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ABSTRACT:

In the last few years, one of the effects of thenigration phenomenon occurred in
Spanish cities has been the growing of commercitiér oand services with
establishments whose owners are non-EU citizenthisdnview, and focused on the city
of Lleida, this article aims to analyse the soctemmic profile of the owners of the
abovementioned activities, as well as, the charatts of their customers, and the
channels of distribution, location and special@atiof their establishments so as to
propose ways to improve local commercial fabric.

The methodology of this paper is based on statistethods. It collects interviews and
meetings with experts to gather information on gheup under study. It also includes
surveys to do an empirical study from a samplestdldishments.

First, it carries out a descriptive analysis ofialles grouped together under six main
blocks: (a) general data on the establishmentd) siscthe number of workers and
seniority; (b) specific data, such as facility sametrading activity; (c) technical data
such as opening hours, type of customers; (d) da/personal data, such as genre and
nationality; (e) facility data, such as descriptafrits facade and labelling; and (f) other
statistically qualitative variables, such as merabgror not to traders associations.

Further, there is an in-depth study in the knowéedfdifferences statistically relevant,
such as those observed in the surface area of &staklishments according to owner’s
nationality. This is accomplished by a segmentagioalysis, which sets apart two types
of activities: trading and services.

Finally, this study puts into practice a multiplerespondence analysis will allow to
evaluate establishments with two dimensions. Oflerevieal patterns of establishments



run by African people, located near the historiote® and close to each other. The
other will show business of the services sectath witypology of native customers and
high geographic dispersion by districts.

At the same time, the cartographic analysis shineddcation for the commercial offer
and services provided, pointing out areas of thaionpality where the clustering of a
particular typology of establishments is noticed.

The research shows, on one side, that remarkaffieratices are found depending on
the nationality of the entrepreneur and the typecwdtomers. On the other side, it
reveals differences in the location of the estabtients, most of them in the historic
city centre.

However, it is worth stressing that the integratadreconomic activities performed by
foreigners is viewed as positive. In this senserdlare measures to promote economic
activities regardless the nationality of the enteepur. Also, initiatives are launched to
bolster commercial association, and to facilitdie telationship of this typology of
establishments with their geographical environment.

KEY WORDS: commercial offer, services offer, immigration, anplanning.
1. Introduction

Spain had been, until its entrance to the Europgdaion, a country that generated
continued emigration towards neighbor countries kilngp for better working
opportunities. Instead, during the last years @aoee a human force receptor country
and Catalonia has not been an exception, havingased the immigration received
every year. Ever since and as a consequence afutlnent economic crisis and the
decrease of the working population started in 2@08, incoming fluxes of workers
have been progressively decreasing.

At the end of 2009, according to the EPA (Spanidficial Survey on Active
Population), the Spanish market had 18,645,935 pedupeople, from which 13.6%
(2,547,249 people) were not Spanish. One can firgigaificant decrease from the
14.5% (22,886,500) they represented from the wkottnomy in 2008’s last quarter,
when the crisis started.

According to the Spanish Social Security data hasi2009 the number of contributors
was as of 17,916,700 people, 1,877,992 from whierewmot Spanish. Considering the
tax regime, self-employed people made that yeatad of 3,213,800 contributors, 6.3%



of them (204,357) from different nationalities t&panish, this number remains stable
to these days through the huge decrease of th@etoenvironment.

This information manifests the important role of nmingrant participation in the
productive system and the negative impact of tiescover this group. This is believed
to be the main reason everyday more immigrantsddeim establish their own local
stores, either shops or services. This increaderefgn business has lately started its
effect on local businesses of our cities. It pr@gsosew dynamics and suggests new
challenges on the urban planning. Some neighboshaad trade centers of our cities
find tones of economic activities setting singytdaices that sometimes may need the
application of new specific policies. Difficultie® include these foreign business
owners in traditional trade associations and mhketparticipate and take part of them

are creating a distance between the foreign andatiee communities.

