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THE ROMANIAN TRADE WITH DAIRY PRODUCTS – THE NEED TO 
INCREASE THE EXPORT POTENTIAL 

 

MARIANA GRODEA1
 

 
Abstract: Although the international milk market has registered a permanent demand increase, in the analyzed period 
(2002-2012), the dairy products export made by Romania, have registered relatively modest values, in meeting the 
demand. In this period, the Romanian trade with dairy products has known an ascending trend, and, especially after the 
year 2007, increases were massive o imports side, but low, in comparison with those made by the main players on the 
international market. The method used was the comparative analysis, in the period 2000-2012, of some sets of 
indicatives specific for the trade with dairy products, having as source of information international reports and studies 
elaborated by theEuropean Commision, the data of FAOSTAT Agriculture and EUROSTAT. From the analyses made, 
as a conclusion we can observe the fact that Romania is a net importer of dairy products, this category of products 
presenting a strongly deficit balance (in 2012, the debt trade balance for milk and dairy products was of -157552 
thousand i euros, decreasing from the preceeding year by 8.2%). 
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INTRODUCTION 

 
Having in view that exports represent the most relevant criterion for assessing the 

products’ competitiveness, from the analysis made regarding the evolution of the Romanian trade 
with dairy products in the 2002-2013, we can observe an increase of dairy products’ imports, in 
comparison with the dynamics of dairy products’ exports. As result, Romania has become a net 
importer of dairy products. 

On basis of most recent statistical data of international trade refering to the trend of milk 
and dairy products imports (International Trade Center UNCTAD/WTO, Geneva), there are some 
sale markets with demand for dairy products which are growing, both from the EU -27, and from 
outside the community space, which can support the development and diversification of the 
Romanian exports. The extra-community markets with significant absorbtion potential for a diverse 
range of dairy products, are, mainly countries from the Western Balkans,ICS , Asia and Northern 
Africa- the Middle East [2]. 

The tariff protection practiced by the greatest part of the extra-community countries at the 
milk and dairy products imports of East European origin can be considered of medium and low 
level. Exception make the developed countries, big producers of dairy products and those which 
have generally a trade regime of protectionist type. 

The level of the duty import taxes is differentiated in function of the processing degree, the 
fats contents, different ingredients/food addings or package. 

In the virtue of the trade agreements signed with the European Union the Romanian 
exports of milk and dairy products, benefit of an improved access on the market, duty taxes and/or 
tariff preferrential contingences, as is the case of the European extra-community countries or those 
participants to the Euro-Mediterranean Agreement (Lebanon, , Algeria, Egypt, Jordan, Israel, 
Marocco and Tunis). 

 
MATERIAL AND METHOD 

 
For the catching of the main aspects regarding the milk market in Romania, there were 

used the national data delivered by the National Statistics Institute (NSI), through the official 
publication– The Romanian Statistical Yearbook- as well as of the data base Tempo-online -NSI, 
which were afterwards processed, and information from the Ministry of Agriculture and Rural 
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The export of products in the group”cheeses and ewe cheeses” (0406) was in a continuous 
ascension, fact which demonstrates the existence of a potential to penetrate the external markets, 
which is going to be developed. 

The export of”milk and cream, concentrates” (0402) was relaunched significantly after 
2007 and maintained relatively constant until the year 2011, after which is registered an accentuated 
decline until the year 2013. 

The analysis of data and information demonstrate that among the main determinants of the 
success on the export markets can be mantioned the good knowledge of the external competitioners 
and a higher quality of products in comparison to those similar on the external markets. 

The promotion of the own production on the external markets and the identification of new 
clients by the exporting enterprises for dairy products can be realized through participation at fairs, 
exhibitions and other events especially for the promotion, by ensuring the quality standards. 

A main reason for the lack of development in the exports of dairy products by the 
Romanian enterprises is represented by the insufficient and unstable ensurance, quantitavely and 
qualitatively with raw milk and not least the reduced competitiveness of the Romanian dairy 
products on the external markets, due to high fabrication costs. 

The main ways to increase the efficiency of the foreign trade with dairy products are: 
reduction of production costs, the increasing of the degree of products’ processing, increase of 
products and services quality destined to the export, increase of labour productivity, identification 
of niches and specialization of products destined to the export, increase of the degree of complexity 
and diversification of products for the export, modernization and adjusting the modality for the 
products’ presentation to the level of the requirements on the external markets. 
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