, 42.7% have a
technology management unit managed by owners/partners (26.7%), professional and
technical experts (13.0%) or any staff (3.1%). 58%, 8.4% and 33.6% of SMEs describe
the current state of their manufacturing technologies as “new,” “obsolete” and “mod-
ern,” respectively, indicating that the manufacturing technologies of SMEs operating in
the manufacturing sector in Samsun is new.

Almost all enterprises (92.4%) state that they keep themselves updated with the lat-
est manufacturing technologies in order to meet customer demands and to keep up
with technological innovations. Sources of information on technological innovations
for 65.6%, 16.0% and 10.7% of SME:s are exhibitions, websites and sectoral publica-
tions, respectively. 58.8% of SMEs did not undergo technological change last year while
those that underwent technological change last year (41.2%) implemented it on their
manufacturing functions (68.7%), accounting-financing (24.4%), marketing (4.6%)
and R&D (2.3%). SMEs that underwent technological change in their manufacturing
functions implemented it as Computer Supported Manufacturing (43.5%), Just-in-
Time Manufacturing/Lean Manufacturing (31.3%), Flexible Manufacturing Systems
(12.2%), Computer Aided Design (10.7%), Material Requirements Planning (1.5%)
and Cellular Manufacturing Systems (0.8%). 96.9% of SMEs that participated in the
survey responded “yes” to the question “Do you think that the technological changes
and innovations recently undertaken by your enterprise have improved the efficiency of
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the enterprise?” Only 3.1% of SMEs asserted the contrary. According to manufacturing
SMEs operating in Samsun, the main reason for the implementation of technologi-
cal change is customer preferences (52.7%), increasing profitability by reducing costs
(26.7%), new product development (15.3%), and maintaining and increasing market

share (5.3%).

69.5% of SMEs use computer technologies in their production lines. 51.9% of SMEs
have difficulty in recruiting and retaining a qualified workforce in the face of techno-
logical innovations while 48.1% do not have this problem. A large majority (85.5%) of
SME:s state that they have achieved their planned production capacity that they set for
themselves at the time they were established. SMEs engage in low levels of R&D, which
is a modern approach to management. 61.1% of SMEs do not conduct R&D activities.
84% of SME:s state that they manufacture their products according to quality standards
(TSE, ISO 9000, CE) while 16% of SMEs do not have quality standards.

61.1% of SMEs state that their Capacity Utilization Rates (CURs) in manufactur-
ing processes are between 60% and 80%, followed by enterprises (26.7%) with active
CURs ranging from 80% to 100%. The CURs of 8.4% and 3.8% of SMEs range from
40% to 60% and below 40%, respectively. Factors preventing SMEs from operating at
full or close to full capacity is financing (29.8%), shortages in raw materials and sup-
plies (26%), difficulty in recruiting a qualified labor force (22.1%), inadequate demand
(18.3%) and technological inadequacy (3.8%). SMEs state that the factors leading to
disruption of manufacturing activities are financing (29.8%), difficulty in the supply of
raw materials of high quality (26%), recruiting and retaining a qualified workforce in
the face of technological innovations (21.4%), inadequate demand (14.5%), problems
arising from supply sources (7.6%) and technological inadequacy (0.8%), indicating
that the technological conditions of SMEs in the manufacturing industry in Samsun are
sufficient as well as new.

SMEs make production plans based on the data of the previous year (55%), intermedi-
ary and customer feedback (35.2%) and scientific demand-estimation methods (9.9%).
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4.4.2. Chi-square Test Results in Cross-Tabs

Table 1. Enterprise size-dependent distribution of answers to the question “Which market does the

enterprise operate in?” and comparative results

Enterprise size C R
- ) ramer’s
small | Medi- | e | IR \4
um
. |n 88 13 101
Domestic
_ % 672 | 99 | 771
Which mar.ket does Interna- | n 4 0 4 22.964 0.444
the enterprise operate | | 5
in? tional % 3.1 0.0 3.1 0.000*** | 0.000***
n 11 15 26
Both
o %| 84 | 115 | 198

** statistically significant (p<0.001)

Table 1 shows that the type of market in which enterprises operate varies according to

their size (p <0.001). Cramer’s V coefficient indicates an association of about 44.4%

between the type of market in which enterprises operate and their size.
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Table 2. Entegpm’se size-dependent distribution of r;spames to the question “which one of the fol-

lowing is carried out by the enterprise before making decisions about technological innovations?” and

comparative results

Enterprise Size LR y? | Cramer’s
\4
Small | Medium | Total
Features, and pros and cons of n |53 10 63 33.597 |0.514
& 2 existing technology are evalu- % 405 |7.6 48.1 (0.000***)
59 |ated.
3
2 § Cost, and levels of qualityand |n |23 |3 26
'g 2 performance expected from a % |17.6 12.3 19.8
© .8 | new technology are assessed.
éb %‘35& Financial resources are evalua- n |17 0 17
s & & ted to determine which ones to | o, | 13.0 | 0.0 13.0
= E 2 |apply.
e B < -
% & 8| The number of technical staff, n |6 5 11
f £ 7| and their knowledge, experience |0 | 4.6 |3.8 8.4
° ,% and skills are evaluated.
§ £ | The current state of the enterpri- |n | 4 6 10
5 ‘g se in the market is evaluated. % 13.1 |46 7.6
§ 2 | Technology of competitors is n |0 4 4
analyzed. % 0.0 |3.1 3.1

**%* statistically significant (p<0.001)

Participants’ responses to the question “which one of the following is carried out by the

enterprise before making decisions about technological innovations?” vary by 51.4%

according to enterprise size (p<0.001; Table 2).

397



A RESEARCH ON TECHNOLOGY USAGE BY SMEs OPERATING IN
THE MANUFACTURING INDUSTRY

Derya Oztiirk, Yeliz Kasko Arict

Table 3. Enterprise size-dependent distribution of responses to the question “who is in charge of the

technology management unit, if there is one?” and comparative results

Enterprise Size Cramer’s
- LRy
Small Medium Total \%

. n 24 11 35
2 5 o | Owner/partners
o< g L:c:i % 18.3 8.4 26.7
%22 | Anysar . : 1 !
o £ .2 ny sta
Ll i % | 23 08 > 17.836 0378
o5 2 ; : )
£ 8= Profe§s10nal and | n 8 9 17 (0.000%%%) (0.000%*%)
.2 % 7, | technical expert | % 6.1 6.9 13.0
o £ =
235 | Loone n 68 7 75

- % 51.9 53 57.3

*H% statistically significant (p<0.001)

Participants responses to the question “who is in charge of the technology management
unit, if there is one?” vary by 37.8% according to enterprise size (p<0.001; Table 3).

Table 4. Enterprise size-dependent distribution of responses to the question “how would you describe

the current state of your manufacturing technology?” and comparative results

Enterprise Size Cramer’s
. LRy
Small | Medium | Total v
2 § o Modern | n 30 14 44
-0 5.8% % 22.9 10.7 33.6
8% 28N 62 14 76
8o 883 W 1 8.288 0.218
3 —,‘E s L‘é £ % 47.3 10.7 58.0 ) y
© 5}
B % = g 2| Obsolete | n 11 0 11 (0.016%) (0.044%)
o
TSR % | 84 0.0 8.4

¥ statistically significant (p<0.05)

Participants’ responses to the question “how would you describe the current state of

your manufacturing technology?” vary by 21.8% according to enterprise size (p<0.005;

Table 4).
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Table 5. Distribution of responses to the questions ‘are you able to keep yourself updated with the la-
test manufacturing technologies for your enterprise?” depending on enterprise size and on the responses
to the question “are you able to achieve the planned production capacity that you set at the time the

enterprise was established?” and comparative results

Enterprise Size

Small | Medium | Total X Phi

7:3 % Owner/partners n 26 25 121
< 5 % 73.3 19.1 92.4 17.836 0.378
8= n 7 3 10 (0.000%%*%*) (0.000%**)
o = Any staff
% % 5.3 2.3 7.6
© & | Are you able to achieve the planned production capacity that you set at the
2 £ Oltime th i blished?
2’ E g |time the enterprise was established!
5 @ Professional and | 0 104 17 121
E § technical expert | o | 794 13.0 92.4 0.242 0.045
‘E & | Noone n 8 2 10 (0.622) 0.628

% 6.1 1.5 7.6

Table 5 shows that there is no correlation between the ability of enterprises to keep
themselves updated with the latest manufacturing technologies and their size (p> 0.06).
Participants’ responses to the question “are you able to keep yourself updated with the
latest manufacturing technologies for your enterprise?” did not vary according to their
responses to the question “are you able to achieve the planned production capacity that
you set at the time the enterprise was established?” (p>0.05).
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Table 6. Enterprise size-dependent distribution of responses to the question “how do you keep yourself

updated with the latest manufacturing technologies?” and comparative results

Enterprise Size
, | Cramer’s
Small | Medi- | Total | LRY v
um
w Publications (Sectoral n |10 4 14
= g .
g & % |publications + TUBI-
5 E.8 TAK.STRCT) % 7.6 |3.1 10.7
= 38 9
&= g Exhibitions n |67 19 86 6 4
225 %511 |145 |65 |+P0 0142
s = 8
= 1 2 21 0.402 0.448
Z* § %ﬂ Websites n Ee ( ) |( )
S Z 3 % 145 |1.5 16.0
E 23
10

Io _gm Nowhere n |7 3

= % |5.3 2.3 7.6

Platforms by which enterprises keep themselves updated with the latest manufacturing
technologies do not vary according to enterprise size (p>0.05; Table 6).

Table 7. Enterprise size-dependent distribution of responses to the question “did your enterprise

undertake any technological change last year? and comparative results

Enterprise Size

Small | Medi- | Total Ve Phi
um
Yes L1 38 16 54
Did your enterprise undertake any % | 29.0 122 | 41.2 | 0.376 | 0.169
technological change last year? No n 65 12 77 1 (0.054) | (0.054)
% | 49.6 9.2 58.8

Table 7 shows that participants’ responses to the question “did your enterprise under-
take any technological change last year?” do not depend on enterprise size (p>0.05).
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Table 8. Enterprise size-dependent distribution of responses to the question “do you think that the

technological changes and innovations recently undertaken by your enterprise have improved the

efficiency of the enterprise?” and comparative results

Enterprise Size IRy’ | Phi
Small | Medium | Total
Do you think that the technological | Yes | n 99 28 127
changes and innovations recently % | 75.6 21.4 96.9 | 1.958 | 0.093
undertaken by your enterprise have
improved theiélciency 0? the enter- o ;0 ! k ! (0.162) | (0.290)
prise? 3.1 00 | 3.1

Participants’ responses to the question “do you think that the technological changes and

innovations recently undertaken by your enterprise have improved the efficiency of the

enterprise?” do not vary according to enterprise size (p>0.05; Table 8).

Table 9. Enterprise size-dependent distribution of responses to the question “which of the following

is the main reason for the technological change undertaken or planned to be undertaken by your

enterprise?” and comparative results

Enterprise Size

Cramer’s
. 2
Small Medi- | To- LRy v

um tal
o o e Change in customer | n | 61 8 69
S¢Skt references % | 46.6 6.1 52
@83 % « |Increasing profita- | n | 30 5 35
% 2 8 5 2 |bility by reducin
SEgg a | VIS ool 200 38 1267 21046 | 0434
ER-E .
o g gb_g o New product devel- | n 8 12 20 0.000%** | 0.000***
5 § 5.2 3 |opment %| 61 | 92 |153
5 g 5 g Maintaining and n| 4 3 7
'§ g ED% increasing market % | 3.1 23 53

share

% statistically significant (p<0.001)

Table 9 shows that participants’ responses to the question “which of the following is

the main reason for the technological change undertaken or planned to be undertaken
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by your enterprise?” vary by 43.4% according to enterprise size (p<0.001). The main

reason for technological change in small-sized enterprises and medium-sized enterprises

is customer preferences and new product development, respectively.

Table 10. Enterprise size-dependent distribution of responses to the question “do you have difficulty

in finding a qualified workforce in the face of technological innovations?” and comparative results

Enterprise Size
Small | Medi- | Total | %’ Phi
um
b Hculty in findi Yes [n 57 11 68
Do you have di cu.ry in finding a % 435 8.4 519 | 2273 | 0132
qualified workforce in the face of N 46 7 &
technological innovations? on (0.132) | (0.132)
% 35.1 13.0 48.1

There is no correlation between participants’ responses to the question “do you have

difficulty in finding a qualified workforce in the face of technological innovations?” and

enterprise size (p>0.05; Table 10).

Table 11. Enterprise size-dependent distribution of responses to the question “what is the capacity

utilization rate (%) of your enterprise in manufacturing process?” and comparative results

Enterprise Size Cramer’s
. LRy
Small | Medium | Total \%
§ ‘:‘? Below |n 57 11 68
%\%\ § 40 % 3.8 0.0 3.8
4 (1
E~Ey n | 11 0 11
gg\: 2 8 40-60 1 e T 00 | 84 | 17134 | 0341
- S 5 s 080 67 13 80 | (0.001*%) | (0.002*%)
&g g~ % | 51.1 9.9 | 61.1
R
= = g 80 — n 20 15 35
5 0 100 % | 15.3 11.5 26.7

**, statistically significant (p<0.01)

Participants’ responses to the question “what is the capacity utilization rate (%) of
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your enterprise in manufacturing process?” vary by 34.1% according to enterprise size

(p<0.01; Table 11).

Table 12. Enterprise size-dependent distribution of responses to the question “are you able to achieve
the planned production capacity that you set at the time the enterprise was established?” and compa-

rative results

Enterprise Size
- 2 Phi
Small | Medi= gy | TRX '
um

Are you able to achieve the planned Ves |1 85 27 112
production capacity that you set at S o | 64.9 206 | 855 | 4391 0.162
the time the enterprise was estab- n 18 1 19 |
i 0.036%) | (0.064)
fished? Nolo | 137 | 08 | 145

¥, statistically significant (p<0.05)

According to Table 12, participants’ responses to the question “are you able to achieve

the planned production capacity that you set at the time the enterprise was established?”
p p p y p

vary according to enterprise size (p<0.001). Phi coeflicient indicates that there is a corre-

lation of about 16.2% between participants’ responses and enterprise size.

Table 13. Enterprise size-dependent distribution of responses to the question “what is the most impor-

tant factor preventing you from operating at full or close to full capacity?” and comparative results

Enterprise Size
i- LR 2 Phi
Small | Medi- | gy | TRX ‘
um
- - Technological inade- n 4 1 5
EE2 | quacy %| 31 | 08 | 38
8= 8 n 21 3 24
a2
g i ; } Inadequate demand % | 16.0 23 183
g £ = g Shortagesinrawmate- |n | 27 7 34 | 2311 | 0131
E §L§ S | rials and supplies % | 20.6 53 26.0 | (0.679) | (0.693)
= 2 =73 Difficulty in recruiting |n | 23 6 29
g 5 & a qualified labor force % | 17.6 4.6 22.1
£ 53
=85 | . n | 28 | 11 | 39
Financing % 214 | 84 | 2938
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Table 13 shows that participants’ responses to the question “what is the most im-
portant factor preventing you from operating at full or close to full capacity?”” do not
vary according to enterprise size (p>0.05).

Table 14. Enterprise size-dependent distribution of responses to the question “what is the most impor-

tant factor causing the disruption of manufacturing activities?” and comparative results

Ent ise Si ’s
n erpn'se ize LR 42 Cramer’s
Small | Medium | Total \Y%
Technological inade- n 0 1 1
quacy % 0.0 0.8 0.8
n 17 2 19
Inadequate demand
% 13.0 1.5 14.5
Difficulty in recruiting n 21 7 28

a qualified labor force in

the face of technology % 16.0 5.3 21.4 5.568 0.213

Problems arising from n 8 2 10 (0.351) | (0.312)
supply sources % | 6.1 1.5 7.6
Difhiculty in the supply | n 28 6 34

of raw materials of high

quality % | 214 | 46 | 260

n 29 10 39
% 22.1 7.6 29.8

Participants’ responses to the question “what is the most important factor causing

What is the most important factor causing the
disruption of manufacturing activities?

lack of funding

the disruption of manufacturing activities?” do not vary according to enterprise size

(p>0.05; Table 14).
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Table 15 Enterprise size-dependent distribution of responses ro the question “do you use computers in

your production line?” and comparative results

Enterprise Size ) .
Small | Medium | Total X Phi
n 67 24 91
Yes
Do you use computers in your % | 51.1 18.3 69.5 4.43 0.184
production line? n | 36 4 40 | (0.035%) (0.035%)
No
% | 27.5 3.1 30.5

* statistically significant (p<0.05)

Table 15 shows that computer use by enterprises in their production lines varies accord-
ing to enterprise size (p<0.05). Phi coeflicient shows that there is a correlation of about
18.4% between computer use by enterprises in their production lines and enterprise
size, indicating that medium-sized enterprises use computers in their production lines
more than do small-sized enterprises.

Table 16. Distribution of responses to the question “do you use computers in your production line?”
depending on responses to the questions “are you able to achieve the planned production capacity that
you set at the time the enterprise was established?” and “does your enterprise engage in R&'D activi-

ties?” and comparative results

Yes No Total X2 Phi

Are you able to achieve the planned production capacity that you set at
the time the enterprise was established?

3 n 84 7 91
> Yes
e % 641 53 695 11151 0.292
£ s n 28 12 40 (0.001%)  (0.001%%)
o, s No
g 2 % 21.4 9.2 30.5
Q
; -:é Does your enterprise engage in R&D activities?
=R
3 & n 25 66 91
S, Yes
8 % 19.1 50.4 69.5 16.459 0.354
N n 26 14 40 (0.000***)  (0.000***)
o
% 19.8 10.7 30.5

405



A RESEARCH ON TECHNOLOGY USAGE BY SMEs OPERATING IN
THE MANUFACTURING INDUSTRY

Derya Oztiirk, Yeliz Kasko Arict

** statistically significant (p<0.01); *** statistically significant (p<0.001)

Table 16 shows that participants’ responses to the question “do you use computers in
your production line?” vary by 35.4% according to whether or not the enterprise engag-
es in R&D activities (p <0.001). Computer use in production line is twofold higher in
enterprises with R&D activities than in those with no R&D activities (p <0.001), which
does not depend on enterprise size (p>0.05). Nearly half of both small-sized and medi-
um-sized enterprises state that they can keep themselves updated with the latest techno-
logical innovations in production even though they do not engage in R&D activities.
Participants’ responses to the question “do you use computers in your production line?”
do not vary by 29.2% according to the question “are you able to achieve the planned
production capacity that you set at the time the enterprise was established?” (p <0.001).

Table 17. Enterprise size-dependent distribution of responses to the questions do you engage in R&D

activities?” and “do you have quality standards for your products?” and comparative results

Enterprise Size
Small | Mediv [ppy | 1| Phi
um
Yes 12 40 11 51
Do you engage in R&D % | 30.5 8.4 | 389 | 0.002 0.004
activities? No B 63 17 80 | (0.965) | (0.965)
% | 48.1 13.0 | 61.1
Ves n 82 28 110
Do you have quality standards % | 62.6 214 | 84,0 | 11.144 0.228
for your products? No 21 0 21 1 (0.001%) |
% | 16.0 0.0 16.0

** statistically significant (p<0.01)

Table 17 shows that participants’ responses to the question “do you engage in R&D
activities?” do not depend on enterprise size (p>0.05), however, they vary by 22.8%
according to the question “do you have quality standards for your products?” (p<0.01).

5. Conclusion

This study examined the use of technology by SMEs operating in the manufacturing
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industry in the Organized Industrial Zone in Samsun. The manufacturing technology
of more than half the SMEs is new. Almost all SMEs keep abreast of the latest manu-
facturing technologies through exhibitions, websites and sectoral publications in order
to meet customer demands and to keep up with technological innovations. Last year,
41.2% of SMEs undertook technology change, 68.7% of which was realized in produc-
tion functions, which can be considered an important step towards creating a contem-
porary SME philosophy in our country. 43.5% of SMEs that undertook technology
change in production functions (68.7%) implemented it on Computer Aided Manu-
facturing (CAM). 96.9% of SME: state that the technological changes and innovations
recently undertaken have improved the efficiency of the enterprise, which is important
in terms of both tangible increase in productivity of enterprises with the use of advanced
technology and their positive attitudes towards technology.

SMEs engage in low levels of R&D, which is a modern approach to management.
61.1% of SMEs do not conduct R&D activities. Engaging in technology-based R&D
activities is imperative for SMEs in today’s competitive conditions. SMEs should be
encouraged to engage in R&D activities, which should be regulated in the context of
potential benefits and technological advances. In addition, effective support mecha-
nisms should be put in place as soon as possible in order to establish “techno parks”
where intensive R&D activities are carried out. Despite the low level of R&D activities,
69.5% of SMEs use computer technologies in their production lines.

The proportion of SMEs with no quality standards is 16%. In-house structural reg-
ulations such as ISO 9000 and CE Mark, are of great significance for enterprises in
terms of investment modernization, production efficiency, use of advanced technolog-
ical systems, and compliance with international norms and standards in products. The
Capacity Utilization Rates (CURs) of 61.1% of SMEs are between 60% and 80% in
manufacturing processes. The most important factor preventing SMEs from operating
at full capacity and leading to disruption of production activities is financing. 9.9% of
SMEs make production plans based on scientific demand-estimation methods. In other
words, most SMEs do not benefit from scientific demand-estimation methods - which
is a modern understanding of management - to make productions plans. Enterprises
should make use of scientific demand-estimation methods in production planning ac-

tivities in order to be able to use their resources efficiently.
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KADIN GIRISIMCILIGININ BILINMEYEN
YONU

THE UNKNOWN SIDE OF WOMEN
ENTREPRENEURSHIP

Mine Halis

Abstract

Entrepreneurship is one of the key indicators and drivers of economic development. The share of women
in the economic life that constitute half of the country’s population nowadays and in the world that
is approaching this level is important. It is seen that in every period of history, women are involved in
economic life, but these activities are limited to some sectors and activities. With today's increasingly
complex economic relations and the change in patriarchal social structures, women's position in social
life and their perception of them have also changed, and more and more women are beginning to take
an active role in business life.

