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THE IMPORTANCE OF TOURISM IN THE EUROPEAN MEDITERRANEAN  AREA 
 
Introduction 
 
Europe and Mediterranean areas have a political and symbolic importance even if they have no 
definite limits. The tourist resources succeed in attracting the international tourism, these elements  
give originality and unicity to the territory of the mediterranea area. This has an important role in 
the tourist field, also helped by lots of turist activities and by the typical climate. All these aspects 
contribute to the creation of the “mediterranean circular” of the coast countries. As they have not 
the same distribution of the tourist flows, they have the problem of unbalance in the relation 
between resources and utilization, especially in the north sea-side. Although these problems, 
tourism becomes for the mediterranean States a common activity, giving them a new economic 
dimension. 
.  
 
1 The tourism and the environment in the Mediterranean area 
 
The most important feature of the Mediterranean tourism is the diffused sea-side installation; it can 
cause a strong impact on the sea ecosystem and by the time it can generate a dangerous ecological 
situation of the mediterranea area. If we consider that 120.000.000 of people live in this area with 
200.000.000 of tourists that during the summer period are in the sea-side countries, this means a 
considerable antropic presence of 300.000.000 of  people with their needs. 
By the time this situation can increase, so it is better that governements, international institutions 
and pubblic and private people try to find a solution. The mediterranean area has a dangerous 
situation even if many documents have been approved.  
The mediterranea tourism is a “peaceful invasion, but not innocent, by the presence of hotels and 
buildings tourism it can destroy places, nature and the old balances of the local people ready to 
sacrifice the future instead of the present”1        
   It is important that tourism and other activites take into consideration the balance of the sea 
ecosystem because its protection is linked to the quality of the sea-side people’s life and to the 
continuation of the tourist importance of the area. The central problem of the Mediterranean tourism 
is that the growth must be compatible with the environmental quality and with the local way of life. 
In this way “the hotel countries” and other ways of hospitality can contribute to rivitalize some 
countries and territories and to diversify and to enrich the tourist offer.         
In 1992 the European Union tried to solve the sustainable tourism by the “Action Plans, it 
establishes the creation of new products and places in order to amplify the offer, to avoid the 
overcrowding of the coasts and  of the islands and to exploit the environmental and cultural  

                                                 
*  The work is a result of common reflection of the Authors. Individual contributions in writing this paper are 
identified as follows: S . Amico for chapters 2,3,4  and  P. Lo Giudice  for chapter 1. The authors have jointly written conclusion. 
 1 Tourism is not the most important pollutive element because by 500 rivers the sea receives  thousands of tons of  rubbish from the 
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years)  
 



resource2 . 
The most important causes of the Mediterranean sea pollution are four: urban and industrial 
emissions, agricultural drainage, oil and chemical products spilt from the ships, the wrong treatment 
of waste materials and above all of the plastical one. 
The environmental situation is under the monitoring of the Blue Plan that shows an alarming 
situation for the future without giving any immediate results3.                                       
In 2000 the population was of 443.000.000 but in 2025 it will be of 547.000.0000. In the same year 
in the south Nations the population will increase until the 60% while in 1950 this area was peopled 
by the 32% of the mediterranean people. This growth will be 13 times quicker than the north towns 
and 20 times more than the sea-side ones. 
Accordig to the blue Plans, in 2025 the per capita water consumption will be around 110-130 cubic 
metres while in 1978 it was of 90 cubic metre. This will be a problem for the sea-side towns 
because of the energy request, the territorial consumption and the waste production. Every year the 
sea receives 780.000 tons of hydrocarbons, 410.000 tons of phosphorus, one million of tons of 
azote, 60.000 of tons detergents, 150.000 tons of mercury, 2.700 tons of radio-active materials, 
500.000.000 of industrial and urban emissions. Every year 250.000 ships cross the Mediterranea sea 
and they transport more than 350.000.000 of oil. All this can cause accidents, (in 1991 the 
shipwreck of the oil-vessel Haven in the Ligure sea) the inexplicable dolphins’ death in 1990 
because of epidemics, tre  presence of  more than 300 species that cross the Suez Canal 4  
The sea-side phanerogamous are decreasing  
because of the fishing water condition. The loss of the ecosystem involves the fishing resources, if 
we consider the danger of permanet organism, algas, plants or animals, we can affirm that our sea is 
in danger.              
In 1970 “the mediterranean Action Plan” of the UNEP tried to solve this environmental situation. It 
is for this reason that the UNEP takes into consideration the environmental programmes of the 
United Nations to coordinate the environmental politics af all countries; but after 30 years benefits 
are not visible.    
 