In words of La Caixa Foundation’s study signed tarl@a Solé, Sonia Parella and
Leonardo Cavalcanti (2007) “Businesses owned byidoers from outside the
European Union are changing the urban and econoomitext of many cities in Spain
and all around Europe. There are different studsesf sociological techniques such as
deep interviews about these foreign businessmentlaid entrepreneurial initiatives.
Studies suggest these activities are related to thet role of these people’s own social
networks and the determining factors of the ecorahand institutional society holding

them”.

Other writers have also studied the effect of fgmestores in different cities. As a
precedent we find the studies of American and Eemapresearchers from advanced
economies (Light, 1972; Body-Gendrot and Ma Mun@92 Light and Rosenstein,
1995; Portes and Stephick, 1993; Rath and Kloosterni998; Waldinger, 1996,
among others). This topic has also taken Spanisbarehers consideration such us:
Aramburu Otazu (2005); Arango (2003,2004); Borja0®), Solé and Parella (2005);
De Lucas (2006), Serra (2006), Beltran, Oso an&R(2006), Bastia (2008); Garcia
Almirall and others (2008); Fullaondo (2009), Pag@(2007,2008,2009,2010), Parella

! Source: Statistical Annual of Employment and Social Security Department (2009) and Statistical Annual
of Immigration (2009).



(2010); Garreta, Llevot, Sabaté and Bernad (20BQj)jerrez, Ciocoletto and Garcia
Almirall (2011); Carrasco and Garcia (2010).

This study, as of many of others done before, pd=é¢o analyze the businesses owned
by people from outside the European Union, throughbe empiric work to provide
information about both shops and services withaiheof making a profile of the owner
and to distinguish the origin of its clients, foedsin the city of Lleida (Catalonia,
Spain), to identify its distribution, placement aspkcialization and to, finally, propose

different ways in which the city can improve iteeggstence with local businesses.
2.Empiric study

Lleida city, according to the government of the @énsus, had in 2009 a population of
137,949; 28,392 from which are foreigners. Thisreepnts a 21% of the total
population of the municipality. Having a look aetavolution of the immigration in the
city over the last years [See Graphic 1] a continuereasing tendency is observed
which starts at the beginning of the current centlihe strongest waves of incoming
immigration are observed over the period 2004-2@08, from 2008 on, mainly caused
by the economic and financial crisis which goesutiothe country, new foreigners

arrivals are barely observed as so the total numdreains almost stable.

Graphic 1. Foreign population of Lleida city (202009)
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As of the census, the geographic distribution tmemigrants (percentage of
immigrations) mentioned by neighborhoods, thosé& Wwigher incidence are: Historical
center (43%), Rambla Ferran Estacio (36%); Prirdep/iana Clot (29%), Mariola
(29%), Universitat (23%) and finally, Balafia (21%6)he rest of the neighborhoods

have a lower percentage than the average of the cit

2.1 Determining of the Sample

Considering the different economic activities owrted the abovementioned foreign
self-employers and according to different statsstiata basis a relation has been found.
This connection has also been analyzed by a fieldk wpecifically designed for service
establishments. The cross-matching between theseesoallowed a higher number of

observations considered as the total census fattiny.

According to this researched information, in 200€ré were 350 stores owned by self-
employers from different nationalities but Spanish3 of them were trading shops and
192 were dedicated to services. Those includeldaritst group were easy to detect and
determined, by a simple look at the front of thepsh For the second group this
technique was not as useful and as a result, detieigrthose belonging to the services

sector was a harder task.

Considering that in Lleida there were 3,349 mirmading shops and 1,115 bars and
restaurants, according k@ Caixa Foundation’s Economic Annual (201those owned
and carried by foreigners meant that year a 6.76&em.

Other sources consulted have been: (a) Lleida’se@wwent “Register of Industry and
Activities Sectors?, this data bases has an entry for every kindcehbes for business
petitions such as new openings, modifications @anges of activities which have to be
presented to the city council. This process alloteddetection of other establishments

which had not been detected during the field wdbg; Spanish Taxes Agency Data

% Includes registers unil 29th November 2010.