1. Giris

Girisimcilik ekonomik kalkinmanin énemli gdstergelerinden ve itici giiglerinden biri-
dir. Giiniimiizde iilke niifusunun yarisint olusturan, diinyada da bu orana yaklasan sa-
yida bulunan kadinlarin ekonomik hayattaki pay1 6nemli diizeydedir. Tarihin her déne-
minde kadinlarin ekonomik hayatta yer aldiklari goriilmektedir ancak bu faaliyetler bazi
sektor ve faaliyetlerle sinirlt kalmistr. Giintimiizde karmagiklasan ekonomik iliskiler ve
ataerkil toplumsal yapilarindaki degisimle birlikte kadinlarin sosyal yasamdaki konumu
ve onlara iligkin bakis acis1 da degismis, her gecen giin daha fazla kadin is hayatunda akdif
rol almaya baglamugtir.

Kadinlarin girisimci olarak is hayatna atilmalari, 1950’ler sonunda uluslararas isgiicii
hareketlerinin iilkeler arasinda yogunlagsmasiyla birlikte belirgin bir sekilde goriiliir hale
gelmesine ragmen, iilkemizde kadin girisimciligin 6zellikle 1980’li yillardan baslayarak
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hiz kazandig: bilinmektedir. Kadin girisimci sayist son yillarda gerek diinya genelinde
gerekse Tiirkiye'de giderek artmaktadir. Ancak cinsiyet farkliliklari acisindan bakildigin-
da erkek girisimci oraninin kadin girisimci oranindan daha yiiksek oldugu gériilmekte-
dir (Zhang vd., 2009:94). Kadinlarin kiiresel isgiiciiniin% 40'1n1 olusturmasi ve yillik
titketici harcamalarinda yaklagik 20 trilyon $la diinya ekonomisinin itici giicii olarak
onemli bir rol oynamalarina ragmen, is kurma ve yonetme siireclerinde erkeklerin geri-
sinde kaldiklar1 bilinmektedir. Tiirkiye'de her 100 girisimciden sadece 28’inin kadin ol-
dugu belirtilmistir. Diinyanin bir¢ok tilkesinde kadin girisimci sayisinin erkek girisimci
sayindan diisitk olmasinda cinsiyetin ana etken oldugunu ifade edilmigtir (Ulukdy ve
Demireli, 2014).

Vatandaglarinin girisimcilik potansiyellerini ortaya koymaya imkéin saglayan tlkeler
hizli bir ekonomik biiyiime yasamakrtadirlar. Kadinlarin da cinsiyetlerinden ayr1 olarak
girisimcilik potansiyelini kullanmak, bir¢cok toplum icin refah ve biiyiime kaynag: olus-
turabilir. Bir iilkede kadin girisimciligin éneminin farkina varilmamis olmas, o iilkenin
ekonomik biiyiime potansiyelini etkili kullanmadigi seklinde yorumlanabilir. Kiiresel
rekabette Gstiinlitk kazanabilmek i¢in kadin girisimciligin de desteklenmesi ve basari-
It bir gekilde hayata gecirilmesini saglanmalidir. Boylesi bir destek kalkinma agisindan
ivme artigt saglayabilir. Ciinkii giintimiizde ekonomik alanda yaganan gelismeler cerce-
vesinde, is hayatinda kaulimi yetersiz olan, bilgi, beceri ve yeteneginden yeteri kadar
yararlanilmayan kadinlarin is hayatina biiyiik oranda katilmasi ve daha etkin rol almast
hem gelisen, hem de gelismekte olan ekonomiler icin kritik bir 6nem tagimaktadir.

Kadin girisimci kavrami farkli yorumlara agik bir durum arz etmekeedir. Bazilari igletme
kurucusu kadinlart girisimci olarak tanimlamakrtayken, bazilar1 da iilkemizdeki bir¢ok
isletmenin kurucusu olarak goziiken kadinin aslinda, o ailenin erkek iiyeleri icin bir
paravan gorevi yapugi ve isletmede herhangi bir gorevi olmadigindan dolay1 girisimci
olarak tanimlanamayacaklarini soylemistir.

Kadin girisimciligi; kadinlar tarafindan kurulan ve ydnetilen girisim faaliyeti olarak tarif
edildigi gibi, isletme sahipliginin yant sira, ana sorumlulugu ve karar verme giicii de
kadinlara ait olan olusumlar olarak da nitelendirilmekeedir (Hoque, vd, 2013). Kadin
girisimci; piyasa sartlari icinde hesaplanmuis riskleri goze alarak, dogrudan dogruya paza-
ra yonelik, nakde doniisebilen mal ve hizmet iiretip satan, kendi isinin sahibi olup vergi
kayd: bulunan, TESK’e, Esnaf ve Sanatkarlar Odasina veya TOOB odalarina iiye olan
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veya sosyal giivenlik kurumunun semsiyesi altinda yaninda bagka kisileri istihdam eden
kisi olarak da tanimlanmustir. (Arikan, 2004’den akt., Giirol ve Yildirim, 2000)

Girisimci kadin tanimini asagidaki sinirlandirmalar igerisinde yapmak da miimkiindiir

(Ecevit, 1993):

1. Ev dist bir mekanda, kendi adina kurdugu isyeri olan;

2. Bu igyerinde tek bagina veya istthdam ettigi diger kisilerle calisan ve/ veya isin sahibi
olmasi sifatiyla ortaklik kuran;

3. Herhangi bir mal veya servisin iiretilmesiyle ilgili faaliyetleri yiiriiten, bu mal veya
servisin daglim, pazarlama ve satigini yapan/ yaptiran;

4. Isi ile ilgili olarak iliskiye girmesi gereken kisi, 6rgiit, kurum ve kuruluslarla kendi
adina iliski kuran;

5. [s siirecinin 6rgiitlenmesi, mal ve hizmet iiretiminin planlanmas, isyerinin isletilme-
si, kapatilmasi veya isin gelistirilmesi konusunda kendisi karar veren,

6. Isinden elde ettigi kazancin yatrim ve kullanim alanlart iizerinde s6z sahibi olan

kadindir

2. Girisimcilikte Cinsiyet Faktorii

Kadin ve erkek girisimciler arasinda bir¢ok benzer nokta bulunmasina ragmen dikkat
gekici farkliliklar da goze carpmaktadir. Bu farkliliklar, ise baglama nedenlerinden, ilgi
duyduklar: alanlardan baglayarak, girisimcilik siirecinde yasanan tecriibelere kadar uzan-
maktadir. Cinsiyetler arasindaki bu farklarin dogasi ve gercekligi, hem biyolojik temelli
hem de kiiltiirle iliskili ve gorecelidir. Bu farkliliklara kisaca deginmek gerekirse bunlari
asagidaki alt bagliklarda inceleyebiliriz. Boylelikle kadinlarla erkeklerin hayatin her ala-
ninda oldugu gibi girisimcilik siireclerinde de karsilagtigimiz farkli tutum ve davranigla-
rinin nedeni daha iyi anlagilacakur.

Biyolojik ve Fiziksel Farklar

Bilim insanlari uzun yillardir kadin ve erkeklerdeki psikolojik ve fiziksel farkliliklardan
doganin (genler) ve ¢cevrenin (kiiltiir) ne derece etkili oldugunu belirlemeye ¢aligmakta-
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dirlar. Buna ragmen, bu iki faktoriin katkilarini dogru bir sekilde tanimlayict cevaplara
heniiz sahip degiliz. Ancak bazi etmenler belirli kesinlik derecesiyle genetik faktdrlere
atfedilebilir. Ornegin, saldirganlik ve baskinlik 6zellikleri genellikle y kromozomu ve
testesteron hormonu ile iliskilidir. Fakat bu davraniglarin nedeni kadin ve erkeklerin
farkli sosyal rolleri vasitast ile agiklanabilmektedir. Cinsiyet hayli belirgin bir degisken-
dir, kisinin belirgin bir 6zelligidir, bu da kadin ve erkeklerdeki farklt davranigsal beklen-

tilere ve sonuglara neden olur.

Ortalama bir erkegin bedeni kadinlarinkinden daha (%10 daha agir, %7 daha uzun,
%30 daha giiclii) biiyiikeiir. Erkeklerin kas dokular: kadinlarinkinin yaklasik iki katidir.
Erkelerin kani daha ¢ok hemoglobin igerir ve solunumlari daha derindir. Kadinlar anne
karnindan yetiskin olana kadar daha fazla ayakta kalma direncine sahiptirler. Kadinlarin
erkeklere kiyasla yaklagik 7 yillik daha fazla yagsam siireleri vardir. Hatta geligmis tilke-
lerde bile ortalama olarak kadinlarin erkeklerden 4 yil daha uzun yasam siireleri vardir.
Erkekler kadinlarla kargilagtirildiklarinda daha biiyiik sayida hastalikla kargilasmakeadir-
lar. Bunlar arasinda kalp hastaliklari, viriis enfeksiyonlari, astim ve kanser bulunabilir.
Erkekler %75 daha fazla renk kérliigii, depresyon, intihar egilimi ile kargi kargtyadirlar.

Beyin Yapis1 ve Kullanimina fliskin

Beyin farkliliklart konusunda yapilan ¢aligmalar erkeklerin ve kadinlarin beynin kullani-
minda biyolojik cinsiyetin davranis ve tutumlara % 8085 etki ettigini ifade etmekredir.
Beynin boliimleri olan corpus callosum ve hipotolamus arasindaki iki fark cinsiyet ve
beyin yapist arasindaki iligkiyi ortaya koymaktadir. Corpus callosum beynin sag ve sol
yarim kiireleri arasindaki kopriidiir ve bu doku bandi kadinlarda daha genistir. Beynin
alanlari arasindaki diger kopriiler kadin beyninde daha genistir: Bunlardan biri beynin
bilingsiz alanin: birlestirir, bir digeri thalamusun iki parcasini birlestirir. Bilim insanla-
rinin varsayimi sudur: Iki yarim kiireyi baglayan lifler ne kadar biiyiikse, aralarindaki
iletisim de o oranda gii¢lii olur. Hipotalamik ¢ekirdek erkeklerde kadinlardan ortalama
2,5 kat daha biiyiikeiir. Bu ¢ekirdek beynin diger parcalarindan daha fazla androjene ve
erkek hormonlarina duyarli hiicreler icermektedir. Bu alan saldirgan ve iddiacilik davra-
niglarini iiretmekle ilgili olan iki hiicreden sinyaller almaktadir.

Beyinde veya beynin kullaniminda fonksiyonel farkliliklar vardir. Kadinlar yogunlagtik-
larinda beynin iki yarimini da birbirine bagli tutabilirler. Bu durum onlara iletisimde
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ve sozel alanda daha yiiksek performans avantaji saglar (erkeklerle kargilagtirildiginda
kiigiik de olsa), matematik, geometri v.b. problem ¢6zmeyle iligkili alanlarda da diisiik
performans getirir. Erkeklerde sag yarim kiiredeki beyin baglantlari uzakliklart ve bos-
luklari tahmin etme olanag: saglar. Beynin sag tarafi erkeklerde -bebeklerde bile- kadin-
lardan daha hizli gelisir. Bu da, erkeklerin kadinlardan daha fazla uzamsal farkindalik ve
el-gbz koordinasyonu sagladigini ifade eder. Buna kargilik kadinlarin beyindeki her iki
yarim kiireyi kullandiklarini bilinmekeedir.

Kadin ve erkeklerin beyinlerinde kimyasal farkliliklar da vardir. Ortalama erkek ve kadin
beyinlerinde farkli seviyelerde dopamine ve serotonin bulunmakrtadir. Erkekler beyin-
lerinde hizlandiricr gibi etki eden yiiksek seviyede dopamine sahiptirler. Kadinlar, bir
fren seti gibi hareket eden diisiik seviyede serotonine sahiptirler. Erkeklerin daha yiiksek
seviyede testesteron sahibi olmalari onlari daha rekabetci ve saldirgan yapar. Erkekler ki-
rict davranis ve tartismayi, kadinlar ise diyalogu tercih ederler. Ayrica erkekler, kimyasal
olarak kazanmaya daha ¢ok ihtiya¢ duyarlar.

Kiiltiirel Farkliliklar ve Cinsiyet — Rol Iligkileri

Cinsiyet (gender), kiiltiir tarafindan idare edilen cinsiyetler arasindaki sosyal iligkileri
ifade eder. Bu yiizden “cinsiyet kiiltiirii” teriminden ve bu kiiltiire bireylerin yonelimin-
den (cinsiyet-rol yonelimi) bahsedebiliriz. Kiiltiir, bir toplumda anlam ve degerlerin
yapilandirildig ve ifade edildigi normlar ve durumlarla ilgilenir. Kiileiir, alt kiiltiir ve
diger topluluklar arasinda ve bunlarin icinde erkekler ve kadinlar arasindaki giinlitk
etkilesimlerle ilgilendiginden, her zaman cinsiyet kiiltiiriin kritik bir bileseni hatta te-
mel bir parcasidir. Insanlar, cinsiyetten ayri olarak bir kisi hakkinda yetersiz bilgi sahibi
oldugunda cinsiyet rolleri temelinde degerlendirme egiliminde olurlar. Béylece, cinsiyet
bir dizi beklenti yaratir. Geleneksel olarak, toplumumuzda kadinlar: tutkulu, saldirgan,
baskin, kendine giivenen, giiglii, bireyci ve bagimsiz olmak yerine daha yetistirici, hos,
sefkatli, yumusak huylu, sicak, kibar, 6zgecil, merhametli ve bagimli olacak sekilde sos-
yallestirmekeedir.

Geleneksel olarak belirlenmis cinsiyet rol kaliplarina gére, kadinlarin erkeklere bagimli
olduklari distiniilmektedir. Kadinlarin bir kismi bu durumdan rahatsizlik duyarken ba-
zilar1 da bu durumu normal ve dogal bir durum olarak gormekte ve bu durum onlarin
sosyal konumlarini erkekler tarafindan belirlenir hale getirmektedir.
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Cinsiyet rol sosyalizasyonu yaklagimi, okul aile gibi sosyalizasyon kurumlarinin kiigiik
kizlarin duygusal yonelimli olduklarini, kiiciik erkeklerin de daha disa déniik ve bagsart
odakli olduklarini dgrettiklerini ileri siirer. Bu cinsiyet rol sosyalizasyon siirecinin, ¢o-
cuklara bebeklikten itibaren biyolojik cinsiyet ile sosyal roller arasindaki iliskiyi 6grectigi
diistiniilmistiir. Bu 6grenme, kizlar ve oglanlar, kadinlar ve erkekler nedir, ne olmali-
dirlar ve ne yapmalidirlar hakkindaki sosyal, kiiltiirel ve ideolojik inanglar tarafindan
sekillendirilir. Cogu durumda ¢ocugun biyolojik cinsiyetin hangi aktiviteyi yapacagini
veya hangi aktiviteye izin verilecegini belirler. Diger bir degisle cinsiyet hem firsati hem
de deneyimi belirler.

Bu bagliklar isiginda bakildiginda cinsiyetin davranig kaliplarini sekillendiren bir etken
oldugu agikur. Son yillarda cinsiyet farkliliklari tizerine yapilan bir¢ok ¢alismada, cin-
siyetin ayni zamanda girisimcilik davraniglari tizerinde de etkili oldugu belirlenmistir.
Cinsiyet tizerine yapilan ¢alismalar incelendiginde kadin ve erkek girisimcilerin benzer
ve farkls 6zelliklere sahip oldugu goriilmektedir (Ulukdy ve Demireli, 2014). Kadin gi-
risimciler erkek girisimcilerden farkli giidiilere sahip olup, farkli motivasyon araclarina
ihtiya¢ duymakea, farkls is alanlarina yonelmekte ve calisirken de farkli davranig bi-
cimleri sergilemektedir. Kadin ve erkek girisimciligi arasindaki farkliliklarin incelendigi
calismalarda da kadin girisimcilerin bireysel 6zellikleri, egitim diizeyi, is tecriibesi, ise
baslamadaki motivasyon kosullari, yonetim stili gibi konularda farklilik gosterdigi tespit
edilmistir (GEM, 2012).

Girisimcilige Yonlendiren Nedenler A¢isindan Kadinlar

Kadinlar: girisimcilige yonlendiren sebeplerin ne olduguna dair ¢esitli aragtrmalar ya-
pilmus, kadinlari kendi isyerlerini kurma fikrine yonlendirmede 6ne ¢ikan tek bir sebep
degil, icerisinde birgok faktoriin yer aldigi sebepler dizisi bulunmustur. Kadinlar: gi-
risimcilige yonlendiren faktdrleri hem pozitif hem de negatif, kisisel ve dis kosullarin
etkili oldugu iten ve ¢eken faktorler olarak ayirima tabi tutabiliriz. Negatif faktorler
kadinlar: girisimcilige iterken, pozitif faktorler kadinlar girisimcilige cekmektedir (Hu-
ghes, 2003).

[ten faktorler; ekonomik zorunluluk, yetersiz aile geliri veya ek gelir ihtiyaci, aileden
birinin 6liimii veya boganma gibi aile yapist ve aile ici olaylar, kabul edilemez ¢aligma
kosullar, kadin ve erkek calisanlar arasindaki ticret farkliligs, mesleki ayirim, cam ta-
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van sendromu (kadinlarin {ist kademe yonetim pozisyonlarina ulagmasini engelleyici
davranigsal ve drgiitsel 6n yargilardan kaynaklanan gériinmez yapay engeller), terfideki
engellemelerin neden oldugu isteki hayal kiriklig1 gibi nedenlerdir. Ttiim diinyada kadin-
lar erkeklere kiyasla ekonomik yénden dezavantajli gruptur. Dolayisiyla gelir elde etme
gereksinimi, igsizlik ve diger ekonomik segeneklerin yoklugu da kadinlar girisimcilige
iten 6nemli faktorlerdendir.

Kadinlari girisimcilige ¢eken faktdrler; yasam memnuniyetini artirma potansiyeli, eko-
nomik bagimsizlik, basar1 ve kendini gerceklestirme ihtiyaci, kendi patronu olma ve
kendi hayatini kontrol etme arzusu, hirs, deneyim kazanma arzusu, bir faaliyet alanina
duyulan ilgi, sosyal hedefler, esnek ¢aligma saatlerine duyulan ihtiyag, kendisi veya ailesi
icin daha fazla mali bagimsizlik ve gelir elde etme arzusu, kisisel gelisim gibi nedenlerdir.

Bunlar genel olarak siniflandirilsa da, kadinlarin girisimcilik faaliyeti baglatmasin-
da etkili olan unsurlar1 belirlemek i¢in yapilan aragtirmalarda, aragtirmanin ele aldig
faktorlere, ekonomik farkliliklara ve kiiltiirel yansimalara gére de farkli sonuglar elde
edilmigtir. Sonuglardaki 6nem derecesi farklilagsa da kadinlar, diinya genelinde kotii
ekonomik kosullar, yiiksek issizlik oranlari ve bosanma (Jalbert, 2000’den aktaran Ilter,
2008), basarili olma istegi, bagimsizlik ve kendini gergeklestirme arzusu, i¢ kontrol,
azim ve zorluklarla miicadele ederek kendi beceri ve deneyimlerini gelistirmek gibi i¢sel
tetikleyiciler (Akehurst vd, 2012) ve kendi patronu olma (Oztiirk ve Arslan, 2016) gibi
nedenlerden dolay: girisimcilige adim atmaktadirlar.

Tiirkiye'de de kadinlari girisimcilige yonlendiren nedenlerin baginda iilkenin makroe-
konomik kogullarinin hane halk: geliri iizerinde yaratugt olumsuz etkileri azaltmanin
bir cabasi olarak kiiciik isyeri kurma girisimleri gelmektedir. Bu egilimin ilk nedeni
kadinlarin haneye ek gelir saglamak amaciyla kendi niteliklerini kullanmak istemeleri,
ikincisi ise, ekonomik zorluklara paralel olarak kadinlarin herhangi bir ticretli iste cals-
ma isteklerinin artisidir (Soysal, 2010).

Kadinlar: girisimcilige yonelten fakedrlerin hangileri olduguna ya da girisimcilik distin-
cesinin nasil olugtugu ve is kurma kararlarini nasil aldiklarina dair Tiirkiye'de yapilan bir
aragtirmanin sonuglarina gére de kadin girisimcilerin;

* %51’i islerini kendi istegiyle kurmustur. Bu gruptaki kadin girisimciler arasinda,
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girisimciligi uzun siiredir hayal ettigini ve hep aklinda oldugunu belirten, bagimsiz
calismak ve soz sahibi olmak icin girisimci olmak isteyen, hobisini ise déniistiiren,
meslegi is kurmasina uygun olan ve emeklilik sonrasinda kendine yeni is arayan
kadinlar yer almaktadr.

* %31 ’i isini aile destegiyle kurmus ya da girisimcilik kararini esiyle birlikte alan
kadinlardur.

* %18 ’i tesadiif sonucu ya da arkadaglarinin teklifi ile isini kuran veya 6liim ve
bosanma gibi nedenler ile yasadig1 ekonomik kriz sonrasinda girisimei olma karar:
alan kadinlardir.

Erkekler genelde daha cok kendi geleceklerini kontrol altinda tutma giidiisiiyle hareket
ederken, ki bu giidii, cogunlukla patronlariyla anlagamadiklar: i¢in veya kendilerinin
bir isi daha iyi yonetebileceklerine dair inanglari nedeniyle ortaya ¢ikmaktadir, kadinlar
ozgiir olma ve bagarma giidiileri ve yetenekli olmalarina ragmen ilerleyememe ve tist
yonetim kadrolarina getirilmemeleri gibi hayal kirikliklar: sebebiyle hareket etmektedir.

Kadinlar girisimcilige yonelten faktorlerle ilgili yapilan baska bir arastirmada ise, ilk
ti¢ neden %19,5 oranla “eckonomik bagimsizlik”, % 18,20 oranla “kendimin patronu
olma” ve %15,7’lik oranla “idealimi gerceklestirmek” olarak belirlenmistir. Kadin giri-
simciler aile ihtiyaglarini kargilamaktan ziyade ekonomik bagimsizliklarin: elde ederek,
girisimciligi bir kariyer olarak tercih etmektedirler (Oztiirk ve Arslan, 2016).

Kadinlar girisimcilige yonelten dnemli etkenlerden biri de esnek ¢alisma saatleridir.
Kadinin is hayat ile ev isleri ve aile sorumluluguna ayirmasi gereken zamani kendisinin
planlayabilmesi kadin ¢alisan icin bir avantaj olusturmakta ve kadin girisimciligin yay-
ginlagmasina da destek olmaktadir.