 
2 The valuation of the mediterranean carrying capacity 
 
The carrying capacity assestment (CCA) has been formulated by the environmental programme of 
the United Natone and it is proposed as tecnique of analysis with other UNEP’s directives adopted 
in 1997 (since 1985 with several seminaries and studies with 14 mediterranean countries)5 
 
As the UNEP programme establishes the CCA has a big importance during the tourist planning and 
management of the areas. The metodology considers all the elements of the tourist development 
referred to an area:  

��Environmental and urban features of the concerned areas,  
��Typology and width of tourist attractions,  
��The relations between micro and macro tourist politics, people and tourists’ preferences..  
 

As regards the CCA the value is referred to the political, social, economic wills of the area and it is 
valued according to the different sceneries of the tourist development. The CCA has been applied in 
areas with a strong tourist development (for example Croazia, Greece, Egypt and Malta) or in an 
                                                 
2 www.geografie.it 
The Blue Plan ‘s aim is to explore in a long time the relation between social ed economic development and mediterranean 
environment. Its approval was in 1979. 3  
4 www.eddyburg.it 
5www.amisnet.org/it 
  



area with a lacking tourist and territorial planning. According to the WTO (World Tourist 
Organization) “the carrying capacity of a tourist area is based on the maximum number of people 
that visit a certain place at the same time without compromising its environmental, physical, 
economic, social and cultural features and without reducing the tourist satisfaction”.  The relation 
between the intensity of use of the area and tourist satisfaction change according to the different 
“tourist product” ( the tourist expectation  of people that visit a natural preserve and the ones of 
people in an area with a lot of tourist infrastrucutures are different. So each tourist has its own 
“carrying capacity” based on the environmental, economic and social aspects (expectations, 
vocations). 
 
As the picture 1 shows the carrying capacity can be considered an interval during which the 
development of sustainable tourism takes place. The higher limit is represented by the strong 
development of the tourist resource and so starting from this point the development is not 
sustainable. It happens when foreign people decide to invest in the area in order to obtain profit. (for 
example the Balearic Islands in the Brava Coast. The lower limit represents a “soft” tourism which 
preserves the territory.  

Figura 1 - (Carrying Capacity) 

The Carrying capacity ‘s aim is to define the sustainable tourism of an area and  so the capacity to 
sustain in a certain period the tourist flow and the utilization of the resources. The number of 
tourists has to be compatible with the environmental objective limits, with the pre-existent set of 
rules and planning and the people’s will. During the  tourist resource planning it is important that 
tourism succeed in obtaining a planned economic development in a long- term. If people adopt new 
sustainable planning strategies and managements of the coasts, it will have the scientific grounding 
to obtain standards linked to the carrying capacity. The CCA is addressed to the towns authorities, 
to the public decision makers and to all people that work in the tourist field in order to allow the 
participation of the economic and social sectors and local people to the tourist development.  

The CCA establishes several steps: 
��Data analyses and cartographic production 
��To fix the indicators for the tourist development 
��To involve people 
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��To analyse the present tourist scenery 
��To fix the sceneries of the tourist development 
��To fix the calculation method for the carrying capacity. 

 
After some experiences  in the Mediterranean area, the CCA is an effective analysis method. It can 
be applied in different areas: the ones with a mass tourism and the ones that are not developed yet. 
The CCA allows to know the social and economic trends of the area due to a wrong planning and 
management development.   
 