Basis, this data bases informs on registrationslA& (tax on commercial and

professional activities) and, allowing finding ey@ne who is meant to pay taxes to the
city for self-activity. It also includes in the tighose under different IAE taxes
exceptions which make them, temporary, not haveagpthem. From 19,899 registers
on this second source, foreign NIEs catalogued mutrdeling and services activities

were selected for the study.

As a result, from the whole census observed amddar to have an accurate amount of
observations to be able to pass through a survegyrgle of 212 establishments from
both trading and services was seleciHue selection was made through a multi stage
sample stratified under selection of the primarytsurirom the sample, different
locations of the streets, all of them belonginghtme communitarian self-employers.
Considering a sampling error for a finite populatwith a trust level of 95.5% and

p=0g=0.5 of 3.7%. The survey was done by personahiirews at the establishments.

The number of principal variables treated at thestjonnaire depended on the type of
establishment, 41 variables were taken for tradihgps and 26 for services. These
variables were put into 6 different groups: (1) Gmh information about the
establishment, (2) Specific information about treding establishment, (3) Technical
information about the business, (4) Type of clientés) Other information about the

owner or responsible at the store and, (6) Extenfiaimation.

The main studying variables were complemented wither qualitative variables to
establish possible increasing awareness actionspesrdotion campaigns (“Are you
part of any trading association? Which one?” Oravel you ever promoted your
business by advertising it?”).

At the same time, meetings with experts were cameiia good option to collect deep
quality information about these self-employers. S¢hemeetings also allowed the
determination of future working thesis to contr&tme of the main conclusions of the

meetings are to remark:

* Meeting with Lleida’s Hospitality Sector Federatidhe hospitality sector has

been the main area in which foreign investors haveays felt comfortable



entering, specially the Asiatic community, as treme hospitality businesses
affected by a viability problem as a business opputy. This group may be
accurately separated into two smaller, the firs# aompeting on prices, with
very low ones; and the second one offering a 24rshaervice. There is a
residual amount of stores observed that could &&sifled as a little third group,
under a different strategy, these are offeringebetérvices and a better product
level than the same stores under their previousemsv(better clientele, bigger

offer, daily press, etc)

Meeting with Lleida’s University, in order to wircientific information about

the different foreigners group’s behavior. The Aisicommunity usually uses
their own founds for the investments. In generain€se community has always
been very enterprising and, at the same time, ¢@yged. It has also been
considered the service vocation, finding it depelwds the origin of each

community. As an example of the differences, Arabiasually take part on
services for their own community while Chinese hawsider sense of services

vocation.

Meeting with the Spanish Confederation of HospgjalSector: Lleida’s

hospitalitysector’s has lately been through the same kindhahges as in many
other cities of Spain. The Chinese community haenbbuying different

establishments owned by local self-employers, teration usually includes an
important information transfer becoming the resgjtibusiness profitable for
two reasons: the kindness and good service whdimgesith costumers on the
first side and their hard working culture on théest (they work as Spaniards
used to do 40 years ago). A new tendency fountldasspecialized free buffet.
These are huge restaurants, between 2,000 and #f0@hich have lately

opened in every big city of the country. These di&hments compete in both,

prices and a wide product offer.



2.2. Analyzing the results

From the statistical analysis of the informatiortadtred from the survey the following

studies: in a first place, the one-variable analygith the frequency tables of all the
establishments; secondly, a bi-variable analysisfthe global contingency tables and
activity segmentation and; finally, the multi-vadria analysis. On the other side, with
the objective of a more detailed analysis of theabdes from the survey, it has also
been considered a segmentation of the sample basie type of activity, services and
trading.

The most chosen sector of the mentioned foreigrestors is hospitality, which

represents a third of their activities followedarsecond place by trading activities on
daily alimentation, representing a 20.3% of thaltand mixed trading with an 18.4%.
Telephone kiosks are in forth place on their ecaoamutivities as their weight does not

arrive to 14%.