Kadinlarin kendi isinin sahibi olarak caligmay tercih etmesi tilke ekonomisi ve gelis-
miglik diizeyi ile de alakalidir. Gelismis ekonomilerde kadinlarin énemli bir bolimi
ticretli is¢i olarak calisirken yiiksek gelir gurubundaki tilkelerde, igveren olarak ¢alisan
kadin oran: diinya ortalamasinin iizerindedir. ABD gibi gelismis iilkelerde, gelismekte
olan iilkelere gore kendi adina ¢alisan kadin girisimcilerin yiiksek olmasinin nedenleri,
kisileri girisimcilige yonelten itici faktorlerden gok bagimsizlik istegi ve kararlari kontrol
edebilme istegi gibi cekici faktdrler olmaktadir.
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Ancak girisimcilige baglamada her iki cinsiyet grubu icin, kendileri ve ailelerini mali
olarak desteklemek, kariyer hayatlarini zenginlestirmek ve ekonomik olarak bagimsizlik
elde etmek gibi benzer nedenler de goriilmektedir (GEM, 2012).

Faaliyet gosterilen alanlar agisindan da kadin ve erkek girisimciler arasinda farklar bu-
lunmaktadir. Erkekler ¢ogunlukla imalat, finans ve ingaat veya yiiksek teknoloji gibi
teknik alanlarda tecriibe sahibiyken, kadinlar daha ¢ok servis sektoriiyle ilgili alanlar,
danismanlik, halkla iligkiler, insan kaynaklari yonetimi, sigorta, satis ve egitim gibi alan-
lar1 tercih etmektedirler. GEM, 2012 ‘in raporuna gore de kadin girisimciler daha ¢ok
finansal gdstergeler ve calisan sayusi ile belirlenen kiigiik ve orta biiyiikliikteki isletmeler-
de ve agirlikli olarak, perakende satis ve hizmet isletmelerinde faaliyet gostermektedirler.

Kadin ve erkek girisimcilerin destek gruplart da farklilik gostermektedir. Erkekler egle-
rinden dnce profesyonel danigmanlar, 6rnegin; avukat ve muhasebecilerden destek al-
makreayken, kadinlar ise oncelikle aile, esleri daha sonra arkadaslart ve meslektaglarindan
(is arkadaglarr) destek almakeadirlar. Bunun yani sira, kadinlar ¢esitli dernekler ve ka-
din gruplar: gibi cok degisik kaynaklardan bilgi ve destek saglamaktayken buna karsilik
erkekler digardan daha az destek aramakta ve almakradirlar. Ayrica bayan girisimciler
iglerini yiiriitiirken de daha fazla sosyal destek arayisinda bulunmaktadirlar.

3. Kadin Girisimci Profili

Yapilan gesitli aragtirmalar sonucunda (Artkan, 2004) girisimci kisilerin genel olarak;
yiiksek bagarma ve kendini ger¢eklestirme arzusuna sahip, dinamik, bagimsiz, rekabet-
¢i, risk alabilen, gelecege odakli kisiler olduklart ortaya ¢ikmustir. Girisimcilerin sahip
olduklar1 bu karakeeristik 6zellikler A Tipi kisilik olarak adlandirilan kisilik tiplemesi
ile benzerlik gostermektedir. A Tipi kisilige sahip kisiler saldirgan, hursls, rekabete agik,
zamant yakalama endisesi tastyan, hizli (¢evik), sabirsiz, iskolik ve stres diizeyi yiiksek
kisilerdir.

Girisimcilerin ¢ogunda bulunan A Tipi kisilikle baglanuli olarak, kadin girisimcilerin
stres diizeyleri, hayal kirikliklar1 ve problemlerle basa ¢ikma mekanizmalarryla ilgili ola-
rak yapilan aragurma dan elde edilen sonuglara gore, A Tipi kisilik ¢ercevesindeki ozel-
liklerde kadin ve erkeklerin birtakim farkliliklar gosterdikleri goriilmiistiir. Oncelikle
kadin girisimcilerin erkeklere gore A Tipi kisilik ozelliklerini daha ¢ok tasidiklari, daha
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cevik ve daha sabirsiz olduklart saptanmistir. Bunlara ek olarak, kendilerini daha ¢ok
stres alunda hissettikleri ve daha ¢ok endise duyduklart ve bunun sonucunda daha ¢ok
yorulduklar: ve gergin olduklari ortaya ¢tkmistir. Tabii kadin girisimcilerin bu sekilde
hissetmelerine, erkek egemenligindeki bir alanda kendilerini kabul ettirmeye ¢aligmala-
11, ancak bu sekilde ayakta kalacaklarini diisiinmeleri, daha ¢ok calismalari ve daha ¢ok
rekabet¢i olmalari, problemlerle basa ¢ikmak icin daha pratik yontemler kullanmalar:
gerektigine inanmalari sebep olmaktadr.

Ancak kadin girisimcilerin stres altinda problemlerle basa ¢ikmada baskalarindan yar-
dim almak gibi pratik yontemleri tercih ettikleri, buna karsilik erkeklerin stresle miica-
delede problemi gérmezden gelmeyi veya reddetmeyi tercih ettikleri de bilinmektedir.

Kadin girisimciler kisilik 6zellikleri acisindan ele alindiginda bagimsiz kisilik, kararli,
hirslt ve azimli, ¢aligkan ve disiplinli, cesaretli ve sabirli gibi benzer &zelliklere sahip-
lerdir. Bunlar Tiirkiye'de girisimci kadinlari belirleyen temel karakeeristik 6zelliklerdir.
Kendi iglerini kurmalarinda etkili olan birden fazla giiclii kisilik 6zelliklerinden sz eden
kadin girisimcilerin (Ecevit, , Kaptanoglu, 2007),

%31 ’i bagimsiz kisilik, kararls, hirsli ve azimli olmayi,
%25 ’i kendine giivenli olmayt,

%24 ’ii isini severek yapmayi, caligkan ve disiplinli olmayt,
%9 ’u aile destegi ve aileye karsi sorumlu olmayi,

%7 ’si, sosyal iliskilerde basarili olmayi, kendilerine ait bir is kurmada etkili 6zellikler
olarak tanimlamuglardir.

Literatiirde, (Demir, 2015)’ e gore dort farkli kadin girisimci tipinin tanimlanmustur.
Bunlardan ilki, hem girisimcilik ideallerini hem de geleneksel cinsiyet rollerini tistlenen
ve ikisini de ayn1 6l¢iide yerine getirmeye calisarak is-aile gorevlerini dengeleyen ve isini
de fazla biiytitmeyi diisiinmeyen “geleneksel girisimci” tipidir.

Ikinci olarak belirtilen girisimci tipi, girisimcilik ideallerini geleneksel cinsiyet rollerinin
cok daha istiinde tutan ve isletmesinin biiytimesini oncelikli hedefleri arasina koyan
“yenilikei girisimci” tipidir. Ugiincii kadin girisimci tipi ise, geleneksel cinsiyet rollerini
girisimcilik ideallerinin {istiinde tutan ve adeta girisimciligi yan ismis gibi géren “evci-
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men girisimei” tipidir.

Son olarak da is-aile dengesini kurmaktan ¢ok kadinlarin ikinci plana itilmelerini 6n-
lemeye calisan ve isini de bu amaca hizmet eden bir arag olarak gorerek organize eden
“koktenci girisimei” tipi olarak tanimlanmistur.

Tiirkiye geneline bakildiginda kadin girisimcilerin; % 82 si hizmet sektdriinde , % 12,8’
sanayi ve % 5,2’ si tarim kesiminde faaliyette bulunmaktadir. Bu oranlar Tiirkiyede is-
tihdam edilen kadinlarin en fazla yogun olarak hizmet sekedriinde calisiyor olmasi ile de
uyumludur. Kadin girisimciliginde hizmet sektoriine yonelim, hem finansal kaynaklara
ulagimin kisitlt olmast hem de bu sektoriin gorece olarak daha az sermaye gerektiren bir
sektdr olusu nedeniyledir.

Sanayi, makine vb. tiretime dayali sektorlerde kadin girisimci sayisi oldukea azdir. Bu-
nun da en 6nemli nedenleri arasinda tilkedeki iktisadi, kiiltiirel ve sosyoekonomik ¢ev-
renin sundugu imkanlar bulunmakeadir.

Tiirkiye'de isveren ve kendi hesabina ¢aligan kadinlarin is yeri buytikliigiine gore dagili-
mina bakugimizda ¢ogunlugu, 1-4 kisinin ¢alisug mikro ol¢ekli isletmelerdir. Bu, ka-
din girisimcilerin kiigiik 6l¢ekli az sermaye gerektiren islere yoneldigini gostermektedir.
Bunun en biiyiik nedenlerinden biri kadin girisimcilerin yatirimlar icin bulabilecekleri
finansal kaynaklarin yetersizligidir (Keskin, 2014).

Tirkiye'de kadin ¢aliganlar ile ilgili yapilan ¢aligmalar, girisimci is kadinlarinin yarisin-
dan fazlasinin ticaret sektoriinde girisimci oldugu, genellikle 30-39 yas diliminde yer
aldig1 ve yarisina yakininin egitim diizeyinin sadece lise egitimi diizeyinde kaldig ve
genellikle kentli olduklarini ortaya koymaktadir.

Isveren ve kendi hesabina alisan kadinlarin is yeri biiyiikliigiine gore dagilimina bakti-
gimizda gogunlugu, 1-4 kisinin ¢alistigr mikro 6leekli iletmelerdir. Bu, kadin girigim-
cilerin kiiciik 8lgekli az sermaye gerektiren islere yoneldigini gstermektedir. Bunun en
biiyiik nedenlerinden biri kadin girisimcilerin yatrimlart i¢in bulabilecekleri finansal
kaynaklarin yetersizligidir (Keskin, 2014).
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4. Kadin Girigimcilerin Kargilagtiklar1 Giigliikler

Kiiresel baglamdaki gostergeler, is diinyasinda cinsiyetler arasindaki farkin bes goster-
geden dordiintin kadinlar aleyhine cereyan ettigini gostermektedir. Diinyada, ¢aligma
yasindaki niifusun yiizde ellisi kadin olmasina ragmen kiiresel is giiciiniin ancak yiizde
kirkint kadin calisan olusturmaktadir. Bu oran Batt Avrupa, Kuzey Amerika, Okya-
nusya'da ve Dogu Avrupa ve Orta Asya gibi bolgelerde isgiiciiniin % 46- 47 oranina
yiikselmesine ragmen, diinyada 78 iilkeden 21'inde yapilan analizlerde kadin ve erkek
arasindaki mesleki ve teknik islerdeki fark oldukea yiiksektir. Ayni zamanda benzer ca-
lismalar i¢in uygulanan iicret esitsizligi de sorun olarak devam etmektedir. Diinya Eko-
nomik Forumu ve Uluslararast Calisma Orgiitii verileri, erkeklerin kadinlarin iig katt
liderlik, yasa koyucu ve iist diizey yetkili ve yoneticisi olarak ¢alistiklarini sdylemektedir
(Mckinsey Global Instutue, 2015). Kadinlarin is hayatinda calisan olarak yasadiklar:
bu dezavantajli durum girisimcilikte de goriilmektedir. Bu dogrultuda literatiirde kadin
girisimcilerin karsilagtiklari birgok engel tanimlanmigtir. Bunlar, hem ise baglama satha-
sinda kargilagilan engeller, hem de yapilan isin gelistirilme asamasindaki engellerdir. Bu
potansiyel engeller bir siniflandirmaya tabi tutulursa (Ngare, 2013:68).;

Aile sorumluluklari,

1§— aile dengesini kurmadaki zorluklar,

Es ve sosyal ag desteginin azligi,

Is gelistirmek iin zaman, sermaye ve egitim eksikligi,
Kotii finansal performans olarak siralamak mimkiindir.

Yapilan aragtirmalar sonucunda kadin girisimcilerin erkek girisimcilere oranla daha faz-
la engelle kargilagtiklari bulunmustur (Law, Hung, 2009). Bunlar yasal engeller degil,
toplumsal deger yargilarindan kaynaklanan sorunlardir. Toplumsal cinsiyet esitsizligi,
yalnizca ekonomik varliklarin erkeklerin kontroliinde olmasi sonucunu dogurmakla
kalmayip; beraberinde siyasi, askeri ve kiiltiirel vb. erkin de erkeklerin elinde bulun-
masina sebep olmaktadir. Bu durum kadinlarin bircok alana esit erisim imkinindan
yoksun kalmasina sebep olmaktadir. Bununla birlikte, erkeklerin bu alanlardaki gii¢
ve kontrolleri, kadinlar iizerinde de kontrol kurmalari sonucunu dogurmaktadir (UN,
2008’ den aktarim Sayer, 2011 ). Bu gibi durumlarin olusturdugu zihinsel altyap: ve

424



CURRENT DEBATES IN BUSINESS STUDIES
Olcay Bige Askun, Selva Staub, Ozan Goniillii

toplumsal paradigmalarla kadina dncelikli olarak bigilen rol, es ve anneliktir. Evrensel
bir olgu olarak aile sorumlulugu biiyiik 8l¢iide kadinlarin tizerindedir. Bu durum kadin
is hayatinda yer alsa bile degismemektedir. Kadinin iistlendigi bu iki rol ve “cifte yiik”
iin kadinlarda stres ve anksiyeteye yol actig1 belirlenmistir. Aile ile is arasindaki zaman
paylasimu girisimcilikteki basar sansinin veya genel kariyer ilerlemesinin diisiisiine yol
agmaktadir. Kadinlar hem ticari islerle, hem de ev igleriyle basa ¢ikmaya calistiginda,
yasadiklart zaman darlig1 stres ve zorluga neden olmaktadir ki bu da, onlarin i hayatinin
yant sira 6zel hayatlarinin da performans ve verimliligini etkileyen bir baski olugturmak-
tadir (Ngare, 2013, 24-25).

Kadinlarin koklesmis sosyokiiltiirel degerler, gelenekler ve ataerkil yapi nedeniyle er-
keklerle ayni firsatlara sahip olmadig bilinmektedir. Kadinlar i¢in girisimcilik yolunda
sermayeye erisim, is yeri bulma zorlugu, bilgi teknolojileri, egitim ve danigmanlik yardi-
mina ulagsmadaki yoksunlukla siklikla kargilagilmaktadir. Gene ayni sekilde literatiirde,
kadinlarin sahip oldugu isletmelerin baglangi¢ ve gelisim agamalarinda; finansmana eri-
sim, dogru kisileri ve is aglarini bulma, girisimcilik egitiminin eksikligi, yonetim beceri-
leri eksikligi, bir girisimin nasil baglaulmast gerektigi ile ilgili tavsiye eksikligi, rehberlik
eksikligi ve stratejik planlama eksikligi kargilagtiklart engeller olarak bulunmusgtur (Law,
Hung, 2009, Ngare, 2013).

Yukarda bahsedilen engeller haricinde, kadinlarin is kurmada gerekli olan sosyal ag-
larinin zellikle is girisiminin ilk asamalarinda erkeklere gore onemli derecede daha
disiiktiir. Sosyal ag giintimiizde 6zellikle is hayatnda, sirket hedeflerine ulagmak i¢in
yararli ve gerekli bir yol olarak goriilmektedir. Yeni anlayiglar, girisimcilerin, amaglarina
tek baslarina ulagan degil, sosyal ag ve insan iliskilerine dayanan giiclii bir lider olmast
gerektigi yoniindedir (Khaldoun ve ark, 2015).

Tirkiye’ ki kadin girisimcilerin kargilagtiklari problemler hakkinda yapilan bir aragtir-
mada da bu problemler, is kurma asamasindaki sorunlar, igyeri kurulduktan sonraki so-
runlar ve mevcut sorunlar diye kategorize edilmistir (Celebi vdg, 1993).Bu problemlere
bakildiginda énde gelen sorunun finansal kaynakli oldugunu séylemek miimkiindiir.
Hatta Tiirkiye'de isveren ve girisimci kadin sayisinin azliginin temel sebeplerinden biri
olarak bu gosterilmektedir. Bu durum finansman kaynaklarinin olmamasindan degil,
kadinlarin bu kaynaklara ulagamamasindan kaynaklanmaktadir. Kadinlarin borg veren
kuruluglarin sagladigs kredilerden faydalanabilmek icin gdsterebilecekleri gayrimenkul
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gibi bir teminat olmamasi, ayrica kadinlarin egitime ve bilgiye erisme firsatlarindan fay-
dalanamamalari yine onlari finansman kaynagina ulagsmaktan alikoymaktadir (www.ka-
gider.com, Ngare, 2013). Bu durumda girisim faaliyetinde bulunmak isteyen kadinlar,
genellikle aile destegi veya kendi kisisel birikimleri ile harekete ge¢mekte bu da onlart
ister istemez kiiciik 8lgekli is fikirlerine yonlendirmektedir.

Kadin girisimcilerin sik¢a kargilagtigi bir diger sorun ise, is diinyasinda cogunlukla inga-
at, imalat, finans gibi kadinlarin daha az bulundugu iskollarinda kendilerine gésterilen
sayg1 ve kabuliin yetersiz olusudur. Bu problem kadin girisimcilerin sayisinin artmas ile
azalmaya baglamis olmasina ragmen, hala bu konunun 6zellikle ise baglama agamasinda
onem tagidigini soylemektedir (Arikan, 2004).

Kadin olmanin girisimcilik i¢in zorluklarindan s6z eden kadin girisimcilerin (Ecevit, ,
Kaptanoglu, 2007),

%39’una isi kurma asamasinda, basaramayacaklari sdylenmis ve kadinlar ciddiye
alinmamuslardir.

%39 ’u is kurma asamasinda kiiciimsenmislerdir.

%38 ’ine ise kadinlarin erkekler ile ¢alismasinin uygun olmadigi séylenmistir.
%11 ’i cinsel igerikli imalar ile kargilagmuslardir.

%10 ’u ise aile yasaminda bazi sorunlar yagamiglardir.

Kadin girisimci olmak zorluklariyla beraber kadinlarin hayatina birgok olumlu etkiyi de
tastyarak onlara bazi kazanimlar da saglamakrtadir. Yapilan bir arasurmada kendi islerini
kuran girisimci kadinlarin (Ecevit, Kaptanoglu, 2007).

%061’i kendilerine giivenlerinin artugini,

%44t maddi olarak gii¢lendiklerini,

%3311 toplum tarafindan gordiikleri sayginligin artuginu,
%33’ii daha cok tanindiklarini,

%28’i ise kararlarda daha bagimsiz olduklarin: sdylemislerdir.
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5. Kadin Girigimciligi Nasil Gelistirilebilir?

Kadin girisimciligin gelisimi, saysal verileri ve dniindeki engeller iilkeden iilkeye degis-
kenlik gosterse de diinya genelinde goriiniim itibariyle ¢ok biiytik farkliliklar da yoktur.
Diinyanin birok yerinde kadin girisimciler i¢in benzer durumlar yaganmaktadir. OIK
(Onuncu Kalkinma Plant Oncelikli Doniisiim Programi Imalat Sanayiinde Déniisiim)
Raporu’na gore, Tiirkiye'de ekonomik hayatta gerektigi gibi yer almayan kadinlarin giri-
simcilik konusundaki etkinlikleri de iyi degildir. Nitekim 2012 yilinda igveren kendi he-
sabina calisan kadinlarin orani % 12,1'dir ve toplam girisimcilerin sadece yiizde 14,9’u
kadin girisimcidir (Tiirkiye Istatistik Yilligi, 2012) . Girisimci kadin orani % 10.7'dir.
GEM'’ in 45 iilke arasinda 2013 ile 2015 yillar1 arasinda yapug: anketlerde kadin giri-
simci oranlarinin her gecen yil artugini gosterse de gene de arzulandigi kadar degildir.

Kadinlarin is glictine katlim oranini artirmak artik gelismis tilkelerin de 6ncelikleri
arasina girmigtir. Avrupa Birligi’'nin krizden ¢ikmak ve ekonomiyi éntimiizdeki yillarda-
ki gelismelere hazirlamak amaciyla acikladifs strateji raporunda bityiimeyi tetikleyecek
faktorler arasinda, kadinlar ve genglere odaklanarak niifusun daha biiyiik bir kisminin
ekonomiye kazandirilmast amaglanmugtir. Ulkemizde de benzer politikalarin benimsen-
digi, 2014-2018 Onuncu Kalkinma Planr'nda da kadinlarin ¢alisma hayatindaki 6ne-
mine vurgu yapildigi ve hedef ve politikalarin bu baglamda olusturuldugu goriilmekte-
dir (Demir, 2015).

Ekonomideki katilimi erkeklere oranla daha diisiik olan kadinlarin kullanilmayan po-
tansiyellerini iist diizeye ¢ikarilip kacirilan firsatlarin degerlendirilmesi gerekmektedir.
Politika yapicilar girisimcilik diinyasina girmek icin kadini tegvik etmek tizere 6zellikli
miidahaleler tasarlamalidirlar. Kadinlar girisimcilik alaninda en azindan esitlemek i¢in
genis bakis agisina sahip politik yaklasima ihtiyag vardir. Ornegin, ¢ocuk ve yasli bakimi
saglanmasi gibi (GEM, 2015 -2016).

Son olarak politika yapicilar kadinlara kargt sosyal tutum ve davraniglarini degistirmeli
ve kadinlari bu konuda cesaretlendirmelidir. Kadinlarin girisimcilik baglatma ve siirdiir-
me ile ilgili pozitif tutuma ihtiyaci vardir. Bunlar, egitim ve tutum degisikligini hedef
alan ve ayni zamanda yetenekleri gelistiren programlarla gelistirilmelidir. Buna ek ola-
rak, ozellikle faktdr ve verimlilik odakli ekonomilerde, bu tutum ve destekler yiiksek
potansiyeli olan islere dogru odaklanmalidir. Kadinlarla ilgili toplumsal tutum degi-
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siklikleri, tegvik politikalar: ve bu yondeki egitimler, kadin girisimcileri destekleme ve
cesaretlendirme, kapsayicilik ve ekonomik biiytimeyi destekleyecektir (GEM, 2012).