 
 3 The tourist sceneries in Europe and in the Mediterranean area 
      
According to the world point of view the tourism is considered an industry at the beginning of its 
development. 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



If we consider the phenomenon from an economic point of view it will be easier to understand its 
potentialities and its importance in the different economies.(Table 2) 
 

 
 
The world tourist organization foresees the growth of the tourist sector within the next 20 years: 
international arrivals will be more than 1.500.000.000 (4,3% of yearly average growth) with the 
increase of long travels ( 24% is the world average, 15% is the European one). The tourism will be 
the first industry of the 21° century and one of the first three sectors of the world economy, it will 
be linked to the other activities (transports, agriculture, energy).  
According to the WTO, the picture 2 shows the tourist scenery in 2020, even if the presence 
double the European tourist part in the world scenery decrease of the 46% because of the 
competition. In 2010 the arrivals in the Mediterranean countries will increase of  the 2,8% but the 
market share decreases from 30% until the 25%. 
Italy will have the trend of the 2,2% and it will be the sixth in the classification of the most 
important tourist places after China, USA, France, Spain and Hong Kong, considering the long 
term.  
From 2003 to 2005 the doubtful economic situation has influenced the  tourism. When tourists 
decide to travel, they consider the price and the place of visit thus allowing a reduction of the 
average stay. In 2004 the international tourism increased (+10%)because of the new economies 
average growth (+8%) first of all the China one while the European growth was (+1,9%) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
Figura 2 - Arrivi turistici internazionali nelle destinazioni Europee, 1995 – 2020 
                   ( � 1995  �  2020 ) 
 

 
 
The Mediterranean represents the most important  place visited by tourists, 237,5 millions is the 
number of foreign arrivals which is to say the 34,4% of the world. The Barcelona agreements in 
1995 and the MEDA21 are important for the European- Mediterranean cooperation. This area has 
many tourist places that succeed in attracting the north Europe demand (especially the Germany 
one). The European tourists prefer visiting the neighbouring countries. In the last two years  ten 
Mediterranean countries had a growth rate of (3,1%)while seven of them had negative results. 
From  1995 to 2002 among “the best world performers” (which is to say countries that had a double 
growth rate in comparison with the world rate and an increase of 100.000 arrivals)there were 
Croatia, Syria, Serbia, Montenegro, Lebanon, Turkey, Egypt, Slovenia (picture 3). 
In 2002 Serbia, Montenegro, Turkey, Lebanon had the best growth rate while Israel, Cyprus, 
Tunisia decreased after the terroristic attacks of 2001 
. 
 
 
 
 



 
 
 
 
 
Figura 3 - Arrivi turistici nelle destinazioni Mediterranee, 1995 - 2020 
 
 

 
 
 
Fonte: World Tourism Organisation, Tourism 2020 vision, 2005 

 
 
4 The future for the Mediterranean area 
 
The Mediterranean countries are 23 (Gibraltar, Spain, France, Monaco, Italy, Malta, Slovenia, 
Croatia, Bosnia-Erzegovina, Montenegro, Albania, Greece, Turkey, Cyprus, Marocco, Algeria, 
Tunisia, Lybia, Egypt, Israel, Palestine, Lebanon, Syria) and even if not all of them flow into the 
sea they have the same natural, cultural, historical background. 6 
The Mediterranean countries’ expanse is of 2.300.000 square kilometres where 427.000.000 of 
people live. This area represents the 1.5-2% of the dry lands with 25.000 kinds of plants and the 
50% of them are endemical, more than 150 kinds of birds cross the Mediterranean area where the 
sheltered natural areas have an expanse of 37.000.000 of hectares and so the 4,3% of all the 
territory.  
The Mediterranean area is the first world destination in the tourist field, it represents the 33% of the 
world market. The 75% of tourists visit the Mediterranean north countries and the 25% the south 
ones. This number will double even if there is the presence of the Asiatic States. Unfortunately it is 
said that in the future 20.000 kilometres of coast and humid areas will not exist any more. The 
cement is present in the 40% of the coasts but within 2025 it will be of the 50% according to a 
document written by the UNEP/MAP. In our coasts there are 548 towns, 750 tourist harbours and 
286 commercial ones, 13 gas systems, 55 refineries, 180 thermo-electrical stations, 112 airports, 
238 desalination systems. The “dossier” talks about the sustainable future for the Mediterranean and 
the trends of the area where the coasts are in danger. The inhabitants will increase of 20.000.00 and 
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tourists will increase of 137.000.000 within 2025. According to the Bleu Plan of UNEP/MAP the 
natural resources value will be more, one square metre of humid area is valued �.2.400.000. This 
price is calculated considering the environmental services, purification water, alluvions and floods 
problems, tourism and contribution to repopulate fishes presence.  
The sustainable  future for the Mediterranean area talks about important problems to solve and 
above all the adoption of regional programmes for the sustainable management of the coasts and to 
improve the sheltered natural areas. The cement threatens rivers and streams and the presence of 
dikes has reduced the quantity of sediment of the 90%. It is for this reason that every year the 
reduction of sand is from 30 centimetres to 10 metres. In the last half century Italy, Spain, Greece’s 
sand decrease of the 40%  
 