The neighborhoods were more services activitieseasy foreigners are concentrated
are: Princep de Viana-Clot (23.3%), Centre Hist{ti¢.6%), Universitat (13.7%) and

Rambla Ferran-Estaci6 (9.4%).

The graphic 2 shows a comparison of the percentaigesmigrants living in different
neighborhoods of Lleida city and the percentagesestfablishments owned by
immigrants over the total amount of establishmé&ais the survey.



Graphic 2. Comparison of the weight of immigramtsl ahe weight of establishments
owned by immigrants based on neighborhoods
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Source: Own elaboration

In Princep de Viana-Clot neighborhood the percentagforeign population is similar

to the percentage of establishment own by foregymaser the total. At the rest of
neighborhoods there is there is no connection eivtbese variables. In a 75% of
cases, the average size of these activities idantiin 150

With reference to the nationality of the ownerstludse establishments there is a big
majority of Asians, with a 47.2% (basically Chinesm®l Pakistani) followed by those
from Morocco-Egypt as they represent a 25.5% (mddtbrocco and Algeria) and by
South Americans representing a 14.2% (from Coloptbtaiador and Brazil) From sub-
Saharan Africa there is a 10.4% (Nigeria, Senegdl@ambia) while the percentage of
eastern Europe countries is very low, only a 0.5%b thhe main origin country in this
case is Turkey.



Graphic 3 compares the percentage of immigrantsrdery to their origin over the
total immigrant population and the percentage tdl#shments owned by immigrants
according to their origin over the total amounesftablishment from the survey. Asians
population in Lleida city is only a 6% but, accarglito the surveys, their establishments
represent a 50% of all owned by immigrants. Ondtieer side, according to the city
census, 27% of the immigrant population comes feastern Europe but they only own

0,5% of the foreign establishment polled.

Graphic 3. Percentage of immigrant population atiogrto census and survey
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It is necessary to clarify that the census datéude Poland and Romania as Eastern
Europe countries when this study defines its taagatone communitarian immigration.
Poland and Romania became members of the Europe#n Uh 2004 and 2007

respectively.

The opening of these activities took place overldéise4 years for a 65.6% of the cases,

specially o the services activities, transferrearfmatives to foreigners.
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The type of business is a micro business of onekevofor more than the half of
establishments (53%) and in most cases, the waskdre same person as the self-
employer. About a 34% have two workers and busesssgth three or more workers

mean less than 15%.

About the type of clientele it can be defined, engral, as mixed. About a third percent
of the activities address their offer to the neefdsoth locals and immigrants, a second
third are services addressed to immigrants anda #3% are services focused on the

locals demand.

The profile of the foreign self-employer can beided as a man (65.6%) who has
inhabit the country for between 3 and 9 years Wwithfamily in the city. This is not he’s

first job and almost 50% have less than 3 yearemamqce in the sector. One out of
three foreign self-employers is convinced he wilt go back to he’s origin country and

a 25% declare it will depend on the circumstances.

Referring to the establishments, 57% of them atedEn 2 and 5 meters wide and their
front aspect is good. The rest of the variablemftbe questionnaire are about technical
information and there are not significant resullferefore, the global analysis of

frequencies is not concluded for this topic.

The multivariable analysis highlights that Africaestablishments (Morocco, Egypt and
sub-Saharan Africa) have an average lower areaa(gduneters) than the Asians, as
this last community own 92% of the establishmergsvben 151 and 300nand the
100% of those over 300m

The Asian community is the most important on mixding, personal equipment and
specially, hospitality while the African communifiylorocco, Egypt and sub-Saharan
Africa) are focused on daily alimentation, telep@okiosks, salons and aesthetics.
Worth to mention about origins and sectors is that24% of Asiatic telephone kiosks
are exclusively owned by Pakistanis and that thghteof other communities on the
hospitality sector is basically from Morocco-Egypti Kebab stores and South

American bars-cafeterias.
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The Asian community is dispersed around the diffeneeighborhoods of the city.
Instead, Africans (mostly Morocco, Egypt and sub&Ban Africa) are gathered in
Centre Historic and Universitat neighborhoods ahdytare exclusively the only

foreigners found in Rambla Ferran-Estacio.