Kadinlarin girisimcilikte kargilastiklar: kiiltiirel engellerin asilmast i¢in de, toplumsal
zihniyetin egitim politikalar: ile doniistiirtilmesi, kadinin i¢cinde var olan potansiyelin
fark edilip her anlamda desteklenmesi gerekmektedir.

[s kurmak isteyen kadinlari, resmi iglemler, kredi saglama yolari, piyasa kosullart hak-
kinda bilgilendirici destek ve rehberlik hizmetleri verecek kuruluglar olusturulma-

lidur.

Kadinlarin is kurma ve gelistirme asamalarindaki finansman sorunlarina 6zel krediler

ve/veya mevcut kredilerden kota ayrilmasi yoluyla ¢6ziim bulunmalidir.

Kadin girisimciler icin isletmecilik ve yoneticilik gibi konularla ilgili egitim program-
lart diizenlenmelidir.

Kadinlar manevi olarak da desteklenmeli, sivil toplum kuruluglari ve bankalar kadin
girisimcilerin 6zgiivenlerini artirmaya yonelik, kadinlarin azim, ¢aligkanlik ve ba-
sarma istegi gibi ozelliklerini 6ne ¢ikarict 6zel programlar gelistirmelidir.

Boylelikle girisimciligin kadinlarin hayatina yapugi maddi olarak giiclenme, 8zgiiven
artimi, aldiklar kararlardaki bagimsizlik ve toplum tarafindan saygi gérmek birgok
olumlu etki, birey ve toplum bazinda fayda saglayacakur. Kadin girisimcilerin, hem
kendileri hem de istihdam ettikleri kisiler icin ¢alisma yasaminda daha etkin ve aktif ol-
malari; hem kadinlarin toplumdaki konumlarin: giiclendirmesine hem de toplumlarin
gelismislik diizeyini etkilemesine 6nemli katkilar saglayacakur. Dolayisiyla Tiirkiye'nin
sosyal ve ekonomik gelismesine katkida bulunmak ve siirdiiriilebilir kalkinmay1 gercek-
lestirebilmek icin ekonomik deger yaratan kadin girisimci sayisini artirmak, var olan
kadin girisimcileri gii¢lendirmek ve onlart diinya ile biitiinlestirmek gerektigi belirtil-
mektedir.
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KURUMSAL SOSYAL SORUMLULUGUN
ALGILANMASINDA DEGERLERIN ROLU

THE ROLE OF VALUES IN PERCEPTION
OF THE CORPORATE SOCIAL
RESPONSIBILITY

Yeliz Mohan Bursalz

Abstract

The aim of this study is to reveal the role of values in the assessment of enterprises' corporate social
responsibility activities. In this context, the relationship between the values of individualism / collecti-
vism of young people representing potential administrators, managers or employees, from the point of
view of enterprises, and the young people’s situation of perception of the enterprises’ activities towards
corporate social responsibility are identified and the structure of the relationship between these two
parameters is revealed. The sample of the study is the students of FEAS (Pamukkale University). In
the survey conducted with 384 students, individualism/collectivism values were measured by the scale
developed by Singelis et al. and perception of corporate social responsibility was measured by PRESOR
scale developed by Singhapakdi et al.

Giris

Sosyal sorumluluk, toplum i¢inde ve toplumla karsilikls iligkiler cercevesinde varligini
devam ettirmek durumunda olan érgiitlerin, toplumdaki diger bireylere, drgiitlere ve
cevreye karst olan sorumluluklarint icermektedir. Dolayistyla, kendi amaglari, ilgi ve
faaliyet alanlar1 ¢ercevesinde her bir 6rgiitiin, toplumdaki tiim paydaglarinin iyiligini
diistinecek bigimde hareket etmesini 6ngdrmektedir. Zira 6zel kesimde ya da kamu ke-
siminde herhangi bir érgiit ele alindiginda, toplum genelinde érgiitiin faaliyetlerini
etkileyen ve de 6rgiitiin faaliyetlerinden etkilenen sayisiz paydastan séz etmek miim-
kiindiir. Su halde s6z konusu érgiitlerin kendi amaglarini ve ¢ikarlarini yerine getirirken,
ekonomik oldugu kadar yasal, ahlaki ve hayirsever yaklasim cercevesinde, biiyiik resim-
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de yer alan genis paydas grubunun amag ve ¢ikarlarini da géz oniine almalari kurumsal
sosyal sorumluluk kavraminin niteligi ve geregi agisindan 6nem tasimakeadir. Ustelik
gecmise kiyasla hem daha bilgili, daha bilingli ve de daha talepkar bir toplumun iiyele-
rini etkilemek, hem mevcut miisterinin devamliligini saglamak hem de potansiyel miig-
teriyi kendine ¢ekebilmek ve béylece siirdiiriilebilir olmak isteyen isletmeler icin sosyal
sorumluluk konusu adeta bir zorunluluk halini almisur. Bu dogrultuda giintimiizde
kiiciik bitytik ¢ok sayida isletme sosyal sorumluluklarini yerine getirmek adina farkli
alanlarda cesitli faaliyetler yiiriitmektedir.

Bu kapsamda hem toplum hem de isletmeler lehine 6nemli katkilari olan sosyal so-
rumluluk faaliyetlerinin toplum 6zellikle de gelecekte bu isletmelerde gorev alacak geng
bireyler acisindan ne anlam ifade ettigi, ne sekilde algilandigs ayr bir deger tasimaktadir.
Zira gelecegi sahiplenecek genglerin sosyal sorumluluga bakis agilari ve ileride i¢inde yer
alacaklar1 orgiitlerde sosyal sorumluluk faaliyetlerini ne sekilde ve nasil yiiriitecekleri,
su anki diisiincelerine paralel olarak gerceklesecektir denilebilir. Bu noktada genclerin
sosyal sorumlu diisiincelerine ve davraniglarina yon veren/verecek degerlerinin ayri bir
onemi oldugu belirtilebilir. Ozellikle de genglerin bireycilik yada toplulukguluk yo-
niindeki degerleri farkli bir anlam kazanmaktadir. Bu dogrultuda ben odakli, bireysel
se¢imlerin 6nemli oldugu ve bireyin kendi koydugu sorumluluklari yerine getirmeyi
tercih ettigi bireycilige iliskin degerler ile biz odakl, iligkilerin isten daha énemli, gru-
bun dayattg sorumluluklarin yerine getirilmesinin gerekli ve grup i¢i uyumun énemli
oldugu toplulukculuga iliskin degerlerin kurumsal sosyal sorumluluga yonelik faaliyet-
lerin algilanmasinda farkli yansimalari olacags diistiniilmektedir. Buradan hareketle ¢a-
lisma genglerin kurumsal sosyal sorumluluga iliskin algilart ile bireycilik/topluluk¢uluk
degerleri arasindaki iligkinin varligini belirlemeyi amaglamaktadir. Bu yénde éncelikle
geng bireylerin kurumsal sosyal sorumlulugu algilamadurumlarr ile bireycilik/topluluk-
culuga iligkin deger boyutlarindan hangilerini benimsedikleri incelenmis, sonrasinda bu
degiskenlerin arasinda bir iligkinin var olup olmadig: tespit edilmeye ¢aligtlmugtir. Bu
ergevede yazin taramasi yapilarak, elde edilen veriler gerekli analizler ile degerlendiril-
meye ¢aligilmigtir.

Deger Kavramu

Diinya tizerinde insani insan yapan, insanin diger canlilardan ayr1 bir yere koyulmasina,
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sorgulanmasina, degerlendirilmesine yol agan 6nemli unsurlardan birisini, insanin sahip
oldugu degerler olusturmaktadir. Zira herhangi bir degere, insanlarin atfettigi anlamlar
—iyi/kétii; dogru/ yanlis; giizel/cirkin, sevap/giinah vb. bicimde- farkl: farkls olsa dahi,
s6z konusu degerlerle herhangi bir baglantist olmayan bir insan eyleminden s6z etmek
miimkiin degildir. Dolayisiyla bir insanin varliginin devamliligi ve amaglarina ulagma
noktasinda degerlerin ¢ok biiyiik bir 6nem ve anlam ifade ettigi belirtilebilir. Bu du-
rumda insanlarin sergiledikleri her tiirlii davranista sahip olduklari degerlerin etkilerini
gozlemlemek miimkiindiir. Bu agiklamalarin igiginda, deger kavrami, yapip-etmeleri-
mizi belirleyen, ydneten, yonlendiren, onlarin temelinde yatan ilkeler (Uysal, 2003:52)
olarak tanimlanabilir. Insan yasamin1 genel olarak diizenleyen bir ilkeler toplulugu ola-
rak ele alinabilecek degerler, salt olarak bireysel diizlemde degil toplumsal diizlemde de
etkili olmaktadir. Buna gore sadece bireyin 6znel yasanusini degil ayni zamanda toplum
icindeki bireyin ve de genel olarak toplumun kararlarini ve davraniglarini etkileyen bir
degerler setinden soz etmek uygun goriinmektedir. Ancak burada belirtilmesi gereken
onemli bir husus soz konusudur ki o da degerlerin ve degerlere atfedilen anlamlarin bi-
reyden bireye ve de toplumdan topluma farklilik gésterebilecegidir. Zira diinya {izerin-
deki toplumlari ve o toplumlara iliskin farkli toplumsal davranislar: sekillendiren temel
unsurlardan birini kiiltiirel degerlerdeki farkliliklarin olusturdugunu ifade etmek yanls
olmayacakur. Bu dogrultuda ge¢misten bugiine birgok aragtirma (Bond, 1988; Hofs-
tede, 1980; Triandis, 1982; Trompenaars ve Hampden-Turner, 1997; Schwartz, 1994,
1999; Smith, Dugan ve Trompenaars, 1996; Thomas ve Inkson, 2005; Su, 2007) yiirii-
tiilmigtiir. Bu caligmalar arasinda yazinda en ¢ok bahsi gegen ve birgok caligmaya da esin
kaynag olan Hofstede (1980)’nin arastirmast énem arz etmektedir. Farkls iilkelerdeki
binlerce calisana ydnelik yiiriitiilen bu aragurmada, ayni érgiitte calisan kisilerin farkls
deger sistemlerine sahip olduklart ortaya ¢ikmig ve bu durum, benimsenen degerlerin
icinde bulunulan toplumun kiiltiirii ile iligkili oldugu ve buna bagli olarak farklilagti-
g1 sonucunu ortaya ¢itkarmigtir. Hofstede (1980)’in ¢alismasinda sosyo-kiiltiirel ortam
dort farkli deger (giic mesafesi, belirsizlikten ka¢inma, kadinsilik/erkeksilik, bireycilik/
topluluke¢uluk) boyutunda incelenmis ve ilerleyen dénemlerde bu boyutlara iki yeni bo-
yut (uzun vadeli/kisa vadeli oryantasyon, serbestlik/kisitlanma) daha eklenmistir. Hofs-
tede (1980)’nin ¢alismasindan bir siire sonra 62 tilke genelinde yiirtitiilen GLOBE adi
altunda kiiltiirlerarasi farkliliklari agiklayan bir baska calisma (House and Javidan, 2004)
yiiriitiilmiigtiir. Bu ¢aligma hem teori hem de yéntem acisindan Hofstede'nin ele aldigt
boyutlarin bazilarini ayni bicimde bazilarini da biraz daha farkl: olarak daha gelismis bir
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bi¢imde ele almugtir. Bu boyutlar arasinda yer alan bireycilik/topluluk¢uluk boyutu daha
sonralari yapilan ¢aligmalarda en ¢ok incelenen kiiltiirel degerler olarak one ¢ikmaktadir.
Bu boyuta iliskin detayl bilgi asagidaki baglikta yer almaktadir.

Bireycilik ve Toplulukguluk Degerleri

Bireycilik/topluluk¢uluk (BT) boyutu gerek teorik gerekse gorgiil anlamda cesitli ¢alis-
malar (Chao, Chen, Meindl, 1998; Eser ve Ertugay, 2013; Hui ve Yee,1994; Moorman
ve Blakely, 1995; Oyserman, Coon ve Kemmelmeier, 2002; Secer ve Cinar, 2011; Sc-
himmack, Oishi ve Diener, 2005;Triandis, 1995; Triandis ve Gelfand, 1998; Triandis,
2001; Wasti ve Erdil, 2007) itibariyle yazinda iizerinde en fazla durulan, tarugilan ve
incelenen kiiltiirel degerler olarak belirmigtir. Zira grup i¢inde yer alan bireylerin, diger
bireyler, gruplar, kiiltiirler ve sosyal ¢evreleriyle biitiinlesmeleri ve karsilikli bagimlilik
algilarindaki farkliliklar (Bozkurt, 2000:126), calisma yasamina iliskin 6zellikleri bir-
birinden ayiran en temel hususlar olarak dikkat cekmektedir. Bu sebeple calisanlarin
bireysel anlamdaki davranis 6zelliklerinin grupla olan iliskileri ¢ergevesinde tanimlan-
dig1 bireycilik ve toplulukculuk degerleri (Erez ve Earley, 1993) en ¢ok degerlendirilen
boyut olmustur. Triandis (2006:20), bireylerin algi ve davraniglarindaki farkliliklarin,
toplumlarin bireyci ve topluluk¢u degerlerinden kaynaklanan farkliliklarina gore se-
killendigini ifade etmistir. Bireycilik ve topluluk¢uluga iliskin degerlerin, temel olarak
bireylerin kendilerini tanimlama bigimlerine (Aycan ve Kanungo, 2000) gore olustugu
ifade edilebilir. Bireycilige iligkin degerlerin baskin oldugu toplumlarda, ‘ber’in merkeze
alindig, bireysel amaglarin 6ncelik tagidigs; topluluk¢uluga iliskin degerlerin baskin ol-
dugu toplumlarda ise, ‘biz’ anlayiginin hakim oldugu, isbirligi ve paylasimin 6ne ¢ikug:
diisiince ve davranis kaliplarindan s6z etmek miimkiindiir. Bireyci toplumlarda yer alan-
larin kendilerini bagimsiz bireyler olarak nitelendirip, alinacak kararlar, gerceklesecek
olaylar vb. agisindan kendi isteklerini dikkate aldiklarindan ve bireysel bagarinin 6nemli
oldugundan sz edilebilir. Buna kargilik topluluk¢u degerlere 6nem verilen toplumlarda
yer alanlarin kendilerini —aile, arkadaslar, etnik grup, sosyal grup vb. gibi- ¢esitli toplu-
luklarin bir parcasi olarak tanimladiklarindan, digerlerinin beklentilerine cevap vermeye
calistiklarindan, toplulugun amaglarinin ve topluluga bagliligin 6ne ¢ikugindan bahse-

dilebilir (Triandis, 2006:21).

Bireycilik ve topluluk¢uluga iliskin kiiltiirlerarasi ¢alismalarin birgogunda Hofstede’'nin
(1980) yapug: arastirmanin bulgulart géz 6niine alinarak, bir iilkenin tiim bireylerinin
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kiiltiirel degerlerinin -ya bireyci ya da topluluk¢u olarak- ayni bicimde ele alindig ifa-
de edilebilir. Ancak, tilke diizeyinde ele alinan ve bu sebeple iilke icinde yer alan tiim
bireyleri salt anlamda bireyci ya da topluluk¢u olarak bir biitiiniin iki zit kutbundan
birisine yerlestirme diisiincesi bazi ¢alismalarda (Voronov ve Singer, 2002; Oyserman
vd., 2002) elestirilen bir durum olmugtur. Aslinda ¢esitli toplumsal gruplarda baz1 kiil-
tiirel degerlerin daha baskin oldugu goriilse de, ayni toplumsal grup icerisinde farkls
degerlere sahip bireyler olabilecegi gibi, farkli toplumsal gruplarda da benzer kiiltiirel
degerlere sahip bireylerin bulunabilecegi ifade edilebilir (Brown, 2002: 49). Bu du-
rum, giiniimiizdeki degisim ve gelismelerin de etkisiyle toplumlarin artan farkliliklari
dikkate alindiginda, ayni tilkedeki bireylerin kiiltiirel degerlerinin birbirinden farklilik
gosterebilecegine isaret etmektedir. Dolayisiyla iilke diizeyinde sunulan bulgularin bi-
reysel diizeydeki bulgular icin de gegerli oldugunu belirtmenin ¢ok dogru bir yaklagim
olmayacag ifade edilebilir (Triandis, 1995). Bu sebeple birey diizeyinde kiiltiirel de-
gerlerin ol¢iilmesinin, bireysel diizeydeki sosyal-psikolojik siiregleri anlamak acisindan
onem kazandigy belirtilebilir (Wasti ve Erdil, 2007). Buradan hareketle bireycilik ve
topluluk¢uluk boyutlarinin bireysel diizeyde kavramsallagtirilmast ve 8l¢iimlenmesine
yonelik ¢esitli calismalar (Singelis, 1994; Singelis, Triandis, Bhawuk, ve Gelfland, 1995;
Triandis ve Gelfland, 1998) yapilmustr. Bu calismalardan Singelis vd. (1995) tarafindan
geligtirilen INDCOL 6l¢eginde, bireycilik ve topluluk¢uluga iliskin degerlerin dikoto-
minin iki ucunda yer alan karsit kutuplar olarak degil de ayn1 bireyde farkli diizeylerde
bulunabilecek kiiltiirel sendromlar olarak ele alinmast uygun goriilmistiir. Buna gore
bir birey, hem bireyci 6zellikleri hem de toplulukeu &zellikleri biinyesinde barindirmak-
ta ancak duruma ya da zamana bagli olarak bir yoniinii diger ydniine gore daha baskin
bir bigimde sergilemekte (Singelis, 1994; Oyserman vd., 2002) ve digerlerinden bu se-
kilde farkliliklar gosterebilmektedir. INDCOL (Singelis vd.,1995) dlgeginde kuramsal
anlamda bireycilik topluluk¢uluk boyutlarini aritmak icin hiyerarsi kavrami eklenmisg
ve buna gore bireycilik boyutu yatay ve dikey bicimde; toplulukguluk boyutu da yine
yatay ve dikey bicimde ayrilarak dortlii bir yap: ortaya ¢ikarilmigur. Bu ayrimda, dikey
boyut toplumdaki statii farkliliklarinin ve dolayisiyla var olabilecek esitsizliklerin kabul-
lenilmesini; yatay boyut ise, statii farkliliklarinin reddedilmesini tanimlamakta ve esit-
lige vurgu yapmaktadir. Burada bireyleri ya da toplumlari, bireycilik ve topluluk¢uluk
gercevesinde hiyerarsiye ya da esitlik¢ilige yonelik bakis acilarinin ya da yaklagimlarinin
farklilagtirdigy belirtilebilir. Buna gére dikey ve yatay bireycilik, ya hiyerarsik yapiyr ve
esitsizlikleri kabullenerek ya da bu yapiyr reddederek ve esitlige vurgu yaparak; ozerk,
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bagimsiz birey yaklagimini ortaya koymaktadir (Singelis vd.,1995). Bu kapsamda yatay
bireycilige (YB) iliskin degerleri tastyan birey ya da toplumlarda, farklilik, benzersizlik,
bagimsizlik, 6zgiiven ve 6zgiinliik gibi degerler 6nem kazanmakta ancak statii farklilik-
lart dikkate alinmamakta ve esitlik vurgusu yapilmakeadir. Bu degerlere sahip bireyler
‘kendi istedigimi yapmak istiyorum’” deme egilimindedirler ancak statii onlar i¢cim 6nem
tastmamakta ve herkesin her yonden esit oldugu vurgusu anlam kazanmakeadir. Dikey
bireycilige (DB) iliskin degerleri tagiyan birey ya da toplumlarda ise, kazanma duygusu,
rekabet etme ve statii farkliliklar: son derece 6nem tagimaktadir. Bu degetlere sahip bi-
reylerin, ‘en iyi olmak istiyorum’ deme egiliminde olduklar: ve esitsizligi benimsedikleri
ifade edilebilir (Triandis ve Gelfland, 1998). Dikey ve yatay toplulukculuk ise, bireylerin
ya hiyerarsik yapiy1 ve olusabilecek esitsizlikleri kabul ederek ya da bu yapiy1 reddederek
ve esitlige vurgu yaparak, kendilerini ait olduklari grubun/toplulugun bir pargasi olarak
degerlendirmeleridir (Singelis vd.,1995). Dikey topluluk¢u (DT) 6zelliklere sahip top-
lum ve bireylerde grup amaclar1 6ncelikli olmakla birlikte, statii farkliliklart s6z konusu-
dur. Bireylerin kendilerini grubun bir parcast olarak gordiikleri, ancak grup tiyelerinin
birbirinden farkly; bazilarinin digerlerinden daha fazla statii sahibi olduklar: bir yap1
ortaya ¢ikabilmektedir (Triandis ve Gelfland, 1998). Birey grup i¢indeki diger bireylerle
etkilesim halindedir ancak digerlerinden farkli olabilir ve esitsizligi dogal olarak kabul
edebilir. Yatay topluluk¢uluk (YT) 6zelliklerini tagtyan toplum ya da bireylerde ise, grup
amaglari kadar esitlige de 6nem verilmektedir. Bu degerlerin hakim oldugu topluluk ya
da bireylerin, kendilerini grubun bir parcasi olarak gérdiikleri ve bireylerin tamaminin

da birbirlerine olduk¢a benzer yapilarda olduklar: ifade edilebilir.

