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The publication series „Research reports on corporate communications“ presents results of 
selected research projects that have been either commissioned or initiated by the Academic 
Society for Corporate Management & Communication. The research reports facilitate the trans-
fer of knowledge between universities and businesses and provide stimuli for corporate com-
munications practice. 

The following reports have been published (in German only):

- Claudia Mast, Alexandra Simtion, Klaus Spachmann (2015):  
Employer Relations. Employer communication on its way to a clear stakeholder perspective – 
an empirical study.

- Joachim Schwalbach (2015):  
Reputation and business success. Corporate and CEO reputation in Germany 2011-2013.

- Guenter Bentele, Jens Seiffert (2015):  
Ethical guidelines in corporate communications. A survey on communication values and 
standards of the largest German companies.

- Ulrike Roettger, Jana Schmitt (2014):  
Success factors of CR communication. A qualitative study on corporate responsibility 
 communications of corporations in Germany.

- Ansgar Zerfass, Guenter Bentele, Joachim Schwalbach, Muschda Sherzada (2013):  
Corporate Communications from the Perspective of Top Management and Communication 
Managers – An Empirical Comparison.

- Ulrike Roettger, Ansgar Zerfaß, Juliane Kiesenbauer, Janne Stahl (2013):  
Leadership in Communication Management – Challenges in International Comparison.
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ACADEMIC SOCIETY FOR 
CORPORATE MANAGEMENT & COMMUNICATION
A joint initiative of leading companies and universities initiated by the 
Günter-Thiele-Foundation for Communication and Management 
within the Association of German Science Foundations

The Academic Society for Corporate Management & Communication is a joint initiative by 
 businesses and universities with the aim to actively shape the future of corporate communica-
tions through joint research and knowledge sharing. The initiative was founded in 2010 by the 
universities of Leipzig, Stuttgart-Hohenheim, Muenster and the Humboldt University of Berlin 
as well as leading German corporations. As of today, 34 German and international companies 
have become member of the Academic Society: Airbus Group, ARAG, B. Braun Melsungen, BASF, 
BMW, Boehringer Ingelheim, BP Europe, Carl ZEISS, Celesio, Clariant, Continental, Deutsche 
Bahn, Deutsche Bank, Deutsche Börse, Deutsche Post DHL, Giesecke & Devrient, GIZ, HOCHTIEF, 
ING-DiBa, Mercedes-Benz, Merck, Microsoft Germany, Nord Stream, OSRAM, OTTO, Pfizer  Germany, 
PUMA, Robert Bosch, Roche Pharma, Shell Germany, Siemens, ThyssenKrupp, Vattenfall and 
Volkswagen. The scientific lead lies with the professors Guenter Bentele (University of Leipzig),  
Claudia Mast (University Hohenheim/Stuttgart), Ulrike Roettger (University of Muenster), 
Joachim Schwalbach (Humboldt University Berlin) and Ansgar Zerfass (University of Leipzig). 
The Academic Society is part of the Guenther-Thiele-Foundation for Communication and Manage-
ment and organized within the Association of the German Science Foundations (Stifterverband 
für die Deutsche Wissenschaft). 

In 2015, the Academic Society has started working on the world‘s most comprehensive research 
program for strategic communication - Value Creating Communication. Over the course of five 
years and divided into four research modules, core topics, trends, and challenges of corpo-
rate communications will be assessed. Furthermore, the Academic Society holds biannually the 
Leadership Forum in spring and the Hermes Dinner in fall to facilitate the personal exchange 
between research and business.

www.akademische-gesellschaft.com