Comparing to other origins there is an exponergi@wth on the Asian business
openings. The rest of nationalities show a contingeowth in time, based on the

growth of the immigration and according to the @ase of daily products supply needs.

The different communities show different vocatidog/ards corporate services. Some
of them have a universal vocation while othersfaoeis their offer towards their own

community.

» Sub-Saharan Africa: Services to other immigrantnig their own community.

* Asia: Services to natives and immigrants from ationalities. Universal.

» Eastern Europe: Natives and immigrants.

e Morocco-Egypt: Addressed to immigrants. Their egdla service vocation to
their own community is softened by the 25% of bo#tive and foreign clients
attended basically by the telephone kiosks.

The 38.5% of the openings took place over the pe#i801-2005, period in which
bazaars appeared and won market share in the city.

There is a more homogeny distribution found onpietme kiosks, straightly related to

the increase of foreign population over the pasgeidrs.

It is interesting the lack of new hospitality opays between 2006 and 2010, especially
on the last two years, as well as the growth ofhetie and hairdressing shops in this

last period.

There is a correlation between the specializagwell of the activities and the width of
the stores. The activities that need bigger stqrasx trade, hypermarkets and

hospitality) have wider front stores. In this sengecomes to one’s attention that

12



telephone kiosks, which do not have any producositijon, have a width of 2 to 5

meters. They usually use the front expositors flwedtising of their communications.

There is a low participation of women in this grodfen are majority in every sector of
both trading and services. The only exception ésabsthetic and hairdressing which is

equally divided on both genders.

An observation during the field work in many hoapiy activities, especially bars and
cafeterias, was that the person in charge of theeplresponsible or at least the one
behind the desk was a woman, even when the nuncbafsm they were property of

men.

There is also a connection between the years afemse and the activities in which
foreigners get involved. Those owners of hospitadihd daily alimentation stores are
those who have inhabited longer in out city andséhaledicated to mix trading,

hairdressing and aesthetics are the newer residents

The bigger stores are found on mix trading and &gy activities. These also need a
higher amount of workers, especially on restaurdahesonly sub-sector with more than
5 workers. On the other side, telephone kiosks laiddressings are uni-personal

activities.

As well as the high positive correlation betweea width of the front and the size of
the store, it islso found that activities that need bigger st¢neig trade, hypermarkets

and hospitality) also have wider fronts.

Mix trading activities are the most frequent in thig stores interval (over 15 On
the other side, daily supplies and alimentatiorP46& proximity trade) are frequently

settled in much smaller stores and none of thenigiger than 50/

A consideration to remark is that most of the hiadipy businesses of the sample were
bars and restaurants owned by locals when the bigggpitality establishments are

Asian restaurants and free buffets.
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The analysis of the sample divided in establishniglogies allowed a more detailed
analysis considering, in first pladbge service segment.

With contingency tables it is confirmed that biggstablishments are from the Asian
community. The most frequent size of the establefisis between 50 and 150 meters,
where 35.2% are Asians, followed by a 15.2% of MomEgypt origin establishment

and the same percentage whose origin is South Aareri

Most of the services businesses are focused onthlityp 38.1% are owned by Asians,
11.4% by South Americans and 10.5% from MoroccogEgylhe second most
important activity in this segment is telephoneski® whose owners are mainly from
Morocco-Egypt (11.4%).

With reference to the nationality and the neighborh where the establishment is
located, the highest percentage is in Princep dea/Clot area, where services owned
by Asians dominate with a 15.2% followed by thosened by South Americans

(7.6%). In Universitat, Centre Historic and Ramliarran-Estacié neighborhoods
instead, the most frequent origin of services isrddoo-Egypt. There are some

categories with only a few cases, therefore, theynat significant.