Kurumsal Sosyal Sorumluluk Kavrami1

Sorumluluk, kisilik kazanmig bireylerin ya kendi yetki alanlarina giren bir olayin sonug-
larini Gistlenmeleri ya da bireyler, cesitli sosyal gruplar ve toplum karsisindaki edimlerini
tistlenmeleri (Pulagl;, 1998:120) olarak tanimlanmaktadir. Sorumlulugun, hem birey-
sel hem kurumsal hem de toplumsal yonii olan bir davranis oldugu belirtilebilir. Bu
gergevede ortaya ¢ikan, hesap verme iginin kolektif olarak yerine getirilmesini talep
eden sorumluluk tiirii sosyal sorumluluk olarak adlandirilabilir. Bireysel sorumlulu-
ga oldugu kadar sosyal sorumluluga da ihtiya¢ duyulmaktadir. Zira insanoglu, ya-
sam icerisindeki ilk anindan son anina kadar digerleriyle birlikte yasamanin geregi
olarak orgiitlii bir diizen igerisinde var olur. Bu sebeple de bireyin yasaminin ¢esitli
evrelerinde kimi zaman ekonomik, sosyal, kiiltiirel, dini kimi zaman da askeri, siya-
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si, egitim amacli bir¢ok orgiitle etkilesim igerisinde oldugu ifade edilebilir. Dolayi-
styla birey giinliik yagaminin biiyiik bir kismini bu érgiitlerin bir iiyesi olarak ya da
bu orgiitlerle iligki icerisinde gecirmektedir (Yilmaz, 2006:67). Bir arada yagamaya
ve igbirligine duyulan gereksinime bagli olarak olusan 6rgiitlii yasamda bireyler or-
giitlere orgiitler de bireylere ihtiya¢ duymaktadir. Dolayistyla bireyleri ve orgiitleri
birbirlerine baglayan goriinmez baglarin s6z konusu oldugu toplumsal diizlemde
orgiitleri gevrelerinden ayn diisiinmek imkansiz goriinmektedir. Ozellikle 1950°li
yillarla birlikte sistem yaklasiminin orgiitsel alana uyarlanmasi sonucunda gevrenin
varlig1 ve ¢evrenin etkisi orgiitler i¢in daha da 6nemli bir hal almistir. Bu anlamda
toplumun ihtiyaglarini karsilamak icin var olan ve bu arada kendi amaglarini da ger-
¢eklestirmek isteyen her tiirlii orgiit agisindan 6zellikle de ticari alanda faaliyet gos-
teren Orgiitler yani igletmeler agisindan topluma ve gevreye karsi duyarli olmanin
ayri bir anlam kazandigi belirtilebilir.

Zaman igerisinde yasanan degisim ve gelismeler, kiiresellesme, kitle iletisim ve
bilisim teknolojilerinde yasanan degisim ve doniisiimler, artan rekabet, igletmeleri
sadece kar elde etmek isteyen ekonomik birimler olmaktan ¢ikarip, toplum ve ¢evre
konusunda bilingli, tim paydaslari kavrayabilen, ilgili ve sorumlu sosyo-kiiltiirel
birimler haline doniistiirmistiir. Bugiin isletmelerin ekonomik ¢ikarlarinin yani sira
ele almalar1 gereken birgok sosyal konu da s6z konusudur ve bu genis yelpaze de is-
letmelerin kurumsal anlamdaki sosyal sorumluluklarina isaret etmektedir. Gliniimiiz
anlayis ve bakis agisiyla ele alindiginda, isletmelerin temel amaclart ve gorevlerin-
den birisi de, sosyal sorumluluk bilincine sahip olmak ve bu yonde hareket etmek
olmalidir denilebilir. Zira kurumsal sosyal sorumluluk, toplum i¢inde faaliyet gdste-
ren igletmelerin topluma karsi bor¢lu olduklart yiikiimliliiklerin tam olarak kalbinde
yer almaktadir (United Nations Conference On Trade And Development (UNCTAD)
Series, 2001:5) denilebilir. Isletmeler acisindan sosyal sorumlulugun, var olan kay-
naklarin en iyi ve en yararli bicimde kullanilarak ticari ve ekonomik faaliyetlerin
toplumun ¢ikarlarina ters diigmeden ve de zarar vermeden siirdiiriilmesi temeline
dayandigi ifade edilebilir. Zira isletmeler toplumdan ve ¢evreden sagladiklart imkan
ve yararlarin karsiliginda toplumun ve gevrenin yararina olacak bicimde hareket et-
mek durumundadirlar (Ulgen ve Mirze, 2016).

Kavramsal olarak kurumsal sosyal sorumlulugun ge¢misi sanayilesme sonrasi bilyiik
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sitketlerin sayilarinin hizla artmaya bagladigi 1800’1t yillarin sonlarina kadar gitmek-
tedir. O donem sirketler arasindaki rekabeti engelleyen ¢esitli uygulamalar nedeniyle
hiikiimetin yasal reformlart devreye sokmastyla hukuki anlamda sorumlu davranislarin
varligindan séz etmek miimkiindiir (Bartol ve Martin, 1994:103). Akademik olarak ise,
Bowen (1953)'in ‘Isadaminin Sosyal Sorumlulugu’ adli eseri bu alandaki galismalara
ivme kazandirmasi agisindan énem tagitmaktadir. Eserde, (Bowen, 1953:6) kurumsal
sosyal sorumluluk kavrami, isadaminin kararlarinda, politikalarinda ve eylemlerinde
toplumun amag ve degerlerine uygun davranmast olarak tanimlanmaktadir. Sonrasinda
bu alanda bir¢ok calisma (Carroll, 1991;1999; Dahlsrud, 2008; D’Amato, Hender-
son, Florence, 2009; Garriga ve Melé, 2004; McGuire, Sundgren, Schneeweis, 1988;
McWilliams ve Siegel, 2001) yapilmigtir. Giiniimiizde de énemi ve anlami her bir islet-
me agisindan yadsinamaz bir gerceklik olarak kabul edilmekte ve 6zellikle de son yillarda
bu anlamda gelismeye devam etmektedir (Carroll ve Shabana, 2010). Adam Smith’ten
baslayarak Milton Friedman’a kadar uzanan ve ‘Isletmenin Sosyal Sorumlulugu Karla-
rint Artrmaktir’ (Friedman, 1970) adli eserde ortaya koyulan; isletmeler agisindan kar
elde etmenin diginda bir sorumlulugu 6ngdérmeyen diisiince yapisinin daha sonralari
cesitli elestiriler aldigi (Mulligan, 1986) ve bugiin de ¢ok gerilerde kaldig1 sdylenebilir.
Zira ekonomik, teknolojik, sosyo-kiiltiirel ¢evrede yasanan gelismelere paralel olarak, is-
letmelerin toplum tizerindeki etkileri arttikga, toplumsal beklentiler de degismekte ve is-
letmelerin daha genis ¢ercevede toplumsal sorumluluk tistlenmeleri ve yasam kalitesinin
gelistirilmesinde rol oynamalari beklenmektedir (Dennis, Neck ve Goldsby, 1998). Bu
pencereden bakildiginda, ge¢miste tek sorumlulugu kar elde etmek olarak diisiiniilen ve
toplum igin sosyal anlamda yapilan faaliyetlerin ‘hayir isi” kapsaminda degerlendirildigi
anlayss, yerini stratejik bir bakis acisina birakarak isletmeler i¢in adeta bir zorunluluk
halini almigtir. Bununla birlikee belirtilmesi gereken konu, bu anlayista ekonomik ¢i-
karlarin goz ardi edilmesi ya da ikinci plana atilmast degil (zira yagamak i¢in ekonomik
faaliyetleri yerine getirmek hayati 6nemdedir) , isletmeler acisindan toplumun tiim ke-
simlerini kucaklayacak ve tiim alanlarda sorumlu bir yaklagimla hareket edilmesi ge-
rekliligidir. Bu noktada yazinda en fazla dikkat ¢eken ve kabul goren Archie Carrol
(1979)1n tanimi énem arz etmektedir. Carrol (1979:500)’a gore, belirli bir zamanda
toplumun igletmelerden ekonomik, yasal, ahlaki ve hayirsever (goniillii) bir bicimde
yerine getirmesini bekledigi faaliyetler olarak tanimlamigtir. Bu tanima gore, kurumsal
sosyal sorumlulugun ekonomik, yasal, ahlaki ve goniillii olmak tizere dort boyutu kap-
sadig1 belirtilebilir (Bartol ve Martin, 1994; Carroll, 1979; 1991; Pinkston ve Carroll,
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1994). Bu boyutlardan ekonomik sorumluluk, isletmelerin toplumun ihtiyaglarini gide-
rirken kar elde etmelerini ve kaynaklari dikkatli kullanmalarini gerektirmekeedir. Yasal
sorumluluk, isletmelerin faaliyetlerini yerine getirirken yiiriirlitkteki yasal diizenlemele-
re uygun bir bi¢cimde hareket etmelerini gerektirmektedir. Ahlaki sorumluluk, yazili ol-
madi@ i¢in yaptirim giicii olmamasina karsilik isletmelerin toplumsal norm ve kurallara
uygun davranmalarini gerektirmektedir. Géniillii sorumluluk ise, isletmelerin diisiince
ve davranis yoniinden toplumun beklentilerinin de tesine gecerek toplumsal yasami
iyilestirici uygulamalarda bulunmasini icermektedir. Giintimiizde isletmeler agisindan,
cevredeki gelismelere ve toplumun bilgi ve biling diizeyinin gittikge yiikselmesine para-
lel bicimde tiim paydaslarinin tatmini i¢in ve dolayistyla kendi basarilar: i¢in kurumsal
sosyal sorumluluk konusunun 6nemi her gegen giin daha da artmakeadir.

Bireycilik/Topluluk¢uluk Degerleri ve Algilanan Kurumsal Sosyal Sorum-
luluk: Universite Ogrencilerinin Bakis Agist

Toplum yapilarindaki davranigsal farkliliklar, iilkelerin sosyal ve kiiltiirel diizeylerini
etkilerken ayni zamanda bireylerin yasamlarini da etkilemektedir. Farkli toplumlar-
da yasayan bireylerin kendilerini, digerlerini, hayat1 ve dis diinyay: algilama bigimleri
farklilasmakrea ve dolayisiyla bu farkliliklar bireylerin ve bireylerin olusturdugu 6rgiit-
lerin is hayatuna bakislarini, ¢alisma ve yonetim tarzlarini, sorumluluk anlayislarini da
farklilagtirmaktadir. Bu noktada farkliliklarin en temel belirleyicilerinden birisi olarak
degerler sayilabilir. Deger, insan davranigini anlama noktasinda 6nemli bir kavramdir.
Bu 8nermeden hareketle, etige uygun ve sorumlu bir bicimde davranmanin bireysel de-
gerlerden kaynaklandigi (Asan, Eksi, Dogan ve Eksi, 2008:16) belirtilebilir. Zira bilissel
diizeyde ele alindiginda, bir bireyin éncelikleri o bireyin inanglarinin, tutumlarinin,
davraniglarinin ve birey agisindan neyin istenilir oldugunun anlagilmasinda kilit bir kav-
ramdir (Roy, 2003). Buradan yola ¢ikarak, bireyin yasami boyunca iginde yer aldig1 her
diizlemde ydniinii belirleyen degerlerinin, onun ¢aligma yagaminda da ¢esitli durumlar
kargisindaki yaklagimlarini, takindig tavir ve tutumlarini, aldigi kararlari, sorunlar kar-
sistnda sundugu ¢oziimleri, kargilikli iligkilerini ve sorumluluklarint bigimlendirecegi
ifade edilebilir. Bu dogrultuda gelecek nesli olusturan ve gelecegin isletmelerini kura-
cak, bu orgiitlerde 6zellikle idari pozisyonlarda yer alacak geng girisimci, ydnetici ve
calisan adaylarinin bireysel degerleri, degerlerinden etkilenen algilart ve degerlerinin
sekillendirdigi sorumlu davraniglari anlam ve 6nem tagimaktadir. Zira genglerin sosyal
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sorumluluga bakis agilarinda ve igletmelerin sosyal sorumlu davraniglarini algilama tarz-
larinda belirleyici unsurlardan birini de degerlerin olusturdugu belirtilebilir. Bu yonde
genglerin, isletmelerin sosyal sorumlu davraniglarini  6nemseyip dnemsememelerinin
sahip olduklart degerlere gore bigimlenecegi diisiiniilmektedir. Ozellikle de beni ya da
bizi 6ne ¢ikaran bireycilik/toplulukguluk yoniindeki degerler ile sosyal sorumluluga ilis-
kin algilar arasindaki iliskinin incelenmesi manidar griinmektedir. Bununla birlikee
yazinda bu degiskenler arasindaki iliskiyi inceleyen caligmaya rastlanmamistir. Ancak
genglerin bireycilik/topluluk¢uluga iligkin degerlerini ve kurumsal sosyal sorumluluga
bakuglarint ayri ayr1 ya da farkli degiskenlerle inceleyen cesitli calismalar s6z konusudur.
Bu ¢aligmalar ve sonuglarina iliskin ¢esitli 6rneklere agagida yer verilmektedir.

Meksika ve Amerikadaki Giniversite 6grencilerini bireycilik ve topluluk¢uluk degerle-
ri agisindan kargilastiran bir calismada (Shkodriani ve Gibbons, 1995) Meksikadaki
ogrencilerin daha topluluk¢u olduklar: belirlenmistir. Yazinda Tiirkiye gibi, degisim
yasayan, gecis siirecindeki iilkelerde bireylerin kiiltiirel egilimlerinin birbirinden fark-
lilagacag1 ele alinmaktadir (Farh, Hackett ve Liang, 2007; Imamoglu ve Karakitapoglu
Aygiin, 2004). Géregenli (1995), yaptig1 arasurma bulgularina dayanarak, Tiirk toplu-
munun “bireycilik-topluluk¢uluk acisindan kabaca siniflandirilamayacagini” belirmekte
ve “maddi kaynaklarin paylagilmasi konusundaki kimi iligki alanlarinda bireyci, diger
bazilarindaysa toplulukcu egilimler” gozlendigini ifade etmektedir. Bu yonde iki farkls
tiniversitenin dgrencilerini bireycilik/topluluk¢uluk boyutlari agisindan degerlendiren
bir calismada (Sakal ve Aytekin, 2014), her iki tiniversitenin 6grencilerinin (biiyiik ¢o-
gunlugunun dogu kokenli olmasi sebebiyle) bireycilik/topluluk¢uluk skorlar: arasinda
DT>YT>YB>DB yéniinde bir siralama gerceklesmistir. Kurumsal sosyal sorumluluk
agisindan Ozalp, Tonus ve Sarikaya'nin (2008) {iniversite dgrencileri iizerinde yaptiklari
bir aragtirmada kavramin yasal boyutunun en yiiksek seviyede algilandigi goriilmiistiir.
Ogrencilerin sosyal sorumlulugun yasal boyutundan sonra sirastyla etik, ekonomik ve
goniillii boyutu algiladiklar belirtilmistir. Bir baska calismada (Polat, 2009) 8grencile-
rin kurumsal sosyal sorumluluk algilart sirasi ile etik, goniillii, yasal ve ekonomik boyut-
lar1 bigiminde gerceklesmistir.
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Arastirma
Arastirmanin Amaci ve Onemi

[s diinyasinda girisimci, yonetici ya da calisan olarak yer alan bireylerin sahip oldugu
degerler hi¢ stiphesiz toplumun her kesimini etkilemektedir. Zira her tiirlii edimlerimizi
ve bunlarin nasil gerceklesecegini belirleyen deger kavrami sosyal sorumlu davranigla-
rimizla da yakindan ilgilidir. Bu iki 6n kabulden hareketle yarinin girisimei, yonetici
veyagalisan adaylari olarak iktisadi ve idari bilimler fakiiltelerinin farkli bsliimlerinde
okuyan 6grencilerin deger ve sorumluk kavramlarina bakiglari 6nem arz etmektedir.
Yarinin girisimcisi, yoneticisi, ¢aligani olacak bugiiniin genglerinin degerlere bakisi so-
rumlu davraniglarini, sorumlu davraniglari ise tiim toplumu hatta diinyay: etkileyecek-
tir. Tiim bunlar dikkate alindiginda iktisadi ve idari bilimler fakiiltesi 6grencilerine ya-
pilacak aragtirmanin énemi ortaya ¢tkmaktadir. Buradan hareketle calismada, gelecekte
isletmelerde aktif olarak cesitli pozisyonlarda gorev alacak iibf 6grencilerinin bireycilik
ya da toplulukculuga iliskin degerleri ve sosyal sorumlulugu algilama durumlari ile bu
degiskenler arasindaki iligkinin yapisini ortaya ¢ikarmak amaglanmaktadir.

Aragtirmanin Yontemi

Arastirmanin galisma grubunu, Pamukkale Universitesi Iktisadi ve Idari Bilimler Fakiil-
tesi’'nde okuyan 384 8grenci olusturmakrtadir. Arastirmada kullanilan degerler 6lcegi ve
sosyal sorumluluk 6lgeginin her bir ifadesi 5’li Likert tipi (1=kesinlikle katlmiyorum;
S=kesinlikle katiliyorum) dlcekle degerlendirilmistir. Olgeklere iliskin bilgiler asagida
yer almaktadir.

Bireycilik/Toplulukguluk Degerleri Olgegi:

Hofstede (1980) 'nin arastirmasindan hareketle degerler tizerine yapilan ¢alismalar-
da literatiirde, Schwartz (1994) tarafindan gelistirilen Schwartz “Degerler Olgegi”
stklikla kullaniimaktadir. Bunun yaninda degerlerin bireycilik ve topluluk¢uluk alt
kavramlarin arastiran ¢alismalarda ise Singelis vd. (1995) tarafindan gelistirilen
bireycilik ve topluluk¢uluk él¢egi (individualism—collectivism IND-COL) kullanil-
maktadr.
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Singelis vd. (1995) tarafindan gelistirilen él¢ek, bireycilik ve topluluk¢uluk boyutla-
rmni yatay ve dikey (esitlik¢i ve hiyerarsik) olarak ayristirmak suretiyle 6l¢mektedir.
Her boyutu 8 er maddeyle olgen toplam 32 maddelik orijinal olgege Triandis (1995),
yvaptigi ¢calismada 5 soru daha ilave etmis ve 6l¢ek 37 soru ile nihai halini almistir:
Olgegin nihai yapisi su sekildedir (Wasti & Eser Erdil 2007); yatay bireycilik= 8
madde, dikey bireycilik= 10 madde, yatay topluluk¢uluk= 9 madde, dikey topluluk-
culuk= 10 madde

Algilanan Ahlaki ve Sosyal Sorumluluk Olgegi:

Singhapakdi ve dig. (1996)’nin, Kraft ve Jauch (1992)’un ¢alismalarini temel alarak
geligtirdikleri, “algilanan ahlaki ve sosyal sorumluluk 6lgegi”’nde baglangicta 16 ifade yer
almakta idi. Yapilan aragtrmalar, giivenilirlik ve gecerlilik analizleri sonucunda él¢egin
yapist 13 ifade olarak belirlenmistir. Bu 6lgegin sosyal sorumluluk ve karlilik boyutu
dort ifadeden, sosyal sorumlulugun uzun dénemde kazandirdiklari boyutu 6 ifadeden,
sosyal sorumlulugun kisa dénemde kazandirdiklari boyutu 3 ifadeden olusmaktadir.
Bu caligmada, Singhapakdi ve dig. (1996)’nin, “algilanan ahlaki ve sosyal sorumluluk
oleegi’nde yer alan ve 6 ifadeden olusan “sosyal sorumlulugun uzun dénemde kazandur-
diklar1” boyutu kullanilmistir.

Aragtirmanin Giivenilirlik ve Gegerliligi

Aragturmada kullanilan degerler 6lgeginin giivenilirlik testi icin alfa katsayist yontemi
ile madde-toplam korelasyonu ydntemi uygulanmistir. Madde-toplam korelasyonun-
da 0,25’in alunda deger alan maddeler Slgekten ¢ikarilmistr. Olgegin gegerliligini test
etmek icin fakeor analizi uygulanmugtir. Fakeor analizinde, degerler 6l¢egine iliskin bo-
yutlar altinda 0,40’1n tizerinde fakedr yiikiine sahip maddeler dikkate alinmigtir. Fakeor
analizi sonucunda KMO test degeri: 0,712, Barlett testi sig. Degeri: ,000, 2= 198,676
Aciklanan Toplam Varyans: % 64,32 olarak hesaplanmistir. Bireycilik/Topluluk¢uluk
Degerler 6lceginin nihai giivenilirligi icin uygulanan alfa testi sonuglarina gore alfa kat-
sayist (00) 0,714 olarak hesaplanmistir. Gegerlilik ve giivenilirlik testleri sonrasinda 6l-
cegin yapisi yatay toplulukeuluk 5 ifade, dikey topluluk¢uluk 3 ifade, dikey bireycilik 3
ifade ve yatay bireycilik 5 ifade seklinde olusmustur.

Algilanan ahlaki ve sosyal sorumluluk 8l¢eginin giivenilirligini test etmek igin alfa kat-
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sayst ve madde-toplam korelasyonu ydéntemleri uygulanmigtir. Bu testler sonucunda
madde-toplam korelasyonu 0,25’in altinda deger alan ifadeler olgekten ¢ikarilmugtir.
Gegerlilik testi i¢in uygulanan fakedr analizi sonrasinda ifadeler 0,597 — 0,665 arast de-
gerler almigur. Bir ifade 0,40in altinda bir deger aldig1 i¢in 8lgekten ¢ikarilmigtr. Algi-
lanan ahlaki ve sosyal sorumluluk él¢eginin faktor analizi sonucunda KMO test degeri:
0,737, Barlett testi sig. degeri: ,000, y2= 195,218 aciklanan toplam varyans: % 40,8
olarak hesaplanmigtir. Agiklanan toplam varyans degerinin diisiik olmasinin sebebi 6l-
gekeeki ifade sayisinin az olmast olabilir. Sosyal sorumluluk 6l¢eginin nihai giivenilirligi
icin uygulanan alfa testi sonuglarina gore alfa katsayist (o) 0,635 olarak hesaplanmugtr.
Bu degerin diisiik olmasinin sebebi dl¢ekte 5 maddenin yer almasina baglanabilir.

Bulgular

Arastirmaya katilan 6grencilere iliskin demografik bulgular degerlendirildiginde, 8gren-
cilerin 159’unu (%41,4) erkeklerin ve 225’ini (%58,6) kadinlarin olusturdugu gériil-
mektedir. Katilimer 6grencilerin 200t (%52,1) isletme béliimiinde okumakea, 184’
(%47,9) diger boliimlerde okumaktadir. Kaulimcilarin 123 ‘iniin (%32) ahlak-sosyal
sorumluluk vb. gibi dersler aldig1, 261’inin (%68) ise bdyle bir ders almdig goriilmek-
tedir. Katillimer 8grencilerin 267’si (%69,5’1) daha énce ¢alismamis ve su anda ¢aligma-
makta, 117’si (%30,5) ise yari- tam zamanli ¢aligmis ya da su anda ¢alismakeadir.

Arastirmaya katilan 6grencilerin bireycilik/toplulukculuk degerleri ile sosyal sorum-
luluk algilarina iligkin tanimlayic istatistiklerine ait bulgular tablo 1’de goriilmek-
tedir.