 
Conclusions 
 
The Mediterranean scenery is not encouraging, many activities have caused several changes in the 
coasts and in the territory. The development of the coasts cannot be done considering only one 
activity, for example tourism, transport, urbanization, energy production. It this way  it will be 
difficult to integrate the interests of the Mediterranean coast, the exclusion of the natural resource 
protection or of the sea-side people’s needs can be dangerous of the place. The Mediterranean 
islands are 162 in an area of 19.000 kilometres, they covered the 42% of the coast and they 
represent the sustainable development. 
If we consider the macroeconomic data above mentioned, we can see that mediterranean tourism is 
vulnerable: strong concentration in the space, strong seasonal element, scarce diversification and 
ageing of products, strong impact on the environmental resources. All these elements reduce the 
possibility of a ripe tourist development. The increase of tour operators that work for the 
mediterranean market succed in increasing the danger that the mass tourism cause in the natural 
resources. So it is necessary to intervene in different ways: 
to allow the cooperation among sea-side States to fling again tourism it means to gather a group of 
tourist ministerial authorities among the sea-side towns in order to analyse the tourist evolution and 
to define what to do for the future about the competitiveness with the other international tourist 
destinations;                                 
to diversify the tourist offer, it is important to have new potentialities for the tourist offer because of 
the increase of people. The diversification  can help to solve the seasonal problem. The tourist offer 
has to consider the new products such as the cultural tourism, the natural one, the adventure one and 
cruises thus allowing the promotion of new tourist places in the inland with the creation of 
economic activities, and the decrease of people in the coast;                        
to improve the quality of tourist services; the demand of activities and the improvement of quality 
are important for the tourist products that need skilled professional people. It is for this reason that 
in the tourist field the human resources have to be exploited and so the importance of an exchange  
of experiences, homologation of qualificatios, to recognize competences, the exchange of people 
belonging to different countries. The north countries have the national institutes for education more 
developped than the refresher courses. At the moment the training model do not encourage the 
mobility of people and of their competences. By the new educational methods and technologies and 
so by the world wide web it is possible to have new kinds of education; 
exploitation of the environmental and cultural resources in order to have a sustainable tourism.                        
 Its development is one of the aims for the Mediterranean area that has many natural resources, 
while urbanization, pollution, degradation are negative aspects for the tourist development. It is 
important to increase and to plan actions for the coast, to awaken people, to coordinate tourist 
strategies, to reduce negative elements;  
to develop the tourist effects on the economy of the area, the tourist impact on the Mediterranean 
countries and on their economies is important but the development of activities linked to the 



tourism do not depend on particolar strategies. It is for this reason that tourist effects on agriculture, 
craftsman and industry are not enough. So the cooperation among the different fields is necessary 
for the tourism in the mediterranean area and also the importance that tourist activities can have in 
the small firms or craftsman of the area.7�
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