When it comes to analyze the year of the openinghef establishments, the older
businesses find their origin in Morocco-Egypt. Thest frequent age is between 1 and
5 years, highlighting Asians services (39%) andséhtrom Morocco-Egypt (16.2%).

Also, considering the main activity, the oldest smlephone kiosks and restaurants.

Analyzing the origin of the clientele, more thanlfhaf the establishments have a
universal vocation (native and foreign clients).s&l an 8.6% of them are only
addressed to foreigners, owned by Moroccan, araj athers prefer a native clientele,
16.2% owned by Asians.

Hospitality establishment have wider fronts (17.1#@ most frequent width is between
2 and 5 meters and into this width segment, thet rfreguent establishments are
hospitality and telephone kiosks.

14



Three of every four establishments from the sanapée owned by men and most of
them are dedicated to hospitality (42.9%) One guate owned by women and are also
dedicated to hospitality (20%).

The main activity of the establishments of foremmners who have lived in Catalonia
for more than 10 years is telephone kiosks. Fopitalgy establishments, owners have

usually lived here during 3 to 9 years (34.1%).

Considering activity for each neighborhood, in Peim de Viana-Clot, Universitat,
Cappont and Pardinyes there are a big amount gditaby establishments while in
Princep de Viana-Clot and Centre Historic thereaaldgger percentage of telephone

kiosks.

In relation to the number of workers, those de@iddb hospitality need more workers,
mostly telephone kiosks (26%) and hospitality (50%)

Comparing establishment by their area and widththef front, the most normal
dimension is between 50 and 156 and between 2 and 5m of front (41.9%). More than
half of these establishment have 1 or 2 worker&d58here are only 2 establishments
with more than 5 workers and they are both in %@ 300 ni segment.

In a deeper analysis of the 107 establishment efrtding segmentconsidering the
variables area and nationality, the conclusionssarelar to the services segment as
Asians have the bigger shops, between 151-30(B@%) and also the ones bigger than
300 nf (9%).

Taking trading as the main activity, mix tradingdgmersonal equipment are, in 40% of
the cases, from Asian owners. On the other sidenel® equipment and daily
alimentation are usually Moroccan activities (20%here are some categories with

only a few cases, therefore, they are not sigmfica

About the localization, the Asian establishmenesspread all around the city but others
such as Moroccans are more located in Centre kist@rincep de Viana and Rambla
Ferran-Estacio neighborhoods. In Centre Historigindep de Viana and Universitat

there are a lot of personal equipment stores aihygl alanentation shops.

15



The older establishments by nationality are Asiand Moroccans even when 60% of

them opened during the last 5 years.

Comparing the type of clientele, Moroccan estabtishts tend to supply foreign

population (20%) and Asian shops are more addrdeseative clients (also in a 20%).

Analyzing the main activity according the year whieey opened, mix trading are older

stores, and the newer are those dedicated to aaigntation (26.2%).

As a result, the survey confirms that mix tradingi\aties are set in wider front
establishments while daily alimentation establishtedront width is around a third

part, between 2 and 5 meters.

The numbers reveal that owners are men in a 59¢asd#s and they dominate mainly
every trading sector.

The results show that those who have lived hergdohave house equipment and daily

alimentation stores and the last to immigrate adichted to personal equipment.

As per dimension, the establishments that requiogenworkers are those on mix

trading and the lower requirement comes from dalitpentation shops.

Considering trading sub-activities per neighborl®odtiere is a concentration of
personal equipment shops in Centre Historic, wi€x&8% of the establishments are
located. In Princep de Viana, the most frequerdinigp activity is daily alimentation
(10.3%).

From the contingency table is deducted that 26.1GR6the clientele of daily

alimentation stores is foreigner. Instead, in mading and bazaar, 14% of it is local.