Tablo. 1 Bireycilik/ Toplulukeuluk Degerler Olgeginin Boyutlar: ile Algilanan Ablaki ve Sosyal Sorum-
luluk O/gegim'n Tanimlayict Lstatistikleri (N=384)

Aritmetik Ortalama Standart Sapma
Yatay toplulukguluk 4,0583 ,49891
Dikey topluluk¢uluk 4,4809 ,61382
Dikey bireycilik 3,6155 ,87381
Yatay bireycilik 3,9604 ,64155
E;);;;a;llrz?kr'llirlﬂulugun uzun dénemde 4.1052 52486
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Tablo.1'de goriildiigii gibi topluluk¢uluk boyutarinin ézellikle de dikey topluluk¢uluk
boyutunun aritmetik ortalamalari bireycilik boyutlarinin ortalamalarina gore yiiksek
ctkmugtr. Dikey topluluk¢uluk boyutunun ortalamasinin (B=4.,48), yatay toplulukcu-
luk ortalamasina (B=4,06) gore yiiksek ¢ikmasi kiiltiirel degerlerimiz ile 6rtiigmekte-
dir. Yukarida ifade edildigi gibi dikey toplulukgu bireyler grup amaglarina 6nem ver-
mekle birlikte grup igerisindeki statii farkliliklarini yani grup ici esitsizlikleri kabul
etmektedir. Ote yandan yatay toplulukcu bireyler grup amaglar ile birlikte esitlige
de dnem vermektedir. Dikey bireycilik boyutunun ortalamasinin (B=3,61) en diisiik
degere sahip olmasi toplumumuzdaki yardimlagsma duygusunun rekabet duygusun-
dan dnce geldigini gostermektedir. Zira en iyi olmayi isteyen bireysel degerlerin
herseyin istiinde oldugu, kazanmanin, rekabetin son derece 6nemli oldugu dikey
bireycilik degerleri, bizim toplum yapimiz igin hala tam olarak gecerli degildir. Bu
noktada Hofstede’nin yaptig1 calismada Tiirk toplumuna yonelik ortaya koydugu
topluluk¢u degerlerin hala gecerliligini korudugu ancak geng bireylerin bireycilige
iliskin degerlerinin ortalamasinin ortalamanin tizerindeki puanlart bu noktada bir
degisimin de basladigini ortaya koymaktadir denilebilir.

Algilanan ahlaki ve sosyal sorumluluk 6l¢eginin ‘uzun dénemde kazandirdiklari’bo-
yutuna iligkin ortalamasinin (f=4,11), ortalama degerden yiiksek olmas1 genglerin
isletmelerin sosyal sorumlu davraniglarina iligkin olumlu bakis agilarini yansitmak-
tadir. Bunun da 6tesinde bu sonug toplulukgu kiiltiirel 6zellikleri tamamlar nitelikte-
dir. Toplulukcu degerler ile algilanan ahlaki ve sosyal sorumluluk degerinin yiiksek
olusu bu boyutlar arasindaki iliskiyi incelemeyi gerekli kilmaktadir.

Aragtirmaya katilan dgrencilerin bireycilik/toplulukguluk degerleri ile isletmelerin
sosyal sorumluluk faaliyetlerine iligkin algilar1 arasindaki iliskiye yonelik korelas-
yon analizine ait bulgular tablo 2’de gériilmektedir.
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Tablo.2 Bireycilik/ Toplulukeuluk Degerler Olgeginin Boyutlar: ile Algilanan Ablaki ve Sosyal Sorum-
luluk O/geg'z' Arasindaki Korelasyon Degerleri (N=384)

Yatay Dikey Dikey | Yatay | Sosyal sor.
toplulukgu- | topluluk¢u- | bireyci- | bireyci- | uz. dén.
luk luk lik lik kaz.

Yatay toplulukeuluk | 1

Dikey topluluk¢uluk 347" 1

Dikey bireycilik ,1337 , 1797 1

Yatay bireycilik -,026 2207 2457 1

Sosyal sorumlulu-

gun uzun dénemde ,343" ,295" ,095 114 1

kazandirdiklart

* Korelasyon 0.05 seviyesinde anlamls (¢ift kuyruk)
** Korelasyon 0.01 seviyesinde anlamli (¢ift kuyruk)

Tablo.2'de bireycilik/toplulukguluk degerler dl¢eginin boyutlar: ile algilanan ahlaki ve
sosyal sorumluluk 6l¢eginin ‘uzun dénemde kazandirdiklar’ boyutu arasindaki korelas-
yon katsayilar1 goriilmektedir. Buna gore, yatay toplulukculuk ve dikey topluluk¢uluk
ile sosyal sorumlulugun uzun dénemde kazandirdiklar: arasinda pozitif yonlii bir ilis-
kinin varligindan soz edilebilir. Bu iliskinin diizeyi orta diizey olarak degerlendirilebilir
(Bhardwaj, 2009, 281). Her iki toplulukcu deger ile sosyal sorumluluk algilari arasin-
daki iliskinin anlamli ve pozitif yonlii olmast biz olmanin, beraber hareket etmenin
getirilerinden biri olarak Kabul edilebilir. Yatay toplulukculuk ile sosyal sorumlulugun
uzun donemde kazandirdiklari arasindaki korelasyon katsayisinin diger deger boyutla-
rindan yiiksek olmasi yukarida ifade edilen bu goriise sahip bireylerin bir taraftan grup
amaglarina 6te yandan esitlige 6nem vermesi ile aciklanabilir. Grup olarak hareket etme
ve birbirini esit gdrmeye iliskin degerlerin, katilimcilarin sosyal sorumlulugun uzun dé-
nemde kazandirdiklart katsayilari ile pozitif yonlit iligkili olmast anlamlidir.

Sonug¢

Giiniimiizde sorumluluk kavrami, sirketlerin kararlari, faaliyetleri ve ortaya koydukla-
r1 sonuglarla giiclii bir bicimde iligkilendirilmekte (Ay, 2003:23) ve sosyal sorumluluk
faaliyetleri isletmelerin kir elde etmek ile bu kéri elde etmek icin katlandigr maliyetler
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arasinda bir denge kurmasini gerektirmektedir. Bu agidan sosyal sorumlu davranmak,
bir igletmenin kar hedefinden uzaklagmast ya da sosyal sorumlu bir isletmenin, daha
az sorumlu davranan bir igletme kadar kir elde edemeyecegi anlamina gelmemektedir
(Wood, 1991:698). Ancak sosyal sorumluluk konusunda klasik anlayisin, isletmelerin
tek isinin is yapmak ve kar elde etmek yani ekonomik amaglarini gerceklestirmek oldu-
gu goriisi ile isletmelerin toplumu ve ¢evreyi kucaklayacak bicimde ekonomik ¢ikarlari-
nin yant sira hukuki, ahlaki ve hayirsever amaclara da hizmet etmesi gerektigine iliskin
modern goriigiin hangisinin 6ne ¢ikacagi noktasinda, gelecegin girisimcisi, ydneticisi ya
da ¢alisani olacak genglerin hangi goriisii destekledigi 6nem kazanmaktadir. Bu ayrimda
genglerin sahip olduklar beni vurgulayan bireyci ve bizi vurgulayan toplulukcu degerle-

ri 6nem ve anlam kazanmaktadur.

Genglerin sosyal sorumluluk ile ilgili tutumlarinin ve davranglarinin toplumsal kiiltiir
ve degerlerden etkilendigi sdylenebilir. Bireyci toplumlar ile topluluk¢u toplumlarin sos-
yal sorumluluga bakis agilar arasinda farkliliklarin olmast kaginilmazdir. Bu kavramla-
rin anlamlari incelendiginde topluluk¢u toplumlarin daha fazla sosyal sorumlu olmalari

beklenebilir.

384 iiniversite 6grencisinin kaulimiyla gerceklesen bu calismada, katlimcilarin toplu-
lukcu degerleri, bireyci degerlerine kiyasla yiiksek ¢ikmistir. Toplumsal kiiltiiriimiiz gz
oniine alindiginda bu sonucun ¢ikmast dogal ve kabul edilebilirdir.

Aragturmanin ulasug diger sonug, kaulimer 8grencilerin sosyal sorumlulugun uzun dé-
nemde kazandirdiklarina iliskin algilarinin ortalama degerden yiiksek olmasidir. Gele-
cekte is diinyasinin, girisimci, yonetici ve calisan statiilerinde yer alacak égrencilerin bu
degerinin yiiksek olmasi gelecege umutla bakmak isteyenler icin iyi bir veri kaynagidur.
Genglerin sosyal sorumlu davraniglara olumlu yaklagimlari ve de bu bakis agisinin uzun
dénem igin gegerli olmasi, toplumun gelecegi agisindan son derece anlamli ve umut

vericidir.

Son olarak aragurmada hem dikey topluluk¢u hem de yatay topluluk¢u degerler ile
algilanan ahlaki ve sosyal sorumlulugun uzun dénemde kazandirdiklar: boyutu arasinda
pozitif yonlii anlamli bir iligki bulunmustur. Bu durum hem sahip olunan degerlerin
sosyal sorumlu davranisi degerlendirme agisindan ne denli 6nemli oldugunu ortaya
koymus hem de toplulukcu degerler arttikga sosyal sorumlu davraniglarin artacagina
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isaret etmistir. Bu caligma agisindan toplulukgu degerlere sahip geng bireyler ister statii
farkliliklarini kabul etsin isterse etmesinler biz olarak hareket etmenin 6nemine inanan
ve buna deger veren bireyler olarak sosyal sorumlulugun uzun dénemde kazandiracagini
diistinmektedirler. Bu da bireyciligin ve tiiketimin gittikee yiikseldigi, isletmeler agaisin-
dan rekabetin ¢ok yogun yasandig1 bir cevrede bu degerlerlerin insanlik i¢in ne kadar
onemli oldugu disiintildtigiinde ayri bir anlam ifade etmektedir.
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DEVLET TESVIKLERINE ILISKIN BILGI
DUZEYI VE DIS TICARET GIRISIMCILIK
EGILIMI: POTANSIYEL DIS TICARET
GIRISIMCILERI ORNEGI

TENDENCY TOWARDS FOREIGN TRADE
ENTREPRENEURSHIP AND AWARENESS
OF GOVERNMENT INCENTIVES: THE
CASE OF POTENTIAL FOREIGN TRADE
ENTREPRENEURS

Abmet Yagmur Ersoy, Metin Saygils

Abstract

In this study, it is aimed to determine the tendencies towards foreign trade entrepreneurship and awa-
reness of the government export incentives and institutions which support foreign trade in the sample of
international trade department students who are potential foreign trade entrepreneurs. In this context,
the population of the study, which is designed according to the quantitative research methodology, is the
undergraduate students of International Trade Department of Sakarya University in the 2016-2017
academic year. The data were collected from 152 students on the basis of convenience sampling by a
structured questionnaire which conducted face-to-face and online. The obtained data were analyzed
in the SPSS 21.0 statistical analysis package program and the results were presented and interpreted
through the tables. Descriptive statistics were used in order to determine the general characteristics of
the students, their tendencies towards foreign trade entrepreneurship, and their awareness of the gover-
nment export incentives and institutions which support foreign trade. The results of the research show
that international trade students not only have the aim to establish their own businesses but also have
the ability to create opportunities in order to realize their aim. In addition to these, the awareness of
each government exports incentives which are “Research and Development Support”, “Foreign Fair
Participation Support”, “Branding of Turkish Products Abroad”, “Positioning Turkish Products Image”
and “Turquality” is more than 80%. Moreover, while the rate of awareness about the ministries such
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as "Ministry of Customs and Trade", "Ministry of Economy", "Ministry of European Union" and
"Ministry of Finance" is over 70%, the rate is more than 90 % in the case of Central Bank of the Re-
public of Turkey (TCMB), the Turkish Exporters Assembly (TIM) and the World Trade Organization
(WTO,).

Key Words:, Foreign Trade Entrepreneurship, Foreign Trade Entrepreneurship Tendency, Government

Incentives

1.Giris

2000’li yillarda girisim ve girisimcilige yiiklenen deger ve 6nem giderek artmis, gelecek
yillarda ise artan devlet destegi ve verilen egitimlerle birlikte girisimcilige olan ilgi ve egi-
limin artan bir sekilde devam edecegi diisiiniilmekeedir (Arslan, 2002; Sexton, 1988).
Dis ticaret politikasinin énemli araclarindan biri ihracata ydnelik olarak saglanan siib-
vansiyonlardir. Thracat sitbvansiyonlari genel olarak, yurtigi iireticiye bir maliyet avantaji
saglayarak, ilgili tiriin ve endiistrilerde dig pazarlarda rekabet edebilme giiciiniin artturil-
masint hedeflemektedirler. Aragtirma kapsaminda cevap aranan temel sorulardan, dis ti-
caret girisimcilerinin, siibvansiyonlar olarak adlandirilan tegviklerinin farkinda olup ol-
madiklaridir. Devletin sagladigi siibvansiyonlardan yararlanmanin siiphesiz ilk kogulu bu
tesviklerden haberdar olmaktir. Devletin ihracati arttirmaya yonelik faaliyetlerinin dog-
rudan bir sonucu olarak ortaya ¢ikan lisans diizeyinde egitim veren yiiksekdgrenim ku-
rumlari esas itibariyle dig ticaret girisimcisi yetistirmeyi hedeflemektedirler. Uluslararas
diizeyde artan rekabet 6zellikle tilkemiz gibi yiikselen pazar ekonomilerini devlet tegvik-
leri suretiyle ihracatgilart desteklemeye itmis ayni zamanda bu konuda uzmanlagma sevi-
yesinin arttrilmast ¢alismalarini zorunlu hale getirmistir. Dis ticaret hadlerinin iilkemiz
lehine dénmesinin dnemli bir kaynagt donanimli dis ticaret personelinin yetistirilmesi
ve bunlarin girisimcilik egilimlerinin arturilabilmesidir. Bu kapsamda uzman dis ticaret
girisimcisi olarak kiiresel sahada tilkemizi temsil edecek olan bugiiniin potansiyel yarinin
profesyonel dis ticaret girisimcilerinin yukarida zikredilen tegviklerden yeterli derecede
istifade edebilmeleri, bu tegviklerden haberdar olma seviyeleri ile dogrudan iliskilidir. Bu
baglamda bu ¢aligmada, potansiyel dis ticaret girisimcilerinin dis ticarete ydnelik olarak
tesvik veren kurum ve kuruluglardan haberdar olup olmadiklari belirlenmeye ¢aligilmis-

tr.
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2.Kavramsal Cerceve
2.1. Girisimcilik

NaktiyoK’a gore girisimcilik, “Geri kalmis ekonomilerde yapilanmanin, gelismekte olan
tilkelerde kalkinmanin, gelismis ekonomilerde ise dinamizmin, yeni zenginlik ve refah
yaratmanin yapt tagidir” (Naktiyok, 2004:11).

Bu agidan degerlendirildiginde tarihsel siire¢ icerisinde daha dinamik bir hale gelen
ekonomi, dis ticaret, insanlarin istekleri, devlet politikalari ve bunun gibi faktorler nede-
niyle girisimcilik kavraminin anlami da degiskenlik gostermektedir. (Zhao, 2005). Giri-
simci kavramt literatiirde ¢ok kullanilan kavramlar arasinda yer aldigindan birgok yazar
tarafindan bir¢ok tanimlama yapilmistir. Biitiin bu tanimlardan yola ¢ikarak girisimci;
“liretim girdilerini organize ve koordine eden ve bunu iiretim faaliyetine dzgiileyen ger-

cek veya tiizel kisidir” denilebilir.

Tablo 1: Girisimcilik Tanimlar:

Yazar Girigimcilik Tanimi
Kirzner (1973) Girigimcilik; herhangi bir seyde kendi kendini istihdam etmektir.
Ronstadt (1984) Girisimcilik; Kurulmug olan devamli artma egiliminde olan zengin-

lik ve refaha ait dinamik bir siirectir.

Stevenson, Roberts

ve Gousbeck(1985)

Girisimcilik; Kisilerin kendi sahip oldugu kaynaklarin disinda
bagka alternatif firsatlara ydnlenmeleridir.

Hisrich (1989)

Girisimcilik; Zaman ve ¢abayla ortaya ¢ikarilmig kiymetli bir fark-
liligin siireci; bununla birlikte psikolojik, sosyal ve finansal risklerin
ongoriilmesi; maddi bir 8diil ve bireysel tatminin elde edilmesidir

Shane ve Venkatara-
man (2000)

Girisimcilik; karli firsatlarin varligi ve girisimci bireylerin varlig
arasindaki iliski olarak tanimlanmaktadir.

Yilmaz ve Siinbiil
(2009)

Uretim faktorlerini (emek, teknoloji, sermaye ve dogal kaynaklar)
bir araya getirmek suretiyle mal ve/veya hizmet iiretme faaliyetlerini
kapsayan bir yapidir.

Karahan ve Ulusoy | Girisimcilik; ekonomide ve pazarda olusan acik ve firsatlarin farki-
(2010) na vararak bunu is fikrine ceviren, ticari bir isletme kuran kisidir.
Ceylan(2012) Girisimcilik; kaynaklar hakkinda varsayimda bulunma kabiliyetine

sahip olarak igleri planlanmasi, insan kaynaklarini koordine edilerek
girdilerin islenmesiyle elde edilen ¢iktiyla da kar saglamak amaciyla
yiiriitiilen faaliyetler biitiiniidiir.
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Kaynak: Ozdemir, Saygils ve Yildirim, 2016; Yilmaz ve Siinbiil, 2009; Bernstein, 2011: akt. Kilg, Keklik ve
Calzs, 2012

Tanimlardan anlagilacag: tizere girisimci kit kaynaklari bir araya getirerek riski goze ala-
bilen kisidir. Yapilan aragtirmalarda bagarili girisimciler hizli karar verebilme yetenegine
sahip, ileriye yonelik plan yapabilen, olast pazarlar hakkinda dogru analiz yapma kabili-
yetine ve lider bir kisilige sahip, risk alabilen, strese karsi dayanikls, yenilik¢i ve yaratic
olma gibi 6zellikler sergilemiglerdir (Balaban ve Ozdemir, 2008; Bozkurt, Kalkan, Ko-
yuncu ve Alparslan, 2012; Seydinbekuli, Abishov ve Yilmaz, 2015).

Insanlar yasamlarini devam ettirebilmek igin var oluslarindan beri mal ve hizmet iiretme
egilimdedirler. Bu tiretim egiliminin gerceklesmesi i¢in tiretim fonksiyonlarina ihtiyag
duyulmakradir. Uretim fonksiyonlari da is giicii, dogal kaynak, sermaye ve son olarak
bunlar bir araya getirecek girisimciden olusmaktadir. Bu baglamda girisimcinin ekono-
mik acidan 6n plana ¢ikan fonksiyonlari su sekildedir (Aksoz, Adacay, Kozak, Esen ve
Bakar, 2012; Tiirkmen, 2007):

* Ekonomik biiyiimeyi saglamak ve igsizlik sorununa énemli 6l¢iide ¢oziim bulmak

* Yeni faaliyet alanlarinin olugmasini ve teknolojiyle birlikte verimlilik artigini sagla-
mak

* Aul kaynaklari kullanarak kaynak kullaniminda etkinlik saglamak
* Yeni fikirlerin olusmasi, yani inovasyonu yayginlagtrmak

¢ Ulke ekonomisinin yaninda teknoloji ve sosyo-kiiliirel yapiyr dis diinya ile bagla-
mak

Yukarida ki unsurlardan yola ¢ikarak girisimciligin; ekonomi, teknoloji gibi kavramlarla
i¢ ice oldugu goériilmektedir. Bu nedenle, bir tilkenin gelisip ilerlemesi i¢in ekonomik
bilyiime ve genislemeye yonelmesinin gerekliligi ne derece 6nemliyse bu bityiime ve
genislemede kargimiza girisimciligin 6nemi yadsinamaz derecededir.

2.2. Girisimcilik Egilimi
Girisimcilik egilimi, kisilerin kendi isini yapmadaki istek ve istikrarliligini ifade eder

ve kisisel ve cevresel faktorlerin birlesiminden olugur. Girisimcilik egilimi, girisimcilik
davraniginin bir pargast olmakla beraber, bagimsiz olma, yenilik¢i olma, risk alma ve
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ongorii sahibi olma, rekabetci olma gibi 6nemli siiregler ile biitiinlesik bir yap1 olusturur
(Bozkurt, 2011).

Girisimcilik egilimi, kisinin kendi isini yapabilmek amaciyla caba gostermesi ve eylem-
lere bagli olma durumu olarak ifade edilebilir (Timuroglu ve Cakir, 2014).

Girisimciler, girisimci olmadan 6nce belli bir dereceye kadar girisimcilik egilimi/niyeti
gosterirler. Bagka bir deyisle, insanlar belirli tetikleyicileri (harekete gecirici fakedrle-
ri) olmadan birden bire girisimci olamazlar. Bireylerin 6nce davranisa yonelik 6nemli
olctide egilim gostermeleri gerekir (Koe, Sa'ari, Majid ve Ismail, 2012). Sonug olarak
girisimcilik, bireylerin kazara yapuklari bir eylem degil, secimlerinin sonucunda bilerek
yaptiklari faaliyetler olarak nitelendirilir (Obschonka, Silbereisen ve Schmitt-Roder-
mund, 2010). Bu baglamda girisimcinin hareket noktasini aldig1 egitim ve bu egitimi
kullanabilme becerisi, hem ailesi hem de toplumun kendisine sagladigi olanaklar ve
tizerindeki is yiikii belirleyebilmektedir (Korkmaz, 2012).

Girisimcilik egilimi kigilerin kendi yeteneklerini gosteren bir yaklagimdir. Bu dogrultu-
da girisimcilik egilimi, kisinin ilgi, istek ve fiillerini organizasyonel istihdamin kargisinda
bir goriis olarak kendini istthdam etmeye yonlendirme seklinde yorumlanabilir.

Girisimcilik egilimi kisisel etkenlerle cevresel etkenlerin birlegerek kisilerin kendi isini
kurma fikrindeki arzu ve kararliligini belirtmektedir.

Yapilan aragtirmalar girisimci 6zelliklere sahip bireylerin kisiliklerinin olusmasinda, et-
kili olan faktorlerin dogustan geldigi ve onlari girisimci olmaya yonelttigi gibi sosyal
cevre (aile, toplum), alinan egitim ve ekonomik ¢evre gibi dis faktdrlerin de girigim-
cilik egiliminin olusmasinda dnemli birer faktor olarak goriildiigiinii ortaya koymak-
tadir (Chen ve Lai, 2010). Ayni zamanda Hisrich ve Roberts'in (2002) c¢aligmasina
ait sonuglar aile, egitim, kisisel norm ve degerler, yas, is tecriibesi ve rol modellerinde
girisimcilik egilimine etki eden faktorlerin baginda geldigini gostermektedir. Bu unsur-
lar degerlendirildiginde; bireyin ailesinde bir girisimcinin olmasi, 6zellikle de babanin
kendi isini kurup yonetmesi girisimcilik egilimini tetikleyen énemli bir unsur olarak
goriilmektedir. Girisimcilikte ortaya ¢ikan problemlerin ¢dziimiinde ise egitimin dne-
mi buytikeir. Diger taraftan hem girisimcilik kariyerine baglama hem de girisimciligi
devam ettirmede gerekli olan enerji ve maddi maddi destek agisindan yagin 6nemi de
giderek artmaktadir. Geng girisimcilerin artugs giiniimiizde 22 yag ve {izeri bireylerin gi-
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risimcilik egilimleri oldukga yiiksektir. Is tecriibesi ele alindiginda ise 6zellikle uzmanlik
gerektiren ya da yeni bir alanda faaliyet gosterme agisindan kolaylik ve rahatlik saglayan
bir faktor olarak goriilmektedir.

Girisimcilerin yeni bir ig kurma ya da yeni bir sektére girmek amaciyla gerceklestirdik-
leri faaliyetlerde temel olarak “itme ve ¢ekme” faktorleri etkili olmaktadir. Bu baglamda
degerlendirildiginde tilkedeki iktisadi kosullarin sebep oldugu issizlik problemleri, ken-
dini ifade ve ispat etme istegi, bagimsiz olma arzusu, kendi isini kurma ve kendi isinin
patronu olma arzusu, bol kazang, zenginlik ve refah icinde hayatini siirdiirme arzusu,
sayginlik arzusu is kurmaya yonelik itici faktorler olurken isin getirecegi sinir ve stres-
ten uzak kalma arzusu gibi ¢ekici faktorler girisimcilik egilimde énemli bir yere sahip
olmaktadir (Zimmerer ve Scarborough, 2005). Diger taraftan igletmenin kurulusu igin
gerekli finansmani olugturmada ortaya ¢ikan giigliikler, yiiksek maliyetli sermaye ihti-
yact, girilecek pazar ya da sektore ait giris engelleri ve isletme cevresine yonelik riskler,
yasal kisitlamalar, girisimcilige yonelik egitim eksiklikleri, nitelikli insan giiciine ydnelik
problemler ve kisitlarla birlikte kisisel beceriler ve 6zellikler girisimci faaliyetleri engelle-
yici faktorler olarak degerlendirilmektedir (Wickham, 2006).

Mueller ve Thomas'a gére (2000) yeni bir girisim gerceklestirme egiliminin bireyin mev-
cut yasam tarzi, cocuklugu, aile yapisi ve sosyal cevresi, aldigi egitim, yasi, mevcut
calisma deneyimi ve destekleyici aglari gibi cesitli faktorler tarafindan belirlendigini vur-
gulamaktadir. Itme ve gekme fakeorleri olarak ifade edilen bu fakeorler incelendiginde,
caligilan isten memnun olmamanin, issizlik ya da diger bir deyisle istihdam olanaklari-
nin eksikliginin ve kariyer planlarindaki olumsuz gelismelerin girisimcilik egilimine itici
bir gii¢ oldugunun; alinan egitim ile yeni ve ¢esitli is firsatlarini aragtrma cesaretini
verecek is olanaklarini kesfetmenin ise girisimcilik egilimine ydnelik ¢ekici gii¢ oldugu-
nun gostergeleri olarak nitelendirilmektedir.

Girisimcilik egilimi sadece bireysel faktorlere baglt olmayip ayni zamanda ¢evresel fak-
torlerin bir bilesimi olarak gorillmektedir. Bu agidan degerlendirildiginde girisimcilik
bireylerin kendi isini kurma ve yonetme konusundaki istek, azim ve kararhhgl ifade
etmekeedir (Okudan ve Rzasa, 2006). Gartner, Shaver, Gatewood ve Katz (1994) yeni
bir girisimin olusturulmasinin bireysel (kisisel 6zellikler), cevresel (rekabet¢i giris stra-
tejileri), orgiitsel (itme-cekme fakedrleri) ve siire¢ (girisimcinin igletmeyi ortaya cikar-
mak amaciyla gerceklestirdigi faaliyetler) olarak siraladig fakedrler arasindaki etkilesime
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bagli oldugunu ortaya koyarken, girisimcilik davranigini sergilemede bireylerin ne de-
rece istekli ve azimli olduklarinin 6neminin altni ¢izmektedir. Shane ve Venkatraman
(2000) ise gerceklestirdikleri caligmada girisimci bireylerin varliginin sosyal, kiiltiirel,
ekonomik, demografik ve kisilik faktorleri yaninda girisimcilik konusundaki istek ve
egilimlerce de sekillendigini ifade etmektedir. Parnell ve Crandall ve Menefee (1995)
girisimcilik egiliminin her biri birbiri ile yakindan iligkili olan ve asagida yer alan ti¢
aktor tarafindan olusan bir fonksiyon oldugunu belirterek bu faktorleri su sekilde sira-
lamiglardir (akt. Borii, 2006:28):

* Bireyin sahip oldugu girisimcilik egitimi, bilgi diizeyi ve yeni riskler alma yéniine
iligkin yetkinligi,
* Bireyin ekonomik yapidaki girisimcilik firsatlari ile ilgili (firsatlara iliskin) inanglari,

* Bireyin mevcut firsatlari fark edip degerlendirebilecegi konusunda kendine duydu-

gu ozgliven

Mok (2005) farklt bir bakis agistyla hitkiimetlerin de bir tesvik ve destek mekanizmast
gorevini istlenerek girisimcilige 6zendirici faaliyetlerle girisimcilik egiliminin gelistiril-
mesi ve artirilmast amaciyla bazi stratejileri benimsemesi gerektigi vurgulamistir. S6z
konusu stratejiler su sekilde siralanmaktadir

(akt. Borii, 2006:28):

* Fiziksel, beseri ve teknolojik altyapr i¢in gerekli yatirimlarin yapilmast,
* Teknolojik gelisim ve yenilik yapmaya uygun is cevrelerinin yaratlmasi,
* Politik desteklerin ve tegviklerin saglanmast,

e Sanayi ve is girisimlerinin koordine edilmesi,

* Gereken yerlerde finansal destegin saglanmasi

Girisimcilik egilimine yonelik ¢ekici bir gii¢ olugturan ve 6nemli bir etken olarak go-
riilen egitim dikkate alindiginda, 6zellikle tiniversitede egitim goren geng niifusun giri-
simci 6zelliklerinin ortaya ¢ikarilmasi ve girisimcilik potansiyellerinin farkina varilarak
tesvik edilmesi, ayrica kisilerin girisimcilige 6zenmeleri ve yonelmeleri agisindan olumlu

bir etkiye sahip oldugu ifade edilebilir (Wang ve Wong, 2004).
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Degisimin hizlandigs ‘80li yillarla birlikee egitim kurumlarinin daha tiniversite agamasi-
na gelmeden bireylerin girisimcilik egilimlerini olusturmada ciddi ve planli bir misyon
tistlendikleri goriilmektedir. Giintimiizde ortadgretim kurumlarinda dahi grencilerin
girisimcilik potansiyelini giiclendirecek muhtelif programlar uygulanmakra, iiniversite
seviyesine gelindiginde de mesleki akademik bilgiler yaninda, yeni is firsatlar: ve saha-
lart agma konusunda bireylere egitimler verilmekte, hatta 6n lisans, lisans ve lisansistii
programlara girisimcilik dersleri konulmaktadir. Halihazirda tilkemizde pek ¢ok yiik-
sekdgrenim kurumunda sosyal ve teknik bilimler ayrimi olmaksizin, brang derslerinin
yaninda girisimcilik derslerinin verildigi goriilmektedir. Universitelerde bu akademik
egitimin yaninda {iniversite-sanayii isbirligi icerisinde geng girisimcileri bulup ortaya
ctkartmak ve tegvik etmek icin her yil yinelenen cesitli programlar diizenlenmektedir.
Elbette ki verilen girisimcilik tizerine verilen bu egitim programlarinin biitiin 6grencileri
girisimci yapacagini ya da diger bir deyisle biitiin 6grencilerin girisimci faaliyette bulu-
nacaklarini ifade edebilmek miimkiin degildir. Ancak girisimcilige yonelik istek duyan
ve girisimcilik egilimine sahip olan 6grencilerin girisimcilik yéniindeki potansiyellerinin
farkina varmasinin saglanmasinda ve gelistirilmesinde 6nemli bir unsur oldugu gz ardi
edilemeyecektir.

2.3.Girisimcilik Egilimine Yonelik Literatiiriin Incelenmesi

Girisimcilik egilimi ve girisimcilik potansiyeli iizerine gerceklestirilen aragtrmalar po-
tansiyel girisimcilerin aslinda girisimcilik konusunda ne derece istekli ve egilimli ol-
duklarini ortaya koymaktadir. Ayrica bu bulgularda girisimcilik istek ve egiliminde
demografik faktorlerin etkilerini de ortaya koymaya calisan caligmalarin varligr goze
carpmakeadir.

Kuzey Irlandadaki potansiyel girisimciler iizerinde Hart ve Harrison (1992) tarafindan
gerceklestirilen caligmada ise yaptig1 arastirma ise 6grencilerin neredeyse yarisinin kendi
isini kurmay1 ve yonetmeyi arzuladiklari sonucuna ulasilmisur. Kourilsky ve Walstad
(1998)’1n potansiyel girisimciler tizerinde yapug: aragtirma sonuglart da égrencilerin
%066,9’unun gelecekte kendi iglerini yapmak istediklerini ortaya koymaktadir.

512 dgrenci tzerinde Liithje ve Franke'nin (2003) gergeklestirdikleri ¢alismanin bul-
gular 6grencilerin kisisel 6zelliklerinin kendi isini kurma davranigi izerindeki etkisinin
oldukea giliclii oldugunu gostermistir. Bu acidan degerlendirildiginde girisimcilik davra-
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nuginin yeni bir is kurma egilimi ile giilii bir iliskisi oldugunu ifade etmek miimkiindiir.
Ayrica, girisimcilik egiliminin fark edilen (algilanan) engeller ve desteklenen fakedrler
bakimindan dogrudan desteklendigini saptamistir.

Tirkiye'de girisimcilik egilimine iligkin pek ¢ok calisma olmasina kargin, potansiyel
girisimci olan {iniversite 6grencilerinin girisimcilik egiliminin belirlenmesine yonelik
calismalarin sayist ¢ok yeterli olamamakla birlikte artma egilimindedir.

Borii (20006) tarafindan potansiyel girisimci adayi olan isletme boliimi 6grencileri tize-
rine gerceklestirilen aragtirmanin sonuglari, 6grencilerin biiytik bir béliimiiniin ve 6zel-
likle kendi isini kurmay1 ve yonetmeyi arzu edenlerin girisimcilik 6zelliklerine sahip
olduklar1 ve girisimcilik egilimi tasidiklarini ortaya ¢tkarmigur.

Bozkurt'un (20006) girisimcilik egilimi agisindan kisilik 6zelliklerinin 6nemini ortaya
koymak amaciyla gerceklestirdigi calismanin sonuglar1 8grencilerin bagarma ihtiyact his-
setmelerine ragmen risk alma, belirsizlige karsi tolerans, yenilikeilik, kendine giiven ve
kontrol merkezli ézelliklerde kararsiz kaldiklarint gostermistir. Caligmada ayrica 6gren-
cilerin gelecekte kendi islerini kurma egiliminde olduklari ve bunu da kisisel birikimleri
ile gerceklestirmeyi diisiindiikleri sonucuna ulagilmistr. Diger taraftan 6grencilerin ken-
di iglerini kurma firsati bulamazlarsa 6zel sektorde prestijli bir iste calismayi istedikleri
sonucu ortaya ¢ikmustir.

Cansiz (2007) tarafindan gerceklestirilen ve girisimcilik egilimlerinin belirlenerek 6g-
rencilerin girisimci kisilik 6zelliklerinin incelendigi ¢alismanin sonuglar1 6grencilerinin
potansiyel birer girisimci olabilecekleri ancak yonlendirme eksikligi nedeniyle bu potan-
siyellerini disa vuramadiklarini ortaya koymaktadir.

Arslan (2002) tarafindan gerceklestirilen calismanin bulgulari girisimcilik egilimleri aci-
sindan degerlendirildiginde ise “kar elde etme istegi” ve “bagimsiz caligma istegi’nin
yaklagik %70’lik 6nem derecesine sahip olan ve birinci derecede nemli olarak goriilen
birer faktor olarak goriildiigii sonucunun ortaya ¢ikugr goriilmiistiir.

Girigimcilik egilimi ile ilgili literatiir genel olarak degerlendiginde son yillarda tiniversite
ogrencilerinin girisimcilik potansiyelini ortaya ¢ikarma ve 6grencileri girisimcilige tesvik
etme konularinda diinyada (Basu ve Virick, 2015; Ismail, Khalid ve Othman, 2009;
Khuong ve Ann, 2016; Sanchez ve Hernandez- Sanchez, 2014; Souitaris, Zerbinati
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ve Andreas, 2007; Zain, Akram ve Ghani, 2010; Zhao, Seibert ve Lumpkin, 2010) ve
iilkemizde (Bozkurt, 2014; Iscan ve Kaygin, 2011; Kilig, Keklik ve Calig, 2012; Keles,
2013; Oren ve Bickes, 2011; Ozdemir ve digerleri, 2016) bircok caligma yapilmugstir.
Literatiir incelendiginde girisimcilik egilimi ile demografik faktorler, mesleki tercihler,
motivasyonel degerler, aile faktorleri, girisimci kisilik dzellikleri, kiiltiirel ¢evre, kiiltii-
rel farkliliklar, bireyci-toplumcu kiiltiir, girisimcilik programlari, 6rgiitsel vatandaglik ve
kusak farki gibi fakeorlerin iliskilendirilmesi tizerine ¢aligmalar yapilmistir.

2.4. Dis Ticaret Girisimciligi

Son yillarda dis ticarette hizli bir gelisim ve degisim siirecinin bagladig: asikardir. Bir-
birine binlerce kilometre uzaklikta ki kitalar, bolgeler ve iilkeler arast zor olan erisimin
ve etkilesim gittikge kolaylagtigi goriilmekeedir. Bu yakinlagmanin etkisiyle, dis ticaretle
birlikte tilkelerin birbirlerine olan bagimliliklari da giin gectikge artmakeadir (Giirol,
2006). Bu yakinlagma, gelisme, ekonomik biiyiime ve artan rekabet ortaminin yani
sira ihracat da gelismekte olan iilkelerin bityiimesinde en 6nemli aktdrlerden biri konu-
munda yer almaktadir. Ulkemiz agisindan ihracatin 6nemi her gecen giin artmakta ve
bu 6nem iilkemizin gelecekle ilgili verecegi ekonomik kararlarda da kendini gostermek-
tedir. Bu baglamda bakildiginda, Tiirkiye'nin 2023 ihracat hedefi 500 milyar dolarin
tizerinde seyretmektedir (Goger, Bulut ve Dam, 2012). Tirkiye, bu ihracat hedefine
ulagmak i¢in; devlet yardimlari ve tegvikler, dahilde ve harigte isleme rejimi, Tiirk Exim-
bank tarafindan saglanan krediler ve bunun gibi bir ¢ok farkli tegvikler uygulanarak dig
ticareti artirmaya yonelik stratejiler gelistirmekte ve uygulamakeadir (Ersungur ve Yal-
man, 2009). Bu baglamda bakildiginda Tiirkiye'nin dis ticaret konusunda olusturdugu
stratejik plan ve verdigi tegvikler, dis ticaret alaninda gerceklesen yatirimlari her gegen
giin biraz daha arturmakeadir. Yaurimlarin artmasi beraberinde de yeni bir pazar olarak
dis ticaret girisimciligi terminolojisini beraberinde getirmistir. Dig ticaret girisimcisi; til-
kelerin dis ticaretini ve dis ticaret hacmini arttirmaya yonelik olarak s6z konusu hizmet
tiretim kaynaklarini koordine ve organize eden gergek veya tiizel kisiler olarak karsimiza
ctkmaktadir.

Dis ticaret girisimcileri, girdikleri dis piyasanin siyasi, ekonomik, kiiltiirel 6zelliklerini
etkilerler. Ortaya ¢ikan bu etkiden dis ticaret girisimcileri de etkilenerek, hem girisimci
olarak kendileri hem dis piyasanin birbiri ile etkilesim icinde olmasinda bas aktif bir
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oynarlar (Aksoz ve digerleri, 2012). Nitelikli eleman yetistirmenin 6nemini anlayan ve
ihracat1 arturmaya yonelik uygulamalara da yer veren tilkemizin bu yondeki en 6nemli
destegi uzman eleman yetistirmek olarak goriilmektedir. Buradan hareketle dis ticarette
dahilde ve haricte isleme rejimlerinden ziyade, girisimcilik faaliyetlerinin desteklenme-
si s6z konusu hizmet {iretiminin artmasi ve egiliminin ekonomiye yansimasinin daha
yiiksek diizeyde bir baski uygulayacag: diisiiniilmekeedir. Yitksekégrenim kurumlart da
bunlarin bityiik parcasini olusturmakea ve destek vermektedir. Bu nedenle dis ticaret,
girisimcilerin uluslararasi ekonomi ve pazar kosullarinda basarili olabilmesi i¢in bilgi
sahibi olmasini gerektirmektedir. Ulkelerin girisimcilerini uluslararast arenada yalniz
birakmamak ve giiclendirmek amaciyla gelistirdikleri dis ticaret tegvik programlari, fi-
nansman araglari, vergileme tarifeleri gibi birgok ara¢ da egitimli dis ticaret ¢alisan ya
da uzmanlari ile daha anlamli bir hal almaktadir. Bu nedenle dis ticaret girisimcilerinin
de faaliyette bulunmadan énce bu alana 6zgii kurum ve kuruluglart tanimalari ve adim
atlacak basamaklart daha 6nceden 6grenmeleri bagarili olma yolunda 6nem arz etmek-
tedir (Ersoy ve Saygili, 2017).

2.5. Dis Ticaret Girisimciligi, Dis Ticarete Iliskin Kuruslar ve Tegvikler

Ersoy ve Saygil’'ya (2017) gore, girisimciligin dzel bir tiirii olan dis ticaret girisimciligi
egilimi, sektor ayirt etmeksizin dig ticaret faaliyeti ile istigal eden kimselerin bu sahaya
iligkin yeteneklerinin belirlenmesidir. Genel girisimcilik egilimi ile dis ticaret girisimcili-
gi arasinda bir takim belirgin farklar s6z konusudur ve genel girisimcilik egilimi bireyle-
rin bir is kurup bu isi idare edebilme yeteneklerine odaklanirken, dis ticaret girisimciligi
egilimi, bireyin uluslararasi ticaret yapabilmeye iliskin kabiliyet, egitim ve kisilik 6zellik-
lerini referans almaktadir (Ersoy ve Saygili, 2017).

Dis ticaret girisimciligi acisindan muhtelif kurum ve kuruluglar tarafindan saglanan des-
tekler biiyiik 6nem arz etmektedir. S6z konusu kurum ve kuruglar ile yine bu kurum
ve kuruluglarin sagladigy tegviklerden haberdar olmak dis ticaret girisimcilik egilimini
etkileyen 6nemli unsurlardan biridir.

Takip edilen dis ticaret politikast neticesinde ihrag edilen iiriin ve hizmetlerin ¢esitlen-
dirilmesi, ihrag iiriinlerine yeni dis pazarlar bulunmasi, ihracatcilarin uluslararasi pazar-
lardaki paylarinin arttrilmast maksadiyla T.C. Ekonomi Bakanlig, ihracat destekleri,
yatrim destekleri ve hizmetler sektorii destekleri gibi alanlarda muhtelif tegvikler sagla-
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yabilmektedir. S6z konusu tegvikler, Ekonomi Bakanligi, Giimriik ve Ticaret Bakanligy,
Maliye Bakanligi, Tiirk Eximbank, Kiiciitk ve Orta Olgekli Sanayi Geligtirme ve Des-
tekleme Idaresi Bagkanligi (KOSGEB), Tiirkiye Bilimsel ve Teknik Aragtirma Kurumu
(TUBITAK) ve Tiirk Patent Enstitiisii gibi kamu kurumlarinca saglanabilecegi gibi Th-
racatgt Birlikleri (TIM), Iktisadi Kalkinma Vakfi (IKV), Tiirkiye Teknoloji Gelistirme
Vakfi (TTGV) gibi STK lar vasitasiyla da verilebilmektedir. Bahsi gecen tegvikler genel
olarak, ¢evre maliyetlerinin desteklenmesi, Yurtdisi Fuarlara Kaulim destekleri, Aragtir-
ma ve Geligtirme (Ar-Ge) faaliyetlerine iligkin destekler, yurtdisinda ofis-magaza agma,
isletme ve marka tanium faaliyetlerine iliskin destekler, Tiirk iiriinlerinin yurtdisinda
markalagmasi, Tiirk mali imajinin yerlegtirilmesi ve TURQUALITY e iliskin destekler,
Pazar aragtirmasi ve pazarlamaya iligkin destekler ile egitim ve danismanliga iliskin des-
tekleri kapsamaktadir.

3. Yontem
3.1.Aragtirmanin Amaci ve Onemi

Bu aragtirmada, potansiyel dis ticaret girisimcisi olan; uluslararast ticaret bsliimii 6gren-
cilerinin dis ticaret girisimciligine yonelik egilimleri ile ihracata yonelik devlet yardimla-
rindan ve dis ticarete iligkin kurum ve kuruluglardan haberdar olma durumlarini ortaya
koymak amaclanmaktadir.