As all the variables are multiple-qualitative, irder to make anultivariable analysis,
a multiple correspondences analysis technique bas bsed.

The variables taken in this analysis are: Mainvagti Nationality, Type of Clientele,
Neighborhood, Area, Opening year and Years of ezsid of the owner.

16



The starting point is the data matrix and the deaifcrelation between the variables.
The results allowed to position the variables iro tdimensions and therefore, to
characterized the analyzed establishments.

DIMENSION |[CRONBACH’'S ALPHA

1 0.805
2 0.728

Total average | 0.770

Both dimensions are almost equally important as #genvalues are very near to each
other with a soft domination of the first eigenvalurhe discrimination measures for
each variable and dimension confirm that the véemiblationality and Area are more
connected in the first dimension, as they haveghdri contribution in the first axis, the

variable Type of Clientele is more important in fgEond dimension.

The variable Main Activity is represented in boimdnsions and the variables Opening
Year and Years of Residence which are near totiigenalo not discriminate in any of

both dimensions.

Discrimination measures

Dimension

1 2 Average
Main Activity ,696 A71 734
Type of Frequent Clientele ,596 , 754 ,675
Neighborhood ,386 ,261 ,323
Nationality 677 ,165 421
Years of Residence , 172 ,021 ,097
Opening Year ,021 ,231 ,126
Area (nf) 676 458 567
Total 3,223 |[2,661 (2,942
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The graphics of the discrimination measuoesnpletes the analysis of the table. It
shows in two dimensions the placement of the véialtivity, the main variable in the
explicative variables ranking. The variables Typ&hentele, Nationality and Area are

also considered explicative.

Graphic 4. Main Activities Tagged
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The positioning map shows the categories taggedhentivo axes factorial plane shows

there is a clear difference between trading andes businesses.

The first dimension relates positively the foreigategories with proximity trading
(daily alimentation) towards Centre Historic anchitda Ferran-Estacié neighborhoods.

The dominating nationality is the African (Morocdegypt and sub-Saharan Africa).

The second dimension relates positively the sesvemxtor (hospitality) with a local

clientele and with establishments opened for mioae £ years.
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Both dimensions relate negatively telephone ki@sid hairdressing and aesthetic shops

with their clientele, both natives and immigrankgse last from South America.

In both dimensions there’s also a negative relabetween Asian mix trading with

indifferent clientele and big stores.

Graphic 5. Assembly Diagram
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3. Cartographic analysis

According to the cartographic analysis, the distiidn of the trading supply and
services of the immigrants is completely introdugedhe urban net, especially in the
consolidated and urbanized areas. Around the nsidenatialneighborhoods of the city,
such as Balafia, Pardinyes, Bordeta, Cappont anthtClardi neighborhoods, foreign
owner’s establishments are very rarely found. Trgdictivities are gathered in the axes
while services have a much more homogeneous distibover all the neighborhoods.

There are different nationalities focuses per arédsrocco-Egypt community is
gathered mainly in Rambla Ferran-Estacié, Centsgdrc and one area of Princep de
Viana-Clot and Universitat. This community coexigismany areas with those from
sub-Saharan Africa. The Asian community is dispgeseund all the neighborhoods.

Sud-Americans are mainly settled in Princep de &4@iot, Universitat, Mariola and
Instituts-Templers. In the rest of areas there nsirssignificant activity from this

community.
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Map 1. Trading and Services Establishments ownedfdoeigners Location by
Nationalities. Year 2010.

nx
L e S
s

CENTRE
HISTORIC

o
be
L
L oe
L + % .
.
] @
MARIOLA
CAPPONT
INSTTTUTS JEMPLERS
° e
. § .
ASIa : , LA BORDETA
Eastern Europe | 4.
Middle East e & . i ¥

South-America
Sub-Saharan Africa
Morocco-Egypt

. % & & 9 o

21



Map 2. Trading and Services Establishments ownefbigygners Location by Activity

Sector. Year 2010.
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The most frequent activities such as hospitalityding and telephone kiosks are very
dispersed around all the neighborhoods of the €tythe other hand, hairdressings and
aesthetic stores do not have a uniform distribufidns activity is mainly settled in the
neighborhoods with higher concentration of foregppulation, which are Princep de

Viana-Clot , Centre historic and Rambla Ferran-&éta

The distribution of trading activities, mainly dailimentation, shows a much defined

concentration by neighborhoods and areas.
Personal equipment instead, is only found arougedrtfiuence area of the trading axis.

House’s equipment activities are mainly locatedtlmee neighborhoods: Rambla

Ferran-Estacio, Princep de Viana — Clot and thieleesial area Humbert Torres.

Mix trading sector is the most dispersed around c¢he and, curiously, they are

frequently located in the same area of the neididmd, very near to each other.

Service activities dispersion is mainly explaineg lospitality activities, the most

frequent of the group with a clear universal sexwiocation.

Telephone kiosks are found in all neighborhood#$ wie only exception of Universitat
(where there is none) even when there are manyiidebs of the area, especially in

Centre Historic and Instituts —Templers.

4. Conclusions

This study, using sociologic techniques such awdws and surveys, tries to make a
profile of the entrepreneurial initiatives of thenmigrant community of Lleida,

distinguishing them by sectors, considering trading services sectors. Most of their
economic activities are uni-personal, not includiiger paid workers even considering
the opening during the last months of many freddtsifivhich do have a huge capability

to create new jobs for both, foreigners and locals.

As a general conclusion, the main target of thestvites is, as well, foreign
population even when the economic situation besefihe increase of native clientele
as they mainly compete in lower prices in dailyrantation. No kind of correlation has
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been found between the type of activity and thédeexe neighborhood even though
there are some areas with a high concentratiohagswith a specific service vocation
to supply the needs of their own community-natidpalespecially Rambla Ferran-
Estacio neighborhood. Also to be mentioned is ticeciased aesthetic westernization of
Asian establishment, especially middle size pensegaipment shops (clothing and
accessories) in detriment of the bazaars, and glacdnigh density population areas

with good communications.

With reference to services, the dominant activityhospitality, followed by telephone
kiosks and hairdressing and aesthetics. Genethlty, own bars and restaurants bough
from natives without any gap in the service as eqnence of the transfer, keeping the
clientele and the same offer and image. There adove clientele in hairdressing
businesses as they offer a very low price on tindcee Moroccans establishments are,
generally, exclusively focused on their own comnwninstead, Moroccans and
Pakistanis Kebabs stand out per their great sudgsgen young costumers due to, in

part, their low price and the adapted aesthetiheéaurrent occidental style.

It is also a fact that a big part of the immigraommunity supply is from the native

offer, even from street trade markets as the @tifmreign establishments every 1,000
people is 3.97, much lower than the average ofcttyewhich is 19.3 (according to

Lleida’s Trading Atlas 2005).

Even though the implantation of bazaars in Lleidaegated great expectations for their
huge stores and their possible impact in tradinthefarea, there is a general agreement
in the sense that the integration of the immigraadenomic activities is positive. Years
later, these stores are part of the trading fréetvery hub of activity of the city while it
means going deeper in a general trading model tablategrate and promote every
economic activity regardless of their investor omdility. In this sense it is necessary to:
(a) promote trading revitalization in those areathva high concentration of foreign
activity; (b) establish permanent communicationdhtfprms between the local
government and the immigrant community; (c) theegoment should work on ending
the wrong “urban legend” claiming that these estabhents do not accomplish the

local regulations and they have taxes privilegéfemint to the local investors; (d) try to
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guide the foreign owners to a universal clientadeatoid ethnical orientation; (e)
promote new cultural and economic associations uinlegand encourage the inter-
relation of all their members; (f) promote sensitian conferences at the neighborhoods
about coexistence and; (g) promote linguistic amdfgssional studies for all the

communities involved, especially the Asian and édri.
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