Bu amag cercevesinde, arastirma konusuna iligkin literatiir incelendiginde iiniversite
ogrencilerinin girisimcilik egilimi/girisimcilik potansiyeli izerine literatiirde bir¢ok ca-
lisma gergeklestirilmesine ragmen dis ticaret girisimcilik egilimi ile potansiyel dis ticaret
girisimcilerinin ihracata yonelik devlet yardimlarindan ve dis ticarete iligkin kurum ve
kuruluglardan haberdar olma durumlarini inceleyen yeterli sayida ¢aligmaya rastlanilma-
mugtir. Bu yoniiyle aragtirmanin hem literatiire hem de bu alanda ¢alisma yapan arastir-
mact ve uygulayicilara katkisinin olacagi diistiniilmektedir.

3.2. Aragtirmanin Orneklemi ve Verilerin Toplanmasi

Arastirmanin calisma evrenini Sakarya Universitesi'nde 2016-2017 akademik yilinda
[sletme Fakiiltesi'nde lisans diizeyinde 6grenim gormekte olan Uluslararast Ticaret Bo-
limii 6grencileri olusturmaktadir. Arastirmaya iliskin verilerin elde edilmesi icin 152
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ogrenci tizerinde kolayda 6rnekleme yontemi benimsenerek, yiiz yiize ve online anket
uygulamasi gerceklestirilmigtir. Elde edilen veriler, SPSS 21.0 istatistiki analiz paket
programinda analize tabi tutulmus ve sonuglar tablolar aracilityla sunularak yorum-
lanmigtir. Arastirmada érneklemin genel 6zelliklerini ortaya koymak, dis ticaret girigim-
cilik egilimlerini belirlemek, ihracata yonelik devlet yardimlarindan ve dis ticarete ait
kuruluglardan haberdar olma durumunu incelemek amaciyla tanimlayici istatistiklerden
yararlanilmistir.

4. Veri Analizi Ve Bulgular

Bu béliimde, arastirma kapsaminda analize tabi tutulan verilerle ilgili tanimlayict istatis-
tiksel bilgilere yer verilmektedir.

4.1. Katilimcilarin Ozelikleri

Arastirma kapsaminda yer alan ve bir kamu iiniversitesinde 6grenim gdrmekte olan
uluslararast ticaret bsliimii 6grencisi 152 katlimeiya ait 6zellikler demografik dzellikler
incelendiginde, katilimcilarin yarisindan fazlasinin erkek oldugu, yas ortalamalarinin
yaklagik 20,5 bulgusuna ulagilmigtir. Kaulimcilarin egitim gordiikleri siniflar goz 6niin-
de bulunduruldugunda, aragtirmaya katilan 6grencilerin yarisinin 1. sinifta %30,9’nun
ise 2. sinifta 6grenim gérmektedir. Caligmanin gergeklestirildigi zaman dilimi géz 6niin-
de bulunduruldugunda ise 4. sinif 6grencilerinin bircogunun mesleki uygulamada ol-
dugundan galismaya katlim oranlari sadece % 3,4’tiir. Ogrencilerin not ortalamalari
incelendiginde, 2,00 ve alt1 not ortalamasina sahip olanlarin % 50’nin iizerinde oldugu,
3,00 ve tizerinde ortalamaya sahip olanlarin oraninin ise tiim katulimeilarin %10’unu
olusturmaktadir.

4.2.0l¢eklere liskin Bilgiler

Potansiyel dis ticaret girisimcisi olan uluslararasi ticaret bslimii 6grencilerinin sahip
olduklar1 dis ticaret girisimcilik egilimleri ile ihracata yonelik devlet yardimlarimdan
ve dig ticarete iligkin kurumlardan haberdar olma durumlarini ortaya koymak amacry-
la gerceklestirilen bu aragtirmada, dis ticaret girisimcilik egilimini 6l¢mek amaciyla on
dért ifadeden olusan, Girginer ve Uckun (2004) ve Bozkurt ve Erdurur'un (2013) ca-
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lismalarinda kullanilan “Girisimcilik Egilimi Ol¢egi”nden yararlanilmugtir. Girisimcilik
egilimi Slceginde yer alan ifadeler giivenirlik analizine tabi tutulmus ve élcegin giive-
nilirlik testi (Cronbach alpha) sonucu 0,735 olarak bulunmugtur. Giivenilirlik testi
(Cronbach alpha) sonucu, kritik deger olan 0,70’in iizerinde bulundugundan sl¢egin
i¢ tutarhliin yiksek oldugu ifade edilebilir (Kalayc1,2010). Calismada katlimcilarin
ihracata yonelik devlet yardimlarindan ve dis ticarete ait kuruluglardan haberdar olma
durumlarini ortaya koymak amaciyla, devlet yardimi tiirleri ve dis ticarete ait kurum ve
kurulus bilgileri sunularak bilgi sahibi olup olmadiklar: “Evet” ya da “Hayir” secenekle-
riyle belirlenmeye calisilmistir.

4.3.D1s Ticaret Girisimcilik Egilimi

Kaulimcilarin dig ticaret girisimcilik egilimlerini ortaya koymak amaciyla 152 ulusla-
rarast ticaret boliimii 6grencisine Tablo 2'de yer alan ifadeler yoneltilerek katulim dere-
celerini belirtmeleri istenmistir. Elde edilen bulgular asagidaki tabloda yer almaktadir.

Tablo 2: Dis Ticaret Girisimcilik Egilimi

Kesin- | Kaul- | Ne Katiliyo- | Katili- | Kesin- | Orta-

likle miyo- |rum Ne De |yorum |likle lama
ifadeler Katlmi- | rum | Katilmiyo- Katli-

yorum rum yorum

%

1.Boliimiimiiz mezunlar1 | 2,7 7,4 25,5 46,3 18,1 3,70
kendi iglerini kurmak i¢in
firsat yaratma yetenegine
sahiptitler.
2.Boliimiimiiz mezunlar1 | 4,7 25,5 29,5 23,5 16,8 3,22
mutlaka kendi islerini
kurmay1 hedeflemelidir.
3.Bo6liimiimiiz mezunlar1 | 8,7 26,8 26,8 20,8 16,8 3,10
kamu sektoriinde ¢aligma-
y1 planlamamalidir.
4.Boliimiimiiz mezunlar1 | 6,7 11,4 |34,9 30,2 16,8 3,39
mutlaka girisimci olmaya
odaklanmalidir.
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5.Boliimiimiiz mezunlart | 1,3 8,7 26,2 46,3 17,4 3,70
ozel sektorde caligmayi

planlamalidur.

6.Bir isin firsatlar 7,4 10,7 132,2 32,9 16,8 3,41

sunmast, emniyetli ve
garantili olmasindan daha
onemlidir.

7.Cok calisan siirekli 6 10,1 28,2 27,5 28,2 3,62
hedef biiytiten bir kisilige
sahip olmak istemem.
8.Sosyal yasami, is yasami- | 1,3 3,4 10,1 30,9 54,4 4,34
nt ve eglenceyi dengeli bir
sekilde yasayan bir kisilige
sahip olmak isterim.
9.Mevcut gergeklere bire- | 6,7 12,1 36,9 34,2 10,1 3,29
bir bagli kalarak hareket

etmeyi tercih ederim.

10.Gergekleri zorlayarak | 1,3 16,8 |38,3 30,9 12,8 3,37
sezgiye ve hayallere dayali
hareket etmeyi tercih
ederim.

11.Inandigim bir 7 8,7 34,2 38,9 17,4 3,64
konuda olumsuz bir
degerlendirmeye maruz
kalma pahasina karar

veririm.

12.1nand1g1m bir konu 8,1 18,8 30,2 30,2 12,8 3,21
dahi olsa kural dist

davranmay1 goze alamam.

13.Kariyerimin gelecek 5 | 1,3 3,4 22,8 36,9 35,6 4,02

yilinda, yiiksek maasli bir
is firsat1 karsima cikarsa
kabul ederim.
14.Kariyerim i¢in gerekli |2 14,1 37,6 31,5 14,8 3,43
olsa dahi 6nceliklerimden
vazgegmenm.

Potansiyel dis ticaret girisimcileri, uluslararasi ticaret béliimii mezunlarinin; kendi is-
lerini kurmaya yonelik firsat yaratma becerisine sahip olduklarini (%64,4), mutlaka
kendi islerini kurmay: hedeflemesi gerektigini belirtmektedirler (%30,2). Ayrica, po-
tansiyel dis ticaret girisimcilerinin %37,6’s1 uluslararasi ticaret boliimii mezunlarinin

471



DEVLET TESVIKLERINE iLiSKIN BiLGI DUZEYi VE DIS TICARET GiRIiSIMCILIK EGILIMi:
POTANSIYEL DIS TICARET GIRISIMCILERI ORNEGI

Ahmet Yagmur Ersoy, Metin Saygils

kamu sektoriinde caligmayi planlamamasi gerektigini, % 47’si mutlaka girisimci olmaya
odaklanilmasi gerektigini ve %63,7si ise 6zel sektdrde calismay1 planlamalari gerektigini
vurgulamaktadir.

Kaulimcilarin % 44,3 dis ticaret girisimciligi s6z konusu oldugunda mevcut gergeklere
bagli kalmay tercih ederek hareket edeceklerini, % 43,7’si gercekleri zorlayarak, sezgiye
ve hayallere dayali hareket etmeyi tercih edeceklerini belirtirken inandigs bir konu dahi
olsa kural digt davranmayi goze alamayacagini ifade eden kaulimer yiizdesi ise 26,9°dur.

Kariyerinin gelecek 5 yilinda, yiiksek maagl bir is firsati kargisina ¢ikarsa kabul edecek
olan kaulimar yiizdesi 72,5 olarak ortaya ¢ikarken, kariyerim icin gerekli olsa dahi én-
celiklerimden vazge¢cmeyecek katilimer yiizdesi ise 46,3 tiir. Bununla birlikte kariyer he-
deflerine ulagmak icin siirekli ¢alisan ve hedef biiyiiten bir kisilige sahip olmay1 isteyen
potansiyel dis ticaret girisimcisi olan uluslararast ticaret grencisi ise %55,7'dir.

4.4. Thracata Yonelik Devlet Yardimlarindan Haberdar Olma

Thracata yonelik devlet yardimlarindan haberdar olup olmama durumunu ortaya koy-
mak amaciyla potansiyel dis ticaret girisimcisine Tablo 3’te yer alan yardim tiirleri yo-
neltilerek bilgi sahibi olup olmadiklarini belirtmeleri istenmistir. Elde edilen bulgular
asagidaki tabloda yer almaktadur.

Tablo 3: Ihracata Yonelik Devlet Yardimlarimdan Haberdar Olma

Ihracata Yonelik Devlet Yardimlar: EVET | HAYIR
(%) (%)
Uluslararast Nitelikteki Yurt Ici Thtisas Fuarlarinin Desteklenmesi 61,1 38,9
Cevre Maliyetlerinin Desteklenmesi 40,5 59,5
Aragtirma-Geligtirme (AR-GE) Yardimi1 84,6 15,4
Istihdam Yardimi 78,4 21,6
Yurt Disinda Gergeklestirilen Fuar Katlimlarinin Desteklenmesi 89,9 16,1
Yurt Dist Birim, Marka ve Tanitum Faaliyetlerinin Desteklenmesi 73,6 26,4
"ljﬁ.rk U@nlerinin Yurtdisinda Markala§masl, Ti:lrk Mali Imajinin Yerles- 81.9 18.1
tirilmesi ve TURQUALITY® nin Desteklenmesi ’ ’
Pazar Aragtirmasi ve Pazarlama Destegi 67,8 32,2
Uluslararas: Rekabetciligin Gelistirilmesinin Desteklenmesi 60,8 39,2
Tasarim Destegi 37,8 62,2
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Tablo 3’teki sonuglar degerlendirildiginde, uluslararas: ticaret 8grencilerinin devlet tara-
findan saglanan “Aragtirma-Gelistirme (AR-GE) Yardim1”, “Yurt Diginda Gergeklestiri-
len Fuar Katilimlarinin Desteklenmesi”, “Tiirk Uriinlerinin Yurtdisinda Markalagmast,
Tiirk Malt Imajinin Yerlestirilmesi ve TURQUALITY* nin Desteklenmesi” yardimlari/
desteklerinden haber olma diizeyleri her bir destek icin %80’in {izerindedir. Diger ta-
raftan hem “Cevre Maliyetlerinin Desteklenmesi” hem de “Tasarim Destegi’nden ha-
berdar olmayanlarin orani ayri ayr incelendiginde yaklasik %60 oldugu goriilmektedir.

4.5. Dis Ticarete Ait Kuruluglardan Haberdar Olma

Dis ticarete yonelik olarak faaliyet gosteren kuruluslardan haber olup olmama duru-
munu ortaya koymak amaciyla katilimcilara Tablo 4’te yer alan kuruluglara ait bilgi
sahibi olup olmadiklarini belirtmeleri istenmistir. Elde edilen bulgular asagidaki tabloda
sunulmakeadir.

Tablo 4: Dis Ticarete lliskin Kurum ve Kuruluglardan Haberdar Olma

HA-
Dis Ticarete Ait Kuruluglar EX,Z:;T YIR
(%)
Giimriik ve Ticaret Bakanligt 95,3 4,7
Ekonomi Bakanlig 96,6 3,4
Avrupa Bitligi Bakanligt 70,1 | 29,9
Tiirkiye Cumhuriyeti Merkez Bankast (TCMB) 90,5 9,5
Tiirk Eximbank (Tiirkiye Ihracat Kredi Bankasi A.S.) 78,2 21,8
Maliye Bakanligt 823 | 17,7
Kalkinma Bakanlig; 58,9 41,1
Hazine Miistesarlig 48,6 51,4
Tiirk Standartlar: Enstitiisii (TSE) 80,1 19,9
Tiirkiye Odalar ve Borsalar Birligi (TOBB) 81,0 19,0
Tiirkiye Thracateilar Meclisi (TIM) 91,9 8,1
Ihracatgl Birlikleri 81,8 18,2
Dis Ekonomik liskiler Kurulu (DEIK) 33,8 66,2
Yurt Icinde Dis Ticarete Finansman Saglayan Kurumlar 432 56,8
Yurt Iginde Dis Ticarete Yardime1 Kamu Ve Sivil Toplum Kurumlar: 33,3 | 66,7
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Yurt Iginde Dis Ticarete Yardimer Destek Hizmet Kuruluslart 40,1 59,9
Yure Iginde Dis Ticarete Yardimcr Diger Kurum ve Kuruluglar 37,4 | 62,6
Diinya Bankast Grubu 48,3 | 51,7
Bolgesel Ekonomik Birlesimler 42,2 57,8
Avrupa Yatirim Bankast (AYB) 22,4 77,6
Diinya Ticaret Orgiitii (DTO) 90,4 9,6
Yurt Diginda Dis Ticarete Yardimer Diger Kuruluglar 27,6 | 72,4

Dis ticarete yonelik olarak faaliyet gosteren kuruluglardan haber olma oranlarinin yer
aldig1 Tablo 4’teki bulgular degerlendirildiginde, katilimcilarin “Giimriik ve Ticaret Ba-
kanligr”, “Ekonomi Bakanlig1”, “Avrupa Birligi Bakanlig” ve “Maliye Bakanlig1” gibi
bakanliklardan haberdar olma oranlari her bir bakanlik icin %70’in tizerindeyken “Kal-
kinma Bakanligr” ve Hazine Miistesarligi”’ndan haberdar olmayanlarin orani her ikisi
iginde % 40’1n iizerindedir. Diger taraftan “Yurt Iginde Dis Ticarete Finansman Sagla-
yan Kurumlar”, "Yurt I¢inde Dis Ticarete Yardimer Kamu ve Sivil Toplum Kurumlari”
ve “Yurt Icinde Dis Ticarete Yardimer Destek Hizmet Kuruluglar”ndan haberdar olma-
digini belirten katilimer sayist her bir kurulus i¢in %60’1n iizerindeyken “Avrupa Yatirim
Bankast (AYB)” ve “Yurt I¢inde Dis Ticarete Yardimci Diger Kurum ve Kuruluglar”dan
haberdar olmayanlarin orani % 70’in tizerindedir. Katulimcilarin ” Tiirkiye Cumhuriye-
ti Merkez Bankast (TCMB)”, “Tiirkiye [hracatcilar Meclisi (TIM)” ve “Diinya Ticaret
Orgiititnden (DTO)” haberdar olma diizeyleri ise %90’in iizerindedir.

Sonug ve Oneriler

Potansiyel dis ticaret girisimcisi olan; uluslararasi ticaret boliimii 6grencilerinin dis tica-
ret girisimciligine egilimlerini ve ihracata yonelik devlet yardimlarindan ve dis ticarete
iligkin kurum ve kuruluglardan haberdar olma durumlarini incelemek amaciyla gercek-
lestirilen bu arastirmanin sonuglars;

Potansiyel dis ticaret girisimcilerinin dis ticaret girisimcilik egilimlerine yonelik durum-
lart agisindan degerlendirildiginde;

* Potansiyel dis ticaret girisimcileri, uluslararasi ticaret béliimii mezunlarinin; kendi
islerini kurmak icin firsat yaratma yetenegine sahip olduklarini (%64,4), mutlaka
kendi islerini kurmay: hedeflemesi gerektigini belircmektedirler (%30,2). Ayrica,
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potansiyel dis ticaret girisimcilerinin %37,6’s1 uluslararasi ticaret bélimii mezun-
larinin kamu sektdriinde ¢aligmay: planlamamasi gerektigini, % 47’si mutlaka gi-
risimci olmaya odaklanilmast gerektigini ve % 63,7si ise ozel sektorde caligmay:
planlamalari gerektigini vurgulamaktadir.

* Kaulimcilarin % 44,3 dis ticaret girisimciligi soz konusu oldugunda mevcut ger-
geklere birebir bagl kalarak hareket etmeyi tercih edeceklerini, % 43,7’si gergekleri
zorlayarak sezgiye ve hayallere dayali hareket etmeyi tercih edeceklerini belirtirken
inandig bir konu dahi olsa kural digt davranmay1 goze alamayacagini ifade eden
katilimar yiizdesi ise 26,9°dur.

* Kariyerinin gelecek 5 yilinda, yiiksek maaslt bir is firsatt karsisina ¢ikarsa kabul
edecek olan kaulimer yiizdesi 72,5 olarak ortaya cikarken, kariyerim icin gerekli
olsa dahi 6nceliklerimden vazge¢cmeyecek katilimer ylizdesi ise 46,3’tiir. Bununla
birlikte kariyer hedeflerine ulagmak icin ¢ok calisan ve siirekli hedef biiyiiten bir
kisilige sahip olmayu isteyen potansiyel dis ticaret girisimcisi olan uluslararasi ticaret
ogrencisi ise %55,7°dir.

Aragtirmanin sonuglar degerlendirildiginde, potansiyel dis ticaret girisimcilerinin devlet
tarafindan saglanan yardimlardan haberdar olmalarina yénelik olarak incelendiginde;

¢ “Arastirma-Geligtirme (AR-GE) Yardim1”, “Yurt Diginda Gergeklestirilen Fuar Ka-
ulimlarinin Desteklenmesi”, “Tiirk Uriinlerinin Yurtdisinda Markalagmast, Tiirk
Mali Imajinin Yerlestirilmesi ve TURQUALITY" nin Desteklenmesi” yardimlari/
desteklerinden haber olma diizeyleri her bir destek i¢in %80’in tizerindedir.

* Diger taraftan hem “Cevre Maliyetlerinin Desteklenmesi” hem de “Tasarim Deste-
gi”’nden haberdar olmayanlarin orani ayri ayr incelendiginde yaklasik %60 olarak
bulunmustur.

Arastirmanin sonuglari potansiyel dis ticaret girisimcilerinin dis ticarete yonelik faaliyet
gosteren kuruluglardan haber olma agisindan degerlendirildiginde;

* “Giimriik ve Ticaret Bakanlig1”, “Ekonomi Bakanlig1”, “Avrupa Birligi Bakanlig1”
ve “Maliye Bakanlig1” gibi bakanliklardan haberdar olma oranlari her bir bakanlik
i¢in %70’in tizerindedir.

¢ “Kalkinma Bakanligi” ve Hazine Miistesarligi’ndan haberdar olmayanlarin orani
her ikisi icinde % 40’1n tizerindedir.
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* “Yurt Iginde Dis Ticarete Finansman Saglayan Kurumlar”, Yurt I¢inde Dis Ti-
carete Yardimet Kamu ve Sivil Toplum Kurumlar” ve “Yurt Iginde Dis Ticarete
Yardimct Destek Hizmet Kuruluglari’ndan haberdar olmadigini belirten katilimer
sayist her bir kurulus icin %60’1n tizerindeyken “Avrupa Yatirim Bankasi (AYB)”
ve “Yurt Iginde Dis Ticarete Yardimct Diger Kurum ve Kuruluslar’dan haberdar
olmayanlarin oran1 % 70’in tizerindedir.

o "Tiirkiye Cumhuriyeti Merkez Bankasi (TCMB)”, “Tiirkiye Thracatgilar Mecli-
si (TIM)” ve “Diinya Ticaret Orgﬁtﬁ’nden (DTO)” haberdar olma diizeyleri ise
%90’1n bulunmustur.

Orneklem olarak ele alinan ve galismada “Potansiyel Dis Ticaret Girisimcileri” olarak
nitelendirilen, lisans diizeyinde uluslararas: ticaret egitimi almakta olan bireylerin genel
girisimcilik egilimlerinin 6l¢timi, izleyen ¢aligmalar i¢in bir hareket noktasi olarak be-
lirlenmigstir. Potansiyel dis ticaret girisimcilerinin girisimcilik egilimlerinin, bu 6rneklem
grubu icin, dis ticaret girisimciligi egilimi ile dogrusal bir iligki icinde oldugu diisiiniil-
mektedir. Bununla birlikte ihracat tegviklerine iliskin bilgi sahibi olma durumu ile dss ti-
caret girisimciligi potansiyeli arasinda dogrudan bir iligki oldugu goz 6niine alindiginda
izleyen caligmalarda dis ticaret girisimcilik egilimi ve ihracata iliskin tegvikler ve tegvik
veren kurum ve kuruluglara iliskin farkindalik diizeyinin analiz edilmesini hedefleyen
calismalarin gergeklestirilmesi anlamli olacakur.